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BCTYII

Po6oua mporpama (PIT) HaBwanpHOi muctumiinu «IloBeniHKa CHOKHMBa4ya» poO3pOOIISIETHCS HA
OCHOBI «MeTOIMYHUX PeKOMEHaIliil 10 po3poOsieHHs 1 opopMIIeHHS poOOYO0T ITporpaMu HaBYAIHHOT
JIMCUUIUTIHA ICHHO1 Ta 32049HO1 ()OpM HAaBYaHHS», 3aTBEPIUKCHHUX Haka3zoM pekropa Bim 29.04.2021 p.
Ne249/on1 Ta BiAMOBIAHUX HOPMATUBHUX JTOKYMEHTIB.

1. MOSICHIOBAJIbBHA 3AIIUCKA

1.1. Micue, MeTa, 3aBIaHHS HABYAJIbHOI U CIUIIIHH.

Jlana HaBYaJIbHA JUCIUIUIIHA € TEOPETUYHOIO Ta MPAKTUYHOIO OCHOBOIO CYKYITHOCTI 3HaHb Ta
BMiHb, 10 (OpMYyIOTh PO uIb (PaxiBLs B rany3i MApKETUHTY.

Mertoro BUKIAJaHHS NUCUUIUIIHU € HAOyTTA CTyJEHTaMH 3HaHb 3 JOCTIIKEHHS INOBEIIHKHU
CIOXKMBAYIB Ta 3aJIyY€HHS MOTEHIIMHUX KIIIEHTIB, aHANI3y JaHUX MOBEIIHKHU CIIOKUBAYIB, a TAKOXK
(dhopMyBaHHS y CTYACHTIB 3HaHb 13 3a0€3MEUEHHsI CTIMKOTO CIOKMBAHHSA, PO3POOKH Ta BTUICHHS
€(eKTHUBHOI CIIO’KMUBYOT TTOJTITUKH.

3aBIaHHSIMU BUBUYCHHS HaBYAJIbHOT TUCIUIUIIHY €:

—(hopMyBaHHS Y CTYACHTIB CHCTEMH 3HAHb MOJEJICH TOBEIIHKH CIIOKWUBAYIB IS MPUUHSITTS
pIIIEHb MPO MOKYIKY 1 MPOILIeC MOKYNKHU Ta po3po0Kka peKOMEHAIlii Al MPOBeIeHHsI MapKETUHTOBUX
KaMIIaHiM Ha I[iii OCHOBI;

—TPOBEACHHS KUTbKICHUX Ta SKICHUX JIOCTIDKCHb MOBEAIHKH CIIOKHUBAYIB;

—BHU3HAUEHHS (AKTOpIB TMOBEIIHKM CIIOXHMBada Ta ii JAETEPMIHAHT, Kl ii BUKJIMKAIOTh abo
BIUIMBAIOTH HAa HET Ta MPUUHATTA pillieHb MI0J0 LUTbOBUX MapKETUHIOBHUX Ta pEKJIaMHHUX 3aXO0/IiB;

—Ha0yTTs 3HaHb MPO YIPaBJIIHHS MOBEIIHKOIO CIIOKUBAYA,

—TIOSICHIOBATH Baromi MOBEAIHCHKI ACIEKTH Ta IHCTPYMEHTH JIOSUTBHOCTI KIIIEHTIB Ta MPUHAMATH
pIIIEHHS JUTsi KOHKPETHUX OTEpaIliiHuX 3a7a4 B il Tamy3i.

1.2. Pe3yJibTaTH HABYAHHS, AKi /1a€ MOKJIMBICTD TOCATITH HABYAJIbHA IMCIUIJIIHA.

- BusiBnsaTu i aHani3yBaTu KIIOYOB1 XapaKTEPUCTUKU MAPKETUHTOBUX CHUCTEM PI3HOTO piBHSA, a
TaKoX 0co0JMMBOCTI MoBeAIHKHU iX cy0’exTiB (ITPHS).

- 3acTocoByBaTH IHHOBAIIHI MIAXOAM IIOJO MPOBAIPKEHHS MApPKETHHIOBOI ISIIBHOCTI
PHUHKOBOTO CY0’€KTa, THYYKO a/IallTyBaTHCS 110 3MiH MapkeTuHroBoro cepeaopuiia (ITPHS).

- YMITH BHSBJISATH PO3YMIHHS CYTHOCT1 KOHIICIIII Cyd4aCHUX COIIaJIbHO-PUHKOBUX KOMYHIKAITIH,
MPOBOJIUTH aHAJI3 3B’S3KIB 31 CIIO)KMBAavyaMHU, aHAII3yBaTH OCOOJMBOCTI MOBEIIHKHA CIIOKHMBAdiB 1
iHmMx punkoBux cyo’ektis (IIPH22).

- IlporHozyBaTu IUIaATOCHPOMOXKHUN TOMHT, BU3HAUUTU NEPCIEKTUBHI ILITHOBI CErMEHTH
CIOKMBayiB, OOIPYHTOBYBAaTH IHHOBAIIfHI METOOM YIpPAaBIIHHSA TOBApHOi, I[IHOBOi, 30yTOBOI,
KOMYHIKAI[IITHOT MOTITUK MignpreMcTBa Ha Beix Tunax puHkis (IIPH23).

1.3. KoMneTeHTHOCTI, AAKI 1a€ MOAKIUBICTDH 3100yTH HABYAJIbHA TUCHMILIIHA.

VY pe3ynbTaTi BHUBYEHHS HAaBUYAJIbHOI JAWCHUIUIIHM CTYAEHT IOBHMHEH HAOyTM HACTYIHI
KOMIICTeHTHOCTI!

— 3JIaTHICTh PO3B’S3yBaTH CKJAJHI CHeliali30BaHl 3ajaul Ta MPakTHU4YHI MpoOJieMH y ramysi
MapKEeTUHTOBOI ISUIbHOCT1 a00 y Impoleci HaBYaHHs, 110 Nepeadadae 3aCTOCYBaHHS NEBHUX Teopiil Ta
METO/IiB BIIMOBIIHOT HAYKHU 1 XapaKTEepPHU3y€eThCsSI KOMIUIEKCHICTIO Ta HeBU3HaueHicTio yMoB (IK);

— 3MaTHICTh 70 aOCTPaKTHOTO MHUCICHHs, aHanizy Ta cuHre3y (3K3);

— 3JIaTHICTh BUUTHCS 1 OBOJIONIIBATH cydacHUMH 3HaHHsIMHE (3K4);

— 3/IaTHICTh TPOBEICHHS NOCIHI/KeHb Ha BigmoBigHoMy piBHI (3K8);

—3JJaTHICTh CHUIKYBAaTUCS 3 TMpPeICTaBHUKAMM IHIIMX Mpo(ecifHuX Tpyn pi3HOTO piBHA (3
eKCIepTaMH 3 IHIIUX Tajdy3el 3HaHb/BUIIB eKOHOMIUHOT AisuibHOCTI) (3K12);

— 3JIATHICTD JISTH COLIAIBHO BiAMOBinanpHO Ta cBimomo (3K14);

— 3JaTHICTh JIOTIYHO 1 TMOCTIZOBHO BiITBOPIOBATH OTPHMAaHI 3HAHHS MpEAMETHOi o00JacTi
MapkeTuHry (®K1);

— 3J]aTHICTh aHANI3yBaTW TOBEIIHKY pPHHKOBHX CYO’€KTiB Ta BH3HAa4aTH OCOOJIMBOCTI
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¢ynkuionyBanus punkis (PK11).

1.4. MiskqucuuiiiHapHi 3B’ I3KH

Hapuanpna mucnmmiina «[loBeminka crmoxxuBada» 0a3yeThCsl HA 3HAHHSX TAKUX JUCIHILIIH:
«Exonomika s mapkerosoriB», «lHpacTpykrypa TOBapHOro pHHKY», «Mapketunr: Berym mo
CHeUiaNbHOCTI», «MapKeTHHr» Ta € 0a3010 A BUBYEHHS TAaKMX IUCIHUIUIIH K «MapKkeTHHroBa
TOBapHa IMOJIITHKaY, «MapKeTHHTOBi KOMYHIKaIii», «MapKeTHHroBe HIHOYTBOPEHH», «BpeHaAnHT».

2. MIPOT'PAMA HABYAJIbHOI JTUCIUTLITHA

2.1. 3micT HaBYaAJBLHOI AUCHHUILTIHA

HaBuanpHmii MaTepian QUCHUIUTIHNA CTPYKTYPOBAHUN 32 MOIYJIBHUM MPHUHITUIIOM 1 CKJIaa€ThCs
3 0OAHOTO HaByajgbHOTO Moy Nel «MapkeTHHIOBi JOCHiIKeHHS MOBEAIHKH CIOKHUBAYiB», KUl
€ JIOTIYHO 3aBEpIICHOI0, BIJIHOCHO CaMOCTIMHOIO, IUTICHOIO YaCTHUHOIO HaBYaJIBHOTO IUIAHY,
3aCBO€HHS fIKO1 mepeadadae MpoBeAEHHS MOAYIbHOI KOHTPOJIbHOT poOOTH Ta aHalli3 pe3yJbTaTiB
1i BHKOHAHHS.

2.2. MoayabHe CTPYKTYPYBaHHS Ta iHTerpoBaHi BUMOT'H 10 KOYKHOT'0 MOIYJIs
Moayib Ne 1 «MapkeTHHIOBi 10CTiI2KeHHS TMOBEAiHKH CIOKUBAYIB»
InTerpoBani Bumoru moayJis Nel:

3HATH:
—TEOPETHUKO-METOINYHI OCHOBH JIOCITI/DKEHHS Ta aHaJi3y MOBEAIHKN CIIOKHUBAYIB;
—IIOBEIIHCHLKI MOJIEN] Ta KOHLIEIIIT;
—(axkTopu BIUIMBY Ha MOBEIIHKY CIIOKUBAYIB;
—B3a€MO3B 30K MOBEIIHKY CITOKHWBAYIB 1 TOBAPHOI MOJIITUKA KOMIIAHI;
—TIICUXOJIOTTYHUM, COITIOJIOTIYHHM Ta IHTETPOBaH1 M1AXOAX BUBUCHHS IOBEIIHKH CIIO’KUBAYIB;
—MapKETHHTOB1 IHCTPYMEHTH BILTMBY HA MOBEIIHKY CIIOKHWBAYiB;
—sIK PO3POOIISTH IIUIHOBI MAPKETUHTOB1 3aX0/IM Ta 3aBOMOBYBATH JIOSUIBHICTH KJIIEHTIB, B TOMY
YHUCITi aBlaIliiHO1 Taiy3i;

BMiTH:

—OIIIHIOBATH Ta MPOTHO3YBAaTH MOBEIIHKY CIIO)KHUBAYiB;

—aHaJII3yBaTH 3MICT IPOIIECY MPUUHATTS PIIEHb PO MOKYIIKY;

—BU3HAYaTU (AKTOpH, Kl BIUIUBAIOTH HAa IMOBEAIHKY CIOKMBayiB, B TOMY YHCII aBialliifHOI
ranysi;

—IPOBOJIUTH KUIBKICHI Ta SKICHI AOCIIPKCHHS MOBEIIHKU CIIOKUBAYIB;

—BHW3HAYaTH JICTCPMIHAHTH, SKi BIUTMBAIOTh Ha KJIIEHTA;

— yIpaBJISATH MOMUTOM Ha TOBApH Ta MOCIYTH;

—PpO3pOoOIIATH Ta pealli3oByBaTH €PEKTHUBHY CIIOKHBUY MOJITUKY.

Tema 1. IloBeginka cno;kuBaYa B CHCTEMi MAPKETHHTY.

CrnoxxuBau B CHUCTeMI PUHKOBMX BigHOCHH. OpieHTaliss Oi3Hecy Ha crnokuBadya. OCHOBHI
MapKETUHTOBI KaTeropii, L0 XapaKTepU3ylOThb IMOBEAIHKY crokuBaya. CyTHICTh KyMIBEJIbHOT
MOBEJIIHKM CIIOKMBaya Ta ii pi3HOBUAM. [IpuHUMNU GopMmyBaHHS MPaBHIBHOI ySBH NMpPO MOBEIIHKY
cnoxkuBaua. KoHIenuis opieHTanii Ha BU3HaAUE€HY METY.

Tema 2. IloBeainkoBa peakuisi NOKYNIIiB.

3anydeHHs 10 Tpolecy NPUHHATTA pilleHHsS Npo KymiBiao. PakTopu, 1mo (OpMyHOTh THI
noBeliHKH. DakTopH, sKi BHU3HAYaIOTh CTYMiHb 3anydeHHd. PiBHI peakuii mnokynus. Iloporu
YYTIUBOCTI, JAeTepMiHaHTU yBard. Marpuus 3amydeHHss @Dyra, Koyna 1 benminra. CrnpuitHsarTs
iHpopmanii mpo ToBapHi Mapku. ETtamm ompamroBaHHs iHpopmanii croxkuBaueM. dDaktopH, sKi
BIUIMBAIOTh HA MPOLIEC CIPUHHATTA. 3acBoeHHs iH(opmarii npo ToBapHi Mapku. [ToBeniHkoBi Teopii
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HAaBYaHHS: KJIACHYHA, IHCTPYMEHTAJIbHA, KOTHITHBHI, TeIITAJIbTIICUXOJOTIYHA, aCOI[IaATUBHA TEOpis
KOTHITMBHOTO Ti3HaHHS, CIOCTEpeXIMBE MojemtoBaHHsa. CydacHa MOJENb CTaBICHHS MOKYIIIS IO
ToBapy. KOMITIOHEHTHAa MOJIENIb CTaBJICHHS TOKYIIIS JO TOBapy. Teopis KOTHITUBHOTO JIMCOHAHCY.
ATpubyTHBHA TEOPIsL.

Tema 3. MapKeTHHIOBi iHCTPYMEHTH BILTMBY HA MOBEAIHKY CIOKHBaYiB

[lonsTTss Ta CKIag IHCTPYMEHTIB MAapKETHHTOBOTO BIUIMBY Ha TOBEAIHKY CIOXKMBAya.
XapakTepucTUKa MapKETHMHIOBHX IHCTPYMEHTIB BIUIMBY Ha IOBEIIHKY CIIOKHMBada: TOBap, IliHA,
pexiiama, CTHMYJIOBaHHS 30yTy, YIMakoBKa, (ipMOBHH CTHJIb, CIIOHCOPCTBO, MPSIMUKA MapKETHHT,
cepBic, MepYaHJaW3UHT, KOPHOPAaTUBHUM 1M1, BHCTaBKU. BIJIMB MapKeTMHIoBOI KOMYHIKAIlil Ha
MOBEAIHKY croxkuBayiB. J[xepeno peknamHoi iHpopmarii. XapakTepucTUKa PEKIAMHHUX JIOBOJIB.
Po3poOka komyHikaiiiiHoi crTpaTerii. BriauB TOBapHOi TOMITUKKM Ha TIOBEMIHKY CIOKHBAYIB.
BnactuBocti ToBapHoi Mapku. dipMoBHil CTHIH Ta WOTO eneMeHTH. EmorriiiHa ckiiagjoBa CTaBJICHHS
cnokuBaviB. BrumB 30yToBOi moJyiTHKUA. BHuB I[IHOBOT MOJITHKM Ha TOBEIIHKY CIIOXKHWBAYiB.
Kareropii croxuBauiB 3a CIPUWHATTAM I[IHU Ta OPIEHTAIIE€I0 B MOKyNKax. MapKeTHMHroBl1 cTparterii
BCTAHOBJICHHSI IIHU. MeToauku Moau(iKaIlii MOBEAIHKH CIIOKHUBAYIB.

Tema 4. MeToau nocaigzeHHsI MOBETiHKH CIIOKUBAYIB.

3arajibHa XapaKTEPUCTHKA KUTBKICHUX METOMIB JochipkeHHs. Jlxepema iHdopmarltii, 1o
BUKOPUCTOBYIOTHCSI MpPH TPOBEACHHS KUIBKICHUX METOMAIB JOCIDKEHHS MOKynuiB. MeTtoau
MPOBEACHHS KUTBKICHUX JOCIIDKEHb TOBEIIHKH CrnoxuBadiB. KabGiHeTHI MeTOau JOCTiIKEHHS.
OnutyBaHHs, 0 0a3yIOTHCS Ha BUKOPUCTAHHS 3aKPUTUX MMUTAHb.

Tema 5. [IpaBa cnokuBayviB sIK CKJIAI0BA MOBEXIHKOBOI0 MPOIECy

[TonarTss Ta icTOpuyHa pETPOCHEKTHBA KOHC toMmepidmy. IlpaBa cmokuBa4yiB B YkpaiHi.
Jlep>xaBHUM 3aXHMCT TIpaB CHOXKHBayiB. Pu3WkM B KyImiBenbHIA MOBEMIHII CIIOXKKBadiB. Mogeni
cnpuiiMaHux pu3ukiB. KoMImoHEeHTH cymapHOTO cnpuitMaHoro pu3uky. CriocoOn 3MEHIIECHHSI PU3UKY
P KYIIBJI1 CIIOKMBYUX TOBAPiB

Tema 6. HanpsaimMu 1oc1izkeHHsI MOBeIHKH CIOKUBAYiB aBiauniifHoi ramy3i

3aBgaHHsA, OCHOBHI HampsMUA JOCTIDKEHHS TOBEIIHKH CIIOKMBAYiB aBiallifHOT Taiy3i Ta
MPUHIMIHN iX TpoBeacHHS. JIoCTiDKeHHS CKIIaay MOKYIIiB. JJOCIiPKeHHS CTaBICHHS CIIOKHUBAYIB JI0
KOMIIaHii, B TOMY YMCJ aBiamiitHo1 ramy3i. JlochmiipkeHHsT HaMipiB CIIOKUBAYiB aBlal[ifHUX ITOCIYT.
JlocmipKeHHS TPOIeCy MPUHHSATTS PIllIEHHS PO KYIIBIIO TOBapy. JOCIiIKEHHS CIIOKUBYUX TIepeBar
y MpoIiieci MPUAHATTS PIICHHS PO KYMiBIIO TOBapy. JlOCHiIKEHHS MOBEAIHKH CIIOKUBAYIB y 3B SI3KY
13 3IIMCHEHHAM aKTy KyHiBii-mpoaaxy. JlochimkeHHs piBHS 3aJ0BOJICHHS 3alHTIB CHOKHUBAuiB, B
TOMY 4YMCHi aBialiiiHoi ramysi. JlochmiykeHHss MOTHBAIlii, 110 CIOHYKA€ CIIOKUBAYIB 10 3/1iCHEHHSA
KYIIBJIl TOBApiB Ta MOCIYT aBialliiHOT ramysi.
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2.3. TemaTuyHU JIaH

O0csr HAaBYAJBHUX 3aHATH (T0]1.)
Jdenna ¢popma 3aouna popma
HABYaHHSA HABYAHHS
Ne
Hassa Tremu
n/n ° | - B ° . . B
=| S| %¢ S| | EE
2| 255 9| 3| 2|28 ©
(> %) (> D
> 5IES§ O > | 5 IES8 O
1 2 3 4 5 6 7 8 9 10
MoayJab Nel «MapKeTHHIOBI 10OCTiI:KeHHS MOBEAIHKH CIOKUBAYIB»
1.1 | INoBeninka cnokMBaya B CHCTEMi MApPKETUHTY =ICEHEGH]) =ICEHEGH])
] 10 2 2 6 15 1 - 14
1.2 . . . 2 2
IToBemiHKOBA peaKIist MOKYIIIIiB 16 5 5 8 15 1 - 14
1.3 | MapkeruHrosi  iHCTpyMEHTH  BILUIMBY  Ha 2 2 8 S5 cemecTp
MOBE/IIHKY CIIOKUBAYiB 16 2 2 10 1 1 8
1.4 | Meroau QOCHiIKEHHS IIOBENIHKH CIIOKUBAYIB 12 2 2 8 12 1 1 10
15 HpaBa CIIOKHMBa4Y1B sK CKJIaJ0Ba ITOBCAIHKOBOI'O 10 2 2 6 lo l l 8
nporecy
16 anpflvMH JIOCITI/PKEHHS! TTOBE/IIHKH CTIOKHBAHIB 14 2 5 9 9 1 8
aBiaIiiHOI Tamy3i 1
1.7 | JomarHe 3aBaaHHS 8 - - 8 - - - -
1.8 | MoaynbHa KoHTposIbHA poboTa Nel 4 - 1 3 - - - -
1.9 | KontposasHa (nomamrss) podota (3®H) - - - - 8 - - 8
[TincymkoBa cemecTpoBa KOHTPOJIbHA poOOTa i i i i i
1.10 (3DH) 11 1 10
Yceboro 3a mogyaem Nel | 90 | 17 | 17 | 56 | 90 | 6 4 80
Ycboro 3a HaByaabHowo gucnunainoro | 90 | 17 | 17 | 56 | 90 6 4 80

2.4. JlomaniHe 3aBIaHHs, 3aBJIaHHSI HA KOHTPOJILHY (JIOMAIIIHIO) PO6OTYy

B uerBepTOMy cemecTpi CTyACHTH BHKOHYIOTh jAoMamiHe 3aBaaHHs (/13), BiamoBimHO 10
3aTBEP/PKEHUX B YCTAHOBJICHOMY MOPSAKY METOAMYHUX PEKOMEHJAlid 3 METOI0 3aKpilsieHHs Ta
MOTTUONEHHS! TEOPETUYHUX Ta MPAKTUYHUX 3HAHb Ta BMiHb, HAOyTHMX Yy MpOIECI 3aCBOEHHS
HaBYaJILHOTO MaTepiany aucuuiiinu «[loBeainka croxuBayay.

Meta I3 monsrae B Ha6yTTi MPAKTUYHUX HABUYOK BU3HAUEHHS MApPKETUHTOBUX IHCTPYMEHTIB
BIUTUBY HA MOBEAIHKY MOTEHIIHUX KIIIE€HTIB Ha IEBHOMY CIIO)KHMBUOMY PUHKY, a TaKOK (POPMYBaHHS
y CTyI[eHTlB BMIHHSI aHajJi3yBaTH B3a€MO3B’SI30K TOBAPHOi TMOJIITUKA KOMIIaHii 1 MOBEIIHKU
CMOXKHMBAYIiB.

Jns ycrmimHOro BUKOHaHHS /I3 cTyneHT Mae 3HaTHM 3MICT 1HCTPYMEHTIB MapKETHHIOBOTO
BILJIMBY Ha MOBEAIHKY CIIOXHBaya, BIACTUBOCTI TOBAPHOT MapKH, CYTHICTh (DipMOBOTO CTHIIIO Ta HaOip
HOTro eJeMEeHTIB, BHOKPEMITFOBATH KaTETropii CIIOKUBAYIB B 3aJIEKHOCTI BiJ] CHPUMHATTSA IIHU T4 BMIiTH
BHU3HAYaTH BIJIMB MAapKETHMHIOBOT KOMYHIKaTHBHOT TOBAapHO1, 30yTOBOI, IIIHOBO1 MOJITUKN KOMIIaHIi Ha
MOBEIHKY CIIO’KHBAYIiB.

Bukonanss, odopmiieHHs Ta 3axucT 13 3/11iCHIOETBCS CTYJI€HTOM B IHAMBIYaIbHOMY MOPSAKY
BIJIMOBIHO JI0 METOUYHUX PEKOMEHIAIIIN.

Yac, notpibuwmii myist BukoHanHs /13, — no 8 roaus camocTiitHOT poOOTH.

s crynentiB 3®H — 3aBnaHHs A BUKOHAHHS KOHTPOJBHOI POOOTH pO3POOISIOTHCS
aBTOpoM poOouoi mporpamu. HaBuanbHi MaTepiaqu 3aTBEP/UKYIOTbCS IMPOTOKOJIOM 3aciTaHHS
BUITYCKOBOT KadeipH, TOBOATHCA 10 BiZlOMa CTYIEHTA IHAWBIyalbHO 1 BUKOHYIOTHCS BiIIOBIIHO /10
METOJMYHUX peKkoMeHJanid. Hampuknaa, HOMep BapiaHTY TEOPETHMYHOI YAaCTMHH Ta MPAKTHYHOT
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YaCTUHHM BHM3HAYAETHCS 3a MEPIIOI0 JIITEPOIO MPI3BUIIA Ta OCTAHHBHOIO HHU(POIO IHAWBITYaTHHOTO
HABYAJIBHOTO TUIAHY CTY/ICHTA.

Kontponena po6ora (3®H) 3 aucHUIUIIHE BHUKOHYETBCS y TISITOMY CEMECTpi, TeMaTukKa
PO3pOOIIAIOTECST  aBTOPOM po00o4oi mporpamu. Bka3aHi HaBUalbHI MaTepiaal 3aTBEPKYIOTHCS
MIPOTOKOJIOM 3acilaHHs BUIYCKOBOI Kadeapu, JAOBOAATHCS A0 BioMa CTyAEHTAa IHIUBIAYyalbHO i1
BHUKOHYIOTBCS BIMOBIHO JI0 METOJMYHUX PEKOMEHIAIIIN.

Yac, noTpiOHUH 17151 BAKOHAHHS KOHTPOJIBHOI CKJIaJia€ 8 TOIMH CaMOCTIHHOT poOOTH.

2.5. Tlepestik MUTAHB JJIs HiATOTOBKH /10 MiZICyMKOBOI KOHTPOJILHOI pO0OTH.

[lepenik muTaHb Ta 3MICT 3aBJaHb JJIS MIATOTOBKU JIO MIICYMKOBOI KOHTPOJBHOI poOOTH,
PO3pOOIIAIOTHCS MPOBIIHUM BHKJIaaueM Kadeapu BIAMOBIIHO 10 poO0YOi MporpaMu, 3aTBEPAKY€EThCS
Ha 3aciiaHH1 kadeapu Ta TOHOCUTHCS 0 BiIOMa CTYJIEHTIB.

3. HABYUAJIbHO-METOJANYHI MATEPIAJIA 3 IUCHUIIJITHA

3.1. Meroan HaBYaHHA

[Ipy BUBYEHHI HABUAIBHO! TUCHHIUTIHA BUKOPHUCTOBYIOTHCS HACTYIHI METOIU HaBYaHHS:
cioBecH1 (TosiICHEHHs, Oeciia, TUCKYCisl, T1alioT), MOSCHIOBAILHO-HA0YHI (IEMOHCTpAILisl, LTFOCTparlis),
MpaKTU4HI (pillIeHHS 3aja4, AUIOB1 IrpH), YACTKOBO-MIOIIYKOBI Ta JOCIIAHUIIbKI METOTH.

3.2. PexoMeH/10BaHAa JiTepaTypa

ba3oBa Jgiteparypa

3.2.1. Bunorpanosa O.B. [loseninka cioxxuBauiB. [Ipaktukym. Hasu. moc. Kuis: YT, 2020. 78

3.2.2. babko H.M. IloBseninka cnoskmBaya: HaBy. nocioHuk / H.M. badko, O.B. Manauu, 1.0.
Cesinona, I.A. Pomanrok, T.M. Kearko. — X.: XHTVYCI, 2020. 170 c.

3.2.3 Oxnannep M.A., XKXapceka [.0O. IloBeninka croxxuBaua: Hasu. moc. — K.: Ilentp yu6oBoi
niteparypu, 2019 p. 208 c.

3.2.4. Topomusik 1.B. [ToBeninka crokuava: HaBY. ociOHuK. JIpBiB: JIHY imeni IBana ®panka,
2018. 256 c.

3.2.5. Jlapina f.C. IloBeninka cnokmBaya: Had. noc. /S. C. Jlapina, A. B. Psabuuk; — K.:
Axkanemis, 2016. 224 c.

3.2.6. Mymrait B.A., Jlumenko M.O. IloBeninka cnokuBava: Hamu. moci6. Bypuns: IIII
«bypuHchka palioHHa pykapHss», 2020. 40 c.

3.2.7. Yebortap C. 1. [loBeninka crmoxuBaua. [ligpyunuk. Xepcon: Il Bumemupcekuii B.C.,
2016. 15 c.

3.2.8. IIpo 3axuct mpaB criokuBauiB: 3akoH Ykpainu Bim 12.05.1991 p. Ne 1023-XII (B pen.
3akony Ykpainu Big 01.12.2005 p. Ne 3161-1V).

JonomixkHa JiTtepatypa
3.2.11. TInaxotHikoBa JI.O. Mapkerunr: npaktukym. Yactuna II. HaByanpHuii mociOHHMK. —
Kuis: YT, 2019. — 108 c.

3.3. Indopmauniiini pecypcu B InTepHeri

3.3.1. Tlopran cnoxxuBaya. - Www.consumerinfo.org.ua/

3.3.2. Journal of the Association for Consumer Research -
http://www.journals.uchicago.edu/toc/jacr/current/

3.3.3. Journal of Consumer Behavior -
http://onlinelibrary.wiley.com/journal/10.1002/(1ISSN)1479-1838/
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4. PEUTUHT OBA CUCTEMA OIIHIOBAHHS HABYTHUX
CTYAEHTOM 3HAHDb TA BMIHb.
4.1. OuiHrOBaHHS OKPEMHX BHUIB BHKOHAHOI CTYACHTOM HAaBYAJIbHOI POOOTH 3MIHCHIOETHCS B
Oanax BianmosinHO 10 Tabm.4.1.

Tabmums 4.1
MakcumajibHa KJIBKiCTh 0agiB
Jenna ¢popma 3aouHa popma
HABYAHHSA HABYAHHSA
Bua naByaabHoOi podoTH Moayan Nel

. 4 cemecTp 4, 5 cemectp
BukoHaHHS TECTOBHX 3aBJIaHb ITiJT 9aC MTPAKTHIHUX
3aHSThH 27 20

(cymapHO)

Po3B’s13aHHs 33124, BIIMOB1/II HA TEOPETHYHI TUTAHHS 27 20
IiJ] Yac ayJUTOPHOI poOOTH HAa MPAKTHUYHUX 3aHSITTAX (cymapHoO)
BinmoBiai Ha MpakTUYHUX 3aHATTSAX (3 ypaxyBaHHSIM
BHKOHAHHS 3aBJIaHb, OTPUMAHHMX ITiJT YaC HACTAHOBHOT -
cecii)
BukoHaHHS TOMAIIHBOIO 3aBIAHHS 10
BukonanHs Ta 3axuct KOHTpOJIbHOT poboTH (3DH) - 30
BukonaHHs TBOPYO-IHAMBITyaIbHOTO 3aBIaHHS 11 -
s Oonycky 00 8UKOHAHHS MOOYIbHOI KOHMPOTILHOL 45 Ganie -
pobomu Nel cmyoenm mae nabpamu He MeHule
BukonanHs MOymbHOT KOHTPOJIBHOT po6oTH Nol 25 -
Iliocymkosa cemecmposa KoumpoibHa poboma - 30

Ycboro 3a moxysaem Nel 100 100

Ycboro 3a AMCHUILIIHOIO 100

3anikoea peitmunzoea ouinka BU3HAuYaeThbcs (B Oajax Ta 3a HAlIOHAJIBHOKO IIKAJIOI0) 3a
pe3yibTaTaMi BUKOHAHHS BCIX BUIB HaBYAJIbHOI POOOTH MPOTATOM CEMECTPY.

4.2. BukoHaH1 BUJIM HaBYaJIbHOI poOOTH 3apaxOBYIOThCS CTYJEHTY, SIKIIO BiH OTPUMaB 3a HUX
MO3UTUBHY PEUTHUHIOBY OLIIHKY.

4.3. Cyma peHTHHIOBMX OI[IHOK, OTPUMAHHUX CTYJIEHTOM 3a OKpeMi BHJIM BHKOHAHOI
HaBYaJbHOI POOOTH, CTAHOBUTH IOTOYHY MOJYJIbHY PEHTHHIOBY OLIHKY, $Ka 3aHOCHTbCSA [0
B1JOMOCTi MOJAYJILHOTO KOHTPOJIIO.

4.4. B Bunaaky audepeHuiiioBaHoro 3aJjiky MiJICyMKOBa CEMECTpOBa PEHTHHIOBA OLHKa,
NePEePaxoBYETHCS B OLIIHKY 32 HAI[IOHAIBHOO MIKanoko Ta mkano ECTS).

4.5. TlincymKoBa ceMecTpoBa PEHTHHIOBa OIliHKAa B Oanax, 3a HalllOHAJbHOIO MIKAJIOH Ta
mkanoro ECTS 3aHocuThes 10 3a1iKOBO-€K3aMEHallII{HOT B1IOMOCTI, HaBYAJIbHOT KapTKM Ta 3a]1iKOBOi
KHWKKHU CTYJEHTa, Hanpuknan, Tak: 92/Biom./A, 87//1oope/B, 79//{oope/C, 68/3ad0s6./D, 65/3a006./E
TOILO.

4.6. IlincymkoBa pEeUTUHrOBa OIlIHKA 3 IUCIUIUIIHK JOPIBHIOE TMiJICYMKOBIl ceMecTpoBiit
peUTUHTOBIM oOwiHII. 3a3HayeHa MiACYMKOBa PEHTHHIOBa OLIHKA 3 JIMCLUUIUIIHK 3aHOCUTHCA 10
Jlonatky 10 TUIuioma.
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INTRODUCTION

Course Training Program on «Consumer behaviory is developed based on the "Methodical guid-
ance for the subject course training program”, approved by the order Ne 249/0x, of 29.04.2021 and cor-
responding normative documents.

1. EXPLANATORY NOTES
1.1. Role, goal and objectives of the academic discipline

Role: this educational discipline is the theoretical and practical basis of the set of knowledge and
skills that form the profile of a specialist in the field of marketing.

Main goal to study the subject "Consumer behavior" is acquisition by seekers of knowledge on
researching consumer behavior and attracting potential clients, analyzing data on consumer behavior,
as well as forming students' knowledge on ensuring sustainable consumption, developing and imple-
menting an effective consumer policy.

The objectives of the discipline are:

- formation of seekers' knowledge system of consumer behavior models for making purchase de-
cisions and the purchase process and development of recommendations for conducting marketing
campaigns on this basis;

- conducting gquantitative and qualitative studies of consumer behavior;

- determination of factors of consumer behavior and its determinants that cause it or influence it
and decision-making regarding targeted marketing and advertising measures;

- acquiring knowledge about consumer behavior management;

- explain important behavioral aspects and tools of customer loyalty and make decisions for spe-
cific operational tasks in this field.

1.2. Learning outcomes the subject makes it possible to achieve

Identify and analyze the key characteristics of marketing systems of various levels, as well as the
peculiarities of the behavior of their subjects (PLO5).

Apply innovative approaches to the implementation of marketing activities of a market entity,
flexibly adapt to changes in the marketing environment (PLOS8).

Be able to demonstrate an understanding of the essence of the concept of modern social and
market communications, conduct an analysis of relations with consumers, analyze the peculiarities of
the behavior of consumers and other market subjects (PLO22).

To forecast the solvent demand, to determine prospective target segments of consumers, to justi-
fy innovative methods of managing the product, price, sales, and communication policies of the enter-
prise in all types of markets (PLO23).

1.3. Competences obtained through the academic discipline

Ability to solve complex specialized tasks and practical problems in the field of marketing ac-
tivity or in the learning process, which involves the application of certain theories and methods of the
relevant science and is characterized by the complexity and uncertainty of conditions (I1C).

Ability to abstract thinking, analysis and synthesis (GC3).

Ability to learn and master modern knowledge (GC4).

Ability to conduct research at the appropriate level (GCS8).

Ability to communicate with representatives of other professional groups of different levels
(with experts from other fields of knowledge/types of economic activity) (GC12).

Ability to act socially responsibly and consciously (GC14).

Ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing (PC1).



Quality Management System Document | QMS NAU CTP 11.01.03-
Course Training Program code 03-2022
on
«Consumer behavior» Pages 53 10

Ability to analyze the behavior of market subjects and determine the peculiarities of the func-
tioning of markets (PC11).

1.4. Interdisciplinary links

The educational discipline "Consumer Behavior" is based on the knowledge of the following
disciplines: "Economics for marketers", "Infrastructure of the commodity market", "Marketing: Intro-
duction to the specialty”, "Marketing" and is the basis for studying such disciplines as "Marketing

commaodity policy”, "Marketing communications”, "Marketing pricing", "Branding".
2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Content of the academic discipline

The educational material of the discipline is structured according to the modular principle and
consists of one educational module Nel “Marketing research of consumer behavior™, which is a
logically complete, independent, integral part of the curriculum, the assimilation of which involves a
modular test and analysis of the results of its implementation.

2.2. Module structure and integrated requirements for each module
Module Nel “Marketing research of consumer behavior™

Integrated requirements to the module Nel:

know:

— theoretical and methodological foundations of research and analysis of consumer behavior;

— behavioral models and concepts;

— influencing factors on consumer behavior;

— the relationship between consumer behavior and the company's product policy;

— psychological, sociological and integrated approaches to the study of consumer behavior;

— marketing tools for influencing consumer behavior;

- how to develop targeted marketing measures and win the loyalty of customers, including the
aviation industry;

learning outcomes:

— evaluate and forecast consumer behavior;

— analyze the content of the purchase decision-making process;

- determine the factors that influence the behavior of consumers, including the aviation industry;

- to conduct quantitative and qualitative studies of consumer behavior;

— determine the determinants that affect the client;

— manage the demand for goods and services;

- to develop and implement an effective consumer policy.

Topic 1. Consumer behavior in the marketing system

The consumer in the system of market relations. Orientation of business to the consumer. The
main marketing categories characterizing consumer behavior. The essence of consumer buying behav-
ior and its varieties. Principles of forming a correct perception of consumer behavior. The concept of
goal orientation.

Topic 2. Behavioral reaction of buyers

Involvement in the purchase decision process. Factors forming the type of behavior. Factors that
determine the degree of involvement. Buyer reaction levels. Thresholds of sensitivity, determinants of
attention. Foote, Cone and Belding engagement matrix. Perception of information about trademarks.
Stages of information processing by the consumer. Factors affecting the perception process. Assimila-
tion of information about trademarks. Behavioral theories of learning: classical, instrumental, cogni-
tive, Gestalt psychology, associative theory of cognitive cognition, observational modeling. A modern
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model of the buyer's attitude towards the product. The component model of the buyer's attitude to-
wards the product. Theory of cognitive dissonance. Attributive theory.

Topic 3. Marketing tools for influencing consumer behavior

The concept and composition of tools of marketing influence on consumer behavior. Characteris-
tics of marketing tools influencing consumer behavior: product, price, advertising, sales promotion,
packaging, corporate style, sponsorship, direct marketing, service, merchandising, corporate image,
exhibitions. The influence of marketing communication on consumer behavior. Source of advertising
information. Characteristics of advertising arguments. Development of a co-communication strategy.
The impact of product policy on consumer behavior. Properties of the trademark. Corporate style and
its elements. Emotional component of consumer attitude. The impact of sales policy. The influence of
price policy on consumer behavior. Categories of consumers based on price perception and shopping
orientation. Pricing marketing strategies. Methods of modification of consumer behavior.

Topic 4. Methods of consumer behavior research

General characteristics of quantitative research methods. Sources of information used in conduct-
ing quantitative methods of customer research. Methods of conducting quantitative studies of consum-
er behavior. Office research methods. Surveys based on the use of closed questions.

Topic 5. Consumer rights as a component of the behavioral process

Concept and historical retrospect of consumerism. Consumer rights in Ukraine. State protection
of consumer rights. Risks in the purchasing behavior of consumers. Models of perceived risks. Com-
ponents of total perceived risk. Ways to reduce risk when buying consumer goods.

Topic 6. Research directions of consumer behavior in the aviation industry

Tasks, main areas of research on consumer behavior in the aviation industry and principles of their
implementation. Study of the composition of buyers. Study of consumer attitudes towards the company,
including the aviation industry. A study of the intentions of consumers of aviation services. Study of the
process of making a decision to buy a product. Study of consumer preferences in the process of making a
decision to purchase a product. Research of consumer behavior in connection with the execution of the act
of purchase and sale. Study of the level of satisfaction of consumer requests, including the aviation industry.
Study of the motivation that prompts consumers to purchase goods and services of the aviation industry.

2.3. Thematic plan

Academic Hours
Full-time Part-time
N Topic . ,
— E=] > = = >
Ele8s =3 B|s88 53
F|l2a2a8sh |23 855
1 2 8 4 5 6 7 8 9 10
Module 1 ¢”International marketing”
L . 4 semester
1.1 | Consumer behavior in the marketing system 10 2 > 5 . - . -
1.2 | Behavioral reaction of buyers 16 g 2 8 - - - -
13 Marketing tools for influencing consumer behav- 16 2 2 8 i ) i )
ior 2 2
1.4 | Methods of consumer behavior research 12 2 2 8 i i i i
15 Consumer rights as a component of the behavioral 10 5 5 6 ) i ) i
process
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1 2 3 4 5 6 7 8 9 10
Research directions of consumer behavior in the 2

16 1 aviation industry 14 1 2 9 ) i ) i
1.7 | Homework 8 - - 8 - - - -
1.8 | Modular test Nel 4 - 1 3 - - - -
1.9 | Test (home) work (Part-time) - - - - - - - -
Total for the module Nel | 90 | 17 | 17 | 56 - - - -
Total for the subject | 90 | 17 | 17 | 56 - - - -

2.4. Homework, assignment for control (home) work (AC/HW)

In the fourth semester, seekers perform homework (HW) in accordance with methodical recom-
mendations approved in the established order with the aim of consolidating and deepening theoretical
and practical knowledge and skills acquired in the process of assimilating the educational material of
the discipline "Consumer Behavior".

The purpose of the HW is to acquire practical skills in determining marketing tools to influence
the behavior of potential customers in a certain consumer market, as well as the formation of seekers'
ability to analyze the relationship between the company's product policy and consumer behavior.

In order to successfully complete the HW, the seeker must know the content of tools of market-
ing influence on consumer behavior, brand properties, the essence of corporate style and a set of its
elements, distinguish categories of consumers depending on price perception, and be able to determine
the impact of the company's marketing, communication, product, sales, and price policy on consumer
behavior.

Execution, designing and protection of the HW is carried out by the seeker individually in ac-
cordance with methodical recommendations.

The time required to complete homework - up to 8 hours of self-study work.

2.5. List of questions for graded test

The list of questions and the content of tasks for preparation for the graded test are developed by
leading teachers and approved by the minutes of the department meeting and brought to the notice of
seekers.

3. TRAINING MATERIALS FOR THE DISCIPLINE
3.1. Teaching methods
The following teaching methods are used when studying the academic discipline: verbal (expla-
nation, conversation, discussion, dialogue), explanatory and visual (demonstration, illustration), practi-
cal (solving problems, business games), partial research and research methods.

3.2. Recommended literature (basic and additional literature)

Basic literature

3.2.1. Bunorpanosa O.B. IloBeninka cioxxuBaviB. [Ipaktukym. Hasu. moc. Kuis: VT, 2020. 78
c.

3.2.2. baoko H.M. IloBeninka crokmBaya: Has4d. rmociouuk / H.M. baoko, O.B. Mauanu, 1.0.
CesigoBa, I.A. Pomaniok, T.M. Kssarko. X.: XHTYCT, 2020. 170 c.

3.2.3 Oxmannep M.A., Kapceka [.O. IloBeninka cnoxkuBava: Hapu. noc. K.: Llentp yu6oBoi Ji-
Teparypu, 2019 p. 208 c.

3.2.4. Toponusk 1.B. [ToBeminka croknBava: HaBd. mociOHuK. JIpBiB: JIHY imeni IBana ®panka,
2018. 256 c.

3.2.5. Jlapina f.C. [ToBeminka crioxuBada: Hapd. roc. /S. C. Jlapina, A. B. Ps6unk; K.: Akane-
Mis, 2016. 224 c.

3.2.6. Mymrrait B.A., Jlumenko M.O. [ToBeminka cnoxkuBada: Haru. moci6. Bypuns: I1I1 «bypu-
HCBbKa paiioHHa apykapHs», 2020. 40 c.
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3.2.7. Yebotap C. L. Iloseninka cnoxuBava. Ilinpyunuk. Xepcon: III1 Bumemupcokuii B.C.,
2016. 15 c.

3.2.8. Ilpo 3axuct mpaB crniokuBaviB: 3akoH Ykpainu Big 12.05.1991 p. Ne 1023-XII (B pen. 3a-
KoHy Ykpainu Big 01.12.2005 p. Ne 3161-1V).

Additional literature
3.2.9. IInaxotnikoBa JI.O. Mapkerunr: npaktukym. Yacrtuna II. HaBuansamii nmociOnuk. Kuis:
JAYT, 2019. 108 c.

3.3. Internet information resources

3.3.1. Iloptan crokuBaua. - WWw.consumerinfo.org.ua/

3.3.2. Journal of the Association for Consumer Research -
http://www.journals.uchicago.edu/toc/jacr/current/

3.3.3. Journal of Consumer Behavior -
http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1479-1838/

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of seekers academic work is carried out in accordance with ta-
ble 4.1.

Credit graded rating is determined (in points and on a national scale) based on the results of all
types of educational work during the semester.

4.2. Executed kind of training is enrolled to seeker if he received for it a positive assessment of
national scale.

4.3. A sum of a rating estimations got a seeker for the different types of the executed educational
work presents a current module rating estimation that is brought to the list of module control.

4.4. The final semester rating in the semester in which the graded test is provided is converted in-
to a grade according to the national scale and the ECTS scale.

4.5. Final Semester rating score entered into the record book and educational card seeker, for ex-
ample: 92/Excel./A, 87/Very Good/B, 79/Good/C, 68/Satisf./D, 65/Sufficient/E etc.

Table 4.1
Max grade
Full-time Part-time
4 semester
Kind of Academic Activities Module Nel
4 semester =
Performing of test tasks during practical classes 27 (sum) a
Problem solving, answers to theoretical questions during
' ' 27 (sum) -
classroom work in practical classes
Preparation and defending of HW 10 -
Performing a creative-individual task 11
For carrying out module test Ne 1, a seeker must receive .
45 points -
not less than
Module test Nel 25 -
Total for the module Nel 100 -
Total for the subject 100
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4.6. Final rating score in points on discipline equals to total rating assessment for semester. Final
rating score on discipline is entered to diploma Annex.
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