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BCTYII
Po6oua mporpama (PIl) waBuyanpHOI AMCHUIUTIHU «MapKETUHTOBI JOCIIKCHHS»
po3pobieHa Ha OCHOB1 « METOAMYHUX pEKOMEHAallii 10 po3po0IeHHs 1 0pOpMIIEHHS poO0oYOoi
MporpaMy HaBYAJIbHOI JUCHMIUIIHK JEHHOI Ta 3a04HOi ()OpPM HABYAHHS», 3aTBEPIKCHUX
Haka30oM pekropa Bix 29.04.2021 Ne 249/ox, Ta BIANOBITHUX HOPMATUBHUX JTOKYMEHTIB.

1. IOACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBIaHHA HABYAJIbHOI AMCUMUILIiHH.

Micue: naHa HaBYajgbHA MJUCHMIUIIHA € TEOPETHYHOI Ta MPaKTUYHOIO OCHOBOKO
CYKYITHOCT1 3HaHb Ta BMiHb, 110 (popMyIOTh Mpodisib GaxiBId y pO3yMiHHI OCOOIMBOCTEH 1
crienuiku 3M1MCHEHHS MAPKETUHTOBUX JOCIIIIKEHb.

MeToro BHKIAaaHHS HaBYAJIbHOI AUCHMIUIIHM € (OpMyBaHHS CHUCTEMH 3HaHb Ta
HaBUYOK TEOPETUKO-METOJOJOTIUHUX, METOJAUYHHMX, TEXHOJOTIYHHUX 1 3MICTOBHUX AaCIEKTiB
oprasizamii 1 MpPOBEAECHHS MAaPKETHUHTOBUX JOCHIHKEHb, YSABIEHHS NP0 MOXKIUBOCTI
BUKOPUCTAHHS PE3YJbTaTiB MapKETHUHTOBUX JIOCHIJKEHb JJIsi TNPUUHATTS T'PaMOTHHX
OpraHizariiiHux 1 BAPOOHUYHX PIIIECHb.

3aBIaHHAIMH BMBYECHHS HABYAJILHOI JUCHUILIIHY €:

— TOKa3aTH MOXKJIMBICTh BUKOPHUCTAHHS MAapKETUHTOBUX JTOCITIIKEHb Y MaPKETHHTOBIi
JUSTTLHOCTI MIAMPUEMCTBA JIJIS TIABUILNCHHS HOTr0 KOHKYPEHTOCTIPOMOKHOCTI;

— TOKa3aTH OCOOJMBOCTI TPOBEACHHS PI3HUX BHUAIB MApPKETHHTOBHX JIOCIHIIKCHb
3aJIe)KHO BiJI iX I 1 HAMPSMIB;

— JIaTH CTYACHTaM YSBJICHHS MPO KOMIUIEKC CIEIiaIbHUX METOJIB 1 TEXHOJIOTIH, IO
BUKOPHUCTOBYIOTHCS MPH MIPOBEACHHI MAPKETUHTOBUX JOCIIKCHb;

— HABYUTH BHUKOPUCTOBYBAaTH  pE3yJbTaTH MApPKETUHTOBUX  JOCHIKEHb IS
M1BUIIECHHS €¢()eKTUBHOCTI IPUHHATTS YIIPABIIHCHKUX PIIICHb.

1.2. Pe3yabrarm HaB4YaHHS, SKi [Ja€ MOXKJIMBICTD [JOCATTH HaBYaAJIbHA
TUCHMILTIHA.

— JleMoHCTpyBaTH 3HAaHHS 1 pO3YMIHHS TEOPETUYHMX OCHOB Ta MPHUHIUIIB
poBaKeHHs MapkeTuHTOBOI nisibHOCTI (ITPH1).

— AHaiizyBaTy 1 IpOTHO3YBaTH PUHKOBI SIBUIIA Ta MPOIECH HA OCHOBI 3aCTOCYBaHHS
dbyHIaMeHTaIbHUX TPHUHIIMIIB, TEOPETUYHUX 3HAHb 1 MPHUKIAJHAX HABUUYOK 3I1HCHEHHS
MapkeTuHToBOi JisibHOCTI (ITPH2).

— 30upaTu Ta aHaJi3yBaTH HEOOXiAHY 1HQOpMAIliI0, PO3PAXOBYBaTH EKOHOMIYHI Ta
MapKETHUHTOBI TIOKa3HUKH, OOTPYHTOBYBATH YNPABIIHCHKI PIllIEHHS HA OCHOBI BUKOPUCTAHHS
HeoOX1THOTO aHANITUYHOTO ¥ MeToauuHOoTo iHCTpyMeHTapio (ITPH4).

— BusBnsaTu i aHani3yBaTH KIIIOYOB1 XapaKTEPUCTUKU MAPKETHHITOBHX CHUCTEM PI3HOTO
piBHS, a TaK0X 0coOMMBOCTI moBeMiHKH iX cy0’extiB (ITPHS).

— Busnavatu ¢yHKIiOHaNBHI 001aCcTi MApKETHHIOBOI AiSJIBHOCTI PUHKOBOTO CY0’€KTa
Ta iX B3a€MO3B’SI3KM B CHCTEMi YMpaBIiHHA, PO3PaxOBYBAaTH BiANOBIIHI MOKA3HHUKH, SKi
XapaKTepU3yI0Th pe3ylnbTaTUBHICTh Takoi AisibHOCTI (ITPH6).
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— BuxopucroByBaru 1u¢posi iHQoOpMaIliiiHI Ta KOMYyHIKallifHI TEXHOJOTil, a TaKOX
MporpamMHi MPOAYKTH, HEOOXIAHI AJsi HAJEKHOTO MPOBAKEHHS MapKETHUHTOBOI MisUIBHOCTI
Ta MPAKTUYHOT'O 3aCTOCYBAaHHS MapKeTUHIOBOro iHcTpyMenTapito (IIPH7).

— IloscHroBatu iH(poOpMariito, i1ei, NpodbieMu Ta aJbTEPHATUBHI BaplaHTU NMPUNHHATTA
YOPABIIHCHKUX pilleHb (axiBUgM 1 HedaxiBIsIM y cdepl MapKeTHUHTY, NpeICTaBHUKAM
PI3HUX CTPYKTYpHHUX HiApo3au1iB punkoBoro cy6’exkra (IIPH10).

— JlemMoHCcTpyBaTH  BMIHHS  3aCTOCOBYBAaTH  MDKAWCIUIUIIHAPHUN — OiAXiA — Ta
3IACHIOBAaTH MapKeTUHIoB1 (yHKIIT puHKOBOro cy0’exkra (ITPH11).

— BusABnSATH HAaBUYKK CaMOCTIHOT pPOOOTH, THYYKOTO MUCJIEHHS, BIJKPUTOCTI IO
HOBUX 3HaHb, OyTH KpUTUYHUM 1 camokputuyHum (ITPH12).

— BianoBizatu 3a pe3yiabTaTy CBOET AISTIbHOCTI, BUSBIATH HABUYKHU T1ITPUEMHHUIIBKOT
Ta ynpasiiHchkoi iHimiatusu (ITPH13).

— BuxonyBatu ¢yHKIIOHAbHI OOOB’S3KM B TpYIi, MPOMNOHYBaTH OOIPYHTOBaHI
MapkeTuHrosi pimeHHs (IIPH14).

— Bomoaitn metomamu iH(MOpMaIIfHO-aHATITUYHOI OOpPOOKH JaHUX 3a JOMOMOTONO
SAKUX PO3B’S3yBaTU MpakTU4HI MapkeTHHroBi 3agadi (IIPH20).

— IIporHo3yBatu IUIATOCIIPOMOXHMHA IONMMT, BHU3HAYUTU NEPCHEKTUBHI IUIbOBI
CEerMEHTH CIO)KHMBa4iB, OOIPYHTOBYBATH 1HHOBAI[IHI METOU YNPaBIiHHS TOBApPHOI, IIIHOBOI,
30yTOBOi, KOMYHIKAI[IHHOI MOMITHK MiANpUEMCTBA Ha BCix Tunax puHkis (ITPH23).

1.3. KoMmnieTeHTHOCTI, IKi 1a€ MOKJIMBICTH 3100yTH HABYAJIbHA INCIUILIIHA.

— 3aaTHICTh BUPILITYBAaTH CKJIAHI CIICIiali30BaHi 3a7a4i Ta MPaKTU4HI podieMu y chepi
MapKETHUHTOBOI JIsUTLHOCTI 200 y TpoIieci HaBYaHHs, 1110 Tiepeadadae 3acTOCYBaHHS BiIIOBITHUX
TEOPiii Ta METO/IB 1 XapaKTePH3y€EThCsl KOMILIEKCHICTIO Ta HeBu3HavyeHicTio yMoB (IK).

— 3partHICT, A0 aOCTpakTHOrO MUCJEHHsS, aHamizy Ta cuHTesy (3K3).

— 37aTHICTh BYMTHUCS 1 OBOJIONIBaTH cydacHUMU 3HaHHAMHU (3K4).

— 3HaHHA Ta PO3YMIHHS MPEAMETHOI OO0JIacTI Ta PO3yMiHHA MPOQeciiHOl MISUTbHOCTI
(3K6).

— 3maTHICTh TPOBEACHHSA IOCTiKeHb Ha BimnosigHomy piBHi (3KS8).

— 3JaTHICTh JIOTIYHO 1 IOCTIZAOBHO BIATBOPIOBATH OTPHMaHi 3HAHHS MPEIMETHOT
obmnacti mapketunry (®K1).

— 34aTHICTh KPUTUYHO aHAJI3YBaTU 1 y3arajbHIOBATH MOJOKEHHS MPeIMeTHOT 001acTi
cydyacHoro Mapketusry (PK2).

— 34aTHICTh BUKOPUCTOBYBATU TEOPETUYHI MOJIOKEHHS MApKETHHTY I 1HTepIIpeTarlii
Ta MPOTHO3YBAHHS SBUII 1 MPOIIECIB y MapKeTUHTOBOMY cepezonuiili (PK3).

— 34aTHICTh KOPEKTHO 3aCTOCOBYBAaTH METOAM, IPUMOMHU Ta IHCTPYMEHTH MAPKETHUHTY
(DKS).

— 34aTHICTh MPOBOJUTH MAPKETHUHTOBI JOCTIPKEHHS y PI3HUX cdepax MapKEeTHHTOBOT
nistmeHOCTI (PK6).

— 3/1aTHICTH aHaNI3yBaTH MOBEAIHKY PUHKOBUX CyO’€KTIB Ta BU3HAYaTH OCOOJIMBOCTI
¢yukmionyBanss puHkis (PK11).

— 3pmaTHICTH  OOTPYHTOBYBATH, TPE3EHTYBATH 1 BOPOBAKYBaTH  pe3yJIbTaTH
aociikeHb y cepi mapketunry (®K12).
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— 34aTHICTh IUJIaHYBaHHS 1 MPOBAKEHHS €(PEKTUBHOI MapKETHHIOBOI IsNIBHOCTI
PUHKOBOTO cy0’ekTa B KpocpyHKIioHaIbHOMY po3pisl (PK13).

— 31aTHICTh MPOMOHYBATH BIOCKOHAJEHHS MO0 (PYHKIIM MapKETHHTOBOI AISUTBHOCTI
(DK14).

— 34aTHICTh BUSBIATHM 3HAHHA Ta PO3YMIHHA MOXJIMBOCTEH 1H(popmarliiiHo-
KOMYHIKAI[IHHUX TEXHOJIOT1H SIK CITOCOOIB JTOCHIPKEHHSI COLIaAIbHO-€KOHOMIYHHUX TPOIIECIB 1
SBUIL, BHUKOPUCTAHHS CyYaCHOTO MPOrpaMHOro  3a0e3MeueHHs M[pd  NPUUHATTI
MapKETHHIOBHX pillieHb B podeciitnol aisuibHOCTI (PK17).

— 34aTHICTh OOMpPATH Ta BUKOPUCTOBYBATH 1HHOBALIMHI METOJU, IHCTpyMEHTapii ajs
OOIpYHTYBaHHsl pIlleHb IIOJO0 CTBOPEHHS, (YHKI[IOHYBAaHHS YIPaBIIHCBKUX CTPYKTYp,
PO3YMITH OCOOJIMBOCTI CY4YacHOI CBITOBOi 1 HAI[lOHAJBHOI E€KOHOMIKM OOIpYHTOBYBATH
HaMpsIMU COLIAIbHOI, BHYTPIIIHBO Ta 30BHIINIHBOEKOHOMIYHOI MOJITUKU JAEpKaBU Ta HAOyTH
LITICHOTO CBITOTJISIAY B pPO3yMIHHI TI00ANBbHUX MPOLECIB, 1[0 PO3KPUBAIOTH 3aKOHOMIPHOCTI
MOJAJBIINX TpaHCHOpPMAIIHHUX 3pYIIEHb Ta Jal0Th 3MOTY MpPHUIIMaTH CBO€YAcHIi, e(peKTUBHI
MapkeTuHrosi pimeHHs (PK18).

— 3paTHiCTh 0 300py, 0OpOoOKHM, aHaMI3y Ta IHTepIpeTalii HeOOXiMHUX JaHUX IS
npoBeicHHs e()eKTUBHOT MAPKETHHIOBOT JIsUTLHOCTI MiPUEMCTB aBiamniiiHoi rainysi (PK21).

1.4. Misknucuun/iiHapHi 3B’ I3KHU.

Hana nucrurutina 6a3yeTbes Ha 3HAHHSAX TaKUX AMCUMIUIIH, sik Mapketunr, [loBeninka
cnokuBaua, bizHec-manyBaHHs Ta Oro/pkeTyBaHHs, OCHOBU €EKTPOHHOIO MapKETUHTY Ta €
0a3010 A7 BHUBYEHHS MOJANBIIMX JUCIHMIUIIH, a caMme: MapKeTHMHroBe I[IHOYTBOPEHHS,
MapkeTuHr po3nojiny, MapKeTUHI NPOMHCIOBOTO MIiANPUEMCTBA, MapKETUHT TMOCHYT,
XOMICTUYHUN MapKeTUHT, MapKeTHHroBa TOBapHa TOJITHKA, MapKETHHT TEPUTOPIH,
MiXHapOIHUNM MapKETHHT.

2. IPOT'PAMA HABYAJILHOI JUCITATLJIIHUA

2.1. 3MicT HaBYAJBLHOI JUCIHUILIIHA

HapuanpHuii Marepiall TUCHHUILIIHA CTPYKTYPOBAaHHMH 3a MOAYJIBHUM IPUHIIAIIOM 1
CKJIAJIAETHCS 3 OIHOTO HaBUajabHOTO MOAYJIsA Ne 1 «TeopeTH4Hi acCleKTH MapKeTHHIOBHX
AOCTIIKeHb», IKUI € JIOTTYHOI 3aBEPIICHO, BITHOCHO CAMOCTIHHOO, IIJTICHOIO YaCTHHOIO
HaBYaJIbHOI JUCIMIUTIHK, 3aCBOEHHS SKOi Iepeadadae MpoOBEACHHS MOIYJIbLHOI KOHTPOJIBHOL
poOoTH Ta aHaJi3 pe3ysbTariB il BAKOHAHHS.

Oxpemum Opyeum momyneMm (OCBITHIM KOMIIOHEHTOM) € KypcoBa pobora (KP), sika
BHKOHYETBCA Yy 4dYeTBeproMy cemecTpi. KP € BakIMBOIO CKIIQJIOBOIO 3aKpIIUICHHS Ta
MOTNIMONIEHHSI TEOPETUYHUX Ta MPAKTUYHUX 3HAHb Ta BMiHb, HAOYTUX CTYJICHTOM Y MpOIleci
3aCBOEHHS HABYAIIBHOTO Marepialy AUCITUIUIIHU

2.2. Moay/ibHe CTPYKTYPYBAHHS TA iIHTErpOBaHi BUMOTH /10 KOKHOT0 MOIYJIsSI
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Monyab Ne 1 «TeopeTH4HI aClIeKTH MAPKETHHIOBUX JA0CII/IKEHb

InTerpoBani BuMmoru moay.as Nel:

3naru:

— XapaKTEepPUCTUKY Ta PO3YMITH KiIacU(DiKaI[il0 MapKETUHTOBUX JOCIIHKECHbD,
— OCHOBHI €Tanu KOMILJIEKCHOTO MapKETUHTOBOTO JOCIIIKEHHS;

— OCHOBHI €TUYH1 aCMeKTH MapKETUHTOBUX JOCIIKCHb,

— BWJIY Ta MPU3HAYCHHS MAapKETUHTOBUX JIOCIIIJKCHb;

— OCHOBH Oprasizailii Ta IpOBEJICHHS MOJbOBHUX JOCIIIKEHb;

— HOBITHI METOJIM aHATI3y JaHUX.

Bmiru:

— OXapaKTEepU3yBaTHU TA KJIACH(PiKyBATH MAPKETHHIOBI JOCTII)KEHHH,

— TOCHIOBHO MPOBOJIUTUA KOMIUIEKCHI MAPKETHUHTOBI JTOCIIIIKEHHS;

— 3aCTOCOBYBATH €TUYHI HOPMHU MapKCTHHTOBUX JIOCIIKCHb,

— BU3HAYaTH BUIU Ta 3aCTOCOBYBATH MAapKETUHIOBI JOCIIIKEHHS;

— Opra”i3oBYyBaTH Ta MPOBOJUTH MOJIHOBI POOOTH;

— 0o0upaTH Ta 3aCTOCOBYBATH MAapKETHUHIOBI1 IIKAJIH;

— PO3pOOUTH aHKETH Ta (POPMU 3aITUCY CIIOCTEPEKEHD;

— 3aCTOCOBYBATH Pi3HI C1ocoOu MO0y 10BU BUOIPKH;

— OpraHi3oBYyBaTH Ta MPOBOAMTH IiJITOTOBKY Ta MEPBUHHY OOPOOKY JaHUX;
— 3aCTOCOBYBAaTH HOBITHI METOM aHATI3Y JaHUX.

Tema 1. 3arajpHa XapakTepucTHKA

Ta KJIacu@ikanis MAPKEeTHUHTOBUX JTOCTiIKEeHb

OcHOBHI 3acaad MapKETHHTOBOTO IMIAXOAY 10 BeJACHHsS Oi3HECy: aHaji3 pPHUHKY;
MapKeTHHTOBI1 pimeHHs. O061acTh 3aCTOCYBaHHS MapKETUHTOBUX JOCIIKEHD 1 iX pOJib B
MapkeTuHry. Ilpukmagu cuTyamiii, KoJaM BHHHUKAe 1oTpeda B MapKETHHTOBUX
nocaipkeHHsX. [ToHATTS MapkeTHHTOBOrO mociuijkeHHs. Kimacudikaiis MapKeTHHTOBUX
JOCHIDKEHb 10 00JacTi 3aCTOCYBaHHSA: TOHSATTS MAapKETHHIOBOTO JIOCIIKCHHS,
TOCHIDKEHHS, CHPsSMOBaHI Ha BHSABJICHHS TMpOOJeM; IOCHiIKEHHS, CIpsSIMOBaHI Ha
BUpimeHHs TnpooneM. Kiacudikaiis MapKEeTHHTOBHX JOCTIDKEHb 3a CXEMOIO
MPOBEJICHHS : TIONTYKOBI JOCIIKEHHS; OTTMCOB1 JOCTIKSHHS; IPUUMHHI JOCITIKCHHS

Tema 2. ETanu KOMIUJIEKCHOT0 MAPKETHHIOBOI'0 JOCTiI’KeHHSI.

XapaKkTepucTHKA MOYATKOBHUX eTamiB

3aragpHa XapaKTepHCTHKA €TalliB: IOCTAaHOBKA 3aBJaHHS MapKETHHTOBOTO
JOCHiKeHHs, HeOe3MeKa HaJATO MIMPOKUX 1 3aHAATO BY3bKHX MOCTAHOBOK 3ajadyi, pPoOJib
Bimomoctel, orpumanux Bijg OIIP, ponb BTOpMHHHUX JaHUX, POJIb SKICHUX JIOCIIKCHB;
po3po0Ka MiIX0Ay O BUPIMICHHS 3aBJaHHS; PO3poOKa IUIaHy MOCIIJKCHHS; TMPOMO3UIIil
1010 TIPOBEJEHHS MOCTiKEHb, €THKAa BIJHOCHMH MiX 3aMOBHHKOM 1 BHUKOHABIIEM IIPH
MiATOTOBIII 1 YKJIAJICHHI IOTOBOPY.

Tema 3. OCHOBHI eTHYHI ACIIEKTH MAPKETHHIOBUX JA0CJi/I’KEHb

ESOMAR. IlpaBa pecnonaeHTiB. ETH4YHI BUMOTHM 10 IOCJiHUKIB Ta KII€HTIB.
B3aemonis 31 cnenianizoBaHUMH OpraHi3alisiMU B Tally3i MApKETUHTOBUX JOCIIKEHb.
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Tema 4. [lomykoBi J0C/IIIKEeHHS

BropunH1 naHi: BHYTpiLIHI Jkepesa iH(opmanii; 30BHIMIHI JKepena 1HpopMauii.
SAkicHi mMetoau aociikeHb. [IpuunHu BUKOpUCTaHHS 1 kinacudikailis sSIKICHUX METO/IIB
JOCIiDKEHHS: (POKYC-TPYIH; 3arajdbHa XapaKTepUCTHKA; BUMOTH JI0 MoJepaTopa Qoxyc-
rpynu; Moaudikamii ¢Gokyc-rpym; mnepeBaru 1 HEIOJIKH (OKyc-Tpyl; MNOrNIHOJIeH]
1HTEepB’10. [IpOEKTUBHI TEXHOJIOTI].

Tema 5. OnucoBi goCHiAKEHHA

CyTHICTh OMUCOBUX JOCHIIKEHb: KPOC-CEKIIIHHI 1 TpUBaJ JOCTIKSHHS; PI3HOBUIU
KPOC-CeKIIMHUX 1 TPUBAIMX JOCHIKeHb. llepeBaru Ta HEOJNIKM KPOC-CEKI[IMHUX 1
TPUBAJIUX JIOCHI/DKEHb. 3arajibHa XapaKTEPUCTHKA METOJIB IPOBEJACHHS OIHUCOBUX
nocaimkeHb. KinbkicHi MeToau nociimkeHb. dopmanizoBaHl OMUTYBAaHHS: 3arajibHa
XapaKTepUCTHKa; Telae()OHHI ONMUTYBAaHHS;, TIEPCOHAJIbHI ONMUTYBaHHS; [HTEepHET-
onutyBaHHsA. Kpurepii BuOopy Meroay onmuTyBaHHsS. THUNM 1 MeTOau (GopmaiaizoBaHUX
crioctepexeHb. [loTeHI1iH1 Kepeia TOMUIOK B OMTMCOBUX JTOCTIIKCHH SX.

Tema 6. [IpunHHI JOCTIKEHHS

3aranpHa XxapakTepucTHKa. KoOHIENINis NPUYMHHOCTI B MapKETHUHTY Ta YMOBH
NpUYMHHOCTI. Bu3HaueHHs ¥ mo3HayeHHs. BHyTpimiHS Ta 30BHIIIHSA BaJiJHICTh
€KCIIEpUMEHTIB. 30BHIMIHI 3MIHHI NPUYUHHHUX JOCHIKeHHSX. [lIaHu eKCTepuMEHTIB:
kiacudikaiis eKCIepUMEHTATbHUX JAW3aiHIB; TMepeBaru Ta HEIOJIKH MNPUIUNHHUX
JOCJIKEHb MOPIBHSIHO 3 OMUCOBUMH. TecT-MapKETHHT.

Tema 7. MapKeTHHIOBI IIKAJIN

3aranbHi YSBJIEHHS NpPO BUMIPIOBAHHS Ta IKadtoBaHHS. OCHOBHI THIHW HIKAJ, IO
BUKOPUCTOBYIOTHCSI B MApKETUHIOBUX  JOCHIJKEHHsX. [lopiBHSIBHI  MeTOIaH
HIKaJOBaHHS. MeToAM IIKaTIOBaHHS, fKi HE MOpiBHIOIOThCS. Bubip mkamun. Metoau
noOyA0BH IHTETrpalibHUX IIKal: (GopmMyBaHHS HaAO0OpPYy NpPHUBATHUX IIIKaJl;, MoOyIoBa
iHTerpajdpHOi mmkanu. llepeBipka IHTETpalbHHX INKaX: HAAIAHICTH pe3yabTaTiB
BUMIPIOBaHHS; BaJIIHICTh pe3yabTaTIiB BUMIPY.

Tema 8. Po3poOka anker i popm 1151 3anmcy cnocrepeskeHb

Bumorn po askeru. IlpaBuna ¢opmynoBaHHS OKpeMuUX TUTaHb. Mertoau
MMoJIoJIaHHsT HeOa)kaHHS PECIOHJCHTIB BiAMOBiAaTH. Bubip TuMy NHUTaHHS: BIIKPHTI
MUATaHHA, 3aKpUTi nuTtaHHd. [locaiOBHICTh 3aMMTaHb B aHKETI. BepcTka Ta TUpakyBaHHS
anketu. Ilimotaxx anketu. OcobmuBocti GopM ans peectpamii  pe3yibTariB
crocTepekenb. [lpukiaan BUKOpHCTAaHHS aHKET Ta (opM peecTpamii pe3yiabTaTiB
CIIOCTEPEKEHb B MAPKETUHTOBUX JIOCIIIKEHHSIX

Tema 9. Ilo0ynoBa BuGipku

[TonsarTs BuOGipku. IlepeBarn i1 HemoJiKM BUOIPKOBOTO METOJY B TMOPIBHSHHI 3
noBHoto mepenucoMm IIpomec 1oOymoBu BUOIpKU: BU3HAYEHHS  JIOCIIKYBaHOI
CYKYITHOCTi; OCHOBa il MOOYA0BU BHOIpKH; crocoOu mMoOya0BU BHOIPKW; BU3HAUYCHHS
HeoOXiHOTO po3Mipy BHOIpKH; peanmizallis mnporecy moOymaoBu BuOipku. Biporimni ta
HEWMOBIpHI cmocoOu mMmoOynoBH BHOIpKH: HEHMOBIpHI crmocoOu mTOOYyIOBU BHUOIPKH;
BiporigHi crmoco6u mnoOyaoBu BHUOIpKHM; iHII BIpOTigHI MeTOAM MOOYIOBU BHUOIPKH.
[TopiBHANBHI XapaKTEPUCTUKH 1 KOPOTKA CXeMa BHUKOPHUCTAaHHS OCHOBHHUX METOIB
noOynoBu BHOipku. BuOip Mi BIpOrifHUMH Ta HEHMOBIPHUMH METOJAaMHU MOOYI0BH
BuOipku. OOMIK MicHEeBUX O0COOIMBOCTEH mTpH BUOOpPI MeTOay MOOYAOBH BHUOIPKH.
[Ipuknaay BUKOPUCTAHHS ONMUTYBaHb Y MAPKETUHTOBUX JOCIIIKCHHSX.
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Tema 10. OcHoBM opranizauii Ta NpoBeAeHHs MO0JIbOBUX POOIT

[1inOip mepconany. HaBuaHHs mepcoHanly: MOYaTKOBUM KOHTAKT 3 MOTEHUIMHUM
PECIIOHJICHTOM; METOJIMKAa TIOCTAHOBKHM 3allUTaHb, 30HIAYBaHHS; IMpaBWia 3aIuCcy
BIZMIOBiICH; 3aBEepIICHHs I1HTEPB'I0. YTpaBiiHHA poOOTOI IHTEPB'IOEPIB: MEpeBipKa
JOTPUMAHHS NpaBHJI BiAOOpPY pPECHOHJEHTIB; KOHTPOJb SKOCTI AaHKETyBaHHS; OLIIHKa
mpaili MoJIbOBUX MPalliBHUKIB; HaJaHHS 1H(OpMAIIT IJIs KOHTPOJIIO B LIECHTPAJIbHUM odic.

Tema 11. IlinroroBka Ta nepBMHHA 00POOKA JaHUX

[linroToBKka naHux 10 O0OpOOKHU: penaryBaHHsS aHKET 1 BiAOpakyBaHHS Ae(PEKTHUX
MPUMIPHUKIB; MJITOTOBKAa MaKeTa /ISl BBEJCHHS JaHUX B KOMITIOTEP; BBEJCHHS JIaHUX.
[lepBunHa 00poOKa JaHMX: KOMI'IOTEpHA NEpeBipKa JaHUX 1 MpodiieMa MpOMmyIIeHUX
JAHWX; CTATUCTUYHE BUPIBHIOBAHHS JaHUX.

Tema 12. ba3oBuii aHAJII3 TaHUX

3aranbHi ySBJIEHHS NpO aHali3 JAaHuX. YacTOTH poO3MOALLY: XapaKTEePUCTUKHU
OCHOBHOI TEHJCHIIl Yy BIANMOBIAAX; XapaKTEPUCTUKU PIZHOMAHITHOCTI BIANOBIIEH;
XapaKTEePUCTUKU (GOPMHU PpO3MOAiNYy. 3arajbHi MNPHUHIUIIKA TEPEBIPKH CTAaTUCTHYHUX
rimore3. ['imoTe3u, M0 TMEpeBIpsSIIOTHCS HAa OCHOBI YaCTOTHOTO PO3MOJUIY BIAMOBIACH.
Kpoc-tabynsauis: npuHuun ¢opMyBaHHS TaOdUIb Kpoc-TaOyJAlii; 301IbIIEHHS 4YHCaa
HE3aJIe)KHUX 3MIHHUX Mpu T0O0yA0B1 TaOmulb Kpoc-TalyJsiii; mepeBipka TiMoOTe3,
NoB’si3aHUX 3 Kpoc-Tadyiiii. [lepeBipka TimoTe3 mpo po3XOHKEHHS MIXK 4YacTKaMHU Ta
MDK CepeIHIMU 3HAYEHHSMH: He3aJeXHl BHOIpKH; 3aliekHI BHOIpKU. OTisa 1HIIUX
3aBJlaHb aHaJli3y JaHUX.

Tema 13. CyyacHi MmeTOaM JOAATKOBOI0 AHAJI3Y JaHUX

[To6ynoBa KapT CHPUHHATTS 32 JONOMOTOK  METoAy ©0araToBUMIPHOTO
HIKaJOBaHHS. BukopucTaHHS KOHKOWHT-aHamizy. DakTOpHUN aHami3: MPU3HAUYCHHS Ta
3arajibHa XapakTepHCTHKAa; MOJelb (aKTOpPHOTO aHamuildy; NPUNYIIEHHS MOJel
(hakTOpHOTO aHami3y; IMIOCTpaIlisd MPUHIHUIY BHUAIICHHS (akTOpiB; OCHOBHI pPe3yJIbTaTH
3aCTOCYBaHHS METOJY TOJIOBHHX KOMIIOHEHTIB, BHOIp YHClIa BHUIUICHUX (AKTOPIB;
obepranHs ¢akTopHOoi CcTpykTypu. KiactepHuil anami3. 3acTOCyBaHHS KOMILIEKCY
METOAIB 0araTOBUMIPHOIO aHadi3y JaHUX Y JOCHIPKEHHSIX CIHOXHBYUX CTpaTerii.
OCHOBHI NMPHUHIIAIH MIATOTOBKHU 3BITY Ta Mpe3eHTallil pe3yabTaTiB JOCTIIKCHHS.

Monyab Ne 2 «KypcoBa p060Ta»

Kypcosa po6ora (KP) 3 IMCUMIUIIHA BUKOHYETBCS y YETBEPTOMY CEMECTpI, BIAIIOBIXHO
JI0 3aTBEPIUKEHUX B YCTAHOBJIECHOMY HOPSAIKY METOAMYHHX pekomeHpauiit. II mera Ta mim
MOJISATAIOTh Y 3aKpilJIeHHI Ta TOMIMOJICHHI TEOPeTHYHUX 3HaHb Ta BMiHb, HaOyTHX
3m100yBaueM Yy TMPOIECI 3aCBOEHHS BCHOIO HABUYAJIBLHOTO MaTepialy JUCHUILIIHMA IIOJI0
MPOBEJICHHS MAapKETHHTOBUX JOCHI/PKEHb MIJIPUEMCTBOM, (OPMYBaHHI TPAKTUIHUX
HABUYOK PO3B’SI3aHHS KOHKPETHUX MAapKETHMHTOBUX 3ajad IiJl 4ac poOOTH y BIIIUII
MapKETUHTY MiANPUEMCTB, a TAKOXX BUPOOJICHHS y 3100yBauiB HAaBUYOK EKOHOMIYHOTO
MUCJICHHS i1 Yac po3B’A3aHHS CTPATEr1YHUX 3a7a4 PO3BUTKY MiANPUEMCTBA.

Buxonannss KP € BaxnmuBHM eTamoMm y MiATOTOBII /0 BUKOHAHHS KBasiikariiHoi
po6oTu Mait0yTHBOTO OakataBpa MapKETHUHTY.

InTerpoBani Bumorn momysas Ne2:

3HaTu:

— CYTHICTh MApKETUHTOBUX JIOCII/KEHB;
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XapaKTEPUCTUKY MapKETUHIOBOTO CEPEOBUIIA IANPUEMCTBA;
TEXHOJIOT1I0 BUBHAYEHHS LIIbOBOTO PUHKY MIIPUEMCTBA;
OCHOBHI TIOKa3HUKHU K KOHKYPEHTOCIPOMOXXHOCTI MiANPUEMCTBA, TaK 1 HOro ToBapiB

(mocinyr);

PI3HOMAaHITHI METOIU 010 OIIHIOBAHHS KOHKYPEHTOCIIPOMOXKHOCTI IMiANPUEMCTBA.

Bwmitu:

aHaJi3yBaTH TEHJACHIIII PO3BUTKY PUHKY:;
BHU3HAYaTH I[UIbOBUMA CETMEHT PUHKY JJIsl MIANPUEMCTBA Ta OLIHIOBATH MOXKIIUBOCTI

MPOJaXy TOBApiB MIAMPUEMCTBA B IbOMY CETMEHTI;

aHaJIi3yBaTy MOKa3HUKHU TOBAPHOI HOMEHKJIATypH Ta aCOPTUMEHTY MPOAYKIIIi;
BHM3HAYATH LIHOBI CTpATerii MiAIPUEMCTBA;

OLIIHUTH KaHaJIM PO3MOJLUTY MiANPUEMCTBA;

BU3HAYaTH METOJU MPOCYBAHHS MPOIYKIIT MiIIPUEMCTBA;

OI[IHIOBATH KOHKYPEHTOCIIPOMOXKHICTh MiANPUEMCTBA HOTO TOBapiB (MOCIYT);
BU3HAYATH PUHKOBI MO3UIT M1 IPUEMCTBA;

BU3HAYATH OCHOBHI HEJOJIIKU MAPKETUHTOBOI JA1S7IbHOCTI MiANPHUEMCTBA,
3aCTOCOBYBATH PI3HOMAHITHI METOAM T€HEPYBaHHS 1J1el MI0A0 MOJAIbIION0 PO3BUTKY

1 IPUEMCTBA;

0oOrpyHTOBYBaTH BHOIp CTpaTerii pO3BUTKY MIAIMPHEMCTBA.
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2.3. TemaTnuHuii mjiaH.

OO0csr HaBYaIbHUX 3aHATH (TO1I.)
Jlenna gpopma 3aouna popma
HaBYAHHS HABYAHHS
Ne Hasga temu = =
nop (TeMaTHYHOTO PO3ILTY) ol | & ol .| &
3|5 8|9 3 5 E|Y
2 8 5| 3| 2 8 2|0
> 5 & » 5 g
= =
Monyab Nel « TeopeTnuHi acneKTH MAPpKETHHIOBUX 0CiIKEHb»
11 3arangbHa XapaKTepUCTHKA 4 cemecTp 4 cemecTp
| Ta kmacudikaris MapKEeTHHTOBUX JIOCIIHKEHb 6 |22 |2|5|1] - |4
ETanu xoMIjiekcHOro MapKeTHHIOBOTO 2| 2
1.2 . . 12 41711 - |6
JOCIIDKEHHs. XapaKTePUCTHKA TOYaTKOBHX €TalliB 2| 2
13 OCHQBHl STHYHI aCTICKTH MapKETHHTOBUX 612121215111 - |a
JOCITIDKEHb
1.4 | TlomrykoBi AOCIITKEHHS 12 g g 4 17|11 -
1.5 | OnucoBsi goCIimKEeHHS 6 | 2] 2 6|2 - 14
1.6 | [lpuunHHI JOCITIHKEHHS 6 |2 2 |2 5 cemecTp
1002| 2 |7
1.7 | MapkeTHHIOBI LIKAJU 10 | 2 % 418|-12 |8
1.8 | Po3poOka aHkeT 1 popM AJisi 3aIIUCy CIOCTEPEKEHD 12 % % 4 -1 2 |8
1.9 | [lobynoBa BuOipku 6 | 2| 2 |2 -| - |8
1.10| OcHoBu opranizaiii Ta IPOBEJCHHS MOJIbOBUX POOIT 6 | 2| 2 |2|10|2| - |4
1.11 | ITinroTOoBKa Ta NMepBUHHA 0OPOOKA JTaHUX 6 |2 2 |27 - 2 |4
1.12 | Ba3oBwuii aHami3 JaHUX 6 |2 2 |2]|7]| - - |8
1.13| CydacHi MeTO/IM JOJJTATKOBOTO aHAJI3y JaHUX 6 |2 2 |2|5] - - |8
1.14| KontponbHa (nomarins) pobora (3OH) - |- -1-18|-]-18
1.15| MoxynbHa KOHTposIbHA poboTa Nel 7020 - |3|-|-|-|-
Yceboro 3a moaysaem Nel 105|34| 34 |37|105/10| 8 |63
Moayas Ne2 «Kypcosa podora»
2.1 ‘ Tema KypcoBOro mpoekty/podotu 30 -] - [30]30] -|-130
Ycboro 3a mogysaem Ne2 30 | - - (30130 - |- (30
Y cboro 3a HAaBYAJIbHOK JUCIHHUILIIHOIO 135134 | 34 |67(135/10| 8 |117

2.4. llepenik NUTaHb /I NiATOTOBKH /10 €K3aMeHY.

[lepenik muTaHh Ta 3MICT 3aBIaHb I MIATOTOBKUA JO €K3aMEHY, pPO3POOIISIFOTHCS
MPOBITHUM BUKJIaJadeM Kadenpu BiAMOBITHO A0 poOOYOi Mporpamu, 3aTBEPHKYEThCS Ha
3acianHi Kadeapu Ta TOHOCUTHCS JI0 BiloMa CTYJEHTIB.
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3. HABYAJIBHO-METOJINYHI MATEPIAJIN 3 TUCLHUIIVIITHA

3.1. MeToau HABYAHHA

[Ipy BuBYEHHI HaBYAJIBHOI JUCIUIUIIHA BHKOPUCTOBYIOTHCSI HACTYIIHI METOAU
HaBYaHHA: CJIOBECHI (TOSICHEHHs, Oeciga, MAHUCKYCis, [ialior), MOsSCHIOBAJIbHO-HAOUYHI
(meMoHcCTpallisl, UTIOCTpallist), MPaKTUYHI (pILIEHHS 3aj]a4, JUIOBI IrpH), 4YaCTKOBO-TIOLIYKOBI
Ta JOCIIIHULIbKI METOIH.

3.2. PexomeHpoBaHa jirteparypa

ba3osa qgireparypa

3.2.1. Tenero O.C. MapkeTHUHIOB1 JOCTIHPKEHHS: HaBUYaIbHUM MOCIOHUK - K: 3HaHHS
VYkpainu, 2010. - 299 c.

3.2.2. Innsmenko C.H., backakoBa M.1O.. MapkeTunrosi nocuimkenHs: Hapd. moci6.
- K: IIVJI, 2006. -192c.

3.2.3. Jlumuyk B.B. Mapkerunrosuii anani3 [Enekrponnuii pecypc] . — URL: http: //
pidruchniki.Ws /1857031451887/marketing/marketingoviy_analiz_-_lipchuk_wv.

3.2.4. Makapenko T.I. MozentoBaHHsl Ta IPOTHO3YBaHHS Y MapKEeTHHTY: HaBY. TOC. /
T.I. Makapenko. - K.: [THJI, 2005. — 160 c.

3.2.5. Tenemos O. C. Mapketunrosi gociimkenHs. - K. : 3nanns. 2010. — 299 c.

3.2.6. ®eppic Ilons V. MapkernHrosi mnoka3Huku: Oubmie 50 TOKa3HHWKIB, SKI
BKJIMBO 3HATH KO>kHOMY KepiBHUKY! [lone V. @eppic. Jein T. benan [Ta iH.] / ep. 3 aHrm.;
3a Hayk. pca. [.B. Tapanenko. — [[ninponerpoBchk: bananc biznec bykc, 2009. — 480 c.

3.2.7. UnbsicoB @. H. Penpe3eHTaTUBHOCTh pe3yjbTaTOB OINPOCAa B MAPKETHHTOBOM
uccnenosannu / ®.H. Unesacos // Coumonornueckue ucciaeqosanus. 2011. Ne 3. C. 112—
116.

JonmomixkHa JiTeparypa

3.2.8. Apmctponr I'., Kotnep ®@. Beenenue B mapketunr / I'. Amctponr, ®@. Kotnep. -
Hzn. dom «Bunesame», M.,C-IITB.. K., 2007.

3.2.9. T'onuapyk A.A. Mapkerunr: HaBu. mociOHuk y Ttectax? I['oHuapyk S.A.,
[TaBnerko A.®.. Ckubincekuii C.B. - 2-¢ Bu., mom. 1 mepepo6.-Kuis: KHEY. 2004. - 392c.

3.2.10. Kapmop B.A. MapkeTHHr : TpPOTHO3YBaHHS KOH IOHKTYpH pHHKY.: Hapu.
nocionuk/B. A. Kapnos. B.P.Kyuepenko. - Kuis: 3nanns. 2001. - 215c.

3.2.11. Kotnep ®@. OcnoBu mapketunra/ Ilcp.c anrn. - M.: I[Iporpece, 1990. - 736 c.

3.2.12. Jlamben XK.-XK. MeHemkMeHT, oprueHTUpOBaHHbBIN Ha pbIHOK / JK.-XK. JlamOeH,
P. Yymnurac, Y. lynurun; nep. ¢ auri.; nox pcea. B.b. Komuanora. - 2-e uzn. - CIIO6.:
[Turep, 2008. - 720 c.

3.2.13 Jlumuyk B.B.. Hynsx P.IL, byrine C.fI. Mapkerunr: ocHOBU Teopii Ta
npaktuku. HaBu. moci0. / Jlumuyk B.B., Qynsk P.I1., byrins C.41.; 3a 3ar. pca. B.B. Jlumuyka.
- 3-T€ BU., BUTp. 1 gor.-JIsBiB: Maruomis 2006, 2007. - 288c.

3.2.14. Hasumko A.E. CoOOBITHIHBIII MapKEeTHUHT: PYKOBOJICTBO Ui 3aKa34WKOB U
ucnonuurenert / A.E. Hazumko. — M.: Bepmmna. 2007. - 224 c.

3.2.15. Iloprep M. Crpareris koHKypeHIii. MeToauka aHamizy raimy3ei 1 JisiIbHOCTI
KoHKypeHTiB / Ilep.3 anrmn.. A.Omniitnuk, P.Cxinsepkuil. - K.: OcHoBu. 1998.-390 c.
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3.3. Indopmauniiini pecypcu B InTepHeri
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. TonoBHe ynpaBIiHHS CTAaTUCTUKU YKpainu http://www.ukrstat.gov.ua

3.3.4. Ykpaincbka Acorrianis Mapkerunry http://uam.in.ua/

3.3.5. Mapkerunrosuii mopran http://www.marketing-research.in.ua

4. PEUTUHI'OBA CUCTEMA OLIIHIOBAHHSI HABYTUX CTYAEHTOM 3HAHb

TA BMIHb

4.1. OrmiHroBaHHS OKPEMHX BHJIB BHUKOHAHOI
3MIUCHIOETHCA B Oaytax BiamoBigHo 0 Ttadm.4.1.

CTY[ICHTOM HaBUYaJbHOI poOOTU

Taomuus 4.1

MaxkcuMajibHa KiJIbKICTH 0aJ1iB

Bujx HaBYaJIbLHOI podoTH Jlenna dopma 3aouna dopma
HABYAHHS HABYAHHS
Monayab Nel
4 cemecTp 5 cemecTp
BukoHaHHS TECTOBHX 3aB/IaHb ITijl Yac MPAKTUIHUX 3aHSIThH 30 20
Po3B’si3aHHs 3ama4, BIAMOBIAI Ha TEOPETHYHI MUTAHHS ITif 30 20
9ac ayIuTOPHOI pOOOTH HA MPAKTHYHKX 3aHITTAX
BukonanHs Ta 3aXuct KOHTpOJbHO1 poboTH (3DH) - 20
st Oonycky 00 8UKOHAHHS MOOYIbHOI KOHMPOJILHOL 36 banie i
pooomu Nel cmyoenm mae Habpamu He MeHuLe
BukonanHs MOIylTbHOT KOHTPOJIbHOT poOoTH Nol 20 -
Ycboro 3a moayJasimu Nel 80 60
CeMecTpPOBHIi eK3aMeH 20 40

Ycboro 3a 1M COMILIIHOIO

100

Moayab Ne2

Max KUIBKICTh OaJtiB

Bun HaBuanpHOT poOOTH

Jenna Ta 3a04Ha ¢popma HaBYaHHS

Buxonanns kypcoBoi poboTu 60
3axucT KypcoBoi poOoTH 40
BukonaHHs Ta 3aXMCT KypcoBoOi podoTn 100

4.2. BukoHaHi BUAM HaBYAJIHHOI POOOTH 3apPaxXOBYIOTHCS CTYIEHTY, SKIIO BiH OTpUMaB

3a HUX TO3UTHBHY PEHTHHTOBY OIliHKY ([omarox 3).

4.3. Cyma peMTUHTOBUX OIIHOK, OTPUMAaHUX CTYJACHTOM 3a OKpeMi BHJIM BUKOHAHOI
HaBYAJIbHOI POOOTH, CTAHOBHUTH MOTOYHY MOAYIIbHY PEHTHHIOBY OIUHKY, SIKa 3aHOCHUTBHCS 10

B1JIOMOCTI MOYJILHOTO KOHTPOJIIO.
4.4. TlincymxkoBa MOAyJIbHAa PEHTHHIOBA

OIlIHKa,

oTpuMaHa CTYACHTOM 34

pe3yapTaTaMy BUKOHAHHS Ta 3aXHCTYy KYPCOBOI po0oTH B 6anax, 3a HAIIOHAJIBHOK IITKAJIOH0
ta mkanow ECTS 3aHOCHTHCS 10 BITOMOCTI MOIYJIBHOTO KOHTPOJIIO, a TAKOXK JI0 HaBUAIHHOL
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KapTKH, 3aJIIKOBOI KHWXKM Ta JlomaTky A0 JaumsioMa, Hampukian, Tak: 92/Biom./A,
87//loope/B, 79//1oope/C, 68/3a00e6./D, 65/3a006./E Tommo.

4.5. Cyma mifICyMKOBOI CEMECTPOBOi MOIYJbHOI Ta eK3aMeHAUiiHOI PeHTHHTOBHUX
OLIIHOK, Yy Oamax CTaHOBUTh IMIJCYMKOBY CEMECTPOBY PpEWUTHMHIOBY OIIIHKY, sKa
MepepaxoBY€ETHCS B OIIIHKH 3a HalllOHAJIBHOIO miKaoro Ta mkanoo ECTS (Honxatok 4).

4.6. [TincymKoBa ceMecTpoBa PEHTHHTOBA OIlIHKA B Oayiax, 3a HAIllIOHAJIHHOO HIKAJIO0
ta mkanoro ECTS 3aHocUTBCS 0 3a11KOBO-€K3aMEHAIIIHOI BIJOMOCTI, HaBYAJIbHOI KapTKU
Ta 3aJ1IKOBOI KHIKKHM CTYyACHTA, Hanpukian, Tak: 92/Biom./A, 87/[doope/B, 79//oope/C,
68/3a00e./D, 65/3a006./E Tonio.

4.7. IlincymxkoBa PpEUTHHTOBAa OIllHKA 3 JUCIUIUIIHM JOPIBHIOE  IiJICYMKOBIH
CEMECTPOBIN PEUTHHTOBIN OIlIHII. 3a3Ha4eHa MiJCYMKOBAa PEHTHUHTOBA OI[IHKA 3 AUCIUILUTIHU
3aHOCHUTKCSA 110 JlomaTky 10 nurioma.
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INTRODUCTION

Course Training Program on «Marketing Researchy» is developed based on the "Methodical
guidance for the subject course training program", approved by the order Ne 249/0ox, of 29.04.2021 and
corresponding normative documents.

1. EXPLANATORY NOTES
1.1. Role, goal and objectives of the academic discipline

Role: this educational discipline is the theoretical and practical basis of a set of knowledge and
skills that form the profile of a specialist in understanding the features and specifics of conducting
marketing research.

Main goal to study the subject "Marketing Research” is the formation of a system of
knowledge and skills of theoretical-methodological, methodical, technological and substantive aspects
of the organization and conducting marketing research, an idea of the possibilities of using the results
of marketing research for making competent organizational and production decisions.

The objectives of the discipline are:

- show the possibility of using marketing research in the marketing activities of the enterprise to
increase its competitiveness;

- show the peculiarities of conducting various types of marketing research depending on their
goals and directions;

- give seekers an idea of the complex of special methods and technologies used in conducting
marketing research;

- teach how to use the results of marketing research to improve the effectiveness of management
decision-making.

1.2. Learning outcomes the subject makes it possible to achieve

Demonstrate knowledge and understanding of the theoretical foundations and principles of mar-
keting activities (PLO1).

Analyze and forecast market phenomena and processes based on the application of fundamental
principles, theoretical knowledge and applied skills of marketing activities (PLO2).

Collect and analyze the necessary information, calculate economic and marketing indicators, jus-
tify management decisions based on the use of the necessary analytical and methodical tools (PLO4).

Identify and analyze the key characteristics of marketing systems of various levels, as well as the
peculiarities of the behavior of their subjects (PLO5).

Determine the functional areas of the marketing activity of the market entity and their relation-
ships in the management system, calculate the relevant indicators that characterize the effectiveness of
such activity (PLOS6).

Use digital information and communication technologies, as well as software products necessary
for the proper implementation of marketing activities and the practical application of marketing tools
(PLOY).

Explain information, ideas, problems and alternative options for making management decisions
to specialists and non-specialists in the field of marketing, representatives of various structural divi-
sions of the market entity (PLO10).

Demonstrate the ability to apply an interdisciplinary approach and perform the marketing func-
tions of a market entity (PLO11).

Demonstrate the skills of independent work, flexible thinking, openness to new knowledge, be
critical and self-critical (PLO12).

To be responsible for the results of one's activity, to show entrepreneurial and managerial initia-
tive skills (PLO13).



Quality Management System Document | QMS NAU CTP 11.01.03-
Course Training Program code 03-2022
on
«Marketing Researchy Pages 5312

Perform functional duties in the group, offer reasonable marketing solutions (PLO14).

To have the methods of information and analytical data processing with the help of which to
solve practical marketing problems (PLO20).

To forecast the solvent demand, to determine prospective target segments of consumers, to justi-
fy innovative methods of managing the product, price, sales, and communication policies of the enter-
prise in all types of markets (PLO23).

1.3. Competences obtained through the academic discipline

Ability to solve complex specialized tasks and practical problems in the field of marketing ac-
tivity or in the learning process, which involves the application of relevant theories and methods and is
characterized by the complexity and uncertainty of conditions (I1C).

Ability to abstract thinking, analysis and synthesis (GC3).

Ability to learn and master modern knowledge (GC4).

Knowledge and understanding of the subject area and understanding of professional activity
(GC6).

Ability to conduct research at an appropriate level (GCS8).

Ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing (PC1).

Ability to critically analyze and generalize the provisions of the subject area of modern market-
ing (PC2).

Ability to use the theoretical provisions of marketing to interpret and predict phenomena and
processes in the marketing environment (PC3).

Ability to correctly apply marketing methods, techniques and tools (PC5).

Ability to conduct marketing research (PC6).

Ability to analyze the behavior of market subjects and determine the peculiarities of the func-
tioning of markets (PC11).

Ability to substantiate, present and implement the results of research in the field of marketing
(PC12).

Ability to plan and implement effective marketing activities of a market entity in a cross-
functional section (PC13).

Ability to propose improvements to marketing functions (PC14).

Ability to demonstrate knowledge and understanding of the possibilities of information and
communication technologies as methods of researching socio-economic processes and phenomena, the
use of modern software when making marketing decisions in professional activities (PC17).

Ability to choose and use innovative methods, tools for justifying decisions regarding the crea-
tion and functioning of management structures, to understand the peculiarities of the modern world
and national economy, to justify the directions of the social, domestic and foreign economic policy of
the state, and to acquire a holistic worldview in understanding global processes that reveal the patterns
of further transformational shifts and make it possible to make timely, effective marketing decisions
(PC18).

The ability to collect, process, analyze and interpret the necessary data for conducting effective
marketing activities of enterprises in the aviation industry (PC21).

1.4. Interdisciplinary links

This discipline is based on the knowledge of such disciplines as Marketing, Consumer Behavior,
Business Planning and Budgeting, Fundamentals of Electronic Marketing and is the basis for studying
further disciplines, namely: Marketing Pricing, Distribution Marketing, Marketing of Industrial Enter-
prise, Marketing of Services, Holistic Marketing, Marketing product policy, Marketing of territories,
International marketing.
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2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Content of the academic discipline

The educational material of the discipline is structured according to the modular principle and
consists of one educational module Nel “Theoretical aspects of marketing research™, which is a
logically complete, independent, integral part of the curriculum, the assimilation of which involves a
modular test and analysis of the results of its implementation.

A separate second module (educational component) is a Term Paper (TP), which is completed in
the fourth semester. TP is an important component of consolidating and deepening the theoretical and
practical knowledge and skills acquired by the seekers in the process of assimilating the educational
material of the discipline.

2.2. Module structure and integrated requirements for each module
Module Nel “Theoretical aspects of marketing research™

Integrated requirements to the module Nel:

know:

- characteristics and understand the classification of marketing research;

- main stages of complex marketing research;

- main ethical aspects of marketing research;

- types and purposes of marketing research;

- the basics of organizing and conducting field research;

- the latest methods of data analysis;

learning outcomes:

- characterize and classify marketing research;

- consistently conduct comprehensive marketing research;

- apply ethical norms of marketing research;

- determine types and apply marketing research;

- organize and conduct field work;

- choose and apply marketing scales;

- develop questionnaires and forms for recording observations;

- apply different methods of constructing a sample;

- organize and carry out preparation and initial data processing;

- apply the latest methods of data analysis.

Topic 1. General characteristics and classification of marketing research

Basic principles of the marketing approach to doing business: market analysis; marketing deci-
sions. The scope of marketing research and their role in marketing. Examples of situations when there
is a need for marketing research. The concept of marketing research. Classification of marketing re-
search by field of application: concept of marketing research; studies aimed at identifying problems;
research aimed at solving problems. Classification of marketing research according to the implementa-
tion scheme: exploratory research; descriptive studies; causal studies.

Topic 2. Stages of integrated marketing research. Characteristics of the initial stages

General characteristics of the stages: formulation of the task of marketing research, the danger of
too broad and too narrow formulation of the task, the role of information obtained from ODA, the role
of secondary data, the role of qualitative research; development of an approach to solving the task; de-
velopment of a research plan; proposals for conducting research; ethics of relations between the cus-
tomer and the executor during the preparation and conclusion of the contract.

Topic 3. Basic ethical aspects of marketing research

ESOMAR. Rights of respondents. Ethical requirements for researchers and clients. Interaction
with specialized organizations in the field of marketing research.

Topic 4. Research studies
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Secondary data: internal sources of information; external sources of information. Qualitative re-
search methods. Reasons for using and classifying qualitative research methods: focus groups; General
characteristics; requirements for a focus group moderator; modifications of focus groups; advantages
and disadvantages of focus groups; in-depth interviews. Projective technologies.

Topic 5. Descriptive studies

The essence of descriptive studies: cross-sectional and long-term studies; types of cross-sectional
and longitudinal studies. Advantages and disadvantages of cross-sectional and longitudinal studies.
General characteristics of descriptive research methods. Quantitative research methods. Formalized
surveys: general characteristics; telephone surveys; personal surveys; Internet survey. Criteria for
choosing a survey method. Types and methods of formalized observations. Potential sources of errors
in descriptive research.

Topic 6. Causal studies

General characteristics. The concept of causality in marketing and conditions of causality. Definition
and notation. Internal and external validity of experiments. External variables in causal research. Plans of
experiments: classification of experimental designs; advantages and disadvantages of causal research com-
pared to descriptive research. Test marketing.

Topic 7. Marketing scales

General concepts of measurement and scaling. The main types of scales used in marketing research.
Comparative scaling methods. Scaling methods that do not compare. Choice of scale. Methods of building
integral scales: formation of a set of private scales; construction of an integral scale. Verification of integral
scales: reliability of measurement results; validity of measurement results.

Topic 8. Development of questionnaires and forms for recording observations

Requirements for the questionnaire. Rules for formulating individual questions. Methods of overcom-
ing reluctance of respondents to answer. Choice of question type: open questions; closed questions Se-
quence of questions in the questionnaire. Compilation and replication of the questionnaire. Questionnaire
piloting. Peculiarities of the forms for registering the results of observations. Examples of the use of ques-
tionnaires and forms for registering the results of observations in marketing research.

Topic 9. Construction of the sample

Concept of sampling. Advantages and disadvantages of the sampling method in comparison with a
full census. The process of constructing a sample: determining the studied population; the basis for con-
structing the sample; ways of constructing a sample; determination of the required sample size; implementa-
tion of the sample construction process. Probable and improbable ways of constructing a sample: improba-
ble ways of constructing a sample; probable ways of constructing a sample; other probable sampling meth-
ods. Comparative characteristics and a brief scheme of using the main methods of sample construction.
Choosing between probability and non-probability sampling methods. Accounting for local features when
choosing a sampling method. Examples of using surveys in marketing research.

Topic 10. Basics of organizing and conducting field work

Recruitment of personnel. Staff training: initial contact with a potential respondent; method of
asking questions; probing; rules for recording answers; completion of the interview. Management of
the work of interviewers: verification of compliance with the rules for the selection of respondents;
questionnaire quality control; evaluation of the work of field workers; providing information for con-
trol to the central office.

Topic 11. Preparation and initial processing of data

Data preparation for processing: editing questionnaires and rejecting defective copies; prepara-
tion of the layout for entering data into the computer; data entry. Primary data processing: computer
validation of data and the problem of missing data; statistical alignment of data.

Topic 12. Basic data analysis

General ideas about data analysis. Distribution frequencies: characteristics of the main tendency
in the answers; characteristics of the variety of answers; characteristics of the distribution form. Gen-
eral principles of testing statistical hypotheses. Hypotheses tested on the basis of the frequency distri-
bution of responses. Cross-tabulation: the principle of forming cross-tabulation tables; increasing the
number of independent variables when building cross-tabulation tables; hypothesis testing related to
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cross-tabulation. Hypothesis testing of differences between proportions and between means: inde-
pendent samples; dependent samples. Overview of other data analysis tasks.

Topic 13. Modern methods of additional data analysis

Construction of perception maps using the method of multidimensional scaling. Using conjoint
analysis. Factor analysis: purpose and general characteristics; factor analysis model; assumptions of
the factor analysis model; illustration of the principle of selection of factors; the main results of apply-
ing the method of principal components; selection of the number of selected factors; rotation of the
factorial structure. Cluster analysis. Application of a complex of methods of multidimensional data
analysis in studies of consumer strategies. Basic principles of report preparation and presentation of
research results.

Module Ne2 "Term Paper"

Term Paper (TP) in the discipline is completed in the fourth semester, in accordance with the
methodical recommendations approved in the established order. Its purpose and goals are to consoli-
date and deepen the theoretical knowledge and skills acquired by the applicant in the process of mas-
tering all the educational material of the discipline regarding the conduct of marketing research by the
enterprise, the formation of practical skills for solving specific marketing problems while working in
the marketing department of enterprises, as well as developing acquirers of economic thinking skills
while solving strategic problems of enterprise development.

Completion of the TP is an important stage in the preparation for the qualification work of the
future Bachelor of Marketing.

Integrated requirements to the module Ne2:

know:

- essence of marketing research;

- characteristics of the enterprise's marketing environment;

- the technology of determining the target market of the enterprise;

- main indicators of both the competitiveness of the enterprise and its goods (services);

- various methods for assessing the competitiveness of the enterprise;

learning outcomes:

- analyze market development trends;

- determine the target market segment for the enterprise and evaluate the possibilities of selling
the enterprise's goods in this segment;

- analyze indicators of product nomenclature and product range;

- determine the price strategies of the enterprise;

- evaluate the company's distribution channels;

- determine the methods of promotion of the company's products;

- evaluate the competitiveness of the enterprise of its goods (services);

- determine the market position of the enterprise;

- to determine the main shortcomings of the enterprise’'s marketing activity;

- apply various methods of generating ideas for the further development of the enterprise;

- justify the choice of the company's development strategy.
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2.3. Thematic plan

Academic Hours

Full-time Part-time
Ne .
Topic . .
— =] b — = >
o |$O e @ |$O 1 O
210 O C |5 |0 o _|XE S5
Fl33a888 2|i2a8385
1 2 | 3] 4| 5] 6] 7] 8] 9]10

Module 1 “’Theoretical aspects of marketing research”

11 General characteristics and classification of mar- 4 semester
' keting research 6 2 2 2 - - - -
19 Stages of integrated marketing research. Charac- 12 2 2 4 i i i i
' teristics of the initial stages 2 2
1.3 | Basic ethical aspects of marketing research 6 2 2 2 - - - -
2 2
1.4 | Research studies 12 2 2 4
6 1o | 2|2 || |-
1.5 | Descriptive studies 6 2 2 2 - - - -
1.6 | Causal studies - - - -
1.7 | Marketing scales 10 2 g 4 - - - -
18 Development of questionnaires and forms for re- 12 2 2 4 ) i ) i
' cording observations 2 2
1.9 | Construction of the sample 6 2 2 2 - - - -
1.10 | Basics of organizing and conducting field work 6 2 2 2 - - - -
1.11 | Preparation and initial processing of data 6 2 2 2
1.12 | Basic data analysis 6 2 2 2
1.13 | Modern methods of additional data analysis 6 2 2 2
1.14 | Test (home) work (Part-time) - - - - - - - -
1.15 | Modular test Nel 7 2 - 3 - - - -
Total for the module Nel | 105 | 34 | 34 | 37 - - - -
Module Ne2 "Term Paper"
2.1 | Topic of the Term Paper / Work 30 - - 30
Total for the module Ne2 | 30 - - 30
Total for the subject | 135 | 34 | 34 | 67 - - - -

2.4. List of questions for exam
The list of questions and the content of tasks for preparation for the exam are developed by lead-

ing teachers and approved by the minutes of the department meeting and brought to the notice of seek-

ers.

3. TRAINING MATERIALS FOR THE DISCIPLINE

3.1. Teaching methods
The following teaching methods are used when studying an academic discipline: verbal (expla-

nation, conversation, discussion, dialogue), explanatory and visual (demonstration, illustration), practi-
cal (solving problems, business games), partially research and research methods.

3.2. Recommended literature (basic and additional literature)
Basic literature
3.2.1. TeneroB O.C. MapKeTHHTOBI JOCHIKEHHS: HaB4anbHUi nociOHuK. K: 3HanHs Ykpainu,
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2010. 299 c.

3.2.2. DImnsmenko C.H., backakoBa M.IO.. Mapkerunrosi nocinimxkeHHs: Hapu. moci6. K:
LIVJI, 2006. 192c.

3.2.3. Jlumuyk B.B. Mapkerunrosuii anani3z [Enextponnuii pecypc] . — URL: http: //
pidruchniki.Ws /1857031451887/marketing/marketingoviy_analiz_-_lipchuk_wv.

3.2.4. Makapenko T.I. MozenroBaHHs Ta TPOTHO3YBaHHS y MapKeTuHry: HaBy. moc. K.: I[HJI,
2005. 160 c.

3.2.5. Tenemos O. C. Mapketrunrosi gociipkenns. K. : 3aanns. 2010. 299 c.

3.2.6. ®eppic [Tons Y. MapkeTUHroBi MOKa3HUKH: OuIbIIe 50 MOKa3HUKIB, SKi BAXKIUBO 3HATH
kokHoMy KepiBHHKY! [lons V. ®@eppic. Jein T. benan [ta i1.] / mep. 3 anri.; 3a Hayk. pca. 1L.B. Tapa-
Henko. J[ninponerposerk: bananc bisnec bykc, 2009. 480 c.

Additional literature

3.2.7. Tonuapyk f.A. Mapkerunr: HaBu. mociOnuk y tecrax? ['onuapyk f.A., IlaBiaeHko
A.®.. Cxkubincekuii C.B. 2-e Buj., ot i nepepo6.-Kuis: KHEY. 2004. 392c.

3.2.8. KapnoB B.A. MapkeTHHT: MPOTHO3yBaHHSA KOH IOHKTYpH pUHKY.: HaBu. mociOHuk/B. A.
Kapnos. B.P.Kyuepenko. Kuis: 3nanns. 2001. 215c.

3.2.9. Kotnep ®@. OcuoBu mapketunra/ Ilcp.c anrn. M.: [Iporpece, 1990. 736 c.

3.2.10. Jlumuayk B.B.. Hdynsk P.I1., Byrine C.5I. MapkeTuHr: OCHOBH Teopii Ta nmpakTuku. Hapu.
noci6. 3-te Bu., Bumnp. i gor.-JIsBiB: Marnomis 2006, 2007. 288c.

3.2.11. Tloprep M. Crpareris koHKypeHIlii. MeToauka aHami3y ramxy3ed i TisiIbHOCTI KOHKY-
pentiB / Ilep.3 aurmn.. A.Omiitnuk, P.Ckinscpkuii. K: OcnoBu. 1998. 390 c.

3.3. Internet information resources

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. 'ostoBHE ynpaBIIiHHS CTATUCTHKU YKpainu http://www.ukrstat.gov.ua
3.3.4. Vkpaincbka Acomianis Mapketunry http://uam.in.ua/

3.3.5. MapkerunroBuii moptan http://www.marketing-research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of seekers academic work is carried out in accordance with ta-
ble 4.1.

Table 4.1
Max grade
Full-time Part-time
4 semester
Kind of Academic Activities Module Nel
4 semester -
Performing of test tasks during practical classes 30
Problem solving, answers to theoretical questions during 30 i
classroom work in practical classes
For carrying out module test Ne 1, a seeker must receive 36 points i
not less than
Module test Nel 20 -
Total for the module Nel 80 -
Exam 20 -
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Total for the subject 100
Module Ne2
Max grade

Kind of Academic Activities
Full-time and part-time education

Performance of Term Paper 60
Protection of Term Paper 40
Performance and protection of Term Paper 100

Credit graded rating is determined (in points and on a national scale) based on the results of all
types of educational work during the semester.

4.2. Executed kind of training is enrolled to seeker if he received for it a positive assessment of
national scale.

4.3. A sum of a rating estimations got a seeker for the different types of the executed educational
work presents a current module rating estimation that is brought to the list of module control.

4.4. The final semester rating in the semester in which the graded test is provided is converted in-
to a grade according to the national scale and the ECTS scale.

4.5. Final Semester rating score entered into the record book and educational card seeker, for ex-
ample: 92/Excel./A, 87/Very Good/B, 79/Good/C, 68/Satisf./D, 65/Sufficient/E etc.

4.6. Final rating score in points on discipline equals to total rating assessment for semester. Final
rating score on discipline is entered to diploma Annex.
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