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BCTYII
Po6oua mporpama (PI1) HaBuansHOT AucHUIITiHA «MapKEeTHHT PO3IOILTY» po3podieHa
Ha OCHOB1 «MeTOoAMYHUX pEeKOMEHalll 10 po3pobiaeHHs 1 0OopMIIEHHS poOOYOi MPOorpaMu
HaBYAJIBHOT TUCHUIUIIHA JCHHOI Ta 3a04HOi (OpPM HaBUAHHS», 3aTBEPKCHUX HaKa3oM
pekropa Big 29.04.2021 Ne 249/0n1, Ta BiAMOBIAHUX HOPMATUBHUX JOKYMEHTIB.

1. HOACHIOBAJIBHA 3AIINCKA

1.1. Micue, MeTa, 3aBIaHHS HABYAJIbHOIL IUCIUILTIHH.

Micue: naHa HaBYalibHA JUCIUILIIHA € OMHOKO 3 MPOQUIIOIOUNUX AUCIMILIIH MiATOTOBKH
CHeIlaliCTIB-MapKeToJIOTIB 110 (GopMytoThb Npodiab (axiBisg B raigy3l MapKeTHHIOBOI
MOJIITUKK PO3MOAUTY Ha OCHOBI TEOPETHMUHUX IMOJIOKEHb Ta Cy4acHMX (GOopM 1 METOMIB
BUPOOHUYO-TOCMIONAPCHKOT 1  KOMEpUIHHOT JISJIBHOCTI, WIO0 TMaHYIOTh Y CBITOBOMY
€KOHOMIYHOMY TpOIIECi.

MeTow BHKJIAJaHHSI HABYAJIHHOI TUCIHHIUIIHU € (QOpMyBaHHS CHUCTEMH HAyKOBO-
TEOPETUYHUX 3HAHb MPO METOAU JOCHIIKEHHS, CTBOPEHHS 1 (DYHKIIIOHYBaHHS KaHaJliB
posmnoauty, GopMH 1 METOJM POOOTH MTOCEPETHHUKIB Y KaHaJaX PO3MOAUTY, METOIOJIOTIUHI Ta
METOJIMYHI MUTAHHS BUOOPY U BEJCHHS PO3IMOAUIEHHS B yMOBaX KOHKYPEHILII.

3aBIaHHSAAMH BUBYCHHS HABYAJBLHOI JUCHHUILIIHMY €:

- oJiepKaTH CUCTEMATHUYHI, TEOPETHUYHI 3HAHHS B Tally3l1 MApKETHHIOBOI IMOJITHKU
po3moauy;

— TMOTJIMOWTH 3HAHHS CTYACHTIB MPO 3MICT Ta IHCTPYMEHTH MapKETUHTOBOI1 MOJITUKHU
PO3MOAUTY B CHCTEMI yIPABIIHHSA MAPKETHHTOM Ha MiAMPUEMCTBI;

—BHBYUTU OCOOJMBOCTI MPHUUHATTSA PIIICHHb IOJ0 BHOOPY Ta YIPaBIiHHS KaHAJIOM
po3moaiIy;

— BUBYUTH MepEBaru Ta HEJOJMIKH CYYaCHUX TE€XHOJIOT1H MOJITUKUA PO3MOILTY;

— ((opMyBaHHS TPAKTHYHUX HABHUYOK YIIPaBIIHHSA Ta oOpraxizamii eQpeKTHBHOI
PO3MOAUTHYOI MOTITUKHA HA MATPUEMCTRI.

1.2. Pe3ynbTaTn HAaBYaHHS, SIKi 1€ MOKJIMBICTH JOCATTH HABYAJIbHA UCIHUILTIHA.

— JEMOHCTPYBaTH 3HAHHS 1 PO3YMIHHS TEOPETUYHMX OCHOB Ta MPHUHIIMIIIB
MpoBaKeHHs MapkeTuHTOBOI nisibHOCTI (ITPH1).

— 30Wpard Ta aHaNI3yBaTH HEOOXigHYy iH(OpMAaIlifo, pOo3paxOByBaTH EKOHOMIYHI Ta
MapKEeTHHTOBI TTOKAa3HUKH, OOTPYHTOBYBATH YIIPABIIHCHKI PIIICHHS HAa OCHOB1 BUKOPHUCTAHHS
HEOOX1IHOTO aHAJITUYHOTO i MeToauuHOro iHcTpymeHTapio (ITPH4).

— BHU3HAuaTH (PyHKIIOHAIBHI 00JACTi MapKETUHTOBOI MiSTILHOCTI PUHKOBOTO Cy0’€KTa
Ta 1X B3a€MO3B’SI3KM B CHCTEMi YIMpPaBJIIHHS, PO3PAaXOBYBAaTH BiAMOBIJHI MOKAa3HHUKH, SKi
XapaKTepHU3yIOTh pe3ylbTaTUBHICTH Takoi AisutbHOCTI (ITPH6).

— BUKOPHUCTOBYBaTH HU(pOBI iH(MOpMAIIiifHI Ta KOMYHIKAIIiHI TEXHOJOTIi, a TaKOX
MporpamMHi MPOAYKTH, HEOOXiAHI IS HaJEKHOTO NMPOBAKEHHS MApKETHHTOBOI JiSTBHOCTI
Ta MPAKTUYHOTO 3aCTOCYBaHHS MapKEeTUHTOBOTO iHCTpyMeHTapito (ITPH7).

— 3aCTOCOBYBATH 1HHOBAI[IIHI TIAXOU 1010 MPOBAHKEHHSI MAPKETUHTOBOT JIIsITEHOCT1
PHHKOBOTO Cy0’€KTa, THYYKO aJalnTyBaTHUCs JI0 3MiH MapkeTHHroBoro cepenosuina (ITPHS).

— TMPOTHO3YBAaTH IUJIATOCIPOMOXKHUI TOMWUT, BHU3HAYUTHU TEPCHEKTHBHI IUIHOBI
CErMEHTH CHOXHBaYiB, OOIPYHTOBYBAaTH 1IHHOBALIHI METOAM YIIPABIIIHHSA TOBapHOI, I[iIHOBOI,
30yTOBO1, KOMYHIKaI[ii{HOT OMITHK MiAIpreMcTBa Ha Beix Tunax puHkiB (IIPH23).
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1.3. KoMneTeHTHOCTI, AIKi 1a€ MOKJIUBICTH 3100y TH HABYAJILHA IUCIHUILTIHA.

— 3JaTHICTh BUPIIIYBaTH CKJIAJHI CIELIali3oBaHl 3ajayl Ta MPakTU4HI MpoOJieMH y
chepi MapKeTHHTOBOI AISUTBHOCTI a00 y Tpolieci HaBYaHHS, IO Mepeadadae 3acTOCyBaHHS
BIIMOBIJHUX TEOPIA Ta METOMAIB 1 XapaKTEpU3YEThCS KOMIUIEKCHICTIO Ta HEBU3HAYEHICTIO
ymoB (IK).

— 3JIaTHICTH J0 aOCTPAKTHOTO MUCIIEHHS, aHai3y Ta cunresy (3K3).

— 3/IaTHICTh BYUTHCS 1 OBONIOMIBATU cydacHUMU 3HaHHsIMU (3K4).

— 3HaHHS Ta PO3YMIHHS MPEIMETHOI 00JacTi Ta pO3yMiHHS MpodeciiHOl IiSIbHOCTI
(3K6).

— 3/aTHICTh JIOTIYHO 1 TMOCHiZIOBHO BIATBOPIOBAaTH OTPHUMaHI 3HAHHA MpPeIMETHOT
obmnacti Mmapketunry (®K1).

— 3JIaTHICTh BUKOPHCTOBYBAaTH TCOPETHYHI MOJIOXKCHHS MApKETHHTY JUISl IHTEpIIpeTariii
Ta MPOTHO3YBaHHS SBHII 1 IPOLIECIB Y MapkeTHHIroBoMy cepefosuiii (PK3).

— 3JIaTHICTh MPOBA/KYBATH MApPKETUHIOBY JISUIbHICTH HA OCHOBI PO3YMIHHSI CYTHOCTI
Ta 3MICTYy T€Opii MapKETUHTY 1 (PyHKLIOHAIBHUX 3B'SI3KIB MIX ii ckiagoBumu (PK4).

— 3JaTHICTh KOPEKTHO 3aCTOCOBYBATH METONIW, MPUHOMHU Ta IHCTPYMEHTH MapKETHHTY
(PKS).

— 3JIaTHICTh BU3HA4YaTH BIUIMB (YHKI[IOHALHUX OOJIACTe MApKETHUHIY Ha pe3yJbTarTu
TOCTIOAAPCHKOL TIsITbHOCTI pUHKOBHX Ccy0 €kTiB (PK7).

— 3/IaTHICTh BUKOPUCTOBYBATH 1HCTPYMEHTAPI MAPKETHUHTY B 1HHOBAILIMHOI AISUTBHOCTI
(PKY).

— 3aaTHICTh A0 PO3YMIHHS 3MICTY 1 XapakTepy MpodeciiHoi MIsTIBHOCTI MapKeToaora
Ha TIPOMUCIIOBOMY, CIIOKHBYOMY Ta €JIEKTPOHHOMY PHUHKax TOBApiB 1 MOCIYT Ta MPUUHATTA
YIPaBIIHCHKUX PIlIeHB B c(hepl MApPKETHUHTY MO0 IHHOBAIIIMHOTO PO3BUTKY IIAMPUEMCTBA B
yMOBax HECTaOLTLHOTO 30BHIIIHLOTO cepeaopuina (PK15).

— 3JaTHICTh PO3YMITH OCOOJIMBOCTI TOBapHOI MONITHKH IMiJMPUEMCTBA, (GopMyBaTH
ONTUMAJIBHUN ACOPTUMEHT, aHAJII3yBaTH Ta MPOEKTyBaTH €(EKTHBHI (Ji€Bi, JBOCTOPOHHI)
KOMYHIKaIlii 31 CIIOKMBa4aMH TOBapiB Ta IMOCIYT, PO3yMITH, TUIAHYBAaTH 1 OpraHi30ByBaTH
MOTOKOBE YIIPABJIIHHS JIAHIIOTAMH TIOCTABOK TOBapiB 1 MOCHYT, MpUWMAaTH ONTHMAJbHI
pIIlIEHHS MO0 TIPOIIECIB YMPAaBIIHHSA €JIEMEHTaMH KOMIUICKCY MapKeTHHTY Cy0’ €KTiB
TOCIIOJIapPIOBaHHS, SIK1 MPAIIOI0Th HA BCIX BUJaX PUHKIB B cydacHux ymoBax (®K19).

— 3MaTHICTh PO3YMITH OCOOJIMBOCTI MPOTPAMHOTO TPOAYKTY Ta TOCIYr Ha
CJIEKTPOHHOMY PHHKY, 3aCTOCYBAaTH OCHOBHI 3aCO0HM 1 METOJIM IUIaHYBaHHS Ta OpraHizailii
30yTy Ha €JEKTPOHHOMY PHHKY, HaJaroJKyBaTh KOMYHIKAIlil 3a JOMOMOTOI0 TJIO0AbHOT
KOMIT'IOTEpHOi Mepexi [HTepHeT Ta TmaHyBaTH, BIPOBA/DKYBATH Ta MPOBOJUTH
MapKETUHTOBY MisUTbHICTh MIANPUEMCTBA B COIIAIBHUX Mepexax, po3poOJsiTH cTpaTerii Ta
ONTUMAJILHO BUOHMPATH IHCTPYMEHTU Ta METOIM €(PEKTHUBHOTO ONTHUMI3yBaHHS BEO-CaWTiB,
30uparu, aHaIi3yBaTH, BAMIPIOBATH, TMOJaBAaTH Ta TIYMAayuTH iHPOPMAIliI0 PO BiIBiayBayiB
BE0-CAlTIB 3 METOI MPUUHATTA TI€BUX MAPKETHHTOBUX DIIICHb ISl PUHKOBUX CYO’€KTIB B
TOMY YHCJI MIIPUEMCTB aBiariitHoi ramysi (PK21).

1.4. MixkaucuuniiHapHi 3B’ I3KH.
Jlana nucrururina 0a3yeTbcsi Ha 3HAHHSAX TaKUX JUCHHIUIH, $K EkoHomika
rOCHOJAPChKO1 MISTIBHOCTI Cy0'€KTiB PUHKOBUX BinHOCHH, (DiHaHCOBa AISUIBHICTH CYO'€KTIB
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rocroaaproBanHs, Mapketunr, OCHOBH MapKeTHHI'y Ha TpaHCHOPTi, bi3Hec-TuiaHyBaHHS Ta
OroxeTyBaHHs, MI)KHApOH1 PUHKH 1 CBITOBA TOPTiBJisl, MapKeTUHIOBE I[IHOyTBOPEHHS Ta €
0a3010 I BUBYEHHS MOJANBIIMX AWCHMIUIIH, a came: MapKeTUHI MPOMHCIOBOTO
nignpueMcTBa, MapkeTHHr 1HHOBaliid, MikHapogHuil MapkeTuHr, JloricTiuka ta ynpaBiiHHS
JIOTICTUYHUMH JIaHLIOTaMU, XOJTICTUYHUNA MAapKETUHT, XeKYBaHHSI MapKETUHITOBUX PU3HKIB,
AyTCOpPCUHT Ha eJIeKTPOHHOMY pUHKY, KoMmyHikanii B IHTepHeTi, MapkeTHHIOBI KOMYHIKallii,
[locnyru Ha enexkTpoHHOMY pHHKY, Mapketunr nociyr, bpenaunr, bpennunr B Dgital
cepenoBuii, Mapketunr B abiamii, JIOSJBHICT, KIIIEHTIB aBlakOMIIaHiM, YIpaBIiHHS
[arepuer-npoekramu, CollianbHO-BIAMOBIIATLHUI MApPKETHHT.

2. MPOT'PAMA HABYAJIBHOI JUCILMITJITHUA

2.1. 3micT HaBYAJBLHOI JUCIHUILTIHA

HapuanpHuii marepiall JUCHUIUIIHM CTPYKTYPOBAaHHH 3a MOAYJIHHUM TPUHIIUIIOM 1
CKJIAJIAEThCA 3 OAHOTO HaBYAIbHOTO MOAYJst Ne 1 «CyTHiCTH Ta OCHOBHiI BHIM PO3MOILTY
Ta yHOpPaBJiHHS HUM HAa NiANPHEMCTBI», SKUH € JIOTIYHOIO 3aBEPIICHOI0, BITHOCHO
CaMOCTIHO0, IUIICHOK YaCTUHOK HAaBUaJbHOI JUCIUILIIHM, 3aCBOEHHS SKOI Tmepeadadae
MIPOBEICHHS MOIYJIbHOT KOHTPOJIBHOT pOOOTH Ta aHaII3 Pe3yJIbTaTIB i1 BUKOHAHHS.

2.2. MonyibHe CTPYKTYPYBaHHSI Ta iIHTerpOBaHi BUMOI'H /10 KOKHOTO MOTYJIsl

Monyab Ne 1 «CyTHicTh Ta OCHOBHI BUAM PO3MOJiJIy Ta yNpPaBJiHHSA HUM Ha
MiNPUEMCTBI»

InterpoBani Bumoru monyJsas Nel:
3unarn:
- PI3HOBHUIM BHYTPIIIHIX CTPYKTYpP KaHAJIB PO3MOILTY,
- BUJIM MapKETHHTOBUX MOCEPEIHUKIB Ta BUMOTH J0 iX BiOODY,
- 0COOJIMBOCTI MapKETHHTOBOI JIOTICTUKH Ta Cy4YacHI TEHEHIIIT Y PO3BUTKY
KaHATIB PO3MOILTY.
BmiTu:
- MPaBUILHO BUOpATH KaHaJ PO3MOJLIY MPOAYKIl 3 ypaxXyBaHHAM 11 cierudiku
Ta 0COOJMBOCTEH IIIBOBUX PHUHKIB,
- MiTi0paTH MEBHUX MTOCEPEIHUKIB 7151 30yTy MPOIYKITIi,
- YOPABIATH TISUTHHICTIO YYaCHUKIB KaHATIIB PO3MOALTY,
- nigiopaTy ONTUMAaIbHUN BUJ TPAHCIIOPTY s 30yTY MPOAYKIIii,
- BU3HAUMUTH HEOOXIJHMWI poO3Mip 3amaciB TOBapiB Ha CKJIagaX BHUPOOHHKA,
HEOOX1JIHY KUTbKICTh Ta BUAM CKJIAIIB.

Tema 1. CyTHICTB i 3HAYEHHS] MAPKETHHIOBOI MOJITHKH PO3MOAITY
CyTHICTh Ta OCHOBHI 3aBJaHHS MAapKETHHIOBOI TMOJNITUKH PO3MOALTY. MapKeTHHroBa
MOJIITHUKA PO3MOUTY Ta 30yTOBa MOMITHKA MINPUEMCTBA: OCHOBHI 3aX0IU Ta €JIEMEHTH.

Tema 2. TopapHuii pyX i MexaHi3MH BUKOPHCTAaHHSI KAHAJIB PO3MOALTY
ToBapumii pyx sK CKIaJoBa TMOJITUKKA posmonainy. Kawamu  posmominy y
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MapKETUHTOBOMY CEpPEOBHILI MiANpreMcTBa. JloCHiPKeHHS TOIUTY.

B3aemonis yyacHukiB KaHaity po3noauty. CoiBpoOITHUITBO y KaHanax. KoHQmikTH B
kaHanax. KonkypeHuis y kaHamax posnoauty. KympTypa 1 sKiCTh TOpriBii sk 3aci0
MIJBULIEHHS KOHKYPEHTOCIIPOMOXKHOCTI MIANPUEMCTB. PUHKOBI CTpaTerii.

Tema 3. YnpaBiaiHHSI TOBAPHUM PYXOM

3MICT Ta €JeMEHTH YINpaBJiHHSA TOBapopyxoM. IlnmaHyBaHHS cuUCTEMH TOBapoOpyXy.
Opranizaiisi, aHani3Ta KOHTPOJb TOBapHOro pyxy. [IpoOiemMu NpOHUKHEHHS Ha HOBI PUHKHU
30yTy.

Tema 4. Po3noainieHHsi i MAapKeTHHI0BA JIOTiCTHKA
CyTHiCTh, 3aBOaHHS, NPUHUUNU 1 QYHKII MapKETHHTOBOi JOTICTHKHU. JlOricTHuHI
cucteMu mMapkeTuHroBoi jorictuku. Cuctemu MRP, ERP, DRP.

Tema 5. Po3noaij Ha npoMucI0BOMY NMiANPUEMCTBI

ExoHoMiuHuU# 3MicT, BUJM 1 QYHKIIT pO3MOALTY Ha IPOMHUCIOBOMY IMiIPHUEMCTBI.

MopnentoBanns posnoauty. OprasizamniifHi OCHOBH posmnofuly. Tapa Ta ymakoBka y
posnoaum npoxaykiii. CkiamyBaHHsS ToBapiB K PyHKIsA (izuuHoro posnoaury. Opranizaiis
TPAHCHOPTHO-EKCHEAULIHHOrO  00ciayroByBaHHs. Po3poOka  MapkeTHMHroBOi — cTparerii
po3MoaLTy.

Tema 6. OnToBa TOPriBjsi B KaHAJAaX PO3MOIITY

CyTtHicTh, BUaU 1 (QyHKINT onToBOI TOpriBiai. PakTOpu HEOOXiMHOCTI BUHUKHEHHS 1
(YyHKIIIOHYBaHHSI ONTOBHMX MIAMPUEMCTB Ha pUHKY. PoJib 1 3HaYe€HHs OMTOBOi TOPTiBII MpHU
posmoauTi ToBapiB. OpranizaiiiiHa CTPyKTypa OIITOBOI TOPTiBii. Po3MillieHHS ONTOBUX
nignpueMcTB. Opranizailis Ta JOKyMeHTalIbHe 0pOpMIICHHS ONTOBHX 3aKyIiBeiab. CyTHICTh Ta
OCHOBHI METOJI OTITOBOTOTIPO/IaXy TOBapiB

Tema 7. Po3apioHa TopriBisi B KaHajdax po3moiay

[TonsatTs, ckmanm i ¢yHKHii po3apiOHOT TopriBmi. DaKTOpH PO3BHUTKY pPO3APiIOHOT
TOProBOi Mepexi, ii posib Ta 3HaueHHs. Opranizailis TOBapoONoCcTayaHHs TOBAPIB MiANPUEMCTB
po3apiOHoi Toprieii. Opranizallisi IpoJaxKy TOBapiB yCHCTEMI pO3APiIOHOT TOPTiBIIi.

Tema 8. Bubip MapkeTHHI0BOI MOJITUKHI KAHAJIB po3moainy

Bubip MapkeTWHTOBOi MOMITHKK po3nonainy. Bubip kanamy posnominy. Crparerii
MapKETUHTOBHUX KaHaJiB SK OCHOBa (opmMyBaHHS. MapKETHMHrOBOi TMOJITHKU PO3MOJLTY.
Opranizaiiist cucremu 30yTy.

Tema 9. Bubip onTHMAJBHOr0 KaHAJLY PO3MOALLY

@dopMmyBaHHS ONTUMAIbHUX KaHaMiB po3monaury. OIiHKa pe3ynbTaTiB isUIBHOCTI
Ka"airy. Bubip onTuMaabHOro KaHaiay po3HOIiIy.

y y y

Temal0. IToniTuka po3noaiay Ha aBianiifHMX MiANPHEMCTBAX.
30yToBa cTpaTerisi MIANPHEMCTB aBialiifHOi Tramy3i. BukopuctanHs cydacHHX
JOTICTUYHUX KOHIENIii Ha apiamianmpueMcTBax. CTpyKTypa Ta MPHHLUIK POOOTH
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JIOTICTUYHHUX LEHTPIB B a€POIOPTaX.

Tema 11. /lepaxaBHa 3aKynliBJIA Ta JAep:KaBHe 3aMOBJICHHS

[IpaBoBI OCHOBHM CHCTEMM JEpXKABHUX 3aKyIliBeJlb Ta JEpPKaBHUX 3aMOBJICHbD.
Opranizauis aep:kaBHoOi 3akyniBii. Cuctema J1ep>KaBHOTO HArJIsy, KOHTPOJIIO Ta KOOPAUHALI1
y cdepi 3akymiBensb. Opranizailis 1ep>XKaBHUX 3aMOBJIeHb. Opranizalis Iep»aBHOI 3aKyiBIIL.

2.3. TemaTuuHMii JIAH.

OO6car HaBUaNbHUX 3aHATH (TO.)
Henna gpopma 3aouHa Gopma
HaBYaHHS HaBYaHHS
Ne Hazpa remu = =
nop (TeMaTHYHOrO PO3ALITY) ol .| & ol | &
= = jor] = = jer]
5 = ] ©) 1) = < O
2 & 2|8 2 & ° &
RN S| = E
=) =)
1 2 3 |4 5|6|7]|8] 9 10
Monyab Nel « CyTHicTh Ta OCHOBHI BHAM PO3MOIiJY TAa YIPABJiHHA HUM HA MiANPUEMCTBI »
.. . . 6 cemecTp 6 cemecTp
CyTHICTb 1 3HAYEHHSI MAPKETHHTOBOI OJIITHKA
1.1 . 2| 2
po3noainy 14 2 5 5|61 - 5
12 TOBapH'I/II/I pyX 1 MexaHi3MH BUKOPHCTaHHS KaHAJIIB 14 2| 2 6611 - 5
po3noTy 2| 2
1.3 | YopaBniHHS TOBApHUM PYXOM 14 22 g 6|61 - 5
14 PosmozinenHs i MapKeTHHTOBA JIOTiCTHKA 11202 16l6!l1] - 5
. : : 2| 2
1.5 | Po3monin Ha MpOMMCIOBOMY HiANIPUEMCTBI 14 5| 2 6|6 - - 6
OmnroBa TOPTiBiIsl B KAaHAJIAX PO3MOALTY 7 cemecTp
1.6 1 (2 2 |6 Bl1 1 16
1.7 | Po3npiOHa TopriBis B KaHAJIaX PO3NOILTY 1|2 2 |6(18]1] 1 16
1.8 | BuOip MapKeTHHIOBOi MOJITUKHI KaHATIB PO3NOALTY 15 g g 612011 ] 1 18
1.9 | BuOip onTUManbHOrO KaHaly po3MOALTY 15 g g 6119| 1| 2 16
1.10 | [omiTuka po3MoniTy Ha aBialliifHUX ITiIPUEMCTBAX 15 g g 6 (19 1 2 16
1.11 | lepxaBHa 3aKymiBJIsl Ta JAEp>KaBHE 3aMOBJICHHS 13 2 g 6 (18| 1| 1 16
1.12 | JlomalHe 3aBIaHHS 8 - - 8 | - - - -
1.13 | KonrponeHa (gomamss) podora 3OH - - - -1 8] - - 8
MonynbHa KoHTponbHa poboTa Nel 3 12| - 1] -1 - - -
Yceboro 3a moaysaem Nel 150 38| 38 | 74(150|10| 8 132
Y cbporo 3a HaBYATbHOIO M CIUILTIHOIO 150 |38 ] 38 |74 ]150/10| 8 132
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2.4. JlomanHe 3aBJaHHA, 3aBJJaHHS HA KOHTPOJIbHY (1oManiHio) podoty (3D H)

B mocTtomy cemecTpi cTyJIeHTH BUKOHYIOTH AoMallHe 3aBaaHHs (/13), BiAMOBIAHO 110
3aTBEP/UKCHUX B YCTAHOBJICHOMY TOPSAJIKY METOAWYHUX PEKOMEHMAIi, 3 MEeTOI0
3aKpIMJICHHS Ta MOTJMOJIEHHS TEOPETUUHUX Ta MPAKTUYHUX 3HAHb Ta BMiHb, HAOYTUX
y TpolLieci 3aCBOEHHSI HABYAJIBHOTO MaTepialy AUCIUIUIIHA B 00JIacTI MapKETUHTOBOT
HOJIITUKH PO3MOALLY.

Konkpetrna wmetra JI3 mnonsrae B OTPUMaHHI YSBIEHHS TIPO OCHOBH Ta
0COOJIMBOCTI MapKEeTHHTY PO3MOJULY, PO 3aBJaHHS Ta iX BUpIIIEHHS B Wil cdepi, mpo
0COOJIMBOCTI BUKOPUCTAHHSI MAapKETHMHIOBUX I1HCTPYMEHTIB Ta (OpPMyBaHHA y CTYJEHTIB
YMIHHS 3aCTOCOBYBATH 11l IHCTPYMEHTH Ta METOJU Y MPAKTUYHIHN AIsTTBHOCTI.

Jlns ycmimHOro BUKOHAaHHS JI3 CTyIEeHT MOBHHEH 3HATH TOHATTS W TPUHIUIN
MapKETUHIOBOI TIOJNITHKH PO3IMOAUTY Ta il MOE€AHAHHS 3 IHIIMMH EJIeMEHTaMH
KOMILIEKCY MapKETHHTY, XapaKTepUCTUKAMHU TOBapy, HOr0 MO3UIIIIOBAaHHSM Ha PUHKY,
I[IHOBUMH  TapaMe€TpaMH, METOJAaMW TPOCYBaHHS, BMITH  aHami3yBaTd Ta
BUKOPHCTOBYBAaTH METOJH JOCIIKEHHS, CTBOPEHHSA 1 (YyHKIIOHYBaHHS KaHAJIIB PO3MOJILIY,
dbopmu 1 MeToI PoOOTH TIOCEPETHUKIB y KaHAIaX PO3MOJLTY, METOIOJOTIYHI Ta METOAUYHI
MUTaHHS BUOOPY ¥ BEJICHHS PO3IMOAUICHHS B YMOBaX KOHKYPEHITIT

Bukonanns, opopmienHts ta 3axuct /13 341iCHIOETBCS CTYACHTOM B 1HMB1yaIbHOMY
MOPSIKY BIAMOBITHO 10 METOJAMYHHUX PEKOMEHIAIIii.

UYac, notpiOuuii 1y BukoHaHHs 13, — 10 8 roguH caMocTiiHOT poOOTH.

3aBgaHHs U1 BUKOHAHHS KOHTPOJBHOI po0oTu (3DH) po3polisitoThesi aBTOPOM
pobouoi mporpamu. HapyanbHi Marepiaqud 3aTBEPDKYIOTBCA TMPOTOKOJIOM 3aciTaHHS
BUITYCKOBOi1 Kadeapu, TOBOIATHCS 10 BiOMa CTyJEHTa IHAWBIAyadbHO 1 BHUKOHYIOTHCS
BIJIMOBIIHO /10 METOAWYHUX peKoMeHpamii. Hampukmnaa, HOMEp BapiaHTy TEOpPETUIHOL
YaCTUHHW Ta TMPAKTHYHOI YACTHHHW BHM3HAYAETHCA 3a TEPIIOI0 JIITEPOI Tpi3BHUINA Ta
OCTaHHBOIO IUPPOIO THAMBITYATHFHOTO HABYAJILHOTO IJIaHY CTYy/ICHTA.

2.5. lepeJiik NUTaHB AJIs1 MiATOTOBKHU 10 €K3aMeHY.

[Tepenik muTaHh Ta 3MICT 3aBJaHb JJIS IIATOTOBKH JO €K3aMEHY, PO3pOOISIOTHCS
MPOBIIHUM BHKJIagadeM Kadeapu BIAMOBIAHO J0 poOOUYOl Mporpamu, 3aTBEP/UKYETHCA Ha
3acijaHHl Kadeapu Ta JOHOCUTHCS JI0 BiJloMa CTY/ICHTIB.

3. HABYAJIBHO-METOIANYHI MATEPIAJIA 3 JUCIUIIJITHA

3.1. MeTonu HaBYAHHS

[Ipy BUBYEHHI HaBUAJIBHOI JUCHUIUTIHM BHUKOPHUCTOBYIOTHCS HACTYIHI METOIH
HAaBYaHHS: CJOBeCHI (MOSICHEHHs, Oecina, MHMCKYCisd, Jiajior), TMOsSCHIOBAJILHO-HAOYHI
(meMoHCTpallisl, UTFOCTpAallisi), MPAaKTUYHI (PIlIEHHS 3a/1ad, JTUIOB1 irpH), YaCTKOBO-TIONTYKOBI
Ta JOCIIIHUIIEK] METOIH.

3.2. PexoMeH10BaHa JliTepaTypa

Ba3zoBa Jsiteparypa

3.2.1. Onekcenko JI. B. MapkeTuHroBa noJyiiTika po3nojiay: HaBYAIbHUN MOCIOHUK.
Kuis: Bunasuuurso Jlipa-K, 2018. 468 c.
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3.2.2. binoBoaceka O.A. MapKeTHHIOBa MONITHKA PO3MOALTY i1HHOBALIHHOT IPOIYKITiT
MPOMHUCTIOBUX MiAnpueMcTB: MoHOrpadis. Kuis: «Llentp yuboBoi niteparypu», 2018. 462 c.

3.2.3. Mapxkerunr. bakanaBpcekuii Kype. [liapyunuk / 3a 3ar pen. a.e.H., mpod. C.M.
Iusmenka. Cymu: BT/ «YHiBepcuterchka kaura», 2017. 1134 c.

3.2.4. Kpuxacekuii €.B., Kocap H.C., UybGama A. MapkeTnHroBa MoOJiTHKA
pO3MOAUTY: HaB4Y. MOCIOHMK. 2-re¢ BHUM., 31 3MiHamu. JIbBiB: BumaBHuuTBO JIBBIBCHKOI
nojitexuiku, 2012. 260 c.

3.2.5. MapkeTHHroBa MOJIITUKA PO3MOAULY : OMNOPHUM KOHCHEKT JIEeKUid / YyKII.
Xpynosuu C.€. THEY: Tepuomnins, 2018. 55 c.

JonomixkHa JiTeparypa

3.2.6. AntomenkoBa B.B. CyuyacHa MapkeTWHroBa MOJITHKA PO3MOJUTY HPOAYKIIii
MiANMPUEMCTBA: aKTyalbHICTh Ta TEPCHEKTUBU. Bicnux Xapkiecbkoco HAYioHAIbHO2O
MexXHIYH020 YHigepcumemy CilbCbkoeo eocnodapcmea imeni Ilempa Bacunenxa. 2017. C. 77-
84.

3.2.7. binoBonckka O.A. MapkeTHHroBa MOJITHKA PO3MOAUTY Ta 30yTy: JOCTIHKEHHS
CYTHOCTI, poJti Ta 3HaueHHs. Mapxkemune i meneoxcmenm innosayit. 2017, Ne 2. C. 85 - 97.

3.2.8. binoBoaceka O.A. Jlorictuka: Teopis Ta TpakTHKa: HaB4d. MOCiOHUK. Kwuis:
entp HauanpHOT JiTeparypu, 2019. 356 c.

3.2.9. Jlorictuka : HaB4anpHHUil mocionuk [Enextponnuii pecypc] / O.B. bescmeptHa,
0. O. Mopos, T. M. binokons, 1. B. llIsapu. Binaumsg : BHTY, 2018, (PDF, 161 c.)

3.2.10. Kononenko A.B., PomanenkoB 10.0., I'atuno B.II. Jlorictuka: HaB4Y. moci0.
XapkiB: Hal. aepokocM. yH-T iM. M. €. XXykoBcbkoro «XapkiB. aBiail. iH-T», 2019. 56 c.

3.3. Indopmaniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. TosioBHE ynpaBiliHHS CTaTUCTHKU YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaiuceka Acomiamis Mapketunry http://uam.in.ua/

3.3.5. Mapkerunrosuii mopran http://www.marketing-research.in.ua

4. PEUTUHI'OBA CUCTEMA OIIIHIOBAHHSA
HABYTHUX CTYAEHTOM 3HAHb TA BMIHb

4.1. OuiHIOBaHHS OKpPEeMHX BHUJIB BHKOHAHOI CTYICHTOM HaBYaJbHOI POOOTH
3MIMCHIOETHCS B Oajax BIAMOBIIHO 10 Taom.4.1.

Tabmuns 4.1
MaxkcuMajibHa KiJbKicTh 0aj1iB
Bua HaByaabHOI podoTHn Jdenna ¢popma 3aouna ¢popma
HABYAHHSA HABYAHHS
Mopyab Nel
BuxoHaHHS TeCTOBUX 3aB/IaHb MiJl Yac MPAKTHYHUX 3aHATh £ cezase crp z ce;loe crp
Po3B’si3aHHs 3amad, BIAMOBiNI Ha TEOPETUYHI MHUTAHHS MiJ 20 20
qac ayTMTOpHOT poOOTH HA MPAKTUYHUX 3aHATTAX
JlomarrHe 3aBnaHHs, KOHTposbHA (HomatHsst) pobota (3OH) 20 20



http://www.mr.com.ua/
http://www.er.nau.edu.ua/
http://www.ukrstat.gov.ua/
http://uam.in.ua/
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s Oonycky 00 8UKOHAHHSA MOOYIbHOI KOHMPOJILHOL 39 Ganis i
pobomu Nel cmyoenm mae nabpamu He meruie
BuxoHaHHs MOAYIbHOT KOHTPOJIBHOT poboTH Nel 15 -
¥Yceboro 3a moayasimu Nel 80 60
CeMecTpoBHii eK3aMeH 20 40
Yeboro 3a IUCHMILIIHOKO 100

4.2. BuKOHaHI BUJIU HaBYAJIbHOI pOOOTH 3apaxOBYIOThCS CTYJIEHTY, SKIIO BiH OTpUMaB 3a
HUX MO3UTUBHY PEUTUHTOBY OLIHKY (lonaTok 3).

4.3. Cyma pEWTHHIOBUX OI[IHOK, OTPUMAaHUX CTYJACHTOM 32 OKpeMi BHUAM BHUKOHAHOI
HaBYaJIbHOI POOOTH, CTAHOBUTH MOTOYHY MOAYJIbHY PEUTHHTOBY OIIIHKY, SIKa 3aHOCUTHCS JI0
B1JIOMOCTI MOAYJIBHOTO KOHTPOJTIO.

4.4. Cyma miJICyMKOBOi CEMECTPOBOT MOAYJIBHOI Ta eKk3aMeHaliifHOT peUTUHTOBHUX OIIHOK, Y
O0ajlax CTaHOBUTH IMIJCYMKOBY CEMECTPOBY PEHUTHHTOBY OIlIHKY, SKa IMEPEPaXOBYETHCS B
OIIIHKHM 3a HaIllloHaJIbHOIO mKayoro Ta mkanow ECTS (omatok 4).

4.5. TlingcymMKoBa ceMecTpoBa PEMTHHTOBa OIlIHKA B 0anax, 3a HalllOHAJIBHOK IIKAJOK Ta
mkanoto ECTS 3aHOCUTBCA 10 3a/1iKOBO-EK3aMEHAIIIHOT B1JIOMOCTI, HaBYAJIbHOI KapTKU Ta
3aJIIKOBOT KHW)XXKW CTyJEHTa, Hanpukian, Tak: 92/Biom./A, 87/Hdoope/B, 79//]oope/C,
68/3a006./D, 65/3a006./E Tomio.

4.6. [TincymMKoBa peHTHUHTOBA OIIHKA 3 AWCIUIUIIHU JOPIBHIOE TMiJACYMKOBIA CEMECTpPOBiit
PEUTHUHTOBIN OLIHIN. 3a3HayeHa IMiJICYMKOBa PEHTHHIOBA OIlIHKA 3 JUCIUIUTIHU 3aHOCHUTHCS
1o Jlogatky o gumioma.
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INTRODUCTION
The Course Training Program of the academic discipline shall be developed on the
basis of the "Methodological recommendations for the development and execution of the
syllabus of educational discipline”, approved by order Ne 249/ox, of 29.04.2021 and
corresponding normative documents.

1. EXPLANATORY NOTE
1.1. Role, goal and objectives of the academic discipline.

The role: this academic discipline is a theoretical and practical basis of knowledge
and skills complex, which creates a specialist identity in distribution sector while
organizing marketing including E-marketing.

The goal: studying of the academic discipline «Distribution Marketing» is to
develop competitiveness of future experts in managing companies' practical tasks and
practical tasks of developing Distribution Marketing politics of a company according to
its marketing strategy based on special theoretical knowledge system.

The objectives of the academic discipline are:

- determining a content and elements of a Distribution Marketing politics

- determining an economic nature, characteristics and elements of distribution
politics, determining the role of distribution channels

- determining types, forms and specificities of distribution channels on various
markets

- studying methods of using an interactive marketing

- studying an impact of market company positioning on distribution channels
choice

- development and optimization of product distribution channels

- determining ways of market occupation politics and analyzing distribution budget
in the case of marketing

- distribution channels assessment according to chosen methods

- studying of the modern IT in Distribution Marketing politics

- distribution channels assessment according to chosen methods

- distribution channels management

1.2. Learning outcomes of the academic discipline

- demonstrate knowledge and understanding of the theoretical foundations and
principles of marketing activities (PLO1).

- collect and analyze the necessary information, calculate economic and marketing
indicators, substantiate management decisions based on the use of the necessary
analytical and methodical tools (PLO4).

- determine the functional areas of the marketing activity of the market entity and
their interrelationships in the management system, calculate the relevant indicators that
characterize the effectiveness of such activity (PLOG).

- use digital information and communication technologies, as well as software
products necessary for the proper implementation of marketing activities and the practical
application of marketing tools (PLO7).

- apply innovative approaches to the implementation of marketing activities of a
market entity, flexibly adapt to changes in the marketing environment (PLO8).
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- forecast the solvent demand, determine prospective target segments of consumers,
justify innovative methods of managing the product, price, sales, and communication
policies of the enterprise in all types of markets (PLO23).

1.3. Competences obtained through the academic discipline

- the ability to solve complex specialized tasks and practical problems in the field
of marketing activity or in the learning process, which involves the application of
relevant theories and methods and is characterized by the complexity and uncertainty of
conditions (IC).

- ability to abstract thinking, analysis and synthesis (GC3).

- the ability to learn and master modern knowledge (GC4).

- knowledge and understanding of the subject area and understanding of
professional activity (GC6).

- the ability to logically and consistently reproduce the acquired knowledge of the
subject area of marketing (SC1).

- the ability to use the theoretical provisions of marketing to interpret and forecast
phenomena and processes in the marketing environment (SC4).

- the ability to conduct marketing activities based on an understanding of the
essence and content of marketing theory and the functional relationships between its
components (SC4).

- ability to correctly apply marketing methods, techniques and tools (SC5).

- the ability to determine the impact of functional areas of marketing on the results
of economic activity of market entities (SC7).

- the ability to use marketing tools in innovative activities (SC9).

- the ability to understand the content and nature of the professional activity of a
marketer in the industrial, consumer and electronic markets of goods and services and to
make managerial decisions in the field of marketing regarding the innovative
development of the enterprise in conditions of an unstable external environment (SC15).

- the ability to understand the peculiarities of the company’s product policy, to
form an optimal assortment, to analyze and design effective (effective, two-way)
communications with consumers of goods and services, to understand, plan and organize
the flow management of supply chains of goods and services, to make optimal decisions
regarding the management processes of elements of the marketing complex business
entities operating in all types of markets in modern conditions (SC19).

- the ability to understand the features of the software product and services on the
electronic market, to apply the main tools and methods of planning and organizing sales
on the electronic market, to establish communications using the global computer network
Internet and to plan, implement and carry out the marketing activities of the enterprise in
social networks, to develop strategies and optimally choose tools and methods of
effective website optimization, collect, analyze, measure, submit and interpret
information about website visitors in order to make effective marketing decisions for
market entities, including aviation industry enterprises (SC21).

1.4. Interdisciplinary links

This discipline is based on knowledge of such disciplines as Economics of
economic activity of subjects of market relations, Financial activity of economic subjects,
Marketing, Fundamentals of marketing in transport, Business planning and budgeting,
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International markets and world trade, Marketing pricing and is the basis for study of
further disciplines, namely: Marketing of Industrial Enterprise, Marketing of Innovation,
International Marketing, Logistics and Supply Chain Management, Holistic Marketing,
Marketing Risk Hedging, Outsourcing in the Electronic Market, Internet
Communications, Marketing Communications, Services in the Electronic Market,
Services Marketing, Branding, Branding in the digital environment, Marketing in
aviation, Loyalty of airline customers, Internet project management, Socially responsible
marketing.

2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Meaning of the academic discipline

Learning material of the discipline is structured by the principle of the module and
consists of educational module 1 “Meaning and tasks of distribution marketing”,
which is a logically concluded, relatively autonomous and integrated part of the academic
discipline whose studying provides module testing and its results analysis.

2.2. Module structure and integrated requirements for each module

Module 1 “Meaning and tasks of distribution marketing”

Integrated requirements to the module Nel:

Know:

- types of internal structures of distribution channels,

- types of marketing intermediaries and requirements for their selection,

- peculiarities of marketing logistics and modern trends in the development of
distribution channels.

Be able:

- correctly choose the product distribution channel, taking into account its specifics
and features of the target markets,

- select certain intermediaries for the sale of products,

- manage the activities of distribution channel participants,

- choose the optimal mode of transport for product sales,

- determine the required amount of stock of goods in the manufacturer's
warehouses, the required number and types of warehouses.

Topic 1. The essence and significance of marketing distribution policy
The essence and main tasks of marketing distribution policy. Marketing policy of
distribution and sales policy of the enterprise: main measures and elements.

Topic 2. Merchandise movement and mechanisms of using distribution
channels

Merchandise movement as a component of distribution policy. Distribution
channels in the enterprise's marketing environment. Research demand.

Interaction of distribution channel participants. Cooperation in channels. Conflicts
in channels. Competition in distribution channels. Culture and quality of trade as a means
of increasing the competitiveness of enterprises. Market strategies.

Topic 3. Management of goods movement
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Content and elements of traffic management. Planning of the goods movement
system. Organization, analysis and control of goods movement. Problems of penetration
into new sales markets.

Topic 4. Distribution and marketing logistics
The essence, tasks, principles and functions of marketing logistics. Logistics
systems of marketing logistics. MRP, ERP, DRP systems.

Topic 5. Distribution at an industrial enterprise

Economic content, types and functions of distribution at an industrial enterprise.

Distribution modeling. Organizational basis of distribution. Containers and
packaging in product distribution. Warehousing of goods as a function of physical
distribution. Organization of transport and forwarding service. Development of a
distribution marketing strategy.

Topic 6. Wholesale trade in distribution channels

The essence, types and functions of wholesale trade. Factors necessary for the
emergence and functioning of wholesale enterprises on the market. The role and
importance of wholesale trade in the distribution of goods. Organizational structure of
wholesale trade. Placement of wholesale enterprises. Organization and documentation of
wholesale purchases. The essence and main methods of wholesale sales of goods

Topic 7. Retail trade in distribution channels

The concept, composition and functions of retail trade. Development factors of the
retail trade network, its role and importance. Organization of commodity supply of goods
of retail trade enterprises. Organization of the sale of goods in the retail trade system.

Topic 8. Choice of marketing policy and distribution channels

Choice of marketing distribution policy. Selection of the distribution channel.
Strategies of marketing channels as a basis of formation. Marketing distribution policy.
Organization of the sales system.

Topic 9. Choosing the optimal distribution channel
Formation of optimal distribution channels. Evaluation of channel performance.
Choosing the optimal distribution channel.

Topic 10. Distribution policy at aviation enterprises

Sales strategy of enterprises in the aviation industry. The use of modern logistics
concepts at airlines. The structure and principles of operation of logistics centers at
airports.

Topic 11. State procurement and state order

Legal basis of the system of public procurement and public orders. Organization of
state procurement. The system of state supervision, control and coordination in the field
of procurement. Organization of government orders. Organization of state procurement
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2.3. Thematic plan of the academic discipline

Academic hours

Ne Topic name . -
P Total | Lectures | Practicals Self
study
6 semester
Module 1 “Meaning and tasks of distribution marketing”
The essence and significance of marketing 2 2
1.1 L . 14 5
distribution policy 2 2
12 Merchandise movement and mechanisms of 1 2 2 6
' using distribution channels 2 2
1.3 | Management of goods movement 14 g g 6
1.4 | Distribution and marketing logistics 11 2 2 6
1.5 | Distribution at an industrial enterprise 14 g g 6
1.6 | Wholesale trade in distribution channels 11 2 2 6
1.7 | Retail trade in distribution channels 11 2 2 6
Choice of marketing policy and distribution 2 2
1.8 15 6
channels 2 2
1.9 | Choosing the optimal distribution channel 15 g g 6
1.10 | Distribution policy at aviation enterprises 15 g g 6
1.11 | State procurement and state order 13 2 g 6
1.12 | Homework 8 - -
1.13 | Module test 1 3 2 -
Total for module 1 150 38 38 74
Total for subject 150 38 38 74

2.4. Homework

In the sixth semester, students perform homework (HW) in accordance with the
methodological recommendations approved in the established order, with the aim of
consolidating and deepening the theoretical and practical knowledge and skills acquired
in the process of assimilating the educational material of the discipline in the field of
distribution marketing policy.

The specific purpose of the HW is to get an idea about the basics and features of
distribution marketing, about tasks and their solutions in this area, about the features of
using marketing tools and forming students' ability to apply these tools and methods in
practical activities .

For the successful implementation of the HW, the student must know the concepts
and principles of the marketing policy of distribution and its combination with other
elements of the marketing complex, product characteristics, its positioning on the market,
price parameters, methods of promotion, be able to analyze and use methods of research,
creation and functioning of distribution channels, forms and methods of work of
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intermediaries in distribution channels, methodological and methodological issues of
selection and management of distribution in conditions of competition

Execution, registration and protection of the HW is carried out by the student
individually in accordance with methodological recommendations.

The time required to complete the HW is up to 8 hours of independent work.

2.5. List of questions for exam

The list of questions and the tasks to prepare for the exam are developed by the
teacher of the department in accordance with the work program and communicated to the
students.

3. TRAINING MATERIALS FOR THE DISCIPLINE

3.1. Teaching Methods
The following teaching methods are used when studying the academic discipline:
verbal (explanation, conversation, discussion, dialog), explanatory and visual
(demonstration, illustration), practical (solving problems, business games), partial
research and research methods.

3.2. Recommended literature

Basic literature

3.2.1. Omnekcenko JI. B. MapkeTuHroBa mOJITHKAa PO3MOAULY: HaBYAJIbHUN
nocionuk. Kuis: BugaBaunTso Jlipa-K, 2018. 468 c.

3.2.2. binmoBoackka O.A. MapkeTHHroBa TOJITHKA PO3MOIIIY IHHOBAIIHHOT
OPOAYKIIT NPOMHUCIOBUX miAnpueMcTB: MoHorpadis. Kwui: «lentp yuOoBoi
mitepatypu», 2018. 462 c.

3.2.3. Mapxkerunr. bakanaBpcekuii kypc. [linpyunuk / 3a 3ar. pen. a.e.H., pod.
C.M. Innsmenka. Cymu: BT/ «YVHiBepcuterchbka kaura», 2017. 1134 c.

3.2.4. Kpukascbkuii €.B., Kocap H.C., Uybana A. MapkeTuHroBa momiTHKa
pO3MOALTY: HaBY. MOCIOHMK. 2-Te¢ BHI., 31 3MiHamu. JIbBiB: BumaBHUIITBO JIBBIBCHKOI
nomitexHiku, 2012. 260 c.

3.2.5. MapkeTuHroBa MojliTUKa PO3MOJLIY : OMOPHUM KOHCHEKT JIEKIIH / YKII.
Xpynouy C.€. THEVY: Tepnomnins, 2018. 55 c.

Additional literature

3.2.6. AntomenkoBa B.B. CyyacHa MapKeTHHIOBa MOJIITUKA PO3MOALTY TIPOAYKITiT
HiANPUEMCTBA: AKTYaJbHICTh Ta MEPCHEeKTUBU. BicHMK XapKiBCHKOTO HAI[lOHATBHOIO
TEXHIYHOTO YHIBEPCUTETY CUIbCHKOTO TocmoaapcTBa imeHi [lerpa Bacunenka. 2017. C.
77-84.

3.2.7. bimoBoackka O.A. MapKkeTHHIOBa IIOJITHKA PO3MOAUTY Ta 30yTy:
JIOCJIIDKEHHSI CYTHOCTI, POJIi Ta 3HAYeHHs. MapKeTHHT 1 MEHEKMEHT iHHOoBarii. 2017,
Ne 2. C.85-97.

3.2.8. binoBoxaceka O.A. Jlorictuka: Teopisi Ta MpaKkTUKa: HaBY. MOciOHUK. Kuis:
[lentp HavanpHOi mitepatypu, 2019. 356 c.

3.2.9. Jlorictuka : HapuanbHUl TmociOHMK [Enextponnmii pecypc] / O.B.
bescmeptha, O. O. Mopo3, T. M. binokons, I. B. llIsapu. Biaaung : BHTY, 2018, (PDF,
161 c.)
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3.2.10. Kononenko A.B., Pomanenko 10.O., I'atumo B.II. Jlorictuka: HaBd.
noci6. XapkiB: Hai. aepokocm. yH-T iM. M. €. XKykoBchkoro «XapkiB. aBiall. 1H-T»,
2019. 56 c.

3.3. Internet information resources

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. Statistics of Ukraine http://www.ukrstat.gov.ua

3.3.4. Ukrainian Marketing Assosiation http://uam.in.ua/
3.3.5. Site of Marketing http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT
4.1. Evaluation of certain types of work done by students of the points made in

accordance with Tables.4.1

Table 4.1
Evaluation of certain types of work done by students
Kind of an academic activity Maximum Grade

Performance of test tasks during practical classes 25
Solving problems, answering theoretical questions during classroom 20
work in practical classes

For carrying out a module test a student must receive not less than 39
Module test 1 15
Total for module 1 80
Examination 20
Total 100

4.2. Completed types of educational work are credited to the student if he received a
positive rating for them (Appendix 3).

4.3. The sum of the ratings received by the student for individual types of completed
educational work constitutes the current modular rating rating, which is entered in the
information of modular control.

4.4. The sum of the final semester module and exam rating grades, in points,
constitutes the final semester rating grade, which is converted into grades according to
the national scale and the ECTS scale (Appendix 4).

4.5. The final semester rating in points, according to the national scale and the
ECTS scale, is entered in the credit and examination information, the study card and the
student's credit book, for example: 92/Ex/A, 87/Good/B, 79/Good/C, 68/Sat/D, 65/Sat./E,
etc.

4.6. The final grade for the discipline is equal to the final semester grade. The
specified final grade for the discipline is entered in the Appendix to the diploma.
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