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BCTYII
Po6oua  mporpama  (PII) nHaBuanpHOi  mucuumuiiHd  «MapKEeTHHTOBE
IIHOYTBOPEHHS» po3po0sieHa Ha OCHOBI «MeTOAMYHNX peKOMEHIAIlN 10 po3poOIeHHS 1
opopmiieHHST poOOYOi MpOrpaMu HaBYAIBHOI IUCHUMIUIIHK JIEHHOI Ta 3a04HOi (opm
HaBYaHHS», 3aTBEPDKCHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/ox1, Ta BiAMOBIAHUX
HOPMAaTUBHUX JJOKYMEHTIB.

1. MOSAACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micue: naHa HaBuajbHa TUCHUIUIIHA € TEOPETHMYHOI Ta MPAKTUYHOIO OCHOBOIO
CYKYIIHOCTI 3HaHb Ta yMiHb, 110 (popMytoTh npodisb (axiBis B ray3i MapKETUHTOBOTO
LIHOYTBOPEHHS HAa OCHOBI TEOPETUYHMX TMOJOXKEHb Ta Cy4acHHX (GopM 1 METOAIB
BUPOOHUYO-TOCIIOAAPCHKOI 1 KOMEPIIHHOI MisSUIbHOCTI, II0 MaHyIOTh Y CBITOBOMY
€KOHOMIYHOMY IPOIIECi.

Metoro HaBYajabHOI  AMCHUUIUIIHM € (OPMYBAHHS KOMIIETEHTHOCTEH 1070
OCBOEHHSI CUCTEMM BUBUYEHHSI METOJIIB 1 aJITOPUTMIB LIIHOYTBOPEHHS, OCHOBHUX LIHOBUX
cTpaTteriii, mponeciB ¢GopMyBaHHs IIHOBOI MOJITHKH MiANPUEMCTBA, BUBUYCHHS peakIlii
CIO’KMBAYiB Ha IIHOBI pilIeHHs (HipMH, peakilii Ha I[IHOB1 PIIIEHHS KOHKYPEHTIB.

3aBAaHHSAMU BUBUYCHHS HABYAJLHOI JUCHUILIIHA €:

- O3HAMOMJICHHS 3 T€OPETUKO-METOA0JIOTTYHOI0 0a3010 MAPKETUHIOBOI I[IHOBOT
IIOJIITUKH,
- OBOJIOAIHHS NPAaKTUYHUMU BMIHHSAMH 1 HaBUYKaMU  MapKETHHTOBOIO
I[IHOYTBOPEHHSI;
- BHU3HAYCHHS CKJIAJIOBUX CUCTEMH IIIH;
- (opMyBaHHS UITKHX MPEACTABJICHb MPO BIAMIHHOCTI MACHUBHOTO Ta aKTHMBHOTO
1IXO/IIB JI0 IIIHOYTBOPCHHS;
- BU3HAYCHHS 0COONMBOCTEH (hOpMyBaHHS IIIHOBOI MOJITHKH MiATPUEMCTBA;
- (opMyBaHHS YITKUX IMPEACTaBIEHb PO XapaKTEPUCTUKU, OCOOIHBOCT1, METOIU
1 MO/IeJIi MApKETHHTOBOTO I[IHOYTBOPCHHS;
- BHBYEHHSI OCOOJIUBOCTEH 3aCTOCYBaHHS METO/IIB IIIHOYTBOPEHHS;
- OBOJIOZAIHHS BMIHHSIMU aHAJi3yBaTH YMOBH 0€330MTKOBOCTI I[IHOBUX PillICHB;
- BHU3HAQYEHHA OCOOJMBOCTEW BUOOPY IIHOBUX CTpaTerii MiANPUEMCTB B
3aJIeKHOCTI B1JI pUHKOBOI CUTYAIlli Ta IiJIel mianpueMcTBa hipmu;
- TpPaKTUYHO 3aCTOCOBYBATH  HaiKpaimii I[iHOBI cTpaTerii Ta  METOIH
I[IHOYTBOPEHHS, K1 OB’ sI3aHi 13 JOCSITHEHHAM ITiJIeH i IPHUEMCTBA.
- BHUBYCHHS XapaKTEPUCTUK 1 0a30BUX pillleHb B 00JaCTi I[IHOYTBOPEHHS TOBapiB
Ta MOCIIYT;
- BUSIBJICHHS aKTyaJbHHX MpoOieM B 00JacTi MapKETHHTOBOTO I[IHOYTBOPEHHS
Ykpainu;
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- 3aKpIIJIEHHS OTPUMAaHMX 3HaHb HA OCHOBI NMPAaKTUYHHUX 3aBJaHb MPOOIEMHO-
TEMaTUYHOTO KypCY;

- mpua0aHHS NPAKTUYHUX HABUYOK TMPH PIIIEHHI KOHKPETHUX 3aBJIaHb
MapKETHUHTOBOI'O [[IHOYTBOPEHHS Ha MiMPUEMCTBAX PI3HUX rajgy3eil eKOHOMIKH.

1.2. Pe3ynbTaTH HABYAHHSA, SAKI /A€ MOXJMBICTH [JOCSAITH HABYAJbHA
JTUCHMUILIiHA.

- JleMoHCTpyBaTH 3HaHHA 1 PO3yMIHHS TEOPETHUYHHUX OCHOB Ta MPHUHIUIIB
NpPOBaJDKEHHS MapkeTHHTOBOT AisuibHOCTI (ITPHT).

- 3acTocoByBaTH HaOyTi TEOPETHYHI 3HAHHS MJIs PO3B’SI3aHHS MPAKTUYHUX
3aBaanb y chepi mapketunry (ITPH3).

- 30upatu Ta aHaii3yBaTH HEOOXiJHY 1H(OpPMAIIiI0, PO3PaXOBYBATH €KOHOMIYHI
Ta MapKETHMHIOBlI TOKAa3HUKH, OOIPYHTOBYBaTH YIIPaBJIIHCHKI PIIIEHHS Ha OCHOBI
BUKOPHUCTAHHS HEOOX1THOTO aHATITUYHOro i MeToauuHoro iHcTpymeHTtapito ( [IPH4).

- Busnauatu ¢yHKUiOHANBHI 007acTi MapKETHMHTOBOI MISUIBHOCTI PUHKOBOTO
cy0’ekTa Ta iX B3a€MO3B’SI3KM B CHCTEMI YMPaBIIHHSA, PO3PAaXxOBYBAaTH BIJANOBIIHI
MOKa3HMKH, SIKi XapaKTepU3yIOTh pe3ybTaTUBHICTH Takoi aisiipHOoCcTI (ITPHG).

- BuxopuctoByBaTu nudponi iHpopMaliifHi Ta KOMYyHIKaI[IiHI TEXHOJIOTii, a
TaKOX MPOrpamMHi MPOAYKTH, HEOOXIAHI JUIsl HAJEKHOIO MPOBAKEHHS MAapKETHHIOBOT
TISUTBHOCTI Ta MPAaKTUYHOI'O 3aCTOCYBaHHS MapKeTHHroBoro incTpymenrtapito ( IIPH?7).

- 3acTtocoByBaTH I1HHOBAIlIIiHI MIAXOAW MIOJO0 MPOBAKEHHS MapKETHUHIOBOL
JISUTbHOCTI PUHKOBOTO Cy0’€KTa, THYYKO aJanTyBaTHCS A0 3MIH MapKETHHTOBOTO
cepenosuiia. (ITPHS).

- [Iporno3yBaTu MmIaTOCIPOMOXKHUMN TOIMUT, BUSHAYUTHU MEPCIEKTUBHI IIbOBI
CEerMEHTH CITO)KMBayiB, OOIPYHTOBYBATH I1HHOBAIlIiHI METOIW YIPABJIIHHSA TOBapHOI,
I[IHOBOi, 30yTOBOi, KOMYHIKAI[IHHOI TOJITHK MIAMPUEMCTBA Ha BCIX THIIAX PHUHKIB
(ITPH23).

1.3. KoMneTeHTHOCTI, IKi 1a€ MOKJIMBICTH 3100yTH HABYAJIbHA TUCHHUILTiHA.

- 34aTHICTh BUPINIYBATH CKJIA/IHI CIIEliai30BaHi 3a/1a4i Ta MPaKTUYHI TPOOJIEMH Y
chepl MapKETHHTOBOi MisUTBHOCTI ab0 Yy TIpoleci HaBYaHHS, IO Tiepeadayae
3aCTOCYBaHHS BIJIMOBIIHUX TEOPi Ta METOJIB 1 XapaKTepHU3ye€ThCs KOMILIEKCHICTIO Ta
HeBu3HaueHicTiO yMOB (IK).

- 31aTHICTh O aOCTPAKTHOTO MHCJCHHS, aHamizy Ta cuHtesy (3K3).

- 31aTHICTh BUUTHUCS 1 OBOJIOIIBATH cydacHUMH 3HaHHsIMHE (3K4).

- 3HaHHsA Ta pO3yMIiHHS TMPEAMETHOI 00nacTi Ta po3yMiHHS TpodeciiHOol
nisutbHOCTI (3K6).

- 3JaTHICTH JIOTIYHO 1 MOCIIIOBHO BIATBOPIOBATH OTPUMAaHI 3HAHHS MPEIMETHOL
obacti mapketunry( @K1).

- 37aTHICTP BUKOPUCTOBYBATH TEOPETHUYHI TIOJNOKEHHS MApPKETUHTY JIJIs
iHTepIpeTalii Ta MPOrHO3yBaHHsS SBUII 1 MPOIECIB y MAapKETHHTOBOMY CEPEIOBHIII
(PK3).
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- 3IaTHICTh TNPOBAIKYBAaTH MAPKETUHIOBY JISUIbHICT HAa OCHOBI PO3YMIHHS
CYTHOCTI Ta 3MICTy Teopli MapKETUHTY 1 (DyHKIIOHAJIbHUX 3B'SI3KIB MIXK Ii CKJIaJJOBUMHU
(DK4).

- 34aTHICTP KOPEKTHO 3aCTOCOBYBATH METOAM, TPHUHAOMH Ta I1HCTPYMEHTH
mapketurry (PKS5).

- 3/1aTHICTh BHU3HAYaTU BIUIMB (YHKIIOHAJIBHUX oOO0NacTeld MapKeTHUHTY Ha
pe3yJIbTaTH rOCHOAAPCHKOI AISITBHOCTI pUHKOBUX cy0’ekTiB (PK?7).

- 3n1aTHICTh /0 pO3YMIHHS 3MICTY 1 XapakTtepy mnpoQeciiiHoi AisIbHOCTI
MapKeToJIoTa Ha TPOMHCIOBOMY, CHOXXHBYOMY Ta EJIEKTPOHHOMY pPHHKAaxX TOBapiB i
MOCIIYT Ta IPUUHATTA YNPaBIIHCHKUX PIllIeHb B c(hepl MapKETUHTY 11010 IHHOBALIHHOTO
PO3BHUTKY MIAMPUEMCTBA B YMOBaxX HeCTa01IbHOTO 30BHIIIHLOTO cepeaopuia (PK15).

- 34aTHICTb PO3YMITH OCOOJIMBOCTI TOBApHOI MOJITUKKA MIANPUEMCTBA,
(dbopMyBaTH ONTUMAIbHUI aCOPTUMEHT, aHANI3yBaTH Ta MPOEKTYBATH €(PEKTUBHI (II€BI,
JIBOCTOPOHHI1) KOMYHIKallii 31 CIIOKMBa4aMy TOBapiB Ta IMOCIYT, PO3YMITH, TUIaHyBaTH 1
OpraHi3oByBaTH TIOTOKOBE YIPAaBIiHHS JIAHIIOTAMH TIOCTaBOK TOBapiB 1 IOCIYT,
MpUIMaTH ONTHUMAJIbHI PIIICHHS IIOAO MPOLECIB YNPaBIiHHS €JIEeMEHTAMH KOMILIEKCY
MapKeTUHTy CYyO’€KTIB TOCHOJApIOBaHHS, SKI MPAIlOIOTh Ha BCIX BUIAX PHUHKIB B
cyyacHux ymoBax (®@K19).

- 31aTHICTb PO3YMITH OCOOJMBOCTI MPOrPAMHOIO MPOAYKTY Ta IOCIYyTI Ha
€JIEKTPOHHOMY PHHKY, 3aCTOCYBaTH OCHOBHI 3aCO0M 1 METOM IJIaHYBaHHS Ta OpraHizarii
30yTy Ha €JIeKTPOHHOMY PUHKY, HaJaroJKyBaTH KOMYHIKallii 3a JOIOMOTr 010 I7100anbHOT
KOMIT'IOTEPHOI Mepexi [HTepHeT Ta IIaHyBaTH, BIIPOBA/DKYBaTH Ta IPOBOIUTHU
MapKEeTUHTOBY JISUIbHICTh MIAMPHUEMCTBA B COIIAIBHUX MEpekax, po3poOisaTH cTpaTerii
Ta ONTHUMAJILHO BHOUpATH IHCTPYMEHTH Ta METOAW €(EeKTUBHOIO ONTHMI3yBaHHS BeO-
caiTiB, 30MpaTH, aHAII3yBaTH, BUMIPIOBATH, MOJaBaTH Ta TIYMA4YUTH 1H(OpMAIIiO Mpo
BiJIBiIyBauiB BeO-CalTIB 3 METOI0 NPHUUHATTSA JIEBUX MApPKETHHTOBHUX pIIICHb IS
PHHKOBMX CY0’€KTIB B TOMY YHCJIi IMIIPUEMCTB aBiariiaoi ramysi( ®K21).

1.4, MiskmucuuniiiHapHi 3B’ sI3KH.

Jlana aucroururiHa 0a3yeThCs Ha 3HAHHAX TaKUX TUCIUILIIH, K [HopmariiiHo-
KOMYHIKalliiHi cUcTeMH 1 TexHousorii, CorianbHO-pUHKOBI KOMYHIKallii, MapKeTuHr,
«EKOoHOMIKAa TOCHONApPChKOi [ISIIBHOCTI CyO’€KTIiB PHUHKOBUX BigHOCHH», «bi3Hec-
TUTAaHYBaHHS Ta OIOJDKETYBAaHHS», Ta € 0a3010 ISl BUBYEHHS MOJATBIINX AUCIMILUIIH, a
came: MapkeTuHr iHHOBamii, MapkeTUHr nocayr, MapKeTUHT TMPOMHCIOBOTO
mianpueMcTBa, MapKETUHTOBHIA ayauT, XOJiCTUYHUI MapKETHHT.

2. MPOI'PAMA HABYAJIBHOI JUCLHUIIJIIHA

2.1. 3MicT HaBYAJIBHOI AUCIHUILTIHA
HaBuanpHuil Matepian JUCHMITIIIHE CTPYKTYPOBAaHUH 32 MOJLyJIbHUM HPUHITUIIOM 1
CKJIAJIa€ThCA 3 IBOX HABYAJBHMX MOAYJIIB, a came:


https://uk.wikipedia.org/wiki/%D0%86%D0%BD%D1%82%D0%B5%D1%80%D0%BD%D0%B5%D1%82
https://uk.wikipedia.org/wiki/%D0%92%D0%B5%D0%B1-%D1%81%D0%B0%D0%B9%D1%82
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— HaBuaibHOrO MOayssi Nel «Ilpoumec HiHOYTBOpeHHsI Ta CYTHiCTh KaTeropii
iU,

- HaByaJgpbHOro Mouayiss Ne2  «(Oco0JuBOCTI HiHOYTBOPEHHS B PHHKOBHX
ymMoBax» , fIKi € JIOTIYHOIO 3aBEpPIICHUMH, BITHOCHO CAaMOCTIMHUMH, IIUTICHUMU
YaCTUHAMM HABYaJbHOI JUCUUIUIIHM, 3aCBOEHHS SKOI TMepeadavyae MpPOBEACHHS
MOJYJIBHUX KOHTPOJIBHUX POOIT Ta aHaNi3y pe3yJIbTaTiB iX BUKOHAHHS.

2.2. MoayyibHe CTPYKTYPYBaHHS Ta iHTErpoBaHi BUMOI'H /10 KOKHOTO MOIYJIsl
Moayas Ne 1«ITpouec HiHOyTBOpeHHs Ta CYTHICTh KaTeropii miHm»

InTerpoBani Bumoru moayJis Nel:

3HATH:

- €KOHOMIUHY CYTHICTh MOHSTh «I[IHA», «I[IHOYTBOPECHHS»,MapKETUHIOBA I[IHOBA
MOJIITHKA;

- TEOPETUYHI1 3acaJi pO3pOOKH MAPKETUHTOBOI LIHOBOT MOJIITUKH IMIIPUEMCTBA;

- CYTHICTh QYHKIIH I[IHU;

- 3arajbHi IPUHILIUIIN HIHOYTBOPEHHS B YMOBAX PUHKY;

- KacugiKaIliio MmMiH B 3JISKHOCTI BiJl O3HAK;

- BUJIY 1I1H, SIKI BAKOPUCTOBYIOTHCSI HA TOBAPHUX PUHKAX;

- CYTHICTh Ta MEXaHI3M 3aCTOCYBaHHS I[IHOBHX 1 HEIIIHOBUX METO/IIB KOHKYPEHIIIi;

- cpepy BUKOPUCTAHHSI PI3HUX METO/IIB I[IHOYTBOPEHHS,

- mporiecu (OpMyBaHHS MOJITUKH IIiH;

- METO/IM JIEP>KaBHOT'O PETYJIIOBaHHS I1iH;

- METOJIM OIIIHKU PU3UKY B PO3PAXyHKaxX IIiH;

- BIIMIHHOCTI MapKETHHTOBOTO MiAXOAY M0 IIIHOYTBOPEHHS BiJ KJIACHYHOI Teopii
LiH;

BMIiTH:

- pO3p0O0JIATH TAKTUKY IIHOYTBOPEHHS 3 YpaxXyBaHHAM Pi3HHX (PaKTOPiB;

- po3paxoByBaTH I[IHM BHUPOOHHUIITBA, BIAMYCKHOI I[IHW IMANPHEMCTBA Ta
MIPOMUCIIOBOCTI, pO3/IpiOHOT IiHMU;

- CKJIQJIATH KaJIBKYJIAIIIO pO3IpiOHOT IiHU;

- pO3paxoByBaTH IIJILOBY I[IHY TPH 3MiHI YMOB BUPOOHHUIITBA Ta peaji3arii;

- BUKOPUCTOBYBATH METOM 1IHOYTBOPEHHS;

- aHaJIi3yBaTH YMOBU 0€330MTKOBOCTI I[iIHOBUX PIIlICHB;

- BioOpa3utu rpadiku 3MiHA BUTPAT ¥ KOPOTKOCTPOKOBOMY Ta JIOBIOCTPOKOBOMY
nepiojaax;

- pO3paxoByBaTH BIpOTi/IHI peaKIlii CHCTEMH Ha 3MiHH B TTOIHUTI;

- BU3HAYATH CTYIiHb PU3UKY MPU PO3PaXyHKaX IiHU;

- 3aCTOCOBYBATH METOJIM BU3HAYCHHS I[IHOBOI €1aCTHYHOCTI.
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Tema 1.1. BBeaeHHs1 y LiHOYyTBOPEHHSA

ExoHoMiuHa Teopis Ta MOKJIMBOCTI il BUKOPUCTAHHS B MPAKTHII L[IHOYTBOPEHHS.
Konuenuisa nonuty 1 npaktuka 6i3Hecy. Kpusi nonuty. [IpudrHN MOXIMBUX MOMHUIIOK
IpU NPUAHATTI LIHOBUX pillleHb Ha OCHOBI KpuBuX mnonuty. Lim ¢ipmMu 11 ix
B1I0OpaXEHHsI B TMONITHII LIHOYTBOPEHHS. BupoOHMYI BUTpaTH Ta YNpaBIiHHS
BUTparamu. Touka 6e330MTKOBOCTI. MapKuHanbHI (TPaHUYHI) BUTPATH.

Tema 1.2. ®opmyBaHHS WiHOBOI MOJITUKH

OcHoBU (popMyBaHHSI KOMEpUIHHOT MOMITHKK QipMH. 3a1adi, OO BUPIIIYIOTHCS B
pamkax 1iHoBoi momiTuku. Edexkr macmrtaby. LliHoBa mosiTMKa Ti LIHOBa CTpaTeris
¢bipmu. ButpartHuil miaxig B LIHOYTBOPEHHI Ta NpoOJiieMH HOro BHUKOPUCTAHHS B
CyYaCHMX PHUHKOBHMX YMOBaX. 3aJISKHICTh MK IIHOIO Ta BUTpAaTaMU B YMOBaX PUHKOBOI
cucrtemu. L{iHHICHUHN MWiAXix A0 IiHOYTBOpeHHs. [IOpiBHSHHS aKTUBHOTO Ta MAaCUBHOTO
MIIX0/IIB A0 1iHOYTBOpeHHs. [Ipo6iemMu Ta MOMUIKY BUKOPUCTAHHS IIIHHICHOTO T1IX0Ty
1o miHoyTBopeHHs. [Iporiec popMyBaHHS MOTITUKH ITiH.

Tema 1.3. Llina ik IHCTPYMEHT MapKEeTHUHI0BOI iIHOBOI MOJITHKHU

ExoHoMiuHa mpuposa Ta cyTHICTh Kateropii miHu. [liHa 3 Touku 30py BUpOOHMKA 1
cnokuBaya. Ilina sk ¢akTop puHKOBOI ekoHOMIkH. DyHkmii miHU. CHcTema
I[IHOYTBOPIOIOYNX (PAaKTOPIB PI3HOTO PIBHSA Ta X KOMIUIEKCHUHN BIUIMB Ha (OpMyBaHHS
puHkoBoi miHu. [lina puHKOBOT piBHOBaru. HemiHoBi ¢akTopH, sSKi BIUIMBAIOTh Ha 00CST
MIOTIUTY, MPOIO3HIIii Ta PIBEHb I[iH.

Tema 1.4. CucremMa i Ta ix KiIacupikamnis

CknamoBi cucremu ImiH. «CKiaa IIHW» Ta «CTPyKTypa IliHW». Buam 1iH Ha
MIPOMHUCTIOBOMY PUHKY. 3aKyMiBeJIbHI I[IHU Ha CUIBCHKOTOCTIONAPCHKY MPOAYKIIIIO Ta 1HIII
BUIM cupoBuHU. OnToBi Ta po3apiOHi 1iHu. Tapudu Ha mOCIyrH TpaHCHOPTY, Ha
KOMyHaJdbHI 1 moOyToBi mociayru. IL[iHM 30BHINIHROTOPTOBEIHHOTO  OOOPOTY.
Knacudikaris Ta Buau 1iH. Buau miH 3a cTyneHeM CHpHHHATTSA TOBapy. Buam 1iH 3a
0o0cITyroByBaHHSAM raiay3edl Ta chep €KOHOMIKH. Buau IiH 3a TEpMIHOM Y3r0/KEHHS.
Bumun 1iH 3a cTymeHeM JEp)KaBHOTO pETryJiOBaHHSA. Buau 1IiH 3a TOPSIAKOM
BIJIIIIKOTyBaHHS TPAHCTIOPTHUX BUTPAT.

Tema 1.5. ®aKkTOopH MAPKETUHIOBOI'0 HiHOYTBOPEHHS

OcHoBHI ¢akTopi, sKi BIUIMBaIOTH Ha (GOpMyBaHHA pPHHKOBUX IIiH. dakTopu
nonuty. @akropu mnpomnosuilii. PakTopu anbTEPHATUBHUX BUPOOHUYMX MOKIMBOCTEH.
daxTop crnoxuB4oro BuOopy. PakTopH, M0 BUKIUKAIOTH MiABUIEHHS 1iH. PaKkTOpH, 110
BUKJIMKAIOTh 3HIDKCHHS I[iH. ['pynu 30BHINIHIX Ta BHYTPINIHIX YUHHUKIB. MeToau
JepKaBHOTO pEryJroBaHHS I[iH. [IpOTHUCTOSHHS TOPU3OHTATBHOMY 1 BEPTHUKAIBHOMY
(bikcyBaHHIO IIiH.

Tema 1.6. OuiHIOBaHHS NOMUJIKH | PU3UKY B HIHOYTBOpPEHHI
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Ponb omiHKM pU3HKY PIllieHb, 110 MPUUMAIOTECS B IIIHOYTBOPEHHS. METOIU OIIHKU
pU3MKY B po3paxyHkax IiH. CyTHICTb Ta €KOHOMIYHA OCHOBA IH(IIALIMHOIO MpPOLECY.
3HaueHHs OLIHKM 1HQISUIAHOTO OYIKYBAaHHS NMpPHU BCTaHOBJIEHHI LiHW. [loka3zHuku, 3a
SKUMU OIIIHIOEThCS 1HQUIALIIHE ouikyBaHHs. J[>)kepena oTpumaHHs 1H(oOpMarlii Ta eramnu,
3a AKUMU PO3paxoBYEThCS THQIALINHE OUIKYBAHHS.

Tema 1.7. lep:kaBHe pery/ilOBaHHs NMPOLECiB HIHOYTBOPEHHS B Y KpaiHi

O0’exkTMBHa  HEOOXIJHICTh AHTUMOHOIMOJBHOI  TOJITHUKKA Ta  JEPKaBHOTO
peryntoBaHHsa wLiH. PopMU JepKaBHOTO pEryJloBaHHS I[iH. 3akoHOJaBua Oaza 1
MOBHOBA)XCHHSI OpraHiB JepKaBHOI BIaau B VYKpaiHi B Tally3l I[IHOYTBOPEHHS.
AJMIHICTpAaTUBHI Ta €KOHOMIUHI METOAM JEP>KaBHOTO PETryJIOBaHHS I[iH. 3apyOiKHUI
JIOCBIJ] IEP’KAaBHOTO PEryJIOBaHHA IiH. BiMiHHI pyUCH cepeloBHINA 110 KOHTPOIIOETHCS
YPAIIOM.

Moayib Ne 2«Oco6,1MBOCTi IiIHOYTBOPEHHSI B PHHKOBHX YMOBAX »

InTterpoBani Bumoru MmoxyJst Ne 2:

3HATH:

- MAXOAM [0 PO3paxyHKy I[iIH Ha OCHOBI BHTpAT, IOMUTY, KOHKYPEHIIII,
€KOHOMIKO-MAaTeMaTUYHUX METO/IIB;

- CYTHICTH 1 mipoliec (popMyBaHHsI IIHU TPOJABIIS 1 TOKYTIIIS;

- CYTHICTb 1 TIOPSJNIOK PO3PAaxXyHKY I[IHW BHPOOHHIITBA, BIJAMYCKHOI IIHH
IPUEMCTBA Ta POMHUCIOBOCTI, pO3/IPIOHOT IIHU;

- (hakTOpH, 1110 BU3HAYAIOTH YYTIUBICTh CIIOKMBAUa J0 IIHU;

- KpUTEpil COPUHHATTS LIHHOCT1 TOBAPIB Ta MOCYT;

- MOKJIMBOCTI KOPUTYBaHHS I[1H Ta MPOIEC BCTAHOBIIEHHS KIHIIEBOT 111HH;

- CYTHICTh MAapPKETHHTOBUX CTPATET1H, IKi BUKOPUCTOBYIOTHCS B I[IHOYTBOPEHHI,

- CYTHICTh CTpATeTii 3HUKEHHS Ta ITiIBUIICHHS I[iH;

- TMPUHIUNU I[IHOYTBOPEHHS Ha TOBAapHUX pPHHKaX 3 pI3HUMH YMOBaMU
KOHKYPEHIIIT;

- CYTHICTh CBITOBHUX I[IH Ta MOPSIAOK IX pO3paxyHKY Ha pi3Hi TPYIH TOBApIB;

- MPUHIIMIIH I[IHOYTBOPEHHS OpEH/IIB.

BMITH:

- BCTAaHOBITIOBATH MPIOPUTETH B TPOIECi pO3POOKH 1IHOBOI CTPATETIi;

- aHaJII3yBaTH TUI PUHKY 3a JOMIOMOTOI0 iHAeKCciB Xapdinaena-XipuimaHa;

- BU3HAYATH [[IHOBY CTPATETiI0 MAMPUEMCTBA B 3aJIC)KHOCTI BiJl PUHKOBOI CUTYaIlil

Ta IUIeH manpueMcTa GipmMu);

- TpPaKTHYHO 3aCTOCOBYBATH HAWKpaill IIHOBI CTparerii Ta MeToau

[IHOYTBOPEHHS, SIKI TTOB’S13aHi 13 IOCSATHEHHSM IIUIEH TiANMPUEMCTBA;

- PO3paxOBYyBaTH I[IHM BUXOSYU 3 BUTPAT, MOMUTY,KOHKYPEHIIii;

- PO3paxOBYBATH 3AJICKHICTD IMOMUTY 1 MPOTIO3UIIIT BiJI I[IHU;

- OIIIHIOBATH BAaPTICTh OpEHY;

- PO3paxoByBaTH LIHU Ha MPOIYKIIiO, 10 €KCIIOPTYETHCS.
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Tema 2.1. Oco0MBOCTI J0C/IIIKEHH PUHKOBOI KOH’IOHKTYPH Y
HiHOYTBOPEHHS

Konkypenis, i1 Buau Ta BIUIMB Ha (popmyBaHHS IIHU. [IpUHIMNN HIHOYTBOPEHHS
Ha TOBApHUX pPHHKaX 3 pI3HUMH YMOBaMH KOHKypeHIii. IlocTiiiHl KOH IOHKTYpHI
nocaipkeHHs. [{ukiiyHl KOJMBaHHS I[iH M1/ BILIMBOM MOPYUIEHb MOMUTY Ta MPOMO3HUIIi.
3MiHa WIH TiJ BIUIMBOM 30BHIIIHIX QakTopiB. CHEKyJIATHUBHE KOJMBAaHHS IliH.
BpaxyBaHHs y BU3HAU€HHS 1[IH CIIOXUBYOTO0 BUOOPY Ta 3aMiHHOCTI ToBapy. Po3paxyHoxk
I[IHA TOBapy Ha OCHOBI IHTErPAIBHOTO MOKAa3HUKA KOHKYPEHTOCITPOMOKHOCTI.
Tema 2.2. MeToan4Hi MiIX0AX 10 HIHOYTBOPEHHS B CUCTEMi MAPKETHHIY

[{iHoyTBOpeHHsI 3 ypaxyBaHHSIM BHUTpaT BUpoOHHITBA. Kiacudikaiis BHUTpaT.
Oco0aMBOCTI MapKETUHTOBOIO MiJIXOAY A0 LIHOYTBOPEHHS: MPUHIUIHN LIIHOYTBOPEHHS;
METOIM I[IHOYTBOPEHHS B cy4acHOMY MapkeTuHry. CyTb METOIIB MPsSMOTo
LIHOYTBOPEHHS: MOHATTS 0€330UTKOBOCTI MPOAYKIIii; BCTAHOBJICHHS IIIH 3 OpIE€HTAIIEI0
Ha YMOBHM KOHKYpPEHLi; ILIHOYTBOPEHHS B paMKaX TOBapHOi HOMEHKJIATypH, 3a
reorpagiyHOI0O  O3HAKOIO Ta  Oip)KOBE  I[IHOYTBOpPEHHSA. MeToau  HEmpsiMOTo
MapKETUHIOBOTO  LIHOYTBOPEHHS:  IOJITUKA  TOPrOBEJIBHOIO  KPEIUTYBaHHS;
MapKETUHIOBa MOJITHKA 3HIKOK.

Tema 2.3. Ilpouenypa npuilHATTS pillleHb 010 BUZHAYEHHS HiHU

[Iporiec BcTaHOBieHHS MiHW. ETamm BcTaHOBIEeHHS 0a30Boi IiHW. Bubip miHOBOT
nomituky. Ilpoiec gocmimKeHHsT KOH IOHKTYpH PUHKY. BUOip METOJiB IIHOYTBOPEHHS.
Amnariz nonuty. Bu3HaueHHs BUTpAT MOB’s13aHUX 3 BUPOOHUIITBOM TOBapy. BpaxyBaHHs
TICUXOJIOTIYHUX ~ ACIEKTIB CIOPUHHSATTSA IiHU CIIOKMBadaMH. BpaxyBaHHS —piBHS
KOHKYpeHIlli Ha I[IJIbOBOMY CETrMEHTI pHHKY. BcTaHOBIEeHHS KIHIIEBOI I[IHH 3
BpaxyBaHHIM KOMEPIIIHHAX YMOB IIOCTaBKH TOBapy.

Tema 2.4. KopuryBaHHsl HiHH

[ToHATTS IIHOBOI €TaCTUYHOCTI. 3aJICKHICTh MiXK MTOITUTOM Ta MiHOK. PaKTOpH, 110
CHPUSIOTH 3MiHI IiH. [’ pyny BHYTPIMIHIX Ta 30BHINIHIX YHHHUKIB BIUTMBY Ha PiBEHb IliH.
MOKIIMBOCTI KOPUTYBAaHHS IIiH Ta MPOIEC BCTAHOBJICHHS KIHIICBOI IIHK. Buau miHOBHUX
3HWKOK:  (DYHKI[IOHAJBHI, CE30HHI, OOHYCHI, 3aKpHUTi, 3aJKOBI, CHeEIlialbHI,
3aoxouyBasibHi. KoperyBanHss 1iH 3 ypaxyBaHHAM 0a30BUX yMOB TIIOCTaBKH.
KoperyBaHnHs 11iH 3 ypaxyBaHHSIM yMOB IIATEXKIB Ta BHIy KaHATIB PO3IOBCIOKEHHS.

Tema 2.5. MapkeTHHI0Bi cTpaTerii HiHOyTBOpeHHS

Crparerii niHoyTBOpeHHs Ha HOBI ToBapu. CTpaTeris «3HATTA BepIukiBy. Ctpareris
«TIpOHUKHEHH». CTpaTeris «ICUXOJOTIYHOTO BILTMBY». CTpaTerist «jIiiepa Ha PUHKYY.
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Crparerist «npecTukHOi 1iHW». CTpaTerii HIHOYTBOPEHHsI HA TOBAapH, IO BXKE ICHYIOTh
Ha puHKy. CTpaTerii HIHOyTBOPEHHS B paMKaxX TOBAapHOi HOMEHKIATypHu. BcTaHoBIEeHHS
I[IH Ha JIONOBHIOIOUM TOBapu. BcTaHOBNIEHHS LiH Ha MOOIYHI MPOAYKTH MiANPUEMCTBA.
Bcranosienns 1id 3a reorpadiyHuM npuHIUnoM. KoHKypeHTHI cTparerii.

Tema 2.6. LliHOyTBOpEeHHS B MI2KHAPOAHOMY MAapKETHHI'Y

Etanu npouecy HiHOyTBOPEHHS B MIXHApOAHOMY MapKeTHHTy. [ToHSTTS «cBiTOBa
uiHa». ['pynu ¢dakTopiB 110 BIUIMBAIOTH HAa pIBEHb MiH. 3aco0u JepKaBHOTO
peryJitoBaHHS Ta KOHTPOJIO HaJl LIHAMHU. BUIU 1IH B 3aJ€KHOCT1 BiJl KaHAIIB, MO SIKUM
3MIACHIOETbCS 30BHINIHBOCKOHOMIYHI omepanii. Llinn «BinmeHOI» Topriemi. LliHu Ha,
TOBapu M0 (iHAHCYIOTHCS 3a paxyHOK KpenutopiB. TpancdeptHi miHu. OcoOIMBOCTI
BCTAHOBJICHHS €KCMOPTHHUX I[iH. Bunu min. MutHi Tapudu Ta miuatexi Ta iX BIUIMB Ha
pIBEHB IiH.

Tema 2.7. LlinoyTBOpeHHs OpeHaiB

CytHictes Openpainry. llina sk enement GopmyBaHHS iMiTKy. DopmyBaHHS
COPUUHATTS  CIOXKHBayeM  IMIIKy  ToBapy-¢gipMu. IMijpkeBe  IIHOYTBOPEHHS.
CmiBBiAHOILIEHHS I[iHA-fAKICTh. HeoOXimHICTH cTpaTerii ympaBiiHHA MapOYHUMU
aKTUBAMH: CyTh Ta 3HAYEHHS TOPrOBEJIbHOI MapKH; MAPOUYHUU KalliTajl Ta YyIpPaBJIIHHS
HuUM. [IpuHUIUOU [IHOYTBOPEHHS MAapOYHHMX TOBApIB: YUHHUKU JIOSUIBHOCTI JI0
TOPTiBEIbHUX MapOK; I[iIHOBA MpeMist OpeHy.

2.3. TemaTHuHUI MJIaH.

OO0csr HaBYAIBHUX 3aHATH (TOJ.)

Jlenna ¢popma | 3aouna Gopma

HABYAHHS HaBYAHHS
Ne Ha3zBa temu = =
mop (TEeMaTUYHOTO PO3JLITY) o .| = ol .| =
st — an Ol =] ‘B an @)
o| H « o H
A N4 [<p) [a W A N4 <2} [a W
o L ¢ | Ol 2 2 ;| O
> 5 & SRaiE-
e e
= =
1 2 3|4, 56|7[8| 910
Moayab Ne 1 « IIpouec niHoyTBOpeHHsI Ta CYTHICTh KaTeropii minm »
5 ceMecTp 5 ceMecT
1.1 | BBeieHHS y IIIHOYTBOPEHHSI
ACHIGL Y THHOYTEOP 6|,2|2]10/2 - |8




Mudp

CMA HAY

CucremMa MEHEIKMEHTY SIKOCTI. JIOKYMEHTa PI111.01.03-01-2021
PobGoua mporpama
HaBYAJIBHOI JUCLUILIIHA 12317
«MapKeTHHT0BE IIIHOYTBOPEHHS» Crop. 1213
12 ®opMyBaHHS LIHOBOI MOTITUKU 6 121 212102 3
[lina sK 1HCTpYMEHT MAapKEeTHUHIOBOI LIHOBOT 2
1.3 | momiTuku 6 2 (2102 )] - |8
Cucrema 1iH Ta iX Kiacudikaii
L4 MCTEeMa IIiH Ta 1X Kiacudikarris 3 2 5 | 4 6 cemecTp
4 |- - |4
dakTopy MapKETUHTOBOT'O LIIHOYTBOPEHHS 2 e
1.5 10 | 2 5 4| 3 3
16 OuiHIOBaHHS MOMUJIKU 1 PU3UKY B 5 2 > l2l3]-]-13
" | HIHOYTBOPEHHI
17 Jl.epmaBHe peryJOBaHHS NPOLECiB 612022
I[IHOYTBOPEHHSI B YKpaiHi
1.8.| MoaynbHa KoHTpOJbHA poboTa Nel 6 |2 - |4 -|-| - |-
Ycboro 3a moayiaem Nel 54 |16| 16 (22|30 |6 | - |24
Monyab Ne2 « OcobauBOCTi IIIHOYyTBOPEHHSI B PUHKOBUX YMOBAX »
Oco06aMBOCT1 TOCTIKEHHS PUHKOBOT
51 KOH IOHKTYPHU Y I[IHOYTBOPEHHSI 6l2l21218l.1.1s
99 MeToanyHi MiAX0AU 10 IIHOYTBOPEHHS B CUCTEMI 11 2 5 1512 2 [11
MapKEeTHHTY 2|2
53 Upouezlypa PUHHATTS PILIeHb OO BUSHAYCHHA| 4 2 >l 511201-12 |10
IHA 2
KopuryBanus ninu
2.4 712123 |10|-| - |10
55 MapkeTHHTOBI cTpaTerii lIHOyTBOPEHHS 11| 2 g 5 121-1 2110
26 [{iHOyTBOpEHHS B MI)KHAPOJAHOMY MApKETHHTY 5 2 ol 211al2] 2 10
2 7| LliHoyTBOpEHHSA OpenIiB 71212131 81]-| -18
Homamze 3aBnanHs Nel,Ne2 16!-1-116] - 1-] - | -
MonaynpHa KOHTpOJIbHA poboTa Ne2 6 121 -141]-1-|-1-
KonTtponshna (momamrss) po6ora (3OH)Nel,Ne2 -l -1 -1161-1 - |16
Yceboro 3a moayJiem Ne2 81 18|18 | 45|105(4| 8 |93
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Ycboro 3a HaBYAJILHOIO THCHHUILTIHOIO 13534134 | 67 |135/10] 8 [117

2.4. JloMalHe 3aBIaHHS.

B m’satomy cemecTpi CTyIEeHTHM BHKOHYIOTH  JBa JoMallHi 3aBjnaHHs (/13),
BIJIMTOBITHO 70 3aTBEP/DKEHUX B YCTAHOBICHOMY IMOPSIKY METOJUYHUX PEKOMEHJIAIlIH, 3
METOI0 3aKpIIUICHHS Ta IMOTJIUOJICHHS TEOPETHMYHUX Ta MPAKTUYHHX 3HAHb Ta BMIiHb,
Ha0yTUX Y TMpOIEeCl 3aCBOEHHS HABUYAJIBHOTO MaTepially IUCHUIUIIHA B 00JacTi
MapKETUHTOBOTO I[IHOYTBOPCHHS.

Metoto /I3 Nel € BupoOJeHHS y CTYJEHTIB HaBUYOK JIOTIYHOTO MUCIECHHS IS
PO3B’sI3aHHS BIpTyaJIbHUX 3aJ1a4 MAPKETUHIOBOTO IIHOYTBOPEHHS.

Metoro /I3 Ne2 € ¢dopMmyBaHHS y CTYIEHTIB NMPAKTUYHUX HABUYOK PO3B’S3aHHS
KOHKPETHUX 3a/1a4 IIiJ1 Yac poOOTH B CITy»)0axX MapKETUHTY Cy4aCHOTO MiAIPUEMCTBA.

B pamkax BukonanHHs J[3NeZ2 HeoOXigHO oXapakTepu3yBaTH OCOOJIUBOCTI,
MpOaHaIi3yBaTH CTaH pPUHKY HAa SKOMY Jli€ TiANPUEMCTBO, OXapaKTepU3yBaTH
OCOOJIMBOCTI IIIHOBOI TIOJNITHKKA OOpaHOTO MIANPHUEMCTBA Ta BU3HAUUTH I[IHOBY
CTpaTerito, IKy BUKOPUCTOBYE MIANPUEMCTBO.

Jns ycmimHOro BUKOHAaHHA JI3  CTYJEHT MOBUHEH 3HAaTH OCHOBHI MOHSTTS
[[IHOYTBOPEHHSI, SIKI BUKOPUCTOBYIOThCS B MPOLIECI BUBHAYEHHSI Ta (pOpMYyBaHHS LIHOBOT
MOJIITUKY TIANPUEMCTBA Ta BHBYCHHS PEakilii CIIOXKWBa4diB Ta KOHKYPEHTIB Ha IIHOBI
pimeHHs ¢ipMd Ta BMITH aHali3yBaTH CTaH PUHKY Ha SIKOMY i€ TMiJMPUEMCTBO,
BU3HAYATH OCOOJMBOCTI IIHOBOI MOJITUKH OOpaHOTO MiANPHEMCTBA Ta OOMpaTH IIHOBI
CTparterii, ki BAKOPUCTOBYE MIIPUEMCTBO B IEBHUX PUHKOBUX YMOBAX.

Buxonanns, odopmienns Ta 3axuct J[3 3OIHCHIOETBCS  CTYACHTOM B
IHIUB1IyaIbHOMY MOPSIKY BIAMOBIAHO 10 METOJAMYHUX PEKOMEH IAITii.

Yac, notpiOuuii 11 BukoHauHs [[3, — 10 8 roguH caMocTiiHOT poOOTH.

Jasi  crynedtiB 3®H - 3aBmaHHA IS BHUKOHAHHS KOHTPOJBHUX PpOOIT
PO3pOOIIAIOTECS aBTOPOM pobouoi mporpamu. HaBuanbHi MaTepiaii 3aTBEPIKYHOTHCS
MPOTOKOJIOM 3aciflaHHS BHUIIYCKOBOi Kadeapw, IOBOIATHCA JO BiJOMa CTyJeHTa
IHIUBIIyaIbHO 1 BUKOHYIOTHCS BIJIMOBIHO JO METOJIWYHUX peKkoMmeHaarii. Hampukian,
HOMED BapiaHTy TEOPETHYHOI YaCTHHU Ta MPAKTHYHOI YaCTUHU BHU3HAYAETHCS 32 MEPIIOIO
JTITEPOI0 TMPI3BUINA Ta OCTAHHHOI MHQPPOIO0 1HIUBIIYaTLHOTO HABUYAIBHOTO TIUIAHY
CTyJICHTA.

2.5. IlepeJiik NUTAHBb 1JI NiATOTOBKH 10 €K3aMeHY.

[Tepenik muTaHb Ta 3MICT 3aBIAaHb ISl MIATOTOBKH J0 €K3aMEHY, pO3pOOISIOThCS
MPOBIIHUM BHUKJIa/1aueM Kadeapu BiIMOBITHO 10 poOOYOi MporpamMu, 3aTBEPIKY€ETHCS Ha
3acianHi Kadeapu Ta JTOHOCUTHCS JI0 BiloMa CTYJICHTIB.
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3. HABYHAJIBHO-METOAUYHI MATEPIAJIM 3 TUCIIUILJITHU

3.1. MeToau HAaBYAHHS

[Ipn BUBUYEHHI HAaBYAJIBHOI JUCHUILUIIHA BUKOPHUCTOBYIOTHCSI HACTYMHI METOIHU
HaBYaHHS: CJIOBECHI (TIOSICHEHHs, Oeciia, AMCKYCis, M1alior), MOSICHIOBAIbHO-HAOYHI
(meMoHCTpalisg, UIOCTpallis), NpakTU4yHl (pilIeHHs 3a7ad, AUIOBI IrpH), YacTKOBO-
MIONIYKOBI Ta JOCIIITHUILIbKI METOTH.

3.2. PexoMeH10BaHa JiTeparypa
ba3oBa jireparypa

3.1.1. Terpyns F0.€. Mapketunr: HapuansHui nocioauk/ 10.€. Ietpyns, B.YO.IletpyHs.
— 3-Te BU]., IepepoOIL.i TOTOBH. — J{HIMPOTETPOBCHK: YHIBEPCUTET MUTHOI CIIpaB Ta (iHAHCIB,
2016. — 362c.

3.1.2. Mapkertunr: Ilinpyunuk / B.M. 3aropynsko , C.B.IlerpoBcbka, O.A.Paguenko,
B.A.Bacunenxko. —K.: Bun. HAY,2015. — 246 c.

3.1.3. Mapxkerunrose miHoytBopeHHs: Koncmekt mnekmii / Yxi. O.ILBbypaineka —
Tepuonine: THTY im.LIlymros, 2015. — 126 c.

3.1.4. Xpabatrun O.1. SBopceka JI.B. Mapkerunr: HaBuanpHuii mociOHuk./, 3a
Hayk.pen.O.A. Tumuuk. — Kui: BugaBuuirso, 2014. — 284 c.

3.1.5. Oxnmangep M.A., Uykypua O.I1. Mapkerunrosa minoBa mnosituka. Hapu.moci6. — K.:
Lentp yuboBoi mitepatypu,2012. — 240 c.

3.1.6. Mapkerunrosa 1iHoBa moJritika: HaBuanpauii nmocionuk/ A.B.JlutBunenko. — K.:
3uranasg, 2010. — 294 c.

3.1.7. Mapxkerunr: Ilinpyunuk / B. Pyaeniyc, O.M.A3zapsH, H.O.bab6enko ta iH.;Pen.-
ynop. O.I.Cupopenko, JI.C.MakapoBa. — 3-te Bua.- K.: HaByaibHO-METOOWYHHI LIEHTP
«KoHcop1iiym 13 yIOCKOHAJICHHS MEHEDKMEHT-OCBITH B YKpaiHi», 2008. — 648 c.

3.1.8. KonecuukoB O.B. IliHoyrBOpeHHs. Bumanus 3-€ BumpaBieHEe Ta JIOMOBHEHE.
Hagu.nmoc.K.: Llentp yuboBoi miteparypu, 2007. — 144 c.

3.1.9. Mapxkerunr: Hapuanbamii mocionux/ C.[.YeGortap, S.C.Jlapuna, O.I1.JIymiu,
M.I'.llleBunk, P.L.bypsk, C.M.bousp, A.B.Ps6uuk, O.M.Ilpyc, B.A.Padanscrka — KuiB «Ham
gacy, 2007. — 504 c.

JdonmomixkHa JiTepaTypa

3.1.10. Jlamb6en XKan — XKak, Ctpaterunyeckuii MapkeTuHr, EBponeiickas nmepcrnekTuBa. —
Cankr—IlerepOypr.: Hayka, 1996.-589 c.

3.1.11. Hern T.T., Xonnen P.K. Crparerus u taktuka nenoobpaszoBanus. - CII0.: [Turep,
2001. - 544 c.

3.1.12. lyrina C.I. Mapketunrosa 1iHoBa noxiiruka: Hasu.nmociouuk. — K.: KHEY, 2005. —
393c.

3.3. Indopmaniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHe ynpaBiiHHS CTaTUCTUKKA YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpainceka Acouiaris Mapkerunry http://uam.in.ua/

3.3.5. Mapkerunrosuii mopran http://www.marketing-research.in.ua
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4. PEUTUHI'OBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM
3HAHb TA BMIHb

4.1. OuiHoBaHHS OKPEMHUX BHUJIIB BHKOHAHOI CTYJACHTOM HaBYaJIbHOI POOOTH
3I1HCHIOETHCS B 0atax BIAMOBIAHO 10 Tadn.4.1.

Taomung 4.1
Max KiTbKICTh Max KiIbKICTh
OatiB OasiB
Bupn Bun
HaBUYAIBHOI pOOOTH Hlerna 3aouHa HaBYAIBHOI POOOTH Jlenna 3aouHa
$opma dbopma
HABYAHHS bopma HaBY-HS bopma
HaBY-HS HaBY-HS
5,6 cemecTp
Moayab Ne 1 «IIpounec Monyb Ne 2 «Oc00,1MBOCTiI HIHOYTBOPEHHS B
HIHOYTBOPEHHS TA CYTHICTh KaTeropii PMHKOBHX YMOBaXx»
HWiHU»
BuxonaHHs TeCTOBHX BukoHaHHS TECTOBHX 3aBJIaHb
3aBIaHb i1 Yyac 9 10 MiJ] 9ac MPaKTUYHUX 3aHATh 9 10
MIPAKTUYHUX 3aHATh
Po3B’s13auns 3amay, Po3B’s13aHHs 3a7a4, BIAMOBIII
BIIOBIAL ga TEOPETHUYHI Ha TEOPETUYHI TUTAHHS ITiJ] 9 10
MUTaHHS M1 4ac 4yac ayAUTOPHOI poOOTH Ha
ayIuTOpHOI poOOTH Ha MPAKTHYHUX 3aHATTSIX
MPAKTUYHUX 3AHATTIX 9 10 BukonanHs Ta 3aXuCT 20 )
JIOMAIIHBOTO 3aBJaHH
BukoHaHHS Ta 3aXHCT
KOHTPOJIbHOT poOoTHNe],No2 - 20
(3®H)
s donycky 00 eukonanHs ns 0onycky 00 euxoHaHus
MOOYNIbHOT KOHMPONLHOT MOOYNIbHOT KOHMPONLHOT
11 — 23 —
pobomu Nel cmyoenm mae pobomu Ne2 cmydenm mae
Habpamu He MeHule Habpamu He MeHue
BukoHaHHs MO1yJIBHOT 12 i BukonaHHs MOyJIBHOT 12 B
KOHTPOJIbHOT poboTu Nel KOHTPOJIbHOT poOoTH Ne2
Ycboro 3a moayJiem Nel 30 - Ycboro 3a moaysiem No2 50 -
Ycboro 3a moaysisamu Nel, Ne2 80 60
CemMecTpoBHi eK3aMeH 20 40
Ycboro 3a AMCHUILTIHOIO 100

4.2. BukoHaHI BUOM HaBYAJIbHOI pOOOTH 3apaxOBYIOTbCS CTYAEHTY, SIKIIO BiH
OTPHMAaB 32 HUX MO3UTUBHY PEUTUHTOBY OLIHKY ([lomaTok 3).
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4.3. Cyma peHUTHHTOBHUX OLIHOK, OTPUMAaHUX CTYJIEHTOM 3a OKpeMi BUIU
BUKOHAHOT HABYaJIbHOI pOOOTH, CTAHOBUTH NMOTOYHY MOAYJIbHY PEUTHHTOBY OIIIHKY, sIKa
3aHOCUTHCS JI0 BIJOMOCTI MOJYJIbHOTO KOHTPOJTIO.

4.4, Cyma miICyMKOBOI CEMECTpPOBOi MOJAYJIbHOI Ta eK3aMeHaliliHOol
PEUTUHTOBUX OLIIHOK, y 0anax CTaHOBUTH MiJICYMKOBY CEMECTPOBY PEHTHHIOBY OLIHKY,
sKa MepepaxoBYEThCs B OLIHKU 33 HalllOHAJIbHOIO Iikanoro Ta mkanow ECTS (Homatok
4).

4.5. IlincymkoBa ceMecTpoBa pEeWTHMHIOBa OLIHKa B Oanax, 3a HallOHAJbHOIO
mkagoro Ta mkamor ECTS 3aHocHThCS 10 3a11KOBO-€K3aMEHAIIMHOI BIJIOMOCTI,
HaBYAJIbHOI KapTKU Ta 3aJiKOBOi KHIKKH CTYJEHTa, Hampukiaa, Tak: 92/Biom./A,
87//loope/B, 79//oope/C, 68/3a006./D, 65/3a006./E Tomo.

4.6. IlincymMkoBa peWTUHroBa OIIHKA 3 JUCHMIUIIHK JOPIBHIOE TIACYMKOBIM
CEMEeCTpPOBI PEUTHMHIOBINA OIliHI. 3a3HaueHa MiACyMKOBa pEUTHHTOBA OIlIHKA 3
JTUCIUTIIIHYA 3aHOCUTHCS 70 JlogaTky 10 aurioma.
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INTRODUCTION

The course program of the discipline is developed on the basis of "Methodological
recommendations for the development of the work program of the discipline”, approved by the
order Ne 071 / roz from 10.07.2019 and the correspondent normative documents.

1. EXPLANATORY NOTE

1.1. Place, purpose, tasks of the discipline.

Place: this discipline is a theoretical and practical basis of a set of knowledge and skills
that form the profile of a specialist in marketing pricing based on theoretical principles and
modern forms and methods of production and economic and commercial activities prevailing in
the world economic process.

The purpose of the discipline is the formation of competencies for mastering the system
of studying methods and algorithms of pricing, basic pricing strategies, processes of forming the
pricing policy of the enterprise, studying the reaction of consumers to pricing decisions of the
firm, reactions to pricing decisions of competitors

The tasks of the discipline are:
- acquaintance with the theoretical and methodological basis of marketing pricing policy;
- mastering practical and marketing pricing skills;

- determination of the components of the price system;

- formation of clear ideas about the differences between passive and active approaches to
pricing;

- determination of features of formation of the price policy of the enterprise;

- formation of clear ideas about the characteristics, features, methods and models of
marketing pricing;

- study of the peculiarities of the application of pricing methods;

- mastering the ability to analyze the break-even conditions of price decisions;

- determining the features of the choice of pricing strategies of enterprises depending on
the market situation and the goals of the enterprise, firm;

- practically apply the best pricing strategies and pricing methods that are related to
achieving the goals of the enterprise;

- study of characteristics and basic decisions in the field of pricing of goods and services;

- identification of current problems in the field of marketing pricing of Ukraine;

- consolidation of the received knowledge on the basis of practical tasks of a problem-
thematic course;

- acquisition of practical skills in solving specific problems of marketing pricing in
enterprises of various sectors of the economy.

1.2. Learning outcomes that make it possible to achieve academic discipline.

— Demonstrate knowledge and understanding of the theoretical foundations and
principles of marketing activity (PLO1).

— Apply the acquired theoretical knowledge to solve practical problems in the field of
marketing (PLO3).
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— Collect and analyze the necessary information, calculate economic and marketing
indicators, justify management decisions based on the use of the necessary analytical and
methodological tools (PLO4).

— To determine the functional areas of market entity marketing activity and their
relationships in the management system, to calculate the relevant indicators that characterize the
effectiveness of such activity (PLO6).

— Use digital information and communication technologies, as well as software products
necessary for the proper conduct of marketing activities and the practical application of
marketing tools (PLO7).

— Apply innovative approaches to marketing activities of the market entity, flexibly
adapt to changes in the marketing environment. (PLOS8).

— To forecast effective demand, to define perspective target segments of consumers, to
substantiate innovative methods of management of commodity, price, sales, communication
policies of the enterprise in all types of markets (PLO23).

1.3. Competences that make it possible to acquire the discipline.

— Ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods
and is characterized by complexity and uncertainty of conditions (I1C).

— Ability to abstract thinking, analysis and synthesis (GC3).

— Ability to learn and master modern knowledge (GC4).

— Knowledge and understanding of the subject area and understanding of professional
activity (GC6).

— Ability to logically and consistently reproduce the acquired knowledge of the subject
area of marketing (PC1).

— Ability to use theoretical marketing positions to interpret and predict phenomena and
processes in the marketing environment (PC3).

— The ability to conduct marketing activity based on an understanding of the nature and
content of marketing theory and the functional relationships between its components (PC4).

— Ability to correctly apply marketing methods, techniques and tools (PC5).

— Ability to determine the impact of functional areas of marketing on the results of
market participant economic activity (PC7).

— Ability to understand the content and nature of the marketer professional activity in
the industrial, consumer and electronic markets of goods and services and management decisions
in the field of marketing for innovative development of the enterprise in an unstable environment
(PC15).

— Ability to understand the product policy of the enterprise, to form the optimal range, to
analyze and design effective (active, bilateral) communications with consumers of goods and
services, to understand, plan and organize flow management of supply chains of goods and
services, to make optimal decisions on marketing management elements business entities
operating in all types of markets in modern conditions (PC19).

— Ability to understand the features of software products and services in the electronic
market, apply basic tools and methods of planning and sales organization in the electronic
market, establish communications using the global computer network and plan, implement and
conduct marketing activities on social networks, develop strategies and optimally select tools and
methods to effectively optimize websites, collect, analyze, measure, present and interpret
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information about website visitors in order to make effective marketing decisions for market
participants, including aviation companies ( PC21).

1.4. Interdisciplinary connections.

This discipline is based on knowledge of such disciplines as Information and
Communication Systems and Technologies, Social Market Communications, Marketing,
Economics of economic activity of subjects of marketing relations, Business Planning and
Budgeting, and is the basis for the study of further disciplines, namely: Marketing of
innovations, Marketing of services, Marketing of the industrial enterprise, Marketing audit,
Holistic marketing.

2. PROGRAM OF THE DISCIPLINE

2.1. Discipline content
The educational material of the discipline is structured on a modular basis and consists of
two educational modules, namely:

—training module Nel "Pricing process and the essence of the price category";

—training module No2 "Features of pricing in market conditions", which are logically
complete, relatively independent, integral parts of the discipline, the mastering of which
involves modular tests and analysis of the results of their implementation.

2.2. Modular structuring and integrated requirements for each module
Module Ne 1 "Pricing process and the essence of the price category"

Integrated requirements of module Nel:
to know: economic essence of the concepts “price”, "pricing”, "marketing pricing

policy";

— theoretical principles of development of marketing enterprise pricing policy;

— the essence of price functions;

— general principles of pricing in market conditions;

— classification of prices depending on the features;

— types of prices used in commodity markets;

— the essence and mechanism of application of price and non-price methods of
competition;

— areas of use of different pricing methods;
processes of price policy formation;
— methods of state regulation of prices;
— methods of risk assessment in price calculations;
— differences in the marketing approach to pricing from the classical price theory;
to be able to:
— develop pricing tactics taking into account various factors;
calculate production prices, enterprises and industry selling prices, retail prices;
make a calculation of the retail price;
calculate the target price when changing the conditions of production and sale;
use pricing methods;
analyze the break-even conditions of price decisions;
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— display charts of changes in costs in the short and long term;

— calculate the probable reactions of the system to changes in demand;
determine the degree of risk when calculating the price;

apply methods for determining price elasticity.

Topic 1.1. Introduction in pricing
Economic theory and possibilities of its use in pricing practice. Demand concept and
business practice. Demand curves. Causes of possible errors in pricing based on demand curves.
The goals of the firm are their reflection in the pricing policy. Production costs and cost
management. Break-even point. Marginal (marginal) costs.

Topic 1.2. Forming the pricing policy

Fundamentals of the formation of commercial policy of the firm. Tasks to be solved within
the framework of pricing policy. Scale effect. Pricing policy and pricing strategy of the firm.
Cost approach in pricing and problems of its use in modern market conditions. The relationship
between price and cost in a market system. Value approach to pricing. Comparison of active and
passive approaches to pricing. Problems and mistakes of using the value approach to pricing.
The process of forming pricing policy.

Topic 1.3. Price as a tool of marketing pricing policy

Economic nature and essence of the price category. Price from the point of view of the
producer and the consumer. Price as a factor of market economy. Price functions. The system of
pricing factors of different levels and their complex influence on the formation of the market
price. Market equilibrium price. Non-price factors that affect the volume of demand, supply and
price levels.

Topic 1.4. Price system and their classification

Components of price systems. "Price composition” and "price structure™. Types of prices in
the industrial market. Purchase prices for agricultural products and other raw materials.
Wholesale and retail prices. Tariffs for transport services, utilities and household services. Prices
of foreign trade turnover. Classification and types of prices. Types of prices according to the
degree of perception of the product. Types of prices for services to industries and sectors of the
economy. Types of prices by terms of coordination. Types of prices according to the degree of
state regulation. Types of prices in the order of reimbursement of transport costs.

Topic 1.5. Factors of marketing pricing
The main factors influencing the formation of market prices. Demand factors. Supply
factors. Factors of alternative production opportunities. Consumer choice factor. Factors causing
price increases. Factors causing lower prices. Groups of external and internal factors. Methods of
state price regulation. Opposition to horizontal and vertical price fixing.

Topic 1.6. Estimation of error and risk in pricing
The role of risk assessment of decisions made in pricing. Methods of risk assessment in
price calculations. The essence and economic basis of the inflation process. The value of
estimating inflation expectations when setting the price. Indicators by which inflation
expectations are assessed. Sources of information and stages by which inflation expectations are
calculated.
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Topic 1.7. State regulation of pricing processes in Ukraine
The objective need for antimonopolistic policy and state price regulation. Forms of state
regulation of prices. Legislation and powers of public authorities in Ukraine in the field of
pricing. Administrative and economic methods of state regulation of prices. Foreign experience
of state price regulation. Distinctive features of the government-controlled environment.

Module Ne 2 "Features of pricing in market conditions"

Integrated requirements of module Ne 2:

to know:

— approaches to calculating prices based on costs, demand, competition, economic and
mathematical methods;

— the essence and process of the seller and the buyer price forming;

— the essence and procedure for calculating the production price, selling price of the
enterprise and industry, retail price;

— factors that determine the consumer's sensitivity to price;

— criteria for perceiving the value of goods and services;

— possibilities of price adjustment and the process of setting the final price;

— the essence of marketing strategies used in pricing;

— the essence of the strategy of reducing and raising prices;

— principles of pricing in commodity markets with different conditions of competition;

— the essence of world prices and the order of their calculation for different groups of
goods;

— principles of brand pricing.

to be able to:

— set priorities in the process of developing a pricing strategy;

— analyze the type of market using Harfindel-Hirschman indices;

— determine the pricing strategy of the enterprise depending on the market situation and
the enterprise goals);

— practically apply the best pricing strategies and pricing methods that are related to
achieving the enterprise goals;

— calculate prices based on costs, demand, competition;

— calculate the dependence of supply and demand on price;

— assess the value of the brand,;

— calculate prices for exported products.

Topic 2.1. Features of market research in pricing
Comepetition, its types and influence on price formation. Principles of pricing in
commodity markets with different conditions of competition. Ongoing market research. Cyclical
price fluctuations under the influence of supply and demand violations. Price changes under the
influence of external factors. Speculative price fluctuations. Consideration in determining the
prices of consumer choice and substitutability of goods. Calculation of the price of goods on the
basis of an integrated indicator of competitiveness.

Topic 2.2. Methodical approaches to pricing in the marketing system
Pricing taking into account production costs. Cost classification. Features of the marketing
approach to pricing: principles of pricing; pricing methods in modern marketing. The essence of
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direct pricing methods: the concept of break-even products; setting prices with a focus on
conditions of competition; pricing within the product range, by geographical area and exchange
pricing. Methods of indirect marketing pricing: trade credit policy; discount marketing policy.

Topic 2.3. Price determination decision-making procedure
Pricing process. Stages of setting the base price. Choice of pricing policy. Market research
process. Choice of pricing methods. Demand analysis. Determining the costs associated with the
production of goods. Taking into account the psychological aspects of consumer perception of
price. Taking into account the level of competition in the target market segment. Setting the final
price taking into account the commercial terms of delivery of the goods.

Topic 2.4. Price correction
The concept of price elasticity. The relationship between demand and price. Factors
contributing to price changes. Groups of internal and external factors influencing the price level.
Possibilities of price adjustment and the process of setting the final price. Types of price
discounts: functional, seasonal, bonus, closed, credit, special, incentive. Price adjustment taking
into account the basic terms of delivery. Price adjustment taking into account payment terms and
type of distribution channels.

Topic 2.5. Marketing pricing strategies
Pricing strategies for new products. Cream skimming strategy. Penetration strategy.
Strategy of "psychological influence". Market leader strategy. Strategy of "prestigious price".
Pricing strategies for products that already exist in the market. Pricing strategies within the
product range. Setting prices for complementary goods. Setting prices for by-products of the
enterprise. Setting prices on a geographical basis. Competitive strategies.

Topic 2.6. Pricing in international marketing

Stages of the pricing process in international marketing. The concept of "world price".
Groups of factors influencing the price level. Means of state regulation and control over prices.
Types of prices depending on the channels through which foreign economic transactions are
made. Prices of "free" trade. Prices for goods financed by creditors. Transfer prices. Features of
setting export prices. Types of prices. Customs tariffs and payments and their impact on the price
level.

Topic 2.7. Brand pricing

The essence of branding. Price as an element of image formation. Formation of consumer
perception of the image of the product-firm. Image pricing. Value for money. The need for a
brand asset management strategy: the essence and meaning of the brand; brand capital and its
management. Principles of pricing of branded goods: factors of loyalty to trademarks; price
premium of the brand.
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2.3. Thematic plan.

Volume of training sessions (hours)

Full-time education

Ne Topics name
(thematic section) Q 2 =)
3 5 2 2
S B QS -
— il') ;_E 2
1 2 3 4 5 6
Module Ne 1 "Pricing process and the essence of the price category"
11 5 semester
"~ | Introduction to the pricing 6 2 2 2
1.2 | Forming the pricing policy 6 2 2 2
1.3 | Price as a tool of marketing pricing policy 6 2 2 2
Price system and their classification
1.4 8 2 2 4
15 Factors of marketing pricing 10 9 g 4
1.6 | Estimation of error and risk in pricing 6 2 2 2
1.7. | State regulation of pricing processes in Ukraine 6 2 2 2
1.8. | Module control work Nel 6 2 - 4
Total for the module Nel 54 16 16 22
Module Ne2 "Features of pricing in market conditions"
2 1 | Features of market research in pricing 6 2 2 2
29 Methodical approaches to pricing in the marketing 11 9 2 5
system 2
23 Price determination decision-making procedure 11 g 9 5
2.4 | Price correction 7 2 2 3
25 Marketing pricing strategies 11 5 g 5
2.6 | Pricing in international marketing 6 2 2 2
2.7 | Brand pricing 7 2 2 3
Homework Nel,Ne2 16 - - 16
Module control work No2 6 2 - 4
Total for the module Ne2 81 18 18 45
Total for the discipline 135 34 34 67
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2.4. Homework

In the fifth semester, students complete two homeworks (HW), in accordance with the
approved guidelines, in order to consolidate and deepen the theoretical and practical knowledge
and skills acquired in the process of mastering the course material in the field of marketing The
goal of HW Nel is to develop students' logical thinking skills for solving virtual marketing
pricing problems.

The purpose of HW Ne2 is to form students' practical skills in solving specific problems
while working in the marketing services of a modern enterprise.

In the framework of HW Ne2 it is necessary to characterize the features, analyze the state
of the market in which the company operates, describe the features of the pricing policy of the
selected company and determine the pricing strategy used by the company.

To successfully perform HW, the student must know the basic concepts of pricing, which
are used in determining and shaping the pricing policy of the enterprise and studying the reaction
of consumers and competitors to pricing decisions of the firm and be able to analyze the market
in which the company operates, determine pricing policy. strategies used by the company in
certain market conditions.

Execution, registration and protection of HW is carried out by the student individually
according to methodical recommendations.

The time required to perform HW - up to 8 hours of independent work.

2.5. List of questions to prepare for the exam

The list of questions and the content of tasks for preparation for the exam are developed by
the leading teacher of the department in accordance with the work program, approved at the
meeting of the department and communicated to students.

3. EDUCATIONAL AND METHODICAL MATERIALS ON THE DISCIPLINE

3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal
(explanation, conversation, discussion, dialogue), explanatory-visual (demonstration,
illustration), practical (problem solving, business games), partial search and research methods.

3.2. Recommended literature

Basic literature

3.1.1. Terpyns KO.€. Mapkerunr: HaBuansHuil nocioauk/ 10.€. Ierpyns, B.1O.IletpyHs.
— 3-T€ BU]L., IepepoOII.i TOMOBH. — J{HIMPONETPOBCHK: Y HIBEPCUTET MUTHOI CIpaBH Ta (DiHAHCIB,
2016. — 362c.

3.1.2. Mapkerunr: Iligpyunux / B.M. 3aropynsko , C.B.IlerpoBchka, O.A.PanyeHko,
B.A.Bacunenko. —K.: Bun. HAY,2015. — 246 c.

3.1.3. MapketunroBe uiHoyrBopenHs: Koncmekt nekmid / Vi O.ILBbypnineka —
Tepuoninb: THTY im.LIlymros, 2015. — 126 c.

3.1.4. Xpabatuan O.L,ABopcbka JI.B. Mapkerunr: HapuanpHuii mnociOHuk./ 3a
Hayk.pea.O.A. Tumuuk. — Kuis: Bugasauurso, 2014. — 284 c.

3.1.5. Oxnanzaep M.A., Uykypna O.I1. Mapketunrosa 1iHosa noiituka. Hau.moci6. — K.:
[lenTp yuboBoi mitepaTypu,2012. — 240 c.

3.1.6. Mapkerunrosa 1iHoBa noinituka: HaBuaneHuii mociouuk/ S.B.JlutBunenko. — K.:
3nanns, 2010. — 294 c.
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3.1.7. Mapxkerunr: Iligpyunuk / B. Pyneniyc, O.M.A3zapsH, H.O.babenko ta iH.;Pen.-
ymop. O.L.Cumopenko, JI.C.MakapoBa. — 3-te¢ Bua.- K.: HaBuyaibHO-MEeTOAMYHUN LEHTP
«Koncop1iiyM 13 yJOCKOHaJICHHS MEHEPKMEHT-OCBITH B YKpaiHi», 2008. — 648 c.

3.1.8. KonecaukoB O.B. LlinoyrBopenns. Bumanns 3-e¢ BuUmpaBlieHe Ta JOMOBHEHE.
Hagu.moc.K.: I{enTp yu6oBoi mitepatypu, 2007. — 144 c.

3.1.9. Mapkerunr: Hapuanenuii nocionuk/ C.L.Ueborap, A.C.Jlapuna, O.ITJIymiid,

M.I'.llleBunk, P.L.bypsk, C.M.bonsip, A.B.Psa6uuk, O.M.IIpyc, B.A.Padanbcpka — KuiB «Ham
gacy, 2007. — 504 c.

Additional literature

3.1.10. Jlamben XKan — XKak, CtpaTernueckuii MapKeTUHT, EBporielickas mepcrneKkTiuBa. —
Canxr—IletepOypr.: Hayka, 1996.-589 c.

3.1.11. Hern T.T., Xonnen P.K. Ctparerus u taktuka neHoodpasopanus. - CII0.: [Turep,
2001. - 544 c.

3.1.12. Qyrina C.I. Mapkerunrosa 1inoBa nomituka: Hasa.nocionuk. — K.: KHEY, 2005. —
393c.

3.3. Information resources in the Internet

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. Main Department of Statistics of Ukraine http://www.ukrstat.gov.ua
3.3.4. Ukrainian Marketing Association http://uam.in.ua/

3.3.5. Marketing portal http://www.marketing-research.in.ua

4. RATING SYSTEM FOR EVALUATION OF KNOWLEDGE AND SKILLS
ACQUIRED BY THE STUDENT

4.1. Assessment of certain types of educational work performed by the student is carried
out in points in accordance with table 4.1.

Table 4.1
Max number of ) Max number of
Type of educational work points Type of educational points
. work .
Full time Full time
5 semester
Module Ne 1 "Pricing process and the | Module Ne 2 "Features of pricing in market
essence of the price category"' conditions"’
Execution of test tasks 9 Execution of test tasks 9
during practical classes during practical classes
Task solving, answers to Task solving, answers to
theoretical questions during theoretical questions 9
classroom work in practical 9 during classroom work
classes in practical classes
Execution and defense of
20
homework
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To be admitted to the To be admitted to the
module Nel the student must 11 module Ne2the student 12
type at least must type at least
Execution of module 12 Execution of module 50
control work Nel control work Ne2
Total fo the module Nel 30 Total fo the module Ne2 50
Total for modules Nel, Ne2 80
Semester exam 20
Total for the discipline 100

4.2. Completed types of educational work are credited to the student, if he got a positive
rating mark for them (Appendix 3).

4.3. The sum of rating marks got by the student for certain types of completed
educational work is the current modular rating mfrk, which is entered to the information of
modular control.

4.4. The sum of the final semester modular and examination ratings marks, in points, is
the final semester rating mark, which is converted into grades on the national scale and the ECTS
scale (Annex 4).

4.5. The final semester rating in points, on the national scale and the ECTS scale is
entered in the test report, study card and student record book, for example, as follows: 92 /
Excellent/ A, 87 / Good / B, 79/ Good / C, 68 / Set / D, 65/ Set / E, etc.

4.6. The final rating mark on the discipline is equal to the final semester rating
mark. The specified final rating mark on the discipline is entered in the Diploma
Supplement.
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