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BCTYII

Po6oua mporpama (PII) naBuanpHOi mucummiinn «OCHOBM MapKETHHTY Ha TPaHCIOPTI»
pO3po0IsieEThCsT Ha OCHOBI «METOAMYHMX pEKOMEHJaliid 10 po3polieHHs i odopmileHHS poOOYOi
nporpamMy HaBYaJIbHOI AMCUMIUTIHM JEHHOI Ta 3a04HOi ()OPM HABYAHHS», 3aTBEP/HKEHUX HaKa30M
pexropa Big 29.04.2021 p. Ne249/o11 Ta BiAMOBITHUX HOPMATHBHHUX JIOKYMCHTIB.

1. IOACHIOBAJIBHA 3AIIMCKA

1.1. Micue, MeTa, 3aBIaHHS HABYAJIbHOI M CIIUIJIiHH.

Jlana HaBYajbHA JUCIUIUIIHA € TEOPETUYHOIO Ta MPAKTUYHOIO OCHOBOIO CYKYIHOCTI 3HaHb Ta
BMiHb, 10 (opMYyIOTh PO uIb (PaxiBLsd B rany3i MApKETUHTY.

Mertoro BUKIAaJaHHS AUCLUUILUIIHA € (OPMYBaHHS Yy CTYJEHTIB Cy4acHOi CHCTEMH MOTJISAIB Ta
CHElIaIbHUX 3HaHb Yy Taly3l MAapKEeTUHTy Ha TPAHCHOPTI, HAOYTTs MPaKTUUYHHUX HABUYOK I10/10
MIPOBEJICHHS! MAapKETUHTOBUX JIOCHIKEHb PUHKY Ta MPOCYBaHHS TPAHCIIOPTHUX IMOCIYr HAa PUHOK 3
ypaxyBaHHSIM 3aJJ0BOJICHHSI IOTPEO CIIOKMBaYiB 1 3a0e3nedeHHs e()eKTHBHOT TISITBHOCT1 KOMIaHii.

3aBJaHHSIMU BUBYEHHS HaBYAJIbHOT TUCIUIUIIHY €:

- OTPUMAaHHS CTyJIE€HTaMH 3HaHb 3 TEOPETUYHUX Ta METOJOJIOTTYHUX OCHOB MapKeTHHTY
TPAHCIOPTHUX MIAMPUEMCTB Ta CUCTEMHOTO MIAXOY;

- BUBYCHHS BIUIMBY (aKTOpIB Makpo- Ta MIKPOCEpEIOBHIIA Ha MAapKETUHIOBY TPaHCIOPTHOL
KOMITaHil;

- HaOyTTS HaBUYOK 3 oOpraHizamii Ta 3IHCHEHHS MapKETUHTOBUX JOCTIIKEHb PHUHKY
TPAHCIIOPTHUX MOCIYT;

- CeTMEHTAIlll PUHKY IEepeBe3eHb 1 PO3POOKH KOMIUIEKCY MApKETHHTOBUX 3aXOMIB 3 IIIHOBOI,
30yTOBO1 Ta KOMYHIKAIIHHOT MOJIITHK;

- 3aCTOCYBaHHSI METOJIB CTPATEriyHOTO IUIAHYBaHHS, BIPOBAHKEHHS Ta KOHTPOJIO Mporpam
MapKeTHUHTY TPAHCTIOPTHUX MOCIYT.

1.2. Pe3yibTaTH HABYAHHSA, SIKi /1a€ MOKJIMBICTH JOCATTH HABYAJIbHA THCIMILIIHA.

OIIII «MapkeTusry»:

- AHaniBdyBaTH 1 NPOTHO3YBAaTH PHUHKOBI SBHINA Ta IPOIECH Ha OCHOBI 3aCTOCYBaHHS
dbyHIAMEHTANBHUX MPUHIUIIB, TEOPETUYHUX 3HAHb 1 TNPHUKIAJAHUX HABUYOK  3IMCHEHHS
MapkeTuHroBoi aisutbHOCT1 (ITPH2).

- 3acTrocoByBaTH IHHOBAIlIfHI MiAXOIW WIOJO0 NPOBAIKEHHS MApPKETUHTOBOI AISJIBLHOCTI
PHHKOBOTO Cy0’€KTa, THYYKO aJanTyBaTUCs 10 3MiH MapkeTuHroBoro cepenopuiia (ITPHS).

- Biamoimatu BUMoOram, Siki BUCYBAIOThCS JO Cy4aCHOTO MAapKeTOJIOra, MiJBUINYBATH PIBEHb
ocobuctoi mpodeciiinoi miarorosku (IIPH16).

OIIII «EnekTpOHHMUI MapKEeTHUHI»:

- AmnamizyBaTu 1 NpPOTHO3YBaTH pPHMHKOBI SBMIIA Ta MPOLECH HAa OCHOBI 3aCTOCYBaHHS
(GbyHIaMEHTaJIbHUX TMPUHLMIIB, TEOPETUYHUX 3HAHb 1 MPUKIAJAHUX HABUYOK  3IHCHEHHS
MapkeTHHToBo1 nisutbHOCTI (ITPH2).

- 3acTocoByBaTH IHHOBaLifHI MIiAXOQW IIOJO TMPOBAPKEHHS MAapKEeTHUHIOBOI iSUIBHOCTI
PHHKOBOTO Cy0’€KTa, THYYKO aJIaliTyBaTUCS 70 3MiH MapkeTuHrosoro cepenosuiia (ITPHS).

- YCBIZOMIIIOBAaTH OCOOJIMBOCTI CYy4acHO1 CBITOBOi Ta HalliOHAJIbHOI €KOHOMIKH, IHCTUTYIIHHOT
CTPYKTYpH, HAIPSMIB COLIaJIbHOI, BHYTPIIIHBO Ta 30BHIIIHHOEKOHOMIUYHOT NOJITUKU JEP’KaBHU, 3HATH
Ta PO3YMITH €KOHOMIYHI KaTeropii, 3aKOHM, NPUYMHHO-HACTIIKOBI Ta (DYHKIIOHAJIBHI 3B’SI3KM MIXK
MpoIlecCaMy Ta SBUIIAMHU Ha PI3HUX PIBHAX €KOHOMIYHMX CHCTEM, BpPaXOBYBATH HACIIIKU peaji3arii
MaKpOEKOHOMIUHO1 TIOJITUKH, BHUKOPHUCTOBYBATH 3HAaHHSA (OopM B3aeMOJii CyO’ €KTIB PHHKOBHUX
BIJTHOCUH sl 3a0e3NedeHHsl AIIbHOCTI MINPUEMHHULIBKUX CTPYKTYp, PO3YMITH OpraHi3aliiHo-
EeKOHOMIUYHMI MeXaHi3M YIpaBIiHHA MIINIPUEMCTBOM Ta OIHIOBATH €(EKTUBHICTh NPUHHATTS
MapketuHroBux pimens (ITPH21).
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1.3. KoMneTeHTHOCTI, AIKi J1a€ MOAKIUBICTH 3100yTH HABYAJIbLHA THUCHMILIIHA.

Y pe3ynbTaTi BUBYCHHS HAaBYAJIBHOI IUCHMIUIIHM CTYISHT TIOBHHEH HaOyTW HacTymHI
KOMIIETEHTHOCTI!

OIIIT «MapkeTHHI»:

— 3IATHICTh BUPINIYBAaTH CKJIaIHI CHEMiali30BaHi 3ajavi Ta MpakTHYHI mpobiemu y cdepi
MapKETHUHTOBO1 JisSUTbHOCTI 200 y TpoIlleci HaBYaHHs, IO Tepeadadae 3acTOCYBaHHS BiTIOBIIHHX
TEOpiif Ta METO/IB 1 XapaKTePHU3y€EThCSI KOMIUIEKCHICTIO Ta HeBu3HaueHicTio yMoB (IK);

— 3JaTHICTh 7O aOCTpakTHOro MuUCICeHHs, aHamizy Ta cuHTe3y (3K3);

—3JIaTHICTh BUUTHUCS 1 OBOJIOIiBaTH cydacHuMHu 3HaHHAMHE (3K4);

—3JIaTHICTh TNPOBEJIEHHS AOCIIDKeHb Ha BianoBigHoMmy piBHI (3KS8);

—3JIaTHICTh CIIUIKYBaTHCSl 3 MpEICTaBHUKAMM IHIIMX NpodeciiHuX rpyn pisHOro piBHA (3
eKCIIepTaMU 3 IHIIUX raay3eil 3HaHb/BUIIB eKOHOMIYHOT nismibHOCT1) (3K12);

—3JIaTHICTh JIOTIYHO 1 MOCJIJOBHO BIATBOPIOBAaTH OTPHUMaHI 3HAaHHS MpeIMETHOI 00yacTi
MapketuHry (®K1);

— 3JIaTHICTb POBA/HKYBATH MAPKETUHTOBY AISUIbHICTh HA OCHOBI PO3YMIHHS CYTHOCTI Ta 3MICTY
Teopii MapKETHHTY 1 PYHKIIOHAIBHUX 3B'A3KIB MIXK i ckiagoBumu (PK4);

—3JIaTHICTh J0 300py, 0OpoOKH, aHATI3Yy Ta IHTEpIpeTaii HeOOXIIHUX MAHWUX JJI TPOBEICHHS
e eKTUBHOI MaPKETUHIOBOT MIsUTHHOCTI MIAMPUEMCTB aBiaiiiHo1 rany3i (PK21).

OIIII «EnekTpOHHUI MapKETUHD»:

— 3/aTHICTb BHpIIIYBAaTH CKJAJHI CHeIiajli30BaHl 3ajadl Ta MpakTU4yHI mpoliemu y cdepi
MapKETHHTOBOI JISUTBHOCTI a00 y Tporeci HaBYaHHS, IO Tepeadavyae 3acTOCYBAHHS BIAMOBIIHUX
TEOPIi Ta METOIIB 1 XapaKTEPHU3YETHCS KOMIUIEKCHICTIO Ta HeBU3HaUeHICTIO yMOB (IK);

— 3JIaTHICTh 710 a0CTPaKTHOTO MUCJEHHs, aHamizy Ta cuHTe3y (3K3);

—3/IaTHICTh BYMTHCS 1 OBOJIOAIBATH cydacHUMHU 3HaHHsIMH (3K4);

—3/IaTHICTh MPOBEJEHHS IOCIIIKeHb Ha BiamoBimHoMy piBHI (3KS8);

—3/IaTHICTh CHUIKYBaTHCS 3 TPEICTABHUKAMU IHIMUX NMPOQecifHuX Tpyn pi3HOro piBHA (3
eKCIIepTaMU 3 IHIIUX rajay3ei 3HaHb/BUIIB eKOHOMIYHOT nisuibHOCTI) (3K12);

—3MIaTHICTh BHU3HAYaTH BIUIMB (YHKIIOHANBHUX oOONacTeil MapKeTHHTY Ha pe3yJlbTaTH
rOCIoIapPChKOT ASUIBHOCTI pUHKOBUX Y0’ ekTiB (P K7);

— 3[ATHICTh IJIAaHYBAaHHS 1 MPOBAKEHHS €(EeKTUBHOT MAapKETUHIOBOI MISJIBHOCTI PUHKOBOTO
cy0’exta B KpocyHKITIOHATBHOMY po3pizi (PK13);

—3JaTHICTh J0 TPOBEACHHsS aHATITHYHOI OOpoOKHM pe3ynbTariB (HIHAHCOBO-TOCIOIAPCHKOT
TiSUTBHOCTI MIANPHUEMCTB Ta BHU3HAYaTH (PIHAHCOBI 1 MApPKETUHTOBI PHU3UKH, aHANI3yBaTH 1
CTPYKTYpYBaTH €KOHOMIYHI SIBUIIIA Ta HACTIIKU 3 TOYKU 30PY CyYaCHUX TEOPETUYHUX, OPTaHi3aliifHO-
METOJAUYHUX OCHOB 00Ky Ta onogatkyBanus (PK20).

1.4. MisknucuuniiiHapHi 3B’ 13K

HaBuanbna nucrnumiina «OCHOBM MapKETHHTY Ha TPaHCHOPTi» 0a3yeThcsl Ha 3HAHHAX TaKUX
JUCLUILIIH: «ColiadbHO-pUHKOBI  KOMYHIKamii», «Mapketunr», «ExoHOMIKa TOCIOAapCHKOT
TSTBHOCTI Cy0’€KTIB PUHKOBHUX BITHOCHH» Ta € 0a3010 Ui BUBYEHHS IUCHMILTIH «MapKeTHHT B
aBiarii», «Jlorictuka Ta yrnpaBiIiHHS JaHIIOTaMH TOCTavYaHby.

2. MIPOT'PAMA HABYAJIbHOI JTUCIUILITHUA

2.1. 3MicT HABYAJBHOI JUCIHUILIIHHA
HapuanpHuii Marepial JUCHMIUTIHK CTPYKTYPOBAaHMN 3a MOIYJIBHHM NPUHIMAIOM i
CKJIQJIAETHCS 3 OJHOTO HaBYabHOTO Moaysist Nel « KoMmiieke MapKeTHHI'Y TPAHCIIOPTHHX MOCIYT»,
SIKAN € JIOT1YHO 3aBEPIINEHOI0, BIIHOCHO CaMOCTIHOO, IITICHOI YaCTHHOK HABYAIbHOTO IUIaHY,
3aCBOEHHS SAKOI Mepeadayae MpoBEACHHS MOAYIbHOT KOHTPOJBHOT pOOOTH Ta aHalli3 pe3yibTaTiB
i1 BUKOHAHHS.
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2.2. MoayJbHe CTPYKTYPYBaHHSA Ta iHTerpoBaHi BUMOIH 10 KOKHOT0 MOIYJIsI

Mopyab Ne 1 «Komniiekec MapKeTHHIY TPAHCIIOPTHHX MOCJIYI»

InTerpoBani Bumoru moayJst Nel:

3HATH:

- OCHOBHI IOHSATTSI MAPKETUHTY TPAHCIIOPTHHX TTOCIIYT;

- CKJIQ/IOB1 KOMILIEKCY MAPKETHHTY TPAHCIOPTHHX MOCIYT ;

- METOJIOJIOTIYHI OCHOBH MPOBEICHHS MAPKETHHIOBUX JOCTIHKEHb Ta PO3POOKH MapKETHHTOBHX
CTpaTerii.

BMiTH:

- IPOBOJIUTH CETMEHTAI[II0 PUHKIB TPAHCHIOPTHUX MOCIIYT;

- 371ICHIOBaTH pO3pOOKY €JIEMEHTIB KOMIIEKCY MAPKETUHTY;

- OpPraHi3oByBaTH Ta MPOBOJUTH MapKETUHTOBI JOCIIKEHHS] TPAHCIOPTHUX MOCIYT.

Tema 1. CyTHicTHL MapKeTHHTIY Ta HOro 0co0/IMBOCTI HA aBialliilHOMY TPaHCHOPTI.

CyTHICTb Ta OCHOBHI MOHATTS MapkeTuHry. Lluni MapkeTuHroBoi AisnibHOCTL. DyHKIIT
MapkeTHHTy. OCHOBHI €JIeMEHTH Ta KOMILJIEKC MapKeTHHTy. OcoOIMBOCTI MapKEeTUHTy Ha
aBianiifHomy TpaHcnopti. Konnenmii po3BuTKy MapkeTHHTY. OcoOIMBOCTI MapKEeTUHTY Ha
TPaHCHOPTI.

Tema 2. XapakTepUCTHKHU CY4aCHOI0 MAPKETHHI'Y HA TPAHCIOPTI

[ToHATTS TpaHCTIOPTHOI MPOAYKIII Ta TpaHCHOPTHOTO pUHKY. CYTHICTH MPOIECY YIpPaBIiHHS
MapKeTUHIOM Ha TPAaHCNIOPTL. MapKeTHMHTOBE CEpeNOBUILE PUHKY TPaHCHOPTHUX Mocayr. OCHOBHI
HanpsIMKM ~ MapKeTHHry Ha TpaHcnopTti. [lonarrs TpancmoptHOoi mociyru. OcoOauBOCTI
TPAHCIIOPTHOTO PUHKY Ta MPOAYKIIi Ha PUHKY TPAHCIOPTHUX mHociyr. [IpuHIuMNM miaHyBaHHS Ta
MIPOTHO3YBaHHS MepeBe3eHb Ha TpaHCHOPTi. PaKTOPH BILIMBY Ha OOCSAT IEPEBE3EHb.

Tema 3. MapkeTHHIOBI J0CTII’)KeHHS PUHKY ABIaTPAHCIOPTHHUX MOCJIYT

CyTHICTB Ta poJIb MAPKETUHTOBOI iH(popMaIiiiHOi cucteMu. MapkeTuHroBa iHdopmartis, i BUIH
Ta cnocobu 300py. CermeHnraris Ta BHUOIp IIJTbOBUX CETMEHTIB PHUHKY TPAHCIOPTHUX TMOCIYT.
CyTHICTh 1 3aBIaHHS MapKETHHTOBOTO JOCTIKCHHs. HampsiMu KOMITJIEKCHOTO JOCIIIDKEHHSI PHHKY
aBiaTpaHCIOPTHUX mochyr. [lpomec MapKeTHHTOBOro JocChi/pkeHHs. [lpakThuHa peanizaiis
nochikeHs chepu nepeBe3eHb. OOCTEKEHHs pallOHIB TSOKIHHS TPAHCIOPTHUX MIIMPUEMCTB Ta
dbopMyBaHHS TIONMUTY Ha BAaHTKHI TepeBe3¢HHS. MAapKETHHIOBI JOCII/DKCHHS CIOXHBAYiB.
JlocnimKkeHHs: KOHKYPEHTIB.

Tema 4. MapkeTHHroBe HiIHOYTBOPEHHS HA TPAHCIIOPTHOMY PHMHKY

CyTHICTb MapKETUHTOBOI I[IHOBOI MOMITUKH, 1 QyHKIII Ta (akTopu, 1m0 Ha Hel BILIUBAIOTS.
Knacudikanis  3HaueHHs wiHu. IlpuHIMNM MapkeTHHroBoro uiHOyTBopeHHs. Etamm mnpouecy
1iHOyTBOpeHHs. OcobmuBocTi (GopMyBaHHS TpaHCHOPTHUX TapudiB. Buaum 3HHKOK B cucTeMi
TpaHCHOPTHUX TapudiB. 3aBAaHHSA MapKeTOJOriB MOJA0 (OopMyBaHHS MONUTY Ha TPAaHCHOPTHI
NepEeBE3EHHS.

Tema 5. MapkeTHHroBa noJiiTHKa KOMyHIKalliid Ha aBiawiiHOMY TpaHCHOPTI

i Ta 3aco0M MAapKeTHMHIOBOI TMOJITHKM KOMYHIKamii. XapakTepucTHKa Tpolecy
MapKeTUHTOBUX KoMyHikalid. Cy0’ekTH Ta 00 €KTH MapKETMHTOBUX KOMYHIKALli Ha TPaHCIIOPTI.
KomyHnikariiina Mojenb TpaHCIOPTHOTO MapKeTHHTy. [Hdopmamis Ta pekigamMa y CTUMYJIIOBAaHHI
MOTIUTY Ha TPAHCHOPTHI HOCTYTH.

Tema 6. Micue i posib TPAHCIIOPTHO-EKCIEIMIIHHOTO 00C/IYrOBYBaHHS



CucreMa MEHEDKMEHTY SIKOCTI. ludp CMAHAY
Poboua nporpaMa HaBYaIBHOI JTUCITUTLTIHI MOKYMCHTa PI111.01.03-01-2021
«OCHOBH MapKETHHTY Ha TPAHCITOPTi»

crop. 7311

CyTHICTh TPAHCIIOPTHO — EKCIEIUIIHHOTO 00cayroByBanHsa. OCHOBHI MOHATTS Ta BU3HAUYEHHS Y
TPAHCIOPTHO — EKCHEeAWIiiHOMYy Oi3Hecy. Buam TpaHCOPTHO-EKCHEAUIITHOTO 00CIyroBYBaHHS.
Omnepatopchbki KOMIaHii Ta X y4acTh y TPAHCIIOPTHO — EKCIEAUIIHHOMY Oi3HECI.

Tema 7. Po3poOka koMIjieKCcy MApKeTHHIY HA TPAHCIIOPTHUX MiANPHEMCTBAX

AHani3 KOH IOHKTYpPH TPaHCIIOPTHOTO PHUHKY. AHaJi3 PHHKOBHX MOXJIMBOCTEH TPAHCHOPTHHUX
niAnpueMcTB. Bu3HadeHHs TpaHCHOPTHOI 3a0e3nedeHocTi Ta JoctynmHocTi. OcoOImBOCTI pO3poOOKH
KOMIUIEKCY MapKETHHTY TPAHCIIOPTHUX MIIIPUEMCTB.

Tema 8. EpekTHBHiCTH MaPKEeTHHIOBHX 3aX0/1iB HA TPAHCIOPTi

ExoHOMIYHa e(eKTUBHICTh MAPKETUHIOBUX 3aXO/lIB, SIKI HE BUMAralTh KaliTaJbHUX BKIIJICHb.
MeTou OLIHKM MO3aTPaHCHOPTHOTO €(EeKTy MapKeTHMHIOBOI NIUIBHOCTI Ha TpaHcmopTi. Metoau
BU3HAUYEHHS EKOHOMIYHOI €(QEeKTUBHOCTI 3aXOJlIB MAapKEeTHHTy, II0 BHMAaraimTh J0JATKOBHUX
IHBeCTHI[1i1. BU3Ha4eHHsI MOTOKY KOIUTIB 1 MOKAa3HUKIB KOMEPLIHHOI €(PeKTUBHOCTI IHBECTHUIIIMHOIO
MapkeTHHry. [Ipukiaam 1mo10 BU3HAUEHHS KOMEPIIMHOT e()eKTUBHOCTI MApKETUHIOBOI JISUIBHOCTI Ha
TPaHCHOPTI.

2.3. TemaTuyHU# MJIaH

O0csr HaBYAJBLHUX 3aHATH (T0]1.)
Jenna ¢popma 3aouHa popma
HABYAHHA HABYAHHSA
Ne
Ha3Ba Temu
n/u o| = | g E o| = | g E
ot © g F [ -E g F
I EIEE 2| 2| E|E2 8
9 9
> R|ES O »| R|ES O
1 2 3 4 5 6 7 8 9 10
Moayab Nel « KoMiieke MAPKETHHIY TPAHCIIOPTHUX MOCJIYT»
. . . 3 cemecTp 3 cemecTp
11 CyTHiCTH MapKEeTHHTY Ta HOTO OCOOIMBOCTI Ha 5
' aBialifiHOMy TpaHCIIOPTi 12 5 2 6 10 2 - 8
12 XapaKTepHCTHKA CYYaCHOI0 MAPKCTHHTY Ha 11 2 2 5 10 1 i 9
TPaHCIIOPTi 2
13 MapKeTHHIOBI J0CIIDKCHHS PHHKY 11 2 2 5 10 1 9
aBiaTPaHCIIOPTHHUX MOCITYT 2
14 MapxkeTrruHrOoBe IIHOYTBOPEHHS Ha 2 2 5 4 cemecTp
' TPaHCIIOPTHOMY PHHKY 1 2 10 1 9
15 M?.pl(i?"TI/IHFOBa HOJ‘IiTI/IKa-. KOMYHIKaIliif Ha 11 2 5 5 11 1 10
aBialiifHOMy TPaHCIIOPTi 2
16 Miciie i posib TpaHCIIOPTHO-EKCITEAUIIIITHOTO 11 2 2 5 12 1 1 10
00CITyTOByBaHHS 2
17 Po3pobka KOMILICKCY MAPKETHHIY Ha 12 2 5 5 11 1 10
TPAHCIIOPTHHX TTiAMPHEMCTBAX 2
18 E(beKTI/IBHl.CTB MapKeTHHTOBHX 3aXOJIiB Ha 12 2 2 5 12 1 1 10
TPAHCIIOPTi 2 1
1.9 | JomamHe 3aBaaHHs 8 - - 8 - - - -
1.10 | MoaynpHa KOHTposibHA poboTa Nel 6 2 4 - - - -
1.11 | KonTponsHa (nomainss) podota (3OH) - - - - 8 - - 8
[TincymkoBa ceMecTpoBa KOHTPOJIbHA poOOTa i i i i i
1.12 (3DH) 11 1 10
Yceboro 3a moxyaem Nel | 105 | 34 | 17 | 54 | 105 | 8 4 93
Ycboro 3a nauanbHoo aucumurino | 105 | 34 | 17 | 54 | 105 | 8 4 | 93
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2.4. JlomalHe 3aBIaHHS.

B TperpoMy cemecTpi CTyneHTH BUKOHYIOTh JoMaimHe 3aBaanHHs (/(3), BimmoBimHO 10
3aTBEP/PKCHUX B YCTAHOBIICHOMY TOPSIKY METOJMYHUX PEKOMCHJAIliH, 3 METOI 3aKpIlUICHHS Ta
MOTTUONICHHS! TCOPSTUYHUX Ta NPAKTHYHUX 3HAHb Ta BMiHb, HAOYTHX Y TPOIECI 3aCBOEHHS
HaBYAJILHOTO MaTepialy TUCIUIUIIHA B 00JIACTI €IIEKTPOHHOTO MapKCTHHTY.

Konkperna mera /I3 nosisirae B OTpUMaHH1 YSIBJIEHHS PO OCHOBH Ta OCOOIMBOCTI MapKETUHTY
Ha TPaHCIOPTI, TOCIIPKEHHS Ta CErMEHTallll PUHKY TPAaHCIOPTHUX MOCIIYT.

JUia ycnimHoOro BUKOHaHHS JI3 CTyIeHT MOBHMHEH 3HATH OCOOIMBOCTI MapKeTHHTY Ha
TPAHCIIOPTI, KOMILJIEKC MAapKETUHTy Ha TPAHCIIOPTI, OCOOIMBOCTI KOMIUIEKCHOTO JIOCIIIKEHHS PUKY
TPAHCIIOPTHHUX MOCITYT Ta BMITH TPOBOJAWTH CETMEHTAIliI0 PUHKY TPAHCIIOPTHUX MOCTYT Ta BU3HAYATH
e(eKTUBHICTh MAPKETUHIOBUX 3aX0/IiB HA TPAHCIOPTI.

Buxonanns, odopmieHHs Ta 3aXucT J13 371CHIOETbCS CTYACHTOM B 1HAWBIAYaJIbHOMY HOPSIKY
BIJIMOBIJTHO JI0 METOJMYHUX PEKOMEH/IAITIH.

Yac, notpibuwmii ast BukoHaHHs /I3, — 10 8 TOMH caMOCTIIHOT pOoOOTH.

Jas crygentiB 3®@H — 3aBgaHHs Ans BHUKOHAaHHS KOHTPOJBHOI pOOOTH PO3pOOISIOTHCS
aBTOpoM pobodoi mnporpamu. HaBuanmpHi MaTepianu 3aTBEPKYIOTbCS IMPOTOKOJIOM 3aciaHHs
BHITYCKOBOT Kaepu, TOBOAATHCS 10 BiIoOMa CTYJEHTA 1HIUBIIYyaIbHO 1 BAUKOHYIOTHCS BITIOBITHO 0
METOJUYHUX pekoMeHpaiii. Hanpukian, Homep BapiaHTy TEOpPETHYHOI YAaCTUHU Ta MPaKTUYHOI
YaCTMHU BHW3HAYAETHCS 3a MEPIIOI0 JITEPOI0 MPI3BHUINA Ta OCTAaHHBOIO IU(POIO IHIAMBITYaTHBHOTO
HABYAJIbHOTO IUIaHY CTY/IEHTA.

Kontponsaa pobota (3®H) 3 aucnuruiiHm BUKOHYETHCS B IIOCTOMY CEMECTpi, TeMaTHKa
pPO3pOOIIAIOTECS  aBTOPOM po0O0Yoi mporpamu. BkazaHi HaBYallbHI Marepiaid 3aTBEPIKYIOThCS
MMPOTOKOJIOM 3aCiIaHHs BHITYCKOBOi Kadempu, JOBOAATHCSA 10 BijoMa CTYACHTA IHAWBIAYyalIbHO 1
BHKOHYIOTHCS BIITOBITHO 0 METOAMYHUX PEKOMEHTAIIIM.

Yac, noTpiOHMIA 11 BAKOHAHHS KOHTPOJIBHOT CKJIaJIa€ 8 TOJUH CaMOCTIHHOT poOOTH.

2.5. llepeik mUTaHb MJISi MATOTOBKH 10 MiJCYMKOBOI KOHTPOJLHOI po6oTH (y BUIAIKY
mudepenitiioBanoro 3aimiky 3OH).

[lepenik muTaHb Ta 3MICT 3aBIaHb JUIS MIATOTOBKH JO TMiJICYMKOBOI KOHTPOJIBHOI pOOOTH,
PO3pOOIIAIOTHCS TPOBITHUM BUKIIaIadeM Kadeapu BIIIOBIIHO 10 poO0Y0T MporpaMu, 3aTBEPIKYEThCS
Ha 3aciaHH1 Kadeapu Ta JOHOCUTHCS JI0 BiJIoMa CTY/ICHTIB.

3. HABYUAJIBHO-METOANYHI MATEPIAJIA 3 JTUCHUIIJITHA

3.1. Meroan HAaBYAHHSA

IIpy BUBYEHHI HABYAIBHOI JUCLUIUIIHM BUKOPUCTOBYIOTbCS HACTYNHI METOJM HaBYAHHSA:
cloBecHI1 (OsICHEHHs, Oeciia, TUCKYCis, Tiaior), MOSCHIOBAJILHO -HA0YHI (IEMOHCTpAIlisl, LTFOCTparlis),
MpaKTU4HI (pillIeHHS 3a7a4, AUIOB1 IrpH), YACTKOBO-TIOIIYKOBI Ta JOCIIAHUIIBKI METOTH.

3.2. PexoMeHn0BaHa JiTepaTypa

Bba3osa qnireparypa

3.2.1. 3opina O.I.,, BomoxoB B.A., BomoxoB I.B., JleproycoBa O.A., CuBonoscrka O.B.,
MkptuubsiH O.M, T'onuapenko [I.C. MapkeTHHI TpaHCHOPTHUX IOCIYI: HaBY. MOCIOHUK. — X.:
YxpJA3T, 2018. — 305 c.

3.2.2. AxcvonoB .M., Eiityric I'./l., KpasuoB €.I1., Benpunpkuii P.C. Ps3anue A.B. Ta iH.
MapkeTHHT TpaHCIIOPTHUX MOCTYT: HaBYaIbHUM nociOHuk. — Hixun, 2018. 263 c.

3.2.3. Kotnep ®@. Mapkerunr 4.0. Big tpaguuiiinoro no nudposoro: kuura. — K.: KM-byke,
2018. - 208 c.

JonomixHna jgitepatrypa
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3.2.4. CwmepiueBcbkuii C.d. Muxanpuyenko [.I'. OcoGmuBocTi Tpanchopmarlii CBITOBOTO PHHKY
aBiarnepeBe3eHb // HaykoBwmii BicHUK YKropoacbkoro yHiBepcurery. — ¥Y: YHY, 2015. — Bun. 2. — C.
29-37.

3.2.5. Todanuyk A.T. OcoOmMBOCTI Cy4acHMX MapKETUHTOBHUX KOMYHIKalmid B
aBiaTpaHcropTHii cdepi // ExoHOMIYHI CTyAil: HayKoBO-pakTWyHHUU >xypHain. — JI.: JIbBiBChKa
exoHoMmiuHa pynmanis, 2015. — Bum. 1. — C. 107-114.

3.2.6. Ilonomapenko 1.B. Anani3 punky aBianepeBe3enp B Ykpaini // [IpoGieMu eKOHOMIKH. —
X: HAUITIP HAH VYxkpaian, 2017. — Bun. 14. — C. 208-214.

3.3. Indopmauiiini pecypcu B IntepHeri

3.3.1. [lepxaBHa ciyx0a cratuctiku Ykpainu. URL: http://www.ukrstat.gov.ua/

3.3.2 Air transportation - statistics & facts. URL: https://www.statista.com/topics/1707/air-
transportation/.

3.3.3. Keiic «Anamni3 crpaTterii KomMmnaHiii Ha CBITOBOMY PHHKY TpaHCHOpTHHX mociyr». URL:
https://stud.com.ua/47717/marketing/keys_analiz_strategiy_kompaniy_svitovomu_rinku_transportnih

poslug.

4. PEUTUHI OBA CUCTEMA OIIHIOBAHHS HABYTHUX
CTYJAEHTOM 3HAHb TA BMIHb.
4.1. OuiHiOBaHHS OKpPEMHX BHJIIB BUKOHAHOI CTYJAEHTOM HaBYaJIbHOT pOOOTH 3IMCHIOETHCS B
Oanax BimmoBigHO 1o Ta0m.4.1.

MaxkcumaJjibHa KUJIBKiCTH 0asiB
Jenna ¢popma 3aouna ¢popma
HABYaHHSA HABYAHHA
Bua HaB4abHOI po0oTH Monyasb Nel

. 5 cemecTp 5, 6 cemecTp
BukoHaHHS TECTOBUX 3aBJaHb IiJI YaC MPAKTUIHUX
3aHATh 27 20

(cymapHO)

Po3B’s13aHHs 337124, BIMOBIII HA TEOPETUYHI TUTAHHS 27 20
IiJ] 9ac ayAUTOPHOI pOOOTH HA MPAKTHYHUX 3aHATTIX (cymapHO)
BiamoBini Ha MpakKTHYHUX 3aHATTIX (3 ypaxXyBaHHAM
BUKOHAHHS 3aBJlaHb, OTPUMAaHUX IIiJl 4YaC HACTAHOBHOT -
cecii)
BukoHaHHSI JOMAIIHBOTO 3aBJIAHHSI 10 -
BukoHaHHs Ta 3aXUCT KOHTPOJbHOI poboTH (3PH) - 30
BukoHaHHS TBOPUYO-1HAUBIAYAIBHOTO 3aBIAHHS 11 -
s donycky 00 8UKOHAHHA MOOYIbHOI KOHMPOIbHOL 45 Ganie -
pobomu Nel cmydenm mae Habpamu He MeHuLe
BurkoHaHHs MOJTylIbHOT KOHTPOJIbHOT poOoTH Nel 25 -
ITiocymxosa cemecmposa koumponvHa poboma - 30

Yceboro 3a moxysaem Nel 100 100

Ycboro 3a iucuMIIIiHOK0 100

3anikosa peiimunczoea oyinka BU3HAYAETHCS (B 0amax Ta 3a HAIIOHAIBHOIO IIKAJOI0) 3a
pe3ynbTaTaMi BUKOHAHHS BCIX BUIIB HABYAIbHOT pOOOTH MPOTATOM CEMECTPY.


http://www.ukrstat.gov.ua/
https://www.statista.com/topics/1707/air-transportation/
https://www.statista.com/topics/1707/air-transportation/
https://stud.com.ua/47717/marketing/keys_analiz_strategiy_kompaniy_svitovomu_rinku_transportnih_poslug
https://stud.com.ua/47717/marketing/keys_analiz_strategiy_kompaniy_svitovomu_rinku_transportnih_poslug
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4.2. BukoHaHI BUJIM HaBYAJIbHOI pOOOTH 3apaxOBYIOTECS CTYACHTY, SIKIIO BiH OTPUMAaB 3a HUX
MO3UTHBHY PEUTHHTOBY OIIIHKY.

4.3. Cyma pEHTHHTOBHX OI[IHOK, OTPUMAaHHX CTYJICHTOM 3a OKpeMi BUAM BUKOHAHOI
HaBYAJbHOI POOOTH, CTAHOBUTH IOTOYHY MOJIYJIBbHY PEHTHHTOBY OLIHKY, $IKa 3aHOCHTHCSA JO
BiZIOMOCTi MOJTyJIbHOTO KOHTPOJIIO.

4.4. B Bunaaky nudepeHuiiioBaHoro 3aJiky MiJICyMKOBa CEMECTPOBa PEHTHHIOBA OIIHKA,
MePEepPaxoBYETHCS B OLIHKY 32 HAI[IOHAIBHOIO MIKaioto Ta mkano ECTS.

4.5. TlincymKoBa ceMecTpoBa pPEHTHHroBa OIliHKAa B OajiaX, 3a HAIIOHAJIBHOIO INKAIOK Ta
mkanoto ECTS 3anocuThCs 10 3a1iKOBO-€K3aMEHAIIITHOT B1IOMOCTI, HABUAIBHOT KapPTKH Ta 3a7TiKOBOi
KHIDKKU CTYJIEHTa, Hanpukiau, tak: 92/Biom./A, 87//1oépe/B, 79//oope/C, 68/3a00e6./D, 65/3a006./E
TOLLO.

4.6. [lincymKoBa peHTHHTOBa OIHKA 3 JMCHUIUIIHM JOPIBHIOE ITIICYMKOBIH CEMeCTpOBiit
pPEUTHHIOBIM OLiHLI. 3a3HauyeHa IMiACYMKOBA PEHTHHIOBa OIIHKA 3 JUCLMIUIIHM 3aHOCHUTHCA [0
JonaTtky 1o aumioma.
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INTRODUCTION

The Course Training Program on the «Fundamentals of Marketing on Transport» is based on the
"Methodical guidance for the subject course training program", approved by the order Ne 249/ox, of
29.04.2021 and corresponding normative documents.

1. EXPLANATORY NOTES

1.1. Place, objectives, tasks of the subject

This academic subject is the theoretical and practical basis of knowledge and skills that form the
profile of a specialist in the field of transport management.

Main target of teaching the discipline is to provide students with modern system of views and
special knowledge in the field of transport marketing, acquisition of practical skills in conducting mar-
ket research and promotion of transport services on the market taking into account the needs of con-
sumers and ensuring the effective operation of the company.

The tasks of the discipline are:

- acquisition by students of knowledge on theoretical and methodological bases of marketing of
transport enterprises and system approach;

- study of the influence of macro- and micro-environmental factors on the marketing of a
transport company;

- acquisition of skills in the organization and implementation of marketing research of the market
of transport services;

- segmentation of the transportation market and development of a set of marketing measures for
pricing, sales and communication policies;

- application of methods of strategic planning, implementation and control of marketing pro-
grams for transport services.

1.2. Learning outcomes the subject makes it possible to achieve

- Demonstrate knowledge and understanding of the theoretical foundations and principles of
marketing activities.

- Analyze and forecast market phenomena and processes based on the application of fundamental
principles, theoretical knowledge and applied skills of marketing activities.

- Apply innovative approaches to marketing activities of the market entity, flexibly adapt to
changes in the marketing environment.

- To meet the requirements of a modern marketer, to increase the level of personal training.

- Understand the features of modern world and national economy, institutional structure, social,
domestic and foreign economic policy, know and understand economic categories, laws, causal and
functional relationships between processes and phenomena at different levels of economic systems,
take into account the consequences of implementation macroeconomic policy, use knowledge of forms
of interaction of market relations to ensure the activities of business structures, understand the organi-
zational and economic mechanism of enterprise management and evaluate the effectiveness of market-
ing decisions.

1.3. Competences the subject makes it possible to acquire

As a result of studying the discipline the student must acquire the following competencies:

- ability to solve complex specialized problems and practical problems in the field of marketing
activities or in the learning process, which involves the use of appropriate theories and methods and is
characterized by complexity and uncertainty of conditions;

- ability to abstract thinking, analysis and synthesis;

- ability to learn and master modern knowledge;

- ability to conduct research at the appropriate level;

- ability to communicate with representatives of other professional groups of different levels
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(with experts from other fields of knowledge / types of economic activity);

- the ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing;

- the ability to conduct marketing activities based on an understanding of the nature and content
of marketing theory and functional relationships between its components;

- ability to determine the impact of functional areas of marketing on the results of economic ac-
tivities of market participants;

- ability to plan and conduct effective marketing activities of the market entity in cross-
functional terms;

- ability to conduct analytical processing of the results of financial and economic activities of en-
terprises and identify financial and marketing risks, analyze and structure economic phenomena and
consequences in terms of modern theoretical, organizational and methodological foundations of ac-
counting and taxation;

- ability to collect, process, analyze and interpret the necessary data for effective marketing ac-
tivities of aviation enterprises.

1.4. Interdisciplinary Connections

The academic subject “Fundamentals of Marketing in Transport” is based on knowledge of aca-
demic subjects such as: "Social and market communications”, "Marketing", "Economics of economic
activity of market relations™ and is the basis for the study of disciplines "Marketing in aviation", "Lo-
gistics and supply chain management”.

COURSE TRAINING PROGRAM ON THE SUBJECT
2.1. The subject content
The training material of the discipline is structured on a modular basis and consists of one train-
ing module Nel "Marketing Complex of Transport Services', which is logically complete, relative-
ly independent, integral part of the curriculum, the assimilation of which involves a modular test and
analysis of its results.

2.2. Modular structuring and integrated requirements for each module

Module Nel Module Nel “Marketing Complex of Transport Services”

Integrated requirements to the module Nel:

Know:

- basic marketing concepts of transport services;

- components of marketing complex of transport services;

- methodological bases of marketing research and development of marketing strategies.

Learning outcomes:

- to segment market transport services;

- to develop elements of marketing complex;

- organize and conduct marketing research of transport services.

Topic 1. The essence of marketing and its features on transport.

The essence and basic concepts of marketing. Goals of marketing activities. Marketing functions.
Basic elements and complex of marketing. Marketing development concepts. Features of transport
marketing.

Topic 2. Characteristics of modern marketing on transport

The concept of transport products and transport market. The essence of the marketing manage-
ment process on transport. Marketing environment of the transport services market. The main direc-
tions of marketing on transport. The concept of transport service. Features of the transport market and
products on the market of transport services. Principles of transport planning and forecasting. Factors
influencing the volume of traffic.

Topic 3. Marketing research of transport services market
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The essence and role of marketing information system. Marketing information, its types and
methods of collection. Segmentation and selection of target segments of the transport services market.
The essence and objectives of marketing research. Directions of complex research of the market of
transport services. The process of marketing research. Practical implementation of research in the field
of transportation. Survey of areas of attraction of transport enterprises and the formation of demand for
freight. Consumer marketing research. Competitor research.

Topic 4. Marketing pricing on the transport market

The essence of marketing pricing policy, its functions and factors that affect it. Price value clas-
sification. Principles of marketing pricing. Stages of the pricing process. Features of formation of
transport tariffs. Types of discounts in the system of transport tariffs. Tasks of marketers on the for-
mation of demand for transportation.

Topic 5. Marketing policy of communications on transport

Goals and means of marketing communications policy. Characteristics of the process of market-
ing communications. Subjects and objects of marketing communications on transport. Communication
model of transport marketing. Information and advertising in stimulating demand for transport ser-
vices.

Topic 6. The place and role of freight forwarding services

The essence of transport - forwarding service. Basic concepts and definitions in the freight for-
warding business. Types of freight forwarding services. Operating companies and their participation in
the freight forwarding business.

Topic 7. Development of marketing complex at transport enterprises

Analysis of the transport market situation. Analysis of market opportunities of transport enter-
prises. Determination of transport security and accessibility. Features of development of a complex of
marketing of the transport enterprises.

Topic 8. The effectiveness of marketing activities on transport

Economic efficiency of marketing activities that do not require capital investment. Methods for
assessing the non-transport effect of marketing activities on transport. Methods of determining the
cost-effectiveness of marketing activities that require additional investment. Determining the flow of
funds and indicators of commercial efficiency of investment marketing. Examples for determining the
commercial effectiveness of marketing activities in transport.

2.3. Training schedule of the subject

Academic Hours
Ne i
Topic
pi Self-
Total | Lectures | Practicals | Study
1 2 3 . > :

The essence of marketing and its features on S SETEE
1.1 | transport 12 g 2 6
19 Characteristics of modern transport marketing 11 g 2 5

Marketing research of transport services market 2 ?
1.3 11 2 °
L4 | Marketing pricing on the transport market 1 g 2 5
L5 Marketing policy of communications on transport 11 g 2 5
16 Place and role of freight forwarding services 11 g 2 5
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Development of marketing complex at transport 2
1.7 : 12 2 6
enterprises 2
The effectiveness of marketing activities on 2 2
1.8 12 5
transport 2 1
1.9 | Homework 8 - - 8
1.10 | Module test Nel 6 2 - 4
Total for the module Nel | 105 34 17 54
Total for the subject | 105 34 17 54

2.4. Homework.

In the third semester, students perform homework (HW) in accordance with methodical recom-
mendations approved in the established order, with the aim of consolidating and deepening theoretical
and practical knowledge and skills acquired in the process of assimilating the educational material of
the discipline in the field of electronic marketing.

The specific purpose of the HW is to get an idea of the basics and features of transport market-
ing, research and segmentation of the transport services market.

In order to successfully complete the HW, the student must know the specifics of transport mar-
keting, the complex of transport marketing, the specifics of a comprehensive study of the transport
services market, and be able to segment the transport services market and determine the effectiveness
of transport marketing activities.

Execution, registration and protection of the HW is carried out by the student individually in ac-
cordance with methodical recommendations.

The time required to complete the HW is up to 8 hours of independent work.

2.5. List of questions for preparation to the Graded Test

The list of questions and the content of tasks for preparation for the Graded Test are developed
by leading teachers and approved by the minutes of the department meeting and brought to the notice
of students.

3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT
3.1. Teaching methods
The following teaching methods are used in the study of the discipline: word-spring (explana-
tion, conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. List of references

Basic literature

3.2.1. 3opina O.I.,, Bomoxo B.A., BomoxoB I.B., [leproycoBa O.A., Cusomorcrka O.B.,
Mxkptuubsa O.M, N'onuapenko /[.C. MapkeTHHT TpaHCHOPTHUX MOCIYT: HaBY. MOCIOHUK. — X.: YKp-
JNA3T, 2018. - 305 c.

3.2.2. AxcwonoB L.M., Eiityric I' 1., KpaBuos €.11., Benpunpkuii P.C. Ps3annes A.B. ta iH.
MapKeTHHT TpaHCIIOPTHUX MOCIIYT: HaBYaJIbHUN nociOHuK. — Hixkun, 2018. 263 c.

3.2.3. Kotnep ®@. Mapkerunr 4.0. Bixg tpaguuiiinoro a0 uugposoro: kaura. — K.: KM-bykc,
2018. — 208 c.

Additional literature

3.2.4. CwmepiueBcbkuii C.d. Muxanpuerko L.I'. OcoGmmBocTi TpancdopMmariii CBITOBOrO PHHKY
aBianepeBe3eHb // HaykoBuii BicHUK Y3Kropoacbkoro yHiBepcurery. — ¥Y: YHY, 2015. — Bumn. 2. — C.
29-37.

3.2.5. Topanuyk A.T. OcobauBOCTI Cy4yaCHUX MAapKETMHIOBHX KOMYHIKalliii B aBiaTpaHCIOPT-
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4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with

table 4.1.
Table 4.1
Kind of Academic Activities Max grade
Module Nel
3 semester
Execution of test tasks during practical classes 27
Problem solving, answers to theoretical questions during 97
classroom work in practical classes
Homework 10
Execution of creative and individual task 11
For carrying out module test Ne 1, a student must receive 45 points
not less than
Module test Nel 25
Total for the module Nel 100
Total for the subject 100

Credit graded rating is determined (in points and on a national scale) based on the results of all
types of educational work during the semester.

4.2. Executed kind of training is enrolled to student if he received for it a positive assessment of
national scale.

4.3. A sum of a rating estimations got a student for the different types of the executed education-
al work presents a current module rating estimation that is brought to the list of module control.

4.4. In the case of graded test, the final semester rating is converted into a grade on the national
scale and the ECTS scale.

4.5. Final Semester rating score entered into the record book and educational card student, for
example: 92/Excel./A, 87/Very Good/B, 79/Good/C, 68/Satisf./D, 65/Sufficient/E etc.

4.6. Final rating score in points on discipline equals to total rating assessment for semester. Final
rating score on discipline is entered to diploma Annex.
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