
achieve and the strengths/weaknesses of the availablc
media (tеlерhопеs, voice mail, fax mасhiпеs, рriпt etc).

Еlесtrопiс communication adds а пеw powerful
channel that will not only change the way people use this
mix of options, but it will create entirely пЙ ways to
interact. Fоr ехаmрlе:

TIlc old раttсгп: trlglrnizatioшiI
еФЕtf*l

, Electronic communioation lets people cornbine
пumеrоus media such as text, graphics sound, video, etc.
into а single message. This can rеsult in fаr mоrе
meaningful communioation tailored to the паturе of а
раrtiсulаr audience. trn oontrast to broadcasting,
пarrowcastiпg reflects the ability to develop пumеrоus
communication tools fоr subsets of the mаrkеt оr
constituencies.

, Electronic cornmunication is inteгactive. It
involves audiences in active, two-way comnrunication.. Two-way coш}munication is nothing пеw. But
electronic communication сrеаtеs а пеw fоrm Бf rпапу-tо-
mапу comrrrunications that let geographically distributed

тllе псrrч pirllern; иlttлчl:ihtrlпt

с)Фlrrrrr,сгtпспl

Ctrslomcrs
Sptttlsors

Wtrrfucrт;

Рпгhiеtъ

СфmFеlit(}r*

ýrllrpliert
ilitdiп

grоuрS conrmunicate interactively and sirnultaneously
thrоugh text, sound and video. companies can hold
inexpensive video сопfеrепсеs оr рrеss conferences frоm
the сопfеrепсе chat, оr confer.n.. with people at several
chats located all очеr the world. опе oi tbb burgeoning
phenomeTra of the Irrternet is businesses and оrgаЙаtiопs
sponsoring, supporting and moderating discusslоn gгоuрs
about iss,les, рrоduсts, strategies - 

^nytbi"g 
of inte"rest to

the organization апd its constituents. SpJnsorships аrе
also solicited for роршlаr rеsоurсеs, suclr as indexbs and
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