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ANNOTATION 

 

Explanatory note to the Qualification Paper «Marketing activity of 

transnational corporations» 72 pages, 11 figures, 10 tables, 46 literary sources. 

TRANSNATIONAL CORPORATION, MARKETING ACTIVITY, 

DEVELOPMENT STAGES, COMPETITIVE ADVANTAGE, PERSONNEL 

MARKETING, PRICE 

The object of study is the marketing activity of transnational corporations, and 

the subject is the factors of the formation of marketing activity of transnational 

corporations. 

The purpose of the Qualification Paper is research of features and peculiarities 

of transnational corporations marketing activity. 

Research methods: abstract-logical and system-structural analysis, inductive 

and deductive methods of data summarization, quantitative and qualitative analysis, 

economic-statistical, comparative analysis, graphic and others. 

The methodological basis of the study: reviews of transnational corporations, 

reports and statistical data of transnational corporations, data from scientific 

periodicals, scientific resources of the Internet. 

The scientific novelty of the obtained results: summarized theoretical 

foundations of peculiarities of transnational corporations marketing activity and 

marketing aspects of "McDonald's Ukraine". 

Recommendations for using: can be used during training sessions, in the 

process of scientific developments, in the direct activity of transnational corporations. 
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INTRODUCTION  

 

In the conditions of globalization, the need for the development of international 

activities is becoming more urgent for enterprises of different countries, which allows 

to expand sales markets, increase competitiveness, establish business ties, and find 

new business partners. International marketing strategy contributes to increasing the 

efficiency of international activities based on the final analysis of foreign markets, 

systematization of information about suppliers, competitors and consumers. 

Transnational corporations have unique experience in developing and 

implementing an international marketing strategy. These strategies are implemented 

with a high level of efficiency, which provides corporations with increased 

competitiveness in the global market. An important feature of the international 

marketing strategies of transnational corporations (TNCs) is their significant 

flexibility in the dynamic global environment, high focus on ensuring profitability, 

significant awareness of consumer tastes and preferences. Marketing strategies of 

TNCs are built taking into account modern processes of internationalization of the 

world economy and take into account economic, political-legal and socio-cultural 

factors. 

The modern features study of marketing strategies formation of TNCs and the 

generalization of the experience of their formation in the EU countries is of great 

importance for domestic enterprises. This is allow to develop own marketing 

strategies taking into account modern world experience and to direct them to the 

production development and profitability growth. 

The scale of activity of the largest TNCs is not only in terms of annual revenue 

(or sales), but also in terms of the amount of added value created (making up an 

average of 20–25% of sales or annual revenue) comparable to the GDP indicators of 

large countries of the world. Various functions of individual divisions of the TNC 

(production, production services, after-sales service, research and development, etc.) 

have now gone not only beyond the corporate boundaries, but also beyond the 

borders of the national states where the headquarters of the parent TNC is located. 
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Transnational companies include not only manufacturing companies, but also 

transnational banks, insurance, auditing, investment, telecommunications and other 

companies. Branches of the world's largest TNCs are located almost all over the 

world. For many industries, the production process has a global character. The sales 

volumes of foreign branches of TNCs are currently growing even faster than the 

indicators of world trade in goods and services. Modern information-communication 

and logistics systems are aimed at strengthening and developing the management 

structure of TNCs. At the same time, despite the expansion of the geography of 

transnational business, the spatial concentration of TNCs is still high. 

Attention is paid to the marketing activities of the international corporation 

"McDonald's" on the territory of Ukraine, which occupies a leading position in the 

world. 

The purpose of the Qualification Paper is research of features and peculiarities 

of transnational corporations marketing activity. To achieve this goal, the number of 

tasks were formed and solved: 

 characteristic of approaches to determining the essence of TNC; 

 researching development stages and features of TNC; 

 describing specifics of marketing activities of TNCs; 

 analyzing of TNCs development in the world; 

 "McDonald's" corporation marketing trends analyzing in the world; 

 analyzing  marketing aspects of "McDonald's Ukraine" activity; 

 describing development prospects of "McDonald's" in Ukraine. 

There were used such research methods as abstract-logical and system-

structural analysis, inductive and deductive methods of data summarization, 

quantitative and qualitative analysis, economic-statistical, comparative analysis, 

graphic and others. 

The methodological basis of the study is made up by reviews of transnational 

corporations, reports and statistical data of transnational corporations, data from 

scientific periodicals, scientific resources of the Internet. 
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The scientific novelty of the obtained results includes summarized theoretical 

foundations of peculiarities of transnational corporations marketing activity and 

marketing aspects of "McDonald's Ukraine". 

The paper can be used during training sessions, in the process of scientific 

developments, in the direct activity of transnational corporations. 
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CONCLUSIONS 

 

At the current stage, transnational corporations have become the main driving 

force of the process of internationalization of the world economy, as they are the 

driving force of globalization. A multinational corporation is the group of enterprises 

that operate in different countries but are controlled by headquarters located in one 

country – county of origin. 

TNCs are characterized by the main features – corporatism, domestic market, 

mononationality, monopoly, independence of capital movement, foreign operations, 

staff. From the point of view of their organizational structures, TNCs are economic 

associations consisting of the main (parent, mother) company and foreign branches. 

The hierarchical organizational structure has a complex hierarchical subordination to 

the parent company. 

The company's advantages related to transnationalization are simultaneously 

the reasons for the active evolutionary formation of TNCs. The stages of the 

development of TNCs occurred simultaneously with the transformation of their 

generations, among which to date, five of the largest and most famous can be 

identified. The characteristic features of the modern stage of transnationalization are: 

rapid growth in the scale of TNC operations; expanding the geography of TNC 

activity; increasing the degree of "internationality" of TNC operations in most 

countries; increase in cross-border mergers and acquisitions; expanding the 

transnationalization of medium and small firms. 

The totality of the production capacities of national states, transnational 

corporations and their foreign branches, as well as the system of international 

relations, act as the basis of the international production system, which is increasingly 

formed from network structures in the sphere of production, distribution, 

transportation and sales of products, their control over finances, workforce, 

technology and services. 
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At present, there is an obvious transformation of the global geoeconomic and 

geopolitical space, in which TNCs are becoming increasingly significant actors, 

taking over many mechanisms of control and influence on world processes. 

The geography of the world's largest TNCs is changing: there is an obvious 

trend of global transnational capital shifting from North America and Europe to East 

Asia. Every year, China only strengthens its position as a world economic leader, 

which is also evident from the number of Chinese TNCs in the Fortune Global 500 

ranking. 

During the last decades, while the American manufacturers were losing their 

position in the world market, the activities of McDonald's were gaining momentum 

around the planet. She gradually became the leader of the system of food enterprises 

in Japan, Germany, England, Canada, Australia. The Americanization of the global 

food industry by the McDonald's corporation is one of the most promising processes 

in the development of US trade. The corporation creates a highly efficient system of 

convenient customer service abroad, so the service sector, along with high 

technologies and agricultural products, has become one of the main export items of 

the USA 

The McDonald's chain of fast-food restaurants began to develop in Ukraine in 

1997. Today, McDonald's restaurants operate in more than 20 cities. 70% of the 

products supplied for the preparation of "McDonald's" dishes are made by Ukrainian 

companies. Cooperation with local suppliers is a component of the global strategy of 

McDonald's, which indicates the support of national production in the country. The 

company's product range includes burgers and rolls, potatoes and salads, chicken 

products, snacks, hot and cold drinks. In addition, the range includes items aimed 

directly at children. Considerable attention is paid to personnel marketing, that is, 

building an attractive employer brand and managing the personnel situation. 

"McDonald's" has its own corporate training center that trains and develops staff. 

The activities of the company "McDonald's" in Ukraine continue to develop. 

However, there is no development of franchising services, which can be connected 

with the considered market problems, as a result of which the development of 
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franchising in Ukraine is restrained. However, despite the crisis conditions, the 

Ukrainian market is considered potentially attractive and capacious by global fast 

food companies, but further development is hindered by a number of considered 

factors. 



69 

REFERENCES 

 

1. Transnationalization of the world economy: concept, essence, content. URL: 

http://huyarim.ru/konomist/2013-12-26/transnatcionalizatciya-mirovoy-konomiki-

ponyatie-suschnost-soder/. 

2. Rudenko-Sudareva L.V. The influence of modern global challenges on 

transformational transformations of socio-economic development models / L.V. 

Rudenko-Sudareva // Concepts, strategies and directions of the development of the 

Ukrainian state: economy, finance, law / Collection of materials of the scientific and 

practical conference dedicated to the 80th anniversary of Professor Viktor 

Andriychuk: September 28, 2012. K.: UDUFMT, 2012.  P.12-15. 

3. Lilienthal D. The Journals of David Lilienthal. Vol. V, 1959-1963. P.25. 

4. Concept and essence of Transnational corporation. URL: 

http://www.grandars.ru/student/mirovaya-ekonomika/transnacionalnaya-

korporaciya.html. 

5. Molchanova E. Interaction of transnational corporations with national 

economies on the example of Ukraine // Friedrich Ebert Stiftung. K., 2012. - 20 p. 

6. Kulagin V.M. International security: [textbook for university students] / 

V.M. Kulagin. Aspect Press, 2007. 318 p. 

7. Rugman A.M. The international financial crisis and transnational 

corporation strategy. United Nations Center on Transnational. 2011. No. 1. P. 103-

116. 

8. Aloyan H.K. The process of globalization of the world economy: 

institutional aspect. Economic Sciences, 2015. No. 122. Pp. 20-23. 

9. Gonta O.I. Politics of transnationalization of regional economy: theory, 

methodology, practice: [monograph]. Chernihiv: Chernihiv Central Technical 

University, 2008. 496 p. 

10. Kazanska O.O., Mykhalchenko I.G., Radchenko G.A. Peculiarities of 

development of the marketing program of the enterprise in the conditions of the 



70 

digital market. Scientific innovations and advanced technologies (Series 

"Economics"), No. 7(9). 2022. P. 158-168. 

11. Komarova T.V. Contemporary trends in the development of international 

corporations. Economy. Administration. Right. 2012. No. 4-2(28). P. 32-34. 

12. Samusenko D.N. Features of the expansion of transnational capital in the 

modern world economy. Problems of regional ecology. 2013. No. 3. P. 87-91. 

13. Flegonov K.A. The main factors of the competitive development of TNCs 

(for example, the USA). Questions of economic sciences. 2012. No. 3. Pp. 75-85. 

14. Dementieva A.G. Forms and methods of obtaining competitive advantages 

of TNK in the conditions of globalization. Management Today. 2010. No. 3. P. 134-

148. 

15. Zyman S. The End of Marketing As We Know It, HarperBusiness, New 

York. 2010. 272 р. 

16. M. Porter. Competitive advantage: how to achieve high results and ensure 

ego stability / M. Porter. - M.: Alpina Business Books, 2005. - 715 p. 

17. Grant J. 12 topics: marketing of the 21st century. 2007. 448 p. 

18. Mac-Donald M. Strategic marketing planning. 2000. 320 p. 

19. Kotler F. Marketing from A to Z: 80 concepts that every manager should 

know. Neva, 2013. 224 p. 

20. Lenskold J. Return on investment in marketing. Methods of increasing 

profitability of marketing companies, 2005. 272 p. 

21. World Investment Report 2017: Investment and the Digital Economy. New 

York and Geneva: United Nations, 2017. 252 p. 

22. World Investment Report 2018: Investment and New Industrial Policies. 

New York andGeneva: United Nations. 2018. 213 p. 

23. World Investment Report 2021: Investing in Sustainable Recovery. 

NewYork and Geneva: United Nations. 2021. 280 p. 

24. World Investment Report 2022: Investing in Sustainable Recovery. 

NewYork and Geneva: United Nations. 2022. 244 p. 



71 

25. Крок Р. «McDonald’s»: Як створювалася імперія: пер. з англ. М: 

Альпіна Бізнес Букс. 2008. 

26. Горєлкіна Є. П. Купити ресторан. Продати ресторан: від створення до 

продажу. М: Вершина, 2007. 

27. Богуславський І. Американський успіх: Люди та символи. М: Альпіна 

Біснес Букс, 2004. 

28. Малишкіна Є. Становлення і розвиток імперії «McDonald’s». 

Соціально-економічні явища та процеси. № 4 (012), 2008. С. 59-62. 

29. Саак А. Е., Якименко М. В. Менеджмент в індустрії гостинності 

(готелі та ресторани): навч. посібник. СПб., 2007. 

30. «McDonald’s». Franchising.ua. URL: https://franchising.ua/franshiza/11/ 

mcdonalds/. 

31. Майбутній звіт «McDonald’s» – на що звернути увагу інвестору? 

Marketinfo.pro URL: https://marketinfo.pro/news/predstojaschij-otchet-mcdonalds-

na-chto-obratit-vnimanie-investoru. 

32. Revenue of the «McDonald’s» Corporation worldwide from 2005 to 2020. 

Statista. URL: https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-

corporation-since-2005/. 

33. Revenue of the McDonald's worldwide from 2005 to 2022. URL: 

https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-corporation-

since-2005/. 

34. МакДональдз® в Україні. Офіційний сайт корпорації. URL: 

https://www.mcdonalds.com/ua/uk-ua/to_know/mcdonalds_in_ukraine.html. 

35. Франчайзинг. Офіційний сайт Макдональдс у ВБ. URL: 

https://www.mcdonalds.com/gb/en-gb/franchising/the-financials.html. 

36. «McDonald’s» Corporation franchised restaurant revenue worldwide from 

2015 to 2020. Statista. URL: https://www.statista.com/statistics/820630/mcdonald-s-

revenue-of-franchised-restaurants-by-type/. 

37. Офіційний сайт компанії «МакДональдз» в Україні. [Електронний 

ресурс]. Режим доступу: https://www.mcdonalds.ua. 

https://marketinfo.pro/news/predstojaschij-otchet-mcdonalds-na-chto-obratit-vnimanie-investoru
https://marketinfo.pro/news/predstojaschij-otchet-mcdonalds-na-chto-obratit-vnimanie-investoru
https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-corporation-since-2005/
https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-corporation-since-2005/
https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-corporation-since-2005/
https://www.statista.com/statistics/208917/revenue-of-the-mcdonalds-corporation-since-2005/


72 

38. Відкриття «McDonald’s» у Хмельницькому. Всім. URL: 

https://vsim.ua/Podii/vidkrittya-mcdonalds-u-hmelnitskomu-scho-vidbuvalosya-pid-

chas-prezent-11423731.html. 

39. В Івано-Франківську відкрили перший ресторан «McDonald’s». 

zaxid.net. URL: https://zaxid.net/news/. 

40. Raketa доставляє замовлення з МакДональдз. depo.ua. URL: 

https://www.depo.ua/ukr/life/raketa-dostavlyae-zamovlennya-z-makdonaldz-

202007201190693. 

41. Як замовити їжу в «McDonald’s» і скільки вона коштує. 

BANKCHART. URL: https://bankchart.com.ua/money/men/statti/yak_zamoviti_ 

yizhu_v_mcdonald_ s_i_ skilki_vona_koshtue. 

42. Гуща Є.А. Особливості діяльності та розвиток закладів ресторанного 

господарства мережі «McDonald’s» на території України. Гостинність, сервіс, 

туризм: досвід, проблеми, інновації : тези доповідей VІ Міжнар. наук.-практ. 

конф., Київ, 11–12 квіт., 2019 р. / М-во освіти і науки України; М-во культури 

України ; Київ. нац. ун-т культури і мистецтв ; Київ. ун-т культури ; Ф-т 

готельно-ресторанного і турист. бізнесу. Київ: Вид. центр КНУКіМ, 2019. C. 35. 

43. Дім Рональда МакДональда. Офіційний сайт. Режим доступу: 

https://rmhc.org.ua/about-us/. 

44. McDonald's will not work in Ukraine until the end of the war. URL: 

https://business.rayon.in.ua/news/511114-mcdonalds-ne-pratsyuvatime-v-ukraini-do-

kintsya-viyni. 

45. Official website of National Bank of Ukraine. URL: 

https://bank.gov.ua/en/. 

46. Франчайзинговий пакет. Franchising.ua. Pежим доступу: 

https://franchising.ua/franchayzing/14/franchayzingoviy-paket/. 

https://bankchart.com.ua/money/men/statti/yak_zamoviti_
https://rmhc.org.ua/about-us/

