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BCTYII
Po6oua mnporpama (PII) nHaBuanbHOl gucHUIUTIHU «OCHOBH €IEKTPOHHOTO
MapKEeTHHTY» po3po0jeHa Ha OCHOBI «MeETOIUYHUX pPEeKOMEHJaliil A0 po3poOJieHHS 1
opopmiieHHST poOOYOi MpOrpaMu HaBYAIBHOI IUCHUMIUIIHK JIEHHOI Ta 3a04HOi (opm
HaBYaHHS», 3aTBEPDKCHUX Haka3oM pektopa Bix 29.04.2021 Ne 249/ox1, Ta BiAMOBIAHUX
HOPMaTUBHHX JIOKYMEHTIB.

1. MOSAACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJJaHHSI HABYAJIbHOI JUCIUILTIHH.

Micue: naHa HaB4ajibHA JUCIHUIUIIHA € TEOPETHUHOI Ta MPAKTUYHOIO OCHOBOIO
CYKYIIHOCTI 3HaHb Ta BMiHb, 110 POPMYIOTh podiab GaxiBlsd y po3yMiHHI 0COOIMBOCTEN
[nTepHeTy 1 cienndiku 3aCTOCYBaHHS KOMIUIEKCY MapKETUHTY Y MEpPEexi.

MeToto HaBYanbHOI  AMCUMIUIIHM € (OPMYBaHHS KOMIIETEHTHOCTEH 100
TEOpEeTUYHUX 3acad GopMyBaHHA Ta (YHKIIOHYBAHHS CHUCTEMHU E€JIEKTPOHHOIO
MapKeTUHIy Ha MIANPUEMCTBI, TNPAKTUYHUX HABUYOK BUKOPUCTAHHS €JIEMEHTIB
€JIEKTPOHHOTO MapKEeTHHTY B MiJABUIIEHHI €()eKTUBHOCTI YIIPaBIiHHS MiANPUEMCTBOM Yy
PUHKOBHMX YMOBaXx.

3aBAaHHSAMU BUBUYCHHS HABYAJLHOI JUCHUILIIHA €:

- PO3YMITH €KOHOMIYHY CYTHICTh (opMyBaHHs 1H(OpMaIiifHOI E€KOHOMIKH Ta
iH(OpMaIIIfHOTO CYCITIIBCTBA;

- BHUBYHMTH MOXIJIMBOCTI BHUKOPUCTaHHS TJ00ANbHOI MEpeXi y MapKEeTHHIOBIH
JUSTTLHOCTI T ITPUEMCTB;

- pO3yMITH OCHOBHI MPUHILMUIU Ta MIAXOIU O OOTPYHTYBaHHS MapKETHHTOBHX
pillIeHb 1100 BIIPOBAKEHHS [HTEpHET-TEXHOJIOT1;

0COOJIMBOCTI  3MIMCHEHHS E€JEKTPOHHOTO Oi3HECy, eJIGKTPOHHOI KOMepIIii,
€JIEKTPOHHOTO Ta [HTEpHET-MAapPKETUHTY y CYYaCHUX YMOBAaX PHUHKY

- OIIIHIOBATH KpHUTEpii SIKOCTI Ta €PEKTUBHOCTI OOTPYyHTYBaHHS MapKETHHTOBUX
pillIeHb 32 YMOB BUKOPUCTAHHS IHCTpYMEHTapito [HTepHeT-MapKeTHHTY;

- BHUBYUTH CYy4YacHI METOJIW 3IHCHEHHS MapKETHUHTOBUX JOCHIDKEHb 13
BUKOPHCTaHHSAM 1HPOPMAIIHUX TEXHOJIOTIH;

- 3HATH TOCJIIOBHICTh MPOIIECY CTBOPSHHSI CUCTEMH MApPKETUHTY IiIMTPHUEMCTBA B
IaTepHeTi, OCHOBHI 3aBAaHHs 1 crienu(diky MpPOBEACHHs eTamiB Oi3Hec-TUIaHyBaHHS B
MEpEexKi;

- BHUBYHTH KOMIUJIEKC MAapKETUHTY Ha €JIEKTPOHHOMY pHHKY Ta pPO3YMITH
0COOJIMBOCTI 1HCTPYMEHTIB MApKETHHTY TMpPH 3aCTOCYBAHHS iX MiJIPUEMCTBAMH Ha
EJIEKTPOHHOMY PHHKY;

- 3HaTH OCHOBHI MapKETHHIOBI MNpHUHOMU TOOYHZOBH €(QEKTUBHOI CHUCTEMHU
MapKEeTUHTY MiJIPUEMCTBA B Mepexki [HTepHET 1 MEeTOAMKHU OLIHKH €(EeKTUBHOCTI HOTO
BeO-cepBepa.
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- BUBYMTHU OCOOJIMBOCTI 3aCTOCYBAHHSI CY4aCHMX IHCTPYMEHTIB MApPKETHUHTY JUIS
MPOBEJICHHS MIJMPUEMCTBOM pEKJIAMHUX KaMIaHii y Mepexi IHTepHeT Ta BMITH
MPaKTUYHO BHUPINIYBaTH MApPKETUHIOBl 3aBJaHHS 13 BUKOPHUCTAHHSAM MOXIIMBOCTEN
[aTepHery.

1.2. Pe3ynbTaTH HABYAHHSA, SAKI /A€ MOXJMBICTH [J0CSAITH HABYAJbHA
JTUCHMUILIiHA.

- JleMoHCTpyBaTH 3HaHHA 1 PO3yMIHHS TEOPETHUYHHUX OCHOB Ta MPHUHIUIIB
NpPOBaJDKEHHS MapkeTHHTOBOT AisuibHOCTI (ITPHT).

- BusBnsatu # aHamizyBaTH KIIOUOBI XapaKTEPUCTHKH MAapKETHHTOBUX CHCTEM
Pi3HOTO PiBHSA, a TAKOXK 0COOIUBOCTI MoBeAiHKH ix cy0’ektiB (ITPHS).

- Busznauatu ¢yHKUIOHANBHI 00JACTI MapKETHUHTOBOI iSNIBHOCTI PUHKOBOIO
cy0’ekTa Ta iX B3a€MO3B’SI3KM B CHCTEMI YMPABIIHHSA, PO3PAaXxOBYBAaTH BIAMOBIIHI
MOKA3HUKH, SIKI XapaKTepU3yIOTh pe3yJibTaTUBHICTh Takoi AissibHOCTI (ITPHG6).

- BuxopucroByBatu uu¢poni iHbopMaliiiHI Ta KOMYHIKaliiHI TEXHOJOTIi, a
TaKOX TMPOTPaMHI MPOAYKTH, HEOOXiJHI Il HaJIC)KHOTO MPOBAKCHHS MapKETUHTOBOT
JiSUTBHOCTI Ta MPAaKTUYHOI'O 3aCTOCYBaHHS MapKeTHHroBOro incrpymenrapito (ITIPH?7).

- Busnauatu cepy maiiOyTHROT nipodeciitHoT AISUTBHOCTI MapKeTOoJIora B YMOBaXxX
PUHKOBHUX BITHOCHMH Ta OOIPYHTOBYBAaTH JOLUIBHICTH 3aCTOCYBaHHS 1H(opMaliifHo-
KOMYHIKaIlIHHUX TEXHOJIOTIH B MpoIeci HaBuaHHs Ta MaiiloyTHBOI podoTu (ITPH19).

- IlporHo3zyBaru mMmiaaTOCIIPOMOMKHUIN MOMHUT, BU3HAYUTHU MEPCHEKTUBHI IJIbOBI
CErMEHTH CITO’KMBayiB, OOIPYHTOBYBAaTH I1HHOBAIIiHI METOIW YMIpPABJIIHHSA TOBApHOI,
I[IHOBOi, 30yTOBOi, KOMYHIKAI[IHHOI TOJITHK MIAMPUEMCTBA Ha BCIX THUIIAX PHHKIB
(ITPH23).

- BuxopucroByBatu 1udpoBi iHpOpMariiiHi Ta KOMYHIKaIlliHI TEXHOJIOTIi, a
TaKOX MPOTpaMHi MPOAYKTH, HEOOXIIHI JUIsl HAJIEKHOTO MPOBAKEHHS MapKETHHTOBOT
TISUTBHOCTI Ta MPAKTUYHOTO 3aCTOCYBaHHS MApKETHHTOBOTO 1HCTPYMEHTapito st
MIIPUEMCTB Pi3HUX Tajy3eit, B ToMy umcii aBiamiinux (IIPH25).

1.3. KoMneTeHTHOCTI, IKi 1a€ MOKJIMBIiCTH 3100yTH HABYAJIbHA TUCHMILTiHA.

- 34aTHICTh BUPINIYBATH CKJI/IHI CIIEliali30BaHi 3a/1a4i Ta MPaKTUYHI TPOOJIEMH Y
chepl MapKETHHTOBOI MdisSUTBHOCTI ab0 Yy Tpolleci HaBYaHHS, IO Tiepeadayae
3aCTOCYBaHHS BIJIMOBIIHUX TEOPiM Ta METOJIB 1 XapaKTepHU3y€e€ThCS KOMIUIECKCHICTIO Ta
HeBu3HaveHicTio yMoB (IK).

- 31aTHICTh O aOCTPAKTHOTO MHCJCHHS, aHauizy Ta cuHtesy (3K3).

- 31aTHICTh BUUTHUCS 1 OBOJIOIIBATH cydacHUMU 3HaHHIMH (3K4).

- HaBuuku BukopucranHs iH(OpMamiiHUX 1 KOMyHiKamiitHuX TexHojorii (3K9).

- 3IaTHICTH TMPOBAKYBATH MAPKETHHIOBY JisUIbHICTH HA OCHOBI PO3YMIHHS
CYTHOCTI Ta 3MICTy Teopii MapKeTHHTy 1 (PyHKIIIOHAJbHUX 3B'SI3KIB MIXK 11 CKIIQJJOBUMHU
(DPK4).

- 37aTHICTP KOPEKTHO 3aCTOCOBYBATH METOAM, NPUHOMH Ta IHCTPYMEHTH
mapketuary (PKS).
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- 3JaTHICTP TNPOBOJUTHM MAPKETUHIOBl JOCHIIDKEHHS Yy Ppi3HUX cdepax
MapKeTHHTOoBO1 AisibHOCTI (PK6).

- 31aTHICTh BUKOPUCTOBYBAaTH MAapKETUHIOB1 1H(OpPMALIiiiHI CUCTEMU B yXBaJIEHH1
MapKETHHTOBHX PIIIEHb 1 pO3pOOIATH peKOMEHAAIIIT OO0 MiABUIICHHS iX €()eKTUBHOCTI
(®K10).

- 37aTHICTh /0 PpO3YMIHHS 3MICTYy 1 XapakTepy MNpogeciiiHoi IisIbHOCTI
MapKeToJIoTa Ha IMPOMHCIOBOMY, CIOKMBUOMY Ta €JIEKTPOHHOMY pPHHKax TOBapiB 1
MOCIIYT Ta IPUUHATTA YNPaBIIHCHKUX PIlIeHb B c(hepl MapKETUHTY 1010 IHHOBALIHHOTO
PO3BHUTKY MiAMPUEMCTBA B YMOBaxX HECTaOUILHOTO 30BHINIHBOTO cepeoBuiia (PK15).

- 37aTHICTH BUSIBISATH 3HAHHA Ta PO3YMIHHS MOXIJIMBOCTEH 1HQOpMaLiiHO-
KOMYHIKAI[IMHUX TEXHOJOTIM $K CIOCOOIB JOCTIIKEHHS COLIaJIbHO-€KOHOMIYHHUX
MIPOLIECIB 1 SIBUII, BUKOPUCTAHHS Cy4YaCHOTO MPOrPAMHOI0 3a0€3MeUYeHHsI IPU MPUHHATTI
MapKETHHIOBHX pillieHb B npodeciitnoi misuibHocTi (PK17).

1.4, MixkaucuuniiHapHi 3B’ sI3KH.

Jlana aucuuruiiHa 6a3yeThCs Ha 3HAHHAX TaKUX TUCIHUILIIH, K [HopmaiiiitHo-
KOMYHIKaIliiHI cUcTeMU 1 TexHouorii, ColllaIbHO-pUHKOB1 KOMYHIKallii, MapKkeTHHT, Ta €
0a3010 I BUBYCHHS TMOJAJBIIUX JUCHMIUIIH, a caMme: MapKeTHHT 1HHOBAIIIH,
MapketnHrosi iHdopmMalliiHi cucTeMH, MapKeTUHT COIllaJbHUX Mepex, KOHTEeHT
MapKETHUHT, XOJIICTUYHUN MapKETHHT.

2. MIPOTPAMA HABYAJIBHOI JIJUCHUILJITHA

2.1. 3MicT HABYAJBLHOI TUCHUILTIHHA

HapuanpHuil MaTepian JUCIUILIIHA CTPYKTYPOBAHUHN 32 MOJIyJIbHUM MPUHITUTIOM 1
CKJIQIa€ThCA 3 OJHOTO HABYaJbHOro wmoayiass Nel «QOcHOBM eJl1eKTPOHHOIO
MAapKeTHUHTY», SIKMHl € JIOTIYHOIO 3aBEpIICHOI0, BIJIHOCHO CaMOCTIHHOIO, IILTICHOIO
YaCTHHOIO HABYAJBHOI JUCIMIUTIHU, 3aCBOEHHS SIKOT IIepeidadae MpoBeIeHHs MOTyIbHOT
KOHTPOJIBHOI pOOOTH Ta aHAIII3 Pe3yJIbTATIB il BAKOHAHHS.

2.2. MonyabHe CTPYKTYPYBaHHS Ta iHTerpoOBaHi BUMOTH 10 KOKHOTO MOTYJIsI
Moayab Ne 1 «OCHOBH €1€eKTPOHHOT 0 MAPKETHHIY»

InTerpoBani Bumorn moay.isi Nel:

3HATH:

- OCHOBU (DYHKITIOHYBaHHS T PO3BUTKY €IEKTPOHHOTO MAapKETHHTY;

- IPUHITUTIOB] CXeMH POOOTH BipTyalbHHUX MiAMPUEMCTB;

- KOHIIETIIIi MApKETUHTY B €IEKTPOHHIN KOMEPIIiT;

- KOMIUIEKC MApKETHHTy Ha EJIEKTPOHHOMY PHHKY Ta PO3YMITH OCOOJIMBOCTI
BUKOPHUCTaHHS HOTO IHCTPYMEHTIB;

- Cy4JacHi MporpaMHi IPOAYKTH, iHPOpMaLiliHI CUCTEMH 1 TEXHOJOTIT

- MOKJIMBOCTI, KITFOUOB1 TEXHOJIOT11 KOMYyHiKaliitHOi po6oTu B [HTEpHETI;

- 0a30B1 HABMYKU KOMYHIKaliHOi podoTu B [HTEpHETI;
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- OCHOBHI MAapKETHHI'OBI NpUOMHU MOOYN0BU €(EKTUBHOI CUCTEMH MApKETHUHTY
MIJIPUEMCTBA B Mepexki [HTEpHET 1 METOAUKH OIIHKK €()eKTUBHOCTI oro BeG-ceppepa.

BMIiTH:

- BUKOPUCTOBYBATH 0a30B1 cepBicH Ta MOCHyru B [HTepHeT;

- BMITH 3711 CHIOBAaTH PO3pOOKY 3aXOJIIB 13 3aCTOCYBAHHSI CUCTEMH €JIEKTPOHHOIO
MapKETUHTY;

- TOTYBAaTH TMPOMO3ULII II0A0 BHUKOPUCTaHHS [HTEepHET-TEXHONOri Ta
€JIEKTPOHHOTO MAPKETHHTY;

- MPOBOJUTU MAPKETUHIOBI JOCHIUKEHHS PHUHKY 3a JONOMOIOI0 BCECBITHBOI
Mepexi, CHCTEeMaTU3yBaTy Ta aHaJi3yBaTH 1H(OpMaIliio;

- pO3pOoOJSITH MapKETHUHTOBY MOJITUKY, CTBOPIOBATH YMOBHM Jis IUIAHOMIPHOT
peasnizalii ToBapy 1 pO3UIMPEHHS MOCIYT, 33J0BOJICHHS MOMUTY CHOKMBAviB HAa TOBApH 1
MOCIIYTH Ha €JIEKTPOHHOMY PHHKY;

- CTBOPIOBAaTH BI3UTHI KapTKu (ipM AJi peKIaMH TOPrOBEJbHUX MapokK M
MIPOCYBaHHS TOBAPIB;

- aHaJi3yBaTu e(heKTUBHICTh [HTEpHET-peKiIaMu;

- pO3p0OOJATH KOHIICTIIIII0 CANTIB 32 HAPsIMaMU JisSTTbHOCTI.

Tema 1. EJleKTPOHHMH PUHOK Ta iCTOPiAA HOro pO3BUTKY

CyThb 1 3MICT €JeKTPOHHOrO pUHKY. ETamu po3BUTKY €JIEKTPOHHOI'O PHUHKY.
[IpoGnemMu pO3BUTKY €JIEKTPOHHOIO pPHHKY B YKpaiHi 1 B cBiTi. [lopiBHSHHS
TPaJULIIHOTO 1 HOBOT'O €JIEKTPOHHOTO PUHKY.

Tema 2. OCHOBHI XapaKTEePUCTUKU € — PUHKY

Oco0nMBOCTI €JIEKTPOHHOTO pPUHKY. IIpuymHH OCBOEHHSA MiAIPUEMCTBAMHU
KiOeprnpocTopy €NeKTPOHHOTO pHUHKY. OCHOBHI XapakTEpUCTHUKH € - PUHKY Ta
€JIEKTPOHHOI €eKOHOMiKU. PO3BUTOK € - pHHKY Ta €JIEKTPOHHOI EKOHOMIKH 3
BUKOpUCTaHHSM Mepexi [nTepHeT. [IpuHIIUNU poOOTH HA €IEKTPOHHOMY PUHKY.

Tema 3. CTpyKTypa eJIeKTPOHHOI 0 PUHKY

VYyacuukamu puHky. Kareropii on-line mokymnuiB. Buau enekTpoHHUX PUHKIB.
OcHoBHI cTparterii B eneKTpoHHOMY 0i3Heci. OCHOBHI BHH €JIEKTPOHHOTO Oi3HECY.

Tema 4. OcobanBocTi mepe:ki IHTepHeT Ta 0OCHOBHI ii pecypcu

Tunu wmepexi I[ntepuer. CknamoBi mepexi IntepHer. Pecypcu IuTepHery.
Cepsicu [HTepHeT iX mepeBaru Ta HeIOMIKH.

Tema 5. MapkerunroBi MoxauBocti IHTepHery aas1i oprasizamii
Cy4acHoro 0izHecy

Cytp Ta 3HaueHHs IHTepHer-mapkeTuHry. PiBHI po3BuTKy IHTEpHET-
MapKeTUHry it mianpuectBa. OCHOBHI BiAMIHHOCTI 6i3Hecy B Mepexi [HTepHeT BiA
Tpanuuiiinoro 6i3Hecy. IlpuymHamu HEOOXiAHOCTI BUKOpUCTaHHS [HTEepHETY B
mpolieci po3BUTKY Oi3Hecy B cydacHHX yMoBax. OOMEXeHHsS Ta OCOOJHMBOCTI
BUKOpHUCTaHHS [HTEpHETY B MapKeTHHroBii nisuibHOCTI. Hanmpsimku IHTEpHET-mOCTYT
y MapKeTHHTOBi#l AismbHOCTI. OO’ €KTH MapKeTHUHTOBOI AisIbHOCTI (hipM Ha [HTEpHET-
punky. Cy0’ekTu MapkeTHHToBOoi mismpHOCTI Ha [HTepHeT-puHKy. Ilpouec
YIPaBJIiHHA MAapKETUHTOM Ha [HTEpHET-PUHKY.
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Tema 6. MapKkeTHHIOBI JOCTIAKEeHHs Y BIPTYaJIbHIil eKOHOMIII
MapkeTuHroBi JAociipkeHHs y Mepexi IHTepHer. OCHOBHI Hamnpsamu
MapKETUHTOBUX JOCHIJKEHb B Mepexi. Knacudikamiss MapKeTUHIOBUX JOCIII)KEHb B
Mepexki. MeToaun NpOBEIECHHS MAapKETUHTOBHUX JOCHIIKEHb B Mepexi. LlimboBa
ayautopis mnignpuemctBa B IHTepHeri. OCHOBHI TpeHAUW pO3BUTKY I[HTEepHeT-
MapkeTuHry. llinmpoBa ayauTopis 1 BaxkJIuBICTH i1 BU3HaueHHA. CermMeHTyBaHHS.
Knacudikauis ayaurtopii IntepHery. benumapkiHnr sk Qopma MapKeTHHTOBHUX
JOCH1I>KeHb B [HTEpHeTI.
Tema 7. MapkeTHHI0Ba TOBapHa moJjiruka B Inrepueri
KoMmmiekc MapkeTHHTy Ha eJIeKTpOHHOMY pHHKY. ToBapHa TMONITHKA B
[aTepueT Ta ii ocobnuBocti. Knacudikamis toBapiB. Tpu piBHI ToBapy B IHTepHET-
MapKeTUHry. [HTepHeT-MapKeTHHI MaTepialbHUX Ta I1HGOPMALIHHUX TOBapiB.
XKutreBuii nukn toapy. ToproBenbHa Mmapka B IHTepHeri. ETanu ii cTBOpeHHS.
OuiHka peaidbHO ICHYIOUOI KOMIaH1i BeO-3acobamu. MaTpuis 3amyd4eHOCTI TOBApy 1
TOProBedbHUX Mapok 4yepes [nrepHer. Kondiiktu y Mmepexi.
Tema 8. MapkeTuHroBa niHoBa nojituka B IntepHeri
Crneundika miHoyTBopeHHs B IHTepHeTti. lliHa Ta mporec IIHOYTBOPEHHS.
Merta niHoyTBopeHHs. BuTpaTu, mo maroTh Miclle IpU LIHOYTBOpPEHHI B IHTEpHeT.
OcHOBHI TOHATTA TOB'sA3aH1 3 GopMyBaHHs IiIH. MeToau 1iHOyTBOopeHHs. CTtparterii
niHoyTBopeHHs. DopMyBaHHs BapTOCTi TOBapy. [HCTpyMEHTH KOpUTYBAHHS IIiH.
Tema 9. 30yToBa moJsituka B IntepHeri
OCHOBHI TOHATTS MApKETHHTOBOI MOJITUKUA PO3MOALTY. 3aBHaHHS PO3MOILITY
npoaykiii.  EnexTpoHH1 KaHanu posnoairy Ta 30yty. IlepeBarm Ta HeIOJiKU
€JEeKTPOHHHUX KaHaJIB po3moaury Ta 30yTy. PiBHI kanamiB 30yTy. EjekTponHi
komepitiss. OcoO6MuBOCTI MOMITHKH po3noAiny B IHtepHer. CTUMyNfOBaHHS 30yTy B
[HTEepHETI.
Tema 10. KomynikaTuBHa nmoJsituka B IntepHeTi
Crnenudiyni iHCTpYyMEHTI MapKETHHTOBOI MOJITHKU KOMYyHikamiid B [HTepHer
Kommiekc  InTepuer-komynikamii.  CTpykTypa  TPaAHMI[IHHOTO  KOMIUJIEKCY
KOMYHIKaIliii 1 komruiekey [HrepreT-komyHikamnil. Crnenudiuni popmMu KoMyHikarii
B Iutepuner-mapketunry. Cnemudika peknamu B IuTepHeri. Buam peknamu B
Iareprer. EdextuBHicTh pekinamu B IHTepHeTi. KommiekcHuit MeTOn OIIIHKH
e(peKTUBHUX pillleHh y peKIaMHIA AisyibHOCTI. DOpMyBaHHS IMIJKY MiAIPHEMCTBA
(PR). 3axomu ctumyntoBanHs 30yTy B IHTepHeTri. BeG-cepep dipmu, sk oCHOBHHI
KOMYHIKaI[iifHU# 3aci0.
Tema 11. ®opMmyBaHHSI CHCTeMH MAPKETHHIY MiNPHMEMCTBA B CepeJlOBHINI
InTepHery
3aranpHa cxema MmoOyI0BH CUCTEMH MapKETHUHTY MiJIMPUEMCTBA Ha OCHOBI BeO-
cepBepa B cepenmoBuili IHrepHery. Etamm cTBOpeHHs caiitiB. OCHOBHI eTamnu
CTBOpPEHHSI caiiTa Ta #oro po3mimeHHs. Bu3HaueHHS MapKETUHTOBUX IIiJEH
po3MimieHHs BeO-cepBepa B cepepoBumii Intepuery. Ilpomec mnaHyBaHHS
MapKEeTHHIOBOI JisJIbHOCTI mignpuemcTBa B [HTepHeTi. OcoOGmMMBOCTI MPOCYBaHHS Ta
HIATPUMKH CaliTiB Y Cy4aCHUX yMOBAaX PO3BUTKY €IEKTPOHHOTO Oi3HECY.
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2.3. TeMaTUYHUMN ILJIAH.

OO0csr HaBYAIBHUX 3aHSATH (TOJ.)
Henna dpopma 3aouna opma
HaBYaHHS HaBYaHHS
No Hasga temu = =
mop (TeMaTHYHOTO PO3ALTY) ol .| & o | E
Slg 5l 58 5@
2 o~ o a1 2 >~ [ag] [aW
3 Q s (@) 15 O . @)
AR R
o o
= =
1 2 3114|5678 9|10
Moayb Nel «0CHOBH €JIEKTPOHHOI'0 MAPKETHHIY»
EnexTpoHHU pUHOK Ta ICTOPist HOTO PO3BHUTKY 3 cemecTp 3 cemecTp
1.1 | OCHOBHI XapaKTEpPUCTUKH € — PUHKY 11 g > Isl11l1] - 10
1.2 | CTpyKTypa eJIeKTPOHHOT'O PUHKY 8 |2 2 |4]11|1| - |10
13 OcobnuBocTi Mmepexi [HTepHET Ta OCHOBHI i 11 2 >ls5l8l-] -8
pecypcu 2
MapkeTHHTOB1 MOKJIMBOCTI [HTepHETY 111 2 4 cemecTp
14 oprasizaiii cydacHoro 0izHecy 11 2 2|5
15 MapKeT‘I/IP.Il“OBl JOCIIPKEHHS Y BIpTyabHIl s l2121al13l1]1 |11
€KOHOMIII1
16 MapkeTuHroBa TOBapHa MnoJjituka B [HTepHeTi 11 g > 15113111 1 |11
17 MapKeTHHropa LIHOBA MOJITHKA B InTepuer Ta 11 2 > 15113111 1 |11
30yTOBa MmoJIiTHKA B [HTEpHETI 2
18 KomynikaTuBHa nojituka B [HTepHeTI 11 g 2 5013011 1 |11
19 qDOpMYB&HI?I CUCTEMH MApKETUHTY MiANPHUEMCTBA B 9 2 1 1alwal -1 1 |13
cepenosuili [HTepHeTy 2
1.10| HomarHe 3aBraHHs g8 |- -18|-1]-1|-1-
1.11| MonaynbsHa KOHTpoJibHA poboTa Nol 6 |2 - [4]-]|-]| - |-
1.12 | KonrponbHa (momamns) po6ota (3OH) ) } } -8 - } 8
Ycboro 3a moayJiem Nel 10534 | 17 |54]105/ 6 | 6 |93
Ycboro 3a HaB4aAJIbLHOIO IlI/ICI[I/II[JIiHOIO 105134 17 |54 /105! 6 6 93

2.4. JlomMallHe 3aB/1aHHS.

B Tperbomy cemecTpi CTyJEHTH BUKOHYIOTH JOMaIlHe 3aBaaHHs (/13), BiAMOBIAHO

70 3aTBEP/KCHUX B YCTAHOBJICHOMY TMOPSAKY METOJMYHUX PEKOMEHJAIlill, 3 METOI0
3aKpIIUICHHS Ta TOTJIMOMCHHS TEOPETHYHUX Ta MPAKTUYHHUX 3HAHb Ta BMiHb, HAOYTUX Y
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MpoIiecl 3aCBOEHHS HABYAIBHOTO MaTepially AUCIUIUIIHK B 00JACTi €JIEKTPOHHOTO
MapKETUHTY.

Konkperna mera /I3 nmonsirae B OTpUMaHHI ySIBJIEHHS PO OCHOBHU Ta OCOOJIUBOCTI
MapKETUHTY Ha €JIeKTPOHHOMY PHUHKY, PO 3aBIaHHS Ta iX BHUpILIEHHA B WiH cdepi,
Ipo  OCOONMBOCTI BHUKOPUCTAHHS  MAapKETUHTOBUX  IHCTpyMeHTIB B IHTepHer-
cepenoBullll Ta (OPMYyBaHHS Yy CTYACHTIB YMIHHS 3aCTOCOBYBATH IIi IHCTPYMEHTH Ta
METO/IY y MPAaKTUYHIN JISTBHOCTI.

Jnig ycnimHoro BUKOHaHHS /(3 CTyJeHT MOBUHEH 3HATH NOHSATTS W MPUHLHUIN
VOPABJIIHHS MapKETUHIOM Ha €JIEeKTPOHHOMY pPHHKY, OCOOJMBOCTI yHpaBJiHHSA
MapKEeTUHIOM B MEpPEXi, OCHOBHI MApKETHMHIOBI NPUHOMH TOOYJOBU €(PEKTUBHOI
CUCTEMH MAapKeTHHIy MIANPUEMCTBA B Mepexi IHTepHeT, 0coOIMBOCTI 3aCTOCYBAHHS
Cy4yaCHUX IHCTPYMEHTIB MAapKETUHTY Uil TPOBEACHHS MIANPUEMCTBOM PEKIAMHHUX
KaMIaHiii y wmepexi I[HTepHeT Ta BMITH BHpIIIYBaTH MapKETUHIOBI 3aBAAaHHS 13
BUKOPUCTAaHHSAIM  MOXJMUBOCTeH IHTepHeTy Ta BMITM  aHami3yBaTH  BeO-caifT
MapKETUHTOBOI'O areHTCTBA, MPEJCTaBICHOr0 B IHTEpHETI pO3pOOUTH MapKETHUHTOBY
CTpaterito nmpeacTaBHUILTBa Gpipmu B [HTepHeTI

Buxonanns, odgopmienHs Ta 3axuct JI3  3O1HCHIOETBCA — CTYJIEHTOM B
1HIUB1IyaIbHOMY MOPSIKY BIATOBITHO 10 METOJAMYHUX PEKOMEH IAIlii.

Yac, notpiOuuii 1y BukoHaHHs 13, — 10 8 roguH caMocTiiHOT poOOTH.

dasi crynentiB 3®H - 3aBmaHHsS A7 BUKOHAHHS KOHTPOJIBHOI POOOTH
PO3pOOIAIOTECA aBTOPOM pobOovoi mporpamu. HaBuanbHi MaTepiandu 3aTBEPKYIHOTHCS
IIPOTOKOJIOM 3acCiJlaHHS BHUITYCKOBOi Kadeapu, ITOBOAIATHCA 1O BiJoMa CTyJcHTa
IHIUB1IyaIbHO 1 BUKOHYIOTHCS BIJIMOBIHO IO METOJIWYHUX peKoMmeHAarii. Hampukian,
HOMED BapiaHTy TCOPETUYHOT YACTHHH Ta MPAKTUYHOT YaCTHHHU BU3HAYAETHCS 32 MEPIITOI0
JITEpOI0 TMpI3BUIIA Ta OCTAHHBOW IMEGPOI0 IHAWBIAYAJTHHOTO HABYAJIBHOTO IUIAHY
CTyJICHTA.

2.5. IlepeJiik nUTaHb AJIs MATOTOBKH /10 €K3aMEHY.

[Tepenik muTaHb Ta 3MICT 3aBJAaHb JUIS MIATOTOBKH J0 €K3aMEHY, PO3pPOOJISIOTHCS
MIPOBIIHUM BHKJIaJa4eM Kadeapu BiIMOBIIHO 10 poOOYOT MporpaMu, 3aTBEPIKY€EThCS Ha
3aciaHHl Kadeapu Ta JOHOCUTHCS JI0 BiloMa CTYJICHTIB.

3. HABUAJIbBHO-METOJANYHI MATEPIAJIM 3 JTUCHUIIJITHA

3.1. MeToau HaBYAHHS

[Ipy BHBYEHHI HABYAJIBbHOI JUCHHUIUIIHU BUKOPUCTOBYIOTHCS HACTYIHI METOAM
HABUYaHHS: CIJIOBECHI (MOSICHEHHs, Oecina, TUCKYCis, Iiaior), MOsSCHIOBAIbHO-HAOYHI
(meMoHCTparllis, UTIOCTparllisi), MpakTuyHi (pilleHHs 3a7ad4, AUIOBI IrpH), YacTKOBO-
MOIITYKOBI Ta JOCIITHUIIbKI METOTH.
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3.2. PexoMeH10BaHa JiTepaTypa

ba3oBa jireparypa

3.2.1. bonuyk I. B., Ko3ak I. B. Iarepuer B mapkerunry: IIporpama kypcy Ta
KoHcIHeKT Jiekiin. JIpBiB: BumaBauntso JIKA, 2013. 112 c.

3.2.2. 3appenn /1. Unrepuer-mapkeTusr no Hayke. K. : Mann, lIBanoB u ®@epbep,
2014. 192 c.

3.2.3. Ilneckau B. JI., 3atonampka T. I'. Enexkrponna komepiisa : Iligpyu. K.:
3uanns, 2017. 535 ¢

3.2.4. JIutoBuenko 1. JI. , ITmnmumuyk B. II. Intepuer-mapketunr: Hapu. moci6.
g By3iB. K. : Llentp yu6. mit., 2016. 184 c.

3.2.5. Memxub6oschka H. C. Enekrponna komepiisi: HaBuanbuuii nocionuk. K.:
[lentp HaBuanbHOI JiTepaTypu, 2014. 384 ¢

3.2.6. Xammran b. Mapkerunr B HWHrepHere. Kak mnpuBieub KIMEHTOB ¢
nomotbio Google, conmanpHbIX ceteit u 6moroB. K. : Mann, MBanoB u ®epbep, 2015.
224 ¢

3.2.7. Kocuncbkuit B. 1. Cyuachi indopmariiitni TexHosorii : HaBd. moci6. K. :
3nanHs. 2011. 318 c.

JdonmomixkHa JiTepaTypa

3.2.8. I'pexoB A. M. Enextponnuii 6i3Hec (E-komepirisi) : HaBuanbHMi ociOHuK. K.
: Kongop, 2008. 302 c.

3.2.9. KonomnsuuukoBa M. A. TlocmyroByBanHs Internet sk kaHajioM
MapKeTHUHroBUX KoMyHikarliii / M. A. KonommstaaukoBa // Mapketunr B Ykpaini. 2018.
Ne 4. C. 19-23.

3.2.10. Iltamenko O. B. I[aTepHeT-MapKeTHHT B CHCTEMi YIIpaBJiHHS 30yTOM
nignpuemcTBa. X. : XHEY, 2013. Ne 2 (142). C. 81-83

3.3. Indopmaniiini pecypcu B InTepHeri

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHe ympaBiiHHs cTaTUCTUKK YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaiuceka Acorriaiiiss Mapketunry http://uam.in.ua/

3.3.5. Mapketunroswuii moprain http://www.marketing-research.in.ua
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4. PEUTUHI'OBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM
3HAHb TA BMIHb

OLiHIOBaHHS OKpPEMHUX BHUIIB BHUKOHAHOI CTYJCHTOM HaBYaJIbHOI poOOTH
3I1HCHIOETHCS B 0atax BIAMOBIAHO 10 Tadn.4.1.

Taomung 4.1
MakcumajibHa KiJIbKICTH 0aJ1iB
Jdenna ¢popma | 3aouna ¢popma
HABYAHHS HABYAHHA
Bua HaByaJbHOI podoTH Monayab Nel
BukoHaHHS TECTOBHMX 3aBJaHb I Yac MPAKTUIHHX CICEHECID RICEHECID
3aHATh 18 20
Po3B’si3anHs  3amau, BIANOBIAI HAa TEOPETUYHI 18
NUTAaHHS I Yac ayJauTopHOoi poboTH  Ha 20
NPAKTUYHUX 3aHATTAX
BukoHaHHs Ta 3aXMCT JOMAITHHOTO 3aBJaHHS 20 -
BukonanHs Ta 3aXuCT KOHTpOJbHOI po6oTu (3DH) - 20
s 0onycky 00 6UKOHAHHS MOOYIbHOI KOHMPOTILHOL 34 Ganic i
pobomu Nel cmyoenm mae nabpamu He MeHuLe
BukonanHs Moy ibHOI KOHTPOIBHOT poOoTH Nel 24 -
Ycboro 3a moayJasimu Nel 80 60
CeMecTpOBHIi eK3aMeH 20 40
Ycboro 3a IuCHUIIIHOO 100

4.2. BukoHaHI BUIY HaBUYaJbHOI POOOTH 3apaxOBYIOTHCS CTYJICHTY, SKIIO BiH
OTPUMAB 3a HUX TTO3UTUBHY PEUTUHTOBY OLIHKY (lomaTok 3).

4.3. Cyma peHTHHTOBHUX OIIIHOK, OTPUMAHUX CTYJIEHTOM 3a OKpeMi BUIU
BUKOHAHO1 HaBYAJIbHOI pOOOTH, CTAaHOBUThH MIOTOYHY MOJYJbHY PEHTHUHTOBY OIIHKY, SIKa
3aHOCUTHCS JI0 B1IOMOCTI MOAYJIBHOTO KOHTPOJIIO.

4.4, Cyma miCyMKOBOI CEMECTpPOBOi MOMAYJIbHOI Ta eK3aMeHamliiiHol
PEUTUHTOBUX OIIIHOK, y 0ajax CTaHOBUTH MiJICYMKOBY CEMECTPOBY PEHTHHTOBY OIlHKY,
sKa TIePEePaxoBY€EThCs B OIIHKU 32 HaIlOHAIBbHOIO IiKanoio Ta mkanoo ECTS (Homatok
4).

4.5. TlimcymkoBa ceMecTpoBa pPEWTHMHIOBa OIliHKa B 0anax, 3a HAIl[lOHAJbHOIO
mkagoro Ta mkaor ECTS 3aHocHThCs 10 3adiKOBO-€K3aMEHAIIMHOI BIJOMOCTI,
HaBYAJbHOI KapTKH Ta 3aJiIKOBOI KHIKKM CTYJICHTa, HANpHUKIan, Tak: 92/Biom./A,
87//1oope/B, 79//1oope/C, 68/3ad0e6./D, 65/3a006./E To1110.

4.6. [TincymMkoBa pEeWTHHroBa OIiHKAa 3 AWCHHIUIIHA JIOPIBHIOE TiJCYMKOBIii
CEeMECTPOBii PEUTHMHTOBINA OIIHII. 3a3HaueHa MiJICYMKOBA pPEHTHHIOBa OIlIHKA 3
JTUCHHILTIHU 3aHOCUTHCS 10 JlomaTky 10 aurmioma.
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INTRODUCTION

The Course Training Program of the academic discipline "Fundamentals of e-
marketing" was developed on the basis of the "Methodological recommendations for the
development and execution of the syllabus of educational discipline of full-time and part-
time forms of training", approved by rector’s order No. 249/roz. of 29.04.2021 and relevant
regulatory documents.

1. EXPLANATORY NOTE

1.1. Role, goal and objectives of the academic discipline.

The role: this academic discipline is a theoretical and practical basis of knowledge
and skills complex which creates a specialist identity in awareness of Internet features and
specific of using marketing complex online.

The goal of the academic discipline is to develop competitiveness accordingly to a
theoretical base of e-management functioning and development system in a company,

The objectives of the academic discipline are:

- to understand an economic nature of e-economics and e-society development

- to study a potential of a global network in a marketing of companies

- to understand main principals and ways of marketing decisions reasoning connected
with IT-integration

- implementation specificities of E-business, e-commerce, E- and I-marketing in
today's market conditions

- to assess quality criteria and effectivnes of marketing decision reasoning in
conditions of using E-marketing tolls

-to study modern methods of marketing researching with the use of IT

- to know a sequence of marketing system development of E-company, main tasks
and specific of doing business-planning steps online

- to study marketing complex on E-marketing and understand specificities of
marketing tools while using it by companies on E-marketing

- to know the main marketing techniques of an effective marketing system
development online and quality assessment methods of its’ Web-service.

- to study specificities of using modern marketing tools for online campaigning and
to know how to solve marketing tasks practically using Internet potential.

1.2. Educational outcomes of the academic discipline

- Demonstrating knowledge and awareness of theoretical basis and principles of
marketing (PLO1)

- Identifying and analyzing key marketing system characteristics of different levels
and also their subjects’ behavior specificities (PLOS5).

- Determine functional areas of marketing by market agents and their management
system links, generate appropriate rates which describe the effectiveness of such
functioning (PLO6).
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- Using digital IT and Communication Technologies and also software products
needed for an appropriate marketing and practical use of marketing techniques (PLO?7).

- Determine the area for future professional marketing in the market conditions and
giving reasons for using IT during studying and future job (PLO19).

- Forecasting consumer demand, determining ambitious target segments of
consumers, giving reasons for using innovative methods of Commaodity, Price, Marketing
and Communication Management policy of a company on markets of all types (PLO23).

- Using digital IT and Communication Technologies and also software products
needed for an appropriate marketing and practical use of marketing techniques in
companies of all industries including aviation (PLO25).

1.3. Competences obtained through the academic discipline

As a result of studying the discipline the student must acquire the following
competencies:

- An ability to solve difficult specialized tasks and practical issues in marketing
industry or studying process providing the use of appropriate theories and methods and is
comprehensive and uncertainty.(I1C)

- An ability for abstract thinking, analysis and synthesis (GC3).

- An ability for studying and getting up-to-date knowledge (GC4).

- Using IT and Communication Technologies (GC9).

- An ability for marketing according to awareness of marketing theory nature and
content and functional relationship between its components (PC4).

- An ability of proper use of methods, techniques and tools of marketing (PC5).

- An ability to conduct marketing research in various marketing industries (PC6).

- An ability of using marketing I-systems while approving marketing decisions and
development of increasing their effectiveness guidance (PC10).

- An ability to understand a content and a character of marketer functioning on
Industry, Consumer and E-markets of goods and services and making management
decisions in marketing connected with progressive company development in conditions of
unstable environment (PC15).

- An ability to identify knowledge and awareness of IT and Communication
Technologies as means for research of social and economic processes and effects, using
current software while making marketing decisions (PC17).

1.4. Interdisciplinary links

This discipline is based on knowledge of such disciplines as IT and Communication
Technologies, Social-Market Communications, Marketing and it is a basis for studying
further disciplines such as: Progressive Marketing, Marketing of IT, Social Media
Marketing, Content Marketing, Holistic Marketing.

2. PROGRAM OF THE ACADEMIC DISCIPLINE

2.1. Meaning of the academic discipline

Learning material of the discipline is structured by the principle of the module and
consists of educational module Ne 1 “Fundamentals of E-marketing”, which is a logically
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concluded, relatively autonomous and integrated part of the academic discipline whose
studying provides module testing and its results analysis.

2.2. Module structure and integrated requirements for each module

Module Ne 1 “Fundamentals of E-marketing”

Integrated requirement of module Nel:

knowledge of:

- fundamentals of functioning and development of E-marketing

- working principals of E-companies

- marketing concepts of E-commerce

- marketing complex on E-markets and understand specific of using it’s tools

- current software products , ISand IT

- abilities, key technologies of Internet Work

- basic skills in E-work

- the main marketing techniques of the effective marketing system development
online and methods of its Web Service effectiveness assessment

being able to:

- use basic services and abilities online

- develop guidance of using E-marketing

- prepare advices for using IT and E-marketing

- conduct marketing researching by Global Network, systemizing and analyzing
Information

- development of marketing policy, creating conditions for methodical
implementation of goods and services expansion, meeting the demand of consumers for
goods and services on E-markets.

-creating name cards of a company for advertisement and promotion of goods

- analyzing the effectiveness of E-advertisment

- development of web sites conception by lines of activities

Topic 1. E-market and history of its development.

Nature and content of e-market. Development stages of E-market. Development
problems of E-market in Ukraine and in the world. Comparison of traditional and new E-
market.

Topic 2. The main characteristics of E-market.

Characteristics of E-market. Reasons of companies’ assimilation of E- marketing
cyberspace. The main characteristics of E-market and E-economics. Development of E-
market and E-economics by using Internet. Working principles on E-markets.

Topic 3. Structure of E-market.

Market participants. Categories of online customers. Types of E-markets. The main
strategies in E-business. The main types of E-business.

Topic 4. Specificities of the Internet and its’ main resources.

Types of the Internet. Internet elements. Internet resources. Internet services: its
advantages and disadvantages.
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Topic 5. Marketing abilities of the Internet for creating contemporary business.

Nature and meaning of E-marketing. Development stages of E-market for companies.
The main difference of business online and traditional business. Reasons for need of using
Internet during business development. Limits and specificities of using the Internet in
marketing. Internet service directions in marketing. Marketing objects of companies and
E-markets. Marketing subjects on E-market. Market management on E-market.

Topic 6. Marketing researching in E-economics.

Marketing researching in the Internet. The main directions of marketing researching.
Classification of marketing researching in the Internet. Methods of conducting marketing
researching in the Internet. Target audience of a company in the Internet. The main trends
of development of E-marketing. Target audience and the importance of its determining.
Segmentation. Audience classification of the Internet. Benchmarking as a form of
marketing researching in the Internet.

Topic 7. Commodity marketing politics in the internet.

Marketing complex on E-market. Commodity politics in the internet and its
specificities. Classification of goods. Three stages of goods in E-marketing. E-marketing
of goods and services. Product's life cycle. Trademark in the Internet. Phases of its
development. An assessment of really existing company by web means. Matrix of
inclusiveness of goods and trademarks in the Internet. Dispute on the net.

Topic 8. Marketing pricing policy in the Internet.

Specifics of pricing in the Internet. Price and a process of pricing. A purpose of
pricing. Spendings on the Internet pricing. The main terms connected with pricing.
Methods of pricing. Strategies of pricing. Priing of goods. Instruments for correcting
prices.

Topic 9. Sales policy in the internet.

The main terms terms connected with distribution policies marketing. Tasks of goods
distribution. E-channels of distribution and sales. Advantages and disadvantages of E-
channels of distribution and sales. Stages of channels of distribution. E-commerce.
Specificities of distribution policyin the Internet. Motivation for distribution in the Internet.

Topic 10. The Communications Policy in the Internet.

Specific instruments of marketing Communications Policy in the Internet. Complex
of Internet Communications. A structure of the traditional Communication complex and
complex of Internet Communications. Specific forms of Communications in the E-
marketing. Advertisement specific in the Internet. Types of advertisement in the internet.
Advertisment effectiveness in the Internet. Complex methods of effective decisions
assessment in advertisement. Development of a company image. Methods of encouraging
distribution in the Internet. Web services of a company as the main communicative way.

Topic 11. Creating marketing system of a company in the Internet.

General scheme of creating marketing system of a company by web service in the
internet. Stages of site development. The main stages of site development and its placing.
Determining marketing purposes of placing web server in the Internet. A process of
planning marketing of a company in the Internet. Specificities of site promotion and
maintenance in current conditions of E-business development.



https://context.reverso.net/%D0%BF%D0%B5%D1%80%D0%B5%D0%B2%D0%BE%D0%B4/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/instruments+for+correcting
https://context.reverso.net/%D0%BF%D0%B5%D1%80%D0%B5%D0%B2%D0%BE%D0%B4/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/instruments+for+correcting
https://context.reverso.net/%D0%BF%D0%B5%D1%80%D0%B5%D0%B2%D0%BE%D0%B4/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/distribution+policies
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2.3. Thematic plan of the academic discipline

Full-time form

Ne Topic name(thematic section)
Total Lectures | Practicals| Self- study
1 2 3 4 5 6
Module Nel «Fundamentals of E-marketing»
E-market and history of its 3 semester
1.1 | development. The main characteristics 11 2 9 5
of E-market 2
1.2 | The main characteristics of E-market 8 2 2 4
13 Spgmflcmes of the Internet and its 11 2 9 5
main resources 2
Marketing abilities of the Internet for 2
1.4 creating contemporary business 11 2 : 5
1.5 | Marketing researching in E-economics 8 2 2 4
16 _Commodlty marketing politics in the 11 2 9 5
internet 2
17 Marketing prlcmg_pol_lcy in fche 11 2 9 5
Internet. Sales policy in the internet 2
18 The Communications Policy in the 11 2 2 5
Internet 2
Creating marketing system of a 2
1.9 : 9 1 4
company in the Internet 2
1.10 | Homework 8 - - 8
1.11 | Module test Nel 6 2 -
Total For Module 1 105 34 17 54
Total For Academic Discipline 105 34 17 54
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2.4. List of questions for exam and final test

The list of questions and the tasks to prepare for the exam are developed by the
teacher of the department in accordance with the work program and communicated to the
students.

3. TRAINING MATERIALS FOR THE DISCIPLINE

3.1. Teaching Methods

While studying the academic discipline the followed methods should be used: verbal
(explanation, conversation, discussion, dialogue), explanatory (demonstration,
illustration), practical (tasks solving, business games), partly researching and researching.

3.2. Recommended literature
Basic literature
3.2.1. Marketing Strategy: Based on First Principles and Data Analytics 1st ed. 2017
Edition, Kindle Edition. Robert Palmatier, Shrihari Sridhar
3.2.2. Digital Marketing Strategy An Integrated Approach to Online Marketing by Simon
Kingsnorth. 20109.
3.2.3. Digital Analytics for Marketing. Marshall Sponder, Gohar F. Khan. 2018
Additional literature
3.2.4. 130 Marketing Metrics You Should Know. David Tomas, Laia Cardona, Berta
Ventura and other. 2020
3.2.5. Digital And Social Media Marketing: Emerging Applications And Theoretical
Development. Nripendra P. Rana, Emma L. Slade, Ganesh P. Sahu, Hatice Kizgin,
Nitish Singh, Bidit Dey, Anabel Gutierrez, Yogesh K. Dwivedi. 2020
3.2.6. Moretti L. Distribution Strategy: The BESTX Method for Sustainably Managing
Networks and Channels. Moretti, Livio. 2019
3.2.7. Cavallone Mauro. Marketing and Customer Loyalty: The Extra Step
Approach. 2017
3.2.8. Kumar V., Reinartz Werner. Customer Relationship Management. Concept,
Strategy, and Tools. 2018
3.2.9. Silvestri C., Piccarozzi M., Aquilani B. (Eds.). Customer Satisfaction and
Sustainability Initiatives in the Fourth Industrial Revolution. 2021

3.3. Internet information resources
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua
3.3.3. Statistics of Ukraine http://www.ukrstat.gov.ua
3.3.4. Ukrainian Marketing Assosiation http://uam.in.ua/
3.3.5. Site of Marketing http://www.marketing-research.in.ua



https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=Robert+Palmatier&text=Robert+Palmatier&sort=relevancerank&search-alias=digital-text
https://www.amazon.com/Shrihari-Sridhar/e/B096463PBM/ref=dp_byline_cont_ebooks_2
https://www.routledge.com/search?author=Marshall%20Sponder
https://www.routledge.com/search?author=Gohar%20F.%20Khan
http://www.mr.com.ua/
http://www.er.nau.edu.ua/
http://www.ukrstat.gov.ua/
http://uam.in.ua/
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4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT
4.1. Evaluation of certain types of work done by students of the points made in
accordance with Tables.4.1.

Table 4.1.
Kind of Academic Activities Maximum
Grade
3 semester
Writing tests during practice tasks 18
Making up tasks, answering theoretical tasks during 18
class work on practice
Writing and defending of the homework 20
Writing and defending of the test work (PTW) -
For carrying out a module test a student must receive
34 mark
not less than
Carrying out a module test 24
Total for module 1 80
Total for exam 20
Total for academic discipline 100

A Semester Grade is determined (in points and in the National Scale) as a result of
performing all kinds of educational work during the semester.

4.2. A student is considered to have passed the module if both his/her Current Module
Grade and Module Test Grade are positive.

4.3. The Semester Module Grade is calculated as the sum of the Total Module
Grades.

4.4. The Semester Module Grade and the Graded Test together make up a Total
Semester Grade which is calculated according to the National Scale and the ECTS Scale.

4.5. The Total Semester Grade in points, the National Scale and the ECTS Scale is
written into a student’s record book, for example: 92/Ex/A, 87/Good/B, 79/Good/C,
68/Sat/D, 65/Sat./E, etc.

4.6. The Total Semester Grade of the subject is determined as the arithmetic average
grade of the total semester grades in points (for the fourth semester for this subject) with
its further transfer into the National Scale and ECTS Scale. The indicated Total Semester
Grade of the subject is entered in the Diploma Supplement.
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