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BCTYII
PoGoua mporpama (PII) nHaBuanpHOi AMCHUIUIIHU «MapKeTUHT TMOCIyT»
po3pobsieHa Ha OCHOBI «MeToAMYHUX PEKOMEHAALId 10 po3poOsieHHA 1 0(OpMIIEHHS
pobovoi mporpamMy HaBYaJIbHO! AUCHMIUIIHK JIEHHOI Ta 3a04HOi (OpM HaBUAHHS,
3aTBEpPKEHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/on, Ta BiANOBIAHUX
HOPMaTUBHHX JIOKyMEHTIB.

1. MOSAACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micue: naHa HaB4ajibHA JUCIHUIUIIHA € TEOPETHUHOI Ta MPAKTUYHOIO OCHOBOIO
CYKYIIHOCTI 3HaHb Ta BMiHb, 110 POPMYIOTh podiab GaxiBlsd y po3yMiHHI 0COOIMBOCTEN
MapKeTUHTY y cdepi MOCIIyT.

MeToro HaBuYaJgbHOI  JUCHUUIUIIHU € (OpMYyBaHHS KOMIIETEHTHOCTEH II0JI0
TEOPETUYHUX 3acaj (opMyBaHHS Ta (YHKUIOHYBaHHS CHCTEMH MApPKETUHIOBOL
JISUTBHOCTI MIJIPUEMCTB c(hpepu MOCIyT, METO/(IB BUBYEHHSI PUHKY I1OCIIYT, BU3ZHAYEHHS
IUISXIB Ta PE3EepBIB PO3BUTKY MIANPUEMCTBA cdepu MOCIYyr B CYYaCHMX YyMOBax,
(dopMyBaHHSA MAapKETHHIOBOI CTpaTerii Ta BHUKOPUCTAHHS KOMIUIEKCY MAapKETUHIY
HiIPUEMCTBAMH CPEPH TIOCIYT.

3aBAaHHSAMU BUBUYCHHS HABYAJILHOI JUCHUILIIHA €:

- OBOJIOJIITH OCHOBHUMU TMOHSITTSMH MapKETUHTY IMOCIYT Ta METOJaMHU BUBYEHHS
PUHKY TOCHYT;

- PO3YMITH OCHOBHI NMPUHIUIU BUOOPY KOHKYPEHTHHX MAapKETHHTOBUX CTpaTeriid
JISUTBHOCTI JUISL MIATPUEMCTB, 1110 HAJIAI0Th MOCITYTH;

-BUBUUTH OCOOJMBOCTI MapKETHHTOBOI [iSJILHOCTI B HAHOUIBII TOIIMPEHHUX
chepax mocmnyr;

- pO3yMITH OCHOBHI MPUHIHUIK Ta MAXOIU O OOTPYHTYBaHHS MapKETHHTOBHX
piteHs y cdepi Mmociyr;

- BUBYUTH Cy4YacHI METOJW 3IHCHEHHsS MapKETHHTOBUX JOCIIDKEHb Yy cdepi
MOCITYT;

- 3HATU TOCTIJOBHICTh MPOLIECY CTBOPEHHSI CUCTEMHU MAPKETHUHTY MiANPUEMCTBA
chepu MOCAYr Ta OCHOBHI 3aBHaHHS 1 crenudiky MpPOBEICHHS eTamiB Oi3Hec-Tuia-
HYBaHHS;

- BUBYUTU KOMIUJIEKC MAapKETHHTY PHUHKY IMOCIYyr Ta PO3YMITH OCOOJIMBOCTI
3aCTOCYBaHHS 1IHCTPYMEHTIB MApKETUHTY MiAMPUEMCTBAMH, 110 HAJAIOTh MOCIYTH;

- BUBYHMTH OCOOJIMBOCTI 3aCTOCYBaHHS CY4acCHHX IHCTPYMEHTIB MAapKETHUHTY JUIS
MIPOBEJICHHS IMiIMPUEMCTBOM PEKJIAMHUX KaMITaHiil y cdepi Mociayr Ta BMITH PAKTUYHO
BUPIIIYBAaTH MapKETHHIOBI 3aBJJaHHA 13 BUKOPHCTAHHSAM MOXJIMBOCTEH [HTEpHeTY.
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1.2. Pe3yabTaTH HaBYaHHS, fAKi /Ja€ MOMJIMBICTH JOCAITH HaBYaJbHA
JTUCHHUILIiHA.

- BignmoBimatu BUMOraMm, sIKI BHCYBalOThCS O CYYaCHOTO MAapKETOJIora,
HiIBUIIYBaTH piBeHb 0coducToi mpodeciitnoi migrorosku (ITPH16).

- [IporHo3yBaTu NjaaTOCIIPOMOXHHUI TMONUT, BU3HAYUTH IEPCHEKTUBHI LIJIbOB1
CErMEHTH CIIO’KMBayiB, OOIPYHTOBYBATH IHHOBAIIHHI METOJIM YMPAaBIIHHA TOBApHOI,
11HOBOI, 30yTOBOi, KOMYHIKAII{HOI MOJITUK MIANPUEMCTBA Ha BCIX THMAaX PHUHKIB
(ITPH23).

1.3. KoMneTeHTHOCTI, IKi 1a€ MOKJIMBICTH 3100yTH HABYAJILHA TUCUMILTIHA.

- 34aTHICTh BUPILIYBATH CKJIa/IHI CIIEliai30BaH1 3a/1aui Ta MpakTU4YHI IpoodieMu y
chepl MapKEeTHHTOBOI MAiSUTBHOCTI ab0 y Tpolleci HaBYaHHS, M0 Tepeadayae
3aCTOCYBaHHS BIJMOBIAHUX TEOPil Ta METOMAIB 1 XapaKTEpHU3Y€EThCS KOMIUIEKCHICTIO Ta
HeBu3HaueHicTio yMoB (IK).

- 3maTHICTh O aOCTPaKTHOTO MUCICHHS, aHamizy Ta cuHTedy (3K3).

- 3MaTHICTh BUUTHCS 1 OBOJIOJIIBATH CydacHUMU 3HaHHsIMH (3K4).

- 31aTHICTh MPOBEACHHS AOCHIKeHb Ha BimmosimHomy piBHi (3KS8).

- 3JaTHICTH JIOTIYHO 1 MOCIIOBHO BIATBOPIOBATH OTPUMAaHI 3HAHHS MPEIMETHOI
ob6acti mapketunry (®K1).

- 3MaTHICTH, MPOBA/HKYBAaTH MAPKETHHTOBY [ISUIBHICTh HAa OCHOBI PO3YMIHHS
CYTHOCT1 Ta 3MICTy Teopii MapKeTHUHTY 1 (yHKIIOHATLHUX 3B'SI3KIB MIXK ii CKJIaJIOBUMH
(DK4).

1.4, MixknucuuniiHapHi 3B’ sI3KH.

HNana pucuumiiiHa 0a3yeTbCs Ha 3HAHHSAX TaKUX JAUCHUILIIH, SK MapKeTHHr,
[ToBeninka crokuBava, MapKkeTHHTOB1 AOCTIIKEHHS,MapKkeTHHrOBa TOBapHa MOJITHKA,
MapkeTuHr Teputopiii Ta € 0a30i0 i BUBUYEHHS MOJANBIIUX JTUCIUIUIIH, a caMe:
MapkeTrHr 1HHOBaIil, MapKEeTHHT TIPOMHCIOBOTO IMiAMPUEMCTBA, XOJICTUYHUI
MapkeTuHr, CorianbHO-BIANOBIJATFHAN MapKETHHT.

2. MIPOTPAMA HABYAJIBHOI JJUCHUILJITHA

2.1. 3MicT HAaBYAJIBHOI AUCIHUILTIHA

HaBuanpHuil MaTepian JUCIUILIIHA CTPYKTYPOBAHUHN 32 MOIYJIBHUM MPUHITUIIOM i
CKJIQ/IA€THCSA 3 IBOX HABYAJIBLHUX MOAYJIiB, a came:

— HaByanbHOro wmoxayia Nel «CyvyacHMidi CcTaH PHHKY MOCJIYI, WHOro
MAapKeTHHIOBUIl IHCTPYMeHTAapiil Ta NISIXU NiABHIEHHS IKOCTI MOCIYT»;

- HaByaJibHOro mMoayis Ne2 « 3acTocyBaHHS MapKeTHHIOBHMX CTparteriii B
TOBapHiil, WiHOBIM, 30yTOBIil Ta KOMYHiKaUiiiHiil MOMITHLI NiANPUHEMCTB MOCIYI» ,
siKi € JIOTIYHOI0 3aBEPIICHWMH, BITHOCHO CAMOCTIMHMMH, IUTICHUMH YaCTHUHAMHU
HABUYAIBHOI JTUCIUIUTIHKM, 3aCBOEHHS SIKOT Tependadae TPOBEACHHS MOIYJIBHHUX
KOHTPOJILHUX POOIT Ta aHai3y pe3yIbTaTiB iX BUKOHAHHS.
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2.2. MonyJabHe CTPYKTYPYBAHHSA Ta iIHTerpoBaHi BUMOIH 10 KOKHOT0 MOIYJIsI
Moayabr Ne 1 «CyyacHuil CTaH PHHKY M[OCJAYI, HOro MapKeTHHIOBHMM

IHCTpPYMeEHTAapIil Ta WUIAXU MiABUIIEHHA AKOCTI MOCIYI»

InTerpoBani BuMoru moay.isi Nel:

3HATH:

- OCHOBM ()YHKIIIOHYBAaHHS Ta PO3BUTKY MapKETHHTY TTOCIYT;
CYTHICTb Ta CKJIaJI0B1 MAPKETUHI'OBOI MOJITUKH Y c(hepl MapKETUHTY TOCIYT;
MPUPOAY, XapaKTEPUCTUKH 1 BIAMIHHI PUCH PUHKIB TOBapIB Ta MOCIYT;
XapaKTepUCTUKU, OCOOIMBOCTI, METO/IU 1 MOJIE1 MAPKETHHTY CepU MOCIYT;
XapaKTepUCTUKU OCHOBHHUX €TaliB MpOIeCcy KYIMIBEJIbHOI MOBEIIHKH Yy cdepi
MOCITYT, METO/IB 1i aHaJ3y U OIIHKH;

- CTPYKTYpY 30BHIIIHHOIO OTOYEHHS, BUIB 1 JpPKEpesl MapKeTHHToBOi iHQopMallii,
crneundiKy MapKeTHHTOBUX JOCIIIKEHb Y cepi MOoCIyT;

- 3aCTOCOBYBaHHS METOJIIB aHaJII3y 1 MPOTrHO3YBAHHS MOMUTY Ha MPOAYKTU cepu
MOCTIYT

- ocobmuBOCTI  peamizalii KOMIUIEKCY MAapKETHHTY MIiANMpUEMCTBA y cdepi
HOCHYT.

BMITH:

- 3CTOCOBYBATH Cy4acCH1 MOJIeJIl MApKETUHI'Y IOCIYT;

- BHU3HAYaTH KOHIEMIIID MApPKETUHTY TOCIYT,HAaHOUIbII  JOIUIBHY  JI0
BUKOPUCTAHHS Y IEBHUX YMOBAX;

- BMITH 3J1ICHIOBAaTH PO3POOKY 3aXOiB 11010 CTBOPEHHS KOHKYPEHTHHX IepeBar
HiANPUEMCTBA HA PUHKY MTOCIYT;

- PO3POOIATH KOMITJIEKC MApKETHHTY B 3aJIEKHOCTI BiJI OCOOMMBOCTEH 0OpaHOi
cthepu mocyr;

- IPOBOJUTU MApPKETUHIOBI JOCHIIPKEHHS PUHKY IOCIYT, CUCTEMAaTHU3yBaTH Ta
aHai3yBaTH iHGOpPMAIIiio;

- pO3pOOIATH MapKETUHTOBY IMOJITHKY, CTBOPIOBATH YMOBH ISl PO3IIUPEHHS
CHEKTPY MOCIIYT, 33JJ0BOJICHHS MIOTIUTY CIIO’KUBAYiB HA PUHKY IOCIIYT;

- PO3pOOIIATH MOJIEINb MTAKETY MOCIYT;

- 3IACHIOBATH CETMEHTAIlII0 PUHKY IOCIYT Ta OOMpaTH HaWOLIbI MPHUBAOIUBI
CerMEHTH;

- (opmyBaTH MOBEIHKY CIIOKMBaya Ha €Tari OTPUMAHHS ITOCITYTH.

Tema 1.1. Cdepa nmocJiyr Ta ii XapaKTepUCTUKH.

CytHicts mocnyru. OCHOBHI BIJIMIHHOCTI TIOCIYTHM Bin ToBapy. Buam mocmyr.
CaitoBa TOprieias nociayramu. [IpyuuHU, 110 CTUMYJIOIOTH IIBHJKE 3POCTAHHS PHUHKY
nociyr. OCHOBHI XapakTepucTuku nociyr. Knacudikaris mocmyr.

Tema 1.2. PuHoK mocJiyr Ta iforo cermeHTaunis.

[lonarTs puHKYy mociayr Ta Horo cerMeHTamis. OCHOBHI KpuTepii cermMeHTarti.
Bumoru momo BuOOpy KpHUTEpiiB CErMEHTYBaHHS Ha PUHKY MOCIyr. PHHOK mocmyr
chepr KOMYHAIbHO-TIOOYTOBOrO OOCITyroByBaHHS.  PHHOK mOCIyr rpomMaachKoro
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xapuyBaHHs. PHHOK mocnyr y cdepi 3aXuCTy 370poB’sl Ta (Pi3u4HOI KyJbTypH. PuHok
MOCIIYT KYJBTYPHO-OCBITHBOI chpepu. PuHOK mocnyr cepu ynpaBiliHHA, PETYIIOBaHHS Ta
oOMiIHY.

Tema 1.3. OcobdauBocti MapkeTHHry y cgepi mocayr. Mogeial MapKeTHHIY
MOCJIYT.

HaykoBi mkonu MapkeTHHTy nociayr y cdepi nociayr. Mojeni MapKeTHHTY HOCTYT.
Mogens J[.Patmena, «cepBakma»-monens IIL.Eirnmue u E.Jlanreapma ta iX OCHOBHI
ocoonmuBocti. Mogens K.I'penpoca, «4-P» wmomens J[.Maxkkapti 1 «7-P» wmomens
M.butnep. TpukytHa mozaens @.Kotnep Ta i OCHOBHI XapakTepucTHKU. Mojenb
K.JIaBnoka.

Tema 1.4. MapKeTHHIOBUI iHCTPYMEHTAPIH MOCJIYT.

[To3uiioHyBaHHS MOCIYTH Ta HA PUHKY Ta MOUIYK KOHKYPEHTHHUX IepeBar Mociyr.
BriiuB MapKeTHHrOBOTO cepeioBUIIa Ha TiSIbHICTh MANpUeMCTB chepu nocayr. [lonut
Ha TOCIYTH 1 TUIOJIOTiSI MapKeTHHTy. MapKeTHHroBl AOCHIPKEHHS HAa PUHKY MOCIYT.
Kommiekc MmapkeTHHTy TiIpHEMCTBA Ta OCOOIMBOCTI MOTo peanizaliii y cdepi mociyr.

Tema 1.5. MapkeTunr y pisHoMaHiTHUX c¢epax nociayr. bankiBecbkuii map-
KETHHI, MAPKETHHI OCBITHIX MOCJYT, TYPUCTUYHUI MAPKETHHT TA iHIII.

Amnani3 iCHyroudoi cuTyalli BIPOBAKEHHS €JIEMEHTIB MAapKETUHTY Yy MPAKTHUKY
pobotn mignpueMcTB chepu mocayr YkpaiHu. OcoOJIMBOCTI MapKEeTUHTy Y
pI3HOMaHITHUX cdepax PHUHKY TOCIyr Ta OCHOBHI MIAXOAW IIOJO BIPOBAHKCHHS
MapKeTUHTY y pi3HI cepu MIsTIBHOCTI Ha PUHKY TOCHIYT. BaHKIBCHKHMN MapKETHUHT Ta
0COOIMBOCTI OaHKIBCHKOTO MPOAYKTY — OaHKIBCHKOI mociayrd. CrnenudidHi ocoOMMBOCTI
MapKETUHTY Ha PUHKY OCBITU. TypHUCTHMYHUN MapKETHHT Ta MEPCHEKTUBU PO3BUTKY Ha
pUHKY YKpainu. MapKeTHHT TOCIyT TPOMaJChKOr0 XapuyBaHHs Ta TOTEIbHOI 1HIYCTpIii.
[HTepHET-MapKEeTHHT Ta COLIaTbHUNA MAapPKETHHT.

Tema 1.6 MeToau  JOCATHEHHSI  KOHIEHTpamii B yHpaBJiHHI
B32€EMOBITHOCHHAMM 3i CIIO’KHBAYaMH.

[Ipupona crnoxuBanHs mocayrd. [IOHATTS MOTpeOM Ta OUIKYBaHb CIOXKMBaya.
OcobOmuBocTi Tporecy MNpUAOaHHS TIOCIYTHM Ta OIIHKA TMPOMO3MIi 1i HagaHHS.
dopmyBaHHS TOBEAIHKU CIIOKMBaya Ha Pi3HUX eTanax OTPUMAaHHS MOCITYTH.

Moayas No2 «3acTrocyBaHHSI MAapPKeTHHIOBHX CTpaTerii B TOBapHiii,
HiHOBI,30yTOBIil Ta KOMYHIKANIWHII MOJMITHII MIANPUEMCTB MOCTYT »
InTerpoBani Bumorn moxay.st Ne2:
3HATH:
- CYTHICTB CTPATETi4HO1 AiSUTBHOCTI MIIPUEMCTB Ha PUHKY MOCIYT,
- 0COONMBOCTI  MApKETUHTOBOI TOBApPHOI TMOJIITUKH MiANPHUEMCTB Ha PUHKY
MOCITYT;
- KOHIIETIIIIIO JKUTTEBOTO ITUKITY MOCIYTH;
- MOJIeJNTi Ta METOAM LIHOYTBOPEHHS Y cdepi MoCHyT;
- HampsMKH (OpMyBaHHS MIAMPUEMCTBOM CIOKMBYOTO MOPTQEns MOCIyr B
Cy4acHUX YMOBaX;
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- cnocoOM HaJgaHHS Ta PO3MNOAULY TMOCIYr 3 ypaxyBaHHSAM TepuUTOpii
00CITyrOBYBaHHS CIIOKMBAYIB;

- pOJIb 1 3aBJIaHHS. MApPKETMHTOBUX KOMYHIKallld Ha pPUHKY MOCIYT;

- 0COOIMBOCTI Ta BUAM MAPKETUHIOBOT'O KOHTPOJIO y cepi MOCIHIyT.

BMITH:

- obupatu Ta po3poOIATH MAPKETHHIOBl CTPATETii MO0 €IEMEHTIB KOMIUIEKCY
MapKETUHTY IS TOCIIYT 3 YpaxXyBaHHSM Pi3HUX YHHHHUKIB;

- 3aBOMOBYBATH MPUXUJIBHICTh CIOXKMBayiB Ta OyIyBaTH B3a€MOBIJHOCHHU MIXK
HUMU;

- PO3pOOIIATH Ta BIPOBA/KYBATH HOBI BUIU TIOCIIYT;

- pO3poOIATH MOJEIl MapKETUHIOBUX KOMYHIKAIM, CpsIMOBaHI Ha MPOCYBaHHS
PI3HUX BUIB MOCIYT;

- PO3paxoByBaTH ONTHMAJbHY I[iHY IOCTYTH 33 PI3HUMH KPUTEPisSIMU;

- TIPOBOJIUTH aHAI3 KOHKYPEHTOCTIPOMOXKHOCTI MANPUEMCTB y cepi mocayr Ta
PpO3po0IATH 1 BOPOBAKYBATH 3aX0IU MO0 i1 MiIBUIIICHHS;

- 3MIHACHIOBATH MPOTHO3YBaHHS €()EeKTHUBHOCTI AISUIBHOCTI MiANPHEMCTBA cdepu
HOCTTYT.

Tema 2.1. MapkeTHHIOBi cTpaTerii NiANPHEMCTB HA PUHKY MOCJYT.

CyTHICTh CTpaTerivyHOl AiSTIBHOCTI MIANPUEMCTB Ha PUHKY MOCTYT, BU3HAUCHHS Ta
IUISXU JOCSATHEHHs cTpaTeriunoi Metu. [IporHo3yBaHHs pUHKY MOCIIYT: OCHOBHI METOIU
Ta 1HCTpyMeHTH. Marpuus «roBapu-puHkm» [.AHcodda Ta i1 BUKOPUCTAHHSA s
BU3HAYCHHS CTpaTerii MmianpueMcTB. bBoCTOHCbKAa MaTpWIsi Ta MOXJIMBOCTI il
BUKOPHUCTAHHS MiANPHEMCTBAMH PUHKY Tociyr Ykpainu. Matpuis [loprepa Ta i BUKO-
PUCTaHHS JJIsl BU3HAUYCHHS CTpaTerii MianpueMcTB chepu moCyT.

Tema 2.2.MapkeTHHroBa TOBapHAa MOJITHKA MiMPHEMCTB PUHKY MOCJIYT.

CyTHiCTh, M€Ta Ta OCOOJMBOCTI TOBapHOI MOJITUKH Yy cdepi mocayr. ToapHi
CTpaTerii Ta acOpTHMEHTHA MOJiTHKa y cdepi mocayr. [IOHSATTS HOBH3HU Ta SKOCTI
nocnyr. KoHiemniist XKUTT€BOro LUKy Tociayrd. Buxopuctanus moxeni Kano mnpu
po3pobieHHi mocayru. PipMOBHUI CTUITB TTOCTYTH. BpeHAMHT CepBICHUX MPOTYKTIB.

Tema 2.3. IlinoBa moJiiTUKa B MAPKETHHTY MOCJIYT.

CyTHICTB, 1Tl Ta 3HAYEHHS I[IHOBOI MOMITHKH Y cepi nmociayr. DakTopu BIUIUBY Ha
IIHOBY MOJITHKY. Mojeni Ta METOIU IIHOYTBOpPEeHHS y cdepi mociayr. TUMH IIHOBHUX
nakeTiB. [liHOBI cTpaTerii y cepi mocmyr.

Tema 2.4. 3aBowBaHHS TNPUXWIBHOCTI CHOXUBa4YiB Ta mMo0ya0Ba
B32€MOBIJTHOCHH 3 HUMH.

dopMyBaHHS MIANPUEMCTBOM CIIOKUBUYOTO MOpTdens. Po3mmpeHHs acopTUMEHTY
MOCIYT SIK 3aci0 TOCWJICHHSI JIOSJIBHOCTI CIIOKMBadiB. YTPABIIHHS CKapramu 1
MPETeH31IMA CIOXKMBAUiB Ta BIAMIKOIYBAaHHS BapTOCTI HEAKICHO HAJaHUX TOCIYT.
["apanTii mignpueMcTB chepu mOCIyT.

Tema 2.5. MapkeTHHI0Ba MOJIITHKA po3moaiay y chepi mociayr.

CyTHICTh Ta CKJIA0BI MOJITHKH po3noAiry y chepi nmociyr. Ciocobn HagaHHSA Ta
posnoainy nocayr. [loHSTTS TepuTopii oOcmyroByBanHsA. Bubip micus po3TauryBaHHS
HiANPUEMCTB c(hepH MOCIyT Ta KaHaJIiB PO3MOALTY.
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Tema 2.6. MapkeTuHropa KoMyHikauniiiHa mnojgiTHka mignpuemMcTB cdepu
MOCJIYT.

Ponb 1 3aBIaHHS MapKeTMHTOBUX KOMYHIKAlli Ha PUHKY nociyr. BuzHaueHHs
cTparterii Ta mued KoMmyHikaumiii mocmyr. KoMIuiekc MapKeTHMHrOBHUX KOMYHIKAIid y
chept mocnyr. Peknmama mocnmyr: IUTaHyBaHHS, peaiizailisi Ta KOHTPOJb. 3aco0u
CTUMYJTIOBaHHS 30yTy. OCOOIMBOCTI MpOIECy MEepPCOHAIbHOTrO Mpojaxy. CyTHICTh Ta
¢dbopmu nipsimoro MapkeTunry. [1a0mik punenniss.

Tema 2.7. [InanyBaHHSA Ta KOHTPOJIb MAPKETHHIY c()epH MOCIYT.

HeoOxiaHicTh MiaHyBaHHS Ta KOHTPOJIO MapKeTHHry. OcoONMBOCTI MaHyBaHHS
MapKeTuHTy y cdepi nocayr. OprasizaiiiiHi acrneKTH MapKeTHHTY Ha PUHKY MOCHYT.
3MICT Ta 3HAYEHHS KOHTPOJIO MapKeTUHry. OcoOJMBOCTI KOHTPOJO y cdepi MOCTyT.
ETanu nponecy KOHTpOII0 MapKeTUHTY. BUln MapKeTHHIOBOTO KOHTPOJIIO.

2.3. TeMaTHYHUM IJIAH.

OO6csr HaBUaIbHUX 3aHSTH (TOJI.)
Henna popma | 3aouna ¢popma
HaBYaHHS HaBYaHHS
Ne Hassa temu = =
nop (TEeMaTUYHOTO PO3JLITY) ol | & ol .| =
e — e} Ol = ‘g an @)
=) = I o Hl
5| 2 2|93 8 2O
Q . .
> 5| 3 > 53
e e
= =
1 2 3 14| 5|6|7]8] 9110

Monyab Ne 1 «Cy4yacHuMid CTaH PUHKY MOCJYT, HOr0 MAapKeTHHIOBUIl IHCTpyMeHTapii
Ta NUIAXHW MiIBUIIEHHS SIKOCTi MOCTYI»

1 6 cemecTp 6 cemecT
1 Cdepa mocnyr Ta ii XapaKTepUCTUKU 4 2] 21100 - | - 110
1.
N . 8 |22 41002 - |8

2 | PUHOK IOCITYT Ta MOTO CErMEHTAIIIs
1 OcoOnuBocTi  MapkeTHHry y cdepi HOCTyT. 9
3' Mopeni MapKeTHHTY TOCTYT. 8 2 |6|10]2| - |8
1. | MapKeTHHTOBUI IHCTpyMEHTapii MOCITyT 8 2 2 | 4 7 cemecTp
4 2|1 -1 - 12
1. | MapkeTuHr y pi3HOMaHITHUX cpepax MOCIyT.

. J 7 8 |22 (4|2]|-| - 12
5 | baHkiBChKUIT MapKETUHT, MAPKETUHT OCBITHIX

MOCIYT, TYPUCTUYHUN MapKETUHT Ta iHIII

1. | Metoau nOCATHEHHS KOHIIGHTpAIIiil B YIIPaBIIiHH] 11 2 s lslol-] . |2
6 | B3a€EMOBITHOCHHAMH 31 CIIOKABAYaMU 2




Mudp CMA HAY
SR CucremMa MEHEIHKMEHTY SKOCTI. JIOKYMEHTa PI111.01.03-01-2021
PoGoua nporpama
HaBYAJIBHOI JUCLIHUILTIHHA

«MapKeTHHT IOCITyT» Crop. 1013 15
1.1 MoaynsHa KOHTpOsIbHA poOoTa Nel 6 (2| - (4] - |-]| - |-
Ycboro 3a moaysem Nel 53 /16| 10 (27|30 (4| - |26
Moayiab Ne2 «3acTocyBaHHS MAPKETHHIOBUX CTpPaTeriii B TOBapHii, HiHOBIi,30yTOBIN
TAa KOMYHIKANIWHIA MOJITHII MiANPHEMCTB MOCJIYT »
21 MapKeTHUHTOBI cTpaTerii MiIMPUEMCTB Ha PUHKY s 12| - 13l10l-1- |10
TIOCITYT.
59 MapkeTUHTOBa TOBapHa IOJIITHKA ITiAPUEMCTB 10 2 5 lal13l2l 2 |9
PUHKY IOCHYT. 2
23 [{iHOBa MOJIITHKA B MAPKETUHTY MTOCIIYT. 10 g > lal12l-1 2 |10
3aBOIOBaHHS MPUXUIBHOCTI CHOXKHUBAYIB Ta
2.4 | moOy0Ba B3a€MOBIJTHOCHH 3 HUMH. 4 12| - |121]10|-| - |10
25 MapkeTHHTOBA MOJIITHKA PO3MOALTY Y chepi 21212 13l10-1 - [10
HOCITYT.
MapkeTrHroBa KOMYHIKaIliiiHa TOJITHKA 2
2.6 | manpueMCTB cepu MOCIYT. 11 5 2 |5]1312] 2 |9
57 [1nanyBaHHS Ta KOHTPOJIL MAPKETUHTY cdepu 612111318 !l-1-18
OCITyT
JlomaiHe 3aBIaHHS 8 |-| -18]-1-]-1-
MopynsHa KOHTpOIbHA poOoTa Ne2 6 |2 - 14| -1]-] -1-
KontponsHa (momamns) podora (3®H) -] - 1-181-| - 18
Ycboro 3a moayJsaem Ne2 67122 9 |36(90 4| 6 |80
Ycboro 3a HABYAJBLHOIO THCIHIIIHOIO 120138! 19 163/12018 | 6 106

2.4. JloMmaniHe 3aBIaHHs], 3aBJaHHsI HA KOHTPOJILHY (10oMaiHio) pooory (3®H)

B mocTomy cemecTpi CTyJIleHTH BUKOHYIOTH JomaiiHe 3aBaaHHs (/13), BiamoBinHO
70 3aTBEPKCHUX B YCTAHOBIICHOMY TOPSIKY METOJMYHUX PEKOMEHIAIlH, 3 METOI0
3aKpIIJICHHS Ta MOTJIUOIEHHS! TEOPETHYHUX Ta MPAKTHYHUX 3HAHb T4 BMiHb, HAOYTUX Yy
MPOLIeCi 3aCBOEHHS HABUAIBHOTO MaTepialy JUCIHILIIHU B chepi MApKETHUHTY TTOCIYT.

Konkperna mera /I3 monsirae B (opMyBaHHS y CTYACHTIB MPAKTHUYHUX HABUYOK
PO3B’sI3aHHS KOHKPETHHX MapKETHHTOBHX 3a/1ay i 4ac poOOTH B CIy:K0i MapKETHHTY
MiIIpUEMCTB chepr TOCTYT, a TAaKOXX BUPOOJICHHS Y CTYJCHTIB HABUYOK €KOHOMIYHOTO
MUCJICHHS TiJ] 9ac PO3B’S3aHHS CTPATEriYHUX 3a]a4 PO3BUTKY IMiANMPUEMCTBA HA PUHKY
TOCTTYT.

Jlns ycmimHoro BUKOHaHHS J[3 CTyZEHT MOBHHEH 3HATHM CTaTUCTHYHI AaHi chepH
MOCTYT, TEHJEHII iX PO3BUTKY, MICTKICTb, SIKy BOHM 3aliMalOTh Ha PHHKY IIOCIYT;
CTPYKTYpY 3O0BHIIIHHOTO OTOYECHHS, BHJM 1 JDKEpella MapKeTHHroBOl iH(opmarrii,
cnenn(iky MapKeTUHIOBHX JIOCII/DKEHb CEPBICHUX KOMIAaHIiH; XapaKTepUCTUKH 1 6a30B1
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pillieHHs B 00JIacTi TOBAPHOI MOJIITHKH, I[IHOYTBOPEHHS, PO3MOALTY MOCIYT Ta CUCTEMU
KOMYHIKalllii; BMITH - 3aCTOCOBYBAaTH METOJIM aHaJI3y 1 IPOrHO3YBAaHHs MONUTY y chepi
MOCIIYyT; BHM3HAUUTH LIl Ta 3a4ayl JOCHIKYBAaHOTO MIJINPHEMCTBA; IPOBECTU
MapKeTUHTOBUM CHUTyalliMHUM aHami3 TMOCIAYyrd , CIHOKMBayiB, MapKETUHIOBUX
KOMYHIKalllid; TPOBOAUTH OI[IHKY PUHKOBOI I[IHM IOCIYIH; MPOTHO3YBaTH CUTYAIlIO
PO3BUTKY PHHKY mociyr; oyayBatu SWOT-aHani3 10caipKyBaHOTO TATPUEMCTBA.

Bukonanns, odopmienns Ta 3axuct JI3 3OilCHIOETBCA  CTYJACHTOM B
1HIUB1IyaTbHOMY MOPSIKY BIAMOBIAHO IO METOIUYHUX PEKOMEHIAIIH.

Yac, notpiOuuii 1y1s BukoHanHs /13, — 10 8 roguH caMocTiiHOT poOOTH.

Hdasi crynentiB 3®H - 3aBmaHHs A1 BUKOHAHHS KOHTPOJBHOI POOOTH
PO3pOOISIOTECA aBTOPOM pobOouoi mporpamu. HaBuanbHi MaTepiaau 3aTBEPIKYHOTHCA
MPOTOKOJIOM 3aCilaHHs BHUITYCKOBOi Kadeapw, IOBOASATHCA IO BijoMa CTyJEHTa
1HIUBIIyaIbHO 1 BUKOHYIOTHCS BIJIMOBIHO IO METOJIMYHUX peKkoMeHpaiii. Hanmpuxman,
HOMEp BapiaHTy TEOPETUYHOI YACTUHU Ta MPAKTUYHOI YACTUHU BHU3HAYAETHCSA 32 MEPIIOIO
JITEpOI0 TMPI3BUIA Ta OCTAHHBOKW IUEGPOI 1HAMUBIAYATHHOTO HABYAJIBHOTO IUIAHY
CTYJEHTA.

2.5. IlepeJiik nUTaHb 1JIs MIATOTOBKH /10 €K3aMEHY.

[Tepenik muTaHb Ta 3MICT 3aBJaHb JUIS MiATOTOBKH JO €K3aMEHY, PO3pOOJISIOThCS
IPOBIJIHUM BHKJIaJiadeM KadeIpy BiIIOBIIHO /10 poO0OYOi MPOrpamMu, 3aTBEP/DKYETHCS Ha
3aciadH1 kKadeapu Ta JOHOCUTHCS JI0 BiloMa CTY/ICHTIB.

3. HABYAJIbHO-METOJAUYHI MATEPIAJIM 3 JUCHUIIJITHA

3.1. MeToau HaBYaAHHA

[Ipy BHBYEHHI HABYAJIBHOI JUCHHUILIIHM BHKOPUCTOBYIOTHCS HACTYIHI METO/IH
HaBYaHHS: CIIOBECHI (TOSICHEHHs, Oecima, AWCKYCis, Miajior), MOsICHIOBAIhHO-HAOYHI
(memMoHcTpallisi, UTFOCTparlisi), MpakTH4YHI (pIilIeHHS 3ajaad, JUIOBI IrpH), YacTKOBO-
MTOITYKOBI Ta JOCIIITHUIIBKI METOIH.

3.2. PexoMeH10BaHAa JliTepaTypa

ba3oBa Jiteparypa

3.2.1. Ieanosa JI. O. Mapkerusr nocnyr : HaBdasibHUI mociOnuk / JI. O. IBanoBa, b. b.
Cemak, O. M. BoBuancbka. — JIbBiB : BumaBHHIITBO JIBBIBCHKOTO TOPTrOBEIBHO-EKOHOMIYHOTO
yHiBepcurerty, 2018. — 508 c.

3.2.2. Txauyk C.B. Mapkerunr nocnyr [EnexkrtpoHHuii pecypc]: KOHCIIEKT JISKITN JIst
cryn. ramysi 3HaHb 0305 "ExoHomika 1 miampueMHUITBO" HampsMmy miarotoBku 6.030507
"MapkeTtuHr" 1eHHoi Ta 3a04HOi Gopm Hapu. / C.B. Tkauyk. — K.: HYXT, 2015. - 119 c.

3.2.3. Xpabatun O.1., SBopcbka JI.B. Mapkerunr: HaBuanbauii mociOHuk. / 3a Hayk.
pen. O. A. Tumuuk. — KuiB : Bupasauiirso, 2014. - 284 c.

3.2.4. Kymna H. €. MapkeTHHr TypucTH4HHX TOCTyT : HaBd. noci0. / H. €. Kymma. — K. :
3naanng, 2011. — 351 c.
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3.2.5. Cokon T. I'. Opranizartist 00CIIyroByBaHHS B TOTEJISIX 1 TYPUCTUYHHUX KOMITICKCAX
:miapyy. / T. T'. Cokon. — K. : Ansrepnpec, 2012. — 446 c.

3.2.6. JIyk’stHOoB B. O. Mapkerunr typuctuaHoro Oi3necy: Hapd. moci6. / JIyk’sHoB B.
O., Myniu I'. . — K. : Konnop, 2012. —336 c.

3.2.7. Mapketunr, 3aropyisko B.M., Ilerposceka C.B., Pamuenko O.A., Bacunenko
B.A. [linpyunuk. — K.: Bun-so TOB «bnank-cepsic-ILtrocy, 2015. -246 c.

3.2.8. MapkeTunHroBi AociipkeHHs: miapyyHuk : [Enexrponnuit pecype]| / T.b.
PemerinoBa, C.M. JloBrans ; M-Bo ocBiTH 1 Hayku Ykpainu, Harl. ripH. yH-T. — EnexrpoH.
TeKcT. AaHi. — J{ninponierpoBcbk : HI'Y, 2015. — 357 c.

3.2.9. MapkeTuHr : HaBYAIbHMM MOCIOHMK JUIsl CTYJEHTIB HampsMy IiATOTOBKH
6.030601 "Menemxment" / O. M. TimoniH, O. A. Hebwmsg. — X. : XHEY im. C. Ky3ners,
2015. — 152 c. (Ykp.mOB.)

JonomixkHa Jiiteparypa

3.2.10. T'apkasenko C.C. Mapxkerunr. [Tigpyunuk. — K.: Jliopa, 2002. — 712 c.

3.2.11. 3emmakoB L.C., Pwxuii Lb., CaBuu B.I. OcHoBu Mmapkerunry: HapuanmbHuii
niocionuk. — K.: Ilentp HaBuanbHoi miteparypu, 2004. — 352 c.

3.2.12. HogitHiit mapketunr: Hasu.moci6./ 3a pen. €.B.CasenbeBa. —K.: 3nanns, 2008. —
420 c.

3.2.13. Tenero O.C. Pexnamumii menemxmenT: [linpydynuxk. - 2-re Bu., Bumnp. - Cymu:
VYHiBepcuteTchka kaura, 2012. - 367 c.: 1.

3.2.14. YOpunuuHmii myTiBHUK crioxkuBava: Hapu.-mpaktmoci6./Teninko B.E. ITanacrok
C.A., Kimmvenko O.I Ta in.; 3a 3ar.pen. TeminkoB.E. - K.:Ileatp y4u6oBoi miteparypu, 2010. —
368c.

3.3. Indopmaniiini pecypcu B InTepHeTi

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHe ynpaBiiHHS CTaTUCTUKKA YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaiuceka Acorriaiiiss Mapketunry http://uam.in.ua/

3.3.5. Mapketunroswuii nmoprai http:// www.marketing-research.in.ua
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4. PEUTUHI'OBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM
3HAHb TA BMIHb

4.1. OuiHOBaHHS OKpPEMHUX BHUJIB BHUKOHAHOI CTYJACHTOM HaBYaJIbHOI pPOOOTH
3I1HCHIOETHCS B 0ajax BiAMOBIAHO 10 Tadn.4.1.

Taomung 4.1

Bun
HaBYaJIbHOI poOOTH

Max KUIBKICTB

OaniB
Bun
Jlenna ..
3ao4yHa HaBYaJIbHOI poOOTH
dbopma
dbopma
HaBYaHHS]
HaBY-HS

Max KUTBKICTB
OaiB

[enna

dbopma
HaB4Y-HS

3aoyHa
dbopma

HaB4Y-HA

6,7 cemectp

Moayab Ne 1 «CyyacHuii CTaH PUHKY
MOCJIYT, HOr0o MAPKEeTUHTOBH I
iHCTpyMeHTAapiii Ta IUVIAXM MiIBUIEHHS

Monyab Ne 2 «3acTOCyBaHHAA MAPKETHUHIOBUX
cTpareriii B TOBapHiii, WiHOBii,30yTOBIil Ta
KOMYHiKaliifHiA mojiTHi miAnpueMcTB

AKOCTI OCJTyI» MOCJIyI»
BuxoHaHHS TECTOBUX BukoHaHHS TECTOBUX 3aBJaHb
3aBIaHb i1 Yyac 9 10 MiJ] 9ac MPaKTUYHUX 3aHATh 9 10
MPAKTUYHUX 3aHATh
Po3B’s13aHHs 3a7a4, Po3B’s13aHHs 3a7a4, BIAMOBIII
BIIIOBIAL Ha TEOPETUYHI Ha TEOPETUYHI {II/ITaHHSI i 9 10
IMUTAHHA i Jac 4yac ayIMTOpHOi poOOTH Ha
ayIuTOpHOI poOOTH Ha 9 10 MPaKTUYHUX 3aHATTIX
MPAKTUYHUX 3aHATTSIX BukoHaHHS Ta 3aXHCT 20 )
JIOMAIIIHBOTO 3aBIaHHS
BukonanHs Ta 3aXMCT
. - 20
KOHTPOJIbHOI poboTu (3OH)
s donycky 00 eukonanHs ns 0onycky 00 6ukoHaHus
MOOYNIbHOT KOHMPONLHOT MOOYNIbHOT KOHMPONLHOT
11 - 23 -
pobomu Nel cmyoenm mae pobomu Ne2 cmydenm mae
Habpamu He MeHule Habpamu He MeHue
BukoHaHHs MO1yJIBHOT 12 i BukoHaHHs MOyJIBHOT 12 B
KOHTpOJIbHOT poOoTu Nel KOHTPOJIbHOT poOoTH Ne2
¥Ycboro 3a moayJiem Nel 30 - Ycboro 3a moayJiem Ne2 50 -
Ycboro 3a moayssavu Nel, Ne2 80 60
CemMecTpoBHi eK3aMeH 20 40
Ycboro 3a JUCHUILIIHOKO 100

4.2. BuxkoHaHi BHJOM HaBYAJIbHOI pOoOOTH 3apaxOBYIOTHCA CTYICHTY, SIKIIO BiH
OTPHMAaB 32 HUX MO3UTUBHY PEUTUHTOBY OIIHKY ([lomaTok 3).
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4.3. Cyma peHUTHHTOBHUX OLIHOK, OTPUMAaHUX CTYJIEHTOM 3a OKpeMi BUIU
BHKOHAHOT HABYAJIbHOI pOOOTH, CTAHOBUTH MMOTOYHY MOAYJIbHY PEUTHHTOBY OIIHKY, SKa
3aHOCHUTHCS JI0 BIJOMOCTI MOJYJIbHOTO KOHTPOJTIO.

4.4, Cyma miICyMKOBOI CEMECTpPOBOi MOJAYJIbHOI Ta eK3aMeHaliliHOol
PEUTUHTOBUX OLIIHOK, y 0anax CTaHOBUTH MiJICYMKOBY CEMECTPOBY PEHTHHIOBY OLIHKY,
sKa MepepaxoBYEThCs B OLIHKU 33 HalllOHAJIbHOIO Iikanoro Ta mkanow ECTS (Homatok
4).

4.5. IlincymkoBa ceMecTpoBa pEWTHMHIOBa OLIHKa B Oanax, 3a Hal[lOHAJbHOIO
mkagoro Ta mkamor ECTS 3aHocHThCS 10 3a11KOBO-€K3aMEHAIIMHOI BIJIOMOCTI,
HaBYAJIbHOI KapTKU Ta 3aJiKOBOi KHIKKH CTYJEHTa, Hampukiaa, Tak: 92/Biom./A,
87//loope/B, 79//oope/C, 68/3a006./D, 65/3a0086./E Tomo.

4.6. IlincymMkoBa peWTUHroBa OIIHKA 3 JUCHMIUIIHK JOPIBHIOE TIACYMKOBIM
CEMEeCTpPOBI PEUTHMHIOBINA OIliHI. 3a3HaueHa MiACyMKOBa pEUTHHTOBA OIlIHKA 3
JTUCIUTIIIHYA 3aHOCUTHCS 70 JlogaTky 10 aurioma.
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1. INTRODUCTION

Course Training Program on “Marketing of services” was developed on the basis of the
"Methodological recommendations for the development and execution of the syllabus of
educational discipline of full-time and part-time forms of training", approved by rector’s order No.
249/roz. of 29.04.2021 and relevant regulatory documents.

1. EXPLANATORY NOTE

1.1. Role, goal and objectives of the academic discipline

Role of the discipline is a theoretical and practical basis of a set of knowledge and skills that
form the profile of a specialist in in the peculiarities of service marketing.

The goal of the discipline is to form competencies on the theoretical foundations of the
formation and operation of the marketing system of service enterprises, methods of studying the
service market, identifying ways and reserves of development of the service sector in modern
conditions, marketing strategy and use of marketing by service enterprises.

The objectives of the discipline are:

- master the basic concepts of service marketing and methods of studying the services
market;

- understand the basic principles of choosing competitive marketing strategies for companies
that provide services;

-study the features of marketing activities in the most common areas of services;

- understand the basic principles and approaches to justify marketing decisions in the field
of services;

- to study modern methods of marketing research in the field of services;

- know the sequence of the process of creating a marketing system for enterprises in the
service sector and the main tasks and specifics of the stages of business planning;

- to study the complex of marketing of the services market and to understand the peculiarities
of the application of marketing tools by enterprises that provide services;

- to study the features of the use of modern marketing tools for the company to conduct
advertising campaigns in the field of services and be able to practically solve marketing problems
using the Internet.

1.2. Educational outcomes of the academic discipline

- to meet the requirements of a modern marketer, to increase the level of personal training
(PLO16).

- to forecast effective demand, to define perspective target segments of consumers, to
substantiate innovative methods of management of commodity, price, sales, communication
policies of the enterprise in all types of markets (PLO23).

1.3. Competences obtained through the academic discipline

- ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods
and is characterized by complexity and uncertainty of conditions.

- ability to abstract thinking, analysis and synthesis.

- ability to learn and master modern knowledge.

- ability to conduct research at the appropriate level.

- ability to logically and consistently reproduce the acquired knowledge of the subject area
of marketing.

- ability to conduct marketing activities based on understanding the nature and content of
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marketing theory and functional relationships between its components.

1.4. Interdisciplinary links

The subject is based on following subjects, as: Marketing, Consumer Behavior, Marketing
Research, Marketing Product Policy, Territorial Marketing and is a basic for studying the
following subjects: Innovation Marketing, Industrial Enterprise Marketing, Holistic Marketing,
Socially Responsible Marketing.

2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Content of the academic discipline

Training material is structured according to the module principle and consists of two
educational modules:

- Module Ne 1 «The current state of the service market, its marketing tools and ways
to improve the quality of services»,

- Module Ne 2 «Application of marketing strategies in product, price, place and
promotion policy of service enterprises»,

that is logically complete, relatively independent, holistic part of the subject, learning of
which provides module tests and analysis of its performance.

2.2. Module structure and integrated requirements for each module

Module Nel «The current state of the service market, its marketing tools and ways to
improve the quality of services»

Integrated requirements to the module Nel:

Know:

- basics of functioning and development of marketing services;

- the essence and components of marketing policy in the field of marketing services;

- nature, characteristics and distinctive features of markets for goods and services;

- characteristics, features, methods and models of marketing in the service sector;

- characteristics of the main stages of the process of purchasing behavior in the field of
services, methods of its analysis and evaluation;

- the structure of the external environment, types and sources of marketing information, the
specifics of marketing research in the field of services;

- application of methods of analysis and forecasting of demand for products of the service
sector;

- features of the implementation of the marketing complex of the enterprise in the field of
services.

Learning outcomes:

- apply modern models of service marketing;

- to determine the concept of marketing services, the most appropriate for use in certain
conditions;

- be able to develop measures to create competitive advantages of the enterprise in the
market of services;

- to develop a marketing mix depending on features of the chosen sphere of services;

- conduct marketing research of the services market, systematize and analyze information;

- develop a marketing policy, create conditions for expanding the range of services,
meeting consumer demand in the services market;

- to develop a model of a package of services;

- segment the services market and select the most attractive segments;
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- to form consumer behavior at the stage of receiving the service.

Topic 1.1. Services sector and its characteristics.

The essence of the service. The main differences between the service and the product.
Types of services. World trade in services. Reasons for the rapid growth of the services market.
Basic characteristics of services. Classification of services.

Topic 1.2. Services market and its segmentation.

The concept of market services and its segmentation. Basic segmentation criteria.
Requirements for the selection of segmentation criteria in the services market. The market of
services in the field of public services. Catering market. Health and fitness services market. The
market of cultural and educational services. Management, regulation and exchange services
market.

Topic 1.3. Features of marketing in the services sector. Service marketing models.

Scientific schools of service marketing in the field of services. Service marketing models.
D. Ratmel's model, "Servaction” model of P. Eiglie and E. Langeard and their main features.
Model C. Gronroos, "4-P" model D. McCarthy and "7-P" model M. Bitner. F. Kotler's triangular
model and its main characteristics. K. Lovelock's model.

Topic 1.4. Marketing tools of services.

Positioning the service in the market and finding competitive advantages of services. The
influence of the marketing environment on the activities of enterprises in the service sector.
Demand for services and marketing typology. Marketing research in the services market. The
complex of enterprise marketing and features of its implementation in the field of services.

Topic 1.5. Marketing in various service sectors. Banking marketing, marketing of
educational services, tourism marketing and others.

Analysis of the current situation of introduction of marketing elements in the practice of
enterprises in the service sector of Ukraine. Features of marketing in various areas of the service
market and the main approaches to the introduction of marketing in various areas of activity in the
services market. Banking marketing and features of the banking product - banking service.
Specific features of marketing in the education market. Tourism marketing and development
prospects in the Ukrainian market. Marketing of catering services and hotel industry. Internet
marketing and social marketing.

Topic 1.6. Methods of achieving concentration in customer relationship management.

The nature of service consumption. The concept of consumer needs and expectations.
Features of the process of purchasing the service and evaluation of the proposal for its provision.
Formation of consumer behavior at different stages of service.

Module Ne 2 «Application of marketing strategies in product, price, place and
promotion policy of service enterprises»

Integrated requirements to the module Ne2:

Know:

- the essence of the strategic activities of enterprises in the market of services;

- features of marketing product policy of enterprises in the market of services;

- the concept of the service life cycle;

- pricing models and methods in the field of services;

- directions of formation by the enterprise of a consumer portfolio of services in modern
conditions;

- methods of providing and distributing services taking into account the territory of
customer service;



Document QMS NAU

Quality management system. Code CTP 12.01.02-01-2021

Course Training Program

on
Marketing of services page 7 of 12

- the role and objectives of marketing communications in the services market;
- features and types of marketing control in the field of services.

Learning outcomes:

- select and develop marketing strategies for the elements of the marketing complex for
services, taking into account various factors;

- to win the affection of consumers and build relationships between them;

- develop and implement new types of services;

- to develop models of marketing communications aimed at promoting different types of
services;

- calculate the optimal price of the service according to various criteria;

- analyze the competitiveness of enterprises in the field of services and develop and
implement measures to improve it;

- to forecast the efficiency of the enterprise in the field of services.

Topic 2.1. Marketing strategies of enterprises in the service market.

The essence of strategic activity of enterprises in the market of services, definition and
ways to achieve the strategic goal. Service market forecasting: basic methods and tools. Matrix
"goods-markets™ I. Ansoff and its use to determine the strategy of enterprises. Boston matrix and
possibilities of its use by enterprises of the market of services of Ukraine. The Porter matrix and
its use to determine the strategies of service enterprises.

Topic 2.2. Marketing product policy of enterprises in the service market.

The essence, purpose and features of product policy in the field of services. Commaodity
strategies and assortment policy in the field of services. The concept of novelty and quality of
services. Service lifecycle concept. Using the Kano model when developing a service. Corporate
style of service. Branding of service products.

Topic 2.3. Pricing policy in service marketing.

The essence, goals and significance of pricing policy in the field of services. Factors
influencing the pricing policy. Models and methods of pricing in the field of services. Types of
price packages. Pricing strategies in the field of services.

Topic 2.4. Achieving customer loyalty and building relationships with them.

Formation of the consumer portfolio by the enterprise. Expanding the range of services as
a means of strengthening consumer loyalty. Management of consumer complaints and claims and
reimbursement of the cost of poor-quality services. Guarantees of enterprises in the service sector.

Topic 2.5. Marketing place policy in the services sector.

The essence and components of the place policy in the activities of a service. Ways of
providing and distributing services. The concept of service area. Choice of location of service
enterprises and distribution channels.

Topic 2.6. Marketing communication policy of service enterprises.

The role and objectives of marketing communications in the services market. Defining the
strategy and goals of communication services. Communications marketing mix of service
activities. Advertising services: planning, implementation and control. Means of sales promotion.
Features of the process of personal selling. The essence and forms of direct marketing. Public
relations.

Topic 2.7. Planning and control of marketing in the services sector.
The need for marketing planning and control. Features of marketing planning in the field
of services. Organizational aspects of marketing in the services market. Content and importance
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of marketing control. Features of control in the field of services. Stages of the marketing control
process. Types of marketing control.
2.3. Thematic plan

Total, hour
% 2 Z
No Theme — o = 5
i i S 5 S 2
(thematic section) kS 2 = -
[P < ‘B‘
— A N
1 2 3 4 5 6

Module Nel «The current state of the service market, its marketing tools and ways to improve
the quality of services»

6 semester
1.1 |Services sector and its characteristics 4 2 - 2
1.2 |Services market and its segmentation 8 2 2
Features of marketing in the services sector. Service marketing 2
1.3 8 2 6
models
1.4 |Marketing tools of services 8 2 2 4
Marketing in various service sectors. Banking marketing, marketing
1.5 - . . . 8 2 2 4
of educational services, tourism marketing and others
16 Methods of achieving concentration in customer relationship 11 2 ) 5
"~ |management 2
1.7 |Module Test Nel 6 2 - 4
Total by the module Nel 53 |16 | 10 27

Module Ne 2 «Application of marketing strategies in product, price, place and promotion
policy of service enterprises»

2.1 |Marketing strategies of enterprises in the service market 5 2 - 3
2.2 |Marketing product policy of enterprises in the service market 10 ; 2 4
2.3 |Pricing policy in service marketing 10 ; 2 4
2.4 | Achieving customer loyalty and building relationships with them 4 2 - 2
2.5 |Marketing place policy in the services sector 7 2 2 3
2.6 |Marketing communication policy of service enterprises 11 g 2 5
2.7 |Planning and control of marketing in the services sector 6 2 1 3
2.8 |Homework 8 - - 8
2.9 |Module Test No2 6 2 - 4
Total by the module Ne2 67 | 22 9 36

Total by the subject 120 | 38 | 19 63

2.4. Homework

In the sixth semester, students complete Homework (HW) prepare in accordance with the
approved guidelines, in order to consolidate and deepen the theoretical and practical knowledge
and skills acquired in the learning process educational material of the discipline in the field of the
service marketing.

The specific purpose of the HW is to form students 'practical skills in solving specific
marketing problems while working in the marketing service of enterprises in the service sector, as
well as to develop students' economic thinking skills in solving strategic problems of enterprise
development in the services market.
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To successfully complete the HW, the student must know the statistics of the service sector,
trends in their development, the capacity they occupy in the market of services; the structure of
the external environment, types and sources of marketing information, the specifics of marketing
research of service companies; characteristics and basic solutions in the field of product policy,
pricing, distribution of services and communication system; be able to - apply methods of analysis
and forecasting of demand in the field of services; determine the goals and objectives of the
researched enterprise; to conduct marketing situational analysis of services, consumers, marketing
communications; to assess the market price of the service; to forecast the situation of development
of the market of services; to build a SWOT-analysis of the researched enterprise.

Execution, design and defense of HW is carried out by the student individually in
accordance with the guidelines.

The time required for their implementation - up to self-study 8 hours.

2.5. List of questions for exam and final test

The list of questions and content of tasks for preparation for the exam are developed by the
leading teacher of the department in accordance with the course training program, approved at the
meeting of the department and distributed among students

3. TRAINING MATERIALS FOR THE DISCIPLINE
3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal (explanation,
conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. Recommended literature (basic and additional literature)

Basic literature

3.2.1. IBanosa JI. O. Mapketunr nociyr : HaByanbHuil noci6nuk / JI. O. IBanoBa, b. b.
Cemak, O. M. BoBuancbka. — JIpBiB : BunaBHuuTBO JIBBIBCHKOI'O TOPrOBEIbHO-€KOHOMIYHOTO
yHiBepcurerty, 2018. — 508 c.

3.2.2. Tkauyk C.B. Mapketunr nociyr [ EnekTpoHHU pecypc|: KOHCIEKT JICKIIN IS CTY/I.
ramy3i 3HaHb 0305 "ExoHoMmika 1 mianpueMHUITBO" Hanpsamy miarotoku 6.030507 "Mapketunr"
neHHoi Ta 3a0uHoi popM HaBu. / C.B. Tkauyk. — K.: HYXT, 2015. - 119 c.

3.2.3. Xpabatun O.1., SIBopcrka JI.B. Mapketunr: HaBuanbauii nociOHUK. / 3a HayK. pell.
O. A. Tumuuk. — Kuis : Bunasaunrso, 2014. - 284 c.

3.2.4. Kymna H. €. MapkeTuHT TYpUCTHUHHUX TOCyr : HaBd. nocid. / H. €. Kyma. — K. :
3uanns, 2011. — 351 c.

3.2.5. Coxon T. I'. Opranizaiis 00CIyroByBaHHs B TOTEISAX 1 TYPUCTUYHUX KOMIUIEKCaX :
nigpyd. / T. I'. Cokon. — K. : Anprepnpec, 2012. — 446 c.

3.2.6. Jlyk’ssnoB B. O. MapkeTHHT TypHCcTHYHOTO 0i3Hecy: HaBu. nocib. / JIyk’sHoB B. O.,
Mynin I'. b. — K. : Kongop, 2012. — 336 c.

3.2.7. MapketuHr, 3aropyiasko B.M., Ilerposceka C.B., Pagquenko O.A., Bacunenko B.A.
[Minpyunuk. — K.: Bua-so TOB «bnank-cepsic-Ilmtocy, 2015. -246 c.

3.2.8. MapkeTHHIoBi 10oCiKeHHs: miApy4YHUK : [Enextponnuii pecype] / T.b. Pemerinosa,
C.M. [osranb ; M-Bo ocBiTH 1 Hayku Ykpainu, Ham. ripH. yH-T. — ENeKTpoH. TEeKCT. AaHi. —
Huinponerposesk : HI'Y, 2015. — 357 c.

3.2.9. MapkeTuHr : HaBYaJIbHUNA MOCIOHUK JUIsSl CTYJIEHTIB HanpsiMy miaroroku 6.030601
"Menemxment" / O. M. Timonin, O. A. He6mmuns. — X. : XHEY im. C. Ky3nens, 2015. — 152 c.
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Additional literature

3.2.10. I'apkaBenko C.C. Mapkerunr. Ilinpyunuk. — K.: Jli6pa, 2002. — 712 c.

3.2.11. 3emnsaxkoB [.C., Pwxwuii I.b., CaBuu B.l. OcnoBu Mapkerunry: HaBuanbHui
nociOnuk. — K.: Llentp HaBuanpHOi JiTepatypu, 2004. — 352 c.

3.2.12. HogitHiit mapketunr: HaBu.moci6./ 3a pen. €.B.CaenneBa. —K.: 3nanns, 2008. —
420 c.

3.2.13. Tenero O.C. Pexknamuuii MmeHnepkmenT: [linpydnuk. - 2-re Bua., punp. - Cymu:
VYHiBepcuterchbka kaura, 2012. - 367 c.: in.

3.2.14. YOpuanuanii myTiBHUK croxuBada: Hapu.-mpakrtnoci6./Teninko B.E.ITanacrok
C.A., Kimmmenko O.L. Ta in.; 3a 3ar.pea. TeninkoB.E. - K.:Ileatp yu6oBoi mitepatypu, 2010. —
368c.

3.3. Internet Information resources

3.3.1. http://www.mr.com.ua

3.3.2. http://www.er.nau.edu.ua

3.3.3. State Statistic Service of Ukraine http://www.ukrstat.gov.ua
3.3.4. Ukrainian Marketing Association http://uam.in.ua/

3.3.5. Marketing portal http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with
table 4.1.

Table 4.1
Maximum Maximum
Kind of Academic Work Grade Kind of Academic Work Grade
Values Values
6 Semester
Module Nel «The current state of the service Module Ne 2 «Application of marketing
market, its marketing tools and ways to strategies in product, price, place and
improve the quality of services» promotion policy of service enterprises»
Performing tests in practical classes 9 Performing tests in practical classes 9
Performing tasks, discussion of Performing tasks, discussion of 9
theoretical issues theoretical issues
9 -
Performing and  defense  of
20
homework
For admission to complete module test 11 points For admission to complete module test 23 points
Wel, a student must receive not less than Ne2, a student must receive not less than
Carrying out Module Test Nel 12 Carrying out Module Test Ne2 12
Total for the module Nel 30 Total for the module Ne2 50
Total for the modules 80
Semester examination 20
Total by the subject 100

4.2. Completed types of educational work are credited to the student, if he received a
positive rating for them (Appendix 3).

4.3. The sum of rating assessments received by the student for certain types of completed
academic work is the current modular rating assessment, which is recorded in the module control.
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4.4. The final semester rating is converted into a grade on the national scale and the ECTS

scale (Appendix 4).

4.5. The final semester rating in points, on the national scale and the ECTS scale is entered
in the test report, study card and individual curriculum of the student (record book), for example,
as follows: 92 / Excellent /A, 87 / Good / B, 79/ Good / C, 68 / Sat./D, 65 / Sat./E, etc.

4.6 The Total Grade for the subject is equal to the average grade from Total Semester Grades
with its further transformation into national scale and ECTS system. The Total Grade is recorded to

the Diploma Appendix.
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