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BCTYII
Po6oua mporpama (PII) maBuanpHOi nucuurmuiinn «MapkeTuHr» po3poOjieHa Ha
O0CHOBI1 «MeToANYHUX PEKOMEH Al 10 po3poOiaeHHs 1 0opopMIIeHHS poOOYOi MporpaMu
HaBYAJIbHOI JUCIUIUIIHU JCHHOI Ta 3a04HOi ()OpM HABUAHHS», 3aTBEPKCHUX HAKA30M
pekropa Bix 29.04.2021 Ne 249/0x, Ta BIANOBITHUX HOPMATUBHUX JTOKYMEHTIB.

1. HIOSACHIOBAJIBHA 3AINUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micuie: naHa HaBuYajgbHA JUCHUIUIIHA € TEOPETHUYHOI Ta MPAKTUYHOK OCHOBOIO
CYKYTIHOCTI 3HaHb Ta BMiHb, 1110 (POpMYIOTh TIpodiiab (axiBis B ramxysi MapKeTHHTY HOro
MPAaKTHYHUX HABUYOK BUPIMICHHS KOHKPETHHX MAapKETHHTOBUX 3aBlIaHb  Ta
OOIpyHTYBaHHI €(QEKTUBHOCTI (PYHKIIIOHYBaHHS MapKETHHIOBOI MISUIBHOCTI CyO’€KTiB
rOCIIO/IapIOBAHHS.

MeTo10 HaBYaJIbHOI JTUCUUIUTIHYU € (OpMYyBaHHS MPOQPECITHUX KOMIIETEHTHOCTEH
111010 BUKOPUCTaHHsS CHUCTEMHU CHELIaJbHUX 3HaHb Ta BMiHb y cepl MapKeTUHIy, Horo
0a30BUX KaTEropii, Cy4yacHOr0 HAyKOBOT'O CBITOTJIAMY Ta METOAOJOTIYHUX AaCIEKTIB
oprasizarlii MapKeTHHTOBOI JIsJTbHOCTI HA MIAMPUEMCTBI.

3aBAaHHSAMU BUBUYCHHS HABYAJLHOI JUCHUILIIHA €:

— 3aCBOEHHS METOJMIB OpraHi3aiii MapKEeTHHTOBOi MISUIBHOCTI TMIANPHEMCTBA,
OpIEHTOBAHOI HA 3aJI0BOJICHHSI OTPEO 1 3aMUTIB CIIOKUBAYIB I[IJIbOBUX PUHKIB;

— 3aCBOEHHA CYYaCHUX MIAXO/IB JI0 TNIaHyBaHHS MapKETUHTOBOI JiSUTbHOCTI.

— pO3yMiHHSI OCHOBHHMX KaTe€ropii MapKEeTUHIy Ta OCHOBHUX 1HCTPYMEHTIB
MapKEeTHHTY;

— BU3HAYCHHS KOHIIEMIIT Ta MPOIECY YIPABIIHHA MapKETUHTOM IiIIPUEMCTBA;

— BUSBIICHHS CKJIAJJOBUX MapKETUHTOBOT'O CEPEIOBUIIA, SIKI KOHTPOIIOIOTHCS, 1 AKi
HE KOHTPOIIOIOTHCSA MiITPUEMCTBOM;

— pO3po0JICHHST MeEXaHi3My, 3aco0iB Ta I1HCTPYMEHTIB TPAaKTHYHOI peaizallii
Mpolecy MPUUHATTA PIlIeHb CIIOKUBAYEM;

— IIPOBEJICHHS JOCTI/PKEHHS PUHKY Ta aHalll3 CydaCHHUX HOTO TeHJICHIIH;

— npuAOaHHS TEOPETUYHUX 3HAHb BUKOPUCTAHHSA (OPM Ta METOMIB CErMEHTaIlii
PHUHKY;

— BU3HAYCHHSI OCHOBHUX CKJIAJIOBUX MaPKETUHTOBOI JisSIIbHOCTI,

— BHW3HAYCHHSI CYTHOCTI Ta Kiacu@ikarii norped y MapKeTHHIOBIH JiSUIBHOCTI;

— BU3HAYCHHSI KOMIUIEKCY MapKETHHTY Ta OCHOBHI IMiJXOJU MIOJO 3aCTOCYBaHHS
HOTO 1HCTPYMEHTIB;

— 3aCBOEHHS CYYaCHHX IiXO/IB /IO TUIAHYBAHHS MapKETUHTOBOI JisSITbHOCTI,

— BU3HAYCHHSI OCHOBHUX BUJIIB MAPKETHHTY Ta OCOOJIMBOCTEH iX BUKOPUCTAHHSI,

— OIliHKa PU3UKIB MAPKETHHI'OBOI JisTBHOCTI.
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1.2. Pe3yabTaTH HaBYaHHS, fAKi /Ja€ MOMJIMBICTH JOCAITH HaBYaJbHA
JTUCHHUILIiHA.

- JleMoHCTpyBaTH 3HaHHA 1 PO3yMIHHS TEOPETHUYHHUX OCHOB Ta MPHUHIUIIB
poBapKeHHS MapkeTuHroBoi aisutbHocTi (ITPH1).

- AHamizyBaTM 1 MNpPOTHO3yBaTM pHUHKOBI SBUINA Ta TPOLECH Ha OCHOBI
3acTOoCyBaHHS (yHIAMEHTAIBbHUX TPHUHIMIIB, TEOPETHUYHUX 3HAHb 1 TPHUKIATHIX
HABUYOK 3JIIHCHEHHS] MapKeTHHTOBOI AisutbHOCTI (ITPH2).

- 3acTocoByBaTH HaOyTi TEOPETUYHI 3HAHHS JUIsI PO3B’SA3aHHS MPAKTUYHUX
3aBaanb y cepi mapketunry (ITPH3).

- 30upatu Ta aHaJi3yBaTU HEOOXIAHY 1HQOPMAIiI0, pO3PAXOBYBAaTH €KOHOMIUHI Ta
MapKETUHIOBl TOKa3HUKH, OOIPYHTOBYBAaTH YOPABIIHCHbKI pIIIEHHS Ha OCHOBI
BUKOPHUCTAHHS HEOOXITHOTO aHATITUYHOTO i MeToIuuHOro iHcTpymenrapito (ITIPH4).

- BusBnsatu # aHamizyBaTH KIIFOUOBI XapaKTEPUCTHKH MAapKETUHTOBUX CHCTEM
Pi3HOrO PiBHSA, a TAKOXK 0COOIUBOCTI MoBeAiHKH ix cy0’ekxtiB (ITPHS).

- Busznauatu ¢yHKUIOHANBHI 00JACTI MapKETUHTOBOI AiSUNIBHOCTI PUHKOBOIO
cy0’ekTa Ta iX B3a€MO3B’SI3KM B CHCTEMI YMPaBIIHHSA, PO3PAaXxOBYBAaTH BIJANOBIIHI
MOKa3HMKH, SIKi XapaKTepU3yIOTh pe3yabTaTUBHICTH Takoi aisuibHocTi (ITPHG).

- 3acTocoByBaTH I1HHOBAIIMHI MIAXOAM OO0 TMPOBAIKEHHS MAapKETUHTOBOT
JISUTBHOCTI PUHKOBOTO Cy0’€KTa, THYYKO aJanTyBaTHCS A0 3MIH MapKETHHTOBOTO
cepenosuiia (ITPHS).

- IlosicHroBatu iHpoOpMaliito, iaei, npoOJeMH Ta albTepHATUBHI BapiaHTH
NPUHHATTS YOPABIIHCBKUX pilleHb (axiBisgM 1 HedaxiBusgM y cdepi MapKEeTHHTY,
IpeJCTaBHUKAM PI3HUX CTPYKTYPHHUX MiApo3ainiB punkoBoro cy6’ekra (IIPH10).

- JleMOHCTpyBaTH BMIiHHS 3aCTOCOBYBaTH MDKIUCIUIUIIHADHUNM TIiAXiA Ta
3MIHCHIOBATH MapKETHUHIOBI (yHKIIT purKoBOro cy6’ekra (ITIPH11).

- BusiBnaTH HaBUYKH CaMOCTIHHOI pOOOTH, THYYKOTO MHCIEHHS, BIAKPUTOCTI A0
HOBHX 3HaHb, OyTH KpuTHYHKM i camokputuunum (ITPH12).

- BigmoBimath 3a  pe3yibTaTH  CBO€I  MISUIBHOCTI, BHUSBJISATH  HABHYKH
M AMPUEMHHUIILKOT Ta ynpaBiiHchKoi iHimiatusu (ITPH13).

- BukonyBatu ¢yHKIIOHaJIbHI OOOB’S3KM B TpyIi, HPOMNOHYBaTH OOIPYHTOBaHi
mapketunrosi pitrenns (IIPH14).

- BignoBimatu BuMoOram, SKi BHCYBAlOTBCS JI0O CY4YacHOTO MAapKeToJIora,
MiIBUIIYBATH piBeHb ocobucToi npodeciiinoi miarorosku (ITPH16).

- JleMOHCTpyBaTH HaBHYKM MHCHBMOBOI Ta YyCHOI mpodeciiiHol KoMyHIKallii
JIepKaBHOIO ¥ 1HO3EMHOI0O MOBaMH, a TaKOX HAJEKHOTO BUKOPUCTaHHS TpodeciiHOol
tepminosorii (ITPH17).

- JleMOHCTpYBaTH BIANOBIJANBHICTH Yy CTaBJICHHI O MOPAIbHUX, KYJIbTYPHUX,
HAyKOBUX I[IHHOCTEH 1 JIOCSATHEHb CYCIIJIbCTBA Y TpodeciiiHiii MapKeTHHTOBIH
nisutbHOCTI (ITPH18).

- Busnavatu cdepy maitOyTHbOi mpodeciiiHoi AisUIbHOCTI MapKeToJIoTa B YMOBax
PUHKOBHMX BIJHOCHMH Ta OOIPYHTOBYBAaTH JONUIBHICTh 3aCTOCYBaHHs iH(OpMaLiiHO-
KOMYHIKaIIHHUX TEXHOJIOT1i B poIleci HaBuaHHs Ta Mail0yTHRo1 poboTu (ITPH19).
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- Bonoaitu Metogamu iH(popMaliifHO-aHAIITHYHOI 0OpOOKH JTaHUX 32 JOMOMOTOI0
SIKHX PO3B’s3yBaTH MPaKTU4HI MapkeTHHroBi 3a1a4i (IIPH20).

- YMITH BUSIBJISTH PO3YMIHHSI CYTHOCTI KOHLEMIIi CY4aCHUX COL[laIbHO-PUHKOBUX
KOMYHIKalllid, TPOBOJUTH aHaJl3 KOMEPLINHUX 3B’SA3KIB 31 CIOXUBayaMH, aHaji3yBaTu
0CO0OJIMBOCTI MOBEIHKA PUHKOBHUX Cy0’€KTIB Ha TPAJULIHHOMY Ta €JIEKTPOHHOMY PUHKY
(ITPH22).

- Po3BuBatm enekTpoHy Mojaenb  OI3HECY K  JDKEPENo  IiJBUILCHHS
KOHKYPEHTOCIIPOMOXHOCTI Ta (JOPMYBAaTH BITHOCHHM MiANPHUEMCTBA 13 BHYTPIIIHIMHU 1
30BHIIIHIMUA CTEHKXOJIJIepaMU Ha 3acajiaX eJeKTPOHHUX TEXHOJIOT1H, BUKOPHCTOBYBATU
3HaHHA 3 MApKETUHTY Ta 1H(POpPMAIIHHUX TEXHOJOT1H 3 MOOYHOBH Ta BIPOBAIKEHHS
iH(popMaliiHOro 3a0e3rneyeHHs] MAapKEeTUHIOBOi JAISUIBHOCTI  MIANPUEMCTB, BMITH
TUIaHYBaTH, BIPOBAIKYBAaTH Ta MPOBOJUTH MAPKETHHIOBY iSUIBHICTH MIANPUEMCTBA B
COLIIAJIbHUX Mepekax Ta MPAKTUYHOI'O 3aCTOCYBAaHHS MAPKETUHIOBOTO 1HCTPYMEHTapito
TS T IIPUEMCTB Pi3HUX Tainy3ei, B Tomy uuchi aBianiaux (ITPH25).

1.3. KoMneTeHTHOCTI, IKi 1a€ MOKJIMBICTH 3100yTH HABYAJILHA TUCHMILTIHA.

- 31aTHICTh BUPINITYBAaTH CKJIAHI CIEIiali3oBaHl 3a7a4l Ta MPaKTHYHI MPOOJIeMH y
chepl MapKETHHTOBOI MAiSUTBHOCTI ab0 y Tpolleci HaBYaHHSA, IO Tepeadayae
3aCTOCYBaHHS BIJMOBIIHUX TEOPi Ta METOJIB 1 XapaKTepHU3ye€ThCs KOMILJIEKCHICTIO Ta
HeBusHaueHicTio ymoB (IK).

- 31aTHICTh 10 aOCTPAKTHOIO MHCJCHHS, aHaiizy Ta cuHtesy (3K3).

- 31aTHICTh BUUTHUCS 1 OBOJIOAIBATH cydacHUMH 3HaHHIMH (3K4).

- 3HaHHA Ta PO3YMIHHSA TPEIMETHOi o007acTi Ta po3yMiHHS mpodeciitHol
nismeHOCTI (3K6).

- 31aTHICTh MIPOBEJACHHS IOCHTIKeHb Ha BimmosigHomy piHi (3KS8).

- 3/IaTHICTh CIUJIKYBaTUCA 3 TPEICTaBHUKAMH IHIIUX MNPOGECiHHUX Tpyn
pi3HOrO piBHA (3 eKCcHepTamMu 3 IHIIUX Tady3ed 3HaHB/BUAIB €KOHOMIYHOI JiSTBHOCTI)
(3K12).

- 3MaTHICTh JIOTIYHO 1 TMOCIJIOBHO BIJTBOPIOBATH OTPHMaHI 3HAHHS IMPEAMETHOI
oOnacti mapketunry (®K1).

3MaTHICTh KPUTUYHO AaHAII3yBaTH ¥ Yy3araJbHIOBATH IIOJIOKCHHS MPEIMETHOT
o0acti cydacHoro Mapketunry (PK2).

- 31aTHICTP BUKOPUCTOBYBAaTH TEOPETHUYHI TMOJOKEHHS MApKETUHTY  JIIs
iHTEpIpeTaIii Ta MPOTHO3YBaHHS SBUII 1 TMPOIECIB Yy MapKETHUHTOBOMY CEpEIOBHIII
(PK3).

- 37aTHICTh TPOBAKYBATH MAPKETUHTOBY MiSUIBHICTH HAa OCHOBI pPO3YMiHHS
CYTHOCTI Ta 3MICTy Teopii MapKeTHHTy 1 (PyHKIIIOHAJbHUX 3B'SI3KIB MIXK 11 CKJIQJOBUMHU
(PK4).

- 3JaTHICTP KOPEKTHO 3aCTOCOBYBAaTH METOJU, NPUMOMHU Ta IHCTPYMEHTHU
mapketurry (PKS).

- 3maTHICT OOTPYHTOBYBAaTH, NPE3CHTYBaTH 1 BIPOBADKYBATH PpeE3yJIbTaTH
nociimkeHb y cepi mapkerunry (PK12).
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- 3/aTHICTh TPONOHYBATH BJOCKOHAJEHHS 00 (YHKIIH MapKEeTUHIOBOI
nisutbHOCTI (PK14).

- 34aTHICTb BUSBJSATH 3HAHHS Ta PO3YMIHHS MOXIMBOCTEH 1H(pOpMaLiiHO-
KOMYHIKAI[IMHUX TEXHOJOTIM $K CIOCOO0IB JOCHIIKEHHS COLIAJbHO-€KOHOMIYHHUX
MIPOLIECIB 1 SIBUI, BUKOPUCTAHHS Cy4YaCHOTO MPOrPAMHOI0 3a0€3MeUYeHHs] TPU MPUHHATTI
MapKETHUHTOBHX pillieHb B npodeciitnoi aisutbHocTi (PK17).

1.4. MixaucuuniiHapHi 3B’ I3KH.

Jana aucrururina 6a3yeThCsi Ha 3HAHHIX TaKUX JUCHUILIIH, sIK MapKeTHHT: BCTYII
no cremianbHOCTl, CollladbHO-PUHKOBI KOMyHiKallli, OpraxizamiifHa MOBEIIHKA,
[Hpopmariiiino-KOMyHIKaI[IiHI CHUCTEeMH 1 TEXHojdorii Ta € 0a30100 JUis BUBYCHHS
MOJAJIbIINX AUCHUIIIIH, a came: OCHOBM MapKETHHTy Ha TpaHCHopTi, MapKeTHHroBi
JOCTIKeHH, MapKeTuHroBi JociiJxeHHs B IHTepHeri, MapkeTuHroBa TOBapHa
MOJIITUKa, MapKeTUHI MpPOrpaMHOro MPOJIYKTYy, MapKeTHHroBe IIHOYTBOPEHHS,
MapkeTunr posnoainy, Mapkerunrosi komyHikanii, Komynikauii B IHTepneri,
MapKeTHHT IPOMHUCIOBOTO MIANPUEMCTBA, XOJMICTUYHUI MapKETHUHT.

2. MIPOT'PAMA HABYAJIBHOI JJUCHUILJITHA

2.1. 3MicT HABYAJBLHOI JUCHUILTIHHA

HapuanbHuil MmaTepian JUCHUILIIHA CTPYKTYPOBAaHUHM 32 MOAYJIbHUM MPUHIIUIIOM 1
CKJIAJJA€ThCS 3 IBOX HABYAJIbHMX MOAYJIIB, a came:

- HaBYAJIBHOro MoayJisi Ne 1 « CyTHiCTh Ta OCHOBHI eJleMeHTH MapKeTHHTY»

- HaBYAJBHOr0 mMoayJjss Ne2 «Cy4yacHMi CTaH Ta NEPCNEKTHBH PO3BUTKY
MAapKeTHHIY», KOXEH 3 SKUX € JIOTIYHOIO 3aBEpIICHOI0, BIJHOCHO CaMOCTIHHOIO,
[[UTICHOIO YaCTHHOIO HABYAJIbHOI JUCUUIUIIHYU, 3aCBOEHHS SKOi mependayae mpoBeICHHS
MOJIYJIbHOT KOHTPOJIbHOI pOOOTH Ta aHaJli3 pe3yJbTaTiB ii BAKOHAHHSI.

OxpemMuM TpeTiM MOJyJeM (OCBITHIM KOMIIOHEHTOM) € KypcoBuii po6ota (KP),
sKa BUKOHYETBCS y TpeThoMy cemecTpi. KP € BaxmBow CKJIaJ0BOIO 3aKpIIIEHHS Ta
MOTJIMONIEHHS! TEOPETUYHUX Ta MPAKTUYHUX 3HAHH Ta BMiHb, HAOyTUX CTYICHTOM Y
MpoLIeci 3aCBOEHHS HABUAIBHOTO MaTepiany JUCIUILTIHU.

2.2. MoayabHe CTPYKTYPYBaHHSI Ta iIHTErPOBaHi BUMOTH 10 KOKHOT0 MOIYJIA
Moayib Ne 1 «CyTHiCTh Ta OCHOBHI €J1eMeHTH MAPKETHHIY»

InTerpoBani Bumorn moayJisi Nel:

3HATH:

- MiCII€ MapKETHHTY B CTPYKTYp1 YIpaBIiHHS Ta PYHKIIIOHYBaHHS IiJIPUEMCTBA;

- NOpuUHIMNU 1 QYHKIIT MapKETUHTY, MapKETUHTOBE CEpEelIOBHUIIE, OCHOBHI
(bakTopu MIKpO- Ta MAaKpOCEPEIOBHIIA;

- IPOIIEC YIPABIIHHS MAPKETHHTOM;

- TUTIA PUHKIB 1 MOTHUBAIIil CIIO’KMBAYIB;

- JIEMEHTH KOMILUIEKCY MapKETHHTY;
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- METOAM BHM3HAYEHHS LUIBOBOIO PHUHKY, MPUHIMIN CErMEHTauli 1
MO3UI[I0HYBaHHS;
- YIPaBJIIHHS MapKETUHTOBOIO JisJIbHICTIO;
- MApKETUHIOBI CTpaTerii.

BMIiTH:

- aHaJII3yBaT MapKETUHIOBE CEpPEIOBHUIIE MiANPUEMCTBA;

- TNpPOBOJAUTH MAPKETHHIOBl JOCHI/DKEHHS PHUHKY, CHCTEMAaTU3yBaTH Ta
aHai3yBaTH 1HpOpMaIlilo;

- IPOBOJIUTU CETMEHTALlII0 PUHKIB 1 BUKOHYBATH MMO3UIIIOHYBAaHHS TOBapIB;

- 3IIACHIOBATH B10Ip LIIHOBUX PHUHKIB Ta OOTPYHTOBYBATH PUHKOBY CTPATETIIO
ipmu;

- pO3pOOIIATH KOMILJIEKC MAPKETUHTY;

- BUpOOUTH HAaBUYKM BUKOPUCTAHHS PE3YyJIbTAaTiB MOHITOPUHTY KOHKYPEHTIB Y

pO3po0IIl cTpaTeriii KOHKYPEHIIii;

Tema 1. @opmyBaHHS TeOpii MAPKETHHTY

Etumonoris cioBa «mapkeTuHr». CyTb, ajlbTEpHATHBHI BaplaHTH BU3HAYEHHS
mapkeTuHry. KoHuemniii MapKeTHHroBOro po3BUTKY. [IpMHUMIHM 1 LI MapKETHHTY.
TenaeHIii po3BUTKY MapKETUHTY B YKpaiHi.

Tema 2. B3aemM03B’A30K MAPKETHHIY i3 CYMi*KHUMM JUCHMILIIHAMU

B3aeM03B’30k MapKeTHHTY 13 3arajJlbHUMH CKOHOMIYHHUMH JUCIMILTIHAMH.
BigmiHHICT MapKETHHTY BiJl €KOHOMIKH 1 MEHEPKMEHTY. BIUIUB TEHACHINIH PO3BUTKY
CYCIIBCTBA HA MIIXOM IO YIPABIIHHS MiIPUEMCTBOM Ta ajamnTallii Horo A0 Cy4acHHX
yMoB. Ilcuxosoris crnokuBayiB SK OCHOBHHUN (paKTOp MPUCTOCYBAaHHS isSTILHOCTI
TiAMPUEMCTBA [0 BUMOTI CY4YaCHOTO pHUHKY. EKOHOMIYHa Teopis SK MepearyMoBa
dbopMyBaHHS KOHIIEMII MapKeTHHry. B3aeM03B’s30K Ta BIIMIHHOCTI MiAXOIIB 10
YOPaBIIHHSA JTiSTIBHICTIO TIANPHEMCTBA 3aralbHOCKOHOMIYHOI Teopii Ta MapKETHHTY.
Ponp MapkeTuHry y cucTeMi PUHKOBHUX BIHOCHH. 3iCTaBlIeHHS KOHIEMNIii 30yTy i
KOHIICTIIIIi MAPKETHHTY. XapaKTePUCTHKA MAPKETHHTY SIK KYJbTYPH, CTPATET1] 1 TAKTUKH.

Tema 3. Konuenuii MapkeTuHry

EBomroriiss konneniii MapketuHry. KoHieniiisi ymaoCKOHaJIGHHS BUPOOHHIITBA.
Konmneniiiss inTencudikarii komepiiitaux 3ycunb. Konneniis Mapkerunry. Konnemniris
COILIIAJIbHO-€TUYHOTO MAapKETHHTY. MOXKIIMBOCTI BUKOPUCTAHHS PI3HUX MapKETHHTOBHX
MiXOIB B Cy4aCHUX YMOBAX IIi/I BIUINBOM PUHKOBHX YMOB.

Tema 4. OcHOBHI KaTeropii MapKeTHHIY

Iepapxist motped A. Macnoy. LlinHocTi, ocHoBHI Buau. 3anutu. [lomut. OcHOBHI
Buau nonuty. [Torpeda sik ocHOBHA ines mapkeTuHry.. Knacudikamis ToBapis. BapTicts
Ta 3anoBojieHHS. DyHKUIOHaNBHE 3a10BOJEeHHA. llcuxomoriyHe  3a70BOJICHHS.
MapkeTnHroBa KoMyHikanis, posnoaiieHHs. [lousaTTs punky. OCHOBHI MOKa3HUKH, IO



7 ludp CMS HAY
SR CucremMa MEHEIHKMEHTY SKOCTI. JIOKYMEHTa PI111.01.03-01-2021

PoGoua nporpama
HaBYAJIBHOI JUCLIHUILTIHHA
«MapkeTuHr»

Crop. 913 20

XapakTepu3yoTh puHOK. Tunu puHkiB. [locnimoBHICTE: moTpeda-OakaHHI-TIOMUT-O0MIH.
Cy0’extu MapkeTuHry. Ix xiacudikamis.  30BHIIIHE Ta BHYTPIIIHE CEPEAOBUILE
MapkeTuHTy. CerMeHTallisi puHKy.

Tema 5. CucremMa Ta XapaKTEepUCTHKH CYy4YaCHOI0 MapPKETHHIY

Bunu cywacHoro wmapkeTuHry. Buam wmapkeTHMHTYy B 3alexHOCTI Bif cdepu
3aCTOCYBaHHS: CIIOKUBUYUM, TPOMHUCIIOBUH, TOPTiBEIbHUM, OAHKIBCHKUN Ta IHHOBAI[IHHUN
MapKeTUHTH. Buam MapkeTMHry B 3aleXHOCTI Bifg Buay mnonuty. KoHBepcuBHUI
MapkeTUHI. CTUMYJIOIOYMH MapKeTHHI. Po3BuBarouMii MapkeTHMHI. PemapkeTwHr.
Cunxpomapketunr. Ilinrpumyrounii mapketusr. lemapkerunr. Kontpapkerunr. Buau
MapKeTUHTY B 3aJIe)KHOCTI BiJ 3aJa4: CTPaTEriYHUi MapKeTHHT, TAKTUUYHUNA MAapKETUHT
Ta ONEPATUBHUNA MAPKETHUHT.

Tema 6. MapkeTHHIOBe cepe10BHIIE

CyTHICTh TIOHATTS «MapKETHHIOBE CEpPEOBHINE». MapKETUHTOBE CEPEIOBHIIIE.
30BHINTHE MAapKETUHTOBE CEPEJOBHUINE: MAKpOCEPEAOBUIIE Ta MIKPOCEPEIOBHIIIE.
CknamoBi MakpocepenoBuina. CKIIaoBi MiKpocepeloBHUIla. BHyTpimHe cepemaoBuIIE.
CknaioBi BHYTPIIIHBOTO cepeaoBuina. KoHTpoboBaH1 1 HEKOHTPOJILOBaH1 (PaKkToOpH.

Tema 7. Kommiekc MapKeTHHTY

Komrmiekc MapkeTWHTY SIK OCHOBHI CKJIamoBi (opMyBaHHS MapKETHHTOBOL
CTpaTerii Cy4acHOTO MiANpUEMCTBA. EJNEMEHTH KOMJIEKCY MapKETHHTY: TOBap, IIiHA,
MiCIIe Ta IPOCYBaHHs. B3aeM03B’ 30K €JI€MEHTIB KOMIUIEKCY MapKETHHTY.

Tema 8. MapkeTHHIOBi 10CJIi/I’KEHHA AK OCHOBA MPUITHATTS YHPABJIiHCHKHX
pilieHb

[{inp MapKETUHTOBHUX JOCHiKeHb. (OO0’€KTH MapKETHMHIOBOTO JIOCIIIKCHHS.
OCHOBHI HampssMM  MapKETUHTOBUX JOCHIKEHb. BHMOrH 10 MapKETHHTOBUX
nociikeHb. IIponenypa MapKeTHHTOBHX JIOCHiKeHb. Kiacudikaliis MapKeTHHTOBOi
iHpopmarii. 3arajgpbHa OIlIHKa BTOPHUHHOI Ta MEpBUHHOI iHQoOpMalii. MapkeTuHroBa
iHdopmariitHa cucrema. Enementu 1miei cucremMu. Buam MapKEeTHHTOBHUX JOCIIKEHb.
KabineTHi Ta moiboBi JOCHIKEHHSA. [ pynmud MapKeTHMHTOBHUX METOMIB JTOCIIIKCHHS.
CermeHnTyBaHHs puHKY. BHOIp IIIbOBOTO CErMEHTY.

Tema 9. TeopeTHyHi aceKTH MAPKETHUHIOBOI TOBAPHOI MOJITHKH

[ToHsATTS MapKeTHUHrOBOi TOBapHOiI MOMITUKA. OCHOBHI PIllIEHHS B MEXaxX TOBAapHOI
nonituku. [lonsTrs ToBapy. Knacudikaris ToBapis. [lociyra sik ToBap. SIKicTh TOBapy.
Yotupu piBHI SKOCTI ToBapy. [lokazHuku skocTi. YnakoBka. KOHKypeHTOCTIPOMOKHICTh
toBapy. KurreBmii 1ukia ToBapy. CyTHICTh YIPAaBIiHHS >KUTTEBUM ITMKIOM TOBapy.
Po3pobka noBoro ToBapy. ToBapuuii 3Hak (ToproBa mapka). I[IoHATTS acopTUMEHTY
toBapiB. @dopmyBaHHS acopTHMEHTy. ToBapHa HOMEHKJIATypa  IMiJIPHEMCTBA.
Bupo6uuunii acoprumenT. ToproBuii acCOpTUMEHT.
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Tema 10. 3acagn MapKeTHHrOBOr0 iHOYTBOPEHHSA

CyTHICTh MapKETHUHTOBOI I[IHOBOI MOJITUKH. OCHOBHI ITUTI IIHOYTBOpeHHS. OCHOBHI
¢byukuii wiHn. Buam 1miH. 3anexHICTh IIH BiA: 000pOTY, BiJ BIUIMBY JEp:KaBH, Bij
0COOMIMBOCTEN KOMEpPLIMHOIO KOHTPAkKTy, BiA cdepu IISUIBHOCTI, BiA MOPSAKY
BIJIIIKOTYBaHHS CIIOHMBA4Ye€M TPAHCIOPTHUX BUTpaT. MeToau IiHOyTBOpeHHs. Meroau
OpIEHTOBaHI Ha BUTpATH, Ha TOIMMWUT, HA KOHKYpeHTiB. ETanu mpouecy IiHOyTBOPEHHS.
[inoBi1 crparerii. Ctparerii nMoB’si3aH1 3 BUBEJCHHSIM HOBOI'O TOBapy Ha puHOK. CTparerii
LIHOYTBOPEHHSI B MeXaxX TOBapHOI HOMEHKJIATypu. BcTaHOBIIEHHS OCTAaTOYHOI IIIHH.
BapianTtu KopuryBaHHs LiH.

Tema 11. Teopisi MApKeTHHI 0BOI NOJIITHKA PO3MOJLTY

CyTHIiCTh, Me€Ta MOJITUKU po3mojauTy Ta ii 3aBmaHHs. Kawnan posmoaury. PiBenb
KaHay posnoautry. JloBkmHa Ta mupuHa KaHamy. DOyHKIIT KaHaIIB PO3MOILTY.
[Tocepennuku. Knacudikamiss mocepennukiB. OmnroBa Toprieis. Po3npiOHa TOpriBis.
MapkeTHHTOBI CHUCTEMHU pO3MOAUTY. BepTHkalibHi, TOPU30HTANIbHI, OaraTokaHalbHI
cucteMu. DpaHuaitzuHroBi cuctremu. Crtparerii posnoauTry ToBapiB. PimieHHS 11070
CTPYKTYpH KaHally Ta cTpaTerii oxoruieHHs puHKy. CTpaTerii BIUIMBY Ha MOCEPEIHUKIB.
[ToHATTS NOTICTUKHY.

Tema 12. Teopiss MapKeTHHIOBUX KOMYHiKaIii

CyTHicTh, (YyHKIII Ta MUl MapKEeTHHTOBOI TMOMITHKA KoMmyHikailii. OCHOBHI
MapKeTHMHroBi KomyHikamii. IlpocyBanHss ToBapy. KomyHikamiitHi 3aco0u, ix
kinacudikamis. OCHOBHI Ta CHHTETMYHI KOMYHIKaIiiHI 3aco0Ou. PiBHI JekomayBaHHS.
BaxnuBicTh 3BOPOTHBOTO 3B 3Ky B IMpoIleci KoMyHiKalii. [IoHATTS mepemko1, OCHOBHI
tunu. Kommiieke mpocyBanHs ToBapy. OIiHKa KOMIUIEKCY npocyBaHHs. Peknama. Bunu
pexiaamu. CtumymioBaHHs 30yTy. 3acoOM CTHMYJIIOBAHHS CIOKHMBAiB, MOCEPETHHUKIB.
BJIACHOTO TOpProBoro mnepcoHany. Ilepconanpamii mpogax. [Tabmik puneimusz. [Ipsvmii
MapkeTUHT. BucraBku Ta  cnoHcopcTBO.  [HTepHeT-koMyHikamii.  [HTerpoBani
MapKEeTHHTOB1 KOMYHIKaIlil B MICIISX MpoAaxy. MepyaH ai3uHT.

Tema 13. Po3poOka cTparerii MapKeTHHIY

[Ipormec  cTpareriuHOro MapKETHHTOBOTO IUIAaHYBaHHA. Mopeni NpUAHSTTA
CTpareriyHux pimeHb. ['mobGanbHI MapkeTHHroBi ctparerii. Ctparterii pocty. Crparerii
yenenpkepa. Ctparerii nocnigoBHuka. CtpaTterii Himepa.

Tema 14. Opranizaniss MapKeTHHTY

dopmyBaHHS CIyOM MapKETUHTY MiANpUEMCTBA. ANTOpUTM (GOpMyBaHHS
MapKETHHTOBOI OpraHi3aiiiiHoi cTpykTypu mianpuemctBa. DyHKIIOHATbHA, TOBApHA Ta
MaTpUYHa MOENb MOOYIOBU BiAJUTYy MapKeTHHTY. Mojienb Opi€eHTOBaHa Ha PHUHKH.
[IpakTuka opranizaiii MapkeTUHry B kpainax €C.
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Tema 15. KoHTposib MapKeTHHTY

KoHTponp MapkeTWHroBOi MAiSUIBHOCTI MIJOPUEMCTBA Ta MHOro MOIIKWPEHHS.
KoHnTpomas piunux miaHiB 30yTy, e(eKTUBHOCTI MAapKETUHIOBHUX 3aX0/1B, IPUOYTKOBOCTI.
CucreMy KOHTPOJIO MapKETHMHIOBOI AISUIBHOCTI MIANPUEMCTB. MapKEeTUHTOBUN ayauT.
MeTtonu CTpaTeriYHOro Ta ONEPaTUBHOIO aHAMI3Y.

Mopyab Ne 2 «CyyacHuii cTaH Ta NepCNeKTHBU PO3BUTKY MAPKETHHIY»
InTerpoBani Bumoru moayJs Ne2:
3HATH:

- CyYacHI1 MiAX0H J0 TIJIaHyBaHHS MapKETHUHTOBOI TISUTbHOCTI;

- BAXJIMBICTh CTPATETIYHOTO IUJIaHYBAaHHS Ta IUIAHYBAaHHS MAapKETHHTY Ha
MiANPUEMCTBI;

- OCHOBHI1 BUJIM MapKETUHTY Ta OCOOJIMBOCTI IX BUKOPUCTAHHS;

BMITH:

- 3aCTOCOBYBAaTM 1HHOBalIMHI MIAXOIM WIOJO MPOBAHKEHHS MAapKETHUHTOBOI
JiSJIBHOCTI PUHKOBOTO CyO’€kTa Oyab-fKOi Taily3i, THy4YKO aJanTyBaTUCS 10 3MiH
MapKETHHIOBOI'O CEpEeIOBUILA.

- OILIHIOBATH PU3UKU IPOBAHKEHHS MapKETUHIOBOI AiSIBHOCTI, BCTAHOBIIIOBATU
piBEHb  HEBM3HAYEHOCTI  MApKETHUHINOBOTO  CEpeloOBMINA  IpU  NPUHHATTI
yIPaBIlHCHKUX PIIICHb.

Tema 1. CyuacHi npo0JjieMn MaAapKeTHHTY

Etnka 1 comiambHa BINMOBINAIBHICTH B MapKETHHTY. MeXaHI3M CTBOPEHHS
CIIOKMBYMX IIHHOCTEH. B3aeMO3B’S130k MapKETHHTOBOI Ta KOPIOPATHBHOI CTpaTerii.
Posmoain pecypciB 1 mpoliec CTpaTeriyHoro MapKeTUHTY. BriockoHalleHHs mpoiiecy
IUTAaHYBaHHS MapKETUHTY Ta MOIIYK IUIAX1B 3pOCTAHHS.

Tema 2. PU3uKH B MAaPKETHHTY

OCHOBHI pU3MKM B MapKETUHTOBIM MisuibHOCTI. OO0’€KTHBHI (30BHIIIHI) PU3UKH.
Cy0’exTuBHI pU3UMKU. PU3MKM B MapKETHHTY MOB’S3aHI 3 €KOHOMIYHUMH (pakTOopamu.
Pusnku B MapKeTHHTY 1MOB’s13aHi 3 TOJITHYHUMHE (akTopamu. Pu3ukun BUHUKHEHHS (opc
MaKOpPHHX CcHUTyallli. MeToan BUMIpIOBaHHS pH3HMKIB. MeToau 3amoOiraHHs HacTaHHS
HeratuBHOi cutyamii. CrTpaxyBaHHs sK 3aci0 3amoOiraHHs BTpaT BiJ HacTaHHS
HEraTUBHOI CHTYaIIil.

Tema 3. I'no0anbHMIT MapKeTHHT

I'mobamizaiisi €KOHOMIKM Ta MPOIIECH IHTEpHAIlIOHANI3allii B Cyd4acHUX YMOBaXx.
Oco0nuBocTi, sl 1 3aBAAHHS TI00ANTBHOTO MapKeTUHTY. OCOOIMBOCTI JOCIIIKEHHS
MDKHApOJHOTO 30BHIIIHBOTO CepeloBUIa. AHali3, OI[iHKa Ta BHUOIp MIDKHApOIHHX
puHkiB. IIpouec ¢opmyBanHsa cTparterii po3BUTKY mianpueMcTBa. POpMU MPUCYTHOCTI
MiANPUEMCTBA Ha 30BHIIIHBOMY PHHKY. OCOOMMBOCTI TOBapHOi, I[iHOBOI Ta 30yTOBOIi
MOJIITUKY Ha MDKHApOJHOMY pUHKY. KoMyHIKaTHBHA MOMITHKA.
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Tema 4. InTepHeT-MapKkeTHHI Ta IHTePAKTHBHUI MapKEeTHHT

Po3Butok mepexi Internet Ta MOKIMBOCTI €E€KTPOHHOIO MapKeTUHTY. CyTHICTb,
nepeBarn Ta HEAONIKM 1HTEPAKTUBHOTO MapKeTUHIy. Pecypcu, cepBic 1 TEXHOJIOTIs
OynoBu Internet. CTBOpeHHA 1 MIATPUMKA IMUDKY Kommadii. Bukopucrtanus
iH(popManiifHOTO  pecypcy. MapKeTUHIOBI  JIOCHIJUKEHHS B Mepexi Internet.
PosznoscroxenHs iHdopmarii 1 Mepexi Internet. IlnanyBaHHs Ta ynpaBiliHHA BUTpaTaMu
B IHTEpaKTUBHOMY MapkeTuHry. [loBeninka Internet-noxkymiis.

Tema 5. InauBixyaabHuil MapKeTHHT

CyyacHuid miaxig 70 BU3HAUCGHHS TOTped. MOXIMBOCTI BUKOPHUCTaHHS
IHIUBIAyaIbHOTO MIAXOAYy 10 3a7oBojieHHs moTped. dopmyBaHHS  cTpaTerii
nignpueMctBa.  OcoOnmBocTi  (QopMyBaHHS  TOBapHOi  cTparerii  MiANpPUEMCTBA.
dopMyBaHHSI CydyaCHUX METOJIB LIHOYTBOpeHHs. OCOOJIMBOCTI MOJITUKH KOMYHIKAIIii
MpH 1HAMBIAyanbHOMY Tiaxoi. [Tomyk HOBUX KaHaliB PO3MOILTY TOBapy.

Tema 6. ExoJioriynuii MapKeTHHT

CyTHICTh €KOJIOTIYHOIO MapKETHUHTY B CY4aCHMX yMOBaX PO3BUTKY CYCILUJIbCTBA.
CTaHOBJICHHS 1 PO3BUTOK €KOJIOTIYHOTO MApKETUHTY. 3iBAaHHS Ta (DYHKIIIT €KOJIOTTYHOTO
mapketunry. Ceprtudikamis mianpueMcts 3a crangaptamu [SO 9001. Cucrtema
ekoMapkeTHHTy. OCHOBHI 1T e€KOMapKeTHHTY. OO’€KTH Ta Cy0’€KTH €KOJOTTYHOTO
MapkeTUHTy. DakTopu 30BHIIIHBOTO CEPENOBHUINA, IO BIUIMBAIOTH Ha (QOpMYyBaHHS
KOMIUIEKCY €KOJIOT1YHOTO0 MapKeTUHTy. HanpsiMku po3BUTKY €KOJIOTIYHOTO MapKETHHTY.

Tema 7. ABianiiHuii MAPKEeTHHT

PuHOK mocnyr y cydacHiii €KOHOMIII Ta OCOOJMBOCTI HOro (QyHKIIOHYBaHHS.
[TpuHnunm, GyHKIIT Ta KOHIEMNIT MAapKETHHTY aBlallifiHUX MOCIyr. Mojieni MapKeTHHTY
aBiamifHMX  mociyr. BIUIMB ~ MapKeTWHTOBOTO  CEpe/OBHMINA HA  JisUIBHICTH
aBlamianpueMcTB. KoMIiekc MapkeTHHTY B cdepl aBiamifHUX TOCIYT i OCOOJHMBOCTI
fioro peami3arii.

Tema 8. CyyacHi Bua¥ iHHOBALIITHOT0 MapPKETHHIY

CormianbHO-eTHYHUN MapKETHUHT. MapkeTUHr BimHOCHH. JlaTepanbHUl MapKETHHT.
IBenT-mapketunr. HelipoMapkeTHHT Ta WOTr0 BIUIMB HAa MapKETUHTOBY MHisUIbHICTD.
Apomamapketrunr. KorHiTUBHHI MapkeTHHr. MapkeTuHr BimuyTTiB. MoOiUTbHUIN
MapKeTuHT. BipycHuii mapkeTuHr. MapKeTHHT coIlialbHUX Mepex. llapTuzaHchkuii
(mpoBoKaIiiHut) MapKeTHUHT. BUZZ-MapKeTHHT.

Monyab Ne 3 (ocBitHii kommoHeHT) «KypcoBa podoTa»

KypcoBa po6ora (KP) BUKOHY€TBCS y TPETbOMY CEMECTpPi CTYIEHTAMH JIEHHOI
¢bopMH HaBYaHHS Ta B YETBEPTOMY CEMECTpl CTyACHTaMHU 3a049HOI (GOpMH HaBUAHHS,
BIAMOBIAHO 70 3aTBEPKEHUX B  YCTAHOBJICHOMY THOPAAKY  METOIMYHHX
PEKOMEeH1alliil, 3 METOI0 3aKPITUICHHS Ta NOTIMOJICHHS TEOPETHYHHUX Ta MPAKTHUYHHUX
3HaHb Ta BMiHb, HAOYTUX CTYJACHTOM y MpOILECi 3aCBOEHHS HAaBUYAJbHOTO MaTepiaiy
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JUCUMILUIIHM B Tajy3l MapKETUHIY, SKI BUKOPUCTOBYIOTHCS B MOJAJbLIOMY IMpHU
BUBUYEHHI 0araTbOX HACTYNHHUX JUCHUIUIIH mpodeciiHoi miAroroBku QaxiBus 3
0a30BOI0 Ta MIOBHOK BUIO OCBITOO.

Bukonanns KP € BaxximBuUM eTramoM y MiATOTOBII JO y4YacTi B CTYJICHTCHKHX
KOH(EepeHL X, BUKOHaHHS KBalidikauiiiHoi podotu MaiOyTHbOro (QaxiBus-
MapKeToJIora.

Konkperna mera KP nonsirae B popmMyBaHH1 y CTyA€HTIB NPAKTUYHUX HABHUYOK
pPO3B’sI3aHHS KOHKPETHHX MApKETUHTOBUX 3aJad miJ 4Yac poOoTH B CiyxkOi
MapKETHUHTY MiJIPUEMCTB, @ TAKOK BUPOOJECHHS Y CTYJACHTIB HABUYOK €KOHOMIYHOTO
MHCJIEHHS IM1J] Yac pO3B’s3aHHS CTPATETIUHUX 3a7a4 PO3BUTKY MIAMPUEMCTBA.

Yac noTpiOHHUI AJ1s1 BUKOHAHHS KypcoBoi po6oTu — 30 rog.

InTerpoBani Bumoru moayJis Ne3:

3HATH:

- CTATUCTUYHI JaHi 1O Trajy3saM, TEHJACHIII 11X PO3BUTKY, CTPYKTypPY
30BHIIIHHOTO OTOYEHHS, BUJU 1 JpKepela MapKeTUHroBoi iHGopmalii, crnenudiky
MapKETUHTOBHUX JIOCIII>)KEHb KOMIIaH1;

- XapaKTEepUCTUKH 1 6a30B1 pillleHHs B 00JaCT1 IIIHOYTBOPEHHS,

- XapaKTEepUCTUKH 1 0a30Bi pillIeHHS B 00JaCTi pO3MOAiTy TOBAPIB 1 MOCIYT;

- CTPYKTYPY KOMIUIEKCY 1 PO3YMITH XapaKTEPUCTUKHU i OCOOJIMBOCTI €JIEMEHTIB
KOMYHIKaIIiH;

- 0COOJIMBOCTI CTPATETIYHOTO MAPKETHHTOBOTO YIPaBIiHHS KOMIIaHIsIMH;

- aKTyaJbHI mpobiieMu B 00JacTi MapKETHHTY B YKpaiHCBKMX yMOBaxX 1 MaTH
SICHE YSIBJICHHS PO IUISAXH iX pO3B’SI3aHHS;

BMIiTH:

- 3aCTOCOBYBATH METOJIM aHATI3Y 1 IPOTHO3YBAHHS MOMUTY Ha MPOIYKIIIO;

- BU3HAYUTH 111 Ta 3aJ1a49i JOCIIPKYBaHOTO MiIPUEMCTBA;

- TIPOBECTH MAapKETHMHTOBUH CHUTYyalliiHWUN aHaji3 ToBapy, pHHKIB 30yTy,
CIIO)KMBAYiB, MAPKETUHTOBUX KOMYHIKAIIiK 1 T.1H.;

- IPOBOJAUTH OLIIHKY PUHKOBOI I[IHU TOBApY;

- IPOTHO3YBATH CHUTYaIlil0 PO3BUTKY PHHKIB 30yTy TOBapiB;

- OIlIHIOBAaTH KOHKYPEHTO3JaTHICTh KOHKPETHOI MOJeNl TMpOIayKIli Ha
BHYTPIIIHLOMY 1 CBITOBOMY pPHHKAX;

- oynyBatu SWOT-anamni3 qociipKyBaHOTo MiAMPUEMCTBA;

- po3poOuUTH OI0KET MapPKETHHTY JJIs TOCII)KYBaHOTO MiMPHUEM CTBA.

Bukonanusi, odopmiuenns Tta 3axuct KP 3xilicHIoeTbCS CTyAeHTOM B
1HIMBITyaTbHOMY MOPSAAKY BiAMOBIAHO JO METOAUYHUX PEKOMEHIAIIIM.

Yac, noTpiOuuit g Bukonanus KP, — mo 30 roauH camocTiitHoi po6oTH.
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2.3. TeMaTUYHUMN ILJIAH.

OO0csr HaBYAIBHUX 3aHSATH (TOJ.)
Jenna gopma 3aouHa popma
HaBYaHHS HaBYaHHS
Ne Hasga temn = =
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Moayb Nel «CyTHiCTh TA OCHOBHI €J1eMEHTH MAPKETHHTY»
11 dopMyBaHHS TEOPil MAPKETHHTY 2 ceMecTp 2 ceMecTp
' 6 2|22 |8|1]|] 1|6
19 B3aeMo31§ A30K  MapKeTHHIY 13 CYMDKHAMH | o sloalalel-1 -6
JUCIUILTIHAMUI
1.3 | KoHmeniiii MapkeTHHTY 8 21214 18|1] 1|6
14 OcCHOBHI KaTeropii MapKETHHTY 12 g g alel-1 - 16
1.5 | Cucrema Ta XapaKTepUCTUKU Cy4aCHOTO MapKEeTUHTy | 6 21212 (8|1 16
1.6 | MapkeTuHTOBE CEpEIOBHIIE 6 212|126 - - 6
1.7 | Kommiekc MapKeTHHTY 6 2|12 |2 |6|-] - 16
18 Map}(CTI/IHl"OBl JIOCTTDKEHHS SK OCHOBA 8 |2 2 4110111 1 |8
MPUIHSATTS YIPABIIHCHKUX PIIICHb
19 TeopeTHqu aCMeKTH MapKEeTUHI'OBOI TOBapHOI 8 |2l21alsl1l1ls
MOJIITUKH
1.10 | 3acagu MapKETUHIOBOTO IIIHOYTBOPEHHSI 8 21214 (8|1 16
1.11 | Teopis MapKETHHIOBOI MOJITHKA PO3MOJILTY 8 2|24 (8|1] 16
1.12 | Teopiss MapKETHHIOBUX KOMYHIKAI[il 8 21214 (8|1] 16
1.13 | Po3poOka cTparerii MapKETUHTY 2|12 | 4 3 cemecTp
10 2 1001 1 |8
1.14 | Opranizanis MApKETUHTY 6 21212 (19]-]118
1.15 | KoHTposb MapKETUHTY 6 2|22 (8|-] - 18
1.10 | Jomamrne 3aBganHs Nel, No2 6 | - | - |16 - | - -
1.11 | MoaynpHa KOHTposIbHA poboTa Nel 6 21 -1 5 |- |- - |-
1.12 | Kontpomnsha (nomarss) podota (3OH) Nel, No2 - -| - - 116 -] - |16
Ycboro 3a mogysem Nel 135 34|34 |67 | - | - - -
Monyab Nel «Cy4yacHHi# CTaH Ta NEPCNEKTHBH PO3BUTKY MAPKETHHIY»
21 CyuacHi mpo6ieMl MapKETHHTY 3 cemecTp 21 -1 1 16
7 2 | 2] 3
2.2 | Pu3uku B MapKETUHTY 7 2 123101 ] 1 |8
23 I'moGansHUil MapKeTUHT 7 sl a2 |3 - ‘él?el‘we?Tp‘ -
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24 [nTepHEeT-MapKeTHHr Ta [HTEpaKTUBHUI MapKETUHT 10| 2 g al71-11 16
2.5 | InguBigyansHU MapKeTHHT 712 12]13|6|-]-16
2.6 | Exosoriuyamii MapkeTHHT 7 2 121 31|6|-|-1686
2.7 | ABianiiiHuii MapKeTHHT 6 2 21 2|5 - 1 4
2.8 | CyuacHi BUJM IHHOBALIHHOTO MapKETUHTY 5 2 |1 |2 |7|-]2 1|5
2.9 | MoxynpHa KOHTpOJIBHA poOoTa Ne2 4 1| -13]-]-1-1-+-
2.10 | Kontponsna (momamrns) pooota (3®H) Ne3 - -l -l -18|-1]-18
Ycboro 3a Mmojaysem 2 60 | 17 |17 |26 | - | - | - | -
Moayab Ne3 «KypcoBa po6ora»
3.1 | PopMyBaHHA KOMIUIEKCY MaPKETUHTY MANpUEMCTBal 30 | - | - |30 [30] - | - |30
Ycboro 3a moayJiem Ne3 30 | - | -130(30| - - |30
Ycboro 3a HABYAIbHOIO IMCUMILIIHOIO 225 | 51151 11231225/ 10| 16 1199

2.4. JlomaiiHe 3aB/IaHHs, 3aB/IaHHS HA KOHTPOJILHY (1oMamHi0) podoty (3DH)

B npyromy cemectpi cTymeHTH AeHHOI (OpPMH HaBYaHHS BUKOHYIOTH JIBi
nomaimHi po6otu. CTymeHTH 3a04HOi (OpMH HaBYaHHS JIBa JOMAIIHIX 3aBIaHHS
BUKOHYIOTh B TPETHOMY CEMECTpPi Ta OJHE - B YETBEPTOMY CEMECTpi, BIIMOBIHO 10
3aTBEPPKCHUX B YCTAHOBJICHOMY TOPSAIKY METOIUYHUX PEKOMEHIalii, 3 METO
3aKpITUICHHS Ta MOTIMOJICHHS TCOPETUYHUX Ta PAKTUYHUX 3HAHb T4 BMiHb, HA0yTHX
CTYJICHTOM Yy TIpOIleci 3aCBOEHHS HABYAJIBHOTO MaTrepialxy TUCHUIUIIHM B Taly3i
MapKETHHTY, SKi BHUKOPHUCTOBYIOTHCS B TMOJAIBIIOMY IIPU BHBYCHHI 0Oararbox
HACTYIHUX IUCIUILIIH mpodeciiiHol MiArOTOBKU ¢axiBisg 3 0a30BOI0 Ta IMOBHOIO
BUILIO OCBITOIO.

KonkpeTHa MeTa JOMaIHiX 3aBIaHb MOJIATAE B OTPUMAaHHI YSABJICHHS MPO OCHOBH
Ta OCOOJMBOCTI MAapKETHHTY, MPO 3aBJaHHSI Ta iX BHUPIMIEHHS, PO OCOOIUBOCTI
BHUKOPHCTaHHS MapKETUHTOBHUX I1HCTPYMEHTIB Ta (OpMYBaHHS Yy CTYJEHTIB YMIiHHS
3aCTOCOBYBATH Il IHCTPYMEHTH Ta METOAM Y MPAKTUUHINA TISITBHOCTI.

JIJis yCIiITHOTO BUKOHAHHS JOMAIIIHIX 3aBJIaHb CTYJCHT MIOBUHEH 3HATH TIOHATTS i
MPUHIUIY YIIPABIiHHS MapKETHHTOM, OCOOJIMBOCTI YIIPaBJIiHHS MapKETHHIOM, OCHOBHI
MapKETHHTOBI NMPUHOMHU TMOOYIOBH C€(PEKTUBHOI CHCTEMH MAapKETHUHTY IiANPUEMCTBA,
0COOJIMBOCTI 3aCTOCYBAaHHS CyYaCHHUX IHCTPYMEHTIB MapKETHHTY Ta BMITH BUPIIIyBaTu
MapKETHUHTOBI 3aBJIaHHS Ta BMITH aHAJII3yBaTH MapKETUHTOBY JisUIbHICTh IMiIPUEMCTBA,
PO3pOOIIATH MAPKETUHTOBY CTPATETIIO MOAAIBIIOTO PO3BUTKY.

Buxonanssi, ohopmIIeHHSI Ta 3aXUCT JAOMAIIHIX 3aBJaHb 3IHCHIOETHCS CTYACHTOM
B 1HJIMBITyaJIbHOMY MOPSIIKY BiAMOBITHO JI0 METOJUYHUX PEKOMEHIAITIN.

Yac, moTpiOHUI 111 BUKOHAHHS AoMariHiX 3aBaadHb Nel Ta Ne2, — mo 16 roamH
CaMOCTIIHOT poOOTH.

s cryaentiB 3®H — 3aBmaHHs 11 BHKOHAHHS KOHTPOJBHHX pPOOIT
PO3POOIIAIOTECSL aBTOPOM poOouoi mporpamu. HaBuanmbHi MaTepiaiv 3aTBEPIKYIOTHCS
MPOTOKOJIOM 3aciflaHHs BUIYCKOBOi Kadempw, IOBOISATHCA MO0 BiJoMa CTyJeHTa
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1HIUB1IyaJIbHO 1 BUKOHYIOTHCS BIJIMOBIIHO O METOJIMYHUX pekoMmeHAariii. Hampukian,
HOMEp BapiaHTy TEOPETUYHOI YACTUHU Ta MPAKTUYHOI YACTUHU BU3HAYAETHCSA 32 MEPIIOI0
JITEPOI0 TMpI3BUINA Ta OCTAHHBOIO LM(PPOIO 1HIUBIIYAJbHOIO HABYAJIBHOIO IUIAHY
CTYyJICHTA.

2.5. Ilepenik muTaHp AJdsl MiATOTOBKH A0 eK3aMeHy a00 MiICyMKOBOI
KOHTPOJIbHOI poooTu (3@H).

[lepenik muTaHb Ta 3MICT 3aBAaHb PO3pPOOJIAIOTHCS MPOBIIHUM BHUKIIAJadeM
kadenpu BIAMOBIAHO J10 poOOYOi Mporpamu, 3aTBEPIKYETbCA Ha 3acigaHH1
Kadenpu Ta JOHOCUTHCS A0 BiIOMa CTY/JEHTIB.

3. HABYHAJIBHO-METOAUYHI MATEPIAJIM 3 TUCIHUIIJITHU

3.1. Meroau HaAaBYaHHSA

[Ipn BHWBYECHHI HABYAJIBHOI JUCHIHUILIIHA BUKOPUCTOBYIOTHCS HACTYIHI METOIH
HaBYaHHS:

- METOAM opraHizamii ¥ 3IHCHEHHS HaBYaJIbHOI MISUTBHOCTI, IO TOETHYE
CJIOBECHI, Ha0YH1 1 MPAKTUYHI METOJH; JAOCITIAHHUIBEKI W MPOOIEeMHO-TIONIYKOB1; METOI!
HABYaJbHOI POOOTH TiJl KEPIBHUIITBOM BHKJIaJadya W METOAM CaMOCTIHHOI poOoTH
CTY/ICHTIB;

- METOAM CTHUMYJIIOBAHHS ¥ MOTHBAIlll HaBYAJIBHOI poOOTH, 110 00'eHAIN B 001
Mi3HaBaJdbHI ITpU, HaBYAIbHI JUCKYCIi, MOJIEIIOBAaHHS POJIHOBUX CHUTYaIliid, CTBOPEHHS
CUTYyaIlill yCIiXy B HaBYaIbHINA POOOTI, IPEa'IBICHHS BUMOT 1 METOJ 3a0X0UYCHHS;

- METOAM KOHTPOJIO W CaMOKOHTPOJIO 3a HaBYAJIBHOK [ISJBHICTIO: METOIH
YCHOTO, THCHMOBOTO KOHTPOJIIO; 1HIWBIAYadbHOTO, TEMATHYHOTO 1 CEMECTPOBOTO
KOHTPOJTIO.

3.2. PexoMeH10BaHAa JliTepaTypa
ba3oBa Jiteparypa
3.2.1. bimzntok C. B. MapkeTunr B YkpaiHi: mpoOiieMH CTaHOBIICHHS Ta PO3BUTKY.
— 2-re Buj., Bump. i gom. — K.: IBIl «BugaBaunrso «Ilomitexuikay, 2014. — 400 c.
3.2.2. Makapenko T. I. MonentoBaHHs Ta MPOTHO3YBaHHSA y MapkeTwHry. — K.:
IIVYJI, 2012. — 384c.
3.2.3. ywmeiiko A.K., lymeiiko A. K. Mapketunr y manomy 0Oizneci. — K.: IIYJI,
2014. - 71 c.
3.2.4. bana6anoBa JI.B. Mapkerunr [Tekcr] : migpyunuk / JI.B. banabGanosa. —
Bun. 3- te, mepepo6. i monos. — Kuis : KHEVY, 2015. — 543 ¢
3.2.5. Kotnep @. OcHoBbl Mapketunra [Tekcrt]: kpatkuit kype / @. Kotnep ; mep.
¢ aani. — M. ; CII0. ; Kues : Bunsamc, 2011. — 488 c.
3.2.6. Mapkerunrosa toapHa nomituka. Ilinpyunuk / [Yebotap C. 1., bousp C.
M., Bypsix P. 1. ta in.] 3a pen. C.1. Yebotaps. — K.: [Ipeca Ykpainn, 2012. — 263c.
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3.2.7. MapkerunroBa IiHoBa moituka. Hasd. mociOauk 3 rpupom MOHMC
Vkpainu. [Jlapina A.C., bapunosuu O.M., T'anpumnceka FO.M., Padanbchka B.A.,
ba6iueBa O.I., Ps6unk A.B. ta in.].— Xapkis.: [Hica-mtoc, 2016. - 208 c.

3.2.8. IlaBnenko A. @. Mapkerunr [Tekct]: [Tigpyunuk/ A. @. [TaBnenko, A. B.
Boitwak. — K.: KHEYVY, 2013. — 246 c.

3.2.9. Tlpumax T.O. Mapkerunr [Tekct]: Hau.mocionuk/ T.O. Ilpumak. —
K.:MAVTI, 2014. — 228 c.

JonomixkHa Jiteparypa

3.2.10. Pomxep Hymu. Heipomapkerudr. Kak BiusATh Ha MOJCO3HAHUE
notpedburens. . — K.: [Tomyppi, 2018. — 336 c.

3.2.11. ®. Kotnep. Mapketunr 4.0. Pa3BopoT OT TpaguIllMOHHOTO K IH(PPOBOMY.
Texnonoruu npoasuxenus B untepuete. — K.: @opc, 2019. — 224 c.

3.2.12. MapkeTuHr W pekiama [DJUIEKTpOHHBIH pecypc] / Pexum gocrt.:
https://mr.com.ua/

3.2.13. Onnaitn mapketuHr ot A no S [DmnexktponHbiit pecypc| / Pexxum moct.:
http://onlinemarketing.com.ua/

3.2.14. Tompmureitn ['.4. IlpsmMoil W WHTEpaKTHBHBIA MapkeTHHT [EnexTpoHHuit
pecype] / I'.A. Tonpamreiin — Pexxum noctymy: http://planovik.ru/marketing/17/9 8.htm.

3.3. Indopmaniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. ['onoBHE ynpaBIiHHS CTaTUCTUKK YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaiucwka Acorriariiss Mapketunry http://uam.in.ua/

3.3.5. MapkeTuHroBuii moprain http://www.marketing-research.in.ua
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4. PEUTUHI'OBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM
3HAHb TA BMIHb

OuiHIOBaHHS OKPEMHUX BHUIIB BUKOHAHOI

3I1HCHIOETHCS B 0atax BIAMOBIAHO 10 Tadn.4.1.

CTYJICHTOM HaBYaJIbHOI PpoOOTH

Taomung 4.1

MakcuMaJbHA KiJIBKICTH 0AJIiB

Bua HaByaJbHOI podoTH Jlenna gopma | 3aouna gopma

HABYAHHS HABYAHHA

BukoHaHHS TECTOBHMX 3aBaHb I Yac MPAKTUIHHX QICCHECHD S G BETE

3aHATh 20 20

Po3B’si3anHs  3amau, BIANOBiAI HAa TEOPETUYHI 20

MUTAaHHSA I Yac AayJAuToOpHOi poOOTH Ha 20

NPAKTUYHUX 3aHATTAX

BukonaHHs Ta 3aXUCT JOMaNIHLOro 3aBaaHHs Nel 15 -

BukoHaHHs Ta 3aXUCT JOMaNIHLOro 3aBaaHHs Nel 15

BukonanHs Ta 3axucT KOHTpoJbHOI pobotu (3DPH) i 15

Nel

BukonanHs Ta 3axucT KOHTpOJbHOI podotu (3PH) i 15

Ne2

s 0onycky 00 6UKOHAHHS MOOYIbHOI KOHMPOTILHOL 42 Ganu i

pobomu Nel cmyoenm mae nabpamu He MeHuLe

BukonanHs Moy ibHOI KOHTPOIBHOT poOoTH Nel 30 -

[TimcymkoBa cemecTpoBa KOHTPOJIbHA poOOTa - 30

Ycboro 3a mogyasimu Nel 100 100

Y cboro 3a cemecTp 100 100

BukoHaHHSI TECTOBHX 3aBJaHb IMiJl YaC MPAKTUYHHUX e ce;‘; TP SICEMECHD

3aHATh 20

Po3B’si3aHHS  3ajmay, BIANOBiIAI HA TEOpPETHUYHI o5

MUTAaHHS M Yac ayAuTopHOi poOOTHM Ha 20

MPAKTUYHHUX 3aHATTIX

BuxonanHst Ta 3axucT KOHTpoibHOI pobotu (3DH) i 20

Ne3

st Oonycky 00 6UKOHAHHS MOOYIbHOI KOHMPOTILHOTL 30 banie i

pobomu Nel cmyoenm mae nHabpamu ne menuie

BukoHaHHS MOAYJIHHOT KOHTPOJIBHOI po6oTH Ne2 30 -

¥Ycboro 3a moaysasimu Ne2 80 60

CemMecTpoBHIi eK3aMeH 20 40

Ychoro 3a JUCIHUILIIHOIO

100
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Moayab Ne3

Max KUIbKICTh OatiB

Bun HaBuanbHO1 poOOTH
Jlenna ta 3a04Ha (hopma HaBUAHHS

BukonanHs KypcoBoi po6oTH 60
3axucT KypcoBoi po6oTu 40
BukoHnaHHSI Ta 3aXHCT KypcoBoi podoTH 100

3anixkoea peiimunzosa oyinka BU3HavaeThes ( B Oanax Ta 3a HaIlIOHAIBHOIO MIKAJIOI0) 3a
pe3yibTaTaMi BHUKOHAHHSI BCIX BUJIB HABUAJIbHOI pOOOTH MPOTATOM CEMECTPY.

4.2. BukoHaHi BUIM HABYAIbHOT pOOOTH 3apax0OBYIOTHCS CTYACHTY, SIKIIO BiH OTPHMAB 32
HUX [TO3UTUBHY PCHTHHTOBY OIIIHKY.

4.3. CyMma pEeWTHHIOBUX OI[IHOK, OTPUMAHUX CTYAEHTOM 3a OKpeMl BUIU BUKOHAHOI
HaBYAJIBHOI POOOTH, CTAHOBHUTH TMOTOYHY MOJYJIbHY PEUTHHTOBY OIIIHKY, SIKa 3aHOCHUTBHCS [0
B1IOMOCTI MOJYJIbHOTO KOHTPOJIIO.

4.4. TlincyMKOoBa MOJyJIbHAa PEUTUHIOBA OIlIHKA, OTpUMaHa CTYJEHTOM 3a pe3yJlbTaTaMu
BHKOHAHHS Ta 3aXHUCTY KYPCOBOi po00TH B O6anax, 3a HaIlIOHAIHHOO IIKaiIo00 Ta mkanow ECTS
3aHOCHUTHCS JI0 BIZOMOCTI MOJYJIBHOTO KOHTPOJIIO, a TaKOXX /10 HAaBUaJbHOT KapTKH, 3aJ1KOBOI
KHIKKKA Ta JlomaTtky mo auruioMa, Hanpukinan, Tak: 92/Biom./A, 87//]oope/B, 79//]oope/C,
68/3a006./D, 65/3a006./E To1110.

4.5. Cyma miICYMKOBOI CEMECTPOBOI MOJYJbHOI Ta eK3aMeHaliiiHOi pEeHTHHTOBUX
OITIHOK, y OaJlax CTaHOBHTH IMIJICYMKOBY CEMECTPOBY PEHTHHTOBY OIlIHKY, SIKa TIEPEPaXOBYETHCS
B OI[IHKH 3a HAIlIOHAJILHOIO MIKajIor Ta mkaiaow ECTS.

B Bunanky audepeHuiioBaHoro 3ajiiky MiCyMKOBa CEMECTpPOBa PEHTHHIOBA OIlIHKA,
MepEPaxoBYETHCS B OIIHKY 32 HaIlIOHAJILHOIO MIKaJI00 Ta mKainow ECTS.

4.6. IlincymKOBa ceMecTpoBa pEHTHHTOBA OIlIHKA B 0aiax, 3a HAIlIOHAIBHOKO IIKAJIO Ta
mkanoro ECTS 3aHocHTBCS 10 3aiKOBO-€K3aMEHAI[IHOT BIiJOMOCTI, HaBYaJbHOI KapTKH Ta
3QIIKOBOT KHIDKKH CTYACHTA, Hanpukian, Tak: 92/Biom./A, 87/[doope/B, 79//oope/C,
68/3a006./D, 65/3a006./E To1110.

4.7.1lincymkoBa  peHTHHroBa  OI[lHKAa 3  JUCHUIUIIHM  BHU3HAyaeTbcad  SK
cepeaHboapuPMETHYHA OIIHKA 3 MiJICYMKOBUX CEMECTPOBUX PEUTHMHIOBHUX OLIIHOK y Oanax (3
i€l AUCUUIUIIHU — 32 Opyeuill ma mpemiti CEMECTPH) 3 HACTYIHUM i1 IEpEBEJACHHIM B OI[IHKH
3a HalioHaJpHOK mKanow ECTS.

3a3HaueHa MiJCYMKOBAa PEHTHHIOBA OIIHKA 3 AMCIUILTIHU 3aHOCUTHCA 110 JlogaTky a0
JUIIOMA.
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INTRODUCTION

The Course Training Program of the academic discipline "Marketing" was
developed on the basis of the "Methodological recommendations for the
development and execution of the syllabus of educational discipline of full-time
and part-time forms of training”, approved by rector’s order No. 249/roz. of
29.04.2021 and relevant regulatory documents.

1. EXPLANATORY NOTE

1.1. Role, goal and objectives of the academic discipline

The role of the discipline is a theoretical and practical basis of a set of
knowledge and skills that form the profile of a specialist in the field of marketing
his practical skills to solve specific marketing problems and justify the
effectiveness of the marketing activities of economic entities.

The goal of the course is the formation of professional competencies for the
use of special knowledge and skills in the field of marketing, its basic categories,
modern scientific worldview and methodological aspects of the organization of
marketing activities at the enterprise.

The objectives of the discipline are:

- mastering the methods of organizing the marketing activities of the
enterprise, focused on meeting the needs and demands of consumers of target
markets;

- mastering modern approaches to marketing planning;

- understanding of the main categories of marketing and the main tools of
marketing;

- defining the concept and process of enterprise marketing management;

- identification of components of the marketing environment, which are
controlled and which are not controlled by the enterprise;

- development of a mechanism, means and tools for the practical
implementation of the consumer decision-making process;

- market research and analysis of current trends;

- acquisition of theoretical knowledge of the use of forms and methods of
market segmentation;

- identification of the main components of marketing activities;

- definition of the essence and classification of needs in marketing
activities;

- definition of the marketing complex and the main approaches to the
application of its tools;

- mastering modern approaches to marketing planning;

- definition of the main types of marketing and features of their use;

- risk assessment of marketing activities.
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1.2. Learning outcomes the subject makes it possible to achieve

- Demonstrate knowledge and understanding of the theoretical foundations
and principles of marketing activities (PLO1).

- Analyze and forecast market phenomena and processes based on the
application of fundamental principles, theoretical knowledge and applied skills of
marketing activities (PLO2).

- Apply the acquired theoretical knowledge to solve practical problems in
the field of marketing (PLO3).

- Collect and analyze the necessary information, calculate economic and
marketing indicators, justify management decisions based on the use of the
necessary analytical and methodological tools (PLO4).

- ldentify and analyze the key characteristics of marketing systems at
different levels, as well as the behavior of their subjects (PLO5).

- To determine the functional areas of marketing activities of the market
entity and their relationships in the management system, to calculate the relevant
indicators that characterize the effectiveness of such activities (PLOG6).

- Apply innovative approaches to marketing activities of the market entity,
flexibly adapt to changes in the marketing environment (PLOS8).

- Explain information, ideas, problems and alternatives for management
decisions to specialists and non-specialists in the field of marketing,
representatives of various structural units of the market entity (PLO10).

- Demonstrate the ability to apply an interdisciplinary approach and perform
marketing functions of a market entity (PLO11).

- Demonstrate skills of independent work, flexible thinking, openness to new
knowledge, be critical and self-critical (PLO12).

- To be responsible for the results of their activities, to show the skills of
entrepreneurial and managerial initiative (PLO13).

- Perform functional responsibilities in the group, offer sound marketing
solutions (PLO14).

- To meet the requirements of a modern marketer, to increase the level of
personal training (PLO16).

- Demonstrate skills of written and oral professional communication in state
and foreign languages, as well as the proper use of professional terminology
(PLOL17).

- Demonstrate responsibility in relation to moral, cultural, scientific values
and achievements of society in professional marketing activities (PLO18).

- To determine the scope of future professional activity of a marketer in the
conditions of market relations and to substantiate the expediency of using
information and communication technologies in the process of training and future
work (PLO19).

- Have methods of information and analytical data processing with which to
solve practical marketing problems (PLO20).
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- Be able to show understanding of the essence of the concept of modern
social and market communications, to analyze commercial relations with
consumers, to analyze the behavior of market participants in the traditional and
electronic market (PLO22).

- To develop the electronic business model as a source of increasing
competitiveness and to form relations of the enterprise with internal and external
stakeholders on the basis of electronic technologies, to use knowledge of
marketing and information technologies on construction and implementation of
information support of marketing activity of enterprises, social networks and
practical application of marketing tools for enterprises in various industries,
including aviation (PLOZ25).

1.3. Competences obtained through the academic discipline

- Ability to solve complex specialized problems and practical problems in
the field of marketing or in the learning process, which involves the use of
appropriate theories and methods and is characterized by complexity and
uncertainty of conditions (1C).

- Ability to abstract thinking, analysis and synthesis (GC3).

- Ability to learn and master modern knowledge (GC4).

- Knowledge and understanding of the subject area and understanding of
professional activity (GC6).

- Ability to conduct research at the appropriate level (GC8).

- Ability to communicate with representatives of other professional groups
of different levels (with experts from other fields of knowledge / types of economic
activity) (GC12).

- Ability to logically and consistently reproduce the acquired knowledge of
the subject area of marketing (PC1).

Ability to critically analyze and summarize the provisions of the subject area
of modern marketing (PC2).

- Ability to use the theoretical provisions of marketing to interpret and
predict phenomena and processes in the marketing environment (PC3).

- Ability to conduct marketing activities based on understanding the essence
and content of marketing theory and functional relationships between its
components (PC4).

- Ability to correctly apply marketing methods, techniques and tools (PC5).

- Ability to substantiate, present and implement research results in the field
of marketing (PC12).

- Ability to offer improvements in the functions of marketing activities
(PC14).

- Ability to identify knowledge and understanding of the possibilities of
information and communication technologies as ways to study socio-economic
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processes and phenomena, the use of modern software in marketing decisions in
professional activities (PC17).

1.4. Interdisciplinary links

This discipline is based on knowledge of such disciplines as “Marketing:
Introduction to the Specialty”, “Social and Market Communications”,
“Organizational Behavior”, “Information and Communication Systems and
Technologies” while is the basis for the study of further disciplines, namely:
“Fundamentals of Marketing in Transport”, “Marketing Research”, “Internet
Marketing Research”, “Product Marketing Policy”, “Software Marketing Product”,
“Marketing Pricing”, “Distribution Marketing”, “Marketing of Communications”,
“Internet Communications”, “Industrial Enterprise Marketing”, “Holistic
Marketing”.

2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Content of the academic discipline

The training material of the discipline “Marketing™ is structured on a
modular basis and consists of two educational modules, namely:

- educational module Nel "The essence and basic elements of
marketing"'

- educational module Ne2 “Current state and prospects of marketing
development”,

which of them is a logically complete, relatively independent, integral part
of the curriculum, mastering of which involves a module test and results analysis.

A separate third module (educational component) is a Term Paper (TP),
which is performed in the third semester. TP is an important component of
consolidation and deepening of theoretical and practical knowledge and skills
acquired by students in the process of mastering the educational material of the
discipline.

2.2. Module structure and integrated requirements for each module

Module 1 *"The essence and basic elements of marketing”

Integrated requirements for module 1:

to know:

- the place of marketing in the management structure and operation of the
enterprise;

- principles and functions of marketing, marketing environment, the main
factors of the micro and macro environment;

- marketing management process;

- types of markets and consumer motivation;

- elements of the marketing-mix;
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- methods of determining the target market, the principles of segmentation
and positioning;

- management of marketing activities;

- marketing strategies.

be able:

- to analyze the marketing environment of the enterprise;

- to conduct market research, systematize and analyze information;

- to segment markets and perform product positioning;

- to select target markets and justify the market strategy of the firm;

- to develop a marketing complex;

- to develop skills of using the results of monitoring competitors in the
development of competition strategies.

Topic 1. Formation of marketing theory

Etymology of the word "marketing". In essence, alternatives to the definition
of marketing. Concepts of marketing development. Principles and goals of
marketing. Trends in marketing development in Ukraine.

Topic 2. The relationship of marketing with related disciplines

Relationship of marketing with general economic disciplines. The difference
between marketing and economics and management. The influence of social
development trends on approaches to enterprise management and its adaptation to
modern conditions. Consumer psychology as the main factor in adapting the
company's activities to the requirements of the modern market. Economic theory as
a prerequisite for the formation of the concept of marketing. Interrelation and
differences of approaches to management of activity of the enterprise of the
general economic theory and marketing. The role of marketing in the system of
market relations. Comparison of sales concept and marketing concept.
Characteristics of marketing as a culture, strategy and tactics.

Topic 3. Marketing concepts

Evolution of marketing concepts. The concept of production improvement.
The concept of intensification of commercial efforts. Marketing concept. The
concept of socio-ethical marketing. Possibilities of using different marketing
approaches in modern conditions under the influence of market conditions.

Topic 4. The main categories of marketing

Hierarchy of needs A. Maslow. Values, main types. Inquiries. Demand. The
main types of demand. Need as the main idea of marketing. Classification of
goods. Cost and satisfaction. Functional satisfaction. Psychological pleasure.
Marketing communication, distribution. The concept of the market. The main
indicators that characterize the market. Types of markets. Sequence: need-desire-
demand-exchange. Marketing entities. Their classification. External and internal
marketing environment. Market segmentation.

Topic 5. System and characteristics of modern marketing
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Types of modern marketing. Types of marketing depending on the scope:
consumer, industrial, commercial, banking and innovative marketing. Types of
marketing depending on the type of demand. Convertible marketing. Incentive
marketing. Developing marketing. Remarketing. Synchromarketing. Supportive
marketing. Demarketing. Countermarketing. Types of marketing depending on the
tasks: strategic marketing, tactical marketing and operational marketing.

Topic 6. Marketing environment

The essence of the concept of "marketing environment". Marketing
environment. External marketing environment: macro and micro environment.
Components of the macroenvironment. Components of the microenvironment.
Internal environment. Components of the internal environment. Controlled and
uncontrolled factors.

Topic 7. Complex of marketing

The marketing complex as the main components of the formation of the
marketing strategy of a modern enterprise. Elements of the marketing complex:
product, price, place and promotion. The relationship of the elements of the
marketing complex.

Topic 8. Marketing research as a basis for management decisions

The purpose of marketing research. Objects of marketing research. The main
directions of marketing research. Requirements for marketing research. Marketing
research procedure. Classification of marketing information. General assessment of
secondary and primary information. Marketing information system. Elements of
this system. Types of marketing research. Office and field research. Groups of
marketing research methods. Market segmentation. Selection of the target segment.

Topic 9. Theoretical aspects of marketing product policy

The concept of marketing product policy. The main decisions within the
product policy. The concept of goods. Classification of goods. Service as a
commodity. Product quality. Four levels of product quality. Quality indicators.
Packaging. Product competitiveness. Product life cycle. The essence of product life
cycle management. Development of a new product. Trademark (trademark). The
concept of product range. Assortment formation. Commodity nomenclature of the
enterprise. Production range. Shopping range.

Topic 10. Principles of marketing pricing

The essence of marketing pricing policy. The main goals of pricing. The
main functions of the price. Types of prices. Dependence of prices on: turnover, on
the influence of the state, on the peculiarities of the commercial contract, on the
sphere of activity, on the procedure for reimbursement of transport costs by the
consumer. Pricing methods. Methods are focused on costs, demand, competitors.
Stages of the pricing process. Pricing strategies. Strategies are related to bringing a
new product to market. Pricing strategies within the product range. Setting the final
price. Price adjustment options.

Topic 11. Theory of marketing distribution policy
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The essence, purpose of distribution policy and its objectives. Distribution
channel. Distribution channel level. Channel length and width. Distribution
channel functions. Intermediaries. Classification of intermediaries. Wholesale.
Retail. Marketing distribution systems. Vertical, horizontal, multichannel systems.
Franchising systems. Goods distribution strategies. Decisions on channel structure
and market coverage strategy. Strategies to influence intermediaries. The concept
of logistics.

Topic 12. Theory of marketing communications

The essence, functions and goals of marketing communication policy. Basic
marketing communications. Product promotion. Communication means, their
classification. Basic and synthetic means of communication. Decoding levels. The
importance of feedback in the communication process. The concept of obstacles,
the main types. Product promotion complex. Assessment of the promotion
complex. Advertising. See ads. Sales promotion. Means of stimulating consumers,
intermediaries. own sales staff. Personal sale. Public relations. Direct marketing.
Exhibitions and sponsorship. Internet communications. Integrated marketing
communications at points of sale. Merchandising.

Topic 13. Development of marketing strategy

The process of strategic marketing planning. Models of strategic decision
making. Global marketing strategies. Growth strategies. Challenger strategies.
Follower strategies. Niche strategies.

Topic 14. Marketing organization

Formation of the company's marketing service. Algorithm for forming the
marketing organizational structure of the enterprise. Functional, commodity and
matrix model of building a marketing department. The model is market-oriented.
Marketing practice in EU countries.

Topic 15. Marketing control

Control of marketing activities of the enterprise and its distribution. Control
of annual sales plans, effectiveness of marketing activities, profitability. Systems
of control of marketing activity of enterprises. Marketing audit. Methods of
strategic and operational analysis.

Module Ne 2 "Current state and prospects of marketing development"

Integrated requirements for module 2:

to know:

- modern approaches to marketing planning;

- the importance of strategic planning and marketing planning in the
enterprise;

- main types of marketing and features of their use;

be able:

- to apply innovative approaches to the marketing activities of the market
entity of any industry, flexibly adapt to changes in the marketing environment.
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- to assess the risks of marketing activities, establish the level of uncertainty
of the marketing environment when making management decisions.

Topic 1. Modern problems of marketing

Ethics and social responsibility in marketing. The mechanism of creation of
consumer values. The relationship between marketing and corporate strategy.
Resource allocation and strategic marketing process. Improving the marketing
planning process and finding ways to grow.

Topic 2. Risks in marketing

The main risks in marketing activities. Objective (external) risks. Subjective
risks. Risks in marketing are related to economic factors. Risks in marketing are
related to political factors. Risks of force majeure. Risk measurement methods.
Methods of preventing the occurrence of a negative situation. Insurance as a means
of preventing losses from a negative situation.

Topic 3. Global marketing

Globalization of the economy and the processes of internationalization in
modern conditions. Features, goals and objectives of global marketing. Features of
the study of the international environment. Analysis, evaluation and selection of
international markets. The process of forming an enterprise development strategy.
Forms of presence of the enterprise in the foreign market. Features of product,
price and sales policy in the international market. Communication policy.

Topic 4. Internet Marketing and Interactive Marketing

Development of the Internet and e-marketing opportunities. The essence,
advantages and disadvantages of interactive marketing. Resources, service and
technology of Internet structure. Creating and maintaining the company's image.
Use of information resource. Internet marketing research. Dissemination of
information and the Internet. Cost planning and management in interactive
marketing. Behavior of Internet buyers.

Topic 5. Individual marketing

A modern approach to identifying needs. Possibilities of using an individual
approach to meeting needs. Formation of enterprise strategy. Features of formation
of commodity strategy of the enterprise. Formation of modern pricing methods.
Features of communication policy with an individual approach. Search for new
distribution channels.

Topic 6. Environmental marketing

The essence of environmental marketing in modern society. Formation and
development of ecological marketing. Tasks and functions of environmental
marketing. Certification of enterprises according to 1SO 9001. Ecomarketing
system. The main goals of eco-marketing. Objects and subjects of ecological
marketing. Environmental factors influencing the formation of a complex of
environmental marketing. Directions of ecological marketing development.

Topic 7. Aviation marketing
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The market of services in the modern economy and features of its
functioning. Principles, functions and concepts of marketing aviation services.
Aviation services marketing models. The influence of the marketing environment
on the activities of airlines. Complex of marketing in the field of aviation services
and features of its realization.

Topic 8. Modern types of innovative marketing

Socio-ethical marketing. Relationship marketing. Lateral marketing. Event
marketing. Neuromarketing and its impact on marketing activities. Aroma
marketing. Cognitive marketing. Marketing sensations. Mobile marketing. Viral
marketing. Social network marketing. Guerrilla (provocative) marketing. Buzz-
marketing.

Module Ne 3 (educational component) " Term Paper"

Term Paper (TP) is performed in the third semester by full-time students in
accordance with the approved guidelines, in order to consolidate and deepen
theoretical and practical knowledge and skills acquired by students in the process
of learning material disciplines in the field of marketing, which are used later in the
study of many subsequent disciplines of professional training with basic and
complete higher education.

Implementation of the TP is an important stage in preparation for
participation in student conferences, the implementation of the qualification work
of the future marketing specialist.

The specific purpose of the TP is to form students’ practical skills in solving
specific marketing problems while working in the marketing department of
enterprises, as well as to develop students’ economic thinking skills in solving
strategic problems of enterprise development.

The time required to complete the Term Paper - 30 hours.

Integrated requirements of module Ne3:

to know:

- statistical data on industries, trends in their development, the structure of
the external environment, types and sources of marketing information, the specifics
of marketing research companies;

- characteristics and basic solutions in the field of pricing;

- characteristics and basic solutions in the field of distribution of goods and
services;

- the structure of the complex and understand the characteristics and features
of the elements of communications;

- features of strategic marketing management of companies;

- current problems in the field of marketing in the Ukrainian context and
have a clear idea of how to solve them;

be able:
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- to apply methods of analysis and forecasting of demand for products;

- to determine the goals and objectives of the researched enterprise;

- to conduct marketing situational analysis of goods, markets, consumers,
marketing communications, etc .;

- to assess the market price of goods;

- to forecast the situation of development of markets for goods;

- assess the competitiveness of a particular product model in domestic and
global markets;

- to build a SWOT-analysis of the researched enterprise;

- to develop a marketing budget for the researched enterprise.

Execution, registration and defense of TP is carried out by the student
individually according to methodical recommendations.

2.3. Thematic plan of the subject

Academic hours
wn >
o _ (72] — o]
Ne Topic S = § &
2 23 3 s
3 & 2
1 2 3 4 5 6
Module 1 " The essence and basic elements of marketing*
. . 2 semester
1.1 | Formation of marketing theory 5 5 > >
1.2 | The relationship of marketing with related disciplines 6 2 2 2
1.3 | Marketing concepts 8 2 2 4
1.4 | The main categories of marketing 12 g 2 4
1.5 | System and characteristics of modern marketing 6 2 2 2
1.6 | Marketing environment 6 2 2 2
1.7 | Complex of marketing 6 2 2 2
Marketing research as a basis for management 2
1.8 . 8 2 4
decisions
1.9 | Theoretical aspects of marketing product policy 8 2 2 4
1.10| Principles of marketing pricing 8 2 2 4
1.11| Theory of marketing distribution policy 8 2 2 4
1.12| Theory of marketing communications 8 2 2 4
1.13 : 2 2 4
Development of marketing strategy 10 5
1.14 | Marketing organization 6 2 2 2
1.15| Marketing control 6 2 2 2
1.10| Home task Nel, Ne2 16 - 16
1.11| Module Test Nel 6 2 - 5
1.12| Control (home) work (PTS) Nel, Ne2 - - - -
Total for Module 1 135 34 34 67
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Module 2 ""Current state and prospects of marketing development™
2.1 | Modern problems of marketing 7 23 semest;r 3
2.2 | Risks in marketing 7 2 2 3
2.3 | Global marketing 7 2 2
2.4 | Internet Marketing and Interactive Marketing 10 2 g 4
2.5 | Individual marketing 7 2 2 3
2.6 | Environmental marketing 7 2 2 3
2.7 | Aviation marketing 6 2 2 2
2.8 | Modern types of innovative marketing 5 2 1 2
2.9 | Module Test No2 4 1 - 3
Total For Module 2 60 17 17 26
Module 3 «Term Paper»
3.1 | Formation of an enterprise’s marketing complex 30 - - 30
Total For Module 3 30 - - 30
Total For Academic Subject 225 51 51 123

2.4. Homework

In the second semester students do two homework in accordance with the
approved guidelines, in order to consolidate and deepen the theoretical and
practical knowledge and skills acquired by students in the process of mastering the
subject of marketing, which are used later in the study of many subsequent
disciplines of professional training with basic and complete higher education.

The specific purpose of homework is to get an idea of the basics and features
of marketing, the tasks and their solutions, the features of the use of marketing
tools and the formation of students’ ability to apply these tools and methods in
practice.

To successfully complete homework the student must know the concepts
and principles of marketing management, features of marketing management, basic
marketing techniques for building an effective marketing system of the enterprise,
features of modern marketing tools and be able to solve marketing problems and
be able to analyze marketing activities, develop a marketing strategy for further
development.

Execution, design and defense of homework is carried out by the student
individually in accordance with the guidelines.

The time required to complete homework Nel and Ne2 is up to 16 hours of
self-study.
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2.5. List of examination questions

The list of questions and the tasks to prepare for the exam are developed by
the teacher of the department in accordance with the work program and
communicated to the students.

3. TRAINING MATERIALS FOR THE DISCIPLINE

3.1. Teaching Methods

Standard teaching methods:

- practical exercises using active and interactive technologies,

- written or oral homework,

- individual work of students, which includes the development of
theoretical material, preparation for practical training.

Teaching methods using interactive forms of learning:

- disputes in groups,

- analysis of situations based on the case method,

- business and role-playing games,

- work in small groups,

- discussion of essays prepared by students, reports of presentations,

- project-based learning.

3.2. Recommended literature

Basic literature

3.2.1. bimsntok C. B. Mapketunr B YkpaiHi: npoOjieMu CTaHOBJIEHHS Ta
pO3BUTKY. — 2-re¢ Buj., Bump. 1 gon. — K.: IBI] «BunaBauiireo «IlomiTexHikay,
2014. — 400 c.

3.2.2. Maxkapenko T. I. MoaentoBaHHsI Ta IPOTHO3YBaHHS Y MAapKETUHTY. —
K.: IIYJI, 2012. — 384c.

3.2.3. llymeiiko A.K., lllymeiiko A. K. Mapkerunr y manomy 613Heci. — K.:
[IVYJI, 2014. - 71 c.

3.2.4. bana6anoga JI.B. Mapketunr [Tekcr] : miapyunuk / JI.B. banabanosa.
— Bun. 3- Te, nepepo6. 1 nonos. — Kuis : KHEY, 2015. — 543 ¢

3.2.5. Kotnep ®@. OcHoBbl Mapketunra [ Tekcr]: kpatkuit kypc / @. Kotrnep ;
niep. ¢ annir. — M. ; CII6. ; Kues : Bunbsamc, 2011. — 488 c.

3.2.6. Mapkerunrona ToBapHa nomituka. [linpyunuk / [Hebotap C. 1., bousp
C. M., bypsk P. 1. ta in.] 3a pen. C.I. Yeboraps. — K.: IIpeca Ykpainu, 2012. —
263c.

3.2.7. MapkertuHrona 1iHoBa noJituka. Hasu. nocionuk 3 rpupom MOHMC
Vkpainu. [Jlapina f.C., bapmiosua O.M., I'anpunnceka FO.M., Padanbceka B.A.,
babiuesa O.1., Ps6uuk A.B. Ta in.].— Xapkis.: [Hica-tutroc, 2016. - 208 c.

3.2.8. ITaBnenko A. ®. Mapketunr [Tekcr]: Ilinpyunnx/ A. ®. [laBneHko,
A. B. Boiiuak. — K.: KHEYVY, 2013. — 246 c.
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3.2.9. Ilpumak T.O. Mapkerunr [Tekct]: HaBu.nociOuux/ T.O. [Ipumak. —
K.::MAVII, 2014. — 228 c.

Additional literature

3.2.10. Pomxep Hymu. Heipomapketunr. Kak BIMsATH Ha MOJCO3HAHUE
notpeobutens. . — K.: Tlomyppi, 2018. — 336 c.

3.2.11. ®. Kotnep. Mapketunr 4.0. Pa3BopoT OT TpaaMIIMOHHOTO K
udpoBomy. Texnonoruu npoasuxenus B unrepuere. — K.: @opc, 2019. — 224 c.

3.2.12. MapkeTuHr U pekiama [DIJIeKTpOHHBIA pecypc] / Pexum mocr.:
https://mr.com.ua/

3.2.13. Ownnaitn mapkeTur ot A no S [DmnexTpoHHbId pecypc]| / Pexxum
nocrt.: http://onlinemarketing.com.ua/

3.2.14. Tompawrreiin ['.41. [IpsiMoii 1 MHTEpaKTUBHBIA MapKEeTUHT [ EleKTpOoHHMI
pecypc] / r.. ['onpawrrenin — Pexum JOCTYILY:
http://planovik.ru/marketing/17/9_8.htm.

3.3. Internet information resources

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. 'onoBHE ynpaBiIiHHA CTAaTUCTUKKU YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpainceka Acomiaiisgs Mapketunry http://uam.in.ua/

3.3.5. MapketunroBuii moprain http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT
4.1. Evaluation of certain types of work done by students of the points made
in accordance with Tables.4.1.

Table 4.1.
Kind of Academic Activities | Max grade
Module 1 “The essence and basic elements of marketing”

2 semester
Carrying out of test tasks during practical classes 20
Task solving, answers to theoretical questions during 20
classroom work in practical classes
Carrying out and defense of homework Nel 15
Carrying out and defense of homework Ne2 15
For carrying out a module test Nel a student must receive .

42 points

not less than
Carrying out a module test Nel 30
Final semester test -
Total for module 1 100
Total for the semester 100

3 semester
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Module 2 ""Current state and prospects of marketing development™*
Carrying out of test tasks during practical classes 25
Task solving, answers to theoretical questions during 25
classroom work in practical classes
For carrying out a module test Vo2 a student must receive .

30 points

not less than
Carrying out a module test No2 30
Total for module Ne2 80
Semester exam 20

Total for academic discipline 100

Module Ne3 Term Paper

Carrying out of Term Paper 60
Defense of Term Paper 40
Carrying out and defense of course work 100

A Semester Grade is determined (in points and in the National Scale) as a
result of performing all kinds of educational work during the semester.

4.2. A student is considered to have passed the module if both his/her Current
Module Grade and Module Test Grade are positive.

4.3. The sum of rating assessments received by the student for certain types
of completed educational work is the current module rating assessment, which is
recorded in the module control.

4.4. The Total Semester Grade obtained by the student based on the results
of the Term Paper carrying out and defense in points of the National Scale and the
ECTS scale is entered in the module control, as well as in a student’s record book
and Diploma Supplement, for example: 92/Ex/A, 87/Good/B, 79/Good/C,
68/Sat/D, 65/Sat./E, etc.

4.5. The sum of the final semester module and exam rating grades, in points,
makes up the final semester rating grade, which is converted into grades according
to the national scale and the ECTS scale.

In the case of differentiated assessment, the final semester grade is converted
into a grade based on the national scale and the ECTS scale.

4.6. The final semester rating in points, according to the national scale and
the ECTS scale, is included in the credit and examination information, study cards
and the student's credit book, for example 92/Ex/A, 87/Good/B, 79/Good/C,
68/Sat/D, 65/Sat./E, etc.

4.7. The final rating grade for the discipline is increased as an arithmetic
average of the final semester rating grades in points (from this discipline - for the
second and third semesters) with subsequent conversion into grades on the ECTS
national scale.

The specified final grade for the discipline is included in the Supplement to
the diploma.
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