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BCTYII
Po6oua mnporpama (PII) nHaBuanpHOi aucHUIUTIHM «MapKeTHHT 1HHOBAII»
po3pobisieHa Ha OCHOBI «MeTOAMYHUX PEKOMEHJALId 10 po3poOiieHHd 1 0hOpMIICHHS
pobovoi mporpaMy HaBUYaJIbHOI AUCHMIUIIHK JIEHHOI Ta 3a04HOi (OpM HaBUAHHS,
3aTBEp/PKEHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/on, Ta BiANOBIAHHMX
HOPMaTUBHUX JJOKYMEHTIB.

1. HOSICHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micre: maHa HaBuUalbHA JUCHUILUTIHA € TEOPETUYHOIO Ta MPAKTHYHOK OCHOBOIO
yKyHHOCTl 3HaHb Ta BMiHb, 1110 (GOPMYIOTh Npodias ¢GaxiBisg 3 MAPKETUHTY, (QyHKIIIT

SKUX TIOB’s3aHiI 3 PpO3POOJEHHSIM CTpaTerii i TAaKTUKA MapKETHHTY IHHOBAIliH, sKa
MOBMHHA BiJIMOBIIaTH MOTpedaM pO3BUTKY ITiIPUEMCTBA.

MeTor0 HaBYaJIbHOI JTUCHUIUIIHK € (OpPMYyBaHHS KOMIIETEHTHOCTEH II0JI0
dbopMyBaHHA Yy CTYJEHTIB yMiHb Ta HAaBUYOK IOJAO aHANi3y PHUHKOBUX IMO3HIIIH,
BU3HAUEHHS MEPCIEKTUB MPOCYBAHHS HOBUX BUMAIB MPOIYKIIi (MOCIYTrH), po3po0iIeHHS
3axo/iB 3 (OpMyBaHHSA W CTUMYJIOBAHHS CIIOKMBAIIbKOTO MOMHUTY HAa HOBI TOBapu Ta
HOCITYTH.

3aBIaHHAMH BUBYEHHSI HABYAJIbHOI JUCHUIIIHA €:

- BUKOPUCTOBYBATH TOHSTTS, METOAM 1 IHCTPYMEHTH MAapKETUHTY IS
dbopmymoBaHHST (pyHIaMEHTAIHUX TPUHITUITIB MApPKETHHTY 1HHOBAIlH y TUHAMIYHOMY
PUHKOBOMY CEPEIOBHIIL;

- OBOJIOJIITH 3araJIbHUMHU 1 TpoeCIHHUMHI HaBUYKAaMH IIIOJI0 3AaTHOCT] BU3HAYATH,
dopMyIOBaTH Ta PO3B’sI3yBaTH MPOOJEMH IMOB’si3aHI 3 BUBEACHHSM HOBOTO TOBapy,
MapKEeTHHTOBOI JISUTBHOCTI IIOJA0 MoAMdikalii HaJIBHHX TOBapiB Ta NpHAMaTH
OoOTpyHTOBAHI PIIICHHS,

- BMITH BU3HauYaTH 1HPPACTPYKTypHE 3a0e3NeueHHs opraHi3allii moaii B cucTeMi
MapKETHHTY 1HHOBAIli, TPOBOIUTH TPOCKT MEHEIKMEHT, KOHTPONIHT 1 TalMUHT
3MIMCHEHHS 3aXO0/IiB MO0 BIPOBAKEHHS 1HHOBAIIMHUX MTPOIYKTIB;

- JIEMOHCTPYBaTH METOJWKH OI[IHKM €KOHOMIYHOI Ta KOMYHIKaTHBHOI
e(eKTUBHOCTI MapKETUHTY IHHOBAI[Id Ta BCTAHOBJIOBATH MPOOJIEMH Ta TEPCICKTHBU
PO3BUTKY MapKETUHTY iHHOBAIlill HA PUHKY IHHOBAI[IHHUX MPOAYKTIB B YKpaiHi.

- BUKOPHCTOBYBAaTH 3HaHHSI y cdepi MapKeTHHTOBOI MJiSUIBHOCTI Ha PHUHKY
IHHOBAIIIMHUX TPOJYKTIB JIJIsi PO3B’SI3aHHS TUIIOBMX CHUTYyaIlil, 10 BUHUKAIOTH IiJ Yac
MapKeTUHIOBOI  JISJIBHOCTI HIANPHEMCTB B  YMOBax BIAKPUTOCTI, (OpMyBaHHI
MapTHEPCHKOT0 MAapKETUHTY IIPU KoMepliami3allii iHHOBaIii;

- TIEPEOCMUCIIIOBATH HAsIBHI 3HAHHS CTOCOBHO HOBHX (DaKTiB; alanTyBaTH paHilIe
OTpUMAaHUH JOCBIJ 10 3MIHHUX YMOB Ta HECTAaHJIaPTHUX CUTYaIlili;
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- 3aCTOCOBYBAaTH BIJMOBIJHI METOAM Ta IHCTPYMEHTH MAPKETUHTY IPU BUBENEHI
IHHOBALIMHUX MPOIYKTIB HA PUHOK;

- po3yMiTH, SIK €(GEeKTUBHO 3/IMCHIOBATH MAapPKETHHIOBI 3aX0Jd 3 METOIO
3MEHILIEHHS PU3UKY IIPU BIPOBAHKEHHI 1IHHOBALIMHUX MPOAYKTIB HA PUHOK.

1.2. Pe3yabrartM HaBYaHHS, fIKI Ja€ MOXJMBICTHL [JOCAITH HABYaJbHAa
JTUCIHHUILIiHA.

- AmnamizyBaTH 1 NpPOTHO3YBaTM PHUHKOBI  SIBUIIA Ta IMPOLIECH HAa OCHOBI
3acTOCYBaHHS  (YHIAMEHTAIBHUX TPUHIIMIIB, TEOPETHYHUX 3HAHb 1 TNPHUKIATHUX
HABUYOK 3JIIHCHEHHST MapKeTHHroBoi misuibHOCTI (ITPH2).

- 30upatu Ta aHaji3yBaTh HEOOXIOHY 1H(OpMaIlio, po3paxoByBaTH €KOHOMIUHI
Ta MAapKeTHUHTOBI IMOKa3HUKH, OOIPYHTOBYBATH YIPABIIHCHKI pIIIEHHS Ha OCHOBI
BUKOPHUCTAHHS HEOOXiJHOTO aHAIITUYHOTO ¥ MeToquuHOro iHcTpymeHTapito. (IIPH4).

- Busznauatu ¢yHKUIOHANBHI 00JACTI MapKETUHTOBOI AiSNIBHOCTI PUHKOBOIO
cyO’ekTa Ta iX B3a€MO3B’SI3KM B CHCTEMI YMpPaBIiHHSA, PO3PaxOBYBATH BIANOBIJIHI
MOKa3HUKH, SIKI XapaKTEePU3YIOTh Pe3yJIbTaTHBHICTh Takol nisuibHoCTi (ITPHG6).

BuxopucroByBaru 1udpoBi iHGopMaliliHI Ta KOMYHIKaliiHI TEXHOJIOTi, a
TaKOX MPOrpaMHi MPOIYKTH, HEOOXITHI JJIsl HAJEKHOTO MPOBAKEHHS MapKETHUHTOBOT
TISUTBHOCTI Ta MPAKTUYHOTO 3aCTOCYBAaHHS MapKeTHHIOBOro incrpymentapito (ITPH7).

- 3acTocOBYBaTH I1HHOBAIIiHI MIAXOAM WUIOJO MPOBAIKEHHS MAPKETUHTOBOI
TISUTBHOCTI PUHKOBOTO Cy0’€KTa, THYYKO aJanTyBaTHUCS JO0 3MIH MapKETHHTOBOIO
cepenosuiia (ITPHS).

JleMOHCTpYBaTH BMIHHS 3aCTOCOBYBAaTH  MDKIUCIUIUIIHAPHUN TMIAXiA Ta
3MIACHIOBATH MapKETHHroBi QyHKIT puHKOBOro cy6’ekra (ITIPH11).

- YMITH BUSBIATH PO3YMIHHS CYTHOCTI  KOHIIEMIlI CyYacHHX COIliajJbHO-
PUHKOBUX KOMYHIKAIlil, TPOBOJUTH aHaTi3 3B’SI3KIB 31 CHOKMBayaMH, aHAII3yBaTh
0COOJIMBOCTI TOBEIIHKH CIOXKHBaYiB 1 IHIIMX puHKOBUX Ccy6’exriB (ITIPH22).

- IIporHo3yBatu IUIaTOCIPOMOKHUN TMOMUT, BU3HAYUTH NEPCIEKTHUBHI LLIHOBI
CErMEHTH CIOKHMBaYiB, OOTPYHTOBYBAaTH 1HHOBAIlIiHI METOAM YMPABIIHHS TOBapHOI,
1[IHOBOi, 30yTOBOi, KOMYHIKAaIlIfHOI MOJITHK MiAIPHEMCTBA HAa BCIX THIIAX PHUHKIB
(ITPH23).

- BomogiTu i1HHOBalIMHMMHU METOJAAMH 300py, aHaNi3y Ta MPOTHO3YBaHHS
(IHAHCOBO EKOHOMIUHHUX pe3yJbTaTiB ISJIBHOCTI MIANPHUEMCTB  CIOXKHBYOTO 1
MIPOMUCIIOBOTO PUHKIB, OOIPYHTOBYBATH T'OCHOJAPCHKO-(IHAHCOBI pIIIEHHS HAa OCHOBI
BUKOPDHCTAHHS METOJIB 1 1HCTPYMEHTIB OOJIIKY, aHami3dy, KOHTPOJIO, ayAuTy Ta
OIOJIATKYBaHHS rocrnoaapchkoi misutbHOCTI mianpuemcTs (ITPH24).

BuxopucroByBaru 1mudpoBi iHGopMalliiHi Ta KOMYHIKalliliHI TEXHOJIOTii, a
TaKOX MPOTpPaMHi TMPOIYKTH, HEOOXIIHI JJI HAJEKHOTO TMPOBAPKEHHS MapKETUHTOBOI
TISUTBHOCTI Ta  MPAKTUYHOTO 3aCTOCYBAHHS MAapKETUHTOBOTO  IHCTPYMEHTApil0 ISt
MiANPUEMCTB Pi3HUX raimy3eil, B ToMmy uucii aBiauiinux (ITPH2S5).

1.3. KomnereHTHOCTI, SIKi 1a€ MOKJIMBICTH 3100yTH HABYAJIbHA M CUMILIIHA.

- 31aTHICTh BUPILITYBATH CKJIAIHI CTIeLiali30BaHi 3a/1a4i Ta MPAKTUYHI MPOOJIeMHU y
chepi MapKETHHTOBOI JisbHOCTI a00 y TMpoleci HaBuyaHHS, WO THepeadadae
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3aCTOCYBaHHS BIJANOBIHUX TEOPi Ta METOMAIB 1 XapaKTEpHU3Y€EThCS KOMIUIEKCHICTIO Ta
HeBu3HaveHicTio ymoB (IK).

- 31aTHICTh 10 aOCTPAKTHOIO MHCJCHHS, aHamizy Ta cuHTesy (3K3).

- 3IaTHICTH BUUTHCS 1 OBOJIOIBATH CydacHUMH 3HaHHsIMH (3K4).

- 31aTHICTh MPOBEICHHS TOCIiKEeHb Ha BianoBigHoMy piBHI (3K8).

- HaBuuku BukopucTanHs iHpopMaliiHuX i KOMyHiKamiiHux TexHoiorii (3K9).

- 3JaTHICTH JIOT1YHO 1 MOCIIJOBHO BIATBOPIOBATH OTPHUMaHI 3HAHHS MPEIMETHOT
obnacti Mmapketunry (®K1).

- 31aTHICTh KPUTHUYHO aHAJI3yBaTH W y3arajJbHIOBATH IOJIOKEHHS IpeaIMeTHOi o0iacTi
cydacHoro Mapketunry (®K2).

- 31aTHICTh BUKOPUCTOBYBATH TEOPETHUYHI IOJIOKEHHSI MapKETUHTY JUIsl IHTepIpeTanii
Ta TPOTHO3YBaHHS SBUII 1 IPOLIECIB y MapkeTHHroBomy cepenosuini (PK3).
31aTHICTh TMPOBOJUTH MApPKETUHIOBI  JIOCHIIKEHHS Yy PI3HUX cdepax MapKeTHHTOBOT
nisutbHOCTI (PK6).

31aTHICTh PO3pOOJISATH MapKETUHroBe  3a0e3NeyeHHs PO3BUTKY Oi3HECYy B yMOBax
HeBu3HaueHOCTI (PKS).

- 37aTHICTP BHUKOPHUCTOBYBAaTH I1HCTPYMEHTApii MapKETUHTY B IHHOBAIIHHOT
aistibHOCTI (PK9).

- 37aTHICTh TUIAaHYBaHHSA 1 MPOBA/KEHHS €(PEKTUBHOI MapKETHHTOBOI JTisSTIHOCTI
PHHKOBOTO Cy0’€ekTa B KpochyHKIiOHaIbHOMY po3pisi (PK13).

- 34aTHICT, A0 PO3YMIHHS 3MICTY 1 Xapaktepy  MHpodeciiHOi AisTbHOCTI
MapKeToJiora Ha MPOMHCIOBOMY, CHOKHBUOMY Ta EJIEKTPOHHOMY pPHHKAaX TOBapiB 1
NOCIHYyr Ta TNPUNHHATTA YOPaBIIHCHKUX pillieHb B cdepi MapKEeTUHTY MI0JI0
IHHOBAIIMHOTO PO3BUTKY MIAMPUEMCTBA B yMOBax  HECTAOUIHLHOTO 30BHINIHHOTO
cepenosuiia (PK15).

- 37aTHICTh BUSBISATH 3HAHHA Ta PO3YMiHHSA  iH(OpMaIlIHHO-aHATITHYHUX
METO/IB, SIKI MAIOTh TMPAKTUYHE 3aCTOCYBaHHS B PUHKOBOMY CEPEIOBHII 1 peali3yroTh
TICHMH 3B’S30K AaHAJIITHKKA 1 MPOTHO3yBaHHS (IHAHCOBO EKOHOMIUHUX pe3yJbTaTiB
nisutbHOCTI mignpueMctBa (PK16).

- 37aTHICTh BUSIBISTH 3HAHHA Ta PO3YMIHHS  MOXJIMBOCTEW i1H(MoOpMaIliitHo-
KOMYHIKAIlIMHUX ~ TEXHOJIOT1H SK CHocoOiB JOCTIIKEHHS COIlaJJbHO EKOHOMIYHHMX
MpOLIECIB 1 SIBUII, BUKOPUCTAHHA  CYyYacHOTO TMPOTPaMHOro 3a0e3MedyeHHs IpHU
MPUHHATTI MApKETHHIOBHUX pillicHb B Tipodeciiinoi aisipHocTi (PK17).

- 31aTHiCTh OOMpaTH Ta BUKOPUCTOBYBATH 1HHOBAIIHI METOU, IHCTPYMEHTApii
JUis  OOTPYHTYBAaHHS DIllIEHb IMOJO CTBOPEHHS, (PYHKI[IOHYBAaHHS YMPaBIIHCHKHUX
CTPYKTYp, PO3YMITH OCOOJMBOCTI CydYacHOi CBITOBOi 1 HAIIOHAJIbHOI EKOHOMIKH
OOTpYHTOBYBaTH  HaIlpSIMH COLIIaJbHOI, BHYTPIIIHBO Ta  30BHINIHROCKOHOMIYHOI
MOJIITUKY JIeP’KaBU Ta HaOYTH LITICHOTO CBITOIIISIY B PO3YMIHHI TJIOOATBHUX MPOIIECIB,
10 PO3KPHUBAIOTh 3aKOHOMIPHOCTI MOJAIBIINX TpaHCHOPMALIMHUX 3pYIICHb Ta JAI0Th
3MOTYy IpUAMAaTH CBO€YACHI, epeKTHBHI MapkeTHHroBi pimeHHs (PK18).

- 3JaTHICTh PO3YMITH OCOOJIMBOCTI TOBapHOI HOJITUKA  TIANPHEMCTBA,
¢dopmMyBaTH ONTHUMAIbHUI aCOPTUMEHT, aHATI3yBaTH Ta MPOEKTYBaTH e(eKTUBHI (Ii€Bi,
JIBOCTOPOHHI) KOMYHIKAIIii 31 CIIO’)KHBaYyaMH TOBApiB Ta MOCIYT, PO3YMITH, IJIaHyBaTH 1




Mudp CMS HAY
JIOKYMEHTa PI111.01.03-01-2022

CucremMa MEHEIKMEHTY SKOCTI.

PoGoua nmporpama
HAaBYAJIBHOI JUCLIUILIIHU
«MapKeTHHT iHHOBAIiN

Crop. 713 14

OpraHi3oByBaTH IOTOKOBE  YMpPaBIiHHS JIAHIIOTaMH IIOCTaBOK TOBapiB 1  MOCHYT,
NpUiMaTH ONTUMAaJIbHI PIIIEHHS IIOAO MPOLECIB YNPaBIiHHSA €IE€MEHTaMU KOMILUIEKCY
MapKETUHTY CYyO’€KTIB TOCHOJApIOBAaHHA, fKI MPALIOOTh Ha BCIX BUIAX PHUHKIB B
cydacuux ymoBax (®K19).

- 3paTHICTh A0 300py, 0OOpOOKH, aHaNI3y Ta 1HTEpHpeTalli HeOOX1THUX JaHUX s
MpPOBE/ICHHS €(EKTUBHOI MapKETUHIOBOI JISUIBHOCTI MIJNPUEMCTB aBlalllHOI Traity3i
(DPK21).

1.4. MisknucuuniiHapHi 3B’ I3KH.

Jana nmucuurutiHa Oa3yeTbecsl Ha 3HAHHAX TaKUX JUCIHUIUIIH, sIK MapKeTuHr,
CoruianbHO-pUHKOB1 KoMyHikalii, [HopmaliiitHo-KOMyHIKaIliIifHI CUCTEMHU 1 TEXHOJIOTIi,
[HppacTpykTypa TOBapHOTO PUHKY Ta € 0a3010 JUIsl BUBUCHHS MOJATBIIUX JTUCIUILUIIH, a
came: XOJICTUYHUNA MapKeTHHT, XEIKyBaHHS MapKETUHTOBUX pH3UKiB, CollialbHO-
BI/IMOB1AAJIbHUI MapKETUHT.

2. TIPOTPAMA HABYAJIbHOI JUCIUIIJITHUA

2.1. 3MicT HABYAJBLHOI JUCHUILTIHHA

Hapuanbauii MaTepian JUCIUIUIIHU CTPYKTYPOBAHUM 32 MOAYJILHUM MPUHITUIIOM 1
CKJIAJIAEThCS 3 OJIHOTO HABYAJIbHOro mMoayJsi Ne 1 «MapkeTHHT iHHOBamii», sKuii €
JIOTIYHOIO 3aBEPIICHOI0, BIJHOCHO CaMOCTIMHON, IIIJIICHOIO YAaCTHHOK HaBYAIbHOL
JTUCITUTIIIHU, 3aCBOEHHS SIKO1 Mepeadadae MmpoBeACHHS MOAYJIbHOI KOHTPOJIBHOT poOOTH
Ta aHaJli3 pe3yJbTaTiB ii BAKOHAHHS.

2.2. MonyabHe CTPYKTYPYBAHHS Ta iIHTerpOBaHi BUMOTH 10 KOKHOTO MOTYJIsI
Moayab Ne 1 «KMapkeTHHT iHHOBamiii»

InTterpoBani Bumoru monyJist Nel:

3HATH:

- MoOjeTl Ta METOAM TPHHHATTS CTPATEriYHUX 1 TAKTUYHUX MapPKCTHHTOBHX
pillleHb TIOAO0 PO3POOJICHHS, BUTOTOBJICHHS Ta TNPOCYBaHHS IHHOBAallii Ha PHHOK 3
ypaxyBaHHSIM 00paHO1 MOJIITHKY BEJICHHS Oi3HeCy.

- ¢hyHIaMEHTaIbHI IPUHITUITN MapKETHHTY 1HHOBAIlI Y THHAMIYHOMY PHHKOBOMY
CEpEIOBMIIII;

- Ha TPaKTUYHO-TBOPUYOMY PIBHI: CHUCTEMY, CTPYKTypy Ta OCHOBHM OpraHi3alfii
MapKETHHTOBOI 1HHOBAIIHHOT MisUTBHOCTI IMAMPUEMCTBA; HEOOXIAHICTH 3aCTOCYBAaHHS
MapKETHHTOBHMX 3aXOJiB JJII BIPOBA/PKCHHS IHHOBAIIH Ha PUHOK; (OpMH B3aEMOJIii
MiIPUEMCTBA 3 IHIIUMHU NApTHEpaMu Ui e(PeKTUBHOT IHHOBAIIMHOI JTisSTbHOCTI.

Bwmiru:
- Ha EBPUCTUYHOMY piBHI: €(QEKTHBHO TPOBOAMTH B3AEMOY3TOKCHHS
MapKETUHIOBHX Ta IHHOBaLlIMHUX  pIlICHb Ha OCHOBI OLIIHIOBAHHS

KOHKYpPEHTOCIIPOMOJKHOCTI ~ IHHOBAIlli Ta yHOPaBISATH MPOAYKTOBUM MOpTdeneMm
1HHOBAILlI{, PO3paxOBYBATH I[IHY Ha IHHOBAIIIIO 32 PI3HUMHU MOJIETISIMU Ta METOJIaMH;
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- Ha JITOPUTMIYHOMY pIBHI: JOBUILHO BHUKOPUCTOBYBATH 3aCBOE€HI 3HAHHS JIs
po3po0Ili KOMIUIEKCY MapKeTHHTOBHX 3aXOJIB JUIsl BUBEACHI 1HHOBAlll Ha PHUHOK, a
TaKO>X OpPraHi30BYBaTH CBOIO AISUIBHICTH HAa OCHOBI MEBHOTO aJITOPUTMY PO3pPOOJIECHOTO
013HeC-IJIaHy BUITYCKY HOBOT'O TOBapy;

- Ha TBOPUYOMY pPIBHI: IEPEOCMHUCIIIOBATH HASBHI 3HAHHS CTOCOBHO HOBHUX (DAaKTIiB
PO3BUTKY PUHKY 1HHOBAIIil; alaliTyBaTH paHillle OTPUMAHHI JOCBIJ A0 3MIHHUX YMOB Ta
HECTaHJAPTHUX CHUTYyalllil; BaplaTUBHO PpO3B’sA3yBaTH MpOQECiiiHl 3aBaHHSA; y BMIHHI
CaMOCTIMHO BECTHU JOCIIKEHHSI PUHKY 1HHOBALIM JUIsl NPUNUHATTA PIILICHHS;

- e(eKTUBHO Y3ro/KyBaTH NOTpeOM Ta TMOBEIIHKOBY PpEaKIil0 MOKYMIIiB
IHHOBAITIH;

- MPOBOJUTH (PYHKLIOHAIBHO-EKOHOMIUYHE OOIPYHTYBAaHHS BIJMOBIAHOCTI HOBUX
TOBapiB pUHKOBHUM BHMOTaM; aJIaliTyBaTH 1HHOBAI[IX 10 MOTPEO CIOKUBAYIB;

- YOPABJISATH TEXHOJOTIYHUM PO3BUTKOM MiIIPUEMCTBA;

- pO3pOOJATH 1HTErpoBaHI MAapKETHHIOBI KOMYHIKallli JUisi TMPOCYBAaHHS
1HHOBAIIHOT MPOAYKILIT Ha PUHOK.

Tema 1. CyTHicTh, poJib i 3aBJaHHA MapPKETHHIY IHHOBaWLiii Ha eramax
IHHOBAIITHOT 0 ITUKJTY

CytHicTh 1 kmacudikallis MapKeTHHTOBHX 1HHOBamiil. OcoOJMBOCTI OCHOBHHMX
GyHKIIH MapkeTMHTy 1HHOBamiitHOT mpoaykiii. @dopMyBaHHS 1HCTpYMEHTapitO
MapKeTUHTy I1HHOBAIlli Ha OCHOBI (PYHKIIOHAJIBHUX TIOCIIIOBHOCTEH 1HHOBAIIIHOTO
nporecy. YTpaBIiHHS TOProBOI MapKOK Ta aHali3 (paH4Yai3uMHroBOi (popmu
BUKOPUCTAHHS OpEHJIa B KOHTEKCT1 IHHOBAI[IHHOTO MapKETHHTY.

Tema 2. Posb i 3aBIaHHA MApKeTHHIY iHHOBalid HA eTanax iHHOBALIMHOIO
MUKy

Crparerii KOHKypeHIIIi Ta MapkKeTWHT iHHOBamii. [lim  cTpareriyaux
IHHOBAIIIWHUX 3aBlaHb mianpuemMcTB. CTpaTeriyHe ymnpaBiliHHS iHHOBaiisiMu. Ctparerii
MiaIpUeMCTB-iHHOBAaTOpiB. CerMeHTYBaHHS PUHKY 1HHOBaIlli. YMHHUKU Ta OCOOJIMBOCTI
cermenTanii. OCHOBHI €TanmM CEerMEHTYBaHHS PUHKY iHHOBamiil. Binbip mpioputeTHUX
cermenTiB. [lo3urionyBanHs iHHOBaIlli Ha puHKY. CTpaTeriuyHi MiIXOoId J0 CTBOPCHHS
HOBHMX TOBapiB. BeprukanbHuii MapkeTuHr. KoHremnist crparerii «OJaKUTHUN OKeaH».
JlaTtepanpHuii MapkeTHHT. TexHojorii 3axucTy IHHOBaIii Big KOHKypeHTiB. II’saTh
OCHOBHHUX TIXO/IIB JI0 3aXHUCTY 1HHOBAI[IH BiJl KOHKYPEHTIB.

Tema 3. MapkeTHHIOBe JOCJTiAKEHHSI pUHKY IHHOBaLii

XapakTepucTuka pUHKY iHHOBamiid. DakTopu pO3BUTKY PUHKY I1HHOBAIIii.
InnoBamiiaMi kimiMmaT. [loBemiHKa CHOKMBadviB SIK peakilis Ha 1HHOBarito. MoTuarlis
KyMiBEJIbHOT MOBEAIHKM CIIOKUBadiB 1HHOBaIli. MapkeTuHroBa iHdopMalliiiHa cuctema
B IHHOBAIIMHIN AisUTBHOCTI. MeTOIM MapKETUHTOBUX JOCTI/DKEHD CIIOKUBYMX MOTPed Ha
PUHKY iHHOBalid. AnpoOariisi iHHOBaIiii Ha puHKY. POpMHU Ta METOAM TECTYBaHHSI
puHKY. BuBueHHs peakuii mokymnuiB Ha HOBuM ToBap. udysis inHoBariil. OcHOBHI
esieMeHTH udysii.
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Tema 4. Metoau renepauii Ta BUOOpY el HOBUX TOBapiB

dopmanizoBaHi METOAM TeHepalii Ta BHOOpY 11ed HOBUX ToOBapiB. Micue
€BPUCTUYHUX METOMIB Yy CHUCTeMax YINpPAaBIIHHS s NPUHHATTA €(EKTUBHUX PILLIEHb.
EBpucTuuHi MeTOIM 1HAMBIAyaJbHOI Ta TpymnoBoi poboTu. DopMyBaHHS KpUTEPIiB
BUOOpY, 32 IKUMH 3/11HCHIOBATUMETHCS OLIIHIOBAHHS 3alIPONOHOBAHUX MPOEKTIB.

Tema S. InBecTuuiiine 3a0e31e4eHHs] IHHOBALIHHOI0 PO3BUTKY MiANPHEMCTBA

CucremMa MexaHI3MIB 1HBeCTyBaHHs. MexaHi3Mu MOOUTI3alii BJIACHUX KOIITIB.
Mexani3Mu MoOLTI3a11ii TO3UKOBUX KOMITIB. MexaHi3Mu MOO1TI3aIlii 3aTy4eHUX KOIITIB.
dopmyBaHHS Ta ONTUMI3AIlS CKIIay THBECTHIIIH i PiHAHCYBaHHS 1HHOBAIIIM.

Tema 6. MapkeTHHIOBI pillieHHs Y TOBapHiil iHHOBaWiMHIN MOiTHIN

PiBH1 ToBapy Ta IIHHOCTI JUIsl MOKYMIS. YTIPABIiHHS TOBAPHUM aCOPTUMEHTOM Ta
iHHOBalisiMU. HampsiMu OHOBJIEHHS TOBapHOro acopTumeHTy. CraHmapTuzaiis Ta
mudepentiamis ToBapiB. JKuTteBuid nuki iHHOBaIi. JKUTTEBUN MK 1HHOBAII. SKICTh
1HHOBAIli B MapKeTUHry. PiBHI Ta JeTepMiHAHTHM SKOCTI 1HHOBauli. Pusuku B
IHHOBAIIHIN AiSUIBHOCTI Ta YIPaBIIHHSI HUMH.

Tema 7. MapKkeTHHI0BA MOJITHKA KOMYHIKaliil HA PUHKY iHHOBaLii

KomyHnikaiiii Ha puHKY 1HHOBAIlIi: OCOOJMBOCTI, HOBI BUKIWUKH. UWHHUKH, SIKi
BIUIMBAIOTh HA IIBHJKICTh TIONIMPEHHS HOBOTO ToBapy. OCHOBHI NPUHIIMITH
NOCTIHAYCTPiaTbHOTO MapKETUHTY. EIeMEHTH KOMIUIEKCY MapKeTHHTOBUX KOMYHiKaIlii
HAa PWHKY I1HHOBaIlIi. [HTErpoBaHi MapKETHHTOBI KOMYHIKaIlii Ha PUHKY IHHOBAIliH.
UWHHUKH, 10 BH3HAYAIOTh CTPYKTYpPY KOMIUIEKCY MAapKETHHTOBUX KOMYHIKAIid 3
puHkoM iHHOBamii. CTpaTeris 1 TaKTHKa MapKeTMHTOBUX KOMYHIKAIlli Ha pPUHKY
IHHOBAIII.

Tema 8. InHoBaniiiHa OiAJBHICTL B rajy3i yKpaiHCbKOI aBiamii

HaykoMicTka KOHKypeHTO3JaTHAa TPOIYKIS 13 3aCTOCYBaHHSM HOBITHIX
JOCSITHEHh HAyKW 1 TEXHIKH y BUPOOHHUIITBI SK 3aci0 IHTETpyBaTUCS B €BPOICUCHKUN Ta
CBITOBHI CKOHOMIYHHH IPOCTIp, CaMe TAaKOK CTPATETIYHO BAKIMBOIO Taly33l0 MOXKE
CTaTu aBiaOyayBaHHS, 3 IOTY)KHUH HaAYKOBO-TEXHIYHUM Ta IHHOBAIlIHHUM TOTEHITIAIOM.

Tema 9. Pu3uku B iHHOBaNiifHi#i AislJIbHOCTI Ta yNpaBJiHHA HUMU

CyTb pU3UKIB Ta OCOOTUBOCTI iX MPOSIBY B IHHOBAIIMHIN AiSUTBHOCTI T IPUEMCTB.
Yunaanky GOpMyBaHHS PU3UKIB B IHHOBAIIWHIN AiSNTBHOCTI TAMPUEMCTBA.

MeTtonu aHami3y pu3MKy MPH OLIHIOBAHHI AOIIILHOCTI IHHOBAIIMHUX TIPOEKTIB.

Tema 10. OOrpyHTyBaHHsI JOUiJILHOCTI i pe3yJabTaTUBHOCTI iHHOBamilHOL
AiSlJILHOCTI.

OcHOBHI MiAX0aM A0 OOTPYHTYBaHHS Pe3yJIbTATUBHOCTI 1HHOBalii. BuznaueHHs
e(peKTUBHOCTI IHHOBALIMHOTO MpoeKTy. OmiHka e(heKTUBHOCTI OpraHi3alliiiHIX IPOEKTIB.
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2.3. TeMmaTnuHui mjiaH.

OO0csr HaBYAIBbHUX 3aHATH (TOJ.)

Jenna gopma

3aouna (opma

HABYaHHS HABYaHHS
No Hasga Temu
nop (TeMaTUyHOTO PO3ALTY) Te ITpa Te ITpa
Ycbo ail € CP|¥Ycn R CP
ro ? 3ans| C |oro ? 3ans| C
TTS TTS
1 2 3 14| 5|6|7|8| 9|10
Moayab Nel «MapkeTHHT iHHOBaLiii»
CyTHICTB, POJIb 1 3aBAaHHSI MAapPKETUHTY IHHOBAIlIM Ha 7 cemecTp 7 cemecTp
1.1 | eTamax IHHOBALIMHOTO UKy 14 g g 6l13l 11 - |12
19 Ponb i 3aB/IaHH MAPKETHHTY IHHOBALLIH Ha eTanax 14 2| 2 611311 - |12
IHHOBAIITHOT'O ITUKITY 21 2
1.3 | MapkeTuHroBe IOCITIKEHHSI PUHKY ITHHOBAIIIN 9 |2| 2 |5|4] - - 4
Mertonu renepaiiii Ta BUOOpy iieif HOBUX TOBapiB
14 A pan Py 14 1Y 12 2| 2 4 8 cemecTp
2| 2 14]1] 1 12
15 IHBGCTI/IHII/IIjIC 3a0e3IeyeHHs IHHOBAIIITHOTO 12 21 2 41201 1 110
PO3BUTKY IANPUEMCTBA 2| 2
16 MapKeTI/.IHl"OBl pIllIEHHS Y TOBApHIN 1HHOBAIIIH1I 12 2| 2 al120 1 1 110
HOJIITHIII 21 2
17 MapKeTgE{rOBa HOJIITHUKA KOMYHIKaIllil Ha PUHKY 12 2| 2 alal 1 1 |12
IHHOBAII 21 2
1.8 | InHOBamiliHA MITIBLHICTD B Tay3i yKpaiHchkoiapiamii | 9 |2 | 2 | 5 |12] - 2 |12
19 Pusuku B iHHOBaMIHHIN AISITBHOCTI Ta YIIPaBIiHHSI 10 | 2 2 a2l -1 |11
HUMH 2
110 'O6l“p}7Hlj¥BaIfH}.I JIOUITBHOCTI 1 PE3yNILTATHBHOCT s 1212 1al11!-11 |10
IHHOBAIIMHOI AISITBHOCTI
1.11| Homamne 3apnanns Nel 8 | - 8| - |- - 1-
1.12| Aomane 3aBaanns Ne2 8 | -| -181-1|-1-1-
1.13| MonynbsHa KOHTpoJibHa poboTta Nel 7 12 - |5|-|-]|-/|-
1.14| Konrponbua (nomanins) po6ora (3®H) Nel ) i} i} -8l - - |8
1.15| Konrponbna (nomanins) po6ora (3®H) Ne2 -] - -18l|-1-1T-8
Ycboro 3a mogysaem Nel 135(34| 34 |67]135/ 6 | 8 |121
Ycboro 3a HaB4aJILHOIO III/ICI[I/II[.]'[iHOIO 135134 | 34 | 67|135| 6 8 121
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2.4. JloManrHe 3aBaHHsI, 3aBJIJaHHS Ha KOHTPOJBHY (HoMatnHio) poboty (3OH)

B cromoMy cemecTpi CTyA€HTH BUKOHYIOTH JBa JoMamHiX 3aBaaHHs ([3),
BIJIMTOBIJHO J0 3aTBEP/’KEHUX B YCTAHOBIEHOMY MOPSAKY METOJMYHUX PEKOMEHJALIH, 3
METOI0 3aKpIIUICHHS Ta TMOTJIHOJICHHS TEOPETHYHUX Ta TMPAKTUYHUX 3HAHb Ta BMiHb,
Ha0yTUX Yy TpOLeCci 3aCBOEHHS HABYAJILHOTO MaTepialy TUCHUIUIIHA B 1HHOBAIIA B
MapKETHHTY.

Konkpetna meta /I3 Nel ta /I3 Ne2 monsirae oopmyBaHHI KOMIIETEHTHOCTEH 110710
3JaTHOCT1 BUIBHO BUKOPHCTOBYBAaTH 3HAHHS Yy cdepl MapKETUHIOBOi IISUIBHOCTI Ha
PUHKY 1HHOBALIMHUX MPOIYKTIB; po3poOiIeHHs! e(peKTUBHOI CTpATerii As 3a0e3MeyeHHs
IHHOBAI[IMHOTO PO3BUTKY MIANPUEMCTBA; (OPMYBAHHS KOMILIEKCY MAapKETHHTOBHX
3aXOMIB NIl BUBEJICHHS HOBOTO TOBapy Ha puHOK. lle € HeoOximuum s ¢axiBiiB 3
MapKEeTHHTY, MaiOyTHI (YyHKIIi SKUX TOB’si3aHi 3 PO3pPOOJEHHSAM CTpaTerii 1 TaKTUKU
MapKeTUHTY 1HHOBAII}, SIKa MOBUHHA BIJNOBIAATH MOTpedaM pO3BUTKY MiIPUEMCTBA

Jlis ycHilHOrO BUKOHAHHS ABOX /I3 CTyIEHT MOBMHEH 3HATH POJb Ta 3aBJaHHS
MapKEeTHHTY IHHOBAIlil Ha eTanax iHHOBAIIMHOTO ITUKIY, OCOOJIMBOCTI MapKETHHTOBOI
MOJIITUKM ~ KOMYHIKallii Ha PUHKY 1HHOBalld, OCOOJMBOCTI MapKETUHIOBOIO
JNOCHI/PKEHHS  PUHKY 1HHOBaliii Ta BMITH OOIpYHTOBYBAaTH  JOLUIBHICTH 1
pe3yIbTaTUBHICTh IHHOBAIIHHOT AISUTBHOCTI1

Buxonanns, odopmieHHss Ta 3axuct JBoX [JI3 3IiHCHIOETBbCA CTYAEHTOM B
1HIUB1yaTbHOMY MOPSIKY BIAMOBIAHO IO METOJAUYHUX PEKOMEHIAITIH.

Yac, notpiOuuii 115 BUKoHaHHs 180X J[3, — 10 16 roaumH caMocTiiiHOT poOOTH.

HMast crynenriB 3®@H — 3aBmaHHS JjI1 BUKOHAaHHS JIBOX KOHTPOJIBHMX pPOOIT
PO3pOOIIAIOTECS aBTOPOM pobouoi mporpamu. HapuanmbHi MaTepiaau 3aTBEPIKYHOThCS
IPOTOKOJIOM 3aCiJlaHHs BWITYCKOBOi Kadeapw, IOBOJATHCA JO BioMa CTyJEHTa
IHIUBIIyaIbHO 1 BUKOHYIOTHCS BIJIMOBIHO IO METOJIWYHUX peKoMmeHaariii. Hampukian,
HOMEp BapiaHTy TEOPETHUYHOI YACTUHU Ta MPAKTUYHOI YACTUHU BU3HAYAETHCS 3a TIEPIIOI0
JITEPOI0 TMPI3BHIA Ta OCTAaHHBOI MHU(PPOI I1HIWUBIAYATHLHOTO HABYAJIBHOTO IUIAHY
CTYJICHTA.

2.5. IlepeJiik nUTaHb AJIs1 MATOTOBKH /10 €K3aMEHY.

[Tepenik muTaHb Ta 3MICT 3aBIAaHb JUIS HIATOTOBKU JIO €K3aMEHY, pPO3pOOISIOTHCS
MPOBIIHUM BHKJIaJa4eM KadeapHu BiMOBIIHO 10 poOOYOi MporpamMu, 3aTBEPIKYETHCS Ha
3aciaHHl Kadeapu Ta TOHOCUTLCS JI0 BiJloMa CTY/ICHTIB.

3. HABUAJIbBHO-METOJANYHI MATEPIAJIM 3 JUCHUIIJITHA

3.1. MeToau HABYAHHS

[Ipn BUBYECHHI HAaBYAJIBHOI JUCIUILUIIHA BHUKOPHUCTOBYIOTHCS HACTYIHI METOIU
HABUYaHHS: CIJIOBECHI (TOSICHEHHS, Oecina, TUCKYCis, iayior), IMOsSCHIOBAIbHO-HAOYHI
(memoHcTpawisA, UTIOCTparis), NpakTU4HI (pillleHHS 3axad, AUIOBI IrpH), YacTKOBO-
MOIITYKOBI Ta JOCIITHUIIBKI METOTH.
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3.2. PexoMeH10BaHa JiTreparypa

ba3oBa jireparypa

3.2.1. Kosova, T., Smerichevskyi, S., Kostyrko, L., Kostyrko, R., Radchenko, H.,
& Bondarenko, O. (2021). Financial and integrated reporting of Ukraine energy holdings
in the categories of sustainable development and marketing innovations. Academy of
Accounting and Financial Studies Journal, 25(S5), 1-16.

3.2.2. Hrynko, P., Grinko, A., Shtal, T., Radchenko, H., & Pokolodna, M. (2021).
Formation of an innovative business model of a trade organization in the context of
economic globalization. Scientific Horizons, 24(6), 92-98.
https://doi.org/10.48077/scihor.24(6).2021.92-98

3.2.3. Kostyn K.IO., Paguenxo I'.A. EnexTpoHHUI MapKeTHHT K 1HHOBaLlIMHUI
1HCTpYMeHT OpenauHry. Penakuiitna xoneris, 2021. C. 318

3.2.4. Mapketunr. MenepkMmeHT. [HHOBaIIT : MOHOTpadis 3a pejl. TOKT. CKOHOM.
Hayk, npo¢. C. M. Innsamenka. Cymu : TOB «T/] «Ilamipyc», 2017. 624 c.

3.2.5. 3akon Ykpainu «Ilpo iHHOBamiiiHy AisutbHICTE» [Enextponuuii pecypc]. —
Pexxum noctymy: http://zakonl.rada.gov.ua/cgi-bin/laws/main.cgi?nreg=40-15

3.2.6. Ky3pmin O.€. InBecTuiiiiHa Ta IHHOBAIllliHA JiSJIBHICTH: MOHOTpadis.
JIpBiB: JIBI HBVY, 2019. 233 c.

3.2.7. Kotnep ®. K.JIL.Kemnep, A.®D.IlaBnenko MapKkeTHHTOBBI MEHEIKMEHT:
nigpyunuk,. K.: Ximmkect, 2018. 720 c.

3.2.8. Uyxpait H.I. Mapkerunr inHoBaiii. JIpBiB: BumaBHuirso JIbBIBCHKOI
noTtrexHiku, 2018. 256 c.

3.2.9. Innovative development of the economy: global trends and national features.
Collective monograph. Lithuania: Publishing House «Baltija Publishing», 2018.

JdonmomixkHa JiTepaTypa

3.2.10. Paguenko I'. Lltyynuii iHTEeneKT B poOOTI MapKeTONOTiB. MapKeTUHTOBI
aCIeKTH YIMPaBJiHHS COLIAJbHO-€KOHOMIYHUMHU CHCTEMaMH: CY4YacHMM BHMIp Ta
nepcreKkTuBU: MaTepianu BeeykpaiHchkoi HaykoBoi IHTepHET-KOHDepeHIii. JloHebKuiA
JiepKaBHUN yHIBEpCcHUTET ynpasiiaHas. Mapiynons, 2020. C. 108-109

3.2.11. Kniazieva T., Dielini M., Kovalova M. Conception of Social orientation of
Marketing on Macro and Micro Level in Accordance with International Standards //
Scientific development and achievements: collective monograph. London: Sciemcee
Publishing London. 2018. P. 396-407.

3.2.12. Pamuenxo I'.A., Kazanceka O.0., Xopommux B.B. Mapkerunrona
iH(popMalIiifHa cucTeMa B YMOBaX CY4acCHHMX €KOCHCTEM CIIOKUBAaHHS. [H@pacmpykmypa
punky: EIEKTPOHHHM HAyKOBO-IPAKTUYHUN KypHad. [Ipu4OpHOMOPCHKMI HayKOBO-
JOCIITHAKA 1HCTUTYT €KOHOMIKM Ta iHHOBamii, Opmeca. 2021. Bum. 55. C.174-182.
https://doi.org/10.32843/infrastruct55-21

3.3. Inpopmauniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHe ymipaBiiHHs cTaTUCTHKH YKpainu http://www.ukrstat.gov.ua



https://doi.org/10.48077/scihor.24(6).2021.92-98
https://doi.org/10.32843/infrastruct55-21
http://www.mr.com.ua/
http://www.er.nau.edu.ua/
http://www.ukrstat.gov.ua/

IIugp CMS HAY

CucremMa MEHEIKMEHTY SKOCTI. JIOKYMeHTa PIT11.01.03-01-2022

PoGoua nmporpama
HAaBYAJIBHOI JUCLIUILIIHU
«MapKeTHHT iHHOBAIiN

Crop. 1313 14

3.3.4. Ykpaincbka Acomiariss Mapkerunry http://uam.in.ua/
3.3.5. MapkeTunroBuii mopran http://www.marketing-research.in.ua

4. PENTUHIOBA CUCTEMA OLIIHIOBAHHSI HABYTHUX CTYJAEHTOM
3HAHb TA BMIHb
OLiHIOBaHHS OKpPEMHUX BHU/IB BHUKOHAHOI CTYJCHTOM HaBYaJIbHOI PpoOOTH
3I1HCHIOETHCS B Oatax BiAMOBIAHO 10 Tadn.4.1.

Taomung 4.1
MakcumajibHa KiJIBKICTH 0aJ1iB
Jdenna ¢popma | 3aouna ¢popma
HABYAHHSA HABYAHHA
Bua HaByaJbHOI podoTH Monayab Nel
BukoHaHHS TECTOBHMX 3aBJaHb I Yac MPAKTUIHHX 7 cemecTp 8 cemecTp
3aHATh 18 20
Po3B’si3anHs  3amau, BIANOBIAI HA TEOPETUYHI 18
MUTAHHSA MM Yac AayJAuToOpHOi poOOTH Ha 20
NPAKTUYHUX 3aHATTAX
BukoHaHHs Ta 3aXMCT JOMaNIHLOro 3aBaaHHs Nel 10 -
BukoHnaHHs Ta 3aXHCT JOMaNIHLOro 3aBaaHHs Ne2 10 -
BukonanHs Ta 3axucT KOHTpoJbHOI pobotu (3PH) 20
Nel Ta No2 ] (cymapHo)
st 0onycky 00 6UKOHAHHS MOOYIbHOI KOHMPOTILHOL 34 banie i
pobomu Nel cmyoenm mae nabpamu He MeHuLe
BukonanHs Moy ibHOI KOHTPOJIBHOT poOoTH Nel 24 -
Ycboro 3a moayaasimu Nel 80 60
CeMecTpOBHIi eK3aMeH 20 40
Ycboro 3a AMCHMILIIHOO 100

4.2. BuUKOHaHI BUJM HaBYaJIbHOI POOOTH 3apaxOBYIOThCS CTYIEHTY, SIKIIO BiH
OTPUMAB 3a HUX MO3UTUBHY PEHTHUHTOBY OIIIHKY.

4.3. Cyma peHTHHTOBHUX OIIIHOK, OTPUMAaHUX CTYJEHTOM 3a OKpeMi BHIHU
BUKOHAHO1 HaBYAJIbHOI pOOOTH, CTAHOBUThH MOTOYHY MOJYJbHY PEHTHHTOBY OIIIHKY, SKa
3aHOCUTHCS 70 B1IOMOCTI MOAYJIHHOTO KOHTPOITIO.

4.4, Cyma miICyMKOBOI CEMECTpPOBOi MOMAYJIbHOI Ta eK3aMeHamliiiHol
PEUTUHTOBUX OIIIHOK, y 0ajax CTaHOBUTH MiJICYMKOBY CEMECTPOBY PEHTHUHTOBY OIlIHKY,
sKa TIepepaxoBYETHCS B OLIHKH 3a HAI[IOHAIBHOIO MIKaioro Ta mkaiow ECTS.

4.5. TlincymMKoBa ceMecTpoBa PEHTHHIOBa OIliHKa B 0Oajlax, 3a HalllOHAJLHOIO
mkagoro Ta mkaor ECTS 3aHocHThCs 10 3adiKOBO-€K3aMEHAIIMHOI BIJOMOCTI,
HABUYAIbHOI KapTKW Ta 3aJIKOBOI KHIDKKHM CTYJEHTa, Hampukiaa, Tak: 92/Biom./A,
87//1oope/B, 79//1oope/C, 68/3ad0e6./D, 65/3a006./E To1110.

4.6. [TincymMkoBa pEeWTHHroBa OIiHKAa 3 AWCIHIUIIHA JIOPIBHIOE TiJCYMKOBIii
CEeMECTpOBii pENTHHroBiil OIiHII. 3a3HadeHa MiJCYMKOBAa pPEUTUHIOBa OIliHKA 3
TUCIUILTIHA 3aHOCUThCA 110 JlomaTky 10 aumioma.
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1. INTRODUCTION
Course Training Program is developed based on the "Methodical guidance for the subject course
training program", approved by the order Ne 106 dated 13.07.2017 and corresponding normative
documents.

1. Explanatory notes

1.1. Place, objectives, tasks of the subject

Place: this subject is the theoretical and practical basis of the set of knowledge and skills that form the
profile of a marketing specialist, the functions of which are related to the development of innovation
marketing strategy and tactics, which must meet the needs of the company's development.

The objectives of the subject are the formation of competencies for the formation of students' abilities
and skills in the analysis of market positions, the determination of prospects for the promotion of new types
of products (services), the development of measures for the formation and stimulation of consumer demand
for new goods and services.

The tasks of the subject are:

- to use the concepts, methods and tools of marketing to formulate the fundamental principles of
marketing innovations in a dynamic market environment;

- to master general and professional skills in terms of the ability to identify, formulate and solve
problems related to the introduction of a new product, marketing activities regarding the modification of
existing products and make informed decisions;

- to be able to determine the infrastructural support for the organization of events in the innovation
marketing system, to conduct project management, controlling and timing of the implementation of
measures for the introduction of innovative products;

- to demonstrate methods of evaluating the economic and communicative efficiency of innovation
marketing and to establish problems and prospects for the development of innovation marketing on the
market of innovative products in Ukraine.

- to use knowledge in the field of marketing activity on the market of innovative products to solve
typical situations that arise during the marketing activity of enterprises in conditions of openness, the
formation of partner marketing during the commercialization of innovations;

- to rethink existing knowledge in relation to new facts; to adapt previously acquired experience to
changing conditions and non-standard situations;

- to apply appropriate marketing methods and tools when introducing innovative products to the
market;

- to understand how to effectively carry out marketing activities in order to reduce risk when
introducing innovative products to the market.

1.2. Learning outcomes the subject makes it possible to achieve

- Analyze and forecast market phenomena and processes based on the application of fundamental
principles, theoretical knowledge and applied skills of marketing activities (PLO2).

- Collect and analyze the necessary information, calculate economic and marketing indicators,
substantiate management decisions based on the use of the necessary analytical and methodical tools.
(PLO4).

- Determine the functional areas of the marketing activity of the market entity and their relationships in
the management system, calculate the relevant indicators that characterize the effectiveness of such activity
(PLOGO).

- Use digital information and communication technologies, as well as software products necessary for
the proper implementation of marketing activities and the practical application of marketing tools (PLO7).

- Apply innovative approaches to the implementation of marketing activities of a market entity,
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flexibly adapt to changes in the marketing environment (PLOS).

- Demonstrate the ability to apply an interdisciplinary approach and perform marketing functions of a
market entity (PLO11).

- To be able to demonstrate an understanding of the essence of the concept of modern social and
market communications, to conduct an analysis of relations with consumers, to analyze the peculiarities of
the behavior of consumers and other market subjects (PLO22).

- To forecast solvent demand, to determine promising target segments of consumers, to justify
innovative methods of managing the company's product, price, sales, and communication policies in all
types of markets (PLO23).

- To have innovative methods of collecting, analyzing and forecasting the financial and economic
results of the activities of enterprises in the consumer and industrial markets, justifying economic and
financial decisions based on the use of methods and tools of accounting, analysis, control, auditing and
taxation of economic activities of enterprises (PLO24).

- Use digital information and communication technologies, as well as software products necessary for
the proper implementation of marketing activities and the practical application of marketing tools for
enterprises of various industries, including aviation (PLO25).

1.3. Competences the subject makes it possible to acquire

- The ability to solve complex specialized tasks and practical problems in the field of marketing
activities or in the learning process, which involves the application of relevant theories and methods and
is characterized by complexity and uncertainty of conditions (IC).

- Ability to abstract thinking, analysis and synthesis (GC3).

- Ability to learn and master modern knowledge (GC4).

- Ability to conduct research at the appropriate level (GCS8).

- Skills in using information and communication technologies (GC9).

- Ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing (SC1).

- Ability to critically analyze and generalize the provisions of the subject area of modern marketing
(SC2).

- Ability to use the theoretical provisions of marketing to interpret and predict phenomena and
processes in the marketing environment (SC3).

- Ability to conduct marketing research in various areas of marketing activity (SC6).

- Ability to develop marketing support for business development in conditions of uncertainty (SC8).

- Ability to use marketing tools in innovative activities (SC9).

- Ability to plan and implement effective marketing activities of a market entity in a cross-
functional section (SC13).

- Ability to understand the content and nature of the professional activity of a marketer in the
industrial, consumer and electronic markets of goods and services and to make managerial decisions in
the field of marketing regarding the innovative development of the enterprise in conditions of an unstable
external environment (SC15).

- Ability to demonstrate knowledge and understanding of information and analytical methods that
have practical application in the market environment and realize the close connection of analytics and
forecasting of the financial and economic results of the enterprise (SC16).

- Ability to reveal knowledge and understanding of the possibilities of information and
communication technologies as ways of researching socio-economic processes and phenomena, the use of
modern software when making marketing decisions in professional activities (SC17).

- Ability to choose and use innovative methods, tools for justifying decisions regarding the creation
and functioning of management structures, to understand the peculiarities of the modern world and
national economy, to justify the directions of social, domestic and foreign economic policy of the state,
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and to acquire a holistic worldview in the understanding of global processes that reveal the patterns of
further transformational shifts and make it possible to make timely, effective marketing decisions (SC18).

- Ability to understand the peculiarities of the company's product policy, to form an optimal
assortment, to analyze and design effective (effective, two-way) communications with consumers of
goods and services, to understand, plan and organize flow management of supply chains of goods and
services, to make optimal decisions regarding the management processes of elements of the marketing
complex business entities operating in all types of markets in modern conditions (SC19).

- Ability to collect, process, analyze and interpret the necessary data for effective marketing
activities of enterprises in the aviation industry (SC21).

1.4. Interdisciplinary Connections

This discipline is based on the knowledge of such disciplines as Marketing, Social and market
communications, Information and communication systems and technologies, Infrastructure of the
commodity market and is the basis for studying further disciplines, namely: Holistic marketing, Hedging
of marketing risks, Socially responsible marketing.

COURSE TRAINING PROGRAM ON THE SUBJECT
2.1. The subject content
The educational material of the discipline is structured according to the modular principle and
consists of one educational module Nel "Innovation Marketing”, which is a logically completed,
relatively independent, integral part of the educational discipline, the mastery of which involves
conducting a modular control work and analyzing the results of its implementation.

2.2. Modular structuring and integrated requirements for each module
Module Nel "Innovation Marketing™*

Integrated requirements to the module Nel:

Know:

- models and methods of making strategic and tactical marketing decisions regarding the
development, production and promotion of innovations to the market, taking into account the chosen
business policy.

- fundamental principles of innovation marketing in a dynamic market environment;

- at the practical-creative level: the system, structure and foundations of the organization of the
enterprise's marketing innovation activity; the need to apply marketing measures to introduce innovations
to the market; forms of interaction of the enterprise with other partners for effective innovative activity.

Be able:

- at the heuristic level: effectively coordinate marketing and innovation solutions based on the
assessment of the competitiveness of innovations and manage the product portfolio of innovations,
calculate the price of innovation according to various models and methods;

- at the algorithmic level: arbitrarily use the acquired knowledge to develop a set of marketing
measures for bringing innovations to the market, as well as organize your activities based on a certain
algorithm of the developed business plan for the release of a new product;

- at the creative level: rethink existing knowledge regarding new facts of innovation market
development; to adapt previously acquired experience to changing conditions and non-standard situations;
variably solve professional tasks; in the ability to independently conduct innovation market research for
decision-making;

- to effectively coordinate the needs and behavioral response of buyers of innovations;

- conduct functional and economic substantiation of compliance of new goods with market
requirements; adapt innovations to consumer needs;

- manage the technological development of the enterprise;
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- develop integrated marketing communications to promote innovative products to the market..

Topic 1. The essence, role and task of innovation marketing at the stages of the innovation
cycle

The essence and classification of marketing innovations. Features of the main functions of
marketing innovative products. Formation of innovation marketing tools based on functional sequences
of the innovation process. Brand management and analysis of the franchise form of brand use in the
context of innovative marketing.

Topic 2. The role and tasks of innovation marketing at the stages of the innovation cycle

Competitive strategies and innovation marketing. Goals of strategic innovation tasks of
enterprises. Strategic innovation management. Strategies of innovative enterprises. Innovation market
segmentation. Factors and features of segmentation. The main stages of innovation market
segmentation. Selection of priority segments. Positioning of the innovation on the market. Strategic
approaches to the creation of new products. Vertical marketing. Blue ocean strategy concept. Lateral
marketing. Innovation protection technologies from competitors. Five main approaches to protect
innovation from competitors.

Topic 3. Marketing research of the innovation market

Characteristics of the innovation market. Innovation market development factors. Innovative
climate. Consumer behavior as a reaction to innovation. Motivation of purchasing behavior of
consumers of innovations. Marketing information system in innovative activity. Methods of marketing
research of consumer needs in the innovation market. Approbation of innovations on the market. Forms
and methods of market testing. Studying the reaction of buyers to a new product. Diffusion of
innovations. Basic elements of diffusion.

Topic 4. Methods of generation and selection of new product ideas

Formalized methods of generation and selection of new product ideas. The place of heuristic
methods in management systems for making effective decisions. Heuristic methods of individual and
group work. Formation of selection criteria, according to which the proposed projects will be evaluated.

Topic 5. Investment support for innovative development of the enterprise

A system of investment mechanisms. Mechanisms of mobilization of own funds. Mechanisms of
mobilization of borrowed funds. Mechanisms of mobilization of the involved funds. Formation and
optimization of the composition of investments for financing innovations.

Topic 6. Marketing solutions in product innovation policy

Product levels and customer value. Product assortment and innovation management. Directions
for updating the product range. Standardization and differentiation of goods. Life cycle of innovation.
Life cycle of innovation. The quality of innovation in marketing. Levels and determinants of innovation
quality. Risks in innovative activity and their management.

Topic 7. Marketing policy of communications in the innovation market

Communications in the innovation market: features, new challenges. Factors affecting the rate of
diffusion of a new product. Basic principles of post-industrial marketing. Elements of the complex of
marketing communications in the innovation market. Integrated marketing communications in the
innovation market. Factors determining the structure of the complex of marketing communications with
the innovation market. Strategy and tactics of marketing communications in the innovation market.
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and innovative potential.

Topic 8. Innovative activity in the field of Ukrainian aviation
Science-intensive, competitive products using the latest achievements of science and technology
in production as a means of integrating into the European and global economic space, such a
strategically important industry can become aircraft construction, with a powerful scientific, technical

Topic 9. Risks in innovative activity and their management
The essence of risks and the peculiarities of their manifestation in the innovative activity of

enterprises. Risk formation factors in the innovative activity of the enterprise.

Methods of risk analysis when evaluating the feasibility of innovative projects.

Topic 10. Justification of feasibility and effectiveness of innovative activity.

Basic approaches to substantiating the effectiveness of innovations. Determining the

effectiveness of the innovative project. Evaluation of the effectiveness of organizational projects.

2.3. Training schedule of the subject

Volume of training sessions, hours
Ne Name topics Practi- Self-
Total Lectures cals Study
8 semester
Module Nel "Features of the functioning of industrial marketing and the specifics of
consumer behavior in the industrial market™
1.1 | The essence, role and task of innovation 14 2 2 5
marketing at the stages of the innovation cycle 2 2
1.2 | The role and tasks of innovation marketing at the 2
. . 14 22 6
stages of the innovation cycle 2
1.3 | Marketing research of the innovation market 9 2 2 5
1.4 | Methods of generation and selection of new 2 2
! 12 4
product ideas 2 2
1.5 | Investment support for innovative development of 2
. 12 22 4
the enterprise 2
1.6 | Marketing solutions in product innovation policy 2 2
12 5 5 4
1.7 | Marketing policy of communications in the 2 2
. . 12 4
innovation market 2 2
1.8 | Innovative activity in the field of Ukrainian
- 9 2 2 5
aviation
1.9 | Risks in innovative activity and their 2
10 2 4
management 2
1.10 | Justification of feasibility and effectiveness of 8 5 5 4
innovative activity
1.11 | Homework 1 8 - - 8
1.12 | Homework 2 8 - - 8
1.13 | Module test Nel 7 2 - 5
Total for the module Ne 1 135 34 34 67
Total for the discipline 135 34 34 67

2.4. Homeworks
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In the seventh semester, students perform two homework assignments (HW) in accordance with
the methodological recommendations approved in the established order, with the aim of consolidating
and deepening the theoretical and practical knowledge and skills acquired in the process of assimilating
the educational material of the discipline in innovations in marketing.

The specific purpose of HW No. 1 and HW No. 2 is the formation of competences regarding the
ability to freely use knowledge in the field of marketing activities in the market of innovative products;
development of an effective strategy to ensure innovative development of the enterprise; formation of a
set of marketing measures for bringing a new product to the market. This is necessary for marketing
specialists, whose future functions are related to the development of innovation marketing strategy and
tactics, which must meet the needs of enterprise development

In order to successfully complete the two tasks, the student must know the role and tasks of
innovation marketing at the stages of the innovation cycle, the features of the marketing policy of
communications in the innovation market, the features of marketing research of the innovation market,
and be able to justify the feasibility and effectiveness of innovation activities

Execution, registration and protection of two HW s is carried out by the student individually in
accordance with methodical recommendations.

The time required to complete two HW s is up to 16 hours of independent work.

2.5. Questions list for the examination

The list of questions and the content of tasks for preparation for the exam are developed by the
leading teacher of the department in accordance with the work program, approved at the meeting of the
department and brought to the attention of students.

3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT

3.1. Teaching methods

The following teaching methods are used when studying the academic discipline: verbal
(explanation, conversation, discussion, dialog), explanatory and visual (demonstration, illustration),
practical (solving problems, business games), partial research and research methods.

3.2. List of references (basic and additional)

Basic literature

3.2.1. Kosova, T., Smerichevskyi, S., Kostyrko, L., Kostyrko, R., Radchenko, H., &
Bondarenko, O. (2021). Financial and integrated reporting of Ukraine energy holdings in the
categories of sustainable development and marketing innovations. Academy of Accounting and
Financial Studies Journal, 25(S5), 1-16.

3.2.2. Hrynko, P., Grinko, A., Shtal, T., Radchenko, H., & Pokolodna, M. (2021).
Formation of an innovative business model of a trade organization in the context of economic
globalization. Scientific Horizons, 24(6), 92-98. https://doi.org/10.48077/scihor.24(6).2021.92-
98

3.23. Kosryn K.IO., Paguenko I'.A. EnekrpoHHu# MapKeTHHI SK iHHOBaLIWHUN
1HCTpyMeHT OpenauHry. Penakumiitna xoneris, 2021. C. 318

3.2.4. Mapketunr. MenemxmenT. [HHOBaIIT : MOHOrpadis 3a ped. JOKT. EKOHOM. Hayk,
npod. C. M. Imnsamenka. Cymu : TOB «T/1 «Ilamipycey, 2017. 624 c.

3.2.5. 3akon Ykpaiau «IIpo inHoBamiiiHy AistibHICTEY [EnexTponnuii pecypc]. — Pexum
noctymy: http://zakonl.rada.gov.ua/cgi-bin/laws/main.cgi?nreg=40-15

3.2.6. Ky3pmin O.€. InBectuniiina Ta iHHOBaliiHa AisutbHICTH: MOHOTrpadia. JIssiB: JIBI
HBY, 2019. 233 c.
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3.2.7. Kornep @. K.JLKemrep, A.®D.IlaBneHko MapKETHHTOBBIM MEHEIKXMEHT:
nigpyunuk,. K.: Ximmxkect, 2018. 720 c.

3.2.8. Uyxpait H.I. Mapkerunr inHoBaiiii. JIbBiB: BugaBHUIITBO JIBBIBCHKOI MOMITTEXHIKH,
2018. 256 c.

3.2.9. Innovative development of the economy: global trends and national features.
Collective monograph. Lithuania: Publishing House «Baltija Publishing», 2018.

Additional literature

3.2.10. Paguenko I'. llITyynuii iHTENEKT B poOOTI MapKeTOJOT1B. MapKeTHHIOBI aCIEKTH
VIOPAaBIIHHA COLIAJIbHO-€KOHOMIYHMMHU CHCTEMAMM: CYYaCHUW BUMIp Ta MEpPCHEKTUBH:
Matepiasin  BceykpaiHchkoi HaykoBoi IHTepHeT-kOoH(pepeHuii. JloHenpkuil nep:KkaBHUN
yHIBepcUTeT ynpasiinHsa. Mapiynons, 2020. C. 108-109

3.2.11. Kniazieva T., Dielini M., Kovalova M. Conception of Social orientation of
Marketing on Macro and Micro Level in Accordance with International Standards // Scientific
development and achievements: collective monograph. London: Sciemcee Publishing London.
2018. P. 396-407.

3.2.12. Pamuenko I'.A., Kazanceka O.0., Xopommx B.B. Mapkerunrosa indopmariiiina
CHUCTEMA B YMOBAX CY4aCHUX €KOCUCTEM CIOKHUBaHHSA. [H@pacmpykmypa punky: EnekTpoHHUI
HAyKOBO-TIPAaKTUYHUH KypHai. [IpruopHOMOpPCHKUIT HayKOBO-IOCTIIHUMA THCTUTYT €KOHOMIKH
Ta iHHoBamii, Onxeca. 2021. Bum. 55. C.174-182. https://doi.org/10.32843/infrastruct55-21

3.3 Internet resources

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. l'os10BHE yIpaBIiHHS CTAaTUCTUKK YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaincbka Acoriariis Mapketunry http://uam.in.ua/

3.3.5. MapkeTunroBwmii moprai http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with table
4.1.

Table 4.1
Assessment of certain types of student work
Kind of academic work Max Grade

Performance of test tasks during practical classes 18
Solving problems, answering theoretical questions 18
during classroom work in practical classes

Execution and defense of Homework 1 10
Execution and defense of Homework 2 10

For admission to complete module test Nel, student

must receive not less then 34 baris
Performing of the module test Nel 24
Total by the module Nel 80
Examination 20

Total 100
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4.2. Completed kinds of educational work are credited to the student if he received a positive
rating for them.

4.3. The sum of the ratings received by the student for individual types of completed educational
work constitutes the current modular rating rating, which is entered in the information of modular
control.

4.4. The sum of the final semester module and exam rating grades, in points, constitutes the final
semester rating grade, which is converted into grades according to the national scale and the ECTS
scale.

4.5. The final semester rating in points, according to the national scale and the ECTS scale, is
entered in the credit and examination information, the study card and the student's credit book, for
example: 92/Ex/A, 87/Good/B, 79/Good/C, 68/Sat/D, 65/Sat/E, etc

4.6. The final grade for the discipline is equal to the final semester grade. The specified final grade
for the discipline is entered in the Appendix to the diploma



