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Tabnuys 1
OCHOBHI iIHCTPYMEHTH NIPOCYBAHHSA Ta NPOAAXKIB B cOlliaJIbHUX MepeKax

CorriajgpHa Mepexa Jonomixkai GyHKIT

Facebook Facebook Pay; Facebook Watch; Oculus; Ilepexpecuuii oOMiH
nmoBimomiieHHAMH 3 WhatsApp Ta Instagram; Facebook stories;
Facebook Ads Manager; [Ipsami edipu

LinkedIn I'pynu LinkedIn; Bineo LinkedIn

Instagram Bunanenns naiikiB Mepexxoro; Instagram TV; Instagram stories;
Macku B Instagram stories; Pexnama yepe3 Facebook Ads Manager
abo xHomnky «IIpocyBartm»; Bxmagka «MarasuHum» Ha CTOpIHLI
nouryky; Xemrrern; [psimi edipu

Twitter MDAU; Byspkocmyrosi TBiTH; [IoTOKOBa Iepeiada TBITiB
Snapchat Snapchat stories; Macku; Snapchat AR
Tik-tok AunroputMu pexoMenpanii; Pexnama uepe3 Facebook Ads Manager

OTxe, ChOTOHI € OaraTo IHCTPYMEHTIB, SIKi CIIPHUSIOTH YCIILIHIN peamizamii
cTpaterii 1mM@POBOTO MAapKETHHIY. 3a JOMOMOIrOI0 OCHOBHHX TPCHIIB Ta
IHCTpYMEHTIB, IO JOMIHYIOTb Yy cdepl IHTepHET-MapKeTHHTY, KOMIIaHis
CIIPOMOXKHA 3HA4YHO WIJHATH PiBEHb NPOAAXKIB, 3aly4YUTH HOBHUX HOCTIHHUX
KIIIEHTIB, yTPUMATH HASBHUX, MiJIBUIIUTH CBOKO BITI3HABAHICTh HA PUHKY.

Cnucok BUKOPUCTAHHUX IKepeJi:
1.https://www.singlegrain.com
2.http://blog.1991.center/civictech/19chatbots
3.https://99designs.com/blog/marketing-advertising/digital-marketing-trends/

Yureskul D.Y,student,

Shevchenko A.V., PhD in Economics,
Associate professor of the marketing department,
National Aviation University,

Kyiv, Ukraine

SMM TRENDS AND ANTI-TRENDS IN 2021

In marketing, the concept of trend has many meanings.

Trend - the main trend of something. The main trends of social networks
come from global situations in the world: the pandemic, the decline in consumer
purchasing power. Trends like trends in SMM in 2021 - is a sharp transition of offline
business to online.

A large number of small and medium-sized businesses urgently go online.
Large companies have long been in the online market. As a result, competition
among companies to attract the attention of the target audience is becoming
increasingly fierce.

49



https://www.singlegrain.com/
http://blog.1991.center/civictech/19chatbots
https://99designs.com/blog/marketing-advertising/digital-marketing-trends/

Now brands need to make more efforts to attract attention and love for their
content.

Trend Nel - The mission of the brand. The company's mission comes to the
fore. The brand comes to social networks not only to sell its product. The brand must
have its own mission. It must resonate with the global problems of the modern world:
environmental protection, rational consumption, the path to an inclusive society,
education, tolerance, physical activity and the fight against violence. The company
expresses its position, pays attention to the problem and helps to find a solution to the
problem, thereby increasing the value of its brand in the eyes of the audience.

How to display the mission on social networks:

- Add mission information in the profile and on Facebook pages;

- Emphasize the mission in publications.

Trend Ne 2 - brand values and customer values must match. According to the
mission, the brand must have values. Social networks are the best way to talk about
them and find accomplices. The values of the brand and the target audience must
match. Values need to be talked about, emphasis should be placed when creating
content, this will strengthen the connection with the target audience and make the
brand "Yours" for the user.

Division into one's own and others', psychological reception. When you have
to choose between several brands, the user will prefer those who share his values,
those who own.

How to display it in publications:

- Collaborations with social projects, animal protection organizations
(environment), charitable foundations.

Trend Ne 3 - sincerity, honesty. Show-off, self-admiration, cheap
provocations in the content are already tired, users are tired of such content in recent
years. In 2021 we need sincerity, honesty, empathy. The brand should broadcast: "I
am just like you, | am open, | am ready to speak honestly not only about my victories
and awards, but also about difficulties, problems and failures."

How to implement it in content:

- Arrange live broadcasts with subscribers, answer their questions.

- Publish posts about what people are behind the brand, their stories, the inner
life of the company's brand.

Trend Ne 4 - custom content. This type of content includes reviews,
recommendations, comments, user experience of using your product, stories of how
the product helped solve the problem, product reviews and any type of content that
users create for the brand.

What is the use of it, why does the brand need it?

Custom content is trusted. This type of content not only increases the reach,
mention and visibility of the brand, it essentially sells the content, which is the basis
for the decision of potential customers.

Therefore, the brand must motivate, encourage the creation of this type of
content and be sure to focus the attention of the target audience on it. Look, here are
our reviews, here are the reviews, here are our customers.
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How to display it in the content:

- Reposts of publications, Stories, in which users tell about you and mark the
brand;

- Create a section in the content plan: customers about us, customer reviews.

Trend Ne 5 - better less, but with advertising. Redistribution of resources for
content creation in its promotion. Brands need to use marketing budgets wisely.

Making content and not advertising it, that is, just fasting, is almost useless.
Organic coverage is declining more and more every year. So, let's make fewer posts,
but better, and run them in advertising. This is the only way potential customers will
be able to see them.

What to do if there are no funds for expensive content? Don't have the budget
to shoot a professional video or create a cool animation? What to publish then?

Then in addition to 1 image, focus on carousels (it's both cheaper and one of
the most engaging formats on Instagram), go live and of course publish Stories.

Antitrends. Well, a few anti-trends, which we can say together no 2021.:

- Gray methods for recruiting subscribers - bots and global Givas. This
method not only will not help to attract the target audience to your profile, but it
definitely harms your account. It would be great if Facebook in the New Year created
an advertising target - followers on Instagram. Let brands and bloggers have a paid,
legal tool for recruiting subscribers;

- Provocations and scandalous marketing. Social media marketing needs more
kindness and positiveness in 2021. Let's leave bold provocations until better times;

- Advertising to audience all people 18-65+. An ad campaign should have a
strategy, a well-defined target audience, and a highly personalized ad.

Brand promotion on social media is part of an overall marketing strategy,
SMM is an internet marketing tool. This is one of the tools, but not the only one. And
he will show the best results in combination with others, such as SEO, contextual
advertising, email marketing.

And this requires not only budgets, but also knowledge. In the coming years,
there will be a general trend towards increasing the level of SMM specialists and
marketers who help the brand to grow.

CnucoK BUKOPHCTAHUX JKepeJt:

1.Omexcannmpa Ulmak. Tpermu SMM B 2021 poumi — nmymka ekcmepriB. URL:
https://texterra.ru/blog/trendy-smm-v-2021-godu-mnenie-ekspertov.html

2.2. brnor xommawii Evergreen. Jlijukuran-mMapkeTHHr: TpeHz ui HeoOximHicTs? URL:
https://evergreens.com.ua/ua/articles/digital-marketing.html

3.bor eSputnik. OcHoBHi TpeHmu iHTepHeT Mapketunry B 2021. URL:
https://esputnik.com/blog/5-osnovnyh-trendov-internet-marketinga-2021-goda

4.1lleBuenko A.B. OcHOBHI TeHACHIII pO3BUTKY LM(POBOTO MapKETHUHTY.
Tnobanvnuii mapkemune: ananiz i eukauxu cyyachocmi: Matepianmu 1 MiknapoaHoi
HAYKOBO-TIpaKTHYHOI iHTepHeT-KoH(pepeHii (M. Kuis, 22 TtpaBHs 2020 poky). K.: HAYV.
C. 65-67.
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