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BCTYII

Po6oua nporpama (PI1) HaBuanbHOI AUCHUILITIHY «XOMICTUYHUN MapKETUHD pO3po0JIeHa Ha
OCHOBI «METOIMYHUX pEeKOMeHJali /10 po3polsieHHs 1 OQOpPMIIEHHS poOOY0i Hporpamu
HABYAIHHO! JUCUUIUIIHU JCHHOI Ta 3a04HOi (JOpM HABYAHHS», 3aTBEP/HKCHUX HAKa30M PEKTOpa
Bi7 29.04.2021 Ne 249/0x, Ta BIAMOBITHUX HOPMATHUBHUX JIOKYMEHTIB.

1. IOSACHIOBAJIBHA 3AITMCKA

1.1. Micue, MeTa, 3aBJaHHSI HABYAJILHOI M CIUILIIHM.

Micre: naHa HaBYaIbHA JAUCIUIUIIHA € TEOPETHYHOIO Ta MPAKTUYHOK OCHOBOIO CYKYITHOCTI
3HaHb Ta BMiHb, 110 (HOPMYIOTH TTPOdUIH (axiBI B pO3yMiHHI OCOOIMBOCTEH 1 CICIU(IKK 3/1ii-
CHEHHS Cy4aCHOI MapKETHHT'OBOI JIISUTbHOCTI.

MerToro BUKIIaIaHHS HABYAJIbHOI JUCIUILIIHUA € (JOPMYBaHHS CHCTEMH 3HAaHb T4 HABUYOK
TEOPETUKO-METO/IONOTTYHUX, METOJAWYHHUX, TEXHOJOTTYHUX 1 3MICTOBHMX AaCMEKTIB OpraHi3allii,
TUTaHYBaHHS, PO3pOOJIEHHS Ta BIPOBA/KEHHS MApPKETHMHTOBHMX Mporpam, MpOLECIB 1 3aXOMiB 3
ypaxyBaHHSM iX IIMPOTH ¥ B3a€MO3AJICKHOCTI JJIsl MPUHHSITTS TPAaMOTHUX OpraHi3allifiHUX 1
BUPOOHUYUX PIIlIEHb.

3aBIaHHAMHU BUBYEHHS HABYAJILHOI JUCHHUILIIHHA €:

— TIOKa3aTH MOXJIMBICTh BUKOPHUCTAHHS XOJIICTUYHOTO MAPKETHHTY B AISTIBHOCTI Cy4acHOTO
MAMPUEMCTBA JUTS T IBUIIICHHS HOT0 KOHKYPEHTOCTIPOMOKHOCTI;

— TIOKa3aTH OCOOJIMBOCTI 3aCTOCYBAHHS IIUTICHIX MaPKETHHIOBUX ITiXO/IIB,;

— HaJaTH CTyJCHTaM YSBJICHHS ITPO KOMIUIEKC CIEIiaIbHUX METOIIB, 3aXO0/II1B 1 TEXHOJIOTIH,
110710 CTBOPEHHS CUCTEMH XOJIICTUYHOTO MAapKETHUHTY Ha IMiIIPUEMCTBI;

— PO3IJISTHYTH CTpaTerii KOMIIaHii B paMKaxX Cy4acHOi apaJurMi MapKEeTUHTY;

— HABYUTH BHUKOPHUCTOBYBATH OTpUMaHi 3HaHHSA MpH (POpMyBaHHI TaKTUKA BHXOIY
MPUEMCTBA Ha TIOOATBHUN PUHOK Ha TIPUHITUITAX XOJICTUIHOTO MapKETHHTY.

1.2. Pe3yJbTaTH HABYAHHSA, AAKI 1a€ MOKJIMBICTD JOCATTH HABYAJIbHA IUCHMILIIHA,

— AmHaji3yBaTé 1 MPOTHO3YBaTH PHHKOBI SBUINA Ta IMPOIIECH HA OCHOBI 3aCTOCYBAaHHSI
(GyHIaMEHTATGHUX TPUHIINIIB, TEOPSTHYHUX 3HAHb 1 TPHUKIATHAX HABUYOK 3IHCHEHHS
MapkeTuHroBoi aisuibHocT! (ITPH2).

— 3acrocoByBaTy HaOyTi TEOPETUYHI 3HAHHS JUISl pO3B’SI3aHHS MPAKTUYHUX 3aBJIaHb y cdepi
mapketunry (ITPH3).

— 30uparu Ta aHaNli3yBaTH HEOOXIMHY iH(OpMaIlilo, PO3paxOBYBaTH E€KOHOMIYHI Ta
MapKETHHTOB1 MTOKa3HUKH, OOTPYHTOBYBATH YIIPaBJIIHCHKI PIIICHHS Ha OCHOBI BUKOPHUCTAHHS
HEOOX1THOTO aHAIITHYHOTO i MeTougHOTO iHCcTpyMeHTapito (IIPH4).

— BusBiaTa ¥ aHai3yBaTH KIIFOYOBI XapaKTEPHCTHKA MApKETUHTOBUX CHUCTEM Pi3HOTO
piBHS, a TaKO’K 0COOIMBOCTI IOBEIHKH iX cy0’ekxTiB (ITPHS).

— 3acTocoByBaTH 1HHOBAIIMHI MIAXOAW MO0 TPOBAHKCHHS MapKETHHTOBOI
TISUTBHOCTI  PUHKOBOTO CyO’€KTa, THYYKO aJanTyBaTUCA JO 3MiH MapKETHHTOBOTO
cepenonuiia (ITPHS).

— JleMoHCTpyBaTH  BMiHHS  3aCTOCOBYBAaTH  MDKAMCHUIUTIHAPHWA — MAXiT — Ta
3MIIACHIOBATH MapKeTUHTOB1 QyHKIIIT puHKOBOTO cy0’ekta (IIPH11).

— BusBnATH HAaBUYKH CaMOCTiIHHOI POOOTH, THYYKOTO MHCIEHHS, BIJKPUTOCTI [0
HOBHX 3HaHb, OyTH KpUTHYHUM 1 camokputnyauM (ITPH12).

— BignoBimatu 3a pe3ynbTaTé CBOET MisSTIBHOCTI, BUSBISATA HABUYKHU MiANPUEMHHUIIBKOT
Ta yrpasmiiHcbkoi iHimiatuu (ITIPH13).

— BuxonyBatn (QyHKUiOHaNBHI OOOB’S3KM B TpyMi, MPONOHYBaTH OOIPYHTOBaHi
mapketunrosi pimensas (IIPH14).
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— JlisTH comiagbHO BIAMOBIJATBHO Ta TPOMAJICHKO CBIIOMO Ha OCHOBI ETHYHHX
NPUHIMIIB ~ MapKEeTUHTY, TIOBark JO KyJbTYpHOTO PpI3HOMAHITTS Ta I[IHHOCTEH
IPOMaISIHCHKOTO CYCIUIBCTBA 3 TOTPUMAHHAM IpaB 1 cBoOoa ocoductocti (ITPH15).

— Bomnonitu meromamu iHGOpMaIiiHO-aHATITUYHOT 00pOOKH JaHUX 3a JIOTIOMOTOI0 SIKUX
PO3B’s13yBaTH NpakTU4YHI MapkeTuHrosi 3a1a4i (IIPH20).

— YCBiIOMIIOBAaTH OCOOJMBOCTI Cy4acHOI CBITOBOI Ta HAI[lOHAIHHOI EKOHOMIKH,
IHCTUTYLIMHOI CTPYKTYpH, HANpsSMIB COLIAJIBbHOI, BHYTPIIIHHO Ta 30BHIIIHHOEKOHOMIYHOI
MOJIITUKH JIEP>KaBH, 3HATU Ta PO3YMITH €KOHOMIYHI KaTeropii, 3aKOHU, MPUYUHHO-HACII1IKOBI
Ta (QyHKIIOHANbHI 3B’SI3KM MK INPOLIECAMHM Ta SBHUILAMHU HA PI3HUX PIBHIX E€KOHOMIYHMX
CUCTEM, BpaxOBYBaTH HACIIAKM pealli3allii MakKpOEKOHOMIYHOI MOJIITUKH, BUKOPUCTOBYBATH
3HaHHS (GOpM B3aeMOAIT CyO’€KTIB PUHKOBHX BIIHOCHUH MJig 3a0€3ME4eHHS MisUIbHOCTI
MIAIPUEMHULBKUX CTPYKTYp, PO3YMITH OpraHi3aliiiHO-€eKOHOMIYHUNA MEXaHI3M YNpaBIiHHS
MIMPUEMCTBOM Ta OLIHIOBATH €()EKTHUBHICTh MPUHHATTS MapKeTUHTOBUX pirieHs (ITPH21).

— IlporHo3zyBatv IIATOCIPOMOXKHMM TOMHUT, BHU3HAUUTU TEPCIEKTHBHI IJIbOBI
CErMEHTH CIOXHBaviB, OOIPYHTOBYBATH 1HHOBAIIIITHI METO/IM YIPABIIIHHS TOBAPHOI, LIIHOBOI,
30yTOBOI, KOMYHIKal[IHHOT MOJITUK MIAIpUEMCTBA Ha Bcix Tunax puHkis (ITPH23).

— Po3BuBaru CIIEKTPOHY MOJENb 013HeCy SIK JDKEPETIo T ABUIIIEHHS
KOHKYPEHTOCIIPOMOXHOCTI Ta (OopMyBaTH BIIHOCUHM MIANPUEMCTBA 13 BHYTPIIHIMU 1
30BHIIIHIMH CTEHKXOJIIEPAaMU HA 3acaax €JIEKTPOHHUX TEXHOJIOI'H, BUKOPUCTOBYBAaTH 3HAHHS 3
MapKEeTUHTY Ta 1HQOpPMALIHHUX TEXHOJOTM 3 MOoOYyJOBH Ta BIPOBAHKEHHS 1H(OPMALIHHOTO
3a0e3MeYeHHs] MAapKeTUHIOBOI JISJIbHOCTI IMIJANPHEMCTB, BMITH IUIAHYBATH, BIPOBA/LKYBAaTH Ta
IPOBOJIUTU MApKETUHIOBY IIsUIBHICTb IIIIPHEMCTBA B COLIAIBHUX MeEpeXkax Ta MPaKTHYHOIO
3aCTOCYBaHHSI MapKETUHIOBOI'O IHCTPYMEHTAPIIO AJIs1 MIAPUEMCTB PI3HUX Tally3eil, B TOMY 4UCII
apiamiiinux (IIPH2S).

1.3. KoMnieTeHTHOCTI, SIKi 1a€ MOKJIUBICTH 3100yTH HABYAJIbHA IUCHMILTIHA.

— 37aTHICTh BHUPINIYBaTH CKJIJHI CIICIliali30BaHi 3a1a4l Ta MpakTU4HI pobieMu y cdepi
MapKETHHTOBOI JIISUTbHOCTI 200 y Mpolieci HaB4YaHHS, 110 Tiepeadadae 3aCTOCYBaHHS BiJIOBITHIX
TEOPIii Ta METO/IB 1 XapaKTePU3y€eThCS KOMIUICKCHICTIO Ta HeBu3HaueHicTio yMOB (IK).

— 3paaTHICTh 10 a0CTPAKTHOTO MUCIICHHS, aHami3y Ta cuHtesy (3K3).

— 31aTHICTh BUUTHCS 1 OBOJIOIBATH cydacHUMH 3HaHHSIMHE (3K4).

— 3HaHHA Ta PO3YMiHHA NpeAMETHOI 00MacTi Ta PO3yMiHHS MPodecitHOl MiSUTLHOCTI
(3K6).

— 34aTHICTh JIOTIYHO 1 TIOCHIZOBHO BiATBOPIOBATH OTPUMAaHI 3HAHHS MPEIMETHOI 001acTi
MapkeTunry (PK1).

— 34aTHICTP KPUTHUYHO aHANI3YyBAaTH M y3arajibHIOBATH TOJOXKEHHS MPEIMETHOI 001acTi
cydacHoro MapkeTuHry (PK2).

— 34aTHICTh BUKOPUCTOBYBATH TEOPETUYHI MOJIOKEHHSI MAapKETHHTY JJIsl IHTeprpeTartii ta
MIPOTHO3YBAHHS SBUII 1 IPOIIECIB Yy MapKeTHHroBoMy cepenoBuiili (PK3).

— 34aTHICTh NPOBAPKYBATH MApKETHHTOBY JisUTHbHICTH Ha OCHOBI PO3YMiHHSI CYTHOCTI Ta
3MICTy Teopii MapKeTHHTY 1 (DyHKITIOHATbHUX 3B'13KiB MiX 1i ckimagoumu (PK4).

— 3p1aTHICT TPOBOJMUTH MApPKETUHIOBI JOCHIPKEHHS Yy PI3HHX cepaX MapKeTHHIOBOI
nisutbHOCTI (PK6).

— 34aTHICTh pPO3POOIATH MAapKETHHIOBE 3a0€3MEYeHHs] PO3BUTKY Oi3HECY B yMOBax
HeBu3HaueHocTi (PKS).
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— 34aTHICTh aHANI3yBaTU IOBEIIHKY PHUHKOBHUX CyO’€KTiB Ta BH3HAuaTh OCOOJIMBOCTI
¢yHkuionyBanHs puHkiB (PK11).

— 3aaTHICTh OOTPYHTOBYBATH, MPE3EHTYBATH 1 BIPOBA/LKYBATH PE3YyJIbTAaTH JOCIIIKEHb Y
cdepi mapketunry (PK12).

— 34aTHICTh IUIAHYBaHHA 1 TPOBAPKEHHS €(QEKTUBHOI MAapKETUHIOBOI AISIIbHOCTI
PHHKOBOTO cy0’€ekTa B Kpoc(hyHKIIOHAIEHOMY po3pi3i (PK13).

— 3[aTHICTh TPOIOHYBAaTH BIOCKOHAJIEHHS MO0 (DYHKIIIH MapKETUHTOBOI isUTBHOCTI
(DK14).

— 3paTHICTP BUSBIATH 3HaHHS Ta pPO3YMIHHA  MOXJIMBOCTEH  1HQOpMaliiiHO-
KOMYHIKaIIMHUX TEXHOJIOTIM $IK CIOCOOIB JOCIIIKEHHS COIIATbHO-€KOHOMIYHUX TIPOIIECIB 1
SIBUIL, BUKOPUCTAHHSA CYy4YaCHOTO IMPOrpaMHOro 3abe3NeueHHs MpHU MPUUHATTI MapKETHHIOBHX
piteHs B npodeciiinoi aisuipHocT! (PK17).

1.4. MizknucHUIIiHAPHI 3B’ SI3KHU.

JHana mucuuriiiHa 0a3yeTbcsl HA 3HAHHSAX TaKUX JUCHMIUIH, Sk Mapkerusr, [loBeninka
cniokrBada, OCHOBHM €JIEKTPOHHOIO MAapKETUHTY, MapKeTHHI MPOMMCIOBOIO i IPHEMCTBA,
MapkeTvHr 1HHOBAIIN Ta € 0a3010 JJIsl BUBYCHHSI MOJANBIINX AUCIUILTIH, a caMe: XeHKyBaHHS
MapKETHUHIOBUX pU3HKIiB, ColllabHO-BIIOBIIAILHIUM MapKETHHT .

2. MPOI'PAMA HABYAJIBHOI JMCOUTLITHA

2.1. 3MicT HABYAJIBLHOI JUCHUILTIHA

HaBuanmphmii Marepian JUCHMIDIIHA CTPYKTYPOBaHHH 3a MOIYJHHMM TMPHHIIAIIOM 1
CKJIQJIA€THCS 3 OJJHOTO HaBYATLHOTO MOAYJIsI Ne 1 «CyTHICTh Ta aKTYaJIBHICTh XOJIiCTUYHOIO
MApPKETHHIY B Cy4acHHX YMOBAaX», SIKHH € JIOTIYHOIO 3aBEPIICHO0, BIJHOCHO CAaMOCTIHHOIO,
IIUTICHOIO YaCTHHOIO HaBYAJBHOI JUCIMILUTIHM, 3aCBOEHHS SKOI Tiepeadavae MPOBEACHHS
MOJTyJTbHOI KOHTPOJIbHOI pOOOTH Ta aHaJIi3 pe3y IbTaTiB il BUKOHAHHSI.

OxpemuM Opyeum MoOaysieM (OCBITHIM KOMIIOHEGHTOM) € KypcoBa pobota (KP), sxa
BUKOHYETbCSI B BOCBMOMY ceMecTpi. KP € BaKIMBOIO CKJIQJIOBOIO 3aKpPIIJICHHS Ta MOTIHOICHHS
TEOPETUYHHX Ta TMPAKTHYHUX 3HaHb Ta BMiHb, HAOyTUX CTYJEHTOM Yy TpPOIEC] 3aCBOEHHS
HaBYAJIHHOTO MaTepialy JUCITUTUTIHH.

2.2. Mony.ibHe CTPYKTYPYBAHHS TA iHTerpoBaHi BUMOTH /10 KOKHOT0 MOTYJISA

Monyab Ne 1 «CyTHiCTh Ta aKTYaJIbHICTh XOJICTHYHOT0 MAPKETHHIY B CYYaCHHX
yMoOBax»

InTerpoBani BuMoru moxyJist Nel:

3uaru:

— CYTHICTb XOJIICTUYHOTO MAPKETHHTY Ta HOTO METOOJIOTIUHI 3aca/iy;

— TepeayMOBU CTBOPEHHS CUCTEMH XOJIICTUYHOTO MAPKETUHTY i IITPUEMCTBI;

— HayKOBI MIX0a¥ 10 (GOpMyBaHHI OpraHi3aliifHOI CTPYKTYPH XONICTUYHOTO MAPKETUHTY

— CYTHICTb 1 METOJM YMPABIIHHS 1HCTPYMEHTaMH XOJIICTUYHOTO MAapKETUHTY, TPUHOMH
YIIPaBIIiHHS PO3POOKOI0 OKPEMHUX HOTO CKIIAJI0BHX;

— TPUHIUIH, METOJIN Ta 3aBJaHHS MapKETUHIOBOTO TUIAHYBAaHHS Ta (JOPMyBaHHSI CTpaTerii
XOJIICTUYHOTO MapKETHHTY TiIPHEMCTBA;

— METO/ BUXO/y Ha TI00ATLHUIA PUHOK HA TIPHHIIUIAX XOJICTHYHOTO MAPKETHHTY.

BwmiTu:

— OXapakTepu3yBaTH Ta KIacH(iKyBaTH X0l CTHYHUI MapKEeTHHT;
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— 3aCTOCOBYBATH 3/100yTl 3HAHHA B MPOLIECI MAPKETUHIOBOTO YIPABIIHHS MIJIPHEMCTBOM
Ha MPUHIMIIAX XOJICTUIHOTO MapKETHHTY,

— OpraHi3oByBaTH Ta 3IIMCHIOBATH 3aXOAW XOJICTUYHOTO MApPKETUHTY CIHPAOYUCh Ha
aHaJI3 pPUHKOBHX MOKJIMBOCTEN MiIIPUEMCTBA Ta OTO PeCypciB;

— BHU3HAYaTU Ta (QOpPMYBaTH KOHKPETHY MAapKETHHIOBY CTpaTerito MiJIpHEMCTBA,
PO3pOOIIATH BIANOBIAHI MPOrpaMy XOJIICTUYHOTO MAapKETHHTY;

— 3[1HMCHIOBATH IUJIaHYBaHHS, OPraHi3allil0 Ta KOHTPOJIb Yy MpoLeci pO3poOKH OKpEeMHUX
CKJIQZIOBUX XOJICTUYHOTO MapKETHHTY.

Tema 1. CyTHicTb Ta CKJIa0BI eJ1eMEHTH KOHLENIIi X0JICTHYHOI0 MAPKETHHIY

Teopernyni acmeKkTd XOJICTUYHOTO MAapKETHHTY. IIOHSTTS XONICTUYHOTO MApKETHHIY.
CyTHICTP Ta CKJIAJOB1 €JIEMEHTH KOHIICMIIli XOJMICTUYHOTO MAapKETHHTY. AHaII3 OCHOBHHX
HENIONIKIB ICHYIOUMX CTPYKTYPHHX MOJENEH XOJMICTUYHOro MapKeTuHry. KoHnenryanbHi Mozeni
XOJIICTUYHOTO MapKeTHHTy. OONacTh 3aCTOCYBaHHS XOJICTUYHOTO MApKETWHTY Ta HOTO POJIb.
[Tpuknanu cutyariii, K01 BUHUKAE MOTpeda B 3aCTOCYBaHHI METOAIB XOJIICTUYHOTO MAPKETUHTY.

Tema 2. [lepenymoBu opMyBaHHSI KOHIENIII XOJTiCTUYHOT0 MAPKETUHIY B Y KpaiHi

Etarmmu  po3BHUTKY XONICTUYHOTO MapkeTuHry. IlepemymoBr (GoOpMyBaHHS —KOHIICTIIIIT
XOJICTUYHOTO MAapKEeTUHTY. PO3BHUTOK XONICTUYHOTO MAapKETWHTY Ha BCIX PIBHIX TJI00aTBHOTO
PUHKOBOTO Ta BHYTPIIITHBOTO CEPEIOBHIIIA.

Tema 3. IIpu4MHU CTBOpPEHHSI CHUCTEMH XOJICTUYHOIO0 MAPKETHHIY HAa CYy4YaCHOMY
MiANMPUEMCTBI

[TprumHM TTOCKIICHHST KIIIEHTOOPIEHTOBAHOCTI MiANprUeMCcTB. OCHOBHI 3aB/IaHHS €JIEMEHTIB
XOJICTUYHOTO MApKETUHTY Ha MmianpueMcTBl HarampHi moTpebu miampueMcTBa MO0 BTLICHHS
Cy4acHHUX TIAXOMIB MapkeTwHry. [lepmioueproBi maii MIATPUEMCTBA IIOAO BIPOBAHKCHHS
XOJIICTUYHOTO MapKETHHTY.

Tema 4. CxiagoBa «iHTerpOBaHm”l MapKeTHHI» Y CHCTEMI XOTICTUIHOT 0 MAPKETHHTY

CYTHiCTB 3aBAaHHS ¥ MOCHIJOBHICTh p03p06J'IeHH}I BHYI‘pHJIHBOFO MapKeTUHTy Ha
H1APUEMCTBI. BHyTpunHlH MapKeTUHT 1 ynpaBmHH;{ KaJIpaMy TiIPHEMCTBA. IH(bopMamHHa
cUCTEeMa BHYTPIIIHBOTO MapKETHHIY mianpueMcTta. [lpsimi Ta HenmpsMi  1HCTpYMEHTH
BHYTPIIIHHOTO MAPKETUHTY MiIPHUEMCTBA.

Tema 5. CkiaanoBa «BHYTPINIHIH MAapKeTHHI» Yy CHCTeMi WIJTICHOT0O MAPKETHHIY
MiANpPUEMCTBA

CyTHICTh OIMMCOBHX JOCIIIKEHb: KPOC-CEKITIIHI 1 TPUBAJI JOCIIIPKEHHS, PI3HOBHIN KPOC-
CeKIIIMHUX 1 TPHBAIMX MAOCHKeHb. llepeBarm Ta HETOMIKH KpPOC-CEKIIMHMX 1 TPHBATIHX
JOCITI/DKEeHb. 3arajibHa XapaKTepHCTHUKAa METOIB MPOBEICHHS OIMCOBUX JOCIiIKeHb. KimbKicHI
METOJM JIOCIipKeHb. DopMalli3oBaHI ONMWTYBAaHHS: 3arajbHa XapaKTepUCTUKA; TeledOHHI
ONMTYBAHHS; TEPCOHAIbHI ONMUTYBaHHS; I[HTepHeT-onuTyBaHHsA. Kpurtepii BuOOpy MeTomy
onuTyBaHHs. Tunu 1 Metou (hopmarizoBaHUX criocTepekeHb. [loTeHIniiiHi kepena TOMUIIOK B
OITMCOBUX JIOCTIDKEHHSIX.

Tema 6. CkiagoBa «MAPKETHHI B3a€EMOBIIHOCHH» Yy CHCTeMi KOMILJIEKCHOIO
MApPKEeTUHTY MiINPHEMCTBA

EBonroriss BUHMKHEHHS Ta CYTHICTh MAapKETHUHTY BiHOCHH. OCOONMBOCTI MapKETHHTY
BigHocuH. Ilimxomu miom0 (bopMyBaHHﬂ MoJieTieH MapKETHHIY B3a€EMOBITHOCHH. [HCTpyMeHTH
MapKETHHTY B3a€EMOBIJTHOCHH $IKi 3aCTOCYBYIOTH Ha i IIPUEMCTBAX.

Tema 7. CkiaioBa «coliajJibHO-BiANOBITATBHUNA MAPKETHHD) Y CHCTEMi XOJIiCTHYHOTO
MApPKETHHTY

Ponp comianbHOT CKIa70BOi XOJICTUYHOTO MApKeTHHIYy B cCydacHOMy cBitTi. IlepeBarm
BIIPOBADKCHHS KOHIICTIIIi COLIATbHO-ETUYHOTO MapKeTHHry B OizHec. CTpyKTypa CoLiabHOI
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BIJNOBIIAJIbHOCTI  XOJICTUYHOTO MApKETUHTY. 3acTOCYBaHHS COLIAJbHOI BIANOBLAAIBHOCTI
o13Hecy B Ykpaini. @opMu COMiaIbHOI BIAMOBIIATBHOCTI B AISUIBHOCTI MIANPUEMCTBA. ACIIEKTH
COLIIAJTBHO-ETUYHOT'O CKJIAI0BOI B CUCTEMI XOJIICTUYHOTO MAPKETUHTY B YKpaiHi..

Tema 8. @opmyBaHHs cTpaTerii MiIMPUEMCTBA HA 3aCaAaX XOJICTUYHOI0 MAPKETHHTY

[Timxomu om0 GopmyBaHHS cTpaTerii MiIPUEMCTBA B KOHTEKCTI IUTICHOTO MapKETHHTY.
[loHATTS «cTpareris XOMCTUYHOTO MapKeTUHTy». CKI1aJoBi CTparerii miJiipueMCTBa B KOHTEKCTI
XOJICTUYHOTO MAapKeTUHTy. Mozeni CTparerivHoro MapKeTMHry B po3pi3l xonizmy. Dopmu
peasizaiii cTpaTerii XoJICTUYHOTO MAPKETUHTY HA MiIPUEMCTBI.

Tema 9. Meronu BUXOXY MIANPUEMCTBA HA HOBI PUHKH Ha 3aCagaxX XOJICTUYHOIO
MAapPKeTHHTY

i1 Ta MOTMBM BHMXOJAY MIJIPHUEMCTB HAa HOBI PUHKH. UMHHHKM Ta METOAU BHXOAY
MANPUEMCTBA Ha HOBUM prHOK. ETanu Buxomy mifnpreMcTBa Ha HOBUI puHOK. bap’epu Buxomy
Ha HOBI PUHKH.

Tema 10. IMmemeHTamissi XOJICTHYHOIO MAPKETHMHIY B JisIbHICTH aBianiMHUX
MiANPUEMCTB

[HCTpyMeHTapii IUTICHOTO MapKETUHTY MO0 peari3allii JaHOi KOHIEMINi B JiSUTbHICTb
aBlaIiifHAX TIMPUEMCTB 317151 TIIBUIIICHHS iX KOHKYPEHTOCTIPOMO>KHOCTI BIJTIOBIHO JI0 HOBHUX
CYy4aCHUX TpPEH/IB EKOHOMIYHOTO, E€KOJOTTYHOrO, COILIAILHOrO Ta IHIIMX BHJIB PO3BUTKY.
MeTo1, TEXHOJIOTII Ta 3aX0/I1 XOJICTUYHOTO MapKETUHTY B JIISUTbHOCTI aBlallliHUX M1AMIPUEMCTB.
®dakTopH BIUTUBY, BUAY MPOIYKIIli TA MOTUBYBAHHS CIIO’KHUBAYIB.

Monayab Ne 2 «KypcoBa podora»

KypcoBa po6ora (KP) 3 aucruriiHi BUKOHYETbCS B BOCHMOMY (CEMECTPI, BiIOBIIHO JIO
3aTBEPPKCHHX B YCTAHOBJICHOMY TOPSIZIKY METOMIHIX peKOMeHI[aHII/I [i MeTa Ta uini nonararors
y 3aKpIIUICHH] Ta MOTTHOJICHH] TEOPETUYHHX 3HAHb Ta BMiHb, HAOYTHX 37100yBaueM y Hpouec1
3aCBOEHHSI BCOTO HABYAILHOTO MaTepiary JUCIAIUTIHH 100 3aCTOCYBaHHS MOJIENICH, METO/IIB Ta
3aXO0JIB XOJICTUYHOTO MAapKETUHTY Ha IMiANPHEMCTBI, (OpMyBaHHI MPAKTHUYHUX HABUYOK
PO3B’sI3aHHS KOHKPETHHMX MApPKETUHTOBUX 3a1a4 MiJ Yac poOOTH B BIIUIl MapKETHHTY
HIANPUEMCTB, a TaKOX BHPOOJICHHS B 3/100yBauiB HABUYOK E€KOHOMIYHOTO MHCJIEHHS IIiJ] 4Yac
PO3B’sI3aHHS CTPATETIYHUX 33124 PO3BUTKY ITiANIPUEMCTBA.

Buxonannst KP € BaJmMBUM eTanoM y MiArOTOBIN 1O BUKOHAHHS KBami(ikamiiHOI poOOTH
MaiOyTHBOTO OaKajiaBpa MapKETHHTY.

InTerpoBani BUMoru moxyJist Ne2:

3unaru:

— CYTHICTb TIOHATTS XOJIi CTHYHUN MapKETHHT;

— TpUHIMNH, PYHKIII Ta 331291 XOJICTHYHOTO MAPKETHHTY;

— XapaKTEPHUCTHUKY CKJIQJIOBUX XOJIICTUYHOTO MAPKETUHTY;

— TEXHOJIOTII0 3aCTOCYBAaHHS METO/IIB, TEXHOJIOT1i Ta 3aXO0/1iB XOJICTUYHOTO MAapKETHHTY Ha
T IPUEMCTBI.

BwmiTn:

— 3aCTOCOBYBATH Pi3HI METOMIM aHANI3Y 3a7JIsl BU3HAUYCHHHS MTPOOJIEMATHUKU;

— 00rpyHTOBYBaTu BUOIp 0OpaHOTO HAMIPAMY JOCIIHKEHHS;

— aHaJi3yBaTH TeH/EHIII] PO3BUTKY PUHKY;

— BH3HAYaTH MOTPEOH IIJIbOBOTO CETMEHTY MiIPUEMCTBA Ta OLIIHIOBATH MOKJIIMBOCTI HOTO
3a7I0BOJICHHS,

— BH3HAYaTH PUHKOBI MO3UIII MiAPUEMCTBA,;

— BHW3HAYaTH OCHOBHI HEJIOJIIKM MApPKETHHIOBOI TISUTHHOCTI MiAMPUEMCTBA;
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— 3aCTOCOBYBAaTH PI3HOMAaHITHI METOJM TE€HEPYBaHHS 17el IIOA0 MOJAANIBIIONO PO3BUTKY
MiANPUEMCTBA;
— 0OrpyHTOBYBaTH BUOIp CTpaTerii pO3BUTKY IMIANPUEMCTBA.

— HaJaT¥ KOHKPETHI OOIPYHTOBAH1 MPOMO3HULIT 00 MPUNHSTTSI MAPKETUHIOBUX PILLIEHD 3
MIPUBOJIy PO3BUTKY HOBHX 1 NMOCHJIEHHIO €(DEKTMBHOCTI ICHYIOUMX (POpPM Ta METOJIB AISIBHOCTI
MIAMPUEMCTBA B KOHTEKCTI Cy4acHUX TpaHChOpMAIliid Ta KOHIETIIIH;

— OOrpyHTOBYBaTH ULUIAXM ONTUMI3allli CHUCTEMHM pecypcHoro Ta iHpopmariiiiHo-
AHAJITUYHOTO 3a0€3MeYEeHHS BUKOHAHHS 3aIlIPOIIOHOBAHUX PILLIEHbD;

— y3arajbHIOBaTH, OOIPYHTOBYBAaTH BHCHOBKHM, BJIQCHI JyMKH 3TIJHO 3 HalpsMOM
JOCIIJDKEHHS.

2.3. TemaTyHU# MJIAH.

OO6car HaBUANBHUX 3aHATH (TOI.)

Jenna ¢popma 3aouna opma
HaBYaHHA HaBYaHHA
Ne Hazpa remu = =
nop (TeMaTu4IHOTO PO3/iNy) ol | & ol | E
5| 5 5|9 5 Bl E| ©
S| 2 .08 & |0
> | 5| g > 5| g
8, 8,
= =
MonyJib Nel «CyTHiCTh Ta CKJIaT0BI eJleMeHTH KOHIENUil X0JiCTHYHOT0 MAPKETHHTY »
11 CyTHICTB Ta CKJIQI0BI €JIEMEHTH KOHIIEIIIII] XOJICTHIHOT O 8 cemectp 8 cemectp
"~ |MapKeTHHTyY 6 | 2] 2 |2 |10]|2]| - 8
12 [epenymoBu (bopM}iBgHHﬂ KOHIICIIIiT XOJIiCTHYHOTO 8 | 2 2 2110l 2] - 8
MapKETHHTY B YKpaiHi 2
13 Ilprnmi CTBOPEHHS CHCTEMH XONICTHIHOrO MAPKCTHHIY 9 |2 2 3110l 2| - 8
Ha CY4aCHOMY IiANPHUEMCTBI 2
CxitajoBa «IHTETPOBAHHUN MapKETHHT) Y CHCTEMI 2| 2 9 cemecTp
1.4 . 1 3
XOJIICTUYHOI'O MAPKETUHTY 2| 2 8 | -12 6
15 CxitaoBa «BHYTPIITHIM MapKETHHT» y CUCTEMI ILTICHOTO 9 | 2 2 316l -1- 6
"~ |MapKeTHHTY MiTIpPHEMCTBA 2
16 CxItajoBa «MapKeTHHT B3a€EMOBITHOCHH» y CHCTEMI 9 |2 2 3l8l-12 6
"~ |KOMIUIEKCHOTO MapKETHHTY HiIIPUEMCTBA 2
17 CKItajioBa «COIiabHO-BiINOBI TATBHIA MAPKETUHTY Y 9 | 2 2 316l -1- 6
" |cucTeMi XOTICTHYHOTO MapKETHHTY 2
18 DopmMyBaHHs CTpaTerii IMiANPHEMCTBA Ha 3acaax 9 |2 2 318 l2]- 6
XOJIICTUYHOT'O MAPKETHHTY 2
Meroau BUXOY MiIMPUEMCTBA HA HOBI PUHKH Ha 3acagax 2
19 . 9 |2 3|18 |-1]2 6
XOJIICTUYHOT'O MAPKETHHTY 2
110 IMpne.I\v/[eHTau.m XOJICTUYHOT'O MAPKETHHTY B JISUTHHICTD 6 1212 1218|2]- 6
aBlalfifHUX MINPUEMCTB
1.11 |KonTponbHa (tomauns) podora (3PH) - - - -1 8 -1- 8
1.12 |MonynbHa koHTpOIbHA podoTa Nel 5|2 - 3| - -] - -
Yeboro 3a moayiaem Nel 90 (24| 36 |{30|90 |10 | 6 74
Mopnyas Ne2 «KypcoBa podoTa»
21 q).opMYBaHHSI- CHCTEMH XOJIICTUIHOI0 MAPKETHHTY Ha 30 | - - la0l30] - | - 30
MiAITPUEMCTBI (Ha IPUKJIIaIi)
Yceboro 3a moaysaem Ne2 30 | - - 130130 - | - 30
Ycboro 3a HABYAJbHOIO THCHUILTIHOKO 120 (24| 36 |60 |120| 10| 6 | 104
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2.4. TlepeJiik MUTAHB AJS MiATOTOBKH /10 €K3aMeHY.

[lepenik muTaHb Ta 3MICT 3aBAaHb JUIS MIATOTOBKU A0 €K3aMEHY, PO3pOOISIOTHCS
MPOBITHUM BHKJIaJa4eM Kadeapu BIAMOBITHO 10 poOOYOi MporpamMu, 3aTBEPKYETHCS Ha
3aciiaHH1 kadenpu Ta JOHOCUTHCS 0 BiJIOMa CTYJCHTIB.

3. HABYAJIBHO-METOJINYHI MATEPIAJIN 3 TUCLHUIIVIITHA

3.1. Meronu HaBYaHHSA

[Ipu BMBUCHHI HaBYAJIbHOI AUCIIUILIIHA BUKOPHCTOBYIOTHCS HACTYITHI METOAN HaBUYAHHS:
CIOBECHI (MOsICHEHHS, Oeciza, OUCKYCIs, Jialior), IMOSCHIOBAJIbHO-HAOYHI (IEMOHCTpAIIis,
UTIOCTpallisl), TpakTU4H1 (PIillIeHHs 3a/1a4, JUTOB1 irpH), 4aCTKOBO-TIONIYKOBI Ta JIOCIHITHUIIBKI
METO/IH.

3.2. PexomeHn0BaHa Jjireparypa

ba3oBa sgiteparypa

3.2.1. Hynerina JI.M. CyyacHa napagurMa MapKEeTHHTY B yMOBax TIJioOasi3aii:
HaBYAJILHO-METOJAUYHUN KOMIUIEKC: HaB4. TOCi0. s 3700yBayiB TPeThOro (OCBITHBO-
HAyKOBOT'0) PIBHS BHUIIOI OCBITH, ranmy3i 3HaHb 07 «YmpaBiiHHS Ta aJMIHICTPYBaHHS»,
crnemianbHocTi 075 «MapkeTHHr», OCBITHRO-HayKOBO1 mporpamu «Mapketunry», Kuis: KIII
iM. Irops Cikopcbkoro, 2021. 84 c.

3.2.2. Kotnep ®@. Mapketunr 4.0. Big tpamumiiinoro no mudposoro. K. Bun. rpyma
KM-BYKC, 2018. 208 ¢

3.2.3. ®enopuenko A.B., Oxynesa O.B. BHyTpimHiii MapKeTHHT TiAIPUEMCTBA: TEOPIs,
MeToauKa, mpaktuka: MoHorpadis. Kuis: KHEY, 2015.230 c.

3.2.4. Porau O. bararoHamioHaqbHI MANPUEMCTBA Ta TJo0adbHA EKOHOMIKA:
moHorpadis, Kuis: BumaBaunro «llentp yuboBoi mitepatypm». 2020. 368 c¢. URL:
http://dspace.wunu.edu.ua/handle/316497/37137.

JonmomizkHa JiTeparypa

3.2.5. bopucenko O.C., ®icyn F0.B. MapkeTuHr BiIHOCHH SIK Cy4YacHAa KOHIICTIIIis
MapkeTuHTy. ExoHOMika Ta ympaBmiHHS mianpuemctBamu. 2017. Ne7. C. 107-113. URL:
http://www.market-infr.od.ua/journals/2017/7_2017 _ukr/20.pdf

3.2.6. bopucenko O.C., ®icyn 10.B., Spmomrok O.5. KoHuenrtyanabHi HiAXOIH [0
CTIKOTO PO3BHTKY MPOMMCIOBHX IIANMPHEMCTB Ha 3acaiax XOJICTHYHOIO MAapKETHHTY.
[adpactpykrypa punky. EnexkrponHe HaykoBo-mpakTuyHe (axoBe BuaanHg. Opeca.:
I[MHAIEIL 2022. Bun. Ne 66. URL: http://www.market-infr.od.ua/uk/66-2022

3.2.7. Jlenucenko JI. BHyTpimmHii MapKeTHHT SK YWHHHUK YCIIIIHOI JisSUTbHOCTI
nianpuemcta. URL: https://nauka-online.com/ua/publications/ekonomika/2018/

3.2.8. Spmomok O.f., bopucenko O.C., @icyn [0.B. TeopeTnuko-meTon0M0TiuHi
aCIEeKTH TapreToBaHOI PEKJIaMH, SIK IHCTPYMEHTY KOMIUIEKCHOTO iHTEPHET-MApKETUHTY.
HayxoBuii BicHUK XepCOHCHKOTO JAepxkaBHOTO YyHiBepcuteTy. Cepis «EKOHOMIUHI HayKu.
Xepcon.: X1V, 2022. Bun. 46. URL.: http://ej.journal.kspu.edu/index.php/ej

3.29. @icyn l0.B., Bbopucenko O.C., Spmomoxk O.f. InHOBamiiiHi WTiAXOIU
MPOBEJCHHA MAapKETUHTOBUX JOCIIPKEHb CyYaCHUX MiINpUeMCTB. JlepkaBa Ta pETioHH.
Cepist: ExoHOMIKa Ta MiANPUEMHUITBO. HAYKOBO-BUPOOHMUM xypHai. 2022. Bum. 2(125).
URL: http://www.econom.stateandregions.zp.ua
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3.2.10. Kocap H., Capamia T., Ky3so H. Konmemnmis XoJiCTHYHOTO MapKETHHTY Y
TisUTbHOCTI BiTunsHsanux mignpuemcts. URL: http://ena.lp.edu.ua
3.2.11. Pynenko O., Kongpartiok O., ['opeBa A. ComiasibHa BiINOBiAabHICTE Oi3HECY:
001KOBUIM acnekT Ta He (iHaHcoBa 3BiTHICTh. EdexTuBHa ekonomika. 2020. Nell. URL:
http://www.economy.nayka.com.ua/pdf/11_2020/104.pdf.

3.3. Indgopmauniiini pecypcu B InTepHeri
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. TonoBHe ynpaBIiHHS CTAaTUCTUKU YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaincbka Acorrianis Mapkerunry http://uam.in.ua/

3.3.5. Mapkerunrosuii mopran http://www.marketing-research.in.ua

4. PEUTUHI'OBA CUCTEMA OINIHKIOBAHHSA HABYTUX CTYAEHTOM
3HAHDb TA BMIHb
4.1. OmiHroBaHHS OKpEMHUX BHUJIIB BUKOHAHOI CTYJICHTOM HaBYAIBHOT POOOTH 3IIMCHIOETHCS

B Oajstax BiAIIOBIAHO 110 Ta0n.4.1.

Taomuus 4.1

MakcuMaJjbHA KUIBKICTE 0aJ1iB

Buj HaBuaibHOI po6oTH Jlenna ¢opma 3aouna ¢opma
HABYAHHS HABYAHHS
Moayas Nel

. 8 cemecTp 9 cemecTp
BukoHaHHS TECTOBUX 3aBIaHb 1]l Yac MPAKTUYHHUX 3aHSIThH 30 20
Po3B’si3aHHs 3a/1a4, BIANOBiMI HA TEOPETWYHI MHUTAHHS IiI Yac 30 20
ayIMTOPHOI pOOOTH HA MPAKTUYHHX 3AHATTIX
BukoHaHHS Ta 3aXUCT KOHTPOIbHOI poboTu (3PH) - 20
st donycky 00 8UKOHAHHA MOOYIbHOI KOHMPOTIbHOT 36 banie )
pobomu Nel cmyoenm mae Habpamu He MeHue
BukoHaHHSI MOTYTBHOT KOHTPOIBHOT poboTn Nel 20 -
Yeboro 3a moayJasimu Nel 80 60
CeMecTpoBHii eK3aMeH 20 40

YcLoro 3a JUCIHHUILTIHOK

100

Moayab Ne2

Bua HaBuanbHo1 poboTH

Max KUTBKICTH OatiB

Jlenna Ta 3aoyHa hopmMa HaBYAHHS

BukoHaHHs KypcoBoi poOoTH 60
3axucT KypcoBoi poboTu 40
BukoHaHHs Ta 3aXHCT KYpPCOBOi po6oTH 100

4.2. BukoHaH1 BUJM HaBUAIHHOI pOOOTH 3apax0OBYIOTHCS CTYJIEHTY, SIKIIIO BiH OTPUMAaB 3a

HUX TMO3UTUBHY PEUTUHTOBY OIiHKY ([lomarox 3).

4.3. CymMa peWTHHIOBHUX OIlIHOK, OTPUMaHUX CTYJIEHTOM 3a OKpeMi BUIM BHKOHAHOT
HaBYAJILHOT POOOTH, CTAHOBUTH TIOTOYHY MONYJILHY PEUTHHTOBY OIIIHKY, SIKA 3aHOCUTBCS 10

B1JIOMOCTI MOTYJILHOTO KOHTPOJIIO.

4.4. TlincymKoBa MOIyJIbHA PEUTHHTOBA OIIHKA, OTPUMAaHa CTYACHTOM 3a pe3yJbTaTaMH
BUKOHAHHS Ta 3aXHCTy KYpPCOBOi po0oTH B 0aynax, 3a HALIOHAJHHOIO MIKAJIOI Ta LIKAJIOI0
ECTS 3anocuThCsi 10 BiIOMOCTI MOAYJIBHOTO KOHTPOJIO, a TaKOX J0 HAaBYAJIbHOI KapTKH,
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3alIiKOBOi KHIKKM Ta JlomaTtky no aursioMa, Hanmpukian, Tak: 92/Biom./A, 87//]ooépe/B,
79//1oope/C, 68/3a006./D, 65/3a006./E Tommo.

4.5. Cyma miJCyMKOBOi CEMECTPOBOI MOAYJIHHOI Ta eK3aMeHAUiiiHOI PEeHTHHTOBUX
OLIHOK, Yy Oamax CTaHOBUTh IIJCYMKOBY CEMECTPOBY PpEWUTHMHIOBY OILIIHKY, sKa
MepepaxoBY€ETHCS B OIIHKH 3a HaIllOHAJIBHOIO miKkayioro Ta mkanoo ECTS (Homatok 4).

4.6. [lincymKoBa cemMecTpoBa PEUTHMHTOBA OIliHKa B Oanax, 3a HAI[iIOHAJIHHOIO IIKAJIOI0
ta mkanoro ECTS 3aHocUTBCS 10 3a11KOBO-€K3aMEHAIIIHOI BIJOMOCTI, HaBYAJIbHOI KapTKU
Ta 3aJIKOBOI KHWKKHM CTYyACHTA, Hanpukian, Tak: 92/Biom./A, 87//oope/B, 79//]oope/C,
68/3a00e./D, 65/3a006./E Tomnio.

4.7. IlincymKoBa peUTHHTOBA OIlIHKA 3 JUCIUIUIIHU JOPIBHIOE MiJICYMKOBIH CEMECTPOBIH
PEUTUHTOBIN OLIHIN. 3a3HaYeHa MiJACYMKOBAa PEUTHHIOBa OIlIHKA 3 JAUCIUIUIIHU 3aHOCUTHCS
1o JlogaTky n0 aumioma.
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INTRODUCTION

Course Training Program on « Holistic Marketing » is based on the "Methodical guidance for the
subject course training program", approved by the order Ne 249/ox, of 29.04.2021 and corresponding
normative documents.

1. EXPLANATORY NOTES

1.1. Place, objectives, tasks of the subject

This subject is a theoretical and practical basis for a set of knowledge and skills that form the
profile of a specialist in understanding the features and specifics of modern marketing activities.

Main target of teaching the academic discipline is to form a system of knowledge and skills of
theoretical-methodological, methodical, technological and substantive aspects of the organization,
planning, development and implementation of marketing programs, processes and measures, taking into
account their breadth and interdependence for making competent organizational and production
decisions.

The tasks of the discipline are:

— make it possible to use holistic marketing in the activities of a modern enterprise to increase its
competitiveness;

— peculiarities of application of holistic marketing approaches;

— provide students with an idea of a set of special methods, measures and technologies for
creating a holistic marketing system at the enterprise;

— consider the company's strategies within the framework of the modern marketing paradigm;

— teach how to use the acquired knowledge in the formation of tactics for entering the global
market on the principles of holistic marketing.

1.2. Learning outcomes, the subject makes it possible to achieve

— Analyze and forecast market phenomena and processes based on the application of fundamental
principles, theoretical knowledge and applied skills of marketing activities.

— Apply acquired theoretical knowledge to solve practical tasks in the field of marketing.

— Collect and analyze the necessary information, calculate economic and marketing indicators,
substantiate management decisions based on the use of the necessary analytical and methodical tools.

— Identify and analyze the key characteristics of marketing systems of different levels, as well as
the peculiarities of the behavior of their subjects.

— Apply innovative approaches to the implementation of marketing activities of a market entity,
flexibly adapt to changes in the marketing environment.

— Demonstrate the ability to apply an interdisciplinary approach and perform the marketing
functions of a market entity.

— Demonstrate the skills of independent work, flexible thinking, openness to new knowledge, be
critical and self-critical.

— To be responsible for the results of one's activities, to show entrepreneurial and managerial
initiative skills.

— Perform functional duties in the group, offer reasonable marketing solutions.

— To act socially responsibly and socially conscious on the basis of ethical principles of
marketing, respect for cultural diversity and values of civil society with respect for individual rights and
freedoms.

— [1 To have the methods of information and analytical data processing with the help of which to
solve practical marketing problems.
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— To be aware of the peculiarities of the modern world and national economy, institutional
structure, directions of social, domestic and foreign economic policy of the state, to know and
understand economic categories, laws, cause-and-effect and functional relationships between processes
and phenomena at different levels of economic systems, to take into account the consequences of
implementation macroeconomic policy, use knowledge of the forms of interaction of subjects of market
relations to ensure the activity of business structures, understand the organizational and economic
mechanism of enterprise management and evaluate the effectiveness of marketing decision-making.

— Forecast the solvent demand, determine promising target segments of consumers, justify
innovative methods of managing the company's product, price, sales, and communication policies in all
types of markets.

— To develop an electronic business model as a source of increasing competitiveness and to form
relations of the enterprise with internal and external stakeholders on the basis of electronic technologies,
to use knowledge of marketing and information technologies for the construction and implementation of
information support for the marketing activities of enterprises, to be able to plan, implement and
conduct marketing activities of the enterprise in social networks and practical application of marketing
tools for enterprises of various industries, including aviation.

1.3. Competences the subject makes it possible to acquire

— The ability to solve complex specialized tasks and practical problems in the field of marketing
activities or in the learning process, which involves the application of relevant theories and methods and
is characterized by the complexity and uncertainty of conditions.

— Ability to abstract thinking, analysis and synthesis.

— Ability to learn and master modern knowledge.

— Knowledge and understanding of the subject area and understanding of professional activity.

— The ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing.

— The ability to critically analyze and generalize the provisions of the subject area of modern
marketing.

— Ability to use the theoretical provisions of marketing to interpret and predict phenomena and
processes in the marketing environment.

— The ability to conduct marketing activities based on understanding the essence and content of
marketing theory and the functional relationships between its components.

— Ability to conduct marketing research in various areas of marketing activity.

— Ability to develop marketing support for business development in conditions of uncertainty.

— Ability to analyze the behavior of market subjects and determine the peculiarities of market
functioning.

— Ability to substantiate, present and implement research results in the field of marketing.

— Ability to plan and implement effective marketing activities of a market entity in a cross-
functional section.

— Ability to propose improvements in marketing functions.

— The ability to demonstrate knowledge and understanding of the possibilities of information and
communication technologies as methods of researching socio-economic processes and phenomena, the
use of modern software when making marketing decisions in professional activities.

1.4. Interdisciplinary Connections

This subject is based on knowledge of such disciplines as Marketing, Consumer Behavior,
Fundamentals of e-marketing, Industrial Enterprise Marketing, Marketing of Innovations and is the
basis for studying further disciplines, namely: Hedging Marketing Risks, Socially Responsible
Marketing.



Quality management system. Document QMS NAU
Course Training Program Code CTP PIT11.01.03-01-2022
on
" Holistic Marketing " page 6 of 12

2. COURSE TRAINING PROGRAM ON THE SUBJECT

2.1. The subject content

The educational material of the discipline is structured on a modular basis and consists of one
educational module Ne 1 "The essence and relevance of holistic marketing in modern conditions™,
which is a logical complete, relatively independent, integral part of the discipline. its implementation.

A separate second module (educational component) is a course work (CR), which is performed
in the 8 semester. CR is an important component of consolidation and deepening of theoretical and
practical knowledge and skills acquired by students in the process of mastering the educational
material of the discipline.

2.2. Modular structuring and integrated requirements for each module
Module Ne 1 "The essence and relevance of holistic marketing in modern conditions**
Integrated requirements of module Nel:
to know:
— the essence of holistic marketing and its methodological principles;
— prerequisites for creating a holistic marketing system for the enterprise;
— scientific approaches to the formation of the organizational structure of holistic marketing
and criteria for its effectiveness;
— the essence and methods of managing holistic marketing tools, methods of managing the
development of its individual components;
— principles, methods and tasks of marketing planning and formation of the enterprise's
holistic marketing strategy;
— methods of entering the global market based on the principles of holistic marketing.;
be able to:
— characterize and classify holistic marketing;
— apply the acquired knowledge in the process of marketing management of the enterprise based
on the principles of holistic marketing;
— to organize and carry out holistic marketing activities based on the analysis of the enterprise’'s
market opportunities and its resources;
— determine and form a specific marketing strategy of the enterprise, develop appropriate
holistic marketing programs;
— carry out planning, organization and control in the process of developing individual
components of holistic marketing.

Topic 1. The essence and constituent elements of the concept of holistic marketing

Theoretical aspects of holistic marketing. Concept of holistic marketing. The essence and
constituent elements of the concept of holistic marketing. Analysis of the main shortcomings of the
existing structural models of holistic marketing. Conceptual models of holistic marketing. Scope of
holistic marketing and its role. Examples of situations when there is a need to apply holistic
marketing methods.

Topic 2. Prerequisites for the formation of the concept of holistic marketing in Ukraine

Stages of development of holistic marketing. Prerequisites for the formation of the concept of
holistic marketing. Development of holistic marketing at all levels of the global market and internal
environment.

Topic 3. Reasons for creating a holistic marketing system at a modern enterprise.

Reasons for increasing customer orientation of enterprises. The main tasks of the elements of
holistic marketing at the enterprise Urgent needs of the enterprise regarding the implementation of
modern marketing approaches. Primary actions of the enterprise regarding the introduction of holistic
marketing.
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Topic 4. Component "integrated marketing™ in the system of holistic marketing

The essence, task and sequence of internal marketing development at the enterprise. Internal
marketing and personnel management of the enterprise. Information system of internal marketing of
the enterprise. Direct and indirect tools of internal marketing of the enterprise.

Topic 5. The component of "internal marketing™ in the enterprise's integrated marketing
system

The essence of descriptive studies: cross-sectional and long-term studies; types of cross-
sectional and longitudinal studies. Advantages and disadvantages of cross-sectional and longitudinal
studies. General characteristics of descriptive research methods. Quantitative research methods.
Formalized surveys: general characteristics; telephone surveys; personal surveys; Internet survey.
Criteria for choosing a survey method. Types and methods of formalized observations. Potential
sources of errors in descriptive research.

Topic 6. Component *"relationship marketing™ in the system of complex marketing of the
enterprise

The evolution of the emergence and essence of relationship marketing. Peculiarities of
relationship marketing. Approaches to the formation of relationship marketing models. Relationship
marketing tools that are used in enterprises.

Topic 7. The component of *socially responsible marketing™ in the system of holistic
marketing

The role of the social component of holistic marketing in the modern world. Advantages of
implementing the concept of social and ethical marketing in business. Social structure responsibilities
of holistic marketing. Application of social responsibility of business in Ukraine. Forms of social
responsibility in enterprise activity. Aspects of the socio-ethical component in the system of holistic
marketing in Ukraine.

Topic 8. Formation of enterprise strategy on the basis of holistic marketing

Approaches to the formation of an enterprise strategy in the context of holistic marketing. The
concept of "holistic marketing strategy”. Component strategies of the enterprise in the context of
holistic marketing. Models of strategic marketing in terms of holism. Forms of implementation of the
holistic marketing strategy at the enterprise.

Topic 9. Methods of the company entering new markets on the basis of holistic marketing

Goals and motives of enterprises entering new markets. Factors and methods of entering a new
market. Stages of entering a new market. Barriers to entering new markets.

Topic 10. Implementation of holistic marketing in the activities of aviation enterprises

Toolkit of integral marketing regarding the implementation of this concept in the activities of
aviation enterprises in order to increase their competitiveness in accordance with new modern trends
of economic, ecological, social and other types of development. Methods, technologies and measures
of holistic marketing in the activities of aviation enterprises. Factors of influence, type of products
and motivation of consumers.

Module Ne 2 Coursework

Coursework (CW) in the discipline is performed in the 8 semester, in accordance with the
approved guidelines. Its purpose and objectives are to consolidate and deepen the theoretical
knowledge and skills acquired by the applicant in the process of mastering all educational material of
the discipline in the field of enterprise product policy, as well as to develop practical skills to solve
specific marketing problems while working in enterprise marketing. also the development of
applicants’ skills of economic thinking in solving strategic tasks of enterprise development.

Implementation of the CW is an important step in preparing for the qualification work of the
future Bachelor of Marketing.

Integrated requirements of module Ne2:

to know:
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the essence of the concept of holistic marketing;
principles, functions and tasks of holistic marketing;
description of the components of holistic marketing;
— the technology of applying methods, technologies and measures of holistic marketing at the
enterprise
be able to:

— apply different methods of analysis to determine the problem;

— justify the choice of the chosen direction of research;

— analyze market development trends;

— determine the needs of the target segment of the enterprise and evaluate the possibilities of
their satisfaction;

— determine the market position of the enterprise;
to determine the main shortcomings of the enterprise's marketing activity;
apply various methods of generating ideas for the further development of the enterprise;
justify the choice of the company's development strategy.
to provide specific substantiated proposals for making marketing decisions regarding the
development of new and increasing the effectiveness of existing forms and methods of enterprise
activity in the context of modern transformations and concepts;

— substantiate ways of optimizing the system of resource and information-analytical support
for the implementation of the proposed solutions;
— generalize, substantiate conclusions, own opinions according to the direction of research.

2.3. Thematic plan of the discipline

Ne Academic Hours
- Topic Al Lect | Practi- | Self-
ures cals | study
8 Semester

Module Nel ""The essence and relevance of holistic marketing in modern conditions '

1.1 | The essence and constituent elements of the concept of holistic 6 2 2 2
marketing

1.2 | Prerequisites for the formation of the concept of holistic 8 2 2 2
marketing in Ukraine 2

1.3 | Reasons for creating a holistic marketing system at a modern 9 2 2 3
enterprise 2

1.4 | Component "integrated marketing" in the system of holistic 11 2 2 3
marketing 2 2

1.5 | The component of "internal marketing" in the enterprise's 9 2 2 3
integrated marketing system 2

1.6 | Component "relationship marketing" in the system of complex 9 2 2 3
marketing of the enterprise 2

1.7 | The component of "socially responsible marketing" in the system | 9 2 2 3
of holistic marketing 2

1.8 | Formation of enterprise strategy on the basis of holistic marketing | 9 2 2 3

2

1.9 | Methods of the company entering new markets on the basis of 9 2 2 3
holistic marketing 2

1.10 | Implementation of holistic marketing in the activities of aviation 6 2 2 2
enterprises

1.11 | Module test Nel 5 2 - 3

Total for the module Nel 90 24 36 30

Module Ne 2 Course work
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No Academic Hours

- Topic All Lect | Practi- | Self-
ures cals | study

2.1 | Theme of the course project / work 30 - - 30

Total for the subject 120 | 24 36 60

2.4. List of questions to prepare for the final test.

The list of questions and the content of tasks for preparation for the exam are developed by the
leading teacher of the department in accordance with the work program and communicated to the
students.

3. EDUCATIONAL AND METHODOLOGICAL MATERIALS FROM THE DISCIPLINE.
3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal (explanation,
conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical (problem
solving, business games), part-search and research methods.

3.2. List of references

Basic literature

3.2.1. llynerina JI.M. CydacHa mapagurma MapKeTHHTY B YMOBax Tiro0ai3arii:
HaBYAJIbHO-METOUYHUN KOMILJIEKC: HaB4. 10ci0. 11t 3100yBaviB TpeThOro (OCBITHHO-
HAYKOBOTO) PiBHS BUIIOI OCBITH, Tany3i 3HaHb 07 «YTIpaBIliHHS Ta aMIiHICTpyBaHHSY,
cnerianbHOCTI 075 «MapKkeTHuHT», OCBITHBO-HayKOBO1 nporpamu «Mapketunry, Kuis: KIII im.
Iropst Cikopcebkoro, 2021. 84 c.

3.2.2. Kotnep ®. Mapxkerunr 4.0. Bix Tpanuuiitnoro go uudposoro. K. Bua. rpyna KM-
BYKC, 2018. 208 ¢

3.2.3. ®enopuenko A.B., Oxynesa O.B. BHyTpilHiii MapKeTUHT MiANPUEMCTBA: TEOPI,
MeTouKa, npaktuka: Mmonorpadis. Kuis: KHEY, 2015.230 c.

3.2.4. Porau O. bararoHailioHaspHi MiAIPHEMCTBA Ta I100ajJbHA EKOHOMIKA: MOHOTpadis,
KuiB:  BumaBaunrso  «llentp  yuboBoi  miteparypm». 2020. 368 «c¢. URL:
http://dspace.wunu.edu.ua/handle/316497/37137.

Additional reference

3.2.7. boxxora B.B., bamyk T.O. Mepuannaii3unr: Hapdanbauii nocionuk. Cymu: BT]]
«3.2.5. bopucenko O.C., ®icyn KO.B. MapkeTuHr BiJTHOCHH K Cy4acHa KOHIICTIIIis
MapkeTuHry. ExoHOMika Ta ynpasninHs mianpuemctsamu. 2017. Ne/7. C. 107-113. URL:
http://www.market-infr.od.ua/journals/2017/7_2017 _ukr/20.pdf

3.2.6. bopucenko O.C., @icyn 10.B., Apmomtok O.5. KonnenryanbHi miaxoau 10
CTIMKOTO PO3BUTKY MPOMHUCIOBUX MiAMPUEMCTB Ha 3aCa1aX XOJIICTUYHOTO MAPKETHHTY.
[adpactpykrypa punky. Enextponne HaykoBo-mipakTuuHe paxose Buganus. Oxeca.: [TH/IEI,
2022. Bur. Ne 66. URL: http://www.market-infr.od.ua/uk/66-2022

3.2.7. lerancenko J{. BHyTpimHiii MapKETUHT SIK YMHHUK YCIIITHOI AISUTBHOCTI
nianpuemcta. URL: https://nauka-online.com/ua/publications/ekonomika/2018/

3.2.8. Spmomtok O.41., bopucenko O.C., @icyn 10.B. TeopeTnko-MeToA07I0T1YHI ACTIEKTH
TapreToBaHOi peKIaMH, K IHCTPYMEHTY KOMILIEKCHOTO iIHTEpHET-MapKeTuHTy. HaykoBwuii
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BICHHK XEpCOHCHKOTO JIep>KaBHOTO yHiBepcuTeTy. Cepist «ExkoHOMIUHI Haykn». XepcoH.: X1V,
2022. Bum. 46. URL.: http://ej.journal.kspu.edu/index.php/ej

3.2.9. dicyn 10.B., bopucenko O.C., Apmomtok O.S. [nHHOBAIIHHI TiAX0AW MPOBEACHHS
MapKETHHIOBUX JOCIII)KEHb CYy4acHHMX MiANpueMcTB. JlepkaBa Ta perionu. Cepid: ExoHomika
Ta MIANPUEMHHUITBO.  HAyKOBO-BUpPOOHMuuii »kypuan. 2022, Bum. 2(125). URL:
http://www.econom.stateandregions.zp.ua /

3.2.10. Kocap H., Capanin T., Ky3po H. Konueniisi Xo1icTHYHOr0O MapKeTHUHTY y IiSUIBHOCTI
BiTum3HsHMX mignpuemcts. URL: http://ena.lp.edu.ua

3.2.11. Pynenxo O., Kongpartok O., ['opeBa A. CorrianapHa BiANOBIANBHICTh O13HECY: 00TIKOBUI
acnekT Ta He  (QinaHcoBa  3BiTHICTh. EdextuBHa  exkonomika. 2020. Nell. URL:
http://www.economy.nayka.com.ua/pdf/11_2020/104.pdf

3.3. Information resources on the Internet

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. TonoBHe ympaBiiHHA cTaTuCTUKA Ykpainu http://www.ukrstat.gov.ua
3.3.4. ¥V xpaincbka Acomiarist Mapketunry http://uam.in.ua/

3.3.5. Mapxketunrosuii moprain http://www.marketing research.in.ua

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS GRADE

4.1. Control methods
Grading of different kinds of academic work performed by a student is done in accordance with
table 4.1.

Table 4.1.
- 8 Semester
Types of training work
Max Grade
Module Nel
Performing test tasks during practical classes 30
Solving tasks, answering theoretical questions during classroom work 30
in practical classes
For admission to the module test 36 points
Execution of module test Nel 20
Total modules Nel 80
Semester exam 20
Total for discipline 100
Module Ne2
Types of training work Max Grade
Execution of course work 60
Protection of term paper 40
Execution and defense of course work / project 100
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4.2. Completed types of educational work are credited to the student, if he received a positive
rating for them (Appendix 3).

4.3. The sum of ratings received by the student for certain types of completed educational work
is the current modular rating, which is recorded in the module control.
4.4. The final modular rating obtained by the student based on the results of the course work defense
and defense in points, national scale and ECTS scale is entered in the module control, as well as in the
study card, record book and Diploma Supplement, for example, as follows: 92 / Excellent / A, 87 /
Good /B, 79/ Good / C, 68/ Set/ D, 65/ Set/ E, etc.

4.5. The sum of the final semester module and examination ratings, in points, is the final semester
rating, which is converted into grades on the national scale and the ECTS scale (Annex 4).

4.6. The final semester rating in points, on the national scale and the ECTS scale is entered in the
test report, study card and student record book, for example, as follows: 92 / Excellent / A, 87 / Good /
B, 79/ Good/C, 68/Set/D, 65/ Set/E, etc.

4.7. The final rating in the discipline is equal to the final semester rating. The specified final rating
in the discipline is entered in the Diploma Supplement.
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