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BCTYII
Po6oua mporpama (PIl) nHaBuanmpHO! AMCHUILUTIHU «MapKETHHT MPOMHUCIOBOTO
MIPUEMCTBA» po3pobiieHa Ha OCHOBI «METOIUYHUX peKOMEHAAIN 0 po3pOOJIeHHS 1
opopmiieHHST poOOYOi MpOrpaMu HaBYAIBHOI IUCHUMIUIIHK JIEHHOI Ta 3a04HOi (opm
HaBYaHHS», 3aTBEPDKCHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/ox1, Ta BiAMOBIAHUX
HOPMAaTUBHUX JJOKYMEHTIB.

1. HOACHIOBAJIBHA 3AIINCKA

1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micue: naHa HaBYajgbHA JUCIHUIUIIHA € TEOPETUYHOIO OCHOBOIO CYKYITHOCTI 3HaHb
Ta yMiHb, 10 (opmyroTh Npodinb (axiBus B ramxysi NPOMHCIOBOTO MAapKETHHTY Ha
OCHOBI1 TEOPETHYHUX TOJOKEHb Ta Cy4aCHUX (OPM 1 METOJIIB BUPOOHHUO-TOCIIOIAPCHKOT
1 KOMEPLIHHOI JISTBbHOCTI, 10 NAaHYIOTh Y CBITOBOMY €KOHOMIYHOMY MPOIIECI.

Merta: popmyBanHs npodeciiHUX KOMIETEHTHOCTE! 11010 BUKOPUCTAHHS CUCTEMU
CHelialbHUX 3HaHb Ta BMiHb y cdepi MPOMHUCIOBOTO MApKETHHIY B CHCTEMI 3arajibHol
TEOpii MapKETHUHTYy, M0 JOMOMOXe MahOyTHIM ¢axiBIsiM NpuiMaTH ePEeKTUBHI
BUPOOHMYI OpraHi3alliifHi Ta HayKOBI1 PIIIEHHS HA PIBHI Cy4YaCHUX BUMOT.

3aBAaHHSAMU BUBUYCHHS HABYAJILHOI JUCHUILIIHA €:

- BU3HAYE€HHS CYTHOCTI Ta CKJIaJI0BUX MAPKETHHIOBOI MOJITHUKU MPOMHUCIOBOIO
H1ITPUEMCTBA;

- BUBYEHHS MOHATIMHOIO amapara i OCHOBHHUX PIllIEHb B 00JaCTi MPOMHUCIOBOTO
MapKEeTHHTY;

- BU3HAUEHHS MPUPOJM, XapaKTEPUCTHK 1 BIAMIHHUX PHUC MPOMUCIOBHUX PHUHKIB,
TOBAapIB 1 MOCTYT

- (GopMyBaHHA YITKUX NPEJCTaBICHb PO XapaKTEPUCTUKHU, OCOOIMBOCTI, METOIU
1 MO/IeJTi MAPKETUHTY IMMPOMHUCIIOBUX IIIIPUEMCTB, B TOMY YHCJI1 TIIPHUEMCTB aBiaIliiHO1
ramysi,

- BHUBYCHHA XapaKTEPUCTUK OCHOBHUX €TalliB TMpPOLECY  KYIMIBEJIbHOTO
MOBOJIPKEHHS B TPOMHUCIIOBOMY CEPEJIOBUIII, METOIB HOTO aHai3y i OLIHKH;

- BU3HAQYEHHS CTPYKTYpPH 30BHIIIHHOTO OTOYEHHS, BHIIB 1 JKeped MapKEeTHUHTOBOI
iHopMarii, crierdiKy MapKeTHHTOBHX JIOCIIKEHb TIPOMHUCIIOBHUX KOMITaHIH;

- 3aCTOCOBYBAaHHS METOJIIB aHAJi3y 1 MPOTHO3YBaHHS IOIMUTY Ha MPOMUCIOBY
MPOIYKIIIIO;

- BHUBYCHHA OCOOJMBOCTEH KOPIOPATUBHUX HOBOBBEJICHb IPOMHUCIOBHX
KOMIaHii 1 6a30BUX pillleHb B 00JacTi KepyBaHHS TOBapaMHu 1 MOCIyraMu BUPOOHHUYOTO
MPU3HAYCHHS,

- BHBYCHHSA XapaKTEpUCTUK 1 0a30BUX pilmieHb B 00JacTi MPOMHUCIOBOTO
LIHOYTBOPEHHS;

- BUBYCHHA XapakTEpUCTUK 1 0a30BUX pilmleHb B 00JIACTI  PO3MOIUTY
MPOMUCIIOBUX TOBApIB 1 OCIYT;

- BU3HAYEHHS 0COOJIMBOCTEH IUTaHYBaHHS Ta PEryIIOBaHHs 30yTOBUX 3aIacis;
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- BHU3HAYEHHS OCOOJIMBOCTEN €JIEMEHTIB MPOMHUCIOBUX KOMYHIKaIlIi;

- BHU3HAYEHHA OCOOJMBOCTEW CTPATETIYHOIO MAPKETUHTOBOIO YINpPaBIIHHSA
MIPOMHUCIIOBUMHU KOMIaHISIMU;

- BUABJICHHS aKTyaJbHMX MpoOjeM B 00JacTi MPOMHCIOBOTO MAapKETHUHIY B
YKPAaIHCBKUX YMOBAX;

- 3aKpIIJICHHS OTPMMAHUX 3HaHb HAa OCHOBI MPAKTHUYHUX 3aBJIaHb MPOOJIEMHO-
TEMaTUYHOTO KypCy;

- Tpua0aHHS MPaKTUYHUX HABUYOK NPU PIIIEHH! KOHKPETHHUX MapKETHHTOBHX
3aB/IaHb MPHU POOOTI B CIyk0aX MapKETUHTY MPOMUCIOBUX MiMPUEMCTB, B TOMY YHCI1
aBlaI[ifHUX TITPUEMCTB.

1.2. Pe3yabTaTH HABYaHHSA, SIKi /Ja€ MOMKJMBICTH JOCSAITH HaBYAJbHA
JTUCIHHUILIiHA.

- JleMoHCTpyBaTH 3HaHHS 1 PO3yMIiHHS TCOPCTHYHHUX OCHOB Ta MPHUHITUIIIB
NpOBaJDKEHHS MapkeTHHTOBO1 AisuibHOCTI (ITPHT).

- AHamizyBaTH 1 TpPOTHO3yBaTH pHHKOBI SBHINA Ta TPOIECH HA OCHOBI
3acTOCyBaHHS ()YHIAMEHTAJIbHUX TMPHUHIIMIIB, TEOPETHYHUX 3HAHb 1 MPHUKIATHUX
HABUYOK 3/iiiCHeHHsT MapkeTUHToBOI disibHOCTI (ITPH2).

- 3actocoByBaTd HaOyTi TEOPETUYHI 3HAHHSA [UIS PO3B’SI3aHHS TPAKTUIHHX
3aBmaHb y chepi mapketunry (ITPH3).

- 30upaTu Ta aHali3yBaTH HEOOX1AHY 1H(POPMAIIiI0, pO3paxOBYyBaTH €KOHOMIUHI Ta
MapKeTUHIOBI TMOKAa3HUKH, OOIPYHTOBYBAaTH yIPABIIHCHKI pIIMIEHHS Ha OCHOBI
BUKOPHUCTaHHS HEOOXIIHOTO aHATITHYHOrO i MeToauuHOro inctpymenrapito (IIPH4).

- BusBisatu ¥ aHamizyBaTH KJIFOUOBI XapaKTEPUCTHKH MAapKETUHTOBUX CHCTEM
PI3HOrO PiBHSA, a TAKOK 0COOIUBOCTI MOBeAiHKH ix cy0’ektiB (ITPHS).

- Busnauatu ¢QyHKIioHaNpHI 007aCTI MapKETHHTOBOI [ISJIBHOCTI PHUHKOBOTO
cy0’ekTa Ta X B3a€EMO3B’SI3KM B CHCTEMI YIMPaBIIHHS, PO3PaxOBYBAaTH BiAMOBIIHI
MOKA3HUKH, SIKI XapaKTePU3YIOTh Pe3yJIbTaTUBHICTh Takoi AisuibHOCTI (ITPH6).

- 3acTocoBYBaTHM IHHOBAIIMHI MIXOAM MO0 TPOBAKCHHS MapKETHHTOBOI
TSUTBHOCTI PUHKOBOTO Cy0’€KTa, THYYKO aJIalTyBaTUCS 10 3MiH MapKETHHIOBOTO
cepenouiia (ITPHS).

- JleMOHCTpyBaTH BMIiHHS 3aCTOCOBYBaTH MUKIUCHMIUTIHAPHUA TMIAXiA Ta
3MIHCHIOBAaTH MapKeTHHIOBI (yHKIIIT puHKoBoro cy6’ekra (ITIPH11).

- BusiBnaTH HaBUYKH CaMOCTIHHOI pOOOTH, THYYKOTO MHCIEHHS, BIAKPUTOCTI IO
HOBHX 3HaHb, OyTH KpUTHYHUM 1 camokputnaauM (ITPH12).

- Bigmoimatu 3a pe3ynbTaTd  CBO€l  ASUIBHOCTI, BUSBIATA  HABUYKU
MiANMPUEMHHUIILKOT Ta ynpaBiiHchKoi iHimiatusu (ITPH13).

- BukoHyBaTu (QyHKIIIOHaTBHI OOOB’S3KM B TPyIi, MPOMOHYBaTH OOIPYHTOBaHI
Mmapketunrosi pitienns (ITPH14).

- Bonogitu mMetomamu indopmaniiiHo-aHaTITHYHOI 0OPOOKM JAaHUX 3a JTOTIOMOTOI0
SIKHX PO3B’s3yBaTH MPaKTU4HI MapkeTHHroBi 3axa4i (IIPH20).

- IIporHo3yBaTu mIaTOCIPOMOXKHUN MOMUT, BU3HAYUTHU TEPCIEKTHBHI IILOBI
CeTMEHTH CIIOKMBAYiB, OOTPYHTOBYBATH I1HHOBAIIIfHI METOIM YIIPABIIHHSA TOBAPHOI,
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11HOBOI, 30yTOBOi, KOMYHIKAIII{HOI MOJITUK MIANPUEMCTBA Ha BCIX THUMAaX PHUHKIB
(ITPH23).

- Bononitn i1HHOBaumiiHMMU MeToJaMu 300py, aHajizy Ta MPOTHO3yBaHHS
(1HaHCOBO-E€KOHOMIYHMX  pEe3yJbTaTiB  JISJBHOCTI  MIANPUEMCTB  CIOXHUBYOTO 1
MIPOMHUCIIOBOTO PHUHKIB, OOIPYHTOBYBATH TOCIOAAPCHKO-(DIHAHCOBI PIILIEHHS Ha OCHOBI
BUKOPUCTAaHHS METOMIB 1 I1HCTPYMEHTIB OOJiKy, aHami3y, KOHTPOJIO, ayAuTy Ta
OIOJIATKYBaHHsI TOCHOAapChKOi AismbHOCTI mignpueMcTs (ITPH24).

- Po3BuBatm enekTpoHy Mojenb  OI3HECY K  JDKEPENo  IiJBUILCHHS
KOHKYPEHTOCIIPOMOXHOCTI Ta ()OpMyBaTH BIJHOCHHHU MIJIPUEMCTBA 13 BHYTPILIHIMHU 1
30BHIIIHIMU CTEHKXOJAepaMu Ha 3acajax €JIeKTPOHHUX TEXHOJOT1H, BUKOPHUCTOBYBATH
3HaHHS 3 MapKETUHTY Ta 1H(OPMALIMHUX TEXHOJOTiH 3 MOOYIOBM Ta BIPOBAIKEHHS
iH(popMaliifHOrO 3a0e3Me4YeHHs] MApPKETUHIOBOI JAISUNIBHOCTI  MIJNPUEMCTB, BMITH
TUIaHYBaTH, BIPOBAIKYBAaTH Ta MPOBOJUTH MAPKETUHTOBY IISUIBHICTH MIANPUEMCTBA B
COLIIAJIbHUX Mepekax Ta MPAKTUYHOI'O 3aCTOCYBAaHHS MAPKETUHIOBOTO 1HCTPYMEHTapito
TS T IIPUEMCTB PI3HUX Tainy3ei, B Tomy uuchi apianiiaux (ITPH25).

1.3. KoMneTeHTHOCTI, fIKi 1a€ MOKJIMBICTH 3100yTH HABYAJIbHA TUCUUILIiHA.

- 31aTHICTh BUPINITYBAaTH CKJIAHI CIEIiali3oBaHl 3a7a4l Ta MPaKTHYHI MPOOJIeMH y
chepl MapKETHHTOBOI MAiSUTBHOCTI ab0 y Tpoleci HaBYaHHSA, M0 Tepeadayae
3aCTOCYBaHHS BIJAMOBIHUX TEOPi Ta METOJIB 1 XapaKTepU3ye€ThCs KOMILJIEKCHICTIO Ta
HeBusHaueHicTio ymoB (IK).

- 31aTHICTh 10 aOCTPAKTHOrO MHCJCHHS, aHaiizy Ta cuHTe3y (3K3).

- 31aTHICTh BUUTHUCS 1 OBOJIOAIBATH cydacHUMH 3HaHHIMHU (3K4).

- 31aTHICTh MPOBEJACHHS IOCHTIKeHb Ha Bimmosimaomy piBHi (3KS8).

- 3MaTHICTh JIOTIYHO 1 TOCHIJOBHO BiJTBOPIOBAaTH OTpPUMaHi 3HAHHS MPEIMETHOI
obacti mapkerunry (PK1).

- 31aTHICTP BUKOPUCTOBYBAaTH TEOPETHUYHI TMOJOKEHHS MApKETUHTY IS
iHTepIpeTalii Ta MPOTHO3YBAHHS SBHUI 1 IMPOILECIB Y MapKETHUHTOBOMY CEpEIOBHIII
(PK3).

- 37aTHICTh MPOBA/KYBATH MApKETHUHTOBY MAisUIbBHICTH Ha OCHOBI PO3yMIHHS
CYTHOCTI Ta 3MICTy Teopii MapKeTHUHTY 1 (YHKIIOHAJILHUX 3B'SI3KIB MiX ii CKJIaJIOBUMH
(PK4).

- 3/1aTHICTh KOPEKTHO 3aCTOCOBYBaTH METOJHW, TNPUHOMH Ta IHCTPYMEHTH
mapketunry (@KS5).

- 3paTHICTP TPOBOJUTH MAPKETHUHTOBI JIOCHIDKEHHS y pi3HUX cdepax
MapkeTHHToBO1 AisuibHOCTI (PK6).

- 31aTHICTP BW3HAYaTH BIUIMB (YHKIIOHAIBHUX OO0JIacTel MAapKETHHTy Ha
pe3yJIbTaTH FOCIOAPChKOI AisUTbHOCTI pUHKOBHX cy0’ekTiB (PK?7).

- 3maTHICTH aHami3yBaTH TMOBEIIHKY pPUHKOBUX CyO0’€KTIB Ta BH3HAYaTH
ocobimBocTi ¢pyHKuionyBanHs puHkiB (PK11).

- 3maTHICT OOTPYHTOBYBAaTH, NPE3CHTYBaTH 1 BIPOBADKYBATH PpeE3yJIbTaTH
nociimkeHb y cepi mapkerunry (PK12).
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- 3J1aTHICTh TUTAHYBAHHS 1 MPOBAKEHHS €()EKTUBHOI MAapKETHMHIOBOI AiSUIBHOCTI
PHHKOBOTO Cy0’€KTa B Kpoc(hyHKIIOHaIEHOMY po3pisi (PK13).

- 34aTHICTP TPOMOHYBAaTH BJOCKOHAJICHHS MO0 (YHKIIH MapKEeTHUHTOBOI
nisutbHOCTI (PK14).

- 3[aTHICTP 10 pO3yMIHHSA 3MICTY 1 Xapakrepy mnpodeciiiHoi HisSUIbHOCTI
MapKeToJIoTa Ha TPOMHCIOBOMY, CHOXXHBYOMY Ta EJICKTPOHHOMY pPHHKaX TOBapiB i
MOCIIYT Ta IPUUHSTTS YNPaBIIHCHKUX PIlIeHb B chepl MAPKETHHTY 1100 IHHOBALIIHOTO
PO3BHUTKY MIiAMPUEMCTBA B YMOBaxX HECTaOLILHOTO 30BHINIHBOTO cepeoBuiia (PK15).

- 34aTHICTb BUSBJSATH 3HAHHS Ta PO3YMIHHS MOXJIMBOCTEH 1HQOpMaLiiiHO-
KOMYHIKAI[IMHUX TEXHOJOTIM $K CIOCOOIB JOCHIIPKEHHS COLIaJIbHO-€KOHOMIYHHUX
TIPOIIECIB 1 SIBUII, BAKOPUCTAHHS CY4aCHOTO TIPOTPAMHOTO 3a0€3MeUYeHHS MPU MPUHHSTTI
MapKETHHIOBHX pillieHb B npodeciitnoi misutbHocTi (PK17).

- 3aaTHICTh OOMpAaTH Ta BUKOPUCTOBYBATH 1HHOBAILIMHI METOIM, 1HCTpyMEHTapii
JUIs  OOTpYHTYBAaHHSI pIlIEHb IIOJO CTBOPEHHS, (YHKIIOHYBaHHS YNpPaBIiHCHKUX
CTPYKTYp, PO3YMITH OCOOJMBOCTI Cy4YacHOi CBITOBOi 1 HaIllOHAJbHOI EKOHOMIKH
OOTpYHTOBYBATH HAMPSMH COIiaIbHOI, BHYTPIIIHHO Ta 30BHIIIHHOCKOHOMIYHOI MOJITUKHI
Jep>kaBu Ta HaOyTH IIJTICHOTO CBITOTJISIAY B PO3yMiHHI TI100adbHUX MPOIIECIB, IO
PO3KPHUBAIOTH 3aKOHOMIPHOCTI MOJANBIINX TpaHCHOPMALIHUX 3pYIIEHb Ta Jal0Th 3MOTY
npuiiMaTH CBO€YacHi, epeKTHUBHI MapKeTHHIOBI pimeHHs (PK18).

- 31aTHICTh PO3YMITH OCOOJIMBOCTI TOBapHOI MOJITHKU MiANPUEMCTBA, (OpMYyBaTH
ONTUMAJIbHUNA  ACOPTHUMEHT, aHali3yBaTHU Ta MpPOEKTyBaTH edeKTuBHI  (di€Bi,
JIBOCTOPOHHI1) KOMYHIKaIlii 31 CIIOKMBa4aMH TOBApiB Ta TMOCIYT, PO3YMITH, TUIAaHYBaTH 1
OpraHi30BYyBaTH IIOTOKOBE YIMPABIIHHS JIAHIIOTAMH TIOCTaBOK TOBApiB 1 TOCHYT,
OpUIMaTH ONTUMAJbHI PIIEHHS ILIOJ0 MPOIECIB YMPABIIHHS €JIEMEHTaMU KOMILIEKCY
MapKeTHHTYy CYO’€KTIB TOCIOJApIOBaHHsS, SKi IPAIOIOTh Ha BCIX BHJAX PHUHKIB B
cyyacHux ymoBax (®@K19).

3matHICTh 70 300py, OOpOOKM, aHANi3y Ta IHTEeprpeTaiii HeoOXITHUX JaHUX IS
MpoBeJICHHST €(PEKTUBHOI MapKETUHTOBOI MISIIBHOCTI IMANPUEMCTB aBlalliifHOI Tamy3i
(PK21).

1.4, MisxkmucuuniiiHapHi 3B’ sI3KH.

Jlana nmucruiuiina 0a3yeThCs HA 3HAHHSAX TaKUX JUCIUILIIH, SK «MapKeTUHI»,
«MapKeTHHTOBI JOCITJDKSHHS, «MapKeTHHTOBa TOBapHa TIOJTITHKAY,
«ToBapo3HaBcTBOY», «MapKEeTHHIOBI KOMYHIKaIlii», «MapKeTHHIOBE I[IHOYTBOPEHHS,
«MapKeTHHT pPO3MOoAUTy» Ta € 0a3010 JUIsi BHBYEHHS JUCHHIUIIH «XOJICTHYHUN
MapKkeTuHT», «ColliaabHO-BIAMOBIIATFHIUN MAapKETHHI» Ta HAMKMCAHHS KBaTi(iKamiiHOl
poboTH.

2. MPOI'PAMA HABYAJIBHOI JJUCHUIIIIHA

2.1. 3MicT HaBYAJIBHOI AUCIHUILTIHA
HaBuanpHuil Matepian JUCHMITIIIHE CTPYKTYPOBAaHUH 32 MOJLyJIbHUM HPUHITUIIOM 1
CKJIQJIa€ETbCA 3 OJHOTO HABYAJBHOIO MOAYJISA, a caMe. HABYAJbHOro mMoayJsi Nel
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«Oco0.1UBOCTI PYHKIIOHYBAHHSI MAPKETHHIY MPOMHCIOBOI0 MiANPHEMCTBAY, IKUN
€ JIOT1YHOIO 3aBEpIICHOI0, BIAHOCHO CAMOCTIHHOIO, IUJIICHOK YacCTHHOK HaBYAIbHOI
JTUCIUILIIHY, 3aCBOEHHS SIKOI Mepeadadae MpoBEeACHHS MOIYJIbHOI KOHTPOJIBHOT poOOTH
Ta aHaji3 pe3yJbTaTiB ii BUKOHAHHS.

OxpemuM Apyrum MoaysieM (OCBITHIM KOMIIOHEHTOM) € KypcoBa poboTa (KP), sika
BUKOHYEThCS B cboMOMy ceMecTpl. KP € BaxiMBOIO CKJIaJOBOIO 3aKkpiIUICHHS Ta
MOTJIMOJIEHHS TEOPETUYHUX Ta MPAKTUYHUX 3HAHb Ta BMiHb, HAOYTUX 3700yBadyeM BUILOI
OCBITH Y IpOIIE€Ci 3aCBOEHHS HABYAIBHOTO MaTepialy AMCLUILIIHU.

2.2. MoaynbHe CTPYKTYPYBaHHSI Ta iIHTErPOBaHi BUMOIH 10 KOKHOT0 MOAYJIA

Moayab Ne 1 «OcobauBocTi GyHKIiOHYBaHHSI MApPKETHHIY NPOMHUCIOBOIO

NiANPHEMCTBAY

InTerpoBani Bumoru moayJis Nel:

3HATH:

- CKJIaJIOBi MApKETHUHTOBOT TIOJIITUKH ITPOMKCIIOBOTO Ti/IMPUEMCTRA,;

- MOHATINHUHN anapaT i OCHOBHI PiIlIEHHS B 00J1aCTi MPOMHUCIOBOTO MapKETHHTY;

- OCHOBHI €Tamy [polecy KyMiBEIbHOTO TOBO/DKEHHS B POMUCIOBOMY
CEPEIOBHIII];

- crierdiKy MapKETUHTOBUX JOCIHKEHb TPOMHUCIOBUX KOMITAHIM;

- 0COOJMBOCTI KOPIOPAaTUBHUX HOBOBBEACHBH MPOMHUCIOBUX KOMIIAHINM 1 0a30Bi
pileHHs B 00J1aCTi KEpyBaHHS TOBapaMH 1 OCIyraMu BUPOOHUYOTO MTPU3HAYCHHSI;

- XapaKTEepPUCTUKH 1 6a30Bi pillleHHS B 0071aCTi IPOMHCIOBOTO IIIHOYTBOPEHHS;

- XapaKTepUCTUKH 1 0a30B1 PIIICHHS B 00J1aCTi PO3MOILTY MPOMHUCIOBUX TOBApPIB
1 TTOCJIyT;

- 0cOOJMBOCTI MJIAaHYBaHHS Ta PETYIIOBaHHS 30yTOBUX 3aIlaciB;

- 0COOJIMBOCTI €JIEMEHTIB MPOMHUCIOBUX KOMYHIKAIIIi;

- 0COOJIMBOCTI CTPATETIYHOTO MAPKETHHTOBOTO YIIPABJIiHHS MPOMHUCIOBUMHU
KOMIIaHISIMU,

BMITH:

- BHW3HA4YaTH IPHUPOJY, XapPAKTEPUCTHUKH 1 BIIMIHHI PUCH MPOMUCIOBUX PHHKIB,
TOBApIB 1 MOCTYT

- (dopMyBaTH UiTKi MPEICTABICHHS MPO XapaKTEPUCTUKH, OCOOIHBOCTI, METOJIH 1
MOJIeTIi MApKETHHTY MPOMHUCIOBUX MiAMPUEMCTB, B TOMY YHUCII MiANPUEMCTB aBialiifHO1
ranysi;

- BU3HAYaTH CTPYKTYPY 30BHIIIHHOIO OTOYEHHS, BUJIB 1 JHKEperd MapKEeTUHTOBOI
iH(popMartii, cenudiKy MapKeTHHIOBHX JIOCIIKEHb IIPOMHCIOBUX KOMITaHIH;

- 3aCTOCOBYBATH METOJM aHAJN3y 1 MPOTHO3YBAHHS MMOMHUTY HAa MPOMHUCIOBY
MPOAYKIIIO;

- 3aCTOCOBYBATH €IIEMEHTH KOMIUICKCY MApKETHHTY Ha TMPOMHUCIOBHX
KOMIIaHIsIX, B TOMY YHCJII HAa aBiallilHUX MANPUEMCTBAX;
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-  BUABJSITH aKTyajbHI MpoOJeMud B 00JIaCTI IPOMHUCIOBOIO MAapKETUHTY B
YKPAaIHCBKUX YMOBAX;

- 3aKpIIUIIOBATH OTPUMAaHI1 3HAHHS Ha OCHOBI MPAaKTUYHHUX 3aBJIaHb MPOOJIEMHO-
TEMaTHYHOTO KypCY;

- 3aCTOCOBYBATH MPAKTHYHI HABHUYKH IPH PIIEHHI KOHKPETHUX MapKETHHTOBHUX
3aB/IaHb MPHU POOOTI B cIyk0aX MapKETUHTY MPOMUCIOBUX MiMPUEMCTB, B TOMY YHCII1
aBlaI[ifHUX T1IPUEMCTB.

Tema 1. CyTHicTb, 32aBAaHHA | TEHIEHLiI PO3BUTKY NPOMHUCJI0BOI0 MAPKETHHIY

Bu3HaueHHsT TPOMHUCIOBOTO MAapKETHHTY. PoOJb MPOMHCIOBOTO MapKETHHTY.
BinMiHHI pucH IPOMUCIOBOr0 MapKeTUHTY. KoMIuIeKkC MpoOMUCIOBOrO MapKETHHTY.

Tema 2. PuHKM NPOMHCIOBHX TOBapiB Ta MAapKEeTHHIOBe CepeloBHIIe
MPOMHUCJIOBHX MiIMPUEMCTB

[Ipupoaa npomucnoBux puHkiB. KomepuiiiHi opranizauii. [HCTUTYIIOHAIbHI PUHKH.
VYpsnoBi puHKH. MDKHApOJHMI TPOMHUCIOBHM pHUHOK. BigMiHHI XapaKTepUCTUKU
MPOMHUCIIOBOTO  Ta  CIIO)KMBUOTO  MapKeTWUHTY. JIOCHI[DKeHHS  MapKETHHTOBOTO
Cepe/IoBUIIA TPOMHCIOBHUX MiANMPHUEMCTB. DakTOpH MakKpoCepeaOBHUIA TPOMHCIOBHX
nianpueMcTB. PakTOpU MiKpOCEpeI0BHUIIA TPOMHUCIOBUX MIANPUEMCTB.

Tema 3. MapKeTHHIOBI J0CJIi/I)KEHHSI HA IPOMMCJIOBOMY MiINPHEMCTBI

Poner  nmocmimkeHp 'y  NpoMHUCIOBUX — Kommadisx. Hampsamky #  oGmacTi
MapKETUHTOBUX JOCHTIJ)KEHb MPOMUCIOBUX Kommadiil. IIporec MapKeTHMHrOBOTO
nocaimkeHHs. CyThb 1 OCHOBHI €Tald MapKeTUHTOBUX JOCIIKEeHb. THUIIM MapKETUHIOBUX
nochikeHb.  Jlkepena wMapkeTHHroBoi iHdopwmariii. MeTtonu 300py MEpBUHHOI
MapKeTHHroBoi 1H¢opmarlii. Po3poOka TuraHy MapKETHHTOBOTO JOCHIJKCHHS IS
KOHKPETHOTO TOBapy Ha TMPOMHUCIOBOMY pPHHKY. PO3XOmKeHHS MapKeTHHTOBHX
JIOCITIJIPKEHb Ha CTIOYKMBYMX 1 MPOMHUCIIOBUX pUHKaX. BTOpUHHI [aHi 1 IXHI JpKepena.

Tema 4. CermeHTyBaHHsI PUHKY. DopMyBaHHS i JOCTiIKEeHHS MOMUTY HA
NMPOMMCJIOBI TOBApH

[Ipouiec cermeHTyBaHHS MPOMUCIOBOTO PHUHKY. Bapiantu il mignmpueMcTBa IO
cerMeHTallli puHKy mpomykiii. PiBHI puHKoBOi cermenTartii. Kpurtepii cerMeHTyBaHHS
puHKy. Bubip Ta 00rpyHTYBaHHS PiBHIB 1 METO/IB CErMEHTYBaHHSI TIPOMHUCIIOBOTO PHUHKY.
Orinka npuBabIMBOCTI PUHKOBUX cerMeHTIB. [103uIlioHyBaHHS MPOMUCIOBOT TPOTYKITiT

ba3oBi koHIenIii MONUTy Ha MPOMUCIOBOMY pUHKY. CrieniaibHi XapaKTePUCTUKU
MIPOMHUCIIOBOTO MOMUTY. 3HAUEHHS aHANi3y MOMUTY. 3arajibHi METOAU IPOTHO3yBaHHS
MPOAAKY.

Tema 5. KoHkypeHuis Ha NPOMMCJIOBHX PHHKAX TAa KOH’ IOHKTYpPa PHHKY
OKPeMHX rajry3eii mpoMmcJI0BOCTi

CytHicTh  KOHKypeHIii. @®opmMu KOHKypeHIii. AHami3 KOHKYpeHIlli Ha
NpOMHUCIOBOMY  puHKY. Ilizxomu 10  BH3HAYeHHS  KOHKYPEHTOCIIPOMOKHOCTI
mianpueMcTB. 12-myHKTHHN Tpodinh KOHKypeHTa. [IOHATTS pPUHKOBOI KOH IOHKTYPH,
nun Ta Meroaum i1 aHamizy. [loka3HUKM KOH IOHKTYpU. AHaNI3 TEHACHLIA PUHKOBOI
KOH IOHKTYpPH PHHKY OKpEeMHUX Taly3edl NIpOMHUCIOBOCTI YKpaiHW, B TOMY YHCII
aBialliifHoO1 TaIy3i.

Tema 6. MapkeTHHT y rajysi 3akyniBji NpoMHCJIOBHX TOBApiB
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Oynkuis 3akymiBmi. [lpomemypu 3akymiii. Opranizaiis omepaiii 3aKymiBii.
[HCTpyMeHTH aHami3y 3aKymiBiIi MPOMHUCIOBUX ToBapiB. ParlioHanbHICTH MPOMMCIIOBOI
3akymiBii. [loGynoBa Mozeni opraHi3amiitHOi KymiBeIbHOI MOBEIIHKH JJIi KOHKPETHOTO
BUpOOHMYOro mianpueMcTBa. OCHOBHI eranmu mpoMucioBoi 3akymiBii. Cuenapii
3aKymiBii. MapkeTuHr B3aeMoBiTHOCUH.[IOHATTS ieHTp 3akymniBens. Konueniii 1 moaeni
OpraHi3aIlifHOTO KyIiBEIbHOTO MOBOKCHHS.

Tema 7. ToBapHa nmoJiTUKA Ta yNPaBJIiHHA ACOPTUMEHTOM NPOAYKIUil

[Ipupona mnpomucioBux npoaykTiB 1 mnochayr. Kiacudikamis npoMucioBux
NpoayKTiB Ta nociyr. CyTHICTh Ta yNpaBJiHHSA aCOPTUMEHTOM MPOIYKIIT MIAIPUEMCTBA.
XuTTEBHI MK MPOMHUCIOBOTO TOBAapy. AHai3 TOBAPHOTO MOpTdEns MiAmpueEMCTBA.
Tunu iHHOBAIIM MPOMUCIIOBUX TOBapiB Ta mociyr. [I[puurHM HEB/JIa4 HOBUX TOBApiB Ha
MPOMHUCTIOBOMY pPHUHKY. IHHOBamiiiHi mnigeru. Ilpomec po3poOkM HOBOTO TOBapy B
MPOMUCIIOBUX KoMMaHisix. Oprasizaiiisi mporecy HOBOBBE/ICHb.

Tema 8. IliHoBa moJriTHKAa

XapaktepucTuku mpomucioBux IMiH. [liHa sx 3MiHa BapTocTi. [leTepmiHaHTH
IIHOBUX piuieHb. [[IHOyTBOpEHHS Ha PI3HUX €Tanax >KUTTEBOTO IUKIY MPOMHCIOBOTO
npoaykty. @PopMmyBaHHS cTpaTerii I1iHoyTBopeHHs. Llunl 1miHoyTBOpeHHs. Mertoau
iHOYTBOpeHHs. KOHKYpEHTH1 TOPTrH Ta MepPeroBOpH.

Tema 9. YnpapJjiiHus po3nogijioM i 30yToM roroBoi NpoayKIlii Ta NJaHyBaHHSI
Ta peryJlOBaHHs 30yTOBUX 3anaciB

BigminHI prucu mpOMHUCIOBUX MOCEPEAHHUKIB. THIH MPOMHUCIOBUX IMOCEPEIHUKIB.
Kanamu posnoainy. Konduiktu B mpomucioBux kaHaiax. CrTpaTeriddi pilieHHS B
oOnacti mMpOMHCIOBOTO posnoainy. OmiHka mocepenHuka. Ponb  mpomucioBoro
mucTpu6’roTopa. Peamizaris  crparerii  po3moAiuly 1 poib JIOTICTHKH. YTIPaBIiHHS
IPOMUCIIOBHM IPOJIAXKEM.

[Ipouec mianyBaHHs 30yToBOTO 3amnacy. MakTop, sKi BIUTUBAIOTH Ha IJIAHYBAHHS
30yToBoro 3amacy. OcoOnMMBOCTI peryinroBanHsa 30yToBHX 3amaciB. CKIaJchKa JOTICTHKA.

Tema 10. KomyHnikaniiiHa moJiiTuka mpoMHCJI0BOr0 MiAMPHEMCTBA

[TonsTTss mpommcnoBi kKomyHikamii. OcCOOIMBOCTI MPOMHCIOBUX KOMYHIKAITiH.
[Tporec komyHikartii. [HCTpyMeHTH KOMYyHIKaIliii Ha TPOMHUCIIOBOMY MHiANMpPUEMCTBI. Poib
peKJIaMu B TPOMHUCIOBUX KOMyHikamisx. IlepcoHanmbHi  mpomaxi SK IEHTpalibHa
CKJIaJIOBUX NPOMUCIOBHX KoMyHikaiiid. [Ipoiec mepconanpHoro mpogaxy. Opraunizaiis
HABYaHHS TOPTOBHUX areHTiB MPOMUCIOBUX KOMITaHIMH.

Tema 11. Oco01MBOCTI MAPKETHHTY B rajy3i HOBITPAHOI0 TPAHCIIOPTY.

KoHnrerniiis MapkeTUHTY B Tally3i MOBITPSTHOTO TpaHCTIOPTY. Bu3HaueHHs monuTy Ha
aBiaTpaHCHOPTHI MOCIYTd. PUHKOBA KOHIIEMIIis YIPABIIHHSI BHUPOOHUIITBOM 1 30yTOM
MiIPUEMCTB aBialiiHol ramy3i. KoH'tToHKTypa pUHKY aBialliiHUX MEepEeBE3€Hb, CydyacHe
CETMEHTYBaHHS BITYM3HSAHOTO  PUHKY  aBiamepeBe3eHb, MPOLECHUNA MIAXiT 0
(dbopMyBaHHA KOMIUJIEKCY MAapKETWHTY Ha MiJNPUEMCTBAX aBialiifHOI Traiy3i, OCHOBHU
MOJIITUKM MapKETUHTOBUX KOMYHIKaIliii B aBiaTpaHCHOPTHIA cdepi, MapKEeTHHIOBHHA
MiAX17 Ta CTpaTeriyHa CIpsIMOBAHICTh B AISUTBHOCTI MIANPHEMCTB aBialliifHO ramysi.
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Tema 12. I[lnanyBaHHSI MApPKETHHIOBOI JisUIBHOCTI HAa MPOMHCJIOBOMY
NiANPHEMCTBI

[Ipouec mnnaHyBaHHS MAapKETUHIOBOI [JISUIBHOCTI Ha mignpueMmctsl. llomyk
KOHKYpeHTHHX repeBar. OLiHKa cla0KUX Ta CHIBHHUX CTOpPIH HiAnpuemcTBa. Po3pobOka
MapKETHHTOBOI MporpaMu sl mianpueMcTa. Opranizailis MapKETHUHTOBUX MIAPO3ALUTIB
BUpoOHMYOi opranizamii. CydacHi TeHJIEHLIi pPO3BUTKY OpraHi3aliiiHuX CTPYKTYyp
KepyBaHHS TMPOMHCIOBUMU KOMMaHisiMU. Pi3HOBUAY oOprasizaliiHUX CTPYKTYyp
MapKETUHTOBUX MIAPO3LIIB y MPOMHUCIOBUX KOMITAHISX.

Tema 13. Ctparerii npoMHUCJI0BOr0 MAPKETHHTY

OcHoBu (dopmyBanHs cTparerii MapketuHry. CKIazoBi Ta BHIM CTpaTeriid
MapkeTuHry. @DyHKUiOHaNbHI cTpaTerii mianpueMcTBa. MapKeTHHIOBI — cTparerii
MIPOMHUCIIOBOTO MapKeTUHTy. CTpaTeriuHie MjaHyBaHHs Ha IPOMKCIOBOMY IMiIPUEMCTBI.

Tema 14. Kontpousb, aHaji3 Ta e(peKTUBHICTH MAPKETUHIOBOI AiAJIbLHOCTI

[Ipouiec MapKeTHHTOBOrO0 KOHTPOJO. PiBHI MapKeTHMHroBOro KOHTPOJIIO. AHami3
BIIXWJICHb B1J] BUKOHAaHHS IUIAHOBUX NOKa3HUKIB. OIllIHKa MapKeTHHTOBUX MPOTrpPaM.
MapxkeTtunroBuii ayaut. E¢ekTUBHICT MApKETUHIOBOT JISTIBHOCTI.

Monayab Ne 2 (ocBiTHi koMoHeHT) «KypcoBa podora»

KypcoBa po6ora (KP) BUKOHY€eThCS Y ChOMOMY ceMecTpl 3400yBauamMu BUIIO1
OCBITH J€HHOI (H)OpMH HaBUYAHHS Ta B BOCBMOMY ceMecTpi 3700yBa4aMu BUIIO1 OCBITH
3a04HO1 (JOpMH HABYAHHS, BIAMOBIAHO IO 3aTBEP/UKCHUX B YCTAHOBICHOMY MOPSIKY
METOJMYHUX PEKOMEH/IAIlii, 3 METOI 3aKPITUICHHS Ta MOTJIMOJEHHS TEOPETUIHUX Ta
NpaKTUYHUX 3HaHb Ta BMIiHb, HAOyTHUX 3700yBaueM BHIIOi OCBITH Yy TIpoIeci
3aCBOEHHS HaBYAJIBHOTO MaTepiady MUCIHILIIHY.

MeTtoto  KypcoBoi pobGotu € QopmyBaHHA y 3700yBauiB BHIIOi OCBITH
NPaKTUYHUX HABUYOK PO3B’s3aHHS KOHKPETHUX MApKETHHTOBHX 3aJad IijJ dYac
poboTH B ciIyk0i MapKETHHTY MPOMHCIOBUX MIANPUEMCTB, a TaKOX BHUPOOJICHHS
HAaBMYOK EKOHOMIYHOTO MHUCJIEHHS TiJ] Yac pO3B’S3aHHSA CTPATETiYHUX 3a7ad
PO3BHUTKY TPOMHCIIOBOTO MiANPHEMCTBA.

Bukonanus KP € BaxIMBHM eramoM y MiATOTOBIN 0 Y4YacTi B CTYACHTCHKHX
KoH(pepeHIiAX, BUKOHAHHA KBajidikamiiitHoi poOoTH MaWbyTHROro (axiBI-
MapKeToJora.

IuTerpoBani BUumoru moayJiss Ne2:

3HATH:

- CTATUCTHYHI JIaHi Taly3eil MPOMHUCIOBOCTI, TEHACHIIT iX PO3BUTKY, MiCTKICTb,
Ky BOHH 3aiiMalOTh Ha TPOMHUCIOBOMY PUHKY;

- CTPYKTYpPy 30BHIIIHBOTO OTOYEHHS, BUIUM 1 JDKepela MapKEeTHHTOBOL
iHpopMarii, crienudiky MapKEeTHHTOBUX JOCIIKEHb TPOMUCIOBHX KOMIIAHIN;

- XapakTepuCTUKU 1 0a30Bi pimieHHSs B 007acTi TOBAapHOi MOJITHKH,
[IHOYTBOPEHHS, PO3MOALLY MPOMHUCIOBUX TOBapiB 1 MOCIYr Ta MPOMUCIOBHUX
KOMYHIKaIliif;
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- CTaTUCTUYHI JaHI MO rajy3sM, TEHAEHLII iX PO3BUTKY, CTPYKTYpy
30BHIIIHBOTO OTOYEHHS, BUIM 1 JpKepesla MapKeTUHroBoi 1HGopmalii, crnenudiky
MapKETUHTOBUX JOCII)KEHb KOMIaHIH;

- XapaKTEepUCTUKH 1 0a30B1 pillIeHHS B 00JIaCTI LIIHOYTBOPEHHS;

- XapaKTEepUCTUKH 1 0a30B1 pillIEHHS B 00JIACTI PO3MOILTY TOBAPIB 1 MOCIYT;

- CTPYKTYypy KOMIUIEKCY 1 XapaKTE€pUCTHUKHM U OCOOJUBOCTI €JIEeMEHTIB
KOMYHIKaIlif;

- 0COOJIMBOCTI CTPATETTYHOTO MAPKETUHTOBOTO YIPABIiHHS KOMIAHISIMU;

- aKTyajJbHl npobiemMu B 00JacTi NPOMHUCIOBOrO MAapKETHHTY B YKpPaiHChKHUX
YMOBaXx 1 MaTH YiTKe YSBJICHHS MPO MIJISXH iX pO3B’A3aHHS,

BMITH:

- 3aCTOCOBYBAaTH METOJM aHaNi3y i MPOTHO3yBaHHsS MOMHUTY Ha MPOMHCIOBY
MPOYKI[IF0; BU3HAYUTH I[1J11 Ta 3a]a4i JOCI1PKYBAaHOTO IMiPUEMCTRBA;

- TIPOBECTH MApPKETUHIOBUM CHUTyaliliHUWA aHaii3 TOBapy, pPHUHKIB 30yTy,
CMOUBAYiB, MAPKETUHTOBUX KOMYHIKaI1il;

- MPOBOJIUTH OIiIHKY PUHKOBOI I[iHH TOBapYy;

- TMPOTHO3YBATH CHUTYallil0 PO3BUTKY PHUHKIB 30yTy TOBapiB BHUPOOHHYOTO
NpU3HAYCHHS,

- oynyBat SWOT-anani3 10CaiKyBaHOTO MIANPHEMCTBA.

Bukonanusi, odopmienns Tta 3axuct KP 3xilicHIoeTbcs CTyAeHTOM B
IHIMBIAYaTbHOMY TOPSJAKY BIAMOBIAHO J0 METOAUYHUX PEKOMEHIAIIMN.

Yac, notpiOuuit nisa Bukonanus KP, — mo 30 roaun camocTtiitHoi po6oTH.
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2.3. TeMaTHYHUM JIAH.

OO6cAar HaBYaIBHUX 3aHATH (TO.)
Henna popma 3aouna hopma
HaBYaHHS HaBYaHHS
Ne Ha3zpa Temu E E
nop (TeMaTHYHOro PO3.IiIy) g z % O g = % O
21 5] 208 2 & |8
| = ARSI
2. [=*
= =
1 2 3 4 5|6(7|8| 9|10
Moayab Nel «Oco6auBOCTi PyHKIIOHYBAHHSI MAPKETHHTY MPOMUCJIOBOI0 MiANMPUEMCTBA»
CyTHiCTB, 3aBHaHHSA 1 TEHACHII  PO3BUTKY 7 cemecTp 7 cemecTp
1.1
MIPOMHCIOBOI'0 MAPKETHUHTY 6 2 2 2 511 - 4
19 Punku mpomHCIOBHX TOBAPIB T2 MapKETHHIOBE 6 slo2l2ls5l1] - 1a
CepeIoBHIIEe IPOMHCIOBHX MiTITPUEMCTB
13 MapKeTI/IHrogl JOCII/DKEHHSI Ha IPOMHCIOBOMY 6 sl ola2lsl1| - |a
IiIIPUEMCTBI
14 CerMeHTyBaHHS PHHKY. ®dopMyBaHHS 1 TOCITIHKEHHS 12 2 | 2 4 lsl1] - |a
MOITUTY Ha MTPOMHUCIIOBI TOBapH 2 | 2
KoHkypeHIis Ha NpPOMHCIOBHX pHHKax Ta
) . 2 | 2
1.5 | xoH’OHKTYpa PUHKY OKpEMUX ramysedt | 12 5 | o 4 15]1 - 4
TIPOMHMCIIOBOCTI]
16 MapK-eTI/IHl" y Tamy3i 3aKymiBili POMHCIOBHX 6 sl ola2ls5l1| - |a
TOBapiB
1.7 | ToBapHa moONmiTHKAa Ta YIPABIiHHSA aCOPTUMEHTOM 6 2 | 2] 2 8 cemectp
MIPOAYKIIi{ 6111 |4
1.8 | LlinoBa momithka 6 2 2 2 | 5| - 1 4
VYmpapnminHg ~ po3moaiioM 1 30yToM  TOTOBOI
1.9 | npoxyxkuii Ta nmIaHyBaHHS Ta PEryJIIOBAHHS 30yTOBHX 6 2 |22 |61 1|4
3amacis
110 K-OMYHIKaLIII/IHa TOJITHKA TPOMUCIIOBOTO 6 sl ola2ls|-|11a
HiIIPUEMCTBA
111 Oco0MBOCTI MapKEeTHHTY B Taly3i IOBITPSHOTO 6 sl ola2lsl1| - |a
TPaHCIIOPTY.
112 [TnanyBanHs MapKETHHTOBOI  JIAMBHOCTI  Ha 5 sl olo2ls|-|11a
MPOMHCIOBOMY MiAIPHEMCTBI
1.13 | Crpaterii npoMHCIIOBOIO MAPKETHHTY 12 5 g 617111 1|5
K-OHTPOJ'II),- aHaJi3 Ta epeKTUBHICTE MAPKETUHTOBOI 6 > l2l21al- ~ |4
1.14 | misuipHOCTI
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1.11 | MonynpHa KOHTpOsbHA poboTa Nel 3 2 - 1 |- - -
1.12 | KonrponbHa (nomaisst) podora (3OH) Nel - - - - |8 - 8
Ycboro 3a moayJiem 1 105 | 34 | 34| 37 |81|10 65
Moayas Ne2 «KypcoBa po6oTa»
21 Po3pobka crpaTerii mpoMHCIOBOro MiAIPUEMCTBA (32 30 |- 13030 - 30
00paHOI0 rajay33r0
Ycboro 3a mogysem Ne? 30 -] -1301]30] - 30
Y chOro 3a HABYAJIBHOI0 M CHHILTIHO 135 | 34| 34| 67 |135|10 119

2.4. 3aB1aHHS HA KOHTPOJIbHY (IoMalHI0) podoty (3D H)

dass  crypentiB 3®H — 3aBnaHHs A8 BUKOHAHHA KOHTPOJBHUX pOOIT
PO3pOOISIOTECA aBTOPOM pobovoi mporpamu. HaBuanbHi MaTepiain 3aTBEPIKYIOThCS
MPOTOKOJIOM 3aciflaHHS BHUIYCKOBOi Kadempw, IOBOJATHCA JO BiJOMa CTyJEeHTa
1HIUBIIyaIbHO 1 BUKOHYIOTHCS BIIMOBIHO IO METOAMYHUX peKoMeHpariin. Hampuxman,
HOMED BapiaHTy TEOPETHYHOT YaCTUHU Ta MPAKTUYHOI YACTUHU BU3HAYAETHCS 3a TIEPIIOI0
JITEpOI0 TMPI3BHUINA Ta OCTAHHBOI MHU(PPOIO IHIUBITYATHHOTO HABYAJIBHOTO ILIAHY
CTYyJICHTA.

Buxonanss, oopmiieHHsI Ta 3aXUCT KOHTPOJbHOI (AoMamHboi) pobotu (3PH)
3MIUCHIOETHCS CTYACHTOM B IHIMBIAyadbHOMY TMOPSAKY BIAMOBITHO 10 METOIUYHUX
pPEKOMEHIaITIH.

Yac, moTpiOHMI 4711 BUKOHAHHS KOHTPOJbHO1 (HoManiHboi) podotu (3PH) — o 8
TOJIMH CaMOCTIMHOT pOOOTH.

2.5. IlepeJtik NUTaHb AJI5 NiATOTOBKH /10 €K3aMeHY.

[Tepenik muTaHp Ta 3MICT 3aBJaHb JUIS MIJTOTOBKH JI0 €K3aMEHY PO3POOJISIOTHCS
IPOBIIHAM BHKJIaadeM KadeapH BiIIOBIAHO JI0 poO0OYOi MporpamMu, 3aTBEPKYETHCS Ha
3aciaHH1 Kadeapu Ta TOHOCUTHLCS JI0 BiJoMa CTY/ICHTIB.

3. HABYAJIbHO-METOJAUYHI MATEPIAJIM 3 JUCHUIIJITHA

3.1. MeTonu HAaBYAHHSA

[Ipy BHBYEHHI HABYAJIbHOI JUCHHUILIIHA BHUKOPHUCTOBYIOTHCS HACTYIHI METOIM
HABYaHHS:

- METOAM opraHizamii ¥ 3IIHCHEHHS HaBYaJbHOI MISUTBHOCTI, IO TIOETHYE
CJIOBECHI, Ha0YHI 1 IPAKTUYHI METOJH; JOCTIAHUIIEKI W TPOOIEeMHO-TIONIYKOB1; METOI!
HaBYAIbHOI POOOTH MiJ KEPiBHUIITBOM BHKJIagaya W METOAM CaMOCTIHHOI poOOTH
CTYJICHTIB;

- METOJM CTUMYJIFOBaHHS ¥ MOTHBAIll HaBYAIBHOI poOOTH, 10 00'eqHAIM B COOI
Mi3HABaJIbHI iTpU, HABUAIbHI JAMCKYCii, MOJEIIOBAaHHS POJIbLOBUX CHUTYaIliil, CTBOPEHHS
CUTYyallii yCIiXy B HaBUAIbHIN poOOTi, Mpe/'IBICHHS BUMOT 1 METO/ 3a0XOUEHHS;

— METOAM KOHTPOJI0 ¥ CAaMOKOHTPOJIIO 33 HABYAJbHOKO [iSUIBHICTIO: METOIU
YCHOTO, TMHCHMOBOTO KOHTPOJIIO; IHAMBIAYyaJIbHOTO, TEMAaTHYHOTO 1 CEMECTPOBOTO
KOHTPOJIIO.

3.2. PexomenoBaHa Jirepatypa
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ba3oBa jireparypa

3.2.1. U. boiiuyk, A. ImutpiB. MapKeTHHT POMHUCIOBOTO MiAMpUEMCTBA. Bua-Bo:
Hentp naBuanbHoi mitepatypu. K. 2017, 360 c.

3.2.2. Kpukascekuii €.B., Uyxpait H.I. [Ipomucnosuit mapkerunr: [ligpydHuk.
JIpBiB: BumaBuunro HarionamsHoro yHiBepcuTeT «JIbBiBChbKka momiTexHika», 2012.
336c.

3.2.3.IlpomucnoBuii mapkerunr: Hau. mociOnuk/Ilia. pen. O.0. Hly6ina. K.:
HMIBO MOiH VYkpaiau, Ctyauentp, 2012. 432 c.

3.2.4. B.M. 3aropynsko, A.B. IlleBuenko, O.C. Bbopucenko IIpomucnoBuit
MapkeTuHr: HaB4y. noci6. K.:HAY, 2015. 356 c.

3.2.5. MapkeTHHT MPOMHUCIIOBOIO mianpuemMcTBa: HaBuanpuuii mociOHuK / SIkoBiI€B
A.L, Jlapka M.I., Cynapkina C.II. Ta iH../ 3a pen. mpod. A.l. SxoneBa, mpod. M.L
Jlapku. Kuis: Bugasaununii nim «Konmgop», 2019. 496 c.

3.2.6. CtuB Munetr. Mapketunr B2B 1 mpomucnoBuii 6peHaunr. BumaBHUIITBO
«Jlianextuka». 2019, 208 c.

JdonmomixkHa JiTepaTypa

3.2.7. O. ®@. OcHau, B. II. [Tununuyk, JI. I1. KoBanenko. [IpomucioBuii MapKeTHHT.
2-re BUJIaHHS: TMApy4YHUK. Bua-Bo: 1ieHTp HaBYanbpHOI Jiteparypu, 2011, 364 c.

3.2.8. bopucenko O.C., ®icyn 1O.B., Spmomtok O.5. KonuenryanapHi MaIxXoad 10
CTIKOTO PO3BUTKY MPOMHCIOBUX MIANPUEMCTB Ha 3acafaX XOJIICTUYHOTO MApKETHHTY.
[ndpactpykrypa punky. EnextpoHHe HaykoBo-mpakTuuHe (axoBe BumanHsa. Opjeca.:
IMTH/IEI 2022. Bun. Ne 66. URL: URL.: http://www.market-infr.od.ua/uk/66-2022

3.2.9. dicyn 10.B., bopucenko O.C., fpmomox O.f. IHHOBamiiiHi MmiaX0aAH
IPOBEJICHHS! MApPKETUHTOBUX JIOCIIHKEHb Cy4acHUX MiANpUeMCTB. JlepaBa Ta perioHHu.
Cepis: ExoHomika Ta MiAIPHEMHHUIITBO. HAyKOBO-BHUPOOHHYHMM >KypHal. 3amopixKs.:
KITY, 202. Bum. 2(125). URL: URL: http://www.econom.stateandregions.zp.ua

3.2.10. bopucenko O.C., ®@icyn F0.B. IlpomucioBuii 1 CHOXWBUUN MapKETHHT:
0COOJIMBOCTI Ta OCHOBHI BIIMIHHOCTI. EJleKTpoHHE HayKOBO-ipakTUYHE (DaxoBe BUIAAHHS
«Iadppactpykrypa puaky». O.: TTHJIEI, 2018. Ne 18. URL: http://www.market-
infr.od.ua/uk/18-2018

3.2.11. Cesaruenko B.IO. IlpomucnoBuii mapkerunr: HaBu. moci6. K.: MAVII,
2011. 264c.: in. bibmiorp.: ¢. 257-259.

3.2.12. @®wmn Kotnep «OcHOBbI MmapkeTuHra». M: W3parenbckuii oM
«Bunbssmey, 2006. 656c¢.

3.2.13. bnusnok C. B. Mapketunr B VYkpaiHi: mpoOieMu CTaHOBJICHHS Ta
pO3BHUTKY. 2-r¢ Bu., BUIp. 1 gom. K.: IBIl «BugaBaunreo «Ilomitexnaikay, 2014. 400 c.

3.2.14. MapkeruHroBa IiHOBa mojiiTuka. Hapdu. mocioHuk 3 rpudom MOHMC
VYxpainu. [Jlapina f.C., bapunosuu O.M., T'anpumnceka FO.M., Padanbchka B.A.,
ba6iueBa O.I., Ps6unk A.B. Ta in.]. X.: Hdica-tutroc, 2016. 208 c.

3.2.15. [Tpumak T.O. Mapxkerunr: Hasu.noci6uuk. K.: MAVII, 2014. 228 c.
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3.3. Indgopmauniiini pecypcu B InTepHeri
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHe ynpaBiiHHs CTaTUCTUKKA YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpainceka Acomiarist Mapkerunry http://uam.in.ua/

3.3.5. MapkeTunroBuii moprain http://www.marketing-research.in.ua

4. PEUTUHI'OBA CUCTEMA OIIIHIOBAHHSI HABYTUX CTYJEHTOM
3HAHb TA BMIHb

O1iHIOBaHHS OKPEMHUX BHUJIB BUKOHAHOI

3I1HCHIOETHC B 0ajtax BiAMOBIAHO 10 Tadn.4.1.

CTYACHTOM HaBYaJbHOI pO6OTI/I

Taomug 4.1

Bua HaByaJbHOI podoTH

MakcuMalbHA KiJIBKICTEL 0aJ1iB

Jdenna ¢popma

3aouna popma

HABYAHHS HABYAHHSA
: 7 cemecTp 7,8 cemecTp

BukoHaHHS TECTOBHX 3aBAaHb IiJ 4ac MPAKTUIHUX 25
3aHATh 20
Po3B’si3anHs  3amad, BIAMOBiAI HA TEOPETHUUHI o5
NUTaHHS T 4Yac ayJauTopHOi poOoTH  Ha 20
NPaKTUIHHUX 3aHATTSIX
BukonanHs Ta 3aXuCT KOHTpOJbHOI podoTHu (3MDH) - 20
s Oonycky 00  BUKOHAHHA ~ MOOYIbHOIL
KOHmMpovHoi pooomu Nel cmydenm mae Habpamu 30 6anis -
He MeHue
BuxonanHst MOyTbHOT KOHTPOJIBHOT poGoTu Nel 30 -
Ycboro 3a moayasavu Nel 80 60
CemMecTpoBHIl eK3aMeH 20 40

Ychoro 3a JUCHUILIIHOIO

100

Moayab Ne2

Bun HaBuanbHO1 poOOTH

Max KUIBKICTB OaltiB

JlenHa ta 3a04Ha (hopmMa HaBUaHHS

BukonaHHs KypcoBoi po6oTH 60
3axucT KypcoBoi poOoTu 40
BukonaHHs Ta 3aXMCT KypcoBoi podoTn 100

4.2. BuxoHaHi BHIM HaBYaJIbHOI pOOOTH 3apaxOBYIOTHCA CTYICHTY, SIKIIO BiH

OTPHMAB 32 HUX MO3UTUBHY PEUTUHTOBY OIIIHKY.
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4.3. Cyma peHTHMHTOBHUX OLIHOK, OTPUMAaHUX CTYJIEHTOM 3a OKpeMi BUIU
BUKOHAHOT HABYaJIbHOI pOOOTH, CTAHOBUTH NMOTOYHY MOAYJIbHY PEUTHHTOBY OIIIHKY, sIKa
3aHOCHUTHCS JIO0 BIJOMOCTI MOJYJIbHOTO KOHTPOJTIO.

4.4, TlincymkoBa MOAyJbHAa pEUTUHrOBa OIllIHKA, OTPHMMaHa CTYJIEHTOM 3a
pe3yibTaTaMi BUKOHAHHS Ta 3aXUCTy KYPCOBOi po0oTH B 0anax, 3a HalllOHAJIBHOIO
mkanoro Ta mkanow ECTS 3aHOCUTBCS A0 BIIOMOCTI MOJYJIBHOTO KOHTPOJO, a TaKOX
JI0 HaBYAJIbHOI KapTKH, 3aJIKOBOI KHWXKU Ta [[omaTky A0 aurioma, HampuKiIad, Tak:
92/Biom./A, 87//1oope/B, 79//1oope/C, 68/3ado0e6./D, 65/3a006./E To1110.

4.5. CyMa mTiCyMKOBOi CEMECTpPOBOi MOAYJIbHOI Ta eK3aMeHaliiHOol
PEUTHUHTOBUX OILIIHOK, y 0anax CTaHOBUTH MIJICYMKOBY CEMECTPOBY PEUTHHIOBY OIIHKY,
sKa MepepaxoBYETHCS B OLIIHKH 32 HAI[IOHAJILHOIO 11Kaioo Ta mkanowo ECTS.

4.6. IlincymkoBa ceMecTpoBa pEWTHHIOBa OLIHKa B 0Oanax, 3a HAal[lOHAJbHOIO
miajoro Ta mkagorww ECTS 3aHocuThCS 10 3allIKOBO-€K3aMEHAIlIMHOI B1IOMOCTI,
HaBYAJIbHOI KAapTKU Ta 3aJiKOBOi KHIDKKH CTYJEHTAa, Hampukiad, Tak: 92/Biom./A,
87//loope/B, 79//oope/C, 68/3a006./D, 65/3a006./E Tomo.

4.7.4.6. IlincymMKoBa peHTHUHTOBA OI[IHKA 3 JUCHHUIUIIHA JOPIBHIOE TMiJCYMKOBIM
CEMEeCTPOBI PEUTUHTOBIM OLIHIII.

3a3HaueHa MiJCyMKOBa PEUTHMHIOBa OI[IHKA 3 JHUCHUIUIIHU 3aHOCUTBHCSA 10
Jlonatky A0 auIioma.
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1. INTRODUCTION
Course Training Program is developed based on the "Methodical guidance for the subject course
training program", approved by the order Ne 106 dated 13.07.2017 and corresponding normative
documents.

1. Explanatory notes

1.1. Place, objectives, tasks of the subject

Place: this subject is the theoretical basis of a set of knowledge and skills that form the profile of a
specialist in the field of industrial marketing on the basis of theoretical principles and modern forms and
methods of production-economical and commercial activities prevailing in the world economic process.

Objective: formation of professional competencies regarding the use of the system of special
knowledge and skills in the field of industrial marketing in the system of the general theory of marketing,
which will help future specialists to make effective production organizational and scientific decisions at the
level of modern requirements.

The tasks of the subject are:

- definition of the essence and components of the marketing policy of industrial enterprise;

- study of the conceptual apparatus and basic decisions in the field of industrial marketing;

- definition of the nature, characteristics and distinctive features of industrial markets, goods and
servicesl;

- formation of clear ideas about the characteristics, features, methods and marketing models of
industrial enterprises;

- study of the characteristics of the main stages of the process of purchasing behavior in the
industrial environment, methods of its analysis and evaluation;

- determining the structure of the external environment, types and sources of marketing information,
the specifics of marketing research of industrial companies;

- application of methods of analysis and forecasting of demand for industrial products;

- study of features of corporate innovations of industrial companies and basic decisions in the field
of management of the goods and services of industrial function;

- study of characteristics and basic solutions in the field of industrial pricing;

- study of characteristics and basic decisions in the field of distribution of industrial goods and
services;

- determination of features of planning and regulation of sales stocks;

- determining the features of the elements of industrial communications;

- determining the features of strategic marketing management of industrial companies;

- identification of current problems in the field of industrial marketing in Ukrainian conditions;

- consolidation of the received knowledge on the basis of practical tasks of a problem-thematic
COUrse;

- acquisition of practical skills in solving specific marketing problems when working in the
marketing services of industrial enterprises.

1.2. Learning outcomes the subject makes it possible to achieve

- Demonstrate knowledge and understanding of the theoretical foundations and principles of marketing
activities (PLO1).

- Analyze and forecast market phenomena and processes based on the application of fundamental
principles, theoretical knowledge and applied skills of marketing activities (PLO2).

- Apply acquired theoretical knowledge to solve practical tasks in the field of marketing (PLO3).

- Collect and analyze the necessary information, calculate economic and marketing indicators,
substantiate management decisions based on the use of the necessary analytical and methodical tools
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(PLOA4).

- Identify and analyze the key characteristics of marketing systems of various levels, as well as the
peculiarities of the behavior of their subjects (PLO5).

- Determine the functional areas of the marketing activity of the market entity and their relationships in
the management system, calculate the relevant indicators that characterize the effectiveness of such activity
(PLOS).

- Apply innovative approaches to the implementation of marketing activities of a market entity,
flexibly adapt to changes in the marketing environment (PLOS).

- Demonstrate the ability to apply an interdisciplinary approach and perform marketing functions of a
market entity (PLO11).

- Demonstrate the skills of independent work, flexible thinking, openness to new knowledge, being
critical and self-critical (PLO12).

- To be responsible for the results of one's activity, to show entrepreneurial and managerial initiative
skills (PLO13).

- Perform functional duties in the group, offer reasonable marketing solutions (PLO14).

- To have the methods of information and analytical data processing with the help of which to solve
practical marketing problems (PLO20).

- To forecast solvent demand, to determine promising target segments of consumers, to justify
innovative methods of managing the company's product, price, sales, and communication policies in all
types of markets (PLO23).

- To have innovative methods of collecting, analyzing and forecasting the financial and economic
results of the activities of enterprises in the consumer and industrial markets, justifying economic and
financial decisions based on the use of methods and tools of accounting, analysis, control, auditing and
taxation of the economic activity of enterprises (PLO24).

- To develop an electronic business model as a source of increasing competitiveness and to form the
relations of the enterprise with internal and external stakeholders on the basis of electronic technologies, to
use knowledge of marketing and information technologies to build and implement information support for
the marketing activities of enterprises, to be able to plan, implement and conduct marketing activities of the
enterprise in social networks and practical application of marketing tools for enterprises of various industries,
including aviation (PLO25).

1.3. Competences the subject makes it possible to acquire

- The ability to solve complex specialized tasks and practical problems in the field of marketing
activities or in the learning process, which involves the application of relevant theories and methods and
is characterized by complexity and uncertainty of conditions (IC).

- The ability to abstract thinking, analysis and synthesis (GC3).

- The ability to learn and master modern knowledge (GC4).

- The ability to conduct research at the appropriate level (GC8).

- The ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing (PC1).

- The ability to use the theoretical provisions of marketing to interpret and predict phenomena and
processes in the marketing environment (PC3).

- The ability to conduct marketing activities based on understanding the essence and content of
marketing theory and the functional relationships between its components (PC4).

- The ability to correctly apply marketing methods, techniques and tools (PC5).

- The ability to conduct marketing research in various areas of marketing activity (PC6).

- The ability to determine the impact of functional areas of marketing on the results of economic
activity of market entities (PC7).
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- The ability to analyze the behavior of market subjects and determine the peculiarities of the
functioning of markets (PC11).

- The ability to justify, present and implement the results of research in the field of marketing
(PC12).

- The ability to plan and implement effective marketing activities of a market entity in a cross-
functional section (PC13).

- The ability to propose improvements in the functions of marketing activity (PC14).

- The ability to understand the content and nature of the professional activity of a marketer in the
industrial, consumer and electronic markets of goods and services and to make managerial decisions in
the field of marketing regarding the innovative development of the enterprise in conditions of an unstable
external environment (PC15).

- The ability to reveal knowledge and understanding of the possibilities of information and
communication technologies as methods of researching socio-economic processes and phenomena, the
use of modern software when making marketing decisions in professional activities (PC17).

- The ability to choose and use innovative methods, tools for justifying decisions regarding the
creation and functioning of management structures, to understand the peculiarities of the modern world
and national economy, to justify the directions of social, domestic and foreign economic policy of the
state, and to acquire a holistic worldview in the understanding of global processes that reveal the patterns
of further transformational shifts and make it possible to make timely, effective marketing decisions
(PC18).

- The ability to understand the peculiarities of the company's product policy, to form an optimal
assortment, to analyze and design effective (effective, two-way) communications with consumers of
goods and services, to understand, plan and organize flow management of supply chains of goods and
services, to make optimal decisions regarding the management processes of elements of the marketing
complex business entities operating in all types of markets in modern conditions (PC19).

- The ability to collect, process, analyze and interpret the necessary data for effective marketing
activities of enterprises in the aviation industry (PC21).

1.4. Interdisciplinary Connections

This discipline is based on the knowledge of such disciplines as "Marketing", "Marketing research”,
"Marketing product policy”, "Commodity science”, "Marketing communications”, "Marketing pricing”,
"Distribution marketing" and is the basis for studying the disciplines "Holistic marketing”, "Socially
responsible marketing" and writing a qualification paper.

COURSE TRAINING PROGRAM ON THE SUBJECT

2.1. The subject content

The educational material of the discipline is structured according to the modular principle and
consists of one educational module, namely: educational module No. 1 "Peculiarities of the functioning of
the industrial enterprise marketing™, which is a logically completed, relatively independent, integral part
of the educational discipline, the mastery of which involves conducting a modular control work and
analysis of the results of its implementation.

A separate second module (educational component) is a coursework (CR), which is completed in
the seventh semester. KR is an important component of consolidating and deepening the theoretical and
practical knowledge and skills acquired by a student of higher education in the process of assimilating the
educational material of the discipline.
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2.2. Modular structuring and integrated requirements for each module
Module Nel " Peculiarities of the functioning of the industrial enterprise marketing **

Integrated requirements to the module Nel:

Know:

- components of the marketing policy of an industrial enterprise;

- conceptual apparatus and basic solutions in the field of industrial marketing;

- the main stages of the purchasing management process in an industrial environment;

- specifics of marketing research of industrial companies;

- peculiarities of corporate innovations of industrial companies and basic solutions in the field of
management of goods and services for production purposes;

- characteristics and basic solutions in the field of industrial pricing;

- characteristics and basic solutions in the field of distribution of industrial goods and services;

- peculiarities of planning and regulation of sales stocks;

- features of industrial communications elements;

- peculiarities of strategic marketing management of industrial companies;

Be able to:

- determine the nature, characteristics and distinguishing features of industrial markets, goods and
services

- to form clear ideas about the characteristics, features, methods and marketing models of industrial
enterprises, including enterprises of the aviation industry;

- determine the structure of the external environment, types and sources of marketing information,
the specifics of marketing research of industrial companies;

- apply methods of analysis and forecasting of demand for industrial products;

- apply elements of the marketing complex at industrial companies, including at aviation
enterprises;

- identify actual problems in the field of industrial marketing in Ukrainian conditions;

- consolidate acquired knowledge on the basis of practical tasks of the problem-thematic course;

- apply practical skills when solving specific marketing tasks when working in the marketing
services of industrial enterprises, including aviation enterprises.

Topic 1. The essence, objectives and trends in industrial marketing

Definition of industrial marketing. The role of industrial marketing. Distinctive features of
industrial marketing. Industrial marketing complex.

Topic 2. Markets of industrial goods and marketing environment of industrial enterprises

The nature of industrial markets. Commercial organizations. Institutional markets. Government
markets. International industrial market. Excellent characteristics of industrial and consumer marketing.
Research of the marketing environment of industrial enterprises. Factors of the macro environment of
industrial enterprises. Factors of the microenvironment of industrial enterprises.

Topic 3. Marketing research of industrial enterprise

The role of research in industrial companies. Directions and areas of marketing research of
industrial companies. The process of marketing research. The essence and main stages of marketing
research. Types of marketing research. Sources of marketing information. Methods of collecting
primary marketing information. Development of a marketing research plan for a specific product in the
industrial market. Differences in marketing research in consumer and industrial markets. Secondary data
and their sources.

Topic 4. Market segmentation. Formation and research of demand for industrial goods

The process of segmentation of the industrial market. Options for the enterprise to segment the
product market. Levels of market segmentation. Market segmentation criteria. Selection and
substantiation of levels and methods of industrial market segmentation. Evaluation of the attractiveness
of market segments. Positioning of industrial products
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Basic concepts of demand in the industrial market. Special characteristics of industrial demand.
The value of demand analysis. General methods of sales forecasting.

Topic 5. Competition in industrial markets and the market conditions of individual branches
of industry

The essence of competition. Forms of competition. Analysis of competition in the industrial
market. Approaches to determining the competitiveness of enterprises. 12-point competitor profile.
Concept of market conditions, goals and methods of its analysis. Economic indicators. Analysis of
trends in the market conditions of certain branches of industry in Ukraine, including the aviation
industry.

Topic 6. Marketing in the field of procurement of industrial goods

Procurement function. Procurement procedures. Organization of the procurement operation. Tools
for the analysis of the purchase of industrial goods. Rationality of industrial procurement. Building a
model of organizational purchasing behavior for a specific manufacturing enterprise. The main stages of
industrial procurement. Procurement scenarios. Relationship marketing. Concept of purchasing center.
Concepts and models of organizational purchasing behavior.

Topic 7. Product policy and product range management

The essence and management of the product range of the enterprise. Industrial product life cycle.
Analysis of the product portfolio of the enterprise. Types of innovations of industrial goods and services.
The reasons for the failure of new products in the industrial market. Innovative benefits. The process of
developing a new product in industrial companies. Organization of the innovation process.

Topic 8. Pricing policy

Characteristics of industrial prices. Price as a change in value. Determinants of price decisions.
Pricing at different stages of the life cycle of an industrial product. Formation of pricing strategy. Pricing
goals. Pricing methods. Competitive bidding and negotiations.

Topic 9. Management of distribution and sale of finished products and planning and
regulation of sales inventories

Distinctive features of industrial intermediaries. Types of industrial intermediaries. Distribution
channels. Conflicts in industrial channels. Strategic decisions in the field of industrial distribution.
Evaluation of the mediator. The role of an industrial distributor. Implementation of distribution strategy
and the role of logistics. Industrial sales management.

Sales planning process. Factors influencing inventory planning. Features of sales inventory
regulation. Warehouse logistics.

Topic 10. Communication policy of industrial enterprise

The concept of industrial communications. Features of industrial communications. The process of
communication. Communication tools at an industrial enterprise. The role of advertising in industrial
communications. Personal sales as a central component of industrial communications. The process of
personal selling. Organization of training of sales agents of industrial companies.

Topic 11. Features of marketing in the field of air transport.

Air transport marketing concept. Determination of demand for air transport services. Market
concept of production and sales management of enterprises in the aviation industry. The state of the air
transportation market, modern segmentation of the domestic air transportation market, a process
approach to the formation of a marketing complex at aviation industry enterprises, the basics of
marketing communications policy in the air transport sector, marketing approach and strategic direction
in the activities of aviation industry enterprises.

Topic 12. Planning of marketing activities at the enterprise

The process of planning marketing activities at the enterprise. Search for competitive advantages.
Assessment of weaknesses and strengths of the enterprise. Development of a marketing program for the
enterprise. Organization of marketing units of the production organization. Current trends in the
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development of organizational management structures of industrial companies. Variety of organizational
structures of marketing departments in industrial companies.

Topic 13. Strategies of industrial marketing

Fundamentals of marketing strategy formation. Components and types of marketing strategies.
Functional strategies of the enterprise. Marketing strategies of industrial marketing. Strategic planning at
an industrial enterprise.

Topic 14. Control, analysis and effectiveness of marketing activities

The process of marketing control. Levels of marketing control. Analysis of deviations from the
planned indicators. Evaluation of marketing programs. Marketing audit. The effectiveness of marketing
activities.

Module Ne2 (educational component) **Term Paper*'

Term Paper (TP) is performed in the seventh semester by students of full-time higher education in
accordance with the methodological recommendations approved in the established order, with the aim of
consolidating and deepening the theoretical and practical knowledge and skills acquired by the student of
higher education of education in the process of assimilation of the educational material of the discipline.

The purpose of the Term Paper is to develop practical skills for students of higher education to
solve specific marketing problems while working in the marketing service of industrial enterprises, as
well as to develop economic thinking skills when solving strategic problems of the development of an
industrial enterprise.

Completion of the TP is an important stage in preparation for participation in student conferences,
performance of qualification work for a future marketing specialist.

Integrated requirements of module Ne2:

know:

- statistical data of industries, their development trends, the capacity they occupy on the industrial
market;

- the structure of the external environment, types and sources of marketing information, the
specifics of marketing research of industrial companies;

- characteristics and basic decisions in the field of commodity policy, pricing, distribution of
industrial goods and services, and industrial communications;

- statistical data on industries, trends in their development, structure of the external environment,
types and sources of marketing information, specifics of marketing research of companies;

- characteristics and basic solutions in the field of pricing;

- characteristics and basic solutions in the field of distribution of goods and services;

- structure of the complex and characteristics and features of communications elements;

- peculiarities of strategic marketing management of companies;

- current problems in the field of industrial marketing in Ukrainian conditions and have a clear
idea of ways to solve them;

be able:

- apply methods of analysis and forecasting of demand for industrial products; determine the
goals and objectives of the enterprise under study;

- conduct a marketing situational analysis of the product, sales markets, consumers, marketing
communications;

- evaluate the market price of goods;

- to forecast the situation of the development of sales markets for industrial goods;

- build a swot analysis of the enterprise under study.

execution, registration and protection of the kr is carried out by the student individually in
accordance with methodological recommendations.

the time required to complete the kr is up to 30 hours of independent work.
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2.3. Training schedule of the subject

Volume of training sessions, hours
No Name topics Total Lectures Practi- Self-
cals Study
8 semester
Module Nel "Features of the functioning of industrial marketing and the specifics of
consumer behavior in the industrial market"
1.1 | The essence, objectives and trends in industrial
. 6 2 2 2
marketing
1.2 | Markets of industrial goods and marketing
. . . . 6 2 2 2
environment of industrial enterprises
1.3 | Marketing research of industrial enterprise 6 2 2 2
1.4 | Market segmentation. Formation and research of 12 2 2 4
demand for industrial goods 2 2
1.5 | Competition in industrial markets and the market 12 2 2 4
conditions of individual branches of industry 2 2
1.6 | Marketing in the field of procurement of
. . 6 2 2 2
industrial goods
1.7 | Product policy and product range management 6 2 2 2
1.8 | Pricing policy 6 2 2 2
1.9 | Management of distribution and sale of finished
products and planning and regulation of sales 6 2 2 2
inventories
1.10 | Communication policy of industrial enterprise 6 2 2 2
1.11 | Features of marketing in the field of air transport 6 2 2 2
1.12 | Planning of marketing activities at the enterprise 6 2 2 2
1.13 | Strategies of industrial marketing 2
12 2 5 6
1.14 | Control, analysis and effectiveness of marketing 5 ) ) )
activities
1.15 | Module test Nel 3 2 - 1
Total for the module Ne 2 105 34 34 37
Module Ne2 «Term Paper»
3.1 | Development of strategy of the industrial
. 30 - - 30
enterprise (on the chosen branch)
Total for the module Ne 2 30 - - 30
Total for the discipline 135 34 34 67

2.4. List of questions for preparation to the Graded Test

The list of questions and the content of tasks for preparation for the exam are developed by the
leading teacher of the department in accordance with the work program, approved at the meeting of the
department and brought to the attention of students.
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3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT

3.1. Teaching methods

The following teaching methods are used when studying an academic discipline:

- methods of organization and implementation of educational activities, combining verbal, visual
and practical methods; research and problem-searching; methods of educational work under the
guidance of a teacher and methods of independent work of students;

- methods of stimulating and motivating educational work, combining educational games,
educational discussions, modeling of role-playing situations, creating situations of success in
educational work, presenting requirements and the method of encouragement;

- methods of control and self-control of educational activities: methods of oral and written control;
individual, thematic and semester control.

3.2. List of references (basic and additional)

Basic literature

3.2.1. U. boiiuyk, A. [mutpiB. MapkeTHHT NPOMHUCIOBOro mignpuemcTBa. Bua-o: LleHTp
HaB4aybHOI1 Jriteparypu. K. 2017, 360 c.

3.2.2. Kpukascekuii €.B., Uyxpaiti H.Il. ITlpomucnoBuit mapkerunr: Iligpyunux.  JIbBiB:
Bunasuunrso HamionaneHOro yHiBepcuTeT «JIbBiBChKA MoiTexHiKa», 2012, 336¢.

3.2.3.IlpomucnoBuii mapketunr: Hasu. mociOuuk/Ilia. pen. O.0. Ily6ina. K.: HMIIBO MOiH
VYkpainu, Ctyauentp, 2012. 432 c.

3.2.4. B.M. 3aropynrsko, A.B. lleBuenko, O.C. bopucenko IIpoMucinoBuii MapKeTHUHI: HaBY.
moci6. K.:HAY, 2015. 356 c.

3.2.5. MapKeTuHT POMHKCIIOBOTO mianpueMctBa: HapuanbHuii mocionuk / SIkoBner A.l., Jlapka
M.IL, Cynapkina C.II. ta in../ 3a pea. mpod. A.L. fAxosnesa, nmpod. M.I. Jlapku. Kuis: BunaBanuuii gim
«Konmop», 2019. 496 c.

3.2.6. CtuB Munert. Mapketunr B2B i npomucnoBuit 6penaunar. BugaBuunrso «Jlianektuxay.
2019, 208 c.

Additional literature

3.2.7. O. ®@. OcHau, B. II. [Twmmuayxk, JI. I1. KoBanenko. [IpomucioBuii MapkeTHHT. 2-T€ BUIaHHS:
niapyyHuK. Bua-Bo: neHTp HaBuaneHoi Jiteparypu, 2011, 364 c.

3.2.8. bopucenko O.C., ®icyn 10.B., SApmomok O.[. KoHuenryanbHi MIIXOIU 10 CTIAKOTO
PO3BHUTKY NPOMHUCIIOBUX MiANPHEMCTB Ha 3acajiaX XOJICTUYHOTO MapKeTUHTy. [HppacTpyKkTypa puHKY.
Enextponne HaykoBo-npaktuuHe (paxose Bumanus. Oxeca.: [TH/IEL 2022. Bun. Ne 66. URL: URL:
http://www.market-infr.od.ua/uk/66-2022

3.29. ®dicyn 10.B., bopucenko O.C., Spmomtok O.f. InHOBaIiliHI MIAXOANM TPOBEIACHHS
MapKETUHTOBUX JIOCHIPKEeHb CydacHUX mianpueMmctB. JlepxkaBa Ta perionu. Cepis: ExoHomika Ta
MIJIPUEMHUITBO. HAYKOBO-BUPOOHMUMH kypHai. 3anopixoks.: KITY, 202. Bun. 2(125). URL: URL:
http://www.econom.stateandregions.zp.ua

3.2.10. bopucenko O.C., ®@icyn 0.B. [IpoMuciaoBuii 1 COKUBYMIT MapKETHHI: OCOOJIMBOCTI Ta
OCHOBHI BiIMiHHOCTI. EnekTpoHHe HaykoBo-nipakTH4HE (axoBe BUIaHHS «[H(ppacTpykTypa puHky». O.:
IMHAIEIL 2018. Ne 18. URL: http://www.market-infr.od.ua/uk/18-2018

3.2.11. Cearuenko B.JO. IIpomucnosuii mapkerunr: Hasu. moci6. K.: MAVII, 2011. 264c.: in.
BiGmiorp.: c. 257-259.

3.2.12. ®unun Kotnep «OcHoBBI MapkeTuHra». M: M3narensckuil nom «BunbsaMey, 2006. 656c¢.

3.2.13. biusniok C. B. Mapketunr B YkpaiHi: nmpoOaeMu CTaHOBJIEHHS Ta PO3BUTKY. 2-T€ BH/I.,
Burp. i gom. K.: IBL] «BugaBaunrso «Ilomirexuika», 2014. 400 c.
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3.2.14. MapkeTtuHroBa miHoBa noJjiituka. Hapu. mocionuk 3 rpudhom MOHMC Vkpainu. [Jlapina
A.C., bapunosuu O.M., 'anpunnceka FO.M., Padanbceka B.A., ba6iueBa O.1., Ps6uuk A.B. Ta in.]. X.:

Hica-mumroc, 2016. 208 c.

3.2.15. Ilpumak T.O. Mapkerunr: HaBu.nmoci6nuk. K.: MAVII, 2014. 228 c.

3.3 Internet resources
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. T'osioBHE ynpaBIIiHHS CTATUCTHKU YKpainu http://www.ukrstat.gov.ua

3.3.4. Ykpainceka Acorianiss Mapketunry http://uam.in.ua/

3.3.5. Mapkerunrosuii noptain http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with table

Table 4.1

4.1.
Assessment of certain types of student work

Kind of academic work Max Grade
Performance of test tasks during practical classes 25
Solving problems, answering theoretical questions 25
during classroom work in practical classes
For admission to complete module test Nel, student .
must receive not less then 30 bazis
Performing of the module test Nel 30
Total by the module Nel 80
Examination 20

Total 100
Module No2

Kind of academic work Max Grade
Execution of term paper 60
Defense of term paper 40
Execution and defense of term paper 100

4.2. Completed kinds of educational work are credited to the student if he received a positive

rating for them.

4.3. The sum of the ratings received by the student for individual types of completed educational
work constitutes the current modular rating rating, which is entered in the information of modular

control.

4.4. The final modular rating obtained by the student based on the results of completing and
defending the course work in points, according to the national scale and the ECTS scale, is entered in
the information of the module control, as well as in the study card, the score book and the Supplement to
the diploma, for example, as follows: 92/Ex/A, 87/Good/B, 79/Good/C, 68/Sat/D, 65/Sat/E, etc.

4.5. The sum of the final semester module and exam rating grades, in points, constitutes the final
semester rating grade, which is converted into grades according to the national scale and the ECTS

scale.
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4.6. The final semester rating in points, according to the national scale and the ECTS scale, is
entered in the credit and examination information, the study card and the student's credit book, for
example: 92/Ex/A, 87/Good/B, 79/Good/C, 68/Sat/D, 65/Sat/E, etc.

4.7. The final grade for the discipline is equal to the final semester grade.

The specified final grade for the discipline is entered in the Appendix to the diploma.
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