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1. GENERAL PROVISIONS

The program of practice of applicants” for higher education is the main educational and
methodological document that corresponds to the educational and qualification characteristics of the
specialty, forms of education and regulates:

- the purpose, content and sequence of the practice of higher education seekers at the National
Aviation University on certain bases of practice;

- contains recommendations on the types, forms and methods of quality control of training
(level of knowledge, skills and abilities) that higher education seekers should receive during the
passing practice;

- summarizing the practice of higher education seekers.

The aim of the practice programme for higher education seekers is to plan and structure a
programme for the practical training of higher education seekers at relevant institutions, organisations
and enterprises of different forms of ownership.

2. GUIDING DOCUMENTS

The main documents for the development of the practice programme are:

1. Regulations on the organisation of the educational process at the National Aviation
University QMS NAU 03.02(02)-01-2019.

2. Regulations on the organisation of practices for higher education students at the National
Aviation University QMS NAU P 03.01(15)-01-2021.

3. Work training and training plans for higher education seekers approved by the Vice-Rector
for Academics.

3. THE STRUCTURE OF THE PRACTICE WORK PROGRAM AND THE
CONTENT OF ITS SECTIONS

3.1. Information about specialty and educational-professional program

Higher education seekers who study at the specialty 075 "Marketing"”, educational and
professional program (EPP) "Marketing"”, at the Department of Marketing study a wide range of
disciplines, directed at the preparation of professionals in the organization of marketing activities, as
one of the functions of management and methods to increase the efficiency of production and
services. The professional in this position is oriented towards influencing the market in a transparent
way in order to realise the objectives of the company.

3.2. Information on practice bases

Base of practice can be a computer lab, classrooms of Marketing Department of the university
and other departments of enterprises, organisations and institutions of various sectors, which due to
their type and level of activity are able to create conditions and enable higher education seekers to
implement the practice programme. Seekers for higher education have the right to independently, in
agreement with the graduating department, choose for themselves the place of practice "Professional
Introductory Training".

3.3. Objectives of practice

As a result of the "Professional Introductory Training"” practice, seekers for higher education
should

learning outcomes:

- use theoretical and knowledge acquired during practice to deepen awareness in the daily
work of a marketer;

- work with modern information systems and databases, sources of primary and secondary
information;

- create thematic selections for tasks performance;


https://www2.nau.edu.ua/site/variables/news/2020/2%20%D0%9B%D1%8E%D1%82%D0%B8%D0%B9/2020.02.07%20%D0%9F%D0%BE%D0%BB%D0%BE%D0%B6%D0%B5%D0%BD%D0%BD%D1%8F%20%D0%BF%D1%80%D0%BE%20%D0%BE%D1%80%D0%B3%D0%B0%D0%BD%D1%96%D0%B7%D0%B0%D1%86%D1%96%D1%8E%20%D0%BE%D1%81%D0%B2%D1%96%D1%82%D0%BD%D1%8C%D0%BE%D0%B3%D0%BE%20%D0%BF%D1%80%D0%BE%D1%86%D0%B5%D1%81%D1%83%20%D0%B2%20%D0%9D%D0%90%D0%A3_2019.pdf
https://www2.nau.edu.ua/site/variables/news/2020/2%20%D0%9B%D1%8E%D1%82%D0%B8%D0%B9/2020.02.07%20%D0%9F%D0%BE%D0%BB%D0%BE%D0%B6%D0%B5%D0%BD%D0%BD%D1%8F%20%D0%BF%D1%80%D0%BE%20%D0%BE%D1%80%D0%B3%D0%B0%D0%BD%D1%96%D0%B7%D0%B0%D1%86%D1%96%D1%8E%20%D0%BE%D1%81%D0%B2%D1%96%D1%82%D0%BD%D1%8C%D0%BE%D0%B3%D0%BE%20%D0%BF%D1%80%D0%BE%D1%86%D0%B5%D1%81%D1%83%20%D0%B2%20%D0%9D%D0%90%D0%A3_2019.pdf
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- process and analyze marketing information.

know:

- current legislation on the main economic issues studied in the relevant economic disciplines,
as well as the main regulations and guidance documents used by marketers on practice.

3.4. Practice goal

The purpose of the practice "Professional Introductory Training™ is to consolidate and deepen
theoretical knowledge and develop practical skills in economic disciplines, getting acquaintance with
the legal and regulatory framework for enterprises’ economic activity, organization and conduction
of marketing activities.

3.5. General competencies

Ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods and
is characterized by complexity and uncertainty of conditions (IC).

GC3. Ability to abstract thinking, analysis and synthesis.

GC4. Ability to learn and master modern knowledge.

GC5. Definiteness and persistence to the tasks and responsibilities.

GC6. Knowledge and understanding of the subject area and understanding of professional
activity.

GC7. Ability to apply knowledge in practical situations.

GC11. Ability to work in a team.

3.6. Professional competencies
PC12. Ability to substantiate, present and implement research results in the field of
marketing.

3.7. Organization of practice realization

The head of the practice organizes the work of higher education seekers according to the list
and duration of work:

1. Acquaintance of higher education seekers with methodological recommendations for
practice realization.

2. Instruction on safety, industrial sanitation and fire safety, labor protection.

3. Clarification of the individual task, drawing up the individual plan-schedule by the higher
education seeker and its coordination with the head.

4. Implementation of the thematic plan according to the schedule.

5. An individual task performance.

6. Preparation, design and protection of the report.

After completing the practice "Professional Introductory Training" the seeker should submit to
the department:
— a report on the practice, which contains the results of the work on the thematic plan
and in accordance with the individual task;
- daily practice notes;
- plan-schedule of the practice realization.

3.8. Thematic plan of practice passing

Fulfillment of individual tasks by higher education seekers activates their creative thinking,
increases initiative and the ability to independently analyze and summarize the results of work,
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makes the practice passing more specific and focused. Topics of individual tasks are presented in
Table 1.

Table 1
Example of individual tasks

The content of the task

Study of marketing environment factors and determination of their impact on the air transportation
market

Conducting marketing research in the field of retail trade

Analysis of the enterprise’s external environment by the method of PEST-analysis

Study of the marketing environment factors on the industrial market

Building a SWOT-analysis matrix on the example of an enterprise “X”

Analysis of the international company's marketing environment factors

DO B|W[(N] -

Training will provide a program learning outcome (PLO): study of management, marketing,
economic, analytical-applied and economic-mathematical apparatus of marketing research, the ability
to compete successfully in modern business conditions, the formation of marketing thinking and
communication skills for effective marketing business —subjects activities on all types of markets.

PLO2. Analyze and forecast market phenomena and processes based on the application of
fundamental principles, theoretical knowledge and applied skills of marketing activities.

PLO3. Apply the acquired theoretical knowledge to solve practical problems in the field of
marketing.

PLO12. Demonstrate skills of independent work, flexible thinking, openness to new
knowledge, be critical and self-critical.

PLO13. To be responsible for the results of the activities, to show the skills of entrepreneurial
and managerial initiative.

PLO14. Perform functional responsibilities in the group, offer sound marketing solutions.

PLO16. Meet the requirements of a modern marketer, increase the level of professional
training.

PLO17. Demonstrate skills of written and oral professional communication on state and
foreign languages, as well as the proper use of professional terminology.

During the practice, lectures, seminars, practical classes can be held, which contribute to the
deepening of theoretical knowledge. To conduct such classes, it is necessary to involve the most
qualified teachers of the department.

3.9. Results of the practice passing

At the end of the practice, higher education seeker draw up a written report on the
implementation of the program and individual tasks. The report is a systematic and consistent
description of the issues covered by the program of practice. The report consists of a title page, a
substantive part and conclusions. The substantive part of the report consists of the following sections:

1. 1. Content and results of work performed
2.1. Work on the plan-schedule of practice
2.2. The results of individual tasks performing
3. The content of training sessions

4. Conclusions

The content (substantive) part should contain information on the results of all sections of the
practice program and individual tasks.

The report should be drawn up on separate sheets of A4 format (210x297) with end-to-end
numbering, for computer typing - in Times New Roman font, size 14 at one and a half line spacing.
Sheet margins: left - 25 mm, right - 15 mm, top and bottom - 20 mm. Report size: up to 40 sheets of
computer text. A sample of the report is provided in Annex 1.
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The report is prepared in accordance with the standards (ESKD, ESTD, etc.). On the last page
of the report, the higher education seeker puts his/her personal signature and the date of writing.

Practice Report "Professional Introductory Training”, calendar plan, diary are checked and
approved by the heads of practice from the university and returned to the seeker for preparation for
the defense. The defense of the practice report is held in the last days of the practice. After the
defense, the reports of higher education seekers are stored at the Marketing Department for one year.

The report is defended by the seeker of higher education (with differentiated assessment) in the
commission appointed by the head of the department. The commission consists of the head of
practice from the university and teachers of the department, who taught disciplines according to the
curriculum.

During assessing the results of the work of higher education seekers, the commission takes into
account the content of the report and the progress of its defense. Evaluation is carried out in
accordance with the "Regulations on the rating system for evaluating the results of the practice
"Professional Introductory Training" for graduates of specialty 075 "Marketing”, EPP "Marketing".

Organizational and educational-methodical guidance and control over the practice is carried out
by teachers of the Marketing Department. Experienced teachers of the Marketing Department are
involved in the management of the practice, who took part in the educational process, according to
which the practice is carried out.

The practice "Professional Introductory Training™ is conducted in a mixed form, combining the work
of higher education seekers at the Marketing Department or practice base with access to the workplace and
distance (offline and online). Taking into account the epidemic situation and the specifics of the processes of
performing certain types of work in quarantine with the consent of the head of practice, it is allowed to
establish a flexible adaptive schedule with a predominance of distance forms of work.

Practice managers from the university check the progress of the practice by checking the
practice plan, which is made individually for each seeker.

The general organization of practice and control over its implementation is carried out by the
educational department of the university.

Higher education seeker are sent to practice in accordance with the order of the rector of the
university.

Higher education seekers who have not completed the practice program for valid, documented
reasons may be granted the right to retake it on an individual schedule with funding for all costs of its
organization and conducting a separate budget.

Higher education seekers who have not completed the practice program for disrespectful
reasons or who received an unsatisfactory grade in the commission as a result of its completion shall
be expelled from the university.

The results of the practice are discussed at the meeting of the department after its completion,
and the general results of all practices are summed up at the scientific councils of the Faculty at least
once during the academic year.

3.10. Information sources

1. JIyk’ssmeus T.I. MapkeTuHroBa nosituka KoMmyHikauii: HaBuaibHO-MeTOqUYHMIA TOCIOHUK
1 cam. BuBu. quciumrniny. K.: KHEY, 2018. 272 c.

2. bpatko O.C. MapkeTnHTOBa TOJITHKAa KOMYHiKamii: HaBuaneuuii mocionnk. TepHOMiIb:
Kaprt-6nanm, 2018. 275 c.

3. Kotep @., Apmcrponr I'. OcHoBn MapkeTrHTy. BumaBaunTBo «/Iuanektikay, 2020. 880 c.

4. Makapenko H.O., Jlumenko M.O. MapkeTHHTOBe I[IHOYTBOpeHHS. TeopeTudyHi OCHOBH:
HaBy. noci6. bypuns: I1I1 «bypunceka paitonna npykapss», 2020. 129 c.

5. Mapkerunr. bakanmaBpcekuit  kype. Iligpyuynuk / 3a 3ar. pena. na.e.H., mpod.
C.M. Iiisienka. Cymu: BT]I «YHiBepcurerchka kHuray, 2017. 1134 c.

6. Mapkerunr: minpyanuk / B. Pynmemiyc, O.M. Asapsa, H.O. babenko Ta iH.; Pex.- ymop.
O.IL. Cunopenxko, JI.C. MapkoBa. 4-te Bun. K.: HaBuampHO-meToamunuii nentp «Koncopuiym i3
YIOCKOHAJIEHHS MEHEI)KMEHT-0CBITU B YKpaiHi», 2014. 648 c.

7. MapkeTHUHTOBa AisIbHICTh mianpueMcTB: HaBuanbHuii mocioHuk 3a 3ar.pea. Kocenko O.I1
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XapkiB: HTY «XI1I», 2018. 1000 c.

8. MapketuHroBa IiHOBa TmomiTHKa: HaB4. moci6. / LP. Jlomeniok, A.M. ['ymeHiok,
10.b. Yannincekuii. K.: Llentp naBuanbHOi gitepatypu, 2018 . 182 c.

9. MapkeTuHroBi nociipkeHHs : HaBd. 1oci6. / besyrna JI.C., Inpuenko T.B., FOpuenko H.I.
ta iH. J{ninpo: Bunasens bina K.O., 2019. 300 c.

10.0Oxmangep M. A. TloBeninka cnokuBaya : HaBd. moci0. / M. A. Oxmannep, I. O. XKapcbka
K.: «llentp yuboBoi mitepatypu», 2014. 208 c.

11.0xnannep M.A. MapkeTtuHroBa TOBapHa mojiThka: HaBy. mocid. / M.A. Oxmanzep,
M.B. Kipnocosa. K.: «llentp yuboBoi miteparypu», 2020. 248 c.

3.11. Form of the practice passing assessment according to the Regulations on the RSA

Evaluation of individual works performed by a higher education seeker during Professional
Introductory Training is carried out in points according to the Table.

Ne Kind of Academic Activities Max grade

1 Organizational activities (familiarization with the internship 15
program, briefing on the procedure for conducting internships,
occupational health and fire safety rules, maintaining contact
during internships).

2 Search and analysis of information (documentation) on the topic 30
of the qualifying work of the applicant of the first (bachelor)
level of higher education.

3 Development and justification of specific proposals on the topic 10
of an individual task.

4 Recommendations for the use, development of the necessary 10
software or business website.

5 Approbation of the main theoretical and practical 5

recommendations of the study (publication of a scientific article,
theses, speech at a conference, etc.).

6 Completion and submission of the report on practice and 10
accompanying documentation within the prescribed period

7 Defense of the practice report 20

Total according to the practice program 100

The practice report is checked and approved by the Head from the Department. The results of
practice are summarized in the process of drawing up a Graded test by the seeker of higher education.

The grade for practice in points, according to the national scale and the ECTS scale, is entered
in the credit and examination information and in the individual study plan of the seeker under the
signature of the Head of practice from the University, for example, as follows: 92/Excel./A, 87/Very
Good/B, 79/Good/C, 68/Satisf./D, 65/Sufficient/E etc.
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Annex 1

The form of the title page of the report on the practice

MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
National Aviation University
Faculty of Economics and Business Administration
Marketing Department

REPORT
about the practice
«Professional Introductory Training»

high education seeker of the 1st year of specialty 075 "Marketing" EPP "Marketing"
group

(name of the seeker)

Base of practice

(companies name)

Head from the Department

(name) (signature)

Kyiv-20
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The basis for the practice: Curriculum of Higher Education Seekers Training for “Bachelor”
field of study 07 «Management and Administration», Specialty 075 «Marketing», Educational-

End of Annex 1

Professional Program «Marketing», Rector's order Ne of «__ » 20
Term of practice:
Individual
task:
CALENDAR PLAN-SCHEDULE OF PRACTICE
Beginning e End Types of work

Head of practice:

(signature)

CONTENT OF THE REPORT

1. Characteristics of the selected enterprise

2. Content and results of work performed
2.1.Work on the plan-schedule of practice
2.2.The result of individual task performance

3. The content of training sessions

4. Conclusions




