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BCTYII
Po6oua nporpama (PII) naBuanpHOI AucuuIuiinu «MapKeTHHIOBa TOBapHA MOTITHKA»
po3pobieHa Ha OCHOB1 « METOAMYHUX pEKOMEHIaLiid 10 po3po0eHHs 1 oopMiIeHHS poOoUoi
MporpaMyd HaBYAJIBbHOI JUCHMIUIIHK JEHHOI Ta 3a04HOi ()OpM HABYAHHS», 3aTBEPIKCHUX
Haka3oM pekropa Bix 29.04.2021 Ne 249/ox, Ta BIANOBITHUX HOPMATUBHUX JOKYMEHTIB.

1. MOSICHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBIaHHS HABYAJIbHOIL IUCIHUILTIHH.

Micuie: naHa HaBuajgbHa JUCIUIUIIHA € OJHOIO 3 MPOQUIIOIOYUX JTUCHUIUIIH MiAITOTOBKH
crerianicriB-mapkeronoris. IlepeaymMoBol0 yCHIIIHOTO (YHKIIOHYBaHHS MiANPUEMCTB €
BUKOPHUCTAHHS CYy4aCHOI MapKETHUHTOBOI KOHIEMNIIi yIpaBiHHS, KA OPIEHTYE BUPOOHUIITBO
Ha BceOiuHE 3aJJ0BOJICHHS BUMOT PUHKY. TpaauuiiiHi (GopMu 1 METOAM YNPaBIiHCHKOTO
KOHTPOJIFO ChOTOJHI HEIOCTAaTHHO MOXYTh 3a/JI0BOJILHUTH HOB1 1H(OpMaIiiiHi noTpedu
yHOpaBJiHHS Cy0’€KTIB rOCIOAAPIOBAHHS, BIACHUKIB MiIMTPUEMCTB, KPETUTOPiB, IHBECTOPIB Ta
THIITUX CTIOYKMBAYiB 1H(pOpMaIIii.

Mertoro BMKJIaJJaHHS HaBUYAJIbHOI TUCLMILIIIHU € (OpPMYBaHHsS y CTYIEHTIB Cy4acHHX
3HaHb Ta KOHKPETHUX HABUYOK B 00JacTi MapKETHHIOBOI TOBAPHOI MOMITUKH, 1110 HEOOX1AHO
iM J71 TpakTUYHOT POOOTH Ha TOPTiBEIBLHUX Ta MPOMHCIOBHX MIANPHEMCTBAX yciX (opm
BJIACHOCTI.

3aBIaHHAIMH BMBYECHHS HABYAJILHOI JUCHUILIIHY €:

- BUBYCHHS CyTHOCTI Ta CKJIaJOBUX (PYHKIIIH MapKETHHIOBOI TOBAPHOI MOJITHKY;

- (hopMyBaHHS aCOPTHMEHTY TOBApPIB Ta HOTO ONTUMI3AILIS;

- 3aKpIIUIEHHS OTPUMAHUX 3HaHb HA OCHOBI MPAKTUUHUX 3aBAaHb MPOOIIEMHO-TEMAaTHYHOTO
Kypcy;

- npuaOaHHA MPAKTUYHUX HABUYOK IPU PIIIEHHI KOHKPETHUX MApKETMHIOBHX 3aBJIaHb
MiATPHUMAaHHS KOHKYPEHTOCITPOMOYKHOCTI TOBapIB Ha HEOOX1THOMY PiBHI;

- CTBOPEHHS KOHIIEMIIii TOBapy PUHKOBOI HOBH3HHU;

- po3poOKa Ta 3IIHCHEHHS CTpaTeTil YIIAaKOBKH Ta YIPABIiHHS TOBAPHOIO TOTITHKOKO.

1.2. Pe3yabTaTH HAaBYaHHA, fAKi /[a€ MOKJIUBICTH [JOCAITH HABYAJbHA
TUCHMILITIHA.

— JleMOHCTpyBaTl 3HAHHA 1 PO3YMIHHS TEOPETHMYHUX OCHOB Ta MPUHLUIIB
poBaKeHHs MapkeTuHTOBOI nisutbHOCTI (ITPH1).

— 30upatu Ta aHamizyBaTH HEOOXiJHY iH(pOpMaIlil0, PO3PaXOByBaTH E€KOHOMIYHI Ta
MapKETHUHTOBI TIOKa3HUKH, OOTPYHTOBYBATH YMPABIIHCHKI PIICHHS HA OCHOBI BUKOPUCTAHHS
HEOOXIHOTO aHATITHYHOTO ¥ MeTomu4HOoro iHcTpyMeHTapito (ITPH4).

— Busnauatu ¢yHKIIOHAJIBHI 00JIaCTI MApKETUHTOBOI AiISUIBHOCTI PUHKOBOTO CyO’€KTa
Ta iX B3a€MO3B’SI3KM B CHCTEMi YMpaBIiHHA, PO3PaxOBYBAaTH BiAMOBIIHI MOKA3HHUKH, SKi
XapaKTepU3yI0Th pe3ylnbTaTHBHICTh Takoi AisibHOCTI (ITPH6).

— BuxopuctoByBatu nu¢poBi iH(popMarlliiiHi Ta KOMyHIKalliiHI TEXHOJOTIi, a TaKOX
MporpamMHi MPOAYKTH, HEOOXiTHI IS HAJEKHOTO MPOBAKEHHS MAapKETHHTOBOI AiSITBHOCTI
Ta MPAaKTUYHOTO 3aCTOCYBaHHS MapkeTHHroBoro incrpymenrapito (IIPH7).



Mudp CMA HAY

SRR CucreMa MEHEIKMEHTY SKOCTI. JTOKyMEHTa PI111.01.03-01-2021
e PobGoua mporpama
HABYaJbHOI AUCHUTITIHH

«MapKeTHHroBa TOBapHa MOJITHKa»

Crop. 5i3 14

— BusBNSATH HaBUYKKM CaMOCTIHHOI pPOOOTH, THYYKOTO MHCICHHS, BIAKPUTOCTI 0
HOBUX 3HaHb, OyTH KpUTUYHUM 1 camokputuuaum (ITPH12).

— BignoBizatu 3a pe3ynbTaTd CBOEI MISIIBHOCTI, BUSABISATH HABUYKU MIANPUEMHUIIBKOL
Ta ynpasiniHcekoi iHimiarusu (IIPH13).

— BuxonyBaru ¢yHKUIOHaIBbHI O00OB’SI3KM B TpyIi, HIPONOHYBaTH OOIPYHTOBaHI
MapkeTuHrosi pimenss (IIPH14).

— Bonomitn metomamu iHGOpMAIITHO-aHATITUYHOT OOpOOKM JaHUX 3a JIOMOMOTONO
SAKUX PO3B’S3yBaTH MpakTuyHi MapkeTuHrosi 3aaa4i (IIPH20).

— IlporHo3yBatv mNIATOCIPOMOXKHUK TONUT, BHU3HAYUTH NEPCIEKTHBHI LIJIbOBI
CEerMEHTH CIOXHMBauiB, OOIPYHTOBYBaTH 1HHOBALIiHI METOIM YNPABIIHHS TOBAapHOI, I[IHOBOI,
30yTOBO1, KOMYHIKallIiHO1 MOJITUK MiAIpUeMcTBa Ha Bcix Tunax puHkis (ITIPH23).

1.3. KomneTeHTHOCTI, fIKi 1a€ MOKJIUBICTH 3100yTH HABYAIbHA JUCIUILTIHA.

— 3naTHICTh BUPINIYBAaTH CKJIa/HI CMeliali30BaHl 3aa4i Ta MpakTUyHi npoliemMu y cdepi
MapKETHUHTOBOI JisSUTBHOCTI 200 y TIpoIieci HaBYaHHsI, 110 Mepeadadae 3aCTOCYBaHHS BiIMTOBITHUAX
TEOpIii Ta METOIIB 1 XapaKTePU3YEThCS KOMILICKCHICTIO Ta HeBu3Ha4eHicTio yMOB (IK).

— 3aaTHICTh 10 aOCTPaKTHOTO MHUCIICHHS, aHali3y Ta cuHTe3y (3K3).

— 37aTHICTh BYMTHUCS 1 OBOJIONIBaTH cydacHUMU 3HaHHsAMHU (3K4).

— 3HaHHSI Ta PO3YMIHHS NPEIMETHOI 007acTi Ta po3yMiHHS MPOodeciiHOl iSUTEHOCTI
(3Ko6).

— Hauuku BukopuctanHs iHPOpMaIIMHUX 1 KOMYHIKaIIHHUX TexHojorii (3K9).

— 3parHicTh mpairoBatu B komauai (3K11).

— 3JaTHICTH CIUJIKYBAaTHCS 3 MPEACTAaBHUKAMU 1HIINX MPOodeCciitHuX TpyH Pi3HOTO PiBHS
(3 ekcriepTaMH 3 1HIIUX Tally3el 3HaHb/BUAIB €KOHOMIUHOI JismbHOCTI) (3K12).

— 3/1aTHICTh BUKOPUCTOBYBAaTH TEOPETHYHI MOJIOKEHHS MAapKETHHTY Ui 1HTepIpeTarii
Ta MPOTHO3YBAHHS SIBUII 1 MPOIIECIB y MapkeTHHTOBOMY cepenoBuiili (PK3).

— 3JaTHICTh MPOBAIKYBaTH MAaPKETHUHTOBY JisSJIbHICTH HA OCHOBI PO3YMIHHS CYyTHOCTI Ta
3MICTY T€Opii MapKeTHHTY 1 (PyHKIIIOHATBLHUX 3B'A3KIB MiXK 1i ckinagoBumu (PK4).

— 3IaTHICTh KOPEKTHO 3aCTOCOBYBATH METOMM, NMPUAOMHU Ta IHCTPYMEHTH MApKETHHTY
(DKS).

— 3/1aTHICTh BU3HAYATH BIUIMB (PYHKIIIOHATIHHUX 00JacTel MapKETUHTY Ha pe3ysbTaTh
TOCIIOJIAPCHKOI AisSUTbHOCTI pUHKOBHX Cy0’ekTiB (PK?7).

— 3IaTHICTh BUKOPHCTOBYBATH IHCTPYMEHTApiii MapKeTWHTY B IHHOBALINMHOI HisIIBHOCTI
(PK9).

— 3maTHICT, BUKOPHCTOBYBaTM MAapKETHHIOBI iH(OpMAIliHI CHUCTEMH B YXBaJICHHI
MapKETUHTOBUX PIIIeHb 1 pO3pOONATH peKOMeH allii oo miaBuiieHHs ix epexrusHocTi (PK10).

— 31aTHICTH PO3YMITH OCOOJMBOCTI TOBAapHOI MOJITHUKU MiANPUEMCTBA, (HOpMyBaTH
ONTUMAJILHUN ACOPTHMEHT, aHalI3yBaTH Ta MPOEKTyBaTH €(EKTUBHI (Ii€Bi, JTBOCTOPOHHI)
KOMYHIKamii 31 CHOXMBa4aM{ TOBapiB Ta IMOCIYT, PO3YMITH, IJIAHYBaTH 1 OpraHi30ByBaTu
MOTOKOBE YIIPABIIIHHS JIAHIIOTAaMH TIOCTaBOK TOBapiB 1 MOCHYT, NMPHUHMATH ONTHUMAabHI
pIlIEHHs MO0 NPOIECIB YMPABIIHHA €JEeMEHTaMH KOMIUJIEKCY MAapKEeTUHTY CyO’€KTiB
TOCIOapIOBAaHHS, SIKi MPAIIOIOTh Ha BCIX BUAAX PUHKIB B cydacHux ymoBax (PK19).



Mudp CMA HAY
SRR CucreMa MEHEIKMEHTY SKOCTI. JTOKyMEHTa PI111.01.03-01-2021
X PobGoua mporpama
HABYaJbHOI AUCHUTITIHH
«MapKeTHHroBa TOBapHa MOJITHKa»

Crop. 6i3 14

1.4. MixkaucuuniiHapHi 3B’ I3KH.

Jana nucuuiuiiHa 0a3yeThbCsl HA 3HAHHSAX TaKUX JAUCIHUIUIIH, SK MapKeTHHT,
ToBapo3HaBcTBO, MapKeTHHTOB1 AOCHiIKEeHHs, [H(DpacTpykTypa TOBApHOTO PHUHKY Ta €
0a3010 ISl BUBYEHHS MOAANBINNX AUCIUIUIIH, a caMe: MapKeTHHT mocinyr, MapKeTHHroBe
LIHOYTBOPEHHS, MapKeTHHT po3noALTy, MapkeTHHT TepuTopiil, Mi>kHapOAHUI MapKETUHT.

2. MPOT'PAMA HABYAJIBHOI JUCHUILJITHUA

2.1. 3micT HaBYAJIBLHOI JUCIHUILITIHA

HapuanpHuii marepial TUCHUIUIIHU CTPYKTYPOBAaHHMM 3a MOAYJIBHUM MPUHIIAIIOM 1
CKJIAJIA€TbCA 3 OAHOrO HapyainbHOro Moayasi Ne 1 «CyTHiCTH TOBapHOI NOJITMKH Ta
yHpaBJIiHHA TOBAPHMM ACOPTHUMEHTOM MiIPUEMCTBA», SIKUH € JIOTTYHOIO 3aBEpPLICHOIO,
BIJIHOCHO CaMOCTIMHOIO, LIJICHOIO YAaCTUHOK HAaBYaNbHOI TUCHUIUIIHM, 3aCBOEHHS SKOi
nependayae MPOBEJACHHS MOIYJIbHOI KOHTPOJBHOI pOOOTH Ta aHami3 pe3yibrariB il
BHKOHAHHSI.

OxkpemuM Opyeum Moayiem (OCBITHIM KOMIIOHEHTOM) € KypcoBa pobOora (KP), ska
BUKOHYEThCS y I’ siToMy cemecTpi. KP € BaxiuBOIO CKI1aZ0BOIO 3aKPIIUICHHS Ta MOMTHOICHHS
TEOPETUYHUX Ta NMPAKTHYHUX 3HAHb Ta BMiHb, HAOyTHX CTYAEHTOM Yy MpOLECI 3aCBOEHHS
HABYAJILHOTO MaTepiany AUCIUILIIHA

2.2. MonyabHe CTPYKTYPYBaHHSI Ta iIHTerPOBaHi BUMOI'H /10 KOKHOT'0 MOIY.JIA

Monyab Ne 1  «CyTHicTh TOBapHOi MNOJITHKHM Ta YNPaBJIiHHA TOBAPHHUM
ACOPTHMEHTOM MiANMPUEMCTBA»

InTerpoBani Bumoru monyJsas Nel:

3narn:

— CTPYKTYpY, XapaKTepUCTHUKH 1 BIAMIHHI PUCH TT0 OOCIyrOByBaHHIO TOBapiB 1 MOCIYT
Ha PUHKY;

— XapaKTePUCTUKU OCHOBHHX €TalliB MPOIIECY PO3pOOKH TOBapY, BUBEICHHS 3aCTapiINX
TOBapiB 3 pUHKY (EIIMIHYBaHHS);

— OCHOBHI CyYacHI METOJY BU3HAUEHHS SKOCTI Ta KOHKYPEHTOCIPOMOXKHOCTI TOBapy,
mpoOIeMu MIATPUMAHHSA SKOCTI TMPOMYKIii B PHHKOBHUX YMOBaX, CTAaHJApPTU3AINID  Ta
ceprudikaliito mpoayKiIii;

— IHCTPYMEHTU MapKETHUHTY, sIKi He0OX1/IH1 /11 KOHIICTIIi1 )KUTTE€BOTO IIUKITY TOBApY;

— KpuTepil BU3HAUYCHHS TOHSATTS TOBapy PUHKOBOI HOBW3HHW, OCHOBHI NPHUHIIMIIHA Ta
peamizailiss pi3HOI HOMEHKJIATypd TOBapiB, $Ka Ma€ pPI3HOIUIAHOBHMA XapakTep JyIs
3aJI0BOJICHHS TOTPEO KOHKPETHOTO CErMEHTA CIIOKUBAYiB 3 IEBHUMH XapaKTePUCTUKAMU;

— (yHKIII Ta 3aBJaHHS CEpPBICY B CUCTEMI TOBAPHOI MOJITHKH;

— TMPU3HAYCHHS, BUJIM TOBAPHOT MapKH, KOHIICTIIII1 TAaKyBaHHS TOBapY.

BmiTu:

— OXapaKTepu3yBaTH rOCHOAAPCHKY MiSUIbHICTD (DipMU B yMOBAX;

— 3aCTOCYBaTH Pi3HI METOJM aHANI3y W OLIHKH IUIAHYBAaHHS KUTTEBOTO IIUKITY TOBApY;
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— 3aCTOCOBYBATH METOAM €KCIIEPTHOI OL[IHKA KOHKYPEHTOCIIPOMOXHOCT1 TOBapy;

— MPOBOAUTH MAPKETUHIOBI JOCII)KEHHS PUHKY;

— BHM3HAUaTH LUIbOBUA PUHOK Ta CETMEHT PUHKY 13 3aCTOCYBAaHHSAM DPI3HUX METOJIUK
Horo BUOOpY;

— OLIHIOBATHU peakKlli pUHKY Ha 3MiHY HOMUTY IPU PI3HUX THUIIAX PUHKY;

— BJIOCKOHAJIOBATH aCOPTUMEHTHY MOJIITUKY MIANPUEMCTBA;

— MPOBOAUTH OLIHKY PUHKOBOI HOBU3HU TOBapY;

— po3poOUTH BapiaHTH OpraHizallii CHCTEMH CEpBICY Ha MiIMPUEMCTBI;

— MpaBUWIbHO C(OpPMYBaTH CTpaATerii0 JISUIBHOCTI  MIANPUEMCTB Uil PI3HUX
CTpaTEeriuHUX 30H TOBApY.

Tema 1. CyTHicTh, 3MICT i 3aBJaHHA TOBAPHOI NMOJITHKH HIANPHEMCTBA

CyTHICTh TOBapHOi MOJITHKH. 3MICT 1 3aBAaHHsA ToBapHOi momiTuku. CKIamoBi
MapKETHUHTOBOI TOBAPHOI MOJITUKU. 3OBHIIIHI Ta BHYTPIIIHI (AaKTOPH, IO BIUIMBAIOTH Ha
dbopmyBaHHs ToBapHOi nomituku. Etanu ¢opmyBanHs TOBapHOi momiTuku. OcoOIMBOCTI
MTII mianpueMCcTB B 3aJI€KHOCTI Bl BUAY JISTIBHOCTI.

Tema 2. ToBapu i mocjiyru B MapKeTHHIOBIi XislJIbHOCTI

PunkoBa xapakrepuctrka ToBapy. OyHKIIIOHYBaHHS TOBapHOro puHKY. PiBHI ToBapy 3
ypaxyBaHHSIM CTymneHs ix po3poOku 1 Bukopuctanus. Kmacudikamis toBapiB. CyTHICTh Ta
xapakTepHi o3Haku mnociyr. Kiacudikamis nocmyr. BiaMiHHI XapakTepUCTUKH TOBapy Ta
nociayru. OcoOIMBOCTI aBiallifHUX MOCIYT.

Tema 3. Ilina B cucTreMi pUHKOBHX XapaKTEePUCTUK TOBAPY

[liHa sAK aKyMylllOrO4a XapakTepHCTHKa ToBapy. L[l I[IHOYyTBOpPEHHS Ta BHUIU IliH.
dakTopHu, sKI BIUIMBAlOTh Ha BCTAHOBJCHHS IIIH Yy KOHKPETHHUX PHUHKOBUX YMOBaX.
Oco06nuBOCTI IIHOYTBOPEHHS Ha PI3HUX THUMaX PHHKIB. MeToau MiHOYyTBOpeHHs. L[iHOBi
CTpaTerii, sKi MO)K€ BUKOpHCTAaTH (ipMa y CBOiM mismibHOCTI. DakTOpH, M0 BU3HAYAIOTH
piBEHB I[iH Ha MPOAYKIIiIO aBiapuHKy. TapudHa cucTeMa aBiakoMITaHii.

Tema 4. SIkicTh NpoayKIil Ta MeTOIH il OiHIOBAHHS

OmuiHtoBaHHs Ta yrpaBiiHHS sKicTio. [Toka3sHukM sikocTi Ta ix kinacudikamis. Dakropu
Ta piBHI AKOCTI ToBapiB. Yotupu piBHI skocTi. [IpobiemMu miaTpUMaHHS SKOCTI MPOAYKIIi B
puHKOBHUX ymoBax. Llim BmockoHalieHHsS cepBicy aBiakommadii. IlpwHIIMTIN aBiarmiitHOTO
cepaicy. SKicTh 00CIIyroBYyBaHHS IMacakupa.

Tema 5. KOHKYpPEHTOCIIPOMOKHICTH TOBAPY TAa il MOKA3ZHUKU

PunKoBa CyTHICTP Ta TIOKa3HUKH KOHKYPEHTOCHPOMOXKHOCTI ToBapy. CkiamoBi
KOHKYPEHTOCIIPOMOXXHOCTI TOBapiB. OMUHWYHMIA, KOMIUICKCHUH, IHTErpaibHUNA TMOKA3HUKU
KOHKYPEHTOCIIPOMOXXHOCTI TOBapiB. MeTOqMuHI MiIX0Au 10 OIIHKU KOHKYPEHTOCIPOMOXKHOCTI
ToBapy. IMipk TOBapy i MOro poib B 3a0€3MEYCHHI KOHKYPEHTOCIPOMOXKHOCTI. YIIPaBIIIHHS
KOHKYpPEHTOCTIPOMOXHICTIO ToBapy. [lixoam a0 OIHKM KOHKYPEHTOCIPOMOXHOCTI. Meton
BINMOBITHOCTI BU3HAUEHUM HOpMaM. 3aXOAW IIONO TMiJBHMIIEHHS KOHKYPEHTOCIPOMOXKHOCTI
toBapiB. [lo3uiioHyBaHHs TOBapy 1 aBiakoMmaHii B IUIAX JOCSTHEHHS KOHKYPEHTHHX
nepeBar.

Tema 6. YnpasiiHHA TOBAPHUM aCOPTHMEHTOM

OCHOBHI CKJIaJ0Bl aHaji3y TOBapy Ta MOCIYT MiJNpHEMCTBA. ToBapHa HOMEHKIJIATypa Ta
acopruMeHT. CkiazioBi acopruMenTy ToBapiB. [loka3HukM acopTumeHTy ToBapiB. OcoOIMBOCTI
(dopMyBaHHA aCOPTUMEHTY Ha TOPIOBEIbHMX MIANPUEMCTBAX PI3HUX  CIeliami3arliil.
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[InanyBaHHs Ta ympaBiiHHSA acOpTUMEHTOM. OnTHUMaibHa HOMEHKJIATypa.

Tema 7. ®opMyBaHHsI IONUTY HA PUHKY OKPEMOI'0 TOBapy

3acobu (QopMyBaHHS PUHKOBOIO IOMMUTY. YpaxXyBaHHsS BHYTPIIIHIX Ta 30BHIMIHIX
(dakTopiB MOTHBAIill Npu (QOPMYBAHHI CIOKMBYOIO NOMUTY. BHU3HaueHHS CHIBHUX Ta
cnabKkux cTopiH ToBapy. IIporao3yBanHs MaiilOyTHBOTO CTaHy TOBapy.

Tema 8. MapKeTHHIOBi A0CTiA’KEHHSI TOBAPHOI'0 PUHKY

Mera Ta 3aBOaHHS MAapKETHHTOBHX JIOCHIDKEHb TOBAapPHOTO PHHKY. [Tpomec
MapKETUHTOBOTO JIOCIHI/DKEHHS. MeTomu MapKeTHHroBoro nociimkenHs. [Ipomemypa Ta
MPUHIIAIIA MAPKETUHTOBUX JIOCTIPKEHb B aBlalliiiHIN ramtysi.

Tema 9. IlinboBUII pUHOK TOBAapy Ta MeTOAMKA HOr0 BUOOPY

[Ipouec cermenTyBaHHs pHUHKY. Bubip 00’exkTty cerMmeHTtauii puHKy. BusHaueHHs
KpUTEPiiB Ta 03HaK cerMeHTyBaHHs. dDakTopu cerMmeHrailii 3a rpynaMu crnoxuBayiB. Bubip
MeTofy cerMeHTyBaHHS. OIIIHIOBaHHSI CErMEHTIB pPHUHKY. BuOip IIbOBOIO pHHKY Ta
iTbOBOTO cerMeHTy. [losuiionyBanHs ToBapy. Etamm mosumioHyBaHHs ToBapy. Crparerii
MO3UIIIOHYBaHHS TOBapY.

Tema 10. Opranizanist ynpapjJiHHsI IPOAYKTOM

PimenHs, ski mpUiiMalOThCS B CUCTEMi YMPABIIHHS TOBApOM. THIIHM TOPTOBHX MapoK.
ToapHi cTparerii mianmpueMcTBa: cTpareris audepeHiianii, crpareris auBepcudikarii
TOBapy, CTpareris Bapiaiii ToBapy, CTpareris enaiMiHamii ToBapy. AHaI3 TPOIYKTY
aBlaKOMIIaHii.

Tema 11. ZKurreBuid UMK TOBApy

Konnermiss  JKIT. Etamum skurTreBOro LMKIy TOBapy Ta iX XapaKTepUCTUKH.
XapakTepucTUKa KOMIUIEKCY MapkeTuHry B 3anexHocTi Bif eramiB JKIIT. Bumn xpuux XKIIT.
ToBapni ctparerii mianpueMcTBa B 3anexxHocTi Bim JKIT. YmpaBmiHHS KUTTEBUM ITHKJIOM
ToBapy. JKuUTTeBUIl UK aBlanmpoayKTy. TUIU CHOXKUBYOI MOBEIIHKH MO CTaAisIX KUTTEBOTO
IIUKJTY aBlalpoAyKTY.

Tema 12. IlnanyBaHHSI HOBOT0 MPOAYKTY i po3p00.JIeHHsSI TOBaApy

ToBap pHMHKOBOI HOBHW3HM Ta pi3HI BapiaHTH HOBW3HHM ToBapy. Eramu po3poOku i
BHUBEJICHHSI HOBOTO TOBapy Ha PUHOK. OCOONHMBOCTI KHTTEBOTO IMKIY TOBapy PHUHKOBOI
HOBU3HU. MeTou TeHepYBaHHsI 17Ieil TpH CTBOPEHHS HOBOTO ToBapy. Jlkepena iHBECTyBaHHS
B HOBHWH TOBap. MapkeTHHTOBE 3a0e3MeUeHHs] TOBApHOI 1IHHOBAIIWHOT MOMITUKHU. [Ipuanam
MPOBaJly TOBapy PUHKOBOI HOBU3HU Ha PUHKY.

Tema 13. Ilpu3HavyeHHs Ta BUAU iTeHTH(PiKYBAHHS MPOTYKIil

Cragmaptuzamis 1 ceprudikamis mnpoxaykiii. MbkaaponHi ctangapta  1S0-9000.
KonyBanns ToBapiB. 3Haku Jyis ToBapiB Ta mociyr. CkiIazoBi exeMeHTH (ipMOBOTO CTHIIIO
I ITPUEMCTBA.

Tema 14. YnakoBka B CHCTeMi IVIAHYBAHHS NMPOAYKTY

VYnakoBka — «HIMHIi» 3acid MpoCcyBaHHS TOBapy Ha puHKY. KoHIlemiisi makyBaHHs
TOBapiB: BHOIp, 3aCTOCYBaHHS, OCHOBHI HANpSIMKH YJAOCKOHaJleHHS. Bumoru 1o ymakoBKH
ToBapiB. OCHOBHI HaNPSMKH YIOCKOHAJIEHHS YNAaKOBKH y ToBapHii momituui. dakropu, 1mo
BIUTMBAIOTh HA PIIICHHA MPO YMAKOBKY. AJTOpUTM BHOOpPY ymakoBkH. HamaHHs cepBiCHHX
MOCITYT JJIs MiABULIICHHSI KOHKYPEHTOCTIPOMOXKHOCTI. Buan cepBicHOro 006¢ayroByBaHHS.

Monyas Ne 2 «KypcoBa podora»
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Kypcosa pobora (KP) 3 qucuumiiHu BUKOHY€ETbCS Y I’ SITOMY CEMECTpI, BIANOBIAHO /10
3aTBEPIUKEHUX B YCTAHOBJIEHOMY MHOPAAKY METOAMYHMX pekoMmeHpamiil. Il mera Ta wmim
MOJIATAlOTh Yy 3aKpIIJIEHHI Ta NOMIMOJIEHHI TEOPEeTHMYHUX 3HaHb Ta BMiHb, HaOyTHX
3M100yBaueM y MPOIECI 3aCBOEHHS BCHOTO HABYAJIBHOIO MaTepially JUCHMIUIIHK B 001acTi
TOBApHOI TOJITUKM MIANPUEMCTBA, a TakoX Yy (OPMyBaHHI MPAKTUYHUX HABUYOK
pPO3B’sI3aHHA KOHKPETHMX MAapKETHHIOBHX 3a7ad MiJ 4yac poOOTH Yy BIAJAUII MapKETUHTY
MIJIPUEMCTB, a TaKOXX BUPOOJICHHS Y 3700yBaydiB HABUYOK €KOHOMIYHOI'O MHUCJIEHHS i1 4yac
PO3B’sI3aHHS CTPATETr1UHUX 337a4 PO3BUTKY MiANPUEMCTBA.

Bukonanus KP € BaxnuBMM eTanmom y MiJATOTOBII JO0 BUKOHAHHS KBasi(ikariifHOi
poOoTH MaitOyTHHOTO OakamaBpa MapKETHHTY.

InTerpoBani BUuMoru moay.ast Ne2:

3HaTu:

— CYTHICTh TOBAapHOI MOJIITUKH MiANPUEMCTBA;

— TEXHOJIOT1I0 BU3HAYEHHS I[IbOBOTO PUHKY IMIIPUEMCTBA;

— OCHOBHI TOKa3HUKH SIK KOHKYPEHTOCIPOMOXKHOCTI MiANPUEMCTBA, TakK 1 HOro
TOBApIB;

— PI3HOMaHITHI METOAU L0 OI[IHIOBAHHS KOHKYPEHTOCIPOMOXHOCTI TOBapIB;

— METOJM OLIIHIOBAHHSI IKOCTI MPOIYKIIIT;

— IPU3HAYEHHS TOBAPHMX MApOK Ta YIMAKOBKU TOBapy s MiIIPUEMCTBA;

— IpOoLEC OpraHizalli Ta IJIaHyBaHHS HOBOT'O TOBApY;

— CHUCTEeMY IPOCYBaHHS NPOIYKLII M1 AIPUEMCTBA;

— TOBapHI CTpaTerii miIIpPUEMCTBA.

Bwmirnu:

— aHaJII3yBaTH TEHJAEHLIT PO3BUTKY PUHKY;

— BH3HAYaTH I[UIbOBUI CETMEHT PUHKY Ul MIANPUEMCTBA Ta OLIHIOBATH MOKIMBOCTI
IpoJaXy TOBapiB MiIIPUEMCTBA B LIbOMY CETMEHTI;

— aHaJII3yBaTH [TOKa3HUKHU TOBAPHOI HOMEHKJIATYPH Ta aCOPTUMEHTY POy KIIiT;

— OIIHIOBATH KOHKYPEHTOCHPOMOXKHICTh TOBapiB MIJANPUEMCTBA 3a MapaMeTpamu
KOHKYPEHTOCTIPOMOYKHOCTI (HOPMAaTUBHUMHU, TEXHIYHUMHU, EKOHOMIYHUMHU );

— BH3HAYaTH TOJIOBHI HANpPsIMKM 3arajbHOi TMOMITUKHM MiJIPUEMCTBA ILOJIO SIKOCTI
POy KIIii;

— PO3pOOJISATH YIIAaKOBKY TOBapy Ta OpraHi30ByBaTH IPOLEC MaKyBaHHS MPOIYKIIii;

— 3aCTOCOBYBaTH pI3HOMAaHITHI METOIM TeHEepyBaHHSA 17ed MI0A0 IJIaHyBaHHS
CTBOPEHHS HOBOT'O TOBAapy;

— OI[IHIOBATH MOKJIMBOCTI CTBOPEHHSI HOBOTO TOBapY;

— pO3pOoONIATH 3aXOAM IIOJAO BIOCKOHAJICHHS MPOIECY MPOCYBaHHS IMPOAYKIIT
I ITPUEMCTBA;

— 00rpyHTOBYBaTH BUOIp TOBAPHOI CTparerii miANMpueEMCTBA.
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2.3. TeMaTHYHUA IJIAH.

OO0csr HaBYaIbHUX 3aHATH (TO1I.)
Jlenna gpopma 3aouna popma
HaBYAHHSI HaBYAHHSI
Ne Hasga temu 5 5
nop (TeMaTHYHOTO PO3ILTY) ol | & ol | &
3|5 |9 3 B E|Y
308 21535 55
> 5 & » 5 g
= =
1 2 3 (4| 5|6,7]8| 9|10
Monyab Nel «CyTHicTh TOBapHOI MOJIITHKH
Ta yNPaBJIiHHA TOBAPHUM aCOPTHMEHTOM i ANPHEMCTBA
CyTHICTB, 3MICT 1 3aBJIaHHSI TOBAPHOT MOJITHKA 5 cemecTp 5 cemecTp
1.1 . 2 2 2
MIATPHEMCTBA 6 8|12| - |6
1.2 | ToBapu i moCIyTH B MAPKETHHTOBIN JisUTHHOCTI 6 |22 |2]8|]2]| - |6
1.3 | Ilina B cucTeMi pUHKOBUX XapaKTEPUCTHK TOBapy 6 | 2|2 |2]|7]|-]- |7
1.4 | SxicTe mpoaykiii Ta MeTOAM Ti OLIHIOBAHHS 6 (2| 2 |27 |-| - |7
1.5 | KoHKypeHTOCIIPOMOXHICTh TOBapy Ta il MOKa3HUKH 12 g % 4 8|2 - |6
21 2 |2
1.6 | YopaBniHHS TOBapHUM aCOPTUMEHTOM 6 6 cemectp
1012 2 |6
1.7 | ®opMyBaHHS MONUTY HA PUHKY OKPEMOT'O TOBApyY 6 2|2 |2|8|-|2 |6
1.8 | MapkeTuHIoBi1 AOCIIKEHHS! TOBAPHOTO PUHKY 12 % % 4 8| -1 - |8
1.9 | LinboBHil pUHOK TOBapy 1 METOMKA HOoro BUOOpY 9 2 % 3 71-1 - |7
1.10 | Opranisaiiist ynpasiiHHs IPOIYKTOM 6 2| 2 |2|10]2| 2 |6
1.11 | XKuTreBuil MK TOBApy 6 (2|2 |2|7|-|- 1|7
i 21 2 |2
112 [TmanyBaHHS HOBOTO MPOAYKTY 1 pO3pPOOIICHHS 6 20 2|7
TOBApY
1.13 | Ipu3HayeHHs Ta BUIM i1eHTH(DIKYBaHHS IPOAYKILT 6 2| 2 |2|5|-| - 1|5
1.14| YnakoBKa B CHCTEMI IUIAHYBAHHS MIPOILYKTY 6 |22 |2|5|-] - 15
MonaynsHa KOHTpoJbHA poboTa Nel 6 |2 - |[4]|-]|-| - |-
Yeboro 3a moayiiem Nel 105|34| 34 |37/105/10| 6 (89
Moayas Ne2 «Kypcosa podora»
2.1 ‘ Tema KypcoBOro mpoekty/podotu 30 -] - [30]30] -|-130
Ycboro 3a mogysaem Ne2 30 | - - (30130 - |- |30
Y Cboro 3a HaBYAJIbHOK TUCIHHILIIHOIO 135 |34 | 34 |67(135/10| 6 |119

2.4. llepenik NUTaHb /I NiATOTOBKH /10 €K3aMEHY.

[lepenik muTaHh Ta 3MICT 3aBIaHb JIs MIATOTOBKUA JO €K3aMEHY, pPO3POOIISIFOTHCS
MPOBITHUM BUKJIaJadeM Kadenpu BIAMOBITHO A0 poOOY0i MpOrpaMu, 3aTBEPIKYETHCS Ha
3acimanHi Kadeapu Ta TOHOCUTHCS JI0 BiJloMa CTY/ICHTIB.
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3. HABYAJIBHO-METOJINYHI MATEPIAJIN 3 TUCLHUIIVIITHA

3.1. MeToau HABYAHHA

[Ipy BuBYEHHI HaBYAJIBHOI JUCIUIUIIHA BHKOPUCTOBYIOTHCSI HACTYIIHI METOAU
HaBYaHHA: CJIOBECHI (TOsICHEHHs, Oeciga, MAHUCKYCis, [ialior), MOsSCHIOBAJIbHO-HAOUYHI
(memoHcTpallis, UTIOCTpallis), TPaKkTU4H1 (pilIeHHs 3a7a4, AUIOB1 IFPH), YaCTKOBO-TIOIITYKOBI
Ta JOCIIIHULIbKI METOIH.

3.2. PexomenoBaHa Jjiteparypa
ba3osa qgireparypa
3.2.1 Inmsimenko C.M. MapketunroBa ToBapHa mnojituka: migpyynuk. Cymu: BT]]
«YHiBepcuTeTCchKa KHHray, 2015. 234 c.
3.2.2Kapnam1 B.A., IlaBnenko [.A., Illagamox O.K., BacumskoBa H.B. Toapha
1HHOBaIlMiHa nomiThka: miapyyHuk. JIBH3 «Kwuis. Hai. exoH. yH-T imM. B. ['etbmanay. 2-re BuL.,
niepepo0it. 1 nomoBH. K. : KHEY, 2010. 391 c.
3.2.3Kapmamr B.A., [adamox O.K., AntoHuenko M.FO. MapkeTuHroBa ToBapHa
nomituka: miapyynuk. K.: KHEY, 2009. 419 c.
3.2.4Kotnep ®@., Apmctponr I. OcHoBu MapketuHry. BumaBHunro «Jluamextukay,
2020. 880 c.
3.2.5Mapketunr. bakamaBpcekuii kypc. Iligpyunuk / 3a 3an pen. a.e.H., 1pod.
C.M. Imnsmienka. Cymu: BT]L « YHiBepcuTeTchbka kauray, 2017. 1134 c.
3.2.6 OpnoB I1.A., KocenkoB C.I., [Ipoxoposa T.I1. MapkeTuHr: HaBYaJIbHUI MMOCIOHUK.
X.: B «IHXEK», 2012. 528 c.
3.2.7 Oxnangep M.A., KipaocoBa M.B. MapkeTuHroBa TOBapHa MOJITHKA: HABY. MOCIO.
K.: «llenTp yuboBoi mitepatypu», 2020. 248 c.

JonmomizkHa JiTeparypa

3.2.8. boxxkopa B.B., bamyk T.O. Mepuannaii3unr: HaBdaasHuid mocioauk. Cymu: BT/
«YHiBepcuTeTchka kHUTa», 2017. 140 c.

3.2.9. Imnsmenko C.M., [Ilepecampko I.O. MapkeTuHroBa ToOBapHa TOJITHKA
MPOMHUCIIOBOTO TMIJAMPUEMCTBA. YMPaBIiHHSA CTpaTerisiMu auBepcudikariii: MoHorpadis.
Cymu: BT]l «YHiBepcuTeTchka kHura», 2015. 328 c.

3.2.10. Imnsmenko C.M., [unymina FO.C. ToBapHa iHHOBaIliiiHA MOMITHKA: MiIPYYHUK.
Cymu: BT]l «YHiBepcuteTchka kHura», 2015. 281 c.

3.2.11. Kotnmep ®. Mapketunr ot A no SI. 80 KoHIENIHH, KOTOpBIC JOHKCH 3HATh
kax b MeHekep.K.: BunaBuunrso Anbmina [Tabmimep Yipaina, 2020. 242 c.

3.2.12. KpuxkaBcekuii €.B. Ta iH. CTpareriunnii MapkeTuHr. HaBuanbHUN MOCIOHHK.
JIpBiB: BumasauirBo JIbBiBChKOI mosiTexHiku, 2012. 256 c.

3.2.13. KpurxoBneBa H.O., Cakicau JLI., binmenpkuii O.}O., KoprearoBa H.B.
MapkeTuHroBa ToBapHa mnonituka: Hasd. noci6. K.: 3nanns, 2012. 183 c.

3.2.14. Jluropuenko LJI., IMmmmnmuyk B.II. Intepner-mapkerunr: HaBuy. moci0. K.:
«UenTp yuboBoi miteparypu», 2017. 184 c.

3.2.15. MapkeTuHrosa AisibHICTH HianpueMcTB. CydacHuil 3micT: monorpadis / Ilin.
pen. H. Kapnenxo. K.: «Llentp yuboBoi mireparypu», 2019. 252 c.

3.2.16. Oxnannep M.A., Uykypna O.I1. MapkeTuHroBa 1iHOBa MOJIITHKA: HaBY. MOCIO.


http://www.irbis-nbuv.gov.ua/cgi-bin/irbis_nbuv/cgiirbis_64.exe?Z21ID=&I21DBN=REF&P21DBN=REF&S21STN=1&S21REF=10&S21FMT=fullwebr&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=A=&S21COLORTERMS=1&S21STR=%D0%9A%D0%B0%D1%80%D0%B4%D0%B0%D1%88%20%D0%92$
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K.: «lentp yuboBoi mitepatypu», 2017. 240 c.

3.2.17. Pomanenko JI.d. Mapkernar. ClOBHUK eKOHOMIYHMX TepmiHiB. K.
VYHiBepcuteT «Ykpaina», 2007. 242 c.

3.2.18. Pomanenko JI.®. MapkeTuHroBa ToBapHa TONiTHKA: HaB4d. moci6. K.:

VHiBepcuteT «Ykpainay, 2008. 108 c.

3.3. Indgopmauniiini pecypcu B InTepHeri
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. TonoBHe ynpaBIliHHS CTAaTUCTUKU YKpainu http://www.ukrstat.gov.ua

3.3.4. Ykpaincbka Acorrianis Mapkerunry http://uam.in.ua/

3.3.5. Mapkerunrosuii mopran http://www.marketing-research.in.ua

4. PEUTUHI'OBA CUCTEMA OILIHIOBAHHS HABYTUX CTYAEHTOM 3HAHb

TA BMIHb

4.1. OrmiHroBaHHS OKpPEMHX BHJIB BHKOHAHOI
3MIUCHIOETHCA B Oaytax BiamoBigHo 0 tadim.4.1.

CTYACHTOM HaBYaJIbHO1

poboTtu

Taomuus 4.1

Bujx HaBYaJIbLHOL podoTH

MaxkcuMajiabHa KiJIbKICTH 0a71iB

Jdenna popma

3aouna ¢popma

HABYAHHS HABYAHHS
Mopnyas Nel
5 cemecTp 6 cemecTp

BukoHaHHS TECTOBHX 3aB/IaHb ITijl YaC MPAKTUIHUX 3aHSTh 30 20
Po3B’si3aHHs 3a7a4, BIAMOBIAI Ha TEOPETHYHI IMUTAHHS ITif 30 30
4ac ayJInTOPHOI pOOOTH HA MPAKTHUYHHX 3aHITTAX
s donycky 00 8UKOHAHHS MOOYIbHOI KOHMPOTILHOT 36 Ganie
pooomu Nel cmydenm mae Habpamu He MeHuLe
BuxonanHs MOAyIbHOT KOHTPOJIBHOT po6oTH Nol 20 -
Ycboro 3a moayJasimu Nel 80 60
CeMecTpOBHIi eK3aMeH 20 40

Ycboro 3a IMCOMILIIHOIO

100

Moayab Ne2

Bun HaBuanbHO1 poOOTH

Max KUIBKICTB OaltiB

JlenHa ta 3a04Ha (hopma HaBUaHHS

BukonaHHs KypcoBoi poboTH 60
3axucT KypcoBoi po0oTH 40
BukoHaHHS Ta 3aXHCT KypPCOBOi po00oTH 100



http://www.mr.com.ua/
http://www.er.nau.edu.ua/
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4.2. MakcumanpHa TiICYMKOBAa KITBKICTh OalliB 3a BUKOHAHHS Ta 3aXHCT KypPCOBOI
pobOTH, SIKYy CTYyIEHT MOXE OTpUMaTH 3a ceMecTp (MakCHMallbHa MiJCYMKOBa CEMECTpOBa
perTuHroBa oiinka), fopisaroe 100 (tabm. 4.1)

4.3. BukoHaHi BHIM HABYAJIHHOI pOOOTH 3apaxOBYIOTHCS CTYIEHTY, SKIIO BiH OTPUMAB
3a HUX MO3UTHBHY peUTUHIOBY OLIHKY ([lomarok 3).

4.4. Cyma pelTHUHIOBUX OI[IHOK, OTPUMAaHUX CTYIACHTOM 3a OKpeMi BUIU BUKOHAHOI
HaBYaJIbHOT POOOTH, CTAHOBUTH MOTOYHY MOIYJIbHY PEUTHHTOBY OIIIHKY, SIKA 3aHOCUTHCS JI0
B1JIOMOCTI MOYJILHOTO KOHTPOJIIO.

4.5. TlincymxoBa MOAyJbHAa pEUTHUHIOBA OIlIHKA, OTpUMaHa CTYJIEHTOM 3a
pe3ysibTaTaMi BUKOHAHHSI Ta 3aXMCTy KyPCOBOI po0oTH B 0ajnax, 3a HalllOHAJBHOIO IIKAJIOI0
Ta mkanoo ECTS 3aHoCUTHCS 10 BIAOMOCTI MOAYJIBHOTO KOHTPOJIIO, a TAKOXK J0 HaBUAIbHOI
KapTKH, 3aJIiKOBOi KHWXKM Ta JlomaTtky m0 auruioMa, Hampukian, Tak: 92/Biom./A,
87//loope/B, 79//oope/C, 68/3a006./D, 65/3a006./E To1i0.

4.6. Cyma mifICyMKOBOI CEMECTPOBOi MOIYJbHOI Ta eK3aMeHAUiiHOI PeHTUHTOBHUX
OIIHOK, y ©Oajmax CTAaHOBHUTH IIJICYMKOBY CEMECTPOBY pPEHUTHHTOBY OIlIHKY, fKa
MepepaxoBY€ETHCS B OIIHKH 3a HaIllOHATILHOIO miKaoto Ta mkanow ECTS (Jomatok 4).

4.7. TlincymMKoBa ceMecTpoBa peUTHHIOBA OLlIHKA B 0aiax, 3a HalllOHAIbHOIO HIKAJIOI0
ta mkanow ECTS 3aHocuThes 10 3a1MiKOBO-EK3aMEHAIIHHOT BIJOMOCTI, HaBYaJbHOI KapTKH
Ta 3aJIKOBOi KHWKKHM CTYyACHTa, Hanpukian, Tak: 92/Biom./A, 87/[doope/B, 79//]oope/C,
68/3a006./D, 65/3a006./E Tomnio.

4.8. IlincymxkoBa pEeUTHHTOBAa OIllHKA 3 JUCIUIUIIHA JOPIBHIOE  IiJICYMKOBIH
CEeMEeCTPOBIN PEUTHHTOBIN OIlIHII. 3a3Ha4eHa MiJCYMKOBAa PEHTHUHTOBA OIlIHKA 3 JUCIUILUTIHU
3aHOCHUTKCSA 110 JlomaTky 0 aurioMa.
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1. INTRODUCTION

Course Training Program on “Marketing Product Policy” was developed on the basis of
the "Methodological recommendations for the development and execution of the syllabus of
educational discipline of full-time and part-time forms of training", approved by rector’s order No.
249/roz. of 29.04.2021 and relevant regulatory documents.

1. EXPLANATORY NOTE

1.1. Role, goal and objectives of the academic discipline

Role of the discipline is training of marketing specialists. A prerequisite for the successful
operation of enterprises is the use of a modern marketing management concept, which focuses
production on the full satisfaction of market requirements. Traditional forms and methods of
management control today can not sufficiently meet the new information needs of management of
businesses, business owners, creditors, investors and other consumers of information.

The goal of the discipline is to form students' modern knowledge and specific skills in the
field of marketing product policy, which they need for practical work in commercial and industrial
enterprises of all forms of ownership.

The objectives of the discipline are:

- study of the essence and components of the functions of marketing product policy;

- formation of the range of goods and its optimization;

- consolidation of the received knowledge on the basis of practical tasks of a problem-
thematic course;

- acquisition of practical skills in solving specific marketing tasks to maintain the
competitiveness of goods at the required level;

- creation of the concept of the product of market novelty;

- development and implementation of packaging strategy and product policy management.

1.2. Educational outcomes of the academic discipline

- demonstrate knowledge and understanding of the theoretical foundations and principles of
marketing activities (PLO1).

- collect and analyze the necessary information, calculate economic and marketing
indicators, justify management decisions based on the use of the necessary analytical and
methodological tools (PLO4).

- identify the functional areas of marketing activities of the market entity and their
relationships in the management system, calculate the relevant indicators that characterize the
effectiveness of such activities (PLOG).

- use digital information and communication technologies, as well as software products
necessary for the proper conduct of marketing activities and practical application of marketing
tools (PLOY7).

- demonstrate skills of independent work, flexible thinking, openness to new knowledge, be
critical and self-critical (PLO12).

- be responsible for the results of their activities, identify skills of entrepreneurial and
managerial initiative (PLO13).

- perform functional responsibilities in the group, offer sound marketing solutions (PLO14).

- to have methods of information-analytical data processing with the help of which to solve
practical marketing problems (PLOZ20).

- to forecast effective demand, to define perspective target segments of consumers, to
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substantiate innovative methods of management of commodity, price, sales, communication
policies of the enterprise in all types of markets (PLO 23).

1.3. Competences obtained through the academic discipline

- the ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods
and is characterized by complexity and uncertainty of conditions.

- ability to abstract thinking, analysis and synthesis.

- ability to learn and master modern knowledge.

- knowledge and understanding of the subject area and understanding of professional
activity.

- skills of using information and communication technologies.

- ability to work in a team.

- ability to communicate with representatives of other professional groups of different levels
(with experts from other fields of knowledge / types of economic activity).

- ability to conduct marketing activities based on understanding the essence and content of
marketing theory and functional relationships between its components.

- ability to correctly apply marketing methods, techniques and tools.

- ability to determine the impact of functional areas of marketing on the results of economic
activities of market participants.

- ability to use marketing tools in innovation.

- ability to use marketing information systems in marketing decisions and develop
recommendations to improve their effectiveness.

- ability to understand the product policy of the enterprise, to form the optimal range, to
analyze and design effective (effective, bilateral) communications with consumers of goods and
services, to understand, plan and organize flow management of supply chains of goods and
services, to make optimal decisions on marketing management elements business entities
operating in all types of markets in modern conditions.

1.4. Interdisciplinary links

The subject is based on following subjects, as: Marketing, Commaodity Science, Marketing
Research, Commaodity Market Infrastructure and is a basic for studying the following subjects:
Service Marketing, Marketing Pricing, Distribution Marketing, Territorial Marketing,
International marketing.

2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Content of the academic discipline

Training material is structured according to the module principle and consists of one
educational module Ne 1 «The essence of product policy and product range management of
the enterprisey, that is logically complete, relatively independent, holistic part of the subject,
learning of which provides module test and analysis of its performance.

Separate second module (educational component) is a Course Project (CP), which is
performed in the sixth semester. CP is an important component of consolidation and deepening of
theoretical and practical knowledge and skills acquired by the student in the process of mastering
the educational material of the discipline

2.2. Module structure and integrated requirements for each module
Module Nel «The essence of product policy and product range management of the
enterprise»
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Integrated requirements to the module Nel:

Know:

- structure, characteristics and distinctive features of the service of goods and services in
the market;

- characteristics of the main stages of the product development process, removal of obsolete
goods from the market (elimination);

- basic modern methods of determining the quality and competitiveness of goods, problems
of maintaining product quality in market conditions, standardization and certification of products;

- marketing tools that are necessary for the concept of product life cycle;

- criteria for defining the concept of a product of market novelty, the basic principles and
implementation of different nomenclature of goods, which has a diverse nature to meet the needs
of a particular segment of consumers with certain characteristics;

- functions and tasks of the service in the product policy system;

- purpose, types of trademarks, concept of product packaging.

Learning outcomes:

- to characterize the economic activity of the firm in the conditions;

- apply various methods of analysis and evaluation of product life cycle planning;

- apply methods of expert assessment of product competitiveness;

- to conduct market research;

- determine the target market and market segment using different methods of its selection;

- assess market reactions to changes in demand in different types of markets;

- to improve the assortment policy of the enterprise;

- to assess the market novelty of the product;

- to develop options for the organization of the service system at the enterprise;

- correctly form the strategy of enterprises for different strategic areas of the product.

Topic 1. The essence, content and objectives of product policy of the enterprise

The essence of product policy. Content and objectives of product policy. Components of
marketing product policy. External and internal factors influencing the formation of product
policy. Stages of product policy formation. Features of product policy of enterprises depending on
the type of activity.

Topic 2. Goods and services in marketing activities

Market characteristics of the product. Functioning of the commodity market. Levels of
goods taking into account the degree of their development and use. Classification of goods. The
essence and characteristics of services. Classification of services. Excellent characteristics of
goods and services. Features of aviation services

Topic 3. Price in the system of market characteristics of the product

Price as an accumulative characteristic of the product. Pricing goals and types of prices.
Factors influencing price setting in specific market conditions. Features of pricing in different
t
y Topic 4. Product quality and methods of its evaluation
p Evaluation and quality management. Quality indicators and their classification. Factors and
tevels of product quality. Four levels of quality. Problems of maintaining product quality in market
sonditions. The goals of improving the airline's service. Principles of aviation service. Quality of
passenger service management.
0 Topic 5. Product competitiveness and its indicators
f Market essence and indicators of product competitiveness. Components of product
competitiveness. Single, complex, integrated indicators of competitiveness of goods. Methodical
approaches to assessing the competitiveness of goods. Product image and its role in ensuring
a

r
k
e
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competitiveness. Product competitiveness management. Approaches to competitiveness
assessment. Method of compliance with certain standards. Measures to increase the
competitiveness of goods.

Topic 6. Product range management

The main components of the analysis of goods and services of the enterprise. Freight
nomenclature and range. Components of the product range. Indicators of the range of goods.
Features of assortment formation at trade enterprises of different specializations. Assortment
planning and management. Optimal nomenclature.

Topic 7. Formation of demand in the market of a particular product

Means of forming market demand. Taking into account internal and external factors of
motivation in the formation of consumer demand. Identify the strengths and weaknesses of the
product. Forecasting the future state of the product.

Topic 8. Marketing research of the commodity market

The purpose and objectives of marketing research of the commodity market. The process
of marketing research. Methods of marketing research.

Topic 9. Target market of goods and methods of its selection

The process of market segmentation. Select a market segmentation object. Definition of
criteria and signs of segmentation. Segmentation factors by consumer groups. Choice of
segmentation method. Evaluation of market segments. Selection of the target market and target
segment. Product positioning. Stages of product positioning. Product positioning strategies.

Topic 10. Implementation of product management

Decisions made in the product management system. Types of trademarks. Commaodity
strategies of the enterprise: strategy of differentiation, strategy of diversification of goods, strategy
of variation of goods, strategy of elimination of goods.

Topic 11. Product life cycle

PLC concept. Stages of the product life cycle and their characteristics. Characteristics of
the marketing complex depending on the stages of the PLC. Types of PLC curves. Commodity
strategies of the enterprise depending on the PLC. Product life cycle management.

Topic 12. Planning a new product and product development

Product market novelty and various options for product novelty. Stages of development
and bringing a new product to market. Features of the product life cycle of market novelty.
Methods of generating ideas when creating a new product. Sources of investment in new products.
Marketing support of commaodity innovation policy. The reasons for the failure of the product of
market novelty in the market.

Topic 13. Purpose and types of product identification

Product standardization and certification. International standards 1S0-9000. Coding of
goods. Signs for goods and services. Components of the corporate identity of the enterprise.

Topic 14. Packaging in the product planning system

Packaging is a "silent™ means of promoting goods on the market. The concept of packaging
goods: choice, application, main areas of improvement. Requirements for packaging of goods. The
main directions of packaging improvement in product policy. Factors influencing packaging
decisions. Packaging selection algorithm. Providing services to increase competitiveness. Types
of service.

Module Ne 2 (educational component) «Course Project»

Course Project (CP) from the subject is performed in the 5th semester according to the
method guide, with the purpose to consolidate theoretical knowledge and skills in the field of
theoretical knowledge and skills acquired by the applicant in the process of mastering all the
training material of the discipline in the field of product policy, as well as the formation of practical
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skills to solve specific marketing problems while working in enterprise marketing. also, the
development of applicants' skills of economic thinking in solving strategic tasks of enterprise
development.
Execution of the CP is an important stage in the performing for the diploma research of the
future bachelor of marketing.

Integrated requirements to the module Ne2:
Know:
- the essence of the product policy of the enterprise;

- technology for determining the target market of the enterprise;

- the main indicators of both the competitiveness of the enterprise and its products;

- various methods for assessing the competitiveness of goods;
- methods of product quality assessment;

- assignment of trademarks and packaging of goods for the enterprise;

- the process of organizing and planning a new product;
- enterprise product promotion system;

- commodity strategies of the enterprise

Learning outcomes:

- analyze market trends;

- determine the target market segment for the company and assess the possibilities of
selling the company's products in this segment;

- analyze the indicators of the product range and product range;

- assess the competitiveness of the goods of the enterprise by the parameters of
competitiveness (regulatory, technical, economic);
- determine the main directions of the general policy of the enterprise on product quality;
- develop product packaging and organize the process of product packaging;

evaluate the possibilities of creating a new product;

justify the choice of product strategy of the enterprise

2.3. Thematic plan

apply various methods of generating ideas for planning the creation of a new product;

develop measures to improve the process of promoting the company's products;

Total, hour
NS >
Ne Theme _ § = it
(thematic section) % = = 7
= 8 8 =
— & A
1 2 3 4 5 6
Module Nel «The essence of product policy and product range management of the enterprise»
5 semester
1.1 |The essence, content and objectives of product policy of the enterprise
1.2 |Goods and services in marketing activities
1.3 |Price in the system of market characteristics of the product
1.4 |Product quality and methods of its evaluation
1.5 |Product competitiveness and its indicators
1.6 |Product range management
1.7 |Formation of demand in the market of a particular product
1.8 |Marketing research of the commodity market




Document QMS NAU
Code C

T

Quality management system.
Course Training Program

on
Marketing Product Policy page 9 of 12

1.9 |Target market of goods and methods of its selection

1.10 | Implementation of product management
1.11 | Product life cycle
1.12 | Planning a new product and product development
1.13 | Purpose and types of product identification
1.14 | Packaging in the product planning system
1.15 |Module Test Nel 6 4
Total by the module Nel
Module Ne 2 «Course Project»
2.1 |Topic of the course project 30 - - 30
Total by the module Nel 30 - - 30
Total by the subject

2.4. List of questions for exam and final test

The list of questions and content of tasks for preparation for the exam are developed by the
leading teacher of the department in accordance with the course training program, approved at the
meeting of the department and distributed among students.

3. TRAINING MATERIALS FOR THE DISCIPLINE
3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal (explanation,
conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. Recommended literature (basic and additional literature)

Basic literature

3.21 Innsmenko C.M. MapkernHroBa ToBapHa moiituka: miapydauk. Cymu: BTJI
«YHiBepcuTeTchka KHUTa», 2015. 234 c.

3.2.2 Kapmamr B.A., IMaBnenko L. A., Iladamox O.K., BacunpkoBa H.B. Toapna
iHHOBaIliitHa nomiTuka: migpyynuk. JIBH3 «Kwuis. Hai. ekoH. yH-T iM. B. ['etbmanay. 2-re Buj.,
nepepo6. 1 qornoeH. K. : KHEY, 2010. 391 c.

3.23 Kappam B.A., Iladamox O.K., Anronuenxko M.IO. MapkeTuHroBa TOBapHa
nosituka: nigpyuynuk. K.: KHEY, 2009. 419 c.

3.24  Kotnep ®., Apmctponr I'. OcHoBu MapkeTuHry. BumaBHuutBo «/lnanexktukay,
2020. 880 c.

3.25  Mapkerunr. bakanaBpebkuii kype. Ilinpyunuk / 3a 3ar. pea. a.e.H., npogp. C.M.
Innsmenka. Cymu: BT/l «VHiBepcuterchbka kHuray, 2017. 1134 c.

3.2.6  OpnosILA., Kocenkos C.I., [Ipoxoposa T.Il. MapkeTuHr: HaB4aIbHUI NOCIOHUK.
X.: B «IHXKEK», 2012. 528 c.

3.2.7  Oxumangep M.A., KipaocoBa M.B. MapkeTuHroBa ToBapHa MoJiTHKa: HaB4. MOCI0.
K.: «llenTp yuboBoi mitepaTypu», 2020. 248 c.

Additional literature

3.2.8. Boxxkosa B.B., bamyk T.O. Mepuannaii3unr: HaBuaidpauid mocioHuk. Cymu: BT/]
«YHiBepcuTeTchKa KHUTa», 2017. 140 c.

3.2.9. Imnsmenko C.M., Ilepecagpko [I.O. MapkeTuHroBa TOBapHa TOJNITHKA
IIPOMUCIIOBOTO MIANPHEMCTBA. YTPaBIiHHA cTpaTerisiMu auBepcudikaiii: MmoHorpadis. Cymu:
BT/ «YHiBepcureTchka kHHUra», 2015. 328 c.
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3.2.10. Imnsmenko C.M., Hlunynina FO.C. ToBapHa iHHOBAIlii{HA MOMITHKA: MiAPYYHHUK.
Cymu: BT/l «YHiBepcuterchka kaura», 2015. 281 c.

3.2.11. Kotnep @. Mapkerunr ot A 10 f. 80 KoHIIEIUH, KOTOPBIE TOJDKEH 3HATH KaXK bl
menemxkep.K.: BunaBaunteo Anbmina [Tabnimep Ykpaina, 2020. 242 c.

3.2.12. KpukaBcbkuii €.B. Ta iH. Crpareriunnii mapketuHr. HaBuyanpHUil mOCiOHHK.
JIpBiB: Bumasuuntso JIsBiBChbKOI momiTexHiku, 2012, 256 c.

3.2.13. KpuxoBueBa H.O., Caxicasa JL.I'., binenpkuii O.}0., KopremsoBa H.B.
MapkeTrHroBa ToBapHa mnojiTuka: HaBd. 1mocio. K.: 3nanns, 2012. 183 c.

3.2.14. JluroBuenko LJI., [Tunumuyk B.I1. InTepuer-mapkerunr: HaBy. nocid. K.: «llentp
ya0oBoi miTeparypu», 2017. 184 c.

3.2.15. Mapxketunrosa IisibHICTB mignpuemMctB. CydacHuit 3mict: MmoHorpadis / ITig. pex.
H. Kapnienko. K.: «l{entp yuboBoi mitepatypu», 2019. 252 c.

3.2.16. Oxumanzgep M.A., Uykypna O.I1. MapkeTuHroBa miHoBa moJiiTuka: HaBd. mocio. K.:
«entp yuboBoi miteparypu», 2017. 240 c.

3.2.17. Pomanenko JI.®. Mapkerunr. CJI0BHUK eKOHOMIUHUX TepMiHiB. K.: YHiBepcuTeT
«Yxkpainay», 2007. 242 c.

3.2.18. Pomanenko JI.d. MapkeTnHroBa ToBapHa nojiTuka: HaBd. moci6. K.: YHiBepcuter
«Yxkpainay, 2008. 108 c.

3.3. Internet information resources

3.3.1. http://www.mr.com.ua

3.3.2. http://www.er.nau.edu.ua

3.3.3. State Statistic Service of Ukraine http://www.ukrstat.gov.ua
3.3.4. Ukrainian Marketing Association http://uam.in.ua/

3.3.5. Marketing portal http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT
4.1. Assessment of certain kinds of student academic work is carried out in accordance with

table 4.1.
Table 4.1

Maximum Grade
Values
Module Nel ,, The essence of product policy and product range management of the
enterprise”

Kind of Academic Work

5 Semester
Performing tests in practical classes 30
Performing tasks, discussion of theoretical issues 30
For admission to complete module test Nel, a student must receive not less than 36 points

Carrying out Module Test Nel 20
Total for the modules 80

Semester examination 20

Total by the subject 100

Module Ne 2 «Course Project»
Carrying out of Course Project
Defense of Course Project 0
P
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4.2. The maximum total number of points for the performance and defense of the Course
Project that a student can receive per semester (maximum final semester rating) is equal to 100.

4.3. Completed types of educational work are credited to the student, if he received a
positive rating for them.

4.4. The sum of rating assessments received by the student for certain types of completed
academic work is the current modular rating assessment, which is recorded in the module control.

4.5. The final modular rating obtained by the student based on the results of the course
defense and defense in points, on the national scale and ECTS scale is entered in the module
control, as well as in the study card, individual student curriculum and Diploma Supplement, for
example, as follows: 92 / Excellent / A, 87 / Good / B, 79/ Good / C, 68 / Sat./D, 65 / Sat./E, etc.

4.6. The final semester rating is converted into a grade on the national scale and the ECTS
scale.

4.7. The final semester rating in points, on the national scale and the ECTS scale is entered
in the test report, study card and individual curriculum of the student (record book), for example,
as follows: 92 / Excellent / A, 87 / Good / B, 79 / Good / C, 68 / Sat./D, 65 / Sat./E, etc.

4.8. The Total Grade for the subject is equal to the average grade from Total Semester
Grades with its further transformation into national scale and ECTS system.

The Total Grade is recorded to the Diploma Appendix.
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