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1. HOSACHIOBAJIBHA 3AIINCKA
HapuaipHa MporpamMa HaBdanbHoI JUCHUILTIHE «SMM» po3pobiieHa Ha OCHOBI
«MeToIMUHUX BKa3iBOK 10 po3pobieHHs Ta OGOpMIEHHS HaBYalbHOI Ta poO0Y0l
HAaBYAIBHOI IPOrpaM IUCIHUILIIH», BBEIEHUX B Jif0 po3mopsmkeHHsM Bl 16.060.2015 p.
Ne37/pos3.
HapuanpbHa IUCHMIUIIHA € TEOPETHYHHMM IMATPYHTAM (OPMYyBaHHS 3HaHb Ta
BMiHb (axiBIL y Tany3i pekiiaMy i 3B’ sI3KiB 3 FPOMaJICHKICTIO.
[OJIOBHOIO METOI0 NHCIMIUIIHA € O3HAHOMIIEHHS CTYHEHTIB 3 TECOPETUYHUM
3HAHHSIMY Ta [IPAKTUYHUMHI HaBUYKAMH CTBOPEHHS Cy4aCHUX PEKIIaMHHUX KaMIIaHI1A
y COI[aJIbHAX MepeXkax 3 METOH 3a0e3MeYeHHs 1X MaKCAMAaJIbHOI KOMYHIKaTUBHOI
e(heKTUBHOCTI Ta KOHKYPEHTOCIIPOMOKHOCTI.
3aBIaHHSIMHA BUBUEHHS HABUAJbHOI JUCLIUILIIHH €:

- cdopMyBaTH y CTyIEHTIB 3HaHH 3 Teopii Social Media Marketing;

_ HamaTy 6a30Bi 3HAHHS 00 CYTHOCTI Ta 3HauuMocTi bpera-miardpopm y SMM
IPOCYBAHHI;

- O3HAMOMHUTHU CTYIEHTIB 13 Cy4YacHUMH IIpaBUJIaMH, NPUHIHIIAMH, CXEMaMU
nooymosu SMM-cTparerii Ta 11 CKIa0BUX;

- JOTIOMOTITH CTYyIeHTaM HaOyTH BMIHbG 1 IPaKTUIHUX HABAYOK IS CaMOCTIMHO1
PO3POOKH KpeaTHMBHWX, HECTaHIAPTHHX PEKIAMHHUX 1IEH Ta IX BTIJICHHS ¥
IPaKTUKY;

- HABYWTU CTYIEHTIB CHUCTEMHO CIPUAMaTH MapKETHHIOBUHU, peKJIaMHUUA 1
TBOPYHIA IIPOLIECH Ta PO3YMITUCS Ha IX yIIpaBIIiHHI;

- 30pI€EHTYBAaTH CTYAEHTIB Ha OOOB’S3KOBE IOEIHAHHS Y IXHIH IpaKTUYHIN
MiSTBHOCT] CTAaHJAapTHUX MIAXOMA1B Ta TBOPYOTO HATXHEHHS.

Y pe3ynbTaTi BABUEHHS HABYaJIbHOI AUCIMIUIIHY CTYIE€HT IIOBHHEH:
3HaTH:
—  OCHOBHI IOHSTTS, TIIyMaueHHs i TepMiHu y ctepi pexiaamu Ta Social Media
Marketing;
—  IpUHIUNY, QYHKINI 1 3aBIaHHs bpena-miaThopMu y BeJleHH1 O13HECY;
— peryiroBaHHs pi3HUX cKIanoBux SMM npocyBaHHS;
— IPUHIMIN H00YI0BU KPEaTHBHOIO KOHTEHTY Ha PI3HMX r1aThopMax;
—  OCHOBM aHaJIi3y, 3aJlydeHHs Ta B3aeMo/ll 3 LIA;
— [pPUHOMIK YOpaBiiHHSA, YMOBH €(GEeKTHBHOCTI Ta TIPUYMHHM HEBJAd

SMM 1mpoiecax.
BmiTH:

_  BHW3HAYATH NOTPeOY B peKjIaMyBaHHI TOBapy, MOCIYTH YK 111el;
_  crBOproBaTH SMM-CTpaTerio 3aJIeXKHO BiJl 3aBlaHb O13HECY;
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~ po3po0ATH imel pekaaMHOro KOHTEHTY (pyOpHKaTrop, 1CTOpIi, 3aMITKH,
«ceplaliTi» TOINO), 3aJeXHO Bix 3aBHaHb SMM-cTpareril, KOMyHIKaTHBHOTO
00MiHY, COIiaJILHO-IICUXOJIONYHUX XapaKTEePUCTUK IIIBOBOI ay IATOPII;

_  [1arHOCTYBAaTH HAsIBHI CTEPEOTHIIH SIK Y CBIIOMOCTI IIIIBOBUX ayIOUTOPIH, TaK
1 B peKJiaMi IIEBHUX TOBAPHUX KAaTEeropiid, 1 M’SKO BIAXOIUTH Bl HHX IT1T Yac
PO3POOKH 111€1;

~  He3aaHTa)XOBaHO CIIPUMMATH peallbHICTh 1 PO3PO0OIISATHA peKIaMH1 3BEPHEHHS 3
ypaxXyBaHHIM CY4YaCHHX HayKOBUX PO3POOOK Ta TBOPYOI'O IIE€PEOCMUCICHHS
JIHACHOCTI;

~  KOHTPOJIIOBATH KPEaTHBHI IPOIECH Ta aHalli3yBaTH JiJOreHepallito, TpaQix 1
KOHBepcio Y SMM npocyBaHHI,

~  BHKOPHCTOBYBATH Cy4acHI KOMYHIKATHUBHI TEXHOJIOT1I y CTBOPEHH] PEKJIaMHUX
[TOB1JOMJIEHB;

—  pO3pO0JIATH peKJIaMHi TEKCTH JIUISI TIOB1IOMIIEHD Ha pi3HUX bpeHa-rmiaTdopmax
3 ypaxXyBaHHSIM IICUXOTEXHOJOT1I;

—  po3po0JsaTH poboul rIaHu/Opu(u/3BITH.

HapyanpHu¥ MaTepiall AUCHUIJIIHKM CTPYKTYpPOBaHHM 32 MOIYJIBHUM
NPUHLAIIOM 1 CKJIQHA€ThCS 3 OJHOTO HaBYaIbHOIO MOy «SMM», skuu €
JIOTiYHO 3aBEpLIEHO0, BIJHOCHO CaMOCTIHHOIO, IUIICHOIO YacTHHOIO HaBYaIbHOI
NMUCIUIUIIHYA, 3aCBOCHHS K01 Ilependadae MpoBEeAeHHS MOLYJIbHOI KOHTPOJIBHOIL
poOOTH Ta aHall3 Pe3yJIbTATIB 11 BUKOHAHHS.

HapuanpHa nuciuiuiiga « SMMy 6a3yeTbest Ha 3HAaHHSIX JUCHUILIIHU «Teopid
peKJIaMH Ta 3B’sI3KiB 3 rpoMaJchKicTion, «IIpomax pexnamm», «KompadTHHD» Ta €
0a30r0 Ui BHBYEHHS TaKWX JUCLMIUIH, SK: «TapreroBaHa pekiamMay,
«KomynikaTupictukay, «HJIII-TexHoMOr» Ta 1HIIKX.
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2. 3MICT HABYAJIBHOI I CITUITJITHA
2.1. Moayab Nel «SMM»

Tema 2.1.1. CyTtHicTs i 3nauenns Social Media Marketing. Tesaypyec.

Omnnaita VS odunaita npocysanss. Pexinama y cucremi IHTEpHET KOMYHIKaIIH.
Bunu pexiamu B IHTepHETI: MeziliHa, KOHTEKCTHA, MEIIMHO-KOHTEKCTHA, IIOIIYKOBE
npocysanus (SEO), SMM, SMO, BipaJbHHU (BipycHuii) MapkeTwHr, Product
placement & Ambients. Po3BUTOK Ta 0CODIHBOCTI Social Media Marketing. Kiirouosl
saprapHs SMM. Ilepesarn SMM MOpiBHSAHO 3 iHIIMMM BUIaMU peKIaMHu. 1OMy
Gi3Hecy CHOTOIHI HEOOXiJHO OYTH B COIIaNIbHMX Mepexax’ Ki1r04oB1 KOMIIOHEHTH
MApKeTHHIOBAX KOMYHIKallilf B COLIANbHUX MeJla: BiJT MOHITOPHHTY HO 3BITHOCTI.
CnoBauk SMMimuxka.

Tema 2.1.2. SMM-cTpareris Ta 1i ck/J1ag0Bi: MOHITOPHHI, NPOCYBaHHS,
yIpaBJiHHS penyTali€clo, KJIiEHTChKa MATPUMKA.

CHCTeMHHUI aHali3 PeKIaMHOro IpocTopy. MOXKIMBOCTI Cy9acHO! peKIaMHOL
NISTTILHOCTI B COIANIBHUX Mefia. TakThka peKiIaMHOl MiSUTEHOCTI B COLIIAJIBHUX MeEJI1a.
[IposiBu Tpamuuiinoi pexiaamu B SMM, SMO 1 SEO. lpusnumny orrtumizalii. Ly
peKJaMHil KpeaTHBHIH AiSIBHOCTI: CYTHICTS, dbyHKLii, Trmosoris. OyHKIIOHAIBHI
mimi. Komymikarusai nini. IToseminkosi mini. Teopdi uim. KpeaTHBHUH pPOOOUMHA
iaf (6pud): 0coGIUBOCTI Horo cKiIanaHHs Ta 3MICcT. MakeT KpeaTHBHOTO pobOYOro
mnany. YOTHpH HAIpsSIMKA MapKeTHHTOBMX KOMYHIKalld B COIllAJIbHUX Me/ia:
MOHITOPHHT, IIPOCYBaHHs, YIpPaBIiHHA pEIyTAaIlELo, KIIIEHTChKA IIIATPUMKA.
ExcrutyaTallis eMOIifHO]I 1 pallloHaIbHOl BUHATOPOAH Y po3pobmi SMM cTpateriy.
PonpoBi irpu. Ilpouec ¢popmyBanHs cTparerii SMM npocyBaHHI. Bubip ctparertil
Ha [iacTaBl BU3HAueHux luieid. CTpaTeriyHe cCupsMyBaHHS PEKIaMHOI'O KpeaTHBY.
CTBOPEHHSI peKJaMHOI KOHIEMIii ToBapy/OpeHAy; CTBOPEHHS koHIemi SMM.
CxnanoBi SMM-cTparerii — Bif aHalITUKA KOHKYPEHTHOI CIIPOMOXKHOCT1 OpeHy Ha
PUHKY 10 O0JDKETY IIPOCYBaHH.

Tema 2.1.3. Bpena-naatdopmu Ta ix BuUKopucranus B SMM.

ComiagbHi Memia B CHCTEMI IHTEPHET-KOMYHIKAIIIH. [ToHsaTTd Ta 3HAYEHHSI
6penn-mathopy B SMM.  IlomynsipHl COIlAJIbHUX  MeEpexl: 3arajlbHa
xapakTeprcTrka. OcHOBHI O10r-mmarGopmu. TexXHoIor MOO1ITpHUX 1HTEpHET-3ML.
CrtpykTypa 6pera-ruiathopM. OcobIMBOCTI IPOCYBAHHS 1€PE3 OpeHA-TIIIaT(QOPMH Y
PI3HUX CoIllianbHUX Mepexax. Facebook: IHCTpYKIIL UL CTapTy, poOounit IpoPLIIb,
TeXHIYHI 0COBIHUBOCTI, AITOPUTM ILOEHHOT pOOOTH, CEPBICH aBTOMAaTH3allll pOOOTH.
[nstagram: iHCTpYKILis Uit CTapTy, PoOOuuMi MPOMLIE, TeXHiUYHI OCOOJHUBOCTI,
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cTWIi3amis akkayHTy, npsami edipu, Instagram stories, fK IOTPamuTH Y TOIL1L,
AJITOPUTM IOJIEHHOT pobOTH, cepBicH aBTOMaTH3alll pOOOTH.

Tema 2.1.4. SMM i THNH peKJIaMHUX Kamnaiii: Jigorenepauisi, TpagIk,
BillCTEesKEHHSI KOHBEPCili, 0XON/eHHs, BNi3HABAHICTH OpeHay.

Turm pexnamimx kammadin B SMM. OcHOBHI TEPMIHN I SKICHOTO
nanamryBagas npocysanms: KPI, CPC, CIR, CPA, miou. XapaKTepUCTUKH
KIIFOUOBMX THITIB PeKIaMHUX KamraHii. [ [pMHIEITA M1IBAIICHHS TpadiKy, KOHBEpCI,
OXOILIEHHS Ta BIi3HaBaHocTi 6penmy. OcobnuBocTi Ta 3aga4i Placement. JlecaTs JT1I-

MAaTHITIB Uil YTpUMaHHs ayJUTOpII.

Tema 2.1.5. KpearHBHHHi KOHTEHT SIK 3amlopyKa YCHIIIHOCTI MNPOCYB:

B COLlIaJIbHUX MeperKaXx.
KpeatwB y pekiami: Iimi, 3aBAaHHs, (QYHKIIL CtpaTeriude 3HAYCHHS

peKIaMHOro KpeaTuBy. KpeaTus I TBOPUICTE. OCHOBHI pHCH TBOPUOI OCOOMCTOCTI.
Pexnamua TBopuicTb. Oprasisamist TBopdoro mporecy B SMM. Ornsag OCHOBHUX
tumiB koHTeHTy. OCcOOMMBOCTI KOHTEHTY B COIIAJIBHUX MEPEXax. dopmyBaHHA
pO3IiIiB Ta pyOpruK KOHTEHTY. CTBOPEHHS KOHTCHT-IUIAHY. [Icuxonoriss KOHTEHTY
(sIK 3apOOUTH yBary KOopucTyBada). BIpyCHUM KOHTEHT. CepBicH IS TIOLIYKY 1I€H.
PerlenT KOHTEHTY I OpeHA-CIUIBHOTH. Bumu Ta (QopMu DPEKIaMHHX TEKCTIB.
Crienndika peknaMHOTO KOHTEHTY ayMialbHOl, BI3yalbHOl Ta IPYKOBAHOI (POPMH.
Komipaiituar Ta #oro ponb B SMM. SHaueHH: 3ar0JIOBKIB. Izel pexIiaMHOTIO
KOHTEHTY: JIOTNaiHu, pyOpUKaTop, CTOPITEIIHT, icropil (stories), 3aMITKH,
«ceplaiiTiy, BAMHHU TOIIO.

Tema 2.1.6. Bzaemonmisi 3 I[A: 3adydeHHs ayauTopii Ta ynpaBJIHHS
KOMYHIKALIAM.

MOHITOPHHT Ta aHali3 IiJIbOBOI ayIUTOPll, PUHKY Ta KOHKYpeHTiB. [[l1arHocTHKa
HasSBHUX CTEPEOTHIIIB Ta iH(GOpMaLIAHKUX IITyMIB Y CBiIOMOCTI IIIJILOBUX ayIATOPIN
Ta TIpuiioMd poboTu 3 HuMM. DOpMyBaHHS IOPTPETY MOTEHIIMHOr0/11€aJILHOI'0
kierTa. Tpy TOMOBHI CIIOCOOH 3aTydeHHs ayAuTOpll Ha OpeHO-TUIaTGOpMy Ta 1X
XapaKTepUCTUKA: (GPEHAUHT, IIOCIB, Mezla-peKiama. [TpuHIMIA (QOPMYBaHH]
MpaBUIBHOTO MKy OpeHmy/TOBapy B aymuropii. IloOymoBa IBOCTOPOHHIX
KOMYHIKAIifl 3 ayIUTOPIErO 1 11 3aJIy4eHHS. CyTHICTb, Il Ta 3aBJaHHsS KOM TOHIT]
MEHEKMEHTY — OpraHizailisi JUCKYCld Ta CTBOPEHHS TPYIL a][BOKATIB OpeHOY.
VrpaBaiHHS AaKTHUBHICTIO 1 ayJHUTOPIEO (30BHIIIHE 1 BHYTpIIIHE). 3HAYUMICTE
KOMEHTIB Ta Jnaikis. OcHOBU pPoOOTH 3 HE3aI0BOJIEHOK/XEUTEPChKOIO ay JUTOPIEO
KieHTChKa THATPUMKA B COIIanbHUX Mepexax. L[IHHICTh 3BOPOTHOTO 3B SI3KY [IJIS

yTPUMAaHHS Ta 3aJIy4eHHS HOBOI ay IUTOPIL.

Tema 2.1.7. Ynpasainas SMM mnpouecamu: yMOBH epeKTUBHOCTI T¢
NpUYMHU HeBJaY.
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YmoBu yemimuol SMM-kammaHil B cOIMEpexax. ORM sK KOMIUIEKCHA
po60Ta 110 TMOJNIIIIEHHIO pelryTallll OpeHay B corianpHi# Mepexi. OCHOBHI TEpMIHH
st sxicgoro mamamryBanHs npocysaHHA: KPI, CPC, CIR, CPA, migu. lloHATTA
YMA Ta ioro 3Hauenns B SMM npocysansi. CTATY C-penopt Ta “oro Ba)XJIUBICTH
B SMM. [Napcepu Ta iX 3HAYSHHS JJIs YCIIIITHOIO IIPOCYBAHH openmy/ToBapy. Taly
Ta 3a00pOHM B PI3HUX COILIANIBHUX Mepexax Ta BAYKJIMBICTD 1X TOTPUMAHHS 3 METOIO
yHUKHEHHs HeBIa4d B SMM.

Tema 2.1.8. Broxker Ta 3iTHicTs. Yenimui SMM kamnaHii B iHTepHeTI.

OcoGNUBOCTI PO3pPaxyHKy OFODKETy BIAMOBLAHO IO SMM-cTpaTertl.
AnroputM  (OpMyBaHHs ~ 3BITHOCTI 3 ypaxyBaHHIM CTATYCy-penopt
(KaJIeHIapHOTO IIaHy BUKOHAHHS po0IT) Ta KIFOUOBUX METPUK IIPOTPECy - TUHAMIKH
Ta meranmizanii Tpadiky 3a yacom/reorpadiero/KUTbKICHIM IIOKa3HUKaMH aKTUBHOCTL
aynuTopii ((OJOBUHT, KIIKH, DPETBITH, JIAWKH, koMmeHTapi). AHamiz Ta po30Ip
YCIIIIHMX KeHCiB. YCIIIIHAA CBITOBUM TOCBIZ PeKIaMHOI IisTBHOCTI B [HTEpHETI:
[TPHUKJIAH MEPEKEBUX PEKIAMHUX KaMITaHIH. Veminmmia SMM-pekiiamMa: yKpalHChKHH
nocBin. THIIOBI TOMHJIKM Ha NMPHKIafax peaabHUX KEeHCIB. Be30ro KeTH1I METOIU
IPOCYBaHHS: IHCTPYMEHTH, 1H(OIPUBOIU Ta naiipxaxy, xomabopaii, Like Time,
SFS, Giveaway, Macc(OJIOBIHT, MacCIaiKiHT, MACCIYKIHT i T.0. 'apanTii 8 SMM.:
[Iepexo/H, JIiJoTeHeparllil, OXOIUICHH, AKTUBHICTH (TalikyM, KOMEHTH, IIJIKCKH),
mpopaxi. Y3araapHeHHsS HaOyTHUX MPOTATOM HaBYANBHOIO KypCy 3HaHb Ta BMIHb 13

SMM.

3. CIIMCOK PEKOMEHIOBAHHUX TJKEPEJI

3.1. OcHOBHI pexOMeHA0BaHI JiKepeJia

3.1.1. Bupur @. HutepHer-mMapkeTdHr. llomHBIM cOOpPHUK NPAaKTUIECKUX HH-
crpymerTos / ®@. Bupun. — M. : Dkemo, 2010, — 224 c.

3.1.2. Dk D. SEO — HCKYCCTBO packpyTKu caifTos / Opuk Omx, CTedan Cnencep,
Psun ®umkud, Jbxeccu Crpukunoia. — CIIO. : bXB-Iletep-6ypr, 2011. — 592 c.
3.1.3. Koxymko O., Uypkus W., Arees A., lpeMEHKO H., Bonokutun H. MlHTEpHET-
mapkeTuar wu digital-crpaTeruu. llpHHIUITEL 5Q(GEKTUBHOIO HCIIOJIH30BAHMUSL.
Vye6roe mocobue / Anekcanap Arees, Orona Koxymko, Mrops Hypkus, Hanexna
sIpemenko, Hukonait BomoxoTus . — HoBoCHOMPCK. Nutencud, 2018. — 328 c.
3.1.4. TlonoB A. B. MapKeTHHTOBbIe UIpBl. Pa3Biexai U BIacTBYH / AuToH llo1oB;
[rmon. pen. C.H.Xpomosa-bopucosa]. —M.: Maun, UBanos u ®@epbep, 2006. —320 c.
3.1.5. Cayuusas JL., Berner C. AHaTOMEs pPeKJIaMHBIX 00BsABIEHUH. Kak co3/1aBath
rmpojaroIue TeKcThl / JIrok CaniuBaH. — CI16.:ITutep, 2016. — 3638 c.
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3.1.6. CenatopoB A. KonTeHT-MapKeTUHI. CTpaTeTrny MPOJBIKEHUA B COLMAIBHBIX
cetsix / Aprém Cenatopos. — M.: Anpnuna [Tabmumiep, 2018. — 153 c.

3.1.7. Vommu-®ummune K, Kennemnu 1. Xectxmit SMM: BrokaTe U3 COLCETEH
makcuMmyM, [mep. Muponos] / Kum Yommu-®Oummunc, s C. Kennemu. — M.:
AnernmHa [Tabmumep, 2018. — 344 c.

3.1.8. YctunoB B. Smm-komupaTUHT B JKYPHAJIUCTCKOH JEITEIIBHOCTUA. —
[EnextponHMit pecypc]. — Pexum moctymy https://cyberleninka.ru/article/n/smm-
kopirayting-v-zhurnalistskoy-deyatelnosti/viewer

3.1.9. Yanmuui P. TTcuxosmoris BruiuBy / Pobept Yanauni — Xapkis: Kiryd ciMerHOTO
no3Blmsa, 2016. — 366 c.

3.1.10. ®wunmnarpuk I1., KaBacaku I'. FIckycCTBO IUIeCTH COIMalbHBEIE CeTH / ['ai
Kagacaku, Iler @urmmarpuk. — M.: Dkemo, 2017 r. — 150 c.

3.1.11. lep6akos C. ITapTu3aHCKUil MapKETHHT B COLMAIBHBIX CeTsIX. MIHCTpyKIuA
o sxcrutyatauud SMM-menemkepa / C. Illepbaxos. — CII0.: «lIutep», 2017 r. —
(HdemoBoii 6ectcemnep (ITurep)), 270 c.

3.2. lopaTKOBi peKOMEHA0BaH1 AKepeJia
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