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BCTYII
Po6oua mnporpama (PIl) naBwanpHOi auciuriinu «Mapketunr: Berynm 1o
CHEIIaIbHOCTI» po3pobiieHa Ha OCHOBI «METOMYHUX PEKOMEHIAIINA 0 pO3pOOJICHHS 1
opopmiieHHST poO0OYOi MpOrpaMH HABYAIBHOI JUCHHUIUIIHA JEHHOI Ta 3a04HOi (opm
HaBYaHHS», 3aTBEPDKCHUX Haka3oM pektopa Bif 29.04.2021 Ne 249/ox, Ta BiANOBIAHUX
HOPMaTUBHUX JJOKYMEHTIB.

1. HOSACHIOBAJIBHA 3AIINCKA

1.1. Micue, MeTa, 3aBJaHHSI HABYAJIbHOI JUCIUILIIHHA.

Micue: nana HaBuyajdbHA JUCIUIUIIHA € TEOPETUYHOI Ta MPAKTUYHOK OCHOBOIO
CYKYTHOCTI 3HaHb Ta BMiHb, 110 QOpMYIOTh MpOodiIb paxiBis y ramxysi MapKEeTHHTOBOT
TISTIBHOCTI.

MeTo10 € OBOJIOAIHHSA TEOPETUYHUMH 1 0A30BUMH 3HAHHSIMH, 3aCBOEHHS OCHOBHHUX
MOJIOKEHb Ta MIIXOIB MPO OCOOIMBOCTI BUKOPUCTAHHS MApPKETUHTOBHX I1HCTPYMEHTIB
B Oi3Hec-cepefoBHII Ta (OpMyBaHHS Yy CTYACHTIB YMIHHS 3aCTOCOBYBATH Ll
THCTPYMEHTH Ta METOJH Y MPAKTUYHIHN MisITBHOCTI.

3aBAaHHSAMHU BUBUYCHHS HABYAJILHOI JUCHUILIIHA €:

- 3HATH OCHOBHI CKJIaJIOBI CTPYKTYpHU TMPOIIECY MiATOTOBKH MaiOyTHIX (DaxiBIliB 3
MapKEeTHHTY;

- 3HaTH OCHOBH1 TIOHATTS MAapKETUHTY, HOTO €JIEMEHTIB 1 CTPYKTYPH;

- PO3YMITH CYTHICTb 1 pOJIb MAPKETHUHTY B PHHKOBIM €KOHOMIIIL;

- 3HATH ICTOPUYHI BiXU (JOPMYBaHHS TE€OPii 1 MPAKTUKU MAapPKETHUHTY;

- 3HaTH €Taly CTAaHOBJICHHS MapKETUHTY B YKpaiHi;

- PO3YMITH KYJbTYPHI aClIeKTH MapKETUHTOBO1 AisUTHHOCTI;

- PO3YMITH POJIb 1 QYHKIIT MAaPKETUHTOBUX T1PO3IIIIB MiAMPUEMCTBA;

- 3HaTH CYTh 1 3MICT PUHKY Ta €Tanu HOoro po3BUTKY;

- BHUBYHUTH MOKJIMBOCTI BUKOPUCTAHHS MAapKETHHTOBHUX 3aXOJiB B MIiSUIbHOCTI
iITPUEMCTB;

- MpUA0ATH MPAaKTUIHI HABUUYKH peajlizallii mporpaMyu MapKEeTHHTY IiIIPHEMCTBA
B CY4aCHHUX YMOBaX;

- BUBYMUTH OCHOBHI  HaIlpsSMKH Ta OCOOJMBOCTI peajizamii MapKeTHHTOBHX
CTpaTeriii;

- 3HATH TOCIIJOBHICTh MPOIECY CTBOPEHHS CUCTEMH MApKETHHTY MiANpPUEMCTBA,
OCHOBHI 3aBJIaHHs 1 cienu(iKy MPOBEICHHS eTariB Oi3HeC-TNIaHyBaHHS;

- 3HATH OCHOBHI MAapKETHUHTOBI MPUHOMH TMOOYJOBH €(QEKTUBHOI CUCTEMU
MapKETUHTY MiAIPUEMCTBA 1 METOJAUKH OLIHKU €(heKTUBHOCTI HOTO MisITBHOCTI;

1.2. Pe3yinbTaTH HABYAHHA, fAAKI Ja€ MOXJMBICTH [JOCAITH HABYAJbHA
JTUCIHHUILTiHA.

- JIEMOHCTPYBAaTH 3HAHHA 1 PO3YMIHHS TEOPETUYHUX OCHOB Ta MPUHIUIIB
npoBajpKeHHS MapkeTuHroBoi nisutbHOCTI (ITPH 1);
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- BHM3HAYaTH (YHKIIOHAJIbHI 00JacTi MapKETHMHIOBOi AISNIBHOCTI PHUHKOBOIO
cyO’ekTa Ta iX B3a€MO3B’SI3KM B CHCTEMI YMPABIIHHA, PO3PAaXxOBYBAaTH BiANOBIIHI
MOKA3HUKH, SIK1 XapaKTepU3YIOTh PE3yJIbTaTUBHICTH Takoi isibHOCTI (ITPH6).

- YCBIIOMJIIOBaTH OCOOJIMBOCTI Cy4acHOi CBITOBOi Ta HalllOHAJbHOI €KOHOMIKH,
THCTUTYLIMHOT CTPYKTYPH, HanpsMiB COLIIAJIbHOI, BHYTPIILIHBO Ta
30BHIIIHbOEKOHOMIYHOT MOJITUKU AEpP’KaBU, 3HATU Ta PO3YyMITH €KOHOMIYHI KaTeropii,
3aKOHU, TPUYMHHO-HACIIIKOBI Ta (DYHKI[IOHAIBHI 3B’ SI3KM MK MPOIECaMU Ta SBHUIIAMU
Ha pI3HUX PIBHAX EKOHOMIYHHMX CHUCTEM, BpPAaXOBYBaTH HACIIAKM peanmizalii
MaKpOEKOHOMIYHOI MOJIITUKH, BUKOPUCTOBYBATH 3HAHHSA (OpPM B3a€EMOJIi CyO’€KTiB
PUHKOBUX BIIHOCUH JUIsl 3a0e3MeyeHHs MAIsUIbHOCTI MiJANPUEMHUILIBKUX CTPYKTYD,
PO3YMITH OpraHi3aliiHO-€KOHOMIYHUI MeEXaHI3M YIpaBIiHHSA MiJNPUEMCTBOM Ta
OLIIHIOBATH €(EKTHUBHICTh MPUIHATTS MapkeTuHroux pimrens (ITPH21).

- BIANOBIZATH BUMOTaM, SKi BHUCYBalOThCA JO Cy4acCHOTO MapKeToJora,
MiJIBUIYBaTH piBeHb 0co0ucTOl nmpodeciitnoi miarorosku (IMIPH16);

- BU3HayaTu cepy MaOyTHBOI MpodeciiiHOi AisIbHOCTI MapKeToaora B yMoBax
PUHKOBUX BIJHOCHH Ta OOIPYHTOBYBAaTH JOLUIBHICTH 3aCTOCYBaHHs 1H(OpMaIiiiHO-
KOMYHIKAIIHHUX TEXHOJIOT1H B MpoIieci HaBYaHHs Ta Mait0yTHRO1 poboTu(ITPH19).

1.3. KoMneTeHTHOCTI, SIKi 1a€ MOKJIMBICTDH 3100y TH HABYAJIbHA JUCHMUILIIHA.

- 31aTHICTH BUPINIYBATH CKJIAHI CIEIiali3oBaHl 3aa4l Ta MPaKTHYHI MPOOJIeMH y
chepl MapKETHHTOBOI MAiSUTBHOCTI ab0 y Tpolleci HaBYaHHS, IO Tiepeadayae
3aCTOCYBaHHS BIJMOBIHUX TEOPid Ta METOJIB 1 XapaKTepHU3ye€ThCs KOMILJIEKCHICTIO Ta
HeBusHaueHictio ymoB (IK).

- 3maTHICTh peajizyBaTH CBOi TpaBa 1 OOOB’SI3KM sK 4YJ€HA CYCIIJIbCTBA,
YCBIJIOMJTFOBATH IIIHHOCTI TPOMAaJSTHCHKOTO (BUIHHOTO JEMOKPATUYHOTO) CYCITIIHCTBA Ta
HEOOXITHICTh MOTO CTaJIOTO PO3BUTKY, BEPXOBEHCTBA IpaBa, MpaB 1 CBOOOJ JIOJUHHM i
rpomasauHa B Ykpaini (3K1).

- 3nmatHicTh 30epiraTd Ta TNPUMHOXKYBAaTH MOpajbHI, KyJbTYpHI, HAyKOBI
IIHHOCTI 1  JIOCATHEHHS  CYCHUIBCTBA HAa OCHOBI  pO3yMiHHA  icTopii Ta
3aKOHOMIPHOCTEH PO3BHTKY MPEIMETHOI 00jacTi, 11 MiCId Yy 3arajbHId CcHCTEMI
3HaHb TMPO MPUPOAY 1 CYCHUIBCTBO Ta y PO3BHUTKY CYCHUIBCTBA, TEXHIKH 1
TEXHOJIOTiH, BUKOPHUCTOBYBAaTH pi3HI BHUAM Ta (OPMH PYXOBOI aKTUBHOCTI IS
aKTUBHOTO BIiJNIOYMHKY Ta BEJCHHS 310poBOrO criocoly x)utts (3K2).

- 3IaTHICTh BUUTHCS i OBOJIONIIBATH cy4acHUMU 3HaHHsIMH (3K4).

- 3HaHHS Ta PO3YyMIiHHS TMpPEeAMETHOI 007acTi Ta po3yMiHHSA TpodeciiHOol
nisutbHOCTI (3K6).

- 3IaTHICTH JIOTIYHO 1 TMOCIHIJIOBHO BiATBOPIOBATH OTPHUMAaHI 3HAHHS MPEAMETHOI
oOacti mapketunry(®K1)

1.4. MizknucuuiutiHapHi 3B’ I3KH.

Jlana pucHuiniiHa € 0a3010 JUIS BHBYCHHS MOJANBIIMX JHUCIUILIIIH, a caMme:
Mapketunr, OCHOBH MapKeTHHTY Ha TpaHCNOpPTi, EKOHOMIKa rocrnoapchbKoi AisiIbHOCTI
Cy0'eKTiB PHUHKOBHMX BiTHOCHMH, OCHOBH €JIEKTPOHHOIO MapKeTHHTy, [H(pacTpykTypa
TOBapHOTO PHHKY, MapkeTHHroBi nociimkeHHs, [loBemiHka cnoxuBauda, [HTepHeT-
MapKeTUHT, AYTCOPCHHI Ha €JIEKTPOHHOMY pHHKY, MapKeTHHIOBI IOCTIIKEHHS B
Iarepueri, OCHOBM ynpaBJIiHHS SKICTIO TOBapiB.
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2. IPOT'PAMA HABYAJIbHOI JUCLUILJIIHUA

2.1. 3micT HaBYAJABHOI AUCHHUILTIHA

HapuanbHuil MmaTepian JUCHUILIIHA CTPYKTYPOBaHUMN 32 MOIYJbHUM MPUHIUIIOM i
CKIIAAE€TBCA 3 OXHOrO HaB4ajJabHOro moayias Nel «Mapkerunr: Berynm no
crneniajJbHOCTI», KWW € JIOTIYHOI 3aBEPIICHOI0, BIIHOCHO CaMOCTIMHOIO, IIUTICHOIO
YaCTHHOIO HABYAJIBHOI AUCLMILUIIHU, 3aCBOEHHS SIKOT NIepe1davae MpoBeeHH MOYJIbHOT
KOHTPOJIbHOI pOOOTH Ta aHaji3 pe3yJbTaTiB ii BAKOHAHHS.

2.2. MoayibHe CTPYKTYPYBaHHSI Ta iIHTErPOBaHi BUMOIH 10 KOKHOT0 MOAYJIA
Moayab Ne 1 «Mapkerunr: Beryn 1o ceniaJbHOCTI»

InTerpoBani BuMmoru moayJis Nel:

3HATH:

- CyTHICTb Ta POJIb CY4aCHOTO MapKETHHTY.

- CTaH Ta TEHJICHIIiT pO3BUTKY PUHKY B CY4aCHHX yMOBax;

- OCHOBU (D)YyHKITIOHYBaHHSI Ta PO3BUTOK TOBAPHOTO PUHKY;

- CTPYKTYpPY Ta 0COOJIMBOCTI TOBAPHOTO PUHKY;

- KOHIIETIIIi MApKETHHTY;

- KOMIUIEKC MAapKETHUHTY Ta pO3yMITH OCOOJMBOCTI BHUKOPUCTAHHS HOTO
IHCTPYMEHTIB;

- OCHOBHI MapKEeTHHIOBI NpUOMHU MOOYAOBU €(PEKTUBHOI CUCTEMH MapKETHUHTY
1ITPUEMCTBA.

BMITH:

- MOSICHIOBATH CYTHICTh MIABUILIEHHS POJIi MAPKETUHTY B Cy4YaCHUX YMOBaXx;

- MpoaHaII3yBaTH €BOJIIOIII0 KOHIIETIIA MAPKETHHTY;

- BOJIOJITA  I1HCTPYMEHTaMH  MApKETHUHTY K KOHIICMIi  YNpaBIIiHHS
1 ITPUEMCTBOM

Tema 1. Opranizaniss HaB4aJIbLHOI0 MPOLECY Y BUIIUX HABYAJIbHUX 3aKJIaaX

OcobnuBocti (popMyBaHHS HAaBYAJIBHOTO IJIAHY JUIS CTYJEHTIB CIEIiadbHOCTI
"Mapketruar". Tunu 3aHATh (JIEKI[iHHI, CEMIHAPCHKi, TPAKTUYHI, JaOOpaTOPHI) y BUIITUX
HaBYAJbHMX 3akmanax. OpraHizaiis caMOCTIHHOI poOOTH CTyJIeHTIB. BuKoHaHHS
KYpPCOBUX Ta JHUIUIOMHHUX POOIT. MeToaMKa MiAroToBKa CTYJICHTIB A0 3/ayi 3ajliKiB Ta
ICTIMTIB. BUIM KOHTPOJTIO 3HAHb CTYJICHTIB.

Tema 2. IIpodeciiino-kBauidikanilina xapakrepucTuka gpaxiBusg 3
MAapKeTHHTY, i0ro poJjb B ycix cepax XifsjJabHOCTI.

AKTyasnpHICTh 1 MeTa MIATOTOBKH MapkerousioriB. [Ipodeciiine mpusHaueHHS Ta
cdepa IisITbHOCTI MapKeToJioriB. DyHKITIOHAIBHI 000B’I3KH 1 KBamidikaIliiiHi BAMOTH JI0
MapKEeTOJIOTIB: BUMOTH JI0 3HAaHb, YMiHb, HaBMYOK; COLIadbHI (YHKII MapKETOJOTIB.
OcHOBHI BUIW MisUIBHOCTI, mocaav, cdepu AisUBHOCTI MapkeTosioriB.  daxosi
KOMIIETEHTHOCTI (haxiBIs 3 MApPKETUHTY

Tema 3. MapkeTHHI IK HABYAJIbHA AMCUMILIIHA, il 3B 30K 3 iHINMMH
AUCHUILTIHAMUA
Oco0mMBOCTI MapKeTHHTY SIK HAyKOBOi JUCHMILUTIHH. B3a€MO3B’S30K CydyacHHMX
TEOpiil PUHKOBOI €KOHOMIKH 3 MPAKTHKOI MapKETHHTY. TBOPUICTh y MapKeTHHTY. 6
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[loeqnanHss BUKIANaHHS HAyKOBUX KOHIICMIM, TOHSATH 1 METOMIB MapKETHHTY 3
OMHUCYBAaHHSAM JOCBIAY iX MPAKTUYHOTO 3aCTOCYyBaHHs. [lUCHUIUIIHU, SKI TIEPEAYIOTh
BUBYEHHIO TUCUUIUTIHU ‘“MapKeTHHr” .

Tema 4. ®opMmyBaHHs Teopil Ta iCTOPisi PO3BUTKY MAPKETHHIY.
[cropuuni Bixu ¢GopMyBaHHA Teopii 1 MPakTUKUM MapkeTuHry. OcoOnmBocCTi
aMEpHUKaHChKOTO Ta €BPOIEHCHKOro MmiaxofiB. Etanmu po3BUTKy MapkeTuHry. Ictopis
PO3BUTKY MapKETUHTY B YKpaiHI.

Tema S. PuHok Ta iioro pyuiiHi cujaun
[Ipupona punky Ta #oro eomtouisa. OyHkuii puHky. Cy0’eKTH pUHKY, MOJeNl iX
B3aemoii. Criemianizarisi Ta oAUt mpaii. ['pormri Ta iX posb B ekoHoMitl.Buau ta tumnu
rpoueit. ['pomouii 06ir. Konkypenuis ta i pynkuii. Moaeni puHKOBUX CTPYKTYP.

Tema 6. OcHOBHI KaTeropii MAapKeTHHIY
[ToTpebu, ninHOCTI, 3anuTH cnoxuBayiB. Tosap. [lonut. I1pono3unis. BapTicTs i
IIHHICTH TOBapy. 3aJ0BOJICHHs criokuBaviB. OOMiH. PUHOK.

Tema 7. EkoHOMiYHA NOBeiHKA CMOKUBAYA TA BUPOOHHUKA
[Tormut. 3akoH mnonuTy. YuHHMKK monuTy. [Ipomosuiiis. 3akoH MPOIO3HUIIII.
Uunnuku mnpono3uilii. Emactuunicte momuty Ta mpomnosuiii. CyTe Ta kiacudikaris
BUTpAT BUPOOHUIITBA. PuHKOBA piBHOBara. [{iHa Ta miHOBUI MeXaHi3M.

Tema 8. MapkeTHHT SIK eJIEMEHT CHCTeMH YIPABJIHHA MiANPUEMCTBOM
Mapketusr sk (imocodis BupoOHuITBa. CHUCTEMa MapKETHHTY. MapKeTHHTOBa
indopmartis. IlmanyBanus mapketunry. CuctemMa oprasizaiii MapkeTHHTy. DyHKIII
MapKeTHHTY.

Tema 9. [lepconan y KOMIJIEKCI MAPKETHHTY
BusnauenHs 1iied, 3aBmaHb Ta (QYHKIIH TEPCOHATY CIYKOM MapKETHHTY.
Opranizamiss Bigauty MapkeTuHry. KoopauHaiisi AisZIBHOCTI CIIy’)XKOW MapKeTHHTY 3
IHIMUMH MApo3aiIaMu mmianpuemcTsa. [Iporiec popMyBaHHS KaapoBOTo 3abe3medeHHS
CITy’KOM MapKeTHUHTY. MOTHBAIIiSI IEPCOHATY CITY)KOM MapKCTHHTY.
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2.3. TemaTnuHuii mjiaH.

OO0csr HaBYAIBHUX 3aHSATH (TOJ.)

No Hasea Temu Jenna ¢popma 3aouHa popma
op (TEMaTHYHOTO PO3.iTy) HaBHaHHA HaBaHHA
Veporo| €K | IPak. | ope|Yevoy Jlex | Tlpax. | p
11 |3aHATTA ro 11 |3aHATTS
1 2 3|4, 5|6|7]8| 910
Moayab Nel «Mapkerunr: Beryn 10 cneniaJibHOCTI»
11 Opranizaliisi HABYaJIBHOTO MPOIIECY Y BUIIIUX 1 cemecT 1 cemecT
" | HaBYAJbHUX 3aKJIagax 8122|4121 1 |10
[IpodeciitHo-kBaniikaliiHa XxapakKTepuCTUKA
1.2 | paxiB1us 3 MapKeTUHTY, iloro ponb Bycix cdepax | 8 |2 |2 | 4 22|11 | 1 |20
ISTIBHOCTI
13 MapKCTI/IHF SIK HaBYaIbHa JWMCIMIIIHA, 11 3B7130K | 4, 2 ol 510011 2|7
3 IHINUMU JUCIMILTIHAMA 2
dopmMyBaHHS TEOPii Ta ICTOPis PO3BUTKY 2 2 cemecT
1.4 11 2|5
MapKETUHTY 2 71-111]6
1.5 | PuHOK Ta ioro pymuriitHi cuau 11 g 2| 5|7|-]116
1.6 | OcHOBHI KaTeropii MapKeTUHTY 10 g 2 4 |7|-111]6
17 ExonomiuHa moBejiiHKa CIIOKKBaya Ta 10 2 olal7l-11156
BUPOOHMKA 2
18 MapKeTHHr SK €JIEMEHT CUCTEMU YTPaBIIHHS 10 2 olal7l-] .17
HiAPUEMCTBOM 2
1.9 | IlepcoHas y KOMITJIEKC1 MapKETUHTY 9 g 114 |7)-] - 1|7
1.10| MoaynpHa KOHTpOJIbHA poboTa Nel Q12| -7 |-|-|-]-
1.11| /IomaliHe 3aBIaHHSA 8 | - | - 8
1.12| KonTponsHa (nomatins) podora (3OH) - |-1-1-18]-|-18
[TincymkoBa cemecTpoBa KOHTpOJIbHA poboTa L] i
1.13 (3DH) 111 10
Ycboro 3a mopyJsaem Nel 105|34| 17| 54 105/ 4 | 8 |93
Ycboro 3a HaBYAJIbLHOIO JHCIHILIIHOIO 105(34| 17| 54 105 4 | 8 |93

2.4. 3aB1aHHS HA KOHTPOJIBbHY (1oMamHI0) podory (3®H).

VY mepuomMy ceMecTpi CTYACHTU JIEHHOi ()OpMHM HaBYAHHS BHUKOHYIOTH JOMAIITHE
3apraHHsa. CTyAeHTH 3a04HOT (OpPMHM HaBYAHHS JIOMAITHE
JIpyroMy CEMEeCTpi, BIAMOBIZHO JO 3aTBEPKEHHMX B YCTAaHOBICHOMY MOPSAKY
METOJMYHUX PEKOMEHJAIlil, 3 METOI 3aKpIIUICHHS Ta TMOTIUOJIEHHS TCOPETUYHHUX Ta
MPAaKTUYHUX 3HAHb Ta BMiHb, HAOYTHUX CTYJIEHTOM Y IpPOILECi 3aCBOEHHS HABYAIHHOTO
MaTepiany JUCHMIUIIHM B Taily3l MapKeTHHTY, SKi BUKOPHUCTOBYIOTHCS B IOJAJIBIIOMY

3aBJaHHsI BUKOHYIOTH B




IIugp CMS HAY

CucremMa MEHEIHKMEHTY SKOCTI.
" y jokymenra | PIT11.01.03-01-2021

PoGoua nmporpama
HaBYAJIBHOI JUCLIHUILTIHHA

«Mapketusr: Beryn g0 crienianbHOCTI» Crop. 93 12

IpU BHUBYEHHI 0araThbOX HACTYMHHUX JIUCUMIUIIH HpodeciiiHOi MmiAroToBkH (axiBusg 3
0a30BO0 Ta MOBHOIO BHIIOI0 OCBITOXO.

KoHkpeTHa meTa NOMAalIHbOIO 3aBJaHHS MOJISITAa€ B OTPUMAHHI YSIBJIEHHS IPO
OCHOBHU Ta OCOOJIMBOCTI MAapKETUHTY, MpPO 3aBAAHHS Ta iX BHUPILIEHHSA, PO
0COOJIMBOCTI BUKOPUCTAHHS  MApKETUHTOBUX IHCTPYMEHTIB Ta (OpMyBaHHA Yy
CTYJIEHTIB BMIHHS 3aCTOCOBYBATH Il IHCTPYMEHTHU Ta METOAM Y MPAKTUYHIN IISJIBHOCTI.

Jlis ycHilIHOTrO BUKOHAHHS JIOMAIIHbOTO 3aBJAHHS CTYAEHT MOBMHEH 3HATH
OCHOBHI CKJIa/IOBI CTPYKTYpHU MPOIECY MiATOTOBKM MalOyTHIX ()axiBLiIB 3 MapKEeTHHIY;
3HATU OCHOBHI TOHSTTSI MApPKETHHTY, IOr0 €IEMEHTIB 1 CTPYKTYPH;3HATH ICTOPUYHI BIXU
(dbopMyBaHHS Teopii 1 NPAKTUKA MAPKETUHTY; 3HATHU €Talld CTAaHOBJIEHHS MApPKETUHTY B
VYkpaiHi; po3yMITH CYTHICTh 1 POJb MAapKETHHIy B PHUHKOBIM €KOHOMIIl; 3HaTH CYTh 1
3MICT PUHKY Ta €Tanu WOTro pO3BUTKY Ta BMITU MOSICHIOBATU CYTHICTh MIABUIICHHS PO
MapKeTUHTY B Cy4YaCHHMX yMOBaX, IpOaHaTi3yBaTH E€BOJIONII0 KOHUENIIH MapKETHHTY,
BOJIOJITH IHCTPYMEHTAMU MapKEeTHHTY SIK KOHUEMNIi yIpaBJIiHHSA MiITPUEMCTBOM.

Buxonanssi, opopmIileHHs Ta 3aXUCT TOMAIIHIX 3aBJIaHb 3A1MCHIOETHCS CTYJIEHTOM
B 1HJMBITyaJIbHOMY MOPSAKY BIAMOBITHO JO METOJIUYHUX PEKOMEHIAITIH.

Uac, nmoTpiOHuii a7 BUKOHAHHS JoMamiHboro 3aBaaHHs Nel, — o 8 romun
CaMOCTIHHO1I poOOTH.
Hasi crynentiB 3®H - 3aBmaHHs Uisi BHKOHAHHA KOHTPOJIBHOI poOOTH

PO3pOOIISIIOTECSL aBTOPOM po00Y0i mporpamu. HaBuanmbHI MaTepiaan 3aTBEpKYHOThCS
TPOTOKOJIOM 3acilaHHs BHITYyCKOBOi KadelpHw, HOBOAATHCA JIO BiJoMa CTYACHTa
IHIUBIIyaIbHO 1 BUKOHYIOTHCS BIJIMOBIIHO IO METOJIWYHUX pekoMmeHpaariii. Hampukan,
HOMEp BapiaHTy TEOPETHYHOI YACTUHU Ta MPAKTHYHOI YACTUHU BU3HAYAETHCS 32 MEPIIOI0
JITEPOI0 TMpI3BUIA Ta OCTAaHHBOI IU(GPOIO IHIWBIAYATBHOTO HABYAIBHOTO IIJIAHY
CTYJCHTA.

2.5. Ilepeiik mUTaHb AJI5 MiATOTOBKH /0 MiJICYMKOBOI KOHTPOJIbHOI poooTH (y
BUMAIKY nudepenmiiiopanoro 3amiky 3®H).

[lepenik muTaHp Ta 3MICT 3aBAaHb JJIS MiATOTOBKH JIO TiJICYMKOBOI KOHTPOJIBHOI
po0OOTH, PO3pOOISAIOTECA TPOBIAHMM BHKJIagadueM Kadeapud BIANOBITHO 10 poOOoUOi
MpOTrpaMHu, 3aTBEPKY€ETHCS Ha 3aciiaHHi Kadepu Ta JOHOCUTHCS 10 BiJOMa CTYJCHTIB.

3. HABUAJIBHO-METOAUYHI MATEPIAJIA 3 JIUCHUIIJITHA

3.1. Meroau HaBYaAHHSA

[Ipy BUBYCHHI HABYAIbHOI TUCIMILIIHK BUKOPUCTOBYIOTHCS HACTYITHI METOIU
HABUYaHHS: CJIOBECHI (MOSICHEHHs, Oeciia, TUCKYCis, iayor), MOsSCHIOBAIbHO-HAOYHI
(meMoHCTpallis, UTIOCTparllisi), MpakTU4yHi (pilleHHs 3a7ad, AUIOBI IrpH), YacTKOBO-
MTOITYKOBI Ta JOCIIITHUIIBKI METOTH.

3.2. PexomeH10BaHa JiTepaTypa

Bba3oBa siTtepatrypa

3.2.1. banabanoBa JI.B. MapkeTunr mignpueMcTBa: HaBYainbHHM mociOHuK. K.:
HeHTp yuboBoi miteparypu. 2019. 612 c.

3.2.2. Buma ocBita Ykpainu i bononcekuii mporniec [Teker] : migpy4nuk [Ta iH.] ;
Ham. yH-T o0oponn Ykpainu iM. IBana YepnsxoBcwekoro, Kag. cycmin. Hayk. KuiB :
HYOY im. IBana Yepusaxoscbkoro, 2015. 396 c.

3.2.3. Kotnep ®. OcHoBu Mapketunry. Bugasanumii nim «Bimesmey. 2019. 496 c.

3.2.4. Ky3bmin E. E. Mapkerunr: nigpyunuk 1 npaktukym st CI1O. 2017. 124 c.
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3.2.5. T'onyOkoB, €. II. Mapketunr nansi mpodecioHadiB: MPAKTUYHUU KypC:
MiAPYYHUK 1 MPaKTUKyM [Tt OakanaBpaty Ta marictparypu. 2017. C. 358-390.

3.2.6. Impbuenxko A.M. Bwuma ocBita 1 bomoHcekuii mporec:

MmeToauunmii mocionuk. Ilonrasa: PBB IIJIAA, 2014. 316 c.

JonomixkHa Jiiteparypa

HaBuanpHO-

3.2.7. MapkeTuHr B raiy3ax 1 cepax ASUIBHOCTI: MIAPYYHHUK 1 MPAKTUKYM JJIs

akaj. OakanmaBpary. 2017. 116 c.

3.2.8. MemepskoBa, S. B. Mapkerunr: yue6.-meToa, mocionuk. Bonrorpan:

Cdepa, 2016. 336 c.

3.2.9. Ciunssasa 1. M. MapkeTuHr: mipy4HuK Ui akaJeMiyHOro OakajaBpaTy.

2017.92 c.

3.2.10 IInoruikoB C. A. Buma ocBita Ykpainu 1 bomoncekuit mporec
HaBYaJIbHUI MOCIOHMK JUIsl MIATOTOBKM MAriCTpiB 1 acHipaHTIB JEHHOTO Ta 3a04YHOTO
Bimninenns. JIBH3 '"llpuasoBcbkuit nep:kaBHuii TexHiuHuM yHiBepcutet", Kadenpa
corrioJiorii Ta comianbHOi podotu. Mapiynosns: [TV, 2011. 70 c.

3.3. Indopmauniiini pecypcu B InTepHeri
3.3.1. http://repository.kpi.kharkov.ua
3.3.2. http://dspace.nuph.edu.ua

3.3.3. https://abraham-russia.com

3.3.4. MetoauuHi po3poOku kadenpu (B eIEKTPOHHOMY BUTJISII).
3.3.5. TonoBHe ympaBiiHHsS cTaTHCTUKKA YKpainu http://www.ukrstat.gov.ua

3.3.6. Ykpainceka Acorriariiss Mapketunry http://uam.in.ua/
3.3.7. MapkeTuHroBHii mopran http://www.marketing-research.in.ua

4. PEUTUHIOBA CUCTEMA OLIHIOBAHHSI HABYTHUX CTYJIEHTOM

3HAHb TA BMIHb

OIiHIOBaHHS OKpPEMHUX BHIIB BHUKOHAHOI CTYJACHTOM HaBYaJIbHOI pOOOTH
3I1HCHIOETHC B 0aax BiAMmoBiaHO 10 Tadn.4.1.
Taomung 4.1
MaxkcuMajbHa KUIBKiCTB 0aJ1iB
[enna ¢popma | 3aouna ¢popma
HABYaHHS HABYAHHS
Bua HaB4aabHOI podoTH Moayas Nel
BukoHaHHS TECTOBUX 3aBJIaHb il YaC MPAKTUIHHUX 3aHSITh 1 ce;«; crp 1,2 cglgeCTp
Po3B’s3aHHs 33124, BIANOBIAI HA TEOPETHYHI MUTAHHS MiJ] Yac 20 20
ayJMTOPHOT pOOOTH HA MPAKTUYHUX 3AHITTAX
JloMaliiHe 3aBIaHHS 30 -
BukonaHHs Ta 3aXUCT KOHTPoJIbHOT poboTH (3PH) - 30
s donycky 00 8UKOHAHHA MOOYIbHOI KOHMPOIbHOL 42 G i
pobomu Nel cmyoenm mae Habpamu He MeHule
BurkoHaHHs MOJTylTbHOT KOHTPOJIbHOT poOoTH Nel 30 -
ITincymKoBa cemecTpoBa KOHTpOJbHA poboTa (3PH) 30
Ycboro 3a mogyasimu Nel 100 100
Yceboro 3a AMCHHUILTIHOO 100



http://repository.kpi.kharkov.ua/
http://dspace.nuph.edu.ua/
https://abraham-russia.com/
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3anikoea peimunzosa oyinka BU3HaudaeTbes ( B Oanmax Ta 3a HAIIOHAJILHOIO
IIKaJO0K0) 3a pe3yjibTaTaMH BUKOHAHHS BCIX BHU/IB HaBYaJIbHOI pPOOOTH MPOTATOM
ceMecTpy.

4.2. BuUkoHaHI BUJIM HaBYaJIbHOI POOOTH 3apaxOBYIOThCS CTYIEHTY, SKILO BiH
OTpUMaB 3a HUX MO3UTUBHY pEHTUHIOBY OLIHKY (/lomaTok 3).

4.3. Cyma pEHTHHTOBHX OI[iIHOK, OTPUMAaHUX CTYJCHTOM 3a OKpEeMi BHUAH
BUKOHAHHO1 HABYAJIbHOI pOOOTH, CTAHOBUTH MOTOUYHY MOAYJIbHY PEUTHHTOBY OIIIHKY, SIKa
3aHOCUTHCS JI0 BIJOMOCTI MOYJIBHOTO KOHTPOJIIO.

4.4. B Bunanky audepeHUiiioBaHOro 3ajiKy IMiJCyMKOBAa CEMECTPOBa
pPEHUTHHIOBa OIlIHKA, TEPEPaxOBYETHCS B OILIHKY 3a HAI[IOHATHHOIO MIKAJIOK Ta HIKAJIOIO
ECTS (Jonatox 4).

4.5. TlincymMKoBa ceMecTpoBa PEHTHMHIOBa OIliHKa B 0Oajiax, 3a HalllOHAJILHOIO
mkaoro Ta mkagorww ECTS 3aHocuThCS 10 3alI1KOBO-€K3aMEHAIIHHOT BIJIOMOCTI,
HaBYAJIbHOI KAapTKU Ta 3aJlKOBOi KHIDKKH CTYJEHTa, Hampukian, Tak: 92/Biom./A,
87/oope/B, 79//oope/C, 68/3a006./D, 65/3a006./E Tomo.

4.6. IlincymMkoBa peWTUHrOBa OIIHKA 3 JUCIMIUIIHK JOPIBHIOE TIACYMKOBIM
CEMEeCTpPOBIA PEUTHHTOBIN OIliHII. 3a3HayeHa IMiJICYMKOBa pEHTHHIOBa OIlIHKA 3
JTUCLUILIIHY 3aHOCUThCA 10 [JonaTky A0 Aurmioma.
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Introduction
The Course Training Program of the discipline "Marketing: Introduction to the specialty"
is developed on the basis of "Guidelines for the development and design of the work program of
the discipline of full-time and part-time study", approved by the rector's order from 29.04.2021
Ne 249 / unit, and relevant documents.

1. EXPLANATORY NOTE

1.1. Place, objectives, tasks of the subject.

Place: this discipline is a theoretical and practical basis of a set of knowledge and skills
that form the profile of a specialist in the field of marketing.

The aim is to master the theoretical and basic knowledge, master the basic principles and
approaches to the peculiarities of the use of marketing tools in the business environment and the
formation of students' ability to apply these tools and methods in practice.

The objectives of the discipline are:

- to know the main structural components of the process of training future marketing
specialists;

- to know the basic concepts of marketing, its elements and structure;

- understand the essence and role of marketing in the market economy;

- to know the historical milestones of the formation of the theory and practice of marketing;

- to know the stages of development of marketing in Ukraine;

- to understand the cultural aspects of marketing activities;

- to understand the role and functions of marketing units of the enterprise;

- to know the essence and meaning of the market and the stages of its development;

- to study the possibilities of using marketing measures in the activities of enterprises;

- to acquire practical skills in implementing the company's marketing program in modern
conditions;

- to study the main directions and peculiarities of the implementation of marketing
strategies;

- to know the sequence of the process of creating a marketing system of the enterprise, the
main tasks and the specifics of the stages of business planning;

- to know the main marketing methods of building an effective marketing system of the
enterprise

1.2. Learning outcomes that make it possible to achieve academic discipline.

- to demonstrate knowledge and understanding of the theoretical foundations and
principles of marketing activity (PLO1);

- to determine the functional areas of marketing activities of the market entity and their
relationships in the management system, to calculate the relevant indicators that characterize the
effectiveness of such activities (PLOG).

- to understand the features of modern world and national economy, institutional structure,
social, domestic and foreign economic policy, to know and understand economic categories,
laws, causal and functional relationships between processes and phenomena at different levels of
economic systems, to take into account the consequences of macroeconomic policy, use
knowledge of forms of interaction of subjects of market relations to ensure the activities of
business structures, understand the organizational and economic mechanism of enterprise
management and evaluate the effectiveness of marketing decisions (PLO21).

- to meet the requirements of a modern marketer, increase the level of personal training
(PLO16);
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- to determine the sphere of future professional activity of a marketer in the conditions of
market relations and to substantiate the expediency of application of information and
communication technologies in the process of training and future work (PLO19).

1.3. Competences the subject makes it possible to acquire.

- Ability to solve complex specialized problems and practical problems in the field of
marketing or in the learning process, which involves the use of appropriate theories and methods
and is characterized by complexity and uncertainty of conditions (IC).

- Ability to realize the rights and responsibilities as a member of society, to realize the
values of civil (free democratic) society and the need for its sustainable development, the rule of
law, human and civil rights and freedoms in Ukraine (GC1).

- Ability to preserve and multiply moral, cultural, scientific values and achievements of
society based on understanding the history and patterns of subject area development, its place in
the general system of knowledge about nature and society and in the development of society and
technology, use different types and forms of physical activity for active recreation and a healthy
lifestyle (GC2).

- Ability to learn and master modern knowledge (GC4).

- Knowledge and understanding of the subject area and understanding of professional
activity (GCB6).

- Ability to logically and consistently reproduce the acquired knowledge of the subject area
of marketing (PC1).

1.4. Interdisciplinary connections.

This discipline is the basis for the study of further disciplines, namely: Marketing,
Fundamentals of marketing in transport, Economics of market relations subjects economic
activity, Fundamentals of electronic marketing, Commodity market infrastructure, Marketing
research, Consumer behavior, Internet marketing, Outsourcing in the electronic market , Internet
marketing research, Fundamentals of product quality management.

2. CURRICULUM

2.1. The subject content

The educational material of the discipline is structured on a modular basis and consists of
one educational module Ne 1 "Marketing: Introduction to the specialty", which is a logical
complete, relatively independent, integral part of the discipline, mastering which involves a
module control work and analysis of its results.

2.2. Modular structuring and integrated requirements for each module
Module Ne 1 "Marketing: Introduction to the specialty"
Integrated requirements of module Nel:
to know:

- the essence and role of modern marketing.

- the state and trends of the market in modern conditions;

- basics of functioning and development of the commodity market;

- structure and features of the commodity market;

- marketing concepts;

- complex marketing and understand the peculiarities of using its tools;

- basic marketing techniques for building an effective marketing system of the enterprise



Quality management system Document QMSNAUCTP

Course training program code 11.01.03-01-2021
on the discipline

. ! . Page 6 from 10
«Marketing: Introduction to specialty»

to be able to:
- explain the essence of increasing the role of marketing in modern conditions;
- analyze the evolution of marketing concepts;
- possess marketing tools as a concept of enterprise management

Topic 1. Organization of the educational process at higher educational institutions
Peculiarities of curriculum formation for students majoring in "Marketing". Types of
classes (lecture, seminar, practical, laboratory) in higher educational institutions. Organization
of students' independent work. Execution of course and diploma works. Methods of preparing
students for passing tests and exams. Types of students' knowledge control.

Topic 2. Professional and qualification characteristics of marketing specialist, his
role in all spheres of activity
Relevance and purpose of training marketers. Professional designation and field of activity
of marketers. Functional duties and qualification requirements for marketers: requirements for
knowledge, skills, and abilities; social functions of marketers. The main types of activities,
positions, areas of activity of marketers. Professional competencies of a marketing specialist

Topic 3. Marketing as an educational discipline, its connection with other disciplines

Peculiarities of marketing as a scientific discipline. The relationship between modern
theories of the market economy and the practice of marketing. Creativity in marketing. 6 The
combination of teaching scientific concepts, concepts and methods of marketing with describing
the experience of their practical application. Disciplines that precede the study of the "Marketing"
discipline.

Topic 4. Theory formation and history of marketing development
Historical milestones in the formation of the theory and practice of marketing. Peculiarities
of American and European approaches. Stages of marketing development. The history of the
development of marketing in Ukraine.

Topic 5. The market and its driving forces
The nature of the market and its evolution. Market functions. Market subjects, models of
their interaction. Specialization and division of labor. Money and its role in the economy. Types
and types of money. Currency. Competition and its functions. Models of market structures.

Topic 6. Main categories of marketing
Consumer needs, values, requests. Goods. Demand. Offer. Cost and value of the product.
Consumer satisfaction. Exchange. Market.

Topic 7. Economic behavior of the consumer and the producer
Demand. Law of demand. Demand factors. Offer. Law of supply. Supply factors.
Elasticity of supply and demand. The essence and classification of production costs. Market
equilibrium. Price and price mechanism.

Topic 8. Marketing as an element of the enterprise management system
Marketing as a production philosophy. Marketing system. Marketing information.
Marketing planning. Marketing organization system. Marketing functions.

Topic 9. Staff in the marketing mix
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Determination of goals, tasks and functions of the personnel of the marketing service.
Organization of the marketing department. Coordination of activities of the marketing service
with other divisions of the enterprise. The process of forming marketing service personnel.
Motivation of marketing staff.

2.3. Thematic plan

Volume of training sessions (hours)
Full time educational form
Ne Topic name
Total Lecture | Prsctical| Self —
S S study
1 2 3 4 5 6
Module Nel «Marketing: Introduction the specialty»
11 Organization of the educational process at higher 1 semester
"= | educational institutions 8 2 2 4
Professional and qualification characteristics of
1.2 . o . . . 8 2 2 4
marketing specialist, his role in all spheres of activity
Marketing as an educational discipline, its connection 2
1.3 . N 11 2 5
with other disciplines 2
Theory formation and history of marketing 2
14 development 11 2 c 5
15 The market and its driving forces 11 g 9 5
16 Main categories of marketing 10 g 2 4
17 Economic behavior of the consumer and the producer 10 g 9 4
18 Marketing as an element of the enterprise 10 2 9 4
management system 2
19 Staff in the marketing mix 9 g 1 4
1.10| Module control work Nel 9 2 - 7
1.11| Homework 8 - - 8
Total for the module Nel 105 34 17 54
Total for the discipline 105 34 17 54

2.4. Task for the homework.

In the first semester, full-time students do their homework.

The specific purpose of homework is to get an idea of the basics and features of marketing,
the tasks and their solutions, the pecularities of the use of marketing tools and the formation of
students' ability to apply these tools and methods in practice.
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To successfully complete the homework, the student must know the basic the structure
components of future marketers training process; know the basic concepts of marketing, its
elements and structure, know the historical milestones in the formation of theory and practice of
marketing; know the stages of marketing in Ukraine; understand the nature and role of marketing
in a market economy; know the essence and content of the market and the stages of its
development and be able to explain the essence of increasing the role of marketing in modern
conditions, analyze the evolution of marketing concepts, have the tools of marketing as a concept
of enterprise management.

Execution, design and defense of homework is carried out by the student individually in
accordance with the guidelines.

The time required to complete homework - up to 8 hours of independent work.

2.5. List of questions to prepare for the final test

The list of questions and the content of tasks for preparation for the final control work are
developed by the leading teacher of the department in accordance with the work program,
approved at the meeting of the department and communicated to the students.

3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT

3.1. Teaching methods

The following teaching methods are used in the study of the discipline: verbal (explanation,
conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. List of references

Base literature

3.2.1. banabanosa JI.B. MapkeTuHr mianmpueMcTBa: HaBYalbHUM mociOHuK. K.: meHTp
yuboBoi Jitepatypu. 2019. 612 c.

3.2.2. Buma ocBita Ykpainu 1 bononcekuit nponec [Teker] : migpyunuk [Ta iH.] ; Ham. yH-
T 0bopoHu Ykpainu im. IBana YUepnsxoscbkoro, Kag. cycnin. Hayk. Kuis : HYOV im. IBana
Yepusaxoscebkoro, 2015. 396 c.

3.2.3. Kotnep ®@. OcHoBu MapkeTHHry. BunaBununii nim «Binbsime». 2019. 496 c.

3.2.4. Ky3pmiH E. E. Mapketusr: niipydnuk i npaktukym ans CI1O. 2017. 124 c.

3.2.5. T'onyOkoB, €. I1. MapkeTusr ans npodecioHaliB: NPaKTUYHUNA Kypc: MiIPYYHUK 1
MPaKTUKYM Ut OakanaBpary ta marictparypu. 2017. C. 358-390.

3.2.6. Inpuenko A.M. Buma ocBita i bononcekuit npouec: HaBuanbHO-MeTOANYHMIA
nocionuk. [Tonrasa: PBB I1/IAA, 2014. 316 c.

Additional literature

3.2.7. MapxkeTHHr B raimy3sx 1 cdepax JiSUIbHOCTI: HMIIPYYHUK 1 TPAKTUKYM Ui aKa.
OaxanaBpaty. 2017. 116 c.

3.2.8. MemepsikoBa, S. B. Mapkerunr: y4e0.-meton, nocionuk. Bonrorpan: Cdepa,
2016. 336 c.

3.2.9. Cinsssa . M. MapkeTHHT: HiApYYHHUK Ul akajeMidHoro Oakanaspaty. 2017. 92
C.

3.2.10 ITnotnikoB C. A. Buma ocita Ykpainu 1 boioHChkHil mporiec : HaBYAIbHHI
MOCIOHUK 71t TATOTOBKM MAricTpiB 1 acIipaHTIB JEHHOTO Ta 3ao4Horo BimmiieHHs. JIBH3
"ITpuazoBchkuil nep:xaBHUN TexHiyHMUA yHiBepcuter", Kadenpa cowionorii Ta comiaabHOT
po6otu. Mapiynons: ITATY, 2011. 70 c.
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3.3. Internet resources

3.3.1. http://repository.kpi.kharkov.ua

3.3.2. http://dspace.nuph.edu.ua

3.3.3. https://abraham-russia.com

3.3.4. Methodical developments of the department (in electronic form).
3.3.5. Main Department of Statistics of Ukraine http://www.ukrstat.gov.ua
3.3.6. Ukrainian Marketing Association http://uam.in.ua/

3.3.7. Marketing portal http://www.marketing-research.in.ua

4. RATING SYSTEM FOR EVALUATION OF KNOWLEDGE AND SKILLS
ACQUIRED BY A STUDENT

Assessment of certain types of educational work performed by the student is carried out
in points in accordance with table 4.1.

Table 4.1
Type of educational work Maximum grade
Execution of test tasks during practical classes 20
Problem solving, answers to theoretical questions during 20
classroom work in practical classes
Homework 30
For admission to the modular control work Nel the student must .
42 points

score at least
Execution of modular control work Nel 30
Total for the module Nel 100

Total for the discipline 100

The credit rating mark is determined (in points and on a national scale) based on the
results of all types of educational work during the semester.

4.2. Completed types of educational work are credited to the student, if he received a
positive rating mark for them (Appendix 3).

4.3. The sum of rating marks got by the student for certain types of completed educational
work is the current modular rating mark, which is recorded to the information of modular control.

4.4. In the case of differentiated test, the final semester rating is converted into a grade
on the national scale and the ECTS scale (Annex 4).

4.5. The final semester rating mark in points, on the national scale and the ECTS scale is
entered in the test report, study card and student record book, for example, as follows: 92 /
Excellent/ A, 87 / Good / B, 79/ Good / C, 68/ Set / D, 65/ Set / E, etc.

4.6. The final rating mark on the discipline is equal to the final semester rating mark. The
specified final rating mark on the discipline is entered in the Diploma Supplement.
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