HAIIOHAJILHUM ABIAIIIMHU YHIBEPCUTET

Kadeapa inozeMmHux MoB 3a gpaxom
®akyabTer PEBA
2 Kypc, cemecTp 2
MOIAYJbHA KOHTPOJIBHA Ne 3
Bapiant 1

1. Translate the following text into Ukrainian in writing:

To grow your business, you need a marketing plan. A marketing plan is a tool you need
to use daily to help you reach your market and your profit goals. The right marketing plan
identifies everything from 1) who your target customers are to 2) how you will reach them, to
3) how you will retain your customers so they repeatedly buy from you.

The company’s marketing plan is the written document which details the marketing
methods selected (advertising, price, promotion, etc.) and specific marketing actions or
marketing activities. It should also show main goals and recommendations. The marketing
plan also examines the resources needed (both financial and human) to achieve specified
marketing objectives, such as an increase in sales or a successful product launch, over a given
period of time.

Typically, a marketing plan will include:
e an overview of your business’s marketing and advertising goals;
e a description of your business’s current marketing position;
e atimeline of when tasks within your strategy will be completed;
e key performance indicators you will be tracking;

e a description of your business’s target market and customer needs.
A major purpose of the marketing plan is to set the company on a specific course in

marketing.

2. Define the following terms:

e marketing mix;
e marketing research;
e microenvironment.

3. Translate into English:

1. MapkeTHHroBa cTparTeris 30CepeKyeTbCsl a HAa TOMY, 110 BU XOYeTe JOCITTH sl BAallIOro
MIANPUEMCTBA 1 MAPKETUHTOBUX 3YCUJIb.

2. MapkeTHHroBa CTpaTeris BaKIMBa Ui BCIX MIANPUEMCTB, OCKUIBKH BOHA YITKO BU3HAUAE,
SK BY 3HaiizieTe HOBUX MOKYMIIIB 1 peKJIaMyBaTUMETE Ballli TOBApH 1 MOCIYTH, MO0 y peuITi-
peLIT OTpUMaTH OlTbIIE MPOIAXKIB.

3. Peknama € 3ac000M CHUIKYBaHHS 3 KOPUCTYBauaMu TOBapy ab0 MOCIYTH.

4. Give extended answers:




1. What is a product?
2. How can products be classified?

HAIIOHAJIbHUM ABIAIIIMHUM YHIBEPCUTET
Kadgenpa inozemuunx MoB 3a gaxom

dakyabreT PEBA
2 Kypc, cemecTp 2
MOAYJbHA KOHTPOJIBHA Ne 3
Bapianr 2

1. Translate the following text into Ukrainian in writing:

Developing a marketing strategy is vital for any business. Without one, your
efforts to attract customers are likely to be haphazard and inefficient.

The focus of your strategy should be making sure that your products and
services meet customer needs and developing long-term and profitable relationships
with those customers. To achieve this, you will need to create a flexible strategy that
can respond to changes in customer perceptions and demand. It may also help you
identify whole new markets that you can successfully target.

The purpose of your marketing strategy should be to identify and then
communicate the benefits of your business offering to your target market.

Once you have created and implemented your strategy, monitor its
effectiveness and make any adjustments required to maintain its success.

One of the key elements of a successful marketing strategy is the
acknowledgement that your existing and potential customers will fall into
particular groups or segments, characterized by their needs. Identifying these groups
and their needs through market research, and then addressing them more successfully
than your competitors, should be the focus of your strategy.

You can then create a marketing strategy that makes the most of your strengths and
matches them to the needs of the customers you want to target.

2. Define the following terms:

¢ industrial products;
e consumer products;
e macroenvironment.

3. Translate into English:




1. Ilpu BU3HauYEHHI LIHOBOI CTPATETIi BaKJIMBO BPaXOBYBaTH MO3ULIIO
MIINPUEMCTBA HA PUHKY.

2. ToBapu MaCUBHOTO MOIHUTY — LI€ TOBAPH, SIKI CIO’KMBAYl 3a3BUYail HE KYIYIOTh
a00 He PO3TIIAJal0Th MOXKIIUBICTh MPUI0AHHS B 3BUMAMHUX YMOBaX.

3. Tlokymui 3a3BMyail BUTpa4yaroTh OUIbIIE 3yCHIIb HA MTOKYIIKY TOBApiB
0COOJIMBOTO MOMUTY HOPIBHSHO 3 IHIIKUMH BUJAAMH TOBapIB.

4. Give extended answers:

1. Name the steps of Product Life Cycle.
2. What are SMART objectives?
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1. Translate the following text into Ukrainian in writing:

The company is not alone in doing business. It is surrounded by and operates
in a larger context. This context is called the Macro Environment. It consists of
all the forces that shape opportunities, but also pose threats to the company. The
Macro  Environment  consists of 6  different  forces.  These
are: Demographic, Economic, Political, Ecological, Socio-Cultural,
and Technological forces.

Demographic forces relate to people. The name refers to the term

Demography. The latter refers to the study of human populations. This includes
size, density, age, gender, occupation and other statistics. Why are people
important? Because, on the whole, their needs is the reason for businesses to
exist. In other words, people are the driving force for the development of
markets.

The Economic forces relate to factors that affect consumer purchasing
power and spending patterns. For instance, a company should never start
exporting to a country before having examined how much people will be able to
spend. Important criteria are: GDP, GDP real growth rate, GNI, Import Duty rate
and sales tax/ VAT, Unemployment, Inflation, and Disposable personal income.



The Socio-Cultural forces link to factors that affect society’s basic values,
preferences and behavior. The basis for these factors is formed by the fact that
people are part of a society and cultural group that shape their beliefs and values.
Many cultural blunders occur due to the failure of businesses in understanding
foreign cultures.

Technological forces form a crucial influence in the Macro Environment.
They relate to factors that create new technologies and thereby create new
product and market opportunities.

Ecological forces in the Macro Environment are important since they are
about the natural resources which are needed as inputs by marketers or which are
affected by their marketing activities.

N

Define the following terms:

price;
services;
intellectual property.

w

. Translate into English:

1. CnoxuBYi TOBapu - 1€ MPOJYKTH, SKI KIHIIEBI CHOXXHBaul KyNYyHOTb IJIs
0COOMCTOTO CIIOKMBAHHS.

2. TlpogyxT abo mociayra MOBMHHI OyTH JOCTYITHI MOKYIIISIM Y BiAMOBTHUHN 4Yac,
y BIZIIOBITHOMY MicIIi 1 BIITTOB1IHIN KUTBKOCTI.

3. TlokynisiM HEOOXITHO PO3YMITH OCOOJMBOCTI Ta TIepeBard, SKi MOXKHA
OTpPUMATH, KyIIyIOud TOBap abo MOCIyTYy.

4. Give extended answers:

1. What is marketing strategy?
2. What does marketing strategy include?



